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Communicating Product Safety 

Messages To Consumers 

 Three Phases 

 1. Preparing the Message 

 2. Sending the Message 

 3. Supporting the Message 



 
 
Communicating Product Safety 

Preparing the Message 
 All Recalls Are Announced Via a News Release 

 Identify recalling company, consumer contact 

 Clear description of product 

 Clear description of the hazard 

 Encourage consumers to take advantage of the remedy 

 Expectations of the Recalling Firms 

 It’s a recall, so we call it a recall (repair, replace, refund) 

 Firm should use all of the platforms at their disposal 
(social media, direct notice, assistance from retailers) 

 Coordinate with other impacted jurisdictions 





 
 
Communicating Product Safety 

Preparing the Message 
 Safety Alerts  

 Used for class-wide hazards or single-product warnings 

 Emerging, seasonal, and identified hazards 

 May be a pre-cursor a recall…or not 

 Examples: 

 High-powered magnets 

 Hoverboards 

 Drop-side cribs 

 Single-dose liquid laundry packets 

 Fireworks and holiday cooking safety 

 





Crib Information Center 
www.cpsc.gov/cribs 

 



 
 
Communicating Product Safety 

Sending the Message 
 CPSC shares news releases and safety alerts with:  

 Media 

 State Departments of Health 

 State Attorneys General 

 Resale Stores 

 Retail Stores 

 General Public 



 
Communicating Product Safety 

Sending the Message 
 Online/Social Media  

 CPSC.gov + SaferProducts.gov 

 Twitter – multiple agency accounts 

 Flickr  

 Blog  

 YouTube  

 Google+ 

 Exploring other platforms 



CPSC.gov 



SaferProducts.gov – Report & Search 



Twitter: @USCPSC 



Blogging – OnSafety 



YouTube Channel 

www.youtube.com/user/USCPSC 

 

 

http://www.youtube.com/user/USCPSC


CPSC Stands For Safety 


