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RESO 2007 Plan  (12 / 2002)
Digital State in the Information Society

• CIADT - December 2003
Regional development committee (infrastructures)

• CISI - July 2003
Information society committee (services)

• SMSI - December 2003
World Summit for the Information society (phase 1): French 

priorities and proposal on international level 

• CIADT- September 2004
Regional development committee : : « High speed access
and uses over the country  » ; publishing a high speed 
guidelines for local authorities



The student laptop program
MIPE 1 (2004-2005)

• The commitments of partner universities
– Deploy WiFi over the campus
– Initiate helpdesks, education assistance and support

• Developp WiFi laptop loan services

- Mobilize a wide set of players to address most
underpriviledged students
- Crous, 
- Associations, 
- Student clubs BDE,
- Local authorities..



Student laptop program
launched on september 28, 2004

at the price of a coffee per day

In 
partnership

with



MIPE 1 : results

209 M d’eurosBudget 
investment 2003-
2007

4100675WiFi access
points

22 %8 %Equipped
students

95 %0 %Participating
Universities

sept 2005sept 2004



MIPE 1 results September 2005

A roaring success after 1 year
- With students

- 300 000 laptops sold over 12 months, 
- Equiping 22% students at 2005- 2006  BTS

- At universities
- Massive deployment of WiFi hotspots
- Nomadic use has grown 8 time over the year



ReLaunch
- Through Education minister press
conference on 21 Septembre 2005

- 3000 posters
- Magazine - 1 500 000 ex distributed
on university campus

University commitment
- Universities have renewed their
commitment to the MIPE II 

including Wifi and training,  support services

- They are ready to deploy MIPE III that
will focus on contents through VLE and
UNT development

MIPE 2



MIPE 2
More partneships including retailers

Significant results : 80 000 laptops sold between august
15 and september30



Today results

• 100% of universities are Wi-Fi enabled 
giving wireless access to 1.7M students
– 5000 hot spots at 88 campuses

• 2004 – 2005 MIPE1 
– Student access to PCs  & broadband doubled 

from 8% to 22% in 12 months
• 2005 - 2006 MIPE2

– 350 Ku laptops expected sales over 12 months 
( oct 05- oct 06) 

– 35% of student will be equipped at end of 2006 



How we’ve done it
• Creating a student student purchase program

– Student targeted value proposition 
» Warranty, security, equipment
» Due to last for their studies time
» Facilitate financing through bank credits

– Design a package chart

• Stamping it with a logo 
– Create buzz and aspiration around it through PR and advertising
– Get it Intel Inside supported

• Committing a wide ecosystem to the program through signed
agreements
– to create a rich diversified offer
– To get it available countrywide through various sales channels
– To get it widely promoted through industry relay

• Thanks to Intel Inside support 
– Through joint signed agreements ( by type of partner) 

• Every partner commits to budget support to joint advertising campaign



Same methodology to a new « reducing the
digital divide » program aimed at first time 
users :

Internet accompagné
« simplement et en confiance »



Internet accompagné
« simplement et en confiance »

-
The operation aims at supporting 
the deployment of a device over all 
the french territory, making it 
possible to who wants to be 
equipped in computing and 
Internet, to have a complete set of 
products and services intended at 
simplifying their first steps in 
order to make them autonomous 
in their use of the PC  and the 
Internet.

Trust and security

Simplicity

At home 1:1 training 



Thank you


	Public-private partnerships against digital divide
	RESO 2007 Plan (12 / 2002) Digital State in the Information Society
	The student laptop program MIPE 1 (2004-2005)
	Student laptop program launched on september 28, 2004 at the price of a coffee per day
	MIPE 1 : results
	MIPE 1 results September 2005
	Slide 07
	Slide 08
	Today results
	How we’ve done it
	Slide 11
	Slide 12
	Thank you

