
25 years
of MEDIA

Since 1991, MEDIA has provided support to strengthen Europe’s audiovisual sector, including the film, TV and videogames industries,  

so that it can creatively convey the breadth of Europe’s rich cultural diversity to audiences around the world. Over €2.4 billion has been  

invested in enhancing the careers of audiovisual professionals and in giving new audiences access to Europe’s wealth of creative  

and cultural achievements in cinemas, on TV and on digital platforms.

EXAMPLES 
of success stories

Factsheet
Poland  
and the European audiovisual sector

Many Polish projects have benefited from the help of the MEDIA programme:

 International Film Festival T-Mobile New Horizons (2015: €63,000) – Film Festival

 Film New Europe (2015: €70,000) – Market Access

 ScripTeast (2015: €150,000) – Training

…

MEDIA budget invested in Poland (2007-2015): €34.7 million

PL / en

 Zjednoczone stany miłości 
 United States of Love

 Esterhazy Bracia / Brothers

 From when it was launched Gutek Film has specialised in distribution 

of arthouse films, most of them European. Because of a limited number of 

viewers interested in this kind of cinema, promotion and distribution of Eu-

ropean film carries a high investment risk. Therefore, the support offered by 

MEDIA constitutes an important pillar of the company’s activity, limiting the 

risks of losses and allowing successful promotional campaigns of arthouse 

films’ theatrical releases in Poland. The possibility to receive MEDIA support  

plays a role in the decision to acquire new titles for Gutek Film’s line-up.

 In 2015 CD Projekt Red capital group was focused on the finalisation  

of development and global release of The Witcher 3: Wild Hunt. The com-

mercial success of CD Projekt Red’s newest project went hand in hand with 

boost of the company’s image. In total, the game received over 800 awar-

ds, including 250 Game of the Year awards. The Studio itself picked up over 

30 global Developer of the Year trophies. The game was released simul-

taneously in 15 language versions on all key markets, including Europe, the 

Americas, Asia, Australia and Africa. Along with the globally available digital 

edition of the game, box editions were made available in 109 countries.

United States of Love (2016)  
Silver Bear for Best Script at Berlinale

Ida (2013)  
Academy Award for Best Foreign Language Film 

5 European Film Awards

Rabbit a la Berlin (2009)  
Nominated for the Academy Award  

for « Best Documentary, Short Subjects »



25 years
of MEDIA

Creative Europe MEDIA  
(2014-2020): €820 m

MEDIA 2007 
(2007-2013): €755 m

MEDIA Plus  
(2001-2006): €500 m 

MEDIA II  
(1996-2000): €310 m

MEDIA  
(1991-1995): €200 m
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MEDIA 
throughout Europe

The EU has invested €2.4 billion in the past 25 years in the Audiovisual industry. Over €800 million has been earmarked to support the competitiveness  

and the diversity of the industry for 2014-2020. In 2016, no less than €103 million are due to be invested in a number of actions, including: 

• Training to audiovisual professionals 
• Support for the development of TV series/drama
•	 Support	for	non-national	distribution	of	films	
• Support for the development of video games

The €121-million Cultural and Creative Industries Guarantee Facility will be  

launched in 2016 with the objective of stimulating availability of loan financing  

to initiatives in these sectors; and aiming to increase the competitiveness  

of these key European industries. The European Commission (responsible  

for strategy, budget, communication), the Education, Audiovisual and Culture  

Executive Agency (responsible for operational management of the funding  

schemes) and the Creative Europe Desks (local information points in States  

taking part in the programme) work together on the implementation  

of Creative Europe MEDIA actions.

• Support to access markets
•	 Support	for	the	development	of	films
• Support	for	film	festivals	showing	 
 European content 

• Support	for	cinema	networks
• Support for International Co-production funds
• Support for audience development projects
• Support to online distribution

For all questions on Creative Europe MEDIA programme opportunities, please contact your local desk: info@kreatywna-europa.eu

FOCUS 
on Poland

Number of inhabitants: 38,005,614

Box-office in 2014 (€): 173,791,181

Cinema admissions in 2014: 40,452,557

Share of European films in admissions in 2014: 15,6%

Share of national films in admissions in 2014: 27,2%

Number of feature films produced in 2014: 37 (100% PL)

Number of co-produced films in 2014: 9

Number of Europa Cinemas theatres in Poland*: 34 

Number of available VoD services in Poland: National: 37     European non-national: 18     Total: 59

* Europa Cinemas, supported by Creative Europe MEDIA, is a network of cinemas committed to screen a majority of European content

The support offered by MEDIA has contributed significantly to enriching the European repertoire in Polish cinemas - not only for commercial titles  

but especially for arthouse films. More than half of the grants awarded to the Polish projects is designed for this purpose - in 2015 the total grants  

for distributors amounted to over € 2.2 million. Moreover, 34 Polish cinemas benefited from the financial support of the MEDIA thanks to its membership  

in the Europa Cinemas network.

By stimulating collaboration, co-production and non-national distribution, Creative Europe MEDIA greatly contributes to cultural diversity  

on Europe’s screens.

Shooting Star - 
MEDIA also 
supported  
the career 
of young 
European 
talents such 
as Agnieszka 
Grochowska  
in 2007 
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