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2. PENETRATION RATES OF MAIN SERVICES
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3. BUNDLES AND SWITCHING SERVICE PROVIDER
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4. CONSUMER PROTECTION AND COMMUNICATION SERVICES
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5. PURCHASING AND SIGNING COMMUNICATION CONTRACT

QA17

Base: respondents with Internet access in the household

QA3T

*Items “The price of the Internet subscription”, “The cost of the equipment”, “The cost of installation”
**Items “The maximum download or upload speed”, “The maximum amount of data (MB, GB)

you can download or upload”, “The ability to use multiple connected devices 
at the same time without loss of quality”

***Items “The notice period to terminate the contract with the provider”, “The fact that the Internet 
subscription is part of a bundle”, “The customer service”
Base: respondents with Internet access in the household
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6. THE EUROPEAN EMERGENCY NUMBER 112
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