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Why a Communication?

97% of EU citizens have been confronted to fake 
news, 38% of them on a daily basis and 32% on a 
weekly basis. 



Which areas have been most
impacted by fake news?

 Elections

 Health

 Environment

 Immigration

 Economy/Finance

 Trust in institutions

 Public security

 Advertisement revenues



Use & trust of information channels

Which channels do 
you use for news?

+50 

• Social Media = 59% 

• TV = 59%

• Radio = 52%

• Traditional press = 47%

-50 

• Social Media = 72 %

• TV = 30%

• Radio =30%

• Traditional press = 30%

Which channels do 
you trust?

• radio = 70%

• TV = 66%

• printed newspapers and news 
magazines = 63% 

• online newspapers and news 
magazines = 47%

• video hosting websites and 
podcasts = 27%

• online social networks and 
messaging apps= 26%



Fake news or online disinformation?

Online disinformation

Verifiably false or misleading information that is
created, presented and disseminated for economic
gain or to intentionally deceive the public, and may
cause public harm.



4 guiding principles

Transparency

DiversityCredibility

Inclusivity



Communication = self-regulatory tools 

1. A Code of Practice on Disinformation for online 
platforms & advertising industry

2. An independent European network of fact-
checkers and a secure European online platform 
on disinformation 

3. Quality and diversified information 

4. A Coordinated Strategic Communication Policy

5. Secure and resilient election processes

6. Media literacy



A Code of Practice for online 
platforms & advertising industry
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European 
network of fact-checkers

To establish common working methods, exchange best practices, 
achieve broad EU coverage across the EU, and participate in joint 
fact-checking and related activities. 

 To support the independent European network of fact-checkers 
and relevant academic researchers. 

 To offer cross-border data collection and analysis tools, as well 
as access to EU-wide open data such as reliable independent 
statistical information.

 To provide deeper understanding of online disinformation and 
formulation of evidence-based strategies for limiting its spread.

 To enable members of the European network to act as trusted 
flaggers.



High-quality and diverse

information 

 Aid schemes for sustainable quality journalism and support
measures for specific activities.

 Cooperation between the Commission, the EEAS, other EU
institutions and Member States

 Need for continuous dialogue to support Member States in the
management of risks to the democratic electoral process from
cyber-attacks and disinformation

 Critical and digital competences are crucial to reinforce the
resilience to disinformation: European Week of Media Literacy



Next steps

 Multi-stakeholder Forum for efficient cooperation among 
relevant stakeholders, to engage into and scale up efforts 
to tackle disinformation.

 EU–wide Code of Practice on disinformation to be 
published by July 2018, with a view to producing 
measurable effects by October 2018.

 Independent European network of fact-checkers, 
followed by a secure European online platform on 
disinformation 

 Study to examine the applicability of EU rules and possible 
gaps in relation to the identification of online sponsored 

content.

 Report by December 2018: further actions?



Thank you!


