
 

 

eEurope at a Glance 

The eEurope initiative was launched in June 2000 to speed up Europe’s transition towards a knowledge-
based economy and to realize the potential benefits of higher growth, more jobs and better access for all 
citizens to the new services of the information age. 

The first phase – the eEurope 2002 Action Plan – included 64 targets, the majority of which were 
achieved by end 2002. eEurope 2005 was launched in June 2002, focusing on promoting a secure, 
broadband infrastructure, eBusiness and public online services (eHealth, eLearning and eGovernment).  

The new strategic framework, i2010 – European Information Society 2010, promotes an open and 
competitive digital economy. 

Electrifying business 
Electronic business (or ‘e-business’) is beginning to squeeze costs out of almost 
every global supply chain. The competitiveness of late adopters will suffer. A robust 
legal framework is needed if European firms are to prosper in the connected world.

 

What is eBusiness? 

The term ‘e-business’ covers both online trans-
actions (e-commerce) and the restructuring of busi-
ness processes to make the best use of digital 
technologies.  

 
The wide deployment of e-business will have a 
positive impact on employment and economy. It will 
greatly enlarge the European single market, by 
eliminating the barrier of distance, offering com-
panies and consumers across Europe massive new 
opportunities and challenges. 
 
Between 1995 and 2000, 40% of EU productivity 
growth was due to Information and communication 
technologies (ICTs), while Europe’s productivity gap 
with the US is largely due to its smaller investment 
in ICTs. 
 
Development of e-business technologies and their 
adoption and use by European enterprises, in 
particular small and medium sized enterprises 
(SMEs), which represent more than 90% of the EU 
industrial fabric, are key components of the Lisbon 
strategy (a series of reforms at national and 
European level launched by  heads of state in 
Lisbon in 2000)  for turning the EU into the world’s 
most competitive and dynamic knowledge-based 
economy by the end of the present decade. 

 
Where We Are Today 

In 2000 the European Council called for the 
development of a legal framework for electronic  

 
 
 

 
 
 
commerce. The EU’s legal framework for e-
business is now well established and can be a-
dapted, when needed. 
 
The eEurope 2002 Action Plan encouraged SMEs 
to ‘go digital’ to help them introduce e-commerce 
into their business strategies.  
 
The eEurope 2005 Action Plan 
calls for the establishment, by the 
end of 2005, of a dynamic e-
business environment, based on the 
widespread availability of broadband 
access at competitive prices and a 
secure information infrastructure. 
 

The Three Phases of e-Business 
The first phase of e-business technologies allowed 
businesses to get online, create a structured web-
site and  engage in e-commerce.  

 
In the second phase, new strategies and tech-
nologies such as XML (extensible mark-up 
language), enterprise application integration, web 
services and enterprise portals have enabled 
businesses to operate and trade on the Internet.  
 
The goal of the third phase is to exploit the full 
potential of e-business including internal trans-
actions such as order processing, logistics and 
manufacturing, as well as external transactions 
such as after-sales service. 

Europe’s 
productivity gap 

with the US is 
largely due to its 

smaller 
investment in 

ICT. 

e E u r o p e :  e B u s i n e s s  
I S  P o l i c y  

11 



 

 

See Also: 

 Factsheet 6: Beyond eEurope 2010 

 Factsheet 35: i2010 – A practical Policy 
Framework for achieving economic Growth 
and Jobs 

All Factsheets and more can be downloaded from 
“Europe’s Information Society: Thematic Portal”, below. 

Scaling up the infrastructure 
 
Progress with the necessary infrastructure requires 
open and cross-industry based standards, so that 
businesses can connect, wherever they are, to any 
one of billions of devices. Most experts agree that 
within the next few years, there will be ten times as 
many people connected, 100 times more network 
speed, 1,000 times as many devices, and 1 million 
times more data. 
 

Help for small businesses 
 
In the US, 25 million SMEs generate 53% of 
employment and 51% of turnover, while in the 
European Union 18 million SMEs generate 66% of 
employment and 55% of turnover. With such a large 
stake in the economy, SMEs demand special 
attention.  
 
The first policies trying to promote the use of ICT in 
SMEs were mainly based on general targets, such 
as the number of SMEs connected to the Internet. 
Policies are now moving on to promote more 
sophisticated uses of e-business and eventually its 
full integration into regular business practices. 
 

Support and showcases 
 
A number of actions have recently been launched.  
 The European e-Business Legal Portal 

provides SMEs with relevant and user-friendly 
information on legal and regulatory issues 
surrounding e-commerce. 

 The European e-Business Support Network 
(eBSN) brings together policy-makers and 
practitioners in the field of e-business in 
Europe. 

 The European e-Business Showcases 
demonstrate the relevance of e-business and e-
commerce for hundreds of participating SMEs 
throughout Europe.  

 
B2B e-markets: a Crucial focus 

 
Business-to-business (B2B) electronic market-
places bring together buyers and sellers, improving 
efficiency and enhancing the productivity and 
competitiveness of enterprises through the use of 
electronic transactions  
 
In Europe, however, participation in B2B e-markets 
remains relatively low, especially among SMEs. The 
Commission is working to improve the 
understanding of the applicable legal framework, 
and to deal with potential barriers to the single  
market, which may arise from different national 
rules on unfair trade practices in B2B e-markets.  

 
eBusiness after eEurope 2005 

 
In the EU, collaborative work carried out in the Sixth  
Research Framework Programme is addressing the 
next challenge of e-business, which can be called 
‘pervasive e-business’ or ‘ambient intelligence in 
business’.  
 
 In the knowledge-based economy, business 

networks are more widespread than ever 
before. Research today concentrates on new 
forms of collaboration mechanisms and ‘virtual 
organisations’ that are more flexible and 
therefore more responsive and competitive. 

 
 Business networks are communities bound 

together in a collective whole, a kind of  
“business ecosystem”, i.e. an interconnected 
community of people and organisations that 
truly share in collective success and failure. The 
efficiency, innovation, and robustness of the 
members are fundamentally linked to collective 
behaviour.  

 
 Enabling organisations in a networked world to 

deliver better products faster and more 
efficiently requires the use of ambient 
intelligence technologies.  

 
 As enterprises increasingly co-operate, they 

need to interoperate with each other 
seamlessly and securely. Research and 
development activities are needed to provide 
technological solutions and common standards. 
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Further Information 

• eEurope 2005: eBusiness 
http://europa.eu.int/information_society/eeurope/ 
2005/all_about/ebusiness/index_en.htm 

• Europe’s Information Society: Thematic Portal 
http://europa.eu.int/information_society/ 

• Information Society and Media Directorate-
General: 
Av. de Beaulieu 24, 1160 Brussels 
infso-desk@cec.eu.int 
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