
Index 

 

1. Introduction          2 
 
2. Detailed description of all activities      3 
 

2.2 International coordination       4 
 
2.3 Creation of expert network       5 
 
2.4 Training manual and guidance to assess laws and structures  6 
 
2.5 First Network Meeting       7 
 
2.6 Report on evidence of impact      8  
 
2.7 Report on structures       9 
 
2.8 Second Network Meeting       10  
 
2.9 Report on implementation of self regulation     11 
 
2.10 Report on recommendations      12  
 
2.11 Third Network Meeting       13  
 
2.12 Dissemination of results       14 
 
2.13 Most appealing alcoholic beverages and marketing practices  15 

 
3. Manpower for the execution of the activities     16 

 
3.1 List of ELSA participants       16 
 
3.2 Partners who have contributed to the deliverables     24 
 
3.3 Partners involved         37 

 
4.  Financial Report          43



ELSA 
 

ENFORCEMENT OF NATIONAL LAWS AND SELF-REGULATION ON ADVERTISING AND MARKETING OF ALCOHOL 
 

The objective of ELSA is to assess and report on the enforcement of national laws and self-regulation on the advertising and 
marketing of alcoholic beverages in the EU-Member States, Norway and Switzerland 

 

 

 2

1. Introduction 
 
The ELSA project (Enforcement of national Laws and Self-regulation on advertising and marketing of 
Alcohol), coordinated by STAP (National Foundation for Alcohol Prevention in the Netherlands) 
includes representatives from 24 European countries. The main objective of the two year project has 
been to assess and report on the enforcement of national laws and self-regulation on the advertising 
and marketing of alcoholic beverages in EU-Member States, applicant countries and Norway. 
 
The ELSA project has aimed to inform the development of regulation on commercial communications 
in Europe through its five main objectives:  
 

1. To report on the evidence of the impact of advertising and marketing on the use of alcohol and 
the harm done by alcohol; 

2. To prepare a guidance manual to monitor the existing laws, structures and regulation and self-
regulation mechanisms on the advertising and marketing of alcoholic beverages, and their 
adherence, and to document those beverages and marketing practices that are appealing to 
young people; 

3. To summarize the existing laws, structures and regulation and self-regulation mechanisms at 
the Member State level on the advertising and marketing of alcoholic beverages;  

4. To report on the adherence to the existing laws, structures and regulation and self-regulation 
mechanisms at the Member States level on the advertising and marketing of alcoholic 
beverages; and 

5. To describe those beverages and marketing practices that are appealing to young people. 
 
In order to realize these objectives, the ELSA team has successfully undertaken several activities in 
the period January 2005 to June 2007.   
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2. Detailed description of all activities 
 
2.1 Technical coordination and administration 
 
Lead Partner: STAP 
Partner involved: All 
Foreseen number of person-days: 610 
Actual number of person-days: 698 
Starting date: 01/01/05 
Foreseen ending date: 31/12/06 
Actual ending date: 31/06/07 
 
 
Foreseen Description of work: 
To oversee the day to day coordination and administration of the project; to manage all financial 
matters; to prepare the administrative matters for the network meetings; to deal with all 
correspondence; to manage the construction and the running of the website, to be responsible for 
ensuring that the project is manages according to the timetable and that all deadlines are met; to 
prepare meeting responds and annual and final reports for the commission. 
 
Deliverables: 
Annual and final reports for the Commission. 
 
Actual Description of Work: 
STAP was responsible for the coordination and administration of the project. STAP succeeded in 
finishing all reports within the foreseen time. STAP structured the ELSA website (www.elsa-
europe.org) during the spring of 2005. The website was further developed during the course of 2006.  
In addition, STAP has written an interim report with a financial and technical evaluation in the first year 
of the project. This final evaluation report is written by STAP as well.  
 
 

http://www.eurocare.org/
http://www.eurocare.org/
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2.2 International coordination 
Lead Partner: Anderson 
Partner involved: All 
Foreseen number of person-days: 48 
Actual number of person-days: 34 
Starting date: 01/01/05 
Foreseen ending date: 31/12/06 
Actual ending date: 31/06/07 
 
Description of work: 
Responsible for resolving all difficulties regarding cultural difficulties between the participating 
countries; functions as a bridge between the different countries in order to maintain the standard 
principles of the project relating to the quality of the work that has to be done at the country level; 
serves as an international help-desk; is responsible for the presentation of the results during the 
project and at the end. 
 
Deliverables: 
Annual and final reports for the Commission. 
 
Actual Description of Work: 
The actual time of person-days is smaller than the foreseen number of person-days since no serious 
cultural differences between participating organisations have occurred. There was agreement between 
the partners on the importance of the objectives of the project. 
 
The results of the project will be disseminated in August 2007.  
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2.3 Creation of expert network 
 
Lead Partner: STAP 
Partner involved: All 
Foreseen number of person-days: 20 
Actual number of person-days: 34 
Starting date: 01/01/05 
Foreseen ending date: 01/04/05 
Actual ending date: 01/04/05 
 
Description of work: 
To bring the partners together into an expert network. The partners will have the responsibilities of:  
Being an active member of the network and sharing experience with other network members. 
Attending the three meetings of the network. Receiving the training on assessing national laws and 
self-regulation for the marketing of alcoholic beverages. Preparing a country report on existing laws 
and structures for regulating the marketing of alcoholic beverages. Undertaking a review and 
preparing a report on adherence to self-regulatory codes and to the regulatory systems. Giving advice 
to all other products of the project. Making plans for sustainability of the work at the end of the project. 
 
Results to be achieved: 
Convening an expert network across 28 European countries. 
 
Description of the actual work: 
The ELSA network has been set up with representation in 23 European Member States, and Norway. 
Representatives are drawn from governmental and non-governmental organizations and professional 
and scientific bodies.  
Although the number of participants was moderately large, the ELSA team at STAP was able to 
communicate regularly with the partners. Besides frequent correspondence by email, the three 
meetings were most helpful in strengthening ties with partners. Consequently, a large majority was 
very motivated to participate in the project and to deliver useful data to the ELSA team. Unfortunately, 
a small minority of the partners lost their enthusiasm during the project. Five partners did not collect 
documents on the adherence and effectiveness of the existing regulations. 
 
The project website (www.elsa-europe.org) has been structured during the spring of 2005 and is 
accessible only for ELSA partners from the beginning of March 2006. The site is further developed 
during the course of 2006. ELSA partners used the website in order to read completed reports of the 
ELSA project. Nevertheless, the participation on the website was not as lively as we hoped for. Most of 
the experiences of the partners concerning participation in the ELSA project were communicated 
directly to the ELSA team at STAP. The forum of the website not used intensively. 
 

http://www.eurocare.org/


ELSA 
 

ENFORCEMENT OF NATIONAL LAWS AND SELF-REGULATION ON ADVERTISING AND MARKETING OF ALCOHOL 
 

The objective of ELSA is to assess and report on the enforcement of national laws and self-regulation on the advertising and 
marketing of alcoholic beverages in the EU-Member States, Norway and Switzerland 

 

 

 6

2.4 Training manual and guidance to assess laws and structures 
 
Lead Partner: STAP 
Partner involved: All 
Foreseen number of person-days: 50 
Actual number of person-days: 61 
Starting date: 01/01/05 
Foreseen ending date: 31/04/05 
Actual ending date: 31/06/07 
 
Description of the work: 
A training and assessment manual will be completed to provide training and guidance at the country 
level on how to report on existing laws and structures for the regulation and self regulation of the 
marketing of alcoholic beverages and how to monitor and report on adherence to self regulatory 
codes, and to the regulatory systems, The manual will be base don the experience and existing 
content materials produces by STAP in the Netherlands to fulfil its national function of monitoring 
adherence top self-regulatory codes in the Netherlands. The text of the manual will be peer reviewed 
by a panel of six international experts. The manual will be used to provide training to the members of 
the expert network from the 28 countries, and will provide the format and structure of preparing the 
country based reports. 100 copies of the manual will be printed and it will be disseminated to relevant 
governmental and non-governmental organizations and scientific bodies and placed on the internet. 
 
Results to be achieved 
Preparation of a training programme and guidance on assessing national laws and self regulation on 
the advertising and marketing of alcoholic beverages 
 
Deliverables 
Training manual and guidance on assessing existing laws and self regulatory structures. 
 
Description Actual work:  
In 2005 STAP wrote a training manual which guided the partners through their tasks for the ELSA 
project. In this manual all methods and procedures for the activities of the ELSA network are 
described. The manual is written by STAP and reviewed by six experts involved in the ELSA project 
before it was spread among the partners for use during the project. The Training Manual was 
published electronically on the ELSA website (www.elsa-europe.org).  
 
The Training Manual composed in the first year of the project is updated, designed, and published in 
the in the second year of the project. The first version of the Training Manual was adequate to be used 
as a guide for the ELSA partners. The second version of the manual provides an instruction for 
systematically monitoring current European regulations on alcohol marketing while taking into account 
differences in national contexts. The method described in this manual is used in the ELSA project but 
is rewritten to be used in follow-up studies as well. The revised Training Manual is published on the 
ELSA website and 100 copies will be published in August 2007. 
 
 
 

http://www.elsa-europe.org/
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2.5 First Network Meeting 
 
Lead Partner: STAP 
Partner involved: All 
Foreseen number of person-days: 80 
Actual number of person-days: 103 
Starting date: 01/04/05 
Foreseen ending date: 31/04/05 
Actual ending date: 31/04/05 
 
Description of work 
The first meeting of the network will take place in Amsterdam in the Netherlands dusting April 205. It 
will be a 3 day meeting with the following objectives: 
To introduce members of the network to each other. To share country experiences. To discuss the 
aims and objectives and products of the project tin detail. To provide detailed training in reporting on 
existing laws and structures and in assessing adherence to self-regulatory codes, and to the 
regulatory systems. 
 
Results to be achieved: 
To inform all the partners and in particular to train the partners in assessing national laws and self 
regulatory structures. 
 
Description of the actual work: 
The ELSA network held its first meeting in Amsterdam, April 7th to 9th 2005. During the meeting, the 
Network was briefed about the project, its aims and objectives. Partners were divided into four 
subgroups and were prepared for their contributions to the project. More information on the program of 
this first meeting and the contribution of the various partners can be found on the CD-ROM of the first 
conference. 
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2.6 Report on evidence of impact 
 
Lead Partner: Anderson 
Partner involved: All 
Foreseen number of person-days: 38 
Actual number of person-days: 52 
Starting date: 01/01/05 
Foreseen ending date: 30/09/05 
Actual ending date: 30/04/07 
 
Description of work: 
The report will be based on a review of the evidence of the impact of advertising, marketing and 
sponsorship on the use of alcohol and the harm done by alcohol. Evidence will be collected from 
existing reviews and systematic reviews as well as published papers identified through literature 
searches in electronic databases. The review will consider all forms of commercial communication, 
recommendation or action with the aim, effect or likely effect of promoting an alcoholic product or 
alcohol use either directly or indirectly. The review will be no more than 30 pages in length and will be 
peer reviewed by a panel of six international experts. 100 copies of the review will be printed and it will 
be disseminated to relevant governmental and non-governmental and scientific organizations with 
responsibility for alcohol policy and alcohol marketing. 
 
Results to be achieved: 
To prepare a report of the impact of advertising and marketing on the use of alcohol and the harm 
done by alcohol. 
 
Deliverables: 
Report on the evidence of the impact of advertising, marketing and sponsorship on the use of 
alcoholic beverages and on the harm done by alcohol. 
 
Description actual work: 
This extensive overview of existing scientific literature on the effect of alcohol marketing on the use of 
alcohol by young people. The draft report is presented during the network meeting in Barcelona, 
November 2005.  
 
This report is written by Peter Anderson on behalf of STAP. This report provides an extensive 
overview of existing scientific literature on the effect of alcohol marketing on the use of alcohol by 
children and adolescents. The conclusions of this reports show the importance of regulating alcohol 
marketing. The report is more extensive than expected and covers 80 pages including title page and 
list of reference. Consequently, P. Anderson invested little more time than foreseen in writing this 
extensive overview. This report is reviewed by the six experts and distributed to the partners. The 
report is published on the website and 100 copies will be distributed in August 2007.  
 



ELSA 
 

ENFORCEMENT OF NATIONAL LAWS AND SELF-REGULATION ON ADVERTISING AND MARKETING OF ALCOHOL 
 

The objective of ELSA is to assess and report on the enforcement of national laws and self-regulation on the advertising and 
marketing of alcoholic beverages in the EU-Member States, Norway and Switzerland 

 

 

 9

2.7 Report on Structures 
 
Lead Partner: STAP 
Partner involved: All 
Foreseen number of person-days: 165 
Actual number of person-days: 105 by STAP 
Starting date: 01/01/05 
Foreseen ending date: 30/10/05 
Actual ending date: 30/10/05 
 
Description of work 
The training and guidance manual will provide a methodology, format and structure for the country 
partners to prepare a report on the existing national laws, structures and regulation and self regulation 
mechanisms on the advertising and marketing of alcoholic beverages. Following the first meeting of 
the network, the partners will complete the country reports in 5 days work. The report will include 28 
country chapters, each of 5-10 pages in length, edited by STAP, with a summary chapter of 20 pages 
prepared by STAP bringing all the evidence together. STAP will spend 50 days in this work. The report 
will be peer reviewed by a panel of six international experts. 100 copies of the review will be printed 
and it will be disseminated to relevant governmental and non-governmental and scientific 
organizations with responsibility for alcohol policy and alcohol marketing. 
 
Results to be achieved 
To prepare a report on the existing national laws, structures and regulation and self regulation 
mechanisms on the advertising and marketing of alcoholic beverages 
 
Deliverables 
Report on the existing national laws, structures and regulation and self regulation mechanisms on the 
advertising marketing of alcoholic beverages. 
 
Description of the actual work 
This report is written by STAP in 2005 and presented during the second network meeting in 
Barcelona, November 2005. To compose this report all ELSA partners inventorised the existing 
statutory and non-statutory alcohol marketing regulations in the European member states and Norway. 
The existing regulations are compared to the Council Recommendation on the drinking of alcohol by 
young people, to find out which elements of the recommendation are implemented in national 
regulation, and how. The result is an unique report offering an elaborate overview of alcohol marketing 
regulations in European countries. Composing this report and categorizing the data took more effort 
than expected. STAP spent twice the number of person-days than foreseen. This report is reviewed by 
the six experts and distributed to the partners. The report is published on the website and 100 copies 
will be distributed in August 2007.  
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2.8 Second network Meeting 
 
Lead Partner: DHSS Catalonia 
Partner involved: All 
Foreseen number of person-days: 66 
Actual number of person-days: 55 
Starting date: 01/11/05 
Foreseen ending date: 31/11/05 
Actual ending date: 55 
 
Description of work: 
The second meeting of the network will take place in Barcelona hosted by the Ministry of Health of 
Catalonia during November 2005. It will be a 2 day meeting with the following objectives: 
To review, comment on and endorse the report on the impact of advertising and marketing on the use 
of alcohol and the harm done by alcohol. To review, comment on and endorse the report on the 
existing national laws, structures and regulation and self regulation mechanisms on the advertising 
and marketing of alcoholic beverages. To share country experiences. To plan the completion of the 
review and report on the adherence to self regulatory codes and regulatory systems. 
 
Results to be achieved 
The final versions of the national reports on the impact of advertising and marketing on the use of 
alcohol and harm done by alcohol and on the existing national laws, structures and regulation and self 
regulation mechanisms on the advertising and marketing of alcoholic beverages will be discussed. 
 
Deliverables 
23 National the reports on the impact of advertising and marketing on the use of alcohol and the harm 
done by alcohol and on the existing national laws, structures and regulation and self regulation 
mechanisms on the advertising and marketing of alcoholic beverages. 
 
Description of actual work 
The second meeting was held in Barcelona, November 17th – 19th 2005. During this meeting the first 
results of the report on existing laws and structures were presented and discussed. Plans for the 
report on adherence to alcohol marketing regulations and the optional rating panel research were 
made and discussed. More information on the program of this first meeting and the contribution of the 
various partners can be found on the CD-ROM of the second conference. 
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2.9 Report on implementation of self regulation 
 
Lead Partner: STAP 
Partner involved: All 
Foreseen number of person-days: 510 
Actual number of person-days: STAP: 232 
Starting date: 01/10/05 
Foreseen ending date: 31/09/06 
Actual ending date: 31/04/07 
 
Description of work: 
The training and guidance manual will provide a methodology, format and structure for the country 
partners to prepare a report of the extent of national adherence to codes of national adherence to 
codes of self regulation, where they are in place (as indicated already before, we will also have a 
similar assessment of the regulatory systems). Following the second meeting of the network, the 
partners will complete the review and country report in 20 days work. The report will include 28 country 
chapters, each 5-10 pages in length, edited by STAP, with a summary chapter of 20 pages prepared 
by STAP bringing all the evidence together. STAP will spend 50 days on this work. The report will be 
peer reviewed by a panel of six international experts. 100 copies of the review will be printed and it will 
be disseminated to relevant governmental and non-governmental and scientific organizations with 
responsibility for alcohol policy and alcohol marketing. 
 
Results to be achieved 
To prepare a report of the extent of national adherence to regulatory systems and codes of self 
regulation, where they are in place 
 
Deliverables 
To prepare a report of the extent of national adherence to regulatory systems and codes of self-
regulation, where they are in place. 
 
Description of actual work: 
To compose this report, ELSA partners inventorised all existing scientific and juridical evaluation 
reports of their national alcohol marketing regulations, written from the year 2000 onwards. Since not 
many documents on the adherence and effectiveness of regulations were available in most countries, 
partners had serious problems collecting documents.  
 
Although partners were asked to objectively describe the collected documents by filling in standard 
questionnaires, the data STAP received was not totally unbiased. Besides the provided information on 
the collected documents, some organizations gave their personal opinion on the adherence of alcohol 
marketing regulations in their country.  

According to the review of the six experts, the first draft of the report written by STAP was not 
convincing. We had to refer clearly to the original documents. Therefore, we had to rewrite the report 
twice. The personal opinions of ELSA partners were excluded with care from the analysis by STAP. 
According to the six experts, this resulted in a better and more scientific report. This report is 
completed and published during the second year of the project. The serious problems concerning the 
data collection by the partners and composing the report, resulted in a much higher amount of 
invested person-days than expected. 
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2.10 Report on recommendations 
 
Lead Partner: Anderson 
Partner involved: All 
Foreseen number of person-days: 34 
Actual number of person-days: 49 
Starting date: 01/10/06 
Foreseen ending date: 31/11/06 
Actual ending date: 31/05/07 
 
Description of work 
The recommendations will be based on the previous reports of the project. The recommendations will 
consider all forms of commercial communication, recommendation or action with the aim, effect or 
likely effect of promoting an alcoholic product or alcohol use either directly or indirectly. The 
recommendations will consider the impact of any modifications to Article 15 of the Television Without 
Frontiers Directive (89/552/EEC); the impact of proposals concerning sales promotions in the internal 
market; and the impact of proposals for a directive on services in the internal market. The report will be 
no more than 30 pages in length and will be peer reviewed by a panel of six international experts. 100 
copies of the review will be printed and it will be disseminated to relevant governmental and non-
governmental and scientific organizations with responsibility for alcohol policy and alcohol marketing. 
 
Results to be achieved 
To prepare a report on how the advertising and marketing of alcoholic beverages can best be 
regulated at Community and Member State level. 
 
Deliverables 
Report on how the advertising and marketing of alcoholic beverages can best be regulated at 
Community and Member State level. 
 
Description of actual work 
This paper lists the main conclusions and recommendations that arise from the outcomes of the five 
main directives of the ELSA project. A preliminary draft for this report is discussed among the partners 
during the third ELSA meeting in Dublin, November 2006. The final report is written at the end of the 
second year of the project by STAP. Before publishing on the website and on paper, this report has 
been send to all partners and the six experts. Their comments are integrated in the final report.  
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2.11 Third network Meeting 
 
Lead Partner: Dublin 
Partner involved: All 
Foreseen number of person-days: 88 
Actual number of person-days: 46 
Starting date: 01/10/06 
Foreseen ending date: 31/10/06 
Actual ending date: 31/10/06 
 
Description of work: 
The third and final meeting of the network will take place in Dublin during October 2006. It will be a 2 
day meeting with the following objectives: 
To review, comment on and endorse the report on the extent national adherence to codes of self 
regulation, where they are in place. To review, comment on and endorse the report on how the 
advertising and marketing of alcoholic beverages can best be regulated at Community and Member 
State level. To share country experiences. To plan the sustainability and continuation of the work after 
the end of the project. 
 
Results to be achieved 
In particular the reports on the extent of national adherence to codes of self regulation, where they are 
in place and on how the advertising and marketing of alcoholic beverages can best ve regulated at 
Community and Member State level. 
 
Deliverables 
In particular the reports on the extent of national adherence to codes of self regulation, where they are 
in place and on how the advertising and marketing of alcoholic beverages can best ve regulated at 
Community and Member State level. 
 
Description of actual work 
A third and final meeting of the ELSA network is held in Dublin, October 18th – 20th 2006. During this 
final meeting preliminary results of the project were presented and discussed. First ideas for the final 
report on conclusions drawn from findings in the ELSA project are discussed. More information on the 
program of this first meeting and the contribution of the various partners can be found on the CD-ROM 
of the third conference. 
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2.12 Dissemination of results 
 
Lead Partner: STAP 
Partner involved: All 
Foreseen number of person-days: 30 
Actual number of person-days: 31 
Starting date: 01/09/06 
Foreseen ending date: 31/12/06 
Actual ending date: 30/08/07 
 
Description of work 
Throughout the project, the reports one prepared will placed on the Internet and 100 printed copies will 
be mailed to relevant governmental and non-governmental organization at the country and European 
levels. Where possible, scientific publications will be prepared and will be submitted for publication in 
international peer revised journals. Press releases will be prepared when the publications are 
launched. Country partners will be encouraged to translate the reports into local languages and 
disseminate the reports at the country level. 
 
Results to be achieved 
Widespread dissemination of the results to policymakers, scientists and researchers and non-
governmental organizations through the Internet, published reports and scientific publications. 
 
Deliverables 
Awareness and understanding of the results of the project amongst relevant governmental and non-
governmental personnel and scientists at local, country and European levels. 
 
Description of actual work 
After the end of the ELSA project the website will be publicly accessible for professionals and 
interested parties. It will be used for the continuing of the ELSA project, providing guidelines to update 
the ELSA data. ELSA findings will be disseminated through the website. 
After the end of the ELSA project the website will be publicly accessible for professionals and 
interested parties. It will be used for the continuing of the ELSA project, providing guidelines to update 
the ELSA data. ELSA findings will be disseminated through the website. 
 
In addition, 100 copies of the review will be printed by STAP and it will be disseminated to relevant 
governmental and non-governmental and scientific organizations with responsibility for alcohol policy 
and alcohol marketing in August 2007. 
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2.13 Most appealing alcoholic beverages and marketing practices 
 
Lead Partner: STAP 
Partner involved: All 
Foreseen number of person-days: none 
Actual number of person-days: 80 
Starting date: none 
Foreseen ending date: none 
Actual ending date: 30/05/07 
 
This extra report written by STAP provides an overview of the most appealing alcohol products and 
alcohol marketing practices selected by young people. This extra report was not planned, but is very 
helpful in demonstrating the kind of alcoholic beverages and alcohol marketing practices young people 
find appealing. A majority of the ELSA partners collected voluntarily the ten most favourite alcoholic 
drinks and alcohol advertisements of over a 100 under age students within each country. An overview 
of the ten most popular alcoholic drinks within each country is published in a report together with 
examples of the most popular alcohol advertisements. These examples where evaluated in the light of 
the European Council Recommendation of 2001.   



ELSA 
 

ENFORCEMENT OF NATIONAL LAWS AND SELF-REGULATION ON ADVERTISING AND MARKETING OF ALCOHOL 
 

The objective of ELSA is to assess and report on the enforcement of national laws and self-regulation on the advertising and 
marketing of alcoholic beverages in the EU-Member States, Norway and Switzerland 

 

 

 16

3. Manpower for the execution of the activities 

3.1 List of ELSA participants 

Official Country Partners 
Austria 
Dr. Alfred Uhl      Tel: +43 1 88010 950 
Ludwig-Boltzmann Institute    Fax: +43 1 88010 956 
Of Addiction Research     Email: alfred.uhl@api.or.at 
Mackgasse 7-11 
A-1237 Vienna 
 
Belgium 
Mrs. Else de Donder     Tel: +32 (0)2 423 03 38 
Vereniging voor Alcohol-     Fax: +32 (0)2 423 0334 
en andere Drugproblemen (VAD)   Email: else.dedonder@vad.be 
E. Tollenaerestraat 15 
1020 Brussel 
 
Bulgaria 
Dr. Daniela Alexieva     Tel: +359 887 307425 
“Horizonti 21” Foundation    Fax: +359 2 931 8114 
Sofia 1618, JK Bukston     Email: daniela_alexieva@yahoo.com 
Bl. 17, vh. B, appt.21 
 
Czech Republic 
Mrs. Hana Sovinova     Tel: +420 2 67082328 
National Institute of Public Health   Fax: +420 2 67310291 
Srobarova 48      Email: sovinova@szu.cz 
100 42 Prague 10 
 
Denmark 
Mr. Johan Damgaard Jensen    Tel: +45 3529 3090 
Alkoholpolitisk Landsrảd –     Fax: +45 3525 3791 
Danish Alcohol Policy Network    Email:Johan.Damgaard. 
Kristianiagade 8,4      Jensen@alinformation.dk 
2100 Copenhagen 
 
Estonia 
Dr. Tiiu Pohl      Tel: +372 696 5527 
Estonian Public Service Academy   Fax: +372 696 5343 
Kase St. 61      Email: Tiiu.Pohl@sisekaitse.ee 
12012 Tallinn 
 
 
Finland 
Vertti Kiukas      Tel: +358 9 4132 1101 
Elämäntapaliitto     Fax: +358 9 4132 1111 
Finnish Association for Healthy Lifestyles  Email: vertti.kiukas@elamantapaliitto.fi 
Paasivuorenkatu 5 B 
Fin-00530 Helsinki 
 
Penntti Karhu      Tel: +358 9 3967 2714 
Product Control Agency for    Fax: +358 9 3967 2797 
Welfare and Health     Email: pentti.karhu@sttv.fi 
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Kayntiosoite Saastopankinranta 2A 
Helsinki 
 
France 
Mr. Claude Riviere     Tel: +33 1 42 33 51 04 
Association Nationale de Prévention    Fax: +33 1 45 08 17 02 
de l’Alcoolisme      Email: clriviere@anpa.asso.fr 
Rue Saint Fiacre 20 
75002 Paris 
 
Claude RIVIERE      Tel: +33 3 28 36 43 35 
Délégué Régional ANPAA    Fax: +33 3 28 36 42 58 
32 rue de Thionville   
F -  59800  
LILLE 
  
Germany 
Mr. Dirk Schreckenberg     Tel: +49 234 70 99 23 30 
ZEUS GmbH, Centre for Applied Psychology,   Fax: +49 234 70 99 23 31 
Environmental and Social Research   Email: schreckenberg@zeusgmbh.de 
Universitätsstrasse 142 
D-44799 Bochum 
 
Hungary 
Mrs. Veronika Farkas     Tel: +36 1 428 8278 
National Institute for Health Development  Fax: +36 1 428 8241 
Andrássy str. 82     Email: favera@oefi.hu 
H-1062 Budapest 
 
Ireland 
Mrs. Sinead Shannon     Tel: +353 14 62 7246 
Irish National Alliance for Action    Fax: +353 14 62 1283 
On Alcohol      Email: f.shannon2@ntlworld.ie 
Glen Abbey Centre     sshannon@irishbroadband.net 
Belgard Rd 
Tallaght 
Dublin 24 
 
Italy 
Mrs. Franca Beccaria     Tel: +39 011 4361 505 
Eclectica Snc      Fax: +39 011 5215 892 
Piazza Statuto 16     Email: beccaria@ars-media.it 
10122 Torino 
 
Mr. Emanuele Scafato     Tel: +39 06 4990 4194 
Laboratorio di Epidemologia e Biostatistica  Fax: +39 06 4990 4911 
Instituto Superiore di Sanita    Email: scafato@iss.it 
Viale Regina Elena 299 
I-00161 Roma 
 
Latvia 
Dr. Astrida Stirna     Tel: +371 737 23 37 
The State Addiction Agency    Fax: +371 737 23 37 
Hospitalu iela 55     Email: narko_c@latnet.lv 
LV-1013 Riga 
 
Lithuania 
Mrs. Gelena Kriveliene     Tel: + 370 52 66 14 65 
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Ministry of Health of the     Fax: 
Republic of Lithuania     Email: gelena.kriveliene@sam.lt 
Public Health Division 
Vilniaus str. 33 
LT- 01119 Vilnius 
 
Norway 
Trine Stensen Lunde     Tel: +47 232 14 530 
Alkokutt      Fax: +47 232 14 501 
Torggata 1      Email: info@alkokutt.no 
0181 Oslo 
 
Poland 
Prof. Dr. Jerzy Mellibruda    Tel: +48 060 123 7170 
The State Agency for Prevention    Fax:  +48 022 83 68166 
of Alcohol Problems      Email: jurekm@wp.pl 
ul.Paganiniego 3  
05-080 KLAUDYN 
 
Portugal 
Dr. João Breda       Tel: +351 917 54 79 55 
Portuguese Alcohology Society    Fax: +351 231 46 01 82 
Edificio Costa Pereira 2AE    Email: joaobreda@portugalmail.pt 
306-318 Febres      joaobreda@hotmail.com 
 
Romania 
Mr. Danut Octavian Burloi    Tel: + 407 455 935 90 
LSOSAIMS      Fax:  
Unirea Principatelor nr. 19 ap. 9    Email: dragos_burloi@yahoo.com 
620091 Focsani, Romania 
 
Slovenia 
Mr. Sergej Godec     Tel: +386 31 371 560 
Department of social and health care   Fax: +386 14 38 02 02 
Student Organisation of     Email: sergej@dsms.net 
University Ljubljana      
Kersnikova 4 
1000 Ljubljana 
 
Slovakia 
Mr. Stefan Matula     Tel: +42 1243 414 054 
Prevencia V & P     Fax: +42 1243 414 054 
Západna 2      Email: xvudpapb@savba.sk 
821 02 Bratislava 
 
Spain 
Mrs. Teresa Penya     Tel: +34 93 227 93 56 
Institut d’Investigacions Biomèdiques   Fax: +34 93 451 52 72 
August Pi I Sunyer     Email: teresa@medicina.ub.es 
Villarroel 170 
08036 Barcelona 
 
 
Sweden 
Mr. Sven-Olov Carlsson     Tel: +46 8 672 60 00 
IOGT-NTO      Fax: +46 8 672 60 01 
Box 12825      Email: sven-olov.carlsson@iogt.se 
SE-112 97 Stockholm 
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United Kingdom 
Mr. Ben Baumberg     Tel: +44 207 222 4001 
Alliance House Foundation    Fax: +44 207 799 2510 
12 Caxton Street     Email: bbaumberg@ias.org.uk 
SW1H OQS London 
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Additional Country Partners 
Denmark 
Mrs. Kit Broholm     Tel: +45 7222 77 51 
The National Board of Health    Fax:  
Islands Brygge 67     Email: kib@sst.dk 
DK/2300 Copenhagen S 
 
Estonia 
Mari Järvelaid      Tel: +372 5649 8039 
Estonian Public Service Academy   Fax: +372 6009 166 
Kase St. 61      Email: mari.jarvelaid@tervisekaitse.ee 
12012 Tallinn 
 
Germany 
Ms. Sonja Haustein     Tel: +49 234 70 99 23 35 
ZEUS GmbH, Centre for Applied Psychology,   Fax: +49 234 70 99 23 31 
Environmental and Social Research   Email: sonja.haustein@rub.de 
Universitätsstrasse 142 
D-44799 Bochum 
 
Italy 
Mrs. Tiziana Codenotti     Tel: +39 049 8786 970 
Associazione Eurocare Italia    Fax: +39 049 8786 970 
Via Altinate 106/ 4     Email: eurocare@dada.it 
Padova 
 
Norway 
Bente Birkeland      Tel: +47 232 14 530 
Alkokutt      Fax: +47 232 14 501 
Torggata 1      Email: info@alkokutt.no 
0181 Oslo 
 
Romania       
Dr. Cristina Petcu     Tel: +40 21 307 2678 
Counsellor    Fax: +40 21 312 1433 
Romanian Ministry of European Integration   Email: cpetcu2002@yahoo.co.uk 
Ministry of Health   cpetcu@ms.ro 
Cristian Popisteanu Street, No. 1-3     
Sector 1, Bucarest      
Cod 010024, Romania 
 
Spain 
Lídia Segura Garcia     Tel: 93 556 64 01 
Program on Substance Abuse    Fax: 93 227 29 74 
Health Department     E-mail: lidia.segura@gencat.net 
Government of Catalonia 
Pavelló Ave Maria 
Travessera de les Corts 131-159 
Barcelona 08028 
 
Sweden 
Mr. Hans Agnéus     Tel: +46 8 566 136 36 
National Institute of Public Health   Fax: +46 8 566 135 05 
Public Health Planning Manager   Email: hans.agneus@fhi.se 
Olof Palmes gata 17 
SE-103 52 Stockholm 

mailto:lidia.segura@gencat.net
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Experts 
 
Prof. Thomas Babor      Tel: +1 860 679 5481 
University of Connecticut Health Center   Fax: +1 860 679 5463 
Dept. of Community Medicine and Health Care  Email: babor@nso.uchc.edu 
263 Farmington Avenue 
Farmington, Connecticut 06030-6325 
USA 
 
Dr. Joan Colom Farran    Tel: +34 93 227 29 00 
Institut d’Investigacions Biomèdiques   Fax: +34 93 227 29 74 
August Pi I Sunyer     Email: joan.colom@gencat.net 
Villarroel 170 
08036 Barcelona 
Spain 
 
Prof. Gerard Hastings      Tel: 01786 467393 
Director of the Institute of Social Marketing   Fax: 
and Centre for Tobacco Control Research  Email: gerard.hastings@stir.ac.uk 
University of Stirling and the Open University  
Stirling FK9 4LA 
Scotland, UK 
 
Dr. Ann Hope       Tel: +353 91 593 245 
National Alcohol Policy Advisor    Fax: +353 635 43 72 
Department of Health and Children   Email: annhope@eircom.net 
Hawkins House 
Dublin 2 
Ireland 
 
Dr. Bas van den Putte      Tel: +31 20 525 22 05 
The Amsterdam School of     Fax: 
Communication Research (ASCoR)   Email: S.J.H.M.vandenPutte@uva.nl 
East Indies House 
Kloveniersburgwal 48 
1012 CX Amsterdam 
The Netherlands 
 
Mr. Anders Ulstein      Tel: +32 2 736 05 72 
ACTIS – Norwegian Policy Network   Fax: +32 2 736 73 51 
On Alcohol and Drugs     Email: anders.ulstein@europanytt.no 
Torggata 1       
0181 Oslo 
Norway 

 

 



ELSA 
 

ENFORCEMENT OF NATIONAL LAWS AND SELF-REGULATION ON ADVERTISING AND MARKETING OF ALCOHOL 
 

The objective of ELSA is to assess and report on the enforcement of national laws and self-regulation on the advertising and 
marketing of alcoholic beverages in the EU-Member States, Norway and Switzerland 

 

 

 22

Observers of Meetings 
 
Mr. Robert Reynolds     Tel: +301 755 2745 
Pacific Institute for Research    Fax: +301 755 2799 
And Evaluation      Email: Reynolds@pire.org 
11710 Beltsville Drive, Suite 3000 
Calverton, MD 20705 
USA 
 
Mr. Dag Revke      Tel: +45 3917 12 14 
World Health Organisation    Fax: +45 3917 18 18 
Regional Office for Europe    Email: DRE@euro.who.int 
8, Scherfigsvej       
2100 Copenhagen 
Denmark 
 
Mr. Bernt Bull      Tel: + 47 2321 45 00 
ACTIS – Norwegian Policy Network   Fax: + 47 2321 45 01 
On Alcohol and Drugs     Email: bernt.bull@actis.no 
Torggata 1 
0181 Oslo 
Norway 
 
Mr. Matthias Meyer      Tel: +41 21 321 29 31 
Sociocom      Fax: +41 21 321 29 40 
Unter der Weide 7      Email: info@sociocom.ch 
D-32120 Hiddenhauser 
Germany 
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Coordinator 
 
The Netherlands 
STAP – National Foundation for    Tel: +31 30 656 5041   
Alcohol Prevention     Fax: + 31 30 656 5043 
 
Project coordinator: Mr. MSc. Wim van Dalen  Email: wvandalen@stap.nl 
Project assistant (from March 2007):  
Mrs. MSc. Avalon de Bruijn     Email: adebruijn@stap.nl 
Project assistant (until May 2007):  
Monique Kuunders  
Secretary (until January 2007):  
Mrs. MSc. Karin Hommen  
Ravellaan 88 
3533 JP Utrecht 
 

Subcontractor 
 
Dr. Peter Anderson     Tel: +31 24 344 5130 
International Public Health Consultant   Fax: +31 24 344 3137 
Sint Annastraat 286     Email: PDAnderson@compuserve.com 
6525 HC Nijmegen 
The Netherlands 
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3.2 Partners who have contributed to the deliverables 

The contribution of the lead partner of the various activities (STAP or Peter Anderson) is described in 
detail in annex 3. 

3.2.1.  Manual to Monitor Regulations on Alcohol Marketing in Europe 
 

Prof. Thomas Babor (University of Connecticut Health Center Dept. of Community Medicine and 
Health Care)  
 
The expert has reviewed the training manual and has given guidance to assess laws and structures. 
The investment in time is 2 days. The expert has invested 2 days with a daily rate of € 600 adding up 
to a total of €1200,-  

  
Dr. Joan Colom Farran (Institut d’Investigacions Biomèdiques August Pi i Sunyer)  
 
The expert has reviewed the training manual and has given guidance to assess laws and structures. 
The investment in time is 2 days. The expert has invested 2 days with a daily rate of € 388,17 adding 
up to a total of €776,34,- 
 
Prof. Gerard Hastings (Director of the Institute of Social Marketing and Centre for Tobacco Control  
Research University of Stirling and the Open University) 
 
The expert has reviewed the training manual and has given guidance to assess laws and structures. 
The investment in time is 2 days. The expert has invested 2 days with a daily rate of € 600 adding up 
to a total of €1200,- 
 
Dr. Ann Hope (National Alcohol Policy Advisor Department of Health and Children) 
 
The expert has reviewed the training manual and has given guidance to assess laws and structures. 
The investment in time is 2 days. The expert has invested 2 days with a daily rate of € 600 adding up 
to a total of €1200,- 
 
Dr. Bas van den Putte (The Amsterdam School of Communication Research)  
 
The expert has reviewed the training manual and has given guidance to assess laws and structures. 
The investment in time is 2 days. The expert has invested 2 days with a daily rate of € 600 adding up 
to a total of €1200,- 
 
Mr. Anders Ulstein (ACTIS – Norwegian Policy Network on Alcohol and Drugs) 
 
The expert has reviewed the training manual and has given guidance to assess laws and structures. 
The investment in time is 2 days. The expert has invested 2 days with a daily rate of € 600 adding up 
to a total of €1200,-
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3.2.2.  Regulation of Alcohol Marketing in Europe 

and 2+ Appendix: Regulations of Alcohol Marketing in 24 European Countries 

Dr. Alfred Uhl (Ludwig-Boltzmann Institute) 
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 328.90, adding up to a total of €1644,50.  

Mrs. Else de Donder (Vereniging voor Alcohol- en andere Drugsproblemen) 
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 253 adding up to a total of € 1265,- .  
 
Dr. Daniela Alexieva (“Horizonti 21” Foundation)  
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 300, - adding up to a total of € 1500,- . 
 
Mrs. Hana Sovinova (National Institute of Public Health) 
The participant has invested 17 days to complete the country report on existing laws and structures 
with a daily rate of € 80.20, - adding up to a total of € 163,40 . 
 
Mr. Johan Damgaard Jensen (Alkoholpolitisk Landsrảd – Danish Alcohol Policy Network) 
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of €384.80 adding up to a total of €1924,- .   
 
Dr. Tiiu Pohl (Estonian Public Service Academy)  
The participant has invested 35 days to complete the country report on existing laws and structures 
with a daily rate of € 110,- adding up to a total of € 3850,- .  
 
Penntti Karhu (Product Control Agency for Welfare and Health) 
The participant has invested 2 days to complete the country report on existing laws and structures with 
a daily rate of € 300, adding up to a total of €600,- 
 
Vertti Kiukas (Elämäntapaliitto Finnish Association for Healthy Lifestyles) 
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 264.22 adding up to a total of € 1321,10 .  
 
Mr. Claude Riviere (Association Nationale de Prévention de l’Alcoolisme) 
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 320 adding up to a total of € 1600,- .  
 
Mr. Dirk Schreckenberg (ZEUS GmbH, Centre for Applied Psychology,  Environmental and Social 
Research)  
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 660 adding up to a total of € 3300,- .  
   
Mrs. Veronika Farkas (National Institute for Health Development) 
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 80,- adding up to a total of € 400,- .  
 
Mrs. Marion Rackard (Irish National Alliance for Action on Alcohol)  
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 200 adding up to a total of € 1000,- .  
 
Mr. Emanuele Scafato (Laboratorio di Epidemologia e Biostatistica Instituto Superiore di Sanita)  
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The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 465, adding up to a total of €2325,- . 
 
Mrs. Franca Beccaria (Eclectica Snc)  
The participant has invested 5 days to complete the country report on existing laws and structures. 
In total, the participant has invested 34,5 days with a daily rate of € 300 adding up to a total of €   
 
Dr. Astrida Stirna (The State Addiction Agency)  
The participant has invested 17 days to complete the country report on existing laws and structures 
with a daily rate of € 50, adding up to a total of € 850,- . 

 
Mrs. Gelena Kriveliene (Ministry of Health of the Republic of Lithuania Public Health Division) 
The participant has invested 17 days to complete the country report on existing laws and structures 
with a daily rate of € 44, adding up to a total of € 748,- . 
 
Mrs. Trine Stensen Lunde & Mrs. Bente Birkeland (Alkokutt) have days invested to complete the report 
on adherence to self regulation and regulatory systems but have not declared these days. 
 
Mrs. Magdalena Pietruszka (Institute of Health Psychology)  
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 300 adding up to a total of € 1500,- .  
 
Dr. João Breda (Portuguese Alcohology Society) 
The participant has invested 48 days to complete the country report on existing laws and structures 
with a daily rate of € 75 adding up to a total of € 3600,- .   
 
Mrs. Cristina Petcu (LSOSAIMS) 
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 175 adding up to a total of €875,- .   
 
Mr. Stefan Matula (Prevencia V & P) 
The participant has invested 17 days to complete the country report on existing laws and structures 
with a daily rate of € 155,- adding up to a total of €2635,- .  
 
Mr. Sergej Godec (Department of social and health care Student Organisation of University Ljubljana) 
The participant has invested 38 days to complete the country report on existing laws and structures 
with a daily rate of €  50,- adding up to a total of € 1900,- . 
 
Mr. Antoni Gual (Institut d’Investigacions Biomèdiques August Pi I Sunyer)  
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 249,43 adding up to a total of €1247,15 . 
 
Mr. Sven-Olov Carlsson (IOGT-NTO) 
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 445 adding up to a total of € 2225,- 
 
Mr. Ben Baumberg (Alliance House Foundation)  
The participant has invested 5 days to complete the country report on existing laws and structures with 
a daily rate of € 260 adding up to a total of € 1300,-  
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EXPERTS 
 
Prof. Thomas Babor (University of Connecticut Health Center Dept. of Community Medicine and 
Health Care)  
 
The expert has reviewed the report on existing national laws, structures and regulation and self-
regulation mechanism on the advertising and marketing of alcoholic beverages. The investment in 
time is 2 days with a daily rate of € 600 adding up to a total of € 1200,- 

  
Dr. Joan Colom Farran (Institut d’Investigacions Biomèdiques)  
Prof. Thomas Babor (University of Connecticut Health Center Dept. of Community Medicine and 
Health Care)  
 
The expert has reviewed the report on existing national laws, structures and regulation and self-
regulation mechanism on the advertising and marketing of alcoholic beverages. The investment in 
time is 4 days with a daily rate of € 388,17 adding up to a total of € 1552,68 . 
 
Prof. Gerard Hastings (Director of the Institute of Social Marketing and Centre for Tobacco Control 
Research University of Stirling and the Open University)  
 
The expert has reviewed the report on existing national laws, structures and regulation and self-
regulation mechanism on the advertising and marketing of alcoholic beverages. The investment in 
time is 2 days with a daily rate of € 600 adding up to a total of € 1200,- 
 
Dr. Ann Hope (National Alcohol Policy Advisor Department of Health and Children) 
 
The expert has reviewed the report on existing national laws, structures and regulation and self-
regulation mechanism on the advertising and marketing of alcoholic beverages. The investment in 
time is 2 days with a daily rate of € 600 adding up to a total of € 1200,- 
 
Dr. Bas van den Putte (The Amsterdam School of Communication Research)  
 
The expert has reviewed the report on existing national laws, structures and regulation and self-
regulation mechanism on the advertising and marketing of alcoholic beverages. The investment in 
time is 2 days with a daily rate of € 600 adding up to a total of € 1200,- 
 
Mr. Anders Ulstein (ACTIS – Norwegian Policy Network on Alcohol and Drugs) 

The expert has reviewed the report on existing national laws, structures and regulation and self-
regulation mechanism on the advertising and marketing of alcoholic beverages. The investment in 
time is 2 days with a daily rate of € 600 adding up to a total of € 1200,-  
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3.2.3.  Report on Adherence to Alcohol Marketing Regulations 

Dr. Alfred Uhl (Ludwig-Boltzmann Institute) 
The participant has invested 22.5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 328.90, adding up to a total of € 7400,25 . 

Else de Donder (Vereniging voor Alcohol- en andere Drugsproblemen) 
The participant has invested 22.5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 253 adding up to a total of €  5692,50 . 
 
Dr. Daniela Alexieva (“Horizonti 21” Foundation)  
The participant has invested 22.5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 300, - adding up to a total of € 6750,- . 
 
Mrs. Hana Sovinova (National Institute of Public Health) 
The participant has invested 48.4 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 80.20, - adding up to a total of € 3881,68 . 
 
Mr. Johan Damgaard Jensen (Alkoholpolitisk Landsrảd – Danish Alcohol Policy Network) 
The participant has invested 22.4 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of €384.80 adding up to a total of €  8619,52 . 
 
Dr. Tiiu Pohl (Estonian Public Service Academy)  
The participant has invested no days to complete the report on adherence to self regulation and 
regulatory systems. 
  
Vertti Kiukas (Elämäntapaliitto Finnish Association for Healthy Lifestyles) 
The participant has invested 22.5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 264.22 adding up to a total of €  5944,95 . 
 
Mr. Claude Riviere (Association Nationale de Prévention de l’Alcoolisme) 
The participant has invested 22,5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 320 adding up to a total of €  7200,- . 
 
Mr. Dirk Schreckenberg (ZEUS GmbH, Centre for Applied Psychology,  Environmental and Social 
Research)  
The participant has invested 20 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 660,- adding up to a total of €  13200,- 
   
Mrs. Veronika Farkas (National Institute for Health Development) 
The participant has invested 23 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 80,- adding up to a total of €  1840,- 
 
Mrs. Marion Rackard (Irish National Alliance for Action on Alcohol)  
The participant has invested 20 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 200 adding up to a total of €  4000,- 
 
Mrs. Franca Beccaria (Eclectica Snc)  
The participant has invested 22,5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 300 adding up to a total of €  6750,- 
 
Dr. Astrida Stirna (The State Addiction Agency)  
The participant has invested 40 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 50, adding up to a total of € 2000,- 
 
Mrs. Trine Stensen Lunde & Mrs. Bente Birkeland (Alkokutt) have no days invested to complete the 
report on adherence to self regulation and regulatory systems. 
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Mrs. Magdalena Pietruszka (Institute of Health Psychology)    
The participant has invested 22,5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 300 adding up to a total of €  6750,- 
 
Dr. João Breda (Portuguese Alcohology Society) 
The participant has invested no days to complete the report on adherence to self regulation and 
regulatory systems. 
  
Mrs. Cristina Petcu (LSOSAIMS)  
The participant has invested 22.5 days to complete the report on adherence to selfregulation and 
regulatory systems with a daily rate of € 175 adding up to a total of €  3937,50 . 
 
Mr. Stefan Matula (Prevencia V & P) 
The participant has invested 44.8 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 155,- adding up to a total of € 6944,- 
 
Mr. Sergej Godec (Department of social and health care Student Organisation of University Ljubljana) 
The participant has invested no days to complete the report on adherence to selfregulation and 
regulatory systems. 
 
Mr. Antoni Gual (Institut d’Investigacions Biomèdiques August Pi i Sunyer)  
The participant has invested 20 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 249,43 adding up to a total of €4988,60 . 
 
Mr. Sven-Olov Carlsson (IOGT-NTO) 
The participant has invested 22.5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 445 adding up to a total of € 10012,50 
 
Mr. Ben Baumberg (Alliance House Foundation)  
The participant has invested 22,5 days to complete the report on adherence to self regulation and 
regulatory systems with a daily rate of € 260 adding up to a total of €  5950,- 

EXPERTS 
 
Prof. Thomas Babor (University of Connecticut Health Center Dept. of Community Medicine and 
Health Care)  
 
The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days with a daily rate of € 600 adding up to a total of € 1200,-. 

  
Dr. Joan Colom Farran (Institut d’Investigacions Biomèdiques August Pi i Sunyer)  
 
The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 5 days with a daily rate of € 388,17 adding up to a total of € 
1940,85,-. 
 
Prof. Gerard Hastings (Director of the Institute of Social Marketing and Centre for Tobacco Control 
Research University of Stirling and the Open University) 
 
The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days with a daily rate of € 600 adding up to a total of € 1200,-. 
 
Dr. Ann Hope (National Alcohol Policy Advisor Department of Health and Children) 
 
The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days with a daily rate of € 600 adding up to a total of € 1200,-. 
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Dr. Bas van den Putte (The Amsterdam School of Communication Research)  
 
The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days with a daily rate of € 600 adding up to a total of € 1200,-. 
 
Mr. Anders Ulstein (ACTIS – Norwegian Policy Network on Alcohol and Drugs) 
 
The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days with a daily rate of € 600 adding up to a total of € 1200,-. 
 
 



ELSA 
 

ENFORCEMENT OF NATIONAL LAWS AND SELF-REGULATION ON ADVERTISING AND MARKETING OF ALCOHOL 
 

The objective of ELSA is to assess and report on the enforcement of national laws and self-regulation on the advertising and 
marketing of alcoholic beverages in the EU-Member States, Norway and Switzerland 

 

 

 31

3.2.4  The Impact of Alcohol Advertising 
 
Prof. Thomas Babor (University of Connecticut Health Center Dept. of Community Medicine and 
Health Care)  
 
The expert has reviewed the report on impact. The time investment in time is 2 days with a daily rate 
of € 600 adding up to a total of € 1200,- 

  
Dr. Joan Colom Farran (Institut d’Investigacions Biomèdiques)  
 
The expert has reviewed the report on impact. The time investment in time is 4 days with a daily rate 
of € 388,17 adding up to a total of € 1552,68 . 
 
Prof. Gerard Hastings (Director of the Institute of Social Marketing and Centre for Tobacco Control  
 
The expert has reviewed the report on impact. The time investment in time is 2 days with a daily rate 
of € 600 adding up to a total of € 1200,- 

 
 
Dr. Ann Hope (National Alcohol Policy Advisor Department of Health and Children) 
 
The expert has reviewed the report on impact. The time investment in time is 2 days with a daily rate 
of € 600 adding up to a total of € 1200,- 
 
Dr. Bas van den Putte (The Amsterdam School of Communication Research)  
 
The expert has reviewed the report on impact. The time investment in time is 2 days with a daily rate 
of € 600 adding up to a total of € 1200,- 
 
Mr. Anders Ulstein (ACTIS – Norwegian Policy Network on Alcohol and Drugs) 
 
The expert has reviewed the report on impact. The time investment in time is 2 days with a daily rate 
of € 600 adding up to a total of € 1200,- 
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3.2.5  Appealing Alcohol Beverages and Marketing Practices in Europe 
 
A majority of the partners have participated voluntarily in composing this report. They have not 
declared any invested days for this. 
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3.2.6  Alcohol Marketing in Europe: Strengthening Regulation to Protect Young People 
 

EXPERTS 
 
Prof. Thomas Babor (University of Connecticut Health Center Dept. of Community Medicine and 
Health Care)  
The expert has reviewed the final report on recommendations. The time investment is 4 days with a 
daily rate of € 600 adding up to a total of € 2400,- . 

  
Dr. Joan Colom Farran (Institut d’Investigacions Biomèdiques)  
The expert has reviewed the final report on recommendations. The time investment is 5 days with a 
daily rate of € 388,17 adding up to a total of € 1940,85 . 
 
Prof. Gerard Hastings (Director of the Institute of Social Marketing and Centre for Tobacco Control 
Research University of Stirling and the Open University) 
The expert has reviewed the final report on recommendations. The time investment is 4 days with a 
daily rate of € 600 adding up to a total of € 2400,- . 
 
Dr. Ann Hope (National Alcohol Policy Advisor Department of Health and Children) 
The expert has reviewed the final report on recommendations. The time investment is 4 days with a 
daily rate of € 600 adding up to a total of € 2400,- . 
 
Dr. Bas van den Putte (The Amsterdam School of Communication Research)  
The expert has reviewed the final report on recommendations. The time investment is 4 days with a 
daily rate of € 600 adding up to a total of € 2400,- . 
 
Mr. Anders Ulstein (ACTIS – Norwegian Policy Network on Alcohol and Drugs) 
The expert has reviewed the final report on recommendations. The time investment is 4 days with a 
daily rate of € 600 adding up to a total of € 2400,- . 
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3.2.7. ELSA Network: Meetings  
 
Dr. Alfred Uhl (Ludwig-Boltzmann Institute) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 328.90, adding up to a total of € 11,347.05. 

Else de Donder (Vereniging voor Alcohol- en andere Drugsproblemen) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 253 adding up to a total of €  8,728.50 
 
Dr. Daniela Alexieva (“Horizonti 21” Foundation)  
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 300, - adding up to a total of € 10,350.00. 
 
Mrs. Hana Sovinova (National Institute of Public Health) 
The participant has visited the three meetings of the project. The investment in time is 4 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) with a daily rate of € 
80.20, - adding up to a total of € 5,565.88. 
 
Mr. Johan Damgaard Jensen (Alkoholpolitisk Landsrảd – Danish Alcohol Policy Network) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of €384.80 adding up to a total of €  13237.12 . 
 
Dr. Tiiu Pohl (Estonian Public Service Academy)  
The participant has visited two meetings of the project. The investment in time is 4 days. The meetings 
took place in Amsterdam (April 2005) and Barcelona (November 2005) with a daily rate of € 110,- 
adding up to a total of €  4290,- 
 
Penntti Karhu (Product Control Agency for Welfare and Health) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 300, adding up to a total of € 2700,- 
 
Vertti Kiukas (Elämäntapaliitto Finnish Association for Healthy Lifestyles) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 264.22 adding up to a total of €  9115.59 
 
Mr. Claude Riviere (Association Nationale de Prévention de l’Alcoolisme) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 320 adding up to a total of €  11.040,- 
 
Mr. Dirk Schreckenberg (ZEUS GmbH, Centre for Applied Psychology,  Environmental and Social 
Research)  
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 660,- adding up to a total of €  4620,- . 
 
Mrs. Veronika Farkas (National Institute for Health Development) 
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The participant has visited the three meetings of the project. The investment in time is 4 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) with a daily rate of € 80,- 
adding up to a total of €  2560,- 
 
Mrs. Marion Rackard (Irish National Alliance for Action on Alcohol)  

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006).  

2. The participant has invested 40 days to organize the meeting in Dublin. 
In total, the participant has invested 47 days in the Meetings with a daily rate of € 200 adding up to a 
total of €  14.400,- 
 
Mr. Emanuele Scafato (Laboratorio di Epidemologia e Biostatistica Instituto Superiore di Sanita)  
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 465, adding up to a total of € 5115,- 
 
Mrs. Franca Beccaria (Eclectica Snc)  
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 300 adding up to a total of €  10.350,- 
 
Dr. Astrida Stirna (The State Addiction Agency)  
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 50, adding up to a total of € 3.200,- 

 
Mrs. Gelena Kriveliene (Ministry of Health of the Republic of Lithuania Public Health Division) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 44, adding up to a total of € 2816,- 
 
Mrs. Trine Stensen Lunde & Mrs. Bente Birkeland (Alkokutt) have days invested to participate in the 
meetings, but did not declare these invested days. 
 
Mrs. Magdalena Pietruszka (Institute of Health Psychology)    
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 300 adding up to a total of €  10.350,- 
 
Dr. João Breda (Portuguese Alcohology Society) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 75 adding up to a total of €  4125,- 
 
Mrs. Cristina Petcu (LSOSAIMS)  
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 175 adding up to a total of €  6037.50 
 
Mr. Stefan Matula (Prevencia V & P) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 155,- adding up to a total of € 10.664,- 
 
Mr. Sergej Godec (Department of social and health care Student Organisation of University Ljubljana) 
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The participant has visited the three meetings of the project. The investment in time is 5 days. The 
meetings took place in Amsterdam (April 2005) and Barcelona (November 2005) with a daily rate of €  
50,- adding up to a total of € 2150,- 
 
Mr. Antoni Gual (Institut d’Investigacions Biomèdiques August Pi I Sunyer)  

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant  has invested 40 days to organize the meeting in Barcelona 
In total, the participant has invested 47 days in the meetings with a daily rate of € 249,43 adding up to 
a total of €  11723,21 . 
  
Mr. Sven-Olov Carlsson (IOGT-NTO) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 445 adding up to a total of € 15352.50 
 
Mr. Ben Baumberg (Alliance House Foundation)  
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006) with a daily rate of € 260 adding up to a total of € 8970,- 
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3.3 Partners involved 
 
Dr. Alfred Uhl (Ludwig-Boltzmann Institute) 
The participant has visited the three meetings of the project. The investment in time is 7 days. The 
meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin (October 
2006). 

1. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

2. The participant has invested 22.5 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant has invested 34.5 days with a daily rate of € 328.90, adding up to a total of € 
11,347.05. 

Else de Donder (Vereniging voor Alcohol- en andere Drugsproblemen) 
1. The participant has visited the three meetings of the project. The investment in time is 7 days. 

The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22.5 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant has invested 34.5 days with a daily rate of € 253 adding up to a total of €  
8,728.50 
 
Dr. Daniela Alexieva (“Horizonti 21” Foundation)  

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22.5 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant has invested 34.5 days with a daily rate of € 300, - adding up to a total of € 
10,350.00. 
 
Mrs. Hana Sovinova (National Institute of Public Health) 

1. The participant has visited the three meetings of the project. The investment in time is 4 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005). 

2. The participant has invested 17 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 48.4 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 69.4 days with a daily rate of € 80.20, - adding up to a total of € 
5,565.88. 
 
Mr. Johan Damgaard Jensen (Alkoholpolitisk Landsrảd – Danish Alcohol Policy Network) 

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22.4 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant has invested 34.4 days with a daily rate of €384.80 adding up to a total of €  
13237.12 . 
 
Dr. Tiiu Pohl (Estonian Public Service Academy)  
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1. The participant has visited two meetings of the project. The investment in time is 4 days. The 
meetings took place in Amsterdam (April 2005) and Barcelona (November 2005).  

2. The participant has invested 35 days to complete the country report on existing laws and 
structures. 

3. The participant has invested no days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant has invested 39 days with a daily rate of € 110,- adding up to a total of €  
4290,- 
 
 GO Penntti Karhu (Product Control Agency for Welfare and Health) 

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 2 days to complete the country report on existing laws and 
structures. 

In total, the participant have invested 9 days with a daily rate of € 300, adding up to a total of € 2700,- 
 
Vertti Kiukas (Elämäntapaliitto Finnish Association for Healthy Lifestyles) 

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22.5 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant has invested 34.5 days with a daily rate of € 264.22 adding up to a total of €  
9115,59 . 
 
Mr. Claude Riviere (Association Nationale de Prévention de l’Alcoolisme) 

1. The participant has visited the three meetings of the project. The investment in time is 7 
days. The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) 
and Dublin (October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22, 5 days to complete the report on adherence to self 
regulation and regulatory systems. 

In total, the participant has invested 34,5 days with a daily rate of € 320 adding up to a total of €  
11.040,- 
 
Mr. Dirk Schreckenberg (ZEUS GmbH, Centre for Applied Psychology,  Environmental and Social 
Research)  

1. The participant has visited the three meetings of the project. The investment in time is 7 
days. The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) 
and Dublin (October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 20 days to complete the report on adherence to self 
regulation and regulatory systems. 

In total, the participant has invested 32 days with a daily rate of € 660 adding up to a total of €  
11.040,- 
   
 
GO Mrs. Veronika Farkas (National Institute for Health Development) 

1. The participant has visited the three meetings of the project. The investment in time is 4 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 
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3. The participant has invested 23 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 32 days with a daily rate of € 80,- adding up to a total of €  
2560,- 
 
Mrs. Marion Rackard (Irish National Alliance for Action on Alcohol)  

3. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

4. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

5. The participant has invested 20 days to complete the report on adherence to self regulation 
and regulatory systems. 

6. The participant has invested 40 days to organize the meeting in Dublin. 
In total, the participant has invested 72 days with a daily rate of € 200 adding up to a total of €  
14.400,- 
 
GO Mr. Emanuele Scafato (Laboratorio di Epidemologia e Biostatistica Instituto Superiore di Sanita)
  

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

In total, the participant has invested 11 days with a daily rate of € 465, adding up to a total of € 5115,- 
 
Mrs. Franca Beccaria (Eclectica Snc)  

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22, 5 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant has invested 34,5 days with a daily rate of € 300 adding up to a total of €  
10.350,- 
 
Dr. Astrida Stirna (The State Addiction Agency)  

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 17 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 40 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 64 days with a daily rate of € 50, adding up to a total of € 3.200,- 
 

 GO Mrs. Gelena Kriveliene (Ministry of Health of the Republic of Lithuania Public Health Division) 
1. The participant has visited the three meetings of the project. The investment in time is 7 days. 

The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 17 days to complete the country report on existing laws and 
structures. The participant has invested 40 days to complete the report on adherence to self 
regulation and regulatory systems.  

In total, the participant has invested 64 days with a daily rate of € 44, adding up to a total of € 2816,- 
 
Mrs. Trine Stensen Lunde & Mrs. Bente Birkeland (Alkokutt) have invested days in the ELSA project, 
but did not declare these days. 
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Mrs. Magdalena Pietruszka (Institute of Health Psychology)    

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22,5 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 34,5 days with a daily rate of € 300 adding up to a total of €  
10.350,- 
 
Dr. João Breda (Portuguese Alcohology Society) 

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 48 days to complete the country report on existing laws and 
structures. 

3. The participant has invested no days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 55 days with a daily rate of € 75 adding up to a total of €  4125,- 
 
Mrs. Cristina Petcu (LSOSAIMS)  

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22.5 days to complete the report on adherence to selfregulation 
and regulatory systems. 

In total, the participant have invested 34.5 days with a daily rate of € 175 adding up to a total of €  
6037.50 
 
Mr. Stefan Matula (Prevencia V & P) 

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 17 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 44.8 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 68.8 days with a daily rate of € 155,- adding up to a total of € 
10.664,- 
 
Mr. Sergej Godec (Department of social and health care Student Organisation of University Ljubljana) 

1. The participant has visited the three meetings of the project. The investment in time is 5 days. 
The meetings took place in Amsterdam (April 2005) and Barcelona (November 2005). 

2. The participant has invested 38 days to complete the country report on existing laws and 
structures. 

3. The participant has invested no days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 43 days with a daily rate of € 50,- adding up to a total of € 2150,- 
 
Mr. Antoni Gual (Institut d’Investigacions Biomèdiques August Pi i Sunyer)  

3. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 
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4. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

5. The participant has invested 20 days to complete the report on adherence to self regulation 
and regulatory systems. 

6. The participant  have invested 40 days to organize the meeting in Barcelona 
In total, the participant  have invested 72 days with a daily rate of € 249,43 adding up to a total of €  
17958,96,- . 
 
Mr. Sven-Olov Carlsson (IOGT-NTO) 

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22.5 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 34.5 days with a daily rate of € 445 adding up to a total of € 
15352.50 
 
Mr. Ben Baumberg (Alliance House Foundation)  

1. The participant has visited the three meetings of the project. The investment in time is 7 days. 
The meetings took place in Amsterdam (April 2005), Barcelona (November 2005) and Dublin 
(October 2006). 

2. The participant has invested 5 days to complete the country report on existing laws and 
structures. 

3. The participant has invested 22, 5 days to complete the report on adherence to self regulation 
and regulatory systems. 

In total, the participant have invested 34,5 days with a daily rate of € 260 adding up to a total of €  
8970,- 

EXPERTS 
 
Prof. Thomas Babor (University of Connecticut Health Center Dept. of Community Medicine and 
Health Care)  

1. The expert has reviewed the training manual and has given guidance to assess laws and 
structures. The investment in time is 2 days. 

2. The expert has reviewed the report on impact. The time investment in time is 2 days.  
3. The expert has reviewed the report on existing national laws, structures and regulation and 

self-regulation mechanism on the advertising and marketing of alcoholic beverages. The 
investment in time is 2 days. 

4. The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days.  

5. The expert has reviewed the final report on recommendations. The time investment is 4 days.  
In total, the expert has invested 12 days with a daily rate of € 600 adding up to a total of € 7200,- 

  
Dr. Joan Colom Farran (Institut d’Investigacions Biomèdiques)  

1. The expert has reviewed the training manual and has given guidance to assess laws and 
structures. The investment in time is 2 days. 

2. The expert has reviewed the report on impact. The time investment in time is 4 days.  
3. The expert has reviewed the report on existing national laws, structures and regulation and 

self-regulation mechanism on the advertising and marketing of alcoholic beverages. The 
investment in time is 4 days. 

4. The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 5 days.  

5. The expert has reviewed the final report on recommendations. The time investment is 5 days.  
In total, the expert has invested 18 days with a daily rate of € 388,17 adding up to a total of 
€6987,06 . 
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Prof. Gerard Hastings (Director of the Institute of Social Marketing and Centre for Tobacco Control 
Research University of Stirling and the Open University) 

1. The expert has reviewed the training manual and has given guidance to assess laws and 
structures. The investment in time is 2 days. 

2. The expert has reviewed the report on impact. The time investment in time is 2 days.  
3. The expert has reviewed the report on existing national laws, structures and regulation and 

self-regulation mechanism on the advertising and marketing of alcoholic beverages. The 
investment in time is 2 days. 

4. The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days.  

5. The expert has reviewed the final report on recommendations. The time investment is 4 days.  
In total, the expert has invested 12 days with a daily rate of € 600 adding up to a total of € 7200,- 

 
Dr. Ann Hope (National Alcohol Policy Advisor Department of Health and Children) 

1. The expert has reviewed the training manual and has given guidance to assess laws and 
structures. The investment in time is 2 days. 

2. The expert has reviewed the report on impact. The time investment in time is 2 days.  
3. The expert has reviewed the report on existing national laws, structures and regulation and 

self-regulation mechanism on the advertising and marketing of alcoholic beverages. The 
investment in time is 2 days. 

4. The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days.  

5. The expert has reviewed the final report on recommendations. The time investment is 4 days.  
In total, the expert has invested 12 days with a daily rate of € 600 adding up to a total of € 7200,- 

 
Dr. Bas van den Putte (The Amsterdam School of Communication Research)  

1. The expert has reviewed the training manual and has given guidance to assess laws and 
structures. The investment in time is 2 days. 

2. The expert has reviewed the report on impact. The time investment in time is 2 days.  
3. The expert has reviewed the report on existing national laws, structures and regulation and 

self-regulation mechanism on the advertising and marketing of alcoholic beverages. The 
investment in time is 2 days. 

4. The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days.  

5. The expert has reviewed the final report on recommendations. The time investment is 4 days.  
In total, the expert has invested 12 days with a daily rate of € 600 adding up to a total of € 7200,- 

 
Mr. Anders Ulstein (ACTIS – Norwegian Policy Network on Alcohol and Drugs) 

1. The expert has reviewed the training manual and has given guidance to assess laws and 
structures. The investment in time is 2 days. 

2. The expert has reviewed the report on impact. The time investment in time is 2 days.  
3. The expert has reviewed the report on existing national laws, structures and regulation and 

self-regulation mechanism on the advertising and marketing of alcoholic beverages. The 
investment in time is 2 days. 

4. The expert has reviewed the report on adherence of national regulations concerning alcohol 
marketing. The investment in time is 2 days.  

5. The expert has reviewed the final report on recommendations. The time investment is 4 days.  
In total, the expert has invested 12 days with a daily rate of € 600 adding up to a total of € 7200,- 
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4.  Financial Report 
 
There are a few deviations in the expenditures for the project.  
E1: Staff 

- Most of the partners have not been paid for their contribution to this project, yet. They will be 
paid after we have received the final payment of the EC. Portugal, Slovenia and Estonia have 
not participated in the report on adherence of existing regulations. Therefore, the participation 
costs of these partners are lower than expected. All partners have confirmed the invested 
days in the project except for partners in Estonia and Slovenia. Consequently, we were not 
able to include their participation costs in the financial overview of expenditures.  

- The secretariat costs, are higher than foreseen. In the first year of the project, STAP has 
employed temporary staff to perform the research necessary for the Report on Regulations 
and the Report of Adherence, and to make notes of the first ELSA meeting in Amsterdam. 
These extra staff costs are mentioned under the heading of secretariat costs in the financial 
report. The coordinator and assistants of STAP have invested more days in the project than 
foreseen. Especially, the report on Adherence and the report on Regulations took more 
invested time than expected. See for more information the final implementation report. The 
staff costs, however, are only little higher than foreseen due to the lower than expected daily 
rate of the staff members of STAP. 

 
E2: Travel and subsistence allowances 

- The travel costs to the network meetings appeared to be somewhat lower than foreseen. 
- The subsistence allowances, on the contrary, appeared somewhat higher. Mainly, the 

expenses for accommodation during the meetings were higher than we expected. We tried to 
find the cheapest possible accommodation close to the conference venue, but in cities as 
Amsterdam and Barcelona accommodation appeared to be expensive.  

Because travel expenses and subsistence allowances are mentioned under one heading, the extra 
costs for accommodation are mostly compensated by the lower travel costs. 
 
E3: Equipment 
E4: Consumables and supplies 
E5: Subcontracting 
Any deviation between expenditure incurred and foreseen budget for these headings are dispatched in 
the overhead costs (see annex 2 for more details). 
 
E6: Other costs 

- The costs of the website are somewhat lower than foreseen due to lower costs of the website 
than expected and most importantly by the lower expenses of renting meeting rooms. The rent 
of the meeting rooms for the first two ELSA network meetings has been much cheaper than 
we expected. In both cases we were able to make an arrangement with the venue to get the 
meeting rooms (almost) for free, which causes the expenditures to be much lower than 
foreseen. The costs of publishing were lower than expected, since we decided to print 100 
instead of 200 copies of each report. 

 
E7: Overheads 
The overhead costs are little higher than expected. The most important reason is contracting a 
temporary staff member who was responsible for the financial administration of ELSA. 
 
Signature Ype Dijkstra (President of STAP, the National Foundation for Alcohol Prevention) 
 
 
 
 
Done at: ………. 



This report was produced by a contractor for Health & Consumer Protection Directorate General and represents the views of the
contractor or author. These views have not been adopted or in any way approved by the Commission and do not necessarily
represent the view of the Commission or the Directorate General for Health and Consumer Protection. The European
Commission does not guarantee the accuracy of the data included in this study, nor does it accept responsibility for any use made
thereof.
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