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1. Introduction

The Grant Agreement — 2003 305, between the Eurofeanmunity and the European
Heart Network (EHN), took effect on 1 March 2004e€TprojectChildren and Obesity
and Associated Avoidable Chronic Disead€HOB) had a duration of 32 months
ending on 31 October 2006.

This report is the final technical report refertedn the Grant Agreement’s Article 1.5.1.
It provides a description of the activities thavédeen undertaken between 1 December
2005 and 31 October 2006 in accordance with thesRiito the Grant Agreement.

The CHOB Project was coordinated by the Europeaartidetwork (EHN). Its 23
partners, including 20 national coordinators, i@ pinoject are:

Austrian Heart Foundation, Austria

Belgian Heart League, Belgium

Czech Heart Foundation, Czech Republic (for thet fihase only)

Danish Heart Foundation, Denmark

Estonian Heart Association, Estonia

Finnish Heart Association, Finland

French Federation of Cardiology, France

German Heart Foundation, Germany

Hellenic Heart Foundation, Greece

10. Hungarian Heart Association, Hungary

11. Icelandic Heart Association, Iceland

12.  Irish Heart Foundation, Irish Republic

13.  Association against Thrombosis, Italy

14.  Netherlands Heart Foundation, the Netherlands

15. Norwegian National Health Association, CardiovadacCouncil, Norway

16. Portuguese Heart Foundation, Portugal

17.  Slovenian Heart Foundation, Slovenia

18.  Spanish Heart Foundation, Spain

19. Swedish Heart Lung Foundation, Sweden

20. National Heart Forum, UK

21.  British Heart Foundation, Health Promotion Rese&obup, Oxford University,
UK

22.  International Association of Consumer Food Orgdmisa, UK

23. International Diabetes Federation, European Reddetgium

©CoNoOoO~wNE

The national coordinators have prepared separptetsefor activities that have been
undertaken in their countries in the framework 6f@B. These activities are included in
section 8 of this report.



2. Background

The aim of the projec¢Children, and Obesity and Associated Avoidable @fic
Diseases”(CHOB) was to tackle the obesity epidemic amonglcdn and young people
and associated avoidable chronic diseases sud@rd@isvascular diseases and diabetes.

The objectives of the project were:

- To measure and analyse the impact of food markéiehildren and young people

- To determine and consider policy options aimedidt@ssing obesity in children

- To complement activities and approaches at natienal and stimulate concerted
action.

The project took place in three phases:

- Phase 1 involved mapping and scoping activitiesis phase ran from March 2004
till February 2005. The first interim report, suitted in April 2005, reported on this
phase.

- Phase 2 involved communication and disseminatidhefindings of Phase 1. This
phase ran from March 2005 till November 2005. $é&eond interim report,
submitted in January 2006, reported on the worledturing this phase.

- Phase 3 stimulated concerted action through stédte@hoonsultations and
development of policy options to prevent child atyesThese policy options were
the basis for the development of guidelines anastaddressing child obesity. This
third phase ran from December 2005 till October&200

A technical description of the work performed ireph 1 and 2 is given in the technical
interim reports published at the end of each phase.

A technical description of the work done in phag®8cember 2005 — November 2006)
is given below.
Annex to this phase

Technical interim reports one and two.



3. Phase 3: Concerted action and the development ofpaoposal for a
pan-European action to address child obesity.

3.1. Cooperation with the PorGrow Project

At the October 2005 national coordinators meetirgfessor Erik Millstone gave a
presentation on the PorGrow project. PorGrow stémdBolicy Options for

Responding to Growing Challenges from Obesity in Ewpe. The PorGrow project
identified 20 policy options for addressing obesity interviewed a large number of
stakeholders with a view to reach a consensus @refa) the sorts of policies which are
feasible and appropriate and (b) the policies wklobuld be enacted most urgently,
according to certain agreed criteria.

Nine countries participated in the PorGrow projectfinanced by DG Research).

The results of the PorGrow project were presentedeauropean conference on 14
September 2006. Several national coordinatorsdgtethis conference to compare the
outcome of the two stakeholder consultations (stenW).

3.2. Policy options to prevent child obesity

During the third and last phase of the projectyeoge-wide stakeholder consultation
took place with a view to obtain consensus on atikadly small number (five to six) of
policy options on how to prevent child obesity. eldonsultations aimed to set priorities
on the prevention and reduction of child obesityas Europe.

The framework for the consultations was set byh@)first phase of the CHOB project,
which involved member organisations in the coll@ctf information on the current
activities relating to counteracting childhood abgsand (ii) a parallel EC-funded
programme analysing the opinions of stakeholdersh@sity prevention across nine
Member States (the PorGrow project, see above).

The report oriPolicy options to prevent child obesityjublished in October 2006
establishes that the awareness of the problemsectethwith child obesity is high and
that various national and international measuresaing proposed. It discusses the
options available, tools for selecting policy opsointernational and national approaches
as well as the results of the Europe-wide stakedraldnsultations’ assessment of policy
options carried out in the framework of the CHOBj@ct.

The report identifies a large number of environmak(racro and micro) influences on
diet, food and physical activity and a significaninber of policies for preventing
childhood obesity. The CHOB national coordinatageead to use the same 20 policy
options as PorGrow even if the CHOB project focuseahildhood obesity and the
PorGrow project was on obesity in the whole ofgbpulations.



Notwithstanding the diverse natures of the parditiy organisations and the different
contexts in which the CHOB stakeholder consultaitmok place, there was considerable
agreement on the top five priorities across coastrOverall, participants recognised the
need for both upstream and downstream interventitimsy also recognised the need for
a combination of policies covering a range of daéfg types of options: educational (for
children, parents and professionals), informatidtzddelling, marketing), and

modification of the physical environment and thedsupply chain (including food
services in schools).

The ten policy options that scored highest in thresaltations were:

- Food and health education: Include food and healthe school curriculum

- Controlling sales of foods in public institutior@@ontrols on the provision and sale of
fatty snacks, confectionery and sweet drinks inlipubstitutions such as schools and
hospitals

- Controls on food and drink advertising: Controlstib@ advertising and promotion of
food and drink products

- Subsidies on healthy foods: Public subsidies oftlhefoods to improve patterns of
food consumption

- Change planning and transport policies: Encouragee iphysical activity by
changing planning and transport policies

- Improve communal sports facilities: Improve prowisiof sports and recreational
facilities in schools and communities

- Improve training for health professionals: Imprakagning for health professionals in
obesity prevention and diagnosing and counselhiogé at risk of obesity

- Improved health education: Improved health eduoatioenable citizens to make
informed choices

- Common Agricultural Policy reform: Reform of the ElCommon Agricultural
Policy to help achieve nutritional targets

- Mandatory nutritional information labelling: Manday nutritional information
labelling for all processed food, for example usemgrgy density traffic light system.

These options are echoed in measures proposeddyational organisations and by
national task forces on obesity and national Gawermt policies. In particular, food
policies for schools, communal sports facilities&ss to parks or green areas and
restriction of TV advertising as well as wider matikg of unhealthy foods to children
are concerns at all levels. Exploring ways of pdow healthy foods to a larger segment
of the population also features in several progysa does education of and information
to children and parents about healthy living, idahg promoting breast feeding and
explaining its benefits

Annex to this part

Report or'Policy options to prevent child obesity"This report is also available on the
EHN website: http://www.ehnheart.org/files/policy%200ptions%2@i-150305A. pdf




3.3. Guidelines on Child Obesity prevention

In order to implement the priority policy optiorgentified during the consultations
carried out at European and national level betwémrember 2005 and April 2006,
concrete guidelines and actions at national andf&aan level have been developed.

Between May and October 2006, EHN and the naticoatdinators drew up proposals
for actions and guidelines addressing childhoocsitpe

These actions and guidelines have been sharedhetbrganisations that participated in
the policy options consultations which have agreeslipport the actions and include
them in their action plans as appropriate.

In some countries, plans and activities were ajresatlerway or in the pipeline. In these
countries, the national coordinators agreed to sdpgpese initiatives.

The guidelines are essentially addressed to tldsmwietwork of health organisations
(NGOs). Some recommendations involve institutimrghnisations (e.g. European
Commission, EFSA, governments, governmental agshaigd, thus the implementation
of the recommendations goes beyond the contrdlesfe organisations. However, the
NGOs commit themselves to reinforce advocacy tosérd relevant institutions and
decision makers to address the concerns.

Annex to this part

Report orf'Actions and guidelines addressing childhood ohgsit

4. Dissemination activities in the framework of the CHDB project

4.1. Dissemination of the information on the marketing é unhealthy food to
children in Europe

- The European Heart Network launched the reporhemtarketing of unhealthy food
to children at a dinner debate on 27 April 2005thA¢$ launch, EHN invited
representatives of the European Commission, thedean Parliament, Permanent
Representations, and all the founding memberseoEth platform for Action on Diet,
Physical Activity and Health. The Director GenesbDG SANCO opened the
debate.

- On 19 May 2005, Dr Mike Rayner presented the outcofithe research to all EHN
Members at the EHN Annual Workshop in Madrid.



The European Heart Network was invited by the UKiQul presidency to present the
outcome of the research on food marketing to cardit its summit meeting on
“Tackling Health Inequalities” on 17 — 18 Octob®0%. Susanne Logstrup, Director
of the European Heart Network, gave a presentatione results of the research on
the marketing of unhealthy food to children in Eag@and chaired one of the group
sessions on “Food Promotion and Marketing to Carldr

On 9 - 10 November 2005 the European Public HeslltAnce organised an EU
conference under the title “Future Europeans” foren children and health aspects.
The European Heart Network was invited to presemtésults of its research during a
workshop addressing “Child Consumers, the balaeteden protection and
empowerment”.

On 14 December 2005, the Health Intergroup of tin@pean Parliament held a
meeting on “Unhealthy Food Advertising — Parentdasrpressure, obese children”.
The European Heart Network, represented by Mauvigwihill, from the Irish Heart
Foundation, presented the results of the resear¢heomarketing of unhealthy food
to children in Europe to the MEPSs present at the¢tmg.

On 29" September 2006 Maureen Mulvihill, Health promotianager, Irish Heart
Foundation and National Heart Alliance presentet@malf of the European Heart
Network the outcome of the report on the Markebhgnhealthy Food to Children in
Europe at the World Public Health Nutrition CongresBarcelona. She presented
the results under the title: “Food and beveragekatang to children — self-regulation
or legislation”.

4.2. Communication on the policy options to prevent chd obesity,

During its Annual Workshop in Geneva (18 May 20BN scheduled a session on
Guidelines on tackling Children and Obesity. Trakvdone in the framework of
this project has not only led to policy developmanEU level, but has also
encouraged national heart foundations to developrete actions and campaigns in
the field of children and obesity. The followingepentations were given at the EHN
Annual Workshop.

e Dr Tim Lobstein (International Association of Conser Food organisations)
presented the report on Policy Options to Prevémtd@besity.

* Maureen Mulvihill (Irish Heart Foundation) spokeoal “Influencing policy
makers — the National Heart Alliance experienceelation to food marketing
to children

e Maura Gillespie (British Heart Foundation) preseritee campaign “Food 4
thought”

* Rie Duun (Danish Heart Foundation) presented thgst“Fighting Obesity:
Campaigns for School and Kindergarten.



- On 14 September 2006, a PorGrow conference wasissgghon “Obesity policy in
the EU: evaluating the options”. At this confereneference was made to the
development of policy options in the framework lod {CHOB project.

- Tim Lobstein (International Association of Consurfend organisations) presented
the report on Policy Options to Prevent Child Otyets the members of the EU
platform on Diet, Physical Activity and Health,the meeting of 21 November 2006.

4.3. Communication on the CHOB project

A lunchtime workshop on selected obesity-relatech@minity co-funded projects issues
was organised by the European Commission at taeldat WHO European Ministerial
conference on Counteracting Obesity on 16 Nover2b@6. During this workshop,
Susanne Logstrup presented the CHOB project.

4.4, Heart Matters

Heart Mattersis distributed to approximately 1.500 recipientsluding EHN members,
national coordinators, European and national alkamembers, Commissioners and
Commission officials, MEPs, EU Member States’ Paramd Health Representatives,
European Health NGOs, other health organisationtdwade, public health experts and
concerned individuals.

In addition toHeart Mattersbeing available in hard copy, each issue can bedon the
EHN website in PDF format and may be downloadethfravw.ehnheart.org

Each issue dfleart Matterscontains an editorial, a feature article that &@=uon the
theme of the issue, policy issues and country iieswvritten participants in the Children
and Obesity project, or by EHN members as wellleanae members.

Five editions of Heart Matters were published dytime CHOB project.

- September 2004 - Heart Matters fb@used in particular on children and obesity and
on programmes run by heart foundations in the fvaonke of prevention of obesity.
Most of these programmes focus on children andtimstron the one hand, and
children and physical activity on the other hand

- March 2005 - Heart Matters 1fbcused on the nature and extent of the problem of
cardiovascular disease, prevention measures aragsahat support a healthy
lifestyle.

- September 2005 - Heart Matters ftizused on the outcome of the research on Food
Marketing to Children. National Coordinators repdron the status of childhood
obesity and on the finding of their research wébard to the marketing of unhealthy
food products to children in their own countrié&e publication included information
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on measures already taken to address the problémiimmcountries as well as on
proposals for specific measures such as a weeklgsok limit or collaborative
initiatives like national versions of the Europd@latform on Diet, Physical Activity
and Health.

- May 2006 - publication of Heart Matters #8cused on activities to improve food and
nutrition patterns and to increase levels of phajsactivity. National coordinators
highlighted priorities, interventions and policyw@dopments in their countries in
pursuit of better nutrition and more physical atgiand in counteracting obesity. It
featured the “Children’s Environmental Health ActiBlan” (CEHAP) demonstrating
how this is also an important tool to promote pbgkactivity and reduce obesity

- October 2006 - Heart Matters Idescribed the results of the consultations that had
been carried out across Europe to arrive at a osnseon the essential elements of
strategies for prevention of child obesity. Natiot@ordinators reported on specific
policy options implemented in their countries whegthy their own organisations,
through cooperative efforts or by the governmereart Matters 14also featured a
review of social marketing in the UK.

Annex to this part

- Copy ofHeart Matters 13
- Copy ofHeart Matters 14
- (Copies of Heart Matters 10, 11 and 12 were settt thie interim reports)

45. \Website — HeartNet Connection

EHN’s website was renewed in March 2004, to alldvetier dissemination of
information on the CHOB project. The website corda public part, accessible to all,
with general information on EHN and its activitie§.contains a section “projects”, with
a webpage dedicated to the CHOB. The reports shdddi in the framework of the
CHOB project are available on this webpage.

The EHN website contains also a section where a\wagd is needed. This section
provides regular updates on EU activities and $igaoformation on the CHOB project
for EHN members, national coordinators alliance mers. The news section is updated
on average twice a month with information on resiegpolicy developments and projects
relevant to tackling child obesity.

11



5. Evaluation

An important part of the CHOB project was to evéduhe increased awareness of the
impact of food marketing on current consumptiortgras of children and young people.
In order to be able to measure this increased asase the European Heart Network
contacted specialised companies to perform thikiatian.

Considering the budget involved in this evaluatiBRIN published a limited call for
tender on 4 June 2004. The tender was sent tibebedit companies or organisations
specialised in this type of work. Two replies weeat back to the EHN. The steering
committee of the CHOB project (see below) decideaward the contract for this work
to Rescon, research and consultancy.

The purpose of the evaluation was to collect dataitthe extent to which the project
has led to:

- Increased awareness of the impact of food marketingurrent consumption patterns
of children and young people, amongst participatirganisations (national
coordinators) and the organisations they work \@athances) in their countries.

- Increased reported activity in combating the negagiffects of food marketing on
current consumption patterns of children and ygoegple amongst participating
organisations (national coordinators) and the asgdions they work with in their
countries.

The evaluation took place in two phases: a preeestuation (organised in October —
November 2004), to measure existing knowledge arglieg awareness of the problem
with regard to childhood obesity at the beginnihghe project, and a post- test
evaluation (organised in November 2005 — March 20@&asuring knowledge and
awareness at the end of the project.

In both phases, a quantitative and a qualitativestjonnaire were drafted. These
questionnaires were translated by the nationaldioators and sent to the alliance
partners they work with on a regular basis. Thestjannaires were accompanied by a
letter from EHN explaining the purpose of the pebjnd asking the alliance partners’
cooperation in the evaluation. These letters teceviranslated by the national
coordinators.

The quantitative questionnaire was intended taectdd information from allied
organisations with whom the national coordinatooskan their countries. The
qualitative questionnaire was filled in by the natil coordinators and one or two
particularly well-informed organisations.

The evaluation concluded that the awareness dihtgative) impact of food marketing
on consumption patterns has increased. Especiaflyemess of the impact of Internet
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advertisements increased substantially. Smalkaszs were found in awareness of the
impact of food labelling on current patterns anel plerceived impact of education at
school.

The evaluation also showed that especially at natilevel, the project has contributed to
a substantial increase of information exchangeouwAbne third of the respondents
indicated that the level of information in theiganisation had increased compared with
the situation in October 2004. Also, most respotglperceived an increase in both the
number and the kind of activities organised arotinedsubject of childhood obesity.
According to the participants, the CHOB projectexsally stimulates organisations to
give information to parents and/or children to hislpm make healthy food choices, and
it stimulates organisations to promote physicaléagt

Furthermore, the evaluation showed that in a highierity was given to the obesity
problem compared to October 2004 and the numbergainisations which have a policy
statement on obesity prevention has increased st countries compared to October
2004.

The CHOB project also seems to have contributedddecline in the perceived barriers
that are met in carrying out activities aimed anbating the negative effects of food
marketing. Especially the barriers with respecidok of cooperation between national
organisations”; “lack of expertise” and “lack of teaal resources” have declined.

Respondents’ opinions towards ways to tackle thesityp problem among children and
young people have not changed significantly dutirgyear. Nearly all respondents
share the opinion that more efficient food advaertjisand food promotion legislation
should be introduced. However, opinions on howatkle the negative effects of food
marketing vary considerably.

Annex to this part

Evaluation report.
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6. Coordination of the project

6.1. National coordinators meetings
The project necessitated 6 coordinators meetings.

Two national coordinators’ meetings took place ngiie first phase of the project and
are described in the technical interim report Fat {period:

- 29 — 30 April 2004: national coordinators’ meettndaunch the project. The launch
meeting took place in Ireland (who held the EU Gulyoresidency at that time) in the
presence of the Irish Health Minister.

- 12 — 13 October 2004"®national coordinator's meeting to review the pesgy made
on the research on the extent and nature of magkefiunhealthy food to children in
Europe

Two national coordinators’ meetings took place dgithe second phase of the project
and are described in the technical interim repmrthat period:

- 1 -2 February 2005: “national coordinators’ meeting to prepare theatisisation
strategy for the outcome of the research carriednophase 1.

- 11 — 12 October 2005:™hational coordinators’ meeting to evaluate the
communication and dissemination phase and to peeparthird phase of the project,
on the development of and consultations on polpyoos.

Two national coordinators’ meetings were organidedng thethird phase of this
project. A more detailed description is given belo

- 29 - 30 March 2006:

The 8" national coordinators meeting debated the staklenaonsultations on policy
options. National coordinators shared informatarthe outcome of the consultations.
The policy options favoured by each of the coustviere discussed at the meeting.

At the meeting, national coordinators also discds$s®v to prepare the national
guidelines on the prevention of child obesity. Jéeational guidelines should be an
implementation plan for the priority policy optioitgentified during the consultations
carried out at European and national level betwémrember 2005 and April 2006.

- 12 - 13 September 2006:

The 6" and last coordinators’ analysed the guidelinesamtions at European and
national to prevent child obesity.

14



Tim Lobstein gave an overview of other internatiomzents related to child obesity, such
as the International Congress on Obesity (whick face in September 2006) and the
Istanbul WHO ministerial meeting on Obesity.

Clive Needle, director of EuroHealthNet was invitedalk about what EuroHealthNet is
doing to address childhood obesity.

Annex to this part

- Agenda, lists of participants and minutes of th@fonal coordinators’ meetings.

6.2. Steering Committee meetings
To supervise the project, 4 meetings of the stgarommittee were organised.

Two meetings of the steering committee of the CHid&ect took place during the first
phase of the project, on 26 March 2004 and on1@argr2005.

Two steering committee meetings were organisedduhethird phase of the project.

- 20 December 2005: Steering Committee meeting &tuate to dissemination
activities which took place during phase 2 of thgjgct and to prepare the framework
for the presentation of the policy options anddhblelines to prevent child obesity.

- 15 June 2006: Steering Committee meeting to feake project and give feed back
on the report on policy options on the one handanthe framework to be adopted
for the guidelines and actions to prevent childsitye

Annex to this part

- Agenda, lists of participants and minutes of tis¢ Pasteering committee meetings.
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7.

Expected Outcomes

Below is a summary of the expected results of togept, as described in point 1.7 and
1.11 of the Grant Agreement nr 2003 305 and howethesults were achieved.

- Increased awareness of the impact of food marketingn current consumption
patterns of children and young people

Rescon evaluation study on phase one of the prgdulkdren and obesity and
associated avoidable chronic diseases”. The atraluconcluded that the
awareness of the (negative) impact of food marfgetim consumption patterns has
increased. Especially awareness of the impacttefriet advertisements increased
substantially. Small increases were found in anese of the impact of food
labelling on current patterns and the perceivedachpf education at school.

The evaluation also showed that especially at natievel, the project has
contributed to a substantial increase of infornragzchange. About one third of
the respondents indicated that the level of infaromain their organisation had
increased compared with the situation in Octob@&42(See also point 5 above for
more details on this subject).

- Comparable data on food marketing practices from 2@ountries participating in
the project.

In the first phase of the CHOB project, EHN andoistners collected information
on the marketing of food to children in 20 differ&uropean countries in a
standardised way. Information was collected ontype and amount of food
marketing to children, the regulation of food maikeg, attitudes towards food
marketing to children and counterbalancing measused to combat any negative
effects of current food marketing practices in theuntries.

The result of the research findings were publishefipril 2005 in the Report on
the Marketing of Unhealthy food to Children in Epeo A summary version of
this report was translated into 15 languages.

- Enhanced communication on the impact of food markeéng on childhood obesity

Phase 2 of the project, which ran from March tidivember 2005, was entirely
dedicated to the dissemination of the findingshefiteport on the impact of food
marketing on childhood obesity.

16



At European level, a dinner debate, to which alrttembers of the EU Platform
on Diet, Physical Activity and Health were invitedas organised in April 2005 to
launch this report.

At national level, conferences, press conferenoekjding for radio and

television and similar events were organised teadiinate the information from
the report. Partners in the project produced huoesy leaflets, and other forms of
information material to communicate the outcoméhefresearch both to experts
in the field and to the lay public. In many couggrcontacts with schools, parents
or parents organisations were initiated to dravr @gention to child obesity and
provide them with the tools to counteract child sihe

The technical interim report of phase 2 of the gcbpives an overview of all the
activities and events that have taken place tedigsate the report on the
Marketing of Unhealthy Food to Children in Europeldao communicate the
impact of food marketing on childhood obesity.

Establishment of new alliance structures and fosténg of new multidisciplinary
synergies

In many countries, partners in the project fostedéences with other
organisations (consumer groups, other health NGé2igents organisations, health
professionals, etc). This allowed them to reindottee main messages from the
report and to reach a wider audience for the digssion of information. This
information is included in the technical reportstérim reports 1 and 2 and the
annex to this technical report), outlining the atis undertaken by each of the
partners involved in the project.

Multidisciplinary synergies are also shown via to@peration with the PorGrow
project (see point 3.1 of this report).

Developments of best practice: European and natiohaonsensus statements on
childhood obesity.

The Report on “Policy Options to Prevent Child Otypublished in October
2006, outlines the priority options to combat chalzkesity for each country,
selected by the stakeholders involved in the ptojec

Notwithstanding the diverse natures of the parditim organisations and the
different contexts in which the CHOB stakeholdensdtations took place, there
was considerable agreement on the top five presridicross countries. Overall,
participants recognised the need for both upstr@adndownstream interventions.
They also recognised the need for a combinatigrobies covering a range of
different types of options: educational (for chddr parents and professionals),
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informational (labelling, marketing), and modificat of the physical
environment and the food supply chain (includingd®ervices in schools).

- Programme for a pan European action addressing ctdhood obesity targeting
children and parents amongst others

Report on “Actions and guidelines addressing clutathobesity”. This document
is a plan for implementation of the priority polioptions identified during the
consultations carried out at European and natiewval between November 2005

and April 2006.
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8. Partners’ Activities

8.1. Austrian Heart Foundation

Post Test Evaluation

The Austrian Heart Foundation participated in the pnd post test evaluation study
Distribution of the qualitative and quantitativeegtionnaires to sixteen organisations.
The following organizations returned the questioresaand are taken into consideration
in the evaluation study done by Rescon.

The qualitative questionnaire was filled in by #hastrian Heart Foundation and the
European Childhood Obesity Group (ECOG)

The following organisations filled in the quantiv& questionnaire:

- Fund for a healthy Austria;

- Forum nutrition today;

- GIVE - Department for health education;
- Association of the nutritionists of Austria;
- Salzburg Obesity Academy Foundation;

- Austrian Ministry of Health and Education;

Policy options meeting in Austria

The Austrian Heart Foundation invited 9 health argations for the development of
policy options to prevent child obesity in Austriche following 7 organisation
participated in the individual meetings:

- European Childhood Obesity Group (ECOG), represemyeKurt Widhalm

- Fund for a healthy Austria, represented by Ritakler

- Forum nutrition today, represented by Marlies Grube

- GIVE - Department for health education, represehiedndrea Lehner

- Association of the nutritionists of Austria, repeaged by Sonja Reiselhuber

- Salzburg Obesity Academy Foundation, representdelisgbeth Ardelt-Gattinger
- Austrian Ministry of Health, represented by LillyaBim und Martina Gerhartl

The five main policy options selected in Austriarere
- Increase teaching in school about food and hedlticagion

- Improved health education in the media and communit
- Improve communal sports facilities

! Children, Obesity and avoidable chronic diseasefept, Evaluation Study, Rescon, July 2006

19



- Improve training for health professionals
- Controlling sales of foods in public institutions

Austrian action on and guidelines for addressing dldhood obesity

Based on the policy options guidelines for addresshildhood obesity were developed.
These are outlined in the report “Actions and glings addressing child obesify”

Publications and Press Releases

- Heart Matters 13: article on Promotion of physmetivity in Austria

- Heart Matters 14: article on Children and Obegtyerview of the activities in
Austria

- Children & Obesity: Press Release (March 2006)

- World Heart Day 2006: Press Release (September) 2006

School programmes on healthy lifestyle and obesifyrevention

From October 2005 until June 2006 the Austrian Heaundation worked on the first
phase of a pilot study in three schools in Vienna@revention programme for children
and young adults between 14 and 18 years old. il @& the project are:

- long-term weight reduction,

- long-term change in lifestyle habits

- motivating pupils to take part in physical activity

- smoking prevention

In cooperation with the medical practitioners af #thools, questionnaires for the
children aged 10 — 17 years where distributed amatliated. In the first phase the
Austrian Heart Foundation worked out an evaluatjoastionnaire. The evaluation
showed hat interventions were necessary in twbefliree schools. As a result of the
evaluation figures we came to the decision toatethealth prevention days.

In the second phase (September 2006 — June 208l peevention days for pupils,
teachers and parents will be organised and wi# f@dkce in March or April 2007.
Policy activities

- The Austrian Heart Foundation gave its supporh&EHN activities on the

Regulation of the European Parliament and of thenCibon nutrition and health
claims made on foods”

2 Actions and guidelines on addressing childhoodsity’, EHN, Brussels, October 2006.
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- The Austrian Heart Foundation gave its supporh&HEHN activities on the

“Television without Frontiers” Directive. The Auitn Heart Foundation contacted
the Ministry of health and the responsible MEPsesaail, mail and telephone to
make clear that the Austrian Heart Foundation stppbe EHN position and to ask

the Austrian politicians to support the amendmentsformulated by EHN in the

Austrian and the European Parliament.

Summary of Meetings on Children and Obesity organisd by the Austrian Heart

Foundation:

15.12.2005: Team meeting

16.01.2005: Meeting Prof. Widhalm (Questionnair@d&licy option)
26.01.2005: Team meeting

04.02.2006: Meeting “Die dicke Chance” (Formatioeéting)
13.02.2006: Meeting Dr. Pavelka (Akademisches @sium)
14.03.2006: Meeting Prof. Widhalm (Policy optiom&lanational project)
23.03.2006: Team meeting

11.04.2006: Team meeting

02.05.2006: Meeting Prof. Hoppichler (Cooperationaerning SIPCAN)
20.06.2006: Team meeting

07.07.2006: Meeting “Plattform Gesundheitsférdefung

25.07.2006: Team meeting

22.08.2006: Team meeting

12.09 and 13.09.2006: National Coordinators Mggith Brussels
02.10.2006: Meeting Mag. Gruber (Cooperation ,Di€keunde®)
03.10.2006: Meeting Dir. Valny — Konzeption Wellbgiday)
05.10.2006: Meeting Dir. S6ros — Konzeption Welligeday)
17.10.2006 Team meeting

21



8.2. Belgian Heart League

Healthy food, obesity, physical activity: awarenesprogramme for adolescents

The main action in 2006 was the preparation andamentation of a programme called
“Coeur ados” in order to increase the awareneskaodledge of young people
regarding their habits on unhealthy food and lagshysical activity. This programme
was specifically developed for adolescents in séapnschools in close collaboration
with teachers and was fully supported by the Frangfhister of health Catherine Fonck.

The objective was to stimulate action plans aniliéiets in schools during 2006 and
2007. In order to develop this activity, the BalgiHeart League recruited “Young heart
ambassadors”, who are to become advocates foatise ®f healthy lifestyle and to
stimulate peer to peer communication.

Several activities have taken place in this thindge of the CHOB project:

- press conference

- exhibitions, conferences, workshops in schools

- training programme for teachers and production pé@agogic file

- promotion of best practice action plans in schools

- information for parents and education tools

- participation of young ambassadors in the “Globalith Meeting” in India
- seminars giving an introduction to nutrition foroéescent

The above programme also provided an opportunitgtew and disseminate Belgian
epidemiologic data (from the north and south ofdbentry) regarding children and their
lifestyle habits (lack of physical activity, dailgod intake and smoking).

Activities related to healthy food/prevention of olesity with the Belgian Heart
League stakeholders

- At medical level: promotion and organisation ofritidn workshops for primary care
physicians (continuing medical education for caamticsts).

- At HORECA level: elaboration of a nutrition charteith the national federation of
Horeca.

- Mass campaign on the “CardioTest”: importance aktv@easurement, a
cardiovascular risk factor.

- The nutrition platform created for this project noetseveral occasions in order to give

recommendations to the Health Ministers of the FEénand Walloon Community to
optimize and adapt policy options related to hgalttod and prevention of obesity.
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- This people involved in the nutrition platform wexiso involved in follow-up and
support for implementation of the first actionglod five year “National health and
nutrition plan”.

23



8.3. Danish Heart Foundation

The Danish Heart Foundation has drawn up a lomg strategy for the work aimed at
children and their families. The strategy aimsaduce child obesity, which is a risk
factor for heart disease at a later age. Theeslyais based on the findings of the report
“Lifestyle and risk of heart disease among childaed adolescent3thich again is
influenced by the report: “The Marketing of unhiglfood to Children in Europé”

The reasons for the strategy are that DenmarkasceRkperienced an increase in numbers
of overweight children during the last decade, jikstin other countries in Europe.

The strategy has two levels of action:

1) Lobbying to influence decision makers in the Dash Parliament and local
authorities.

- The Danish Parliament

The Danish Heart Foundation influences the legwsatrocess by direct contact to the
Ministers and Members of Parliament. We hold megtisend information, and feed
politicians with ideas or catalogues of ideas guanents for use in political discussions.

Special focus has been on:

- Television without Frontiers, where we have togethigh the Danish Consumes
Board had a number of meetings with members obin@sh parliament and other
politicians. This has led to an increasing fighdiagt product placement and
commercials aimed at children. Before this the govent was much more in favour
of product placement.

- We also sent letters to Danish members of the Eliapzent, feeding them with
arguments against product placement.

- Physical activities in Schools, where we have deyedl a new website
www.kromozone.dk. This has led to a number of sthoalering materials from the
site and of course visits. However the projectigject to an evaluation January 07
and we don’t have more concrete information abomtivers of visits and amount of
materials ordered by schools.

3 Lifestyle and risk of heart disease among childned adolescents, EHN, June 2005
* The marketing of unhealthy food to Children in &ue, EHN, Brussels, April 2005
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- Local authorities

In Denmark the local authorities have the respoailitsilior schools, sports facilities and
for the kindergartens. We provide local politiciamsh knowledge and ideas to help
them create better environments for children. Catalogue of ideas is: “Prevent
coronary heart disease — start with children arudesdents”.

It is aimed at local politicians. In this report weévise the politicians to upgrade subjects
such as physical activity and home economics. heéamore subjects such as healthy
lifestyle should be much more on schools agenda.

The Danish Heart Foundation also advises polit&tammake sure no marketing of
unhealthy products is to be found on any schoadliggoin other words no product
placements in schools.

It is also an advice that children all over thertoyishould be measured, so one can track
those children at risk, and try to prevent corordisgase

2) Activities towards the larger public

The second level of action is the campaigns addckeat children and adolescents and
aiming to prevent obesity. Examples of these cagmgaare outlined below:

Schools Exercise day:

- One of the world’s largest exercise-arrangementsdhool children.

- 85% of Danish schools participate, i.e. about 700 €hildren. It is an event which
has taken place annually for 24 years. It is awdagre all classes are cancelled and
children from 6 to 16 years spend a day on gameéspports activities.

- The Danish Heart Foundation has revitalised thethliayyear and will continue to
feed in new activities so that even more childrartipipate.

Move@school:

- Politicians in Copenhagen have agreed to introduseheme where all children will
get a fitness test. The results will be followedamal used for predicting the
children’s risk of getting heart diseases latdifen

- The scheme is a collaboration between various @apeliticians and the Danish
Heart Foundation

Kromozonen:
- This year the Danish Heart Foundation has develapgdbsite for schoolchildren

and teachers: Kromozonen — here they can get isfitomand inspiration about
physical activities. www.kromozone.dk
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Rumlerikkerne:

For smaller children the Danish Heart Foundatiosiihroduced a theatrical play with
Rumlerikkerne (the Thumbletots). The funny plagldevith healthy lifestyle; it is

shown in kindergartens and followed up with a hoaggpwhere both children and their
parents can develop and learn about healthy liestyThe theatrical play has been
shown in 30 day-care centres al over the countrguAd 4000 children and 200 teachers
have seen the play. The play — and the reasorméwiag it, was mentioned in 76 local
papers and 5 times on local TV-channels.
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8.4. Estonian Heart Association
Activities of the Estonian Heart Association durthg third phase of the CHOB project.
December 2005

- Writing article on “Marketing of unhealthy food thildren in Europe” in
“Terviseleht,” 4 pages (weekly newspaper coveriaglth topics)

- Editing & translation of post-test evaluation qu@shaires
0 communication with participating organizations
o identifying new organizations to participate in ptest questionnaire

- Preparation of Activities Plan for 2006.
January 2006

- Post-test evaluation process
0 communication with participating organizations (6tew organizations)
0 explaining project and post-test process to newqiaating organizations
0 organization of data of post-test questionnaires

- Work on materials, contacts, communication for c@hg of best policy options to
fight childhood obesity
o translating materials to Estonian (Annexes Optiets,)
0 updating website with project information
o article on ,Physical activity throughout the yehealth and fithess from
the outdoors!“ to ,Roheline Varav* (monthly newspap

February 2006

- Best policy option selection process

0 communication with participating organizations opke participating in
selection of best policy options to fight childhoalgesity

o organization of information received on best ppbptions to fight
childhood obesity

0 creating a report on results received, and trainglatinto English

o article on healthy way to be physically active Teeyviseleht" (weekly
newspaper)

0 internal communication

March 2006
- Analysis of and communication on results for besicy options to fight childhood
obesity

o Drafting of the report on the results in Estonia
o Publication of the information on the Estonian He&ssociation website
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- Communication on and correspondence with politeiam the impact in Estonia of
the Nutrition and Health Claims Regulation

o Preparation of letters to Jaak Aab, Minister ofi8l&ffairs, and Andres
Tarand, Estonian MEP.

- Preparation of Article for Heart Matters 13

- Preparing of and participating in the national cldeators’ meeting in Brussels, 29-30

March, 2006
- Updating website with project information
April 2006

- Communication on the CHOB project in national magez and at events organised
by the Estonian Heart Foundation; translation agstdption of the '8 phase of the
CHOB project.

o0 Article on a programme: “Well-being of heart withysical activity”
written for “Terviseleht”

0 Article on a programme: “Well-being of heart withysical activity”
written for “innaleht”

o0 Article on a programme: “Well-being of heart withysical activity”
written for “Postimees”

0 Article on a programme: “Well-being of heart withysical activity”
written for “Hea Laps”, the leading kids magazine

- Organizing of a seminar on well-being to heart valtysical activity

May 2006

- Organizing of a seminar on well-being to heart valtysical activity

- Translation of the presentation: “Liikunta ja teyse- mita ja kuinka paljon?”
- Updating website with project information

June 2006

- Article on physical activity written for ,Terviseig®
- Updating website with project information

July 2006

- Article on heart health written for ,,Eesti Paevdtfeh
- Updating website with project information

28



August 2006

Preparation of the report on national guidelinepravent child obesity in Estonia;
o Organisation of a meeting with participants invalwe the development
of policy options on child obesity in Estonia.
o Agreement on guidelines and activities in Estomahild obesity
o translation of the guidelines into English
o0 discussing results received from participants \Estonian Heart
Association team

Communication with media on the policy options #&mel guidelines on child obesity
0 commentary on related topic to one weekly newspapawiseleht
(covers health topics)
0 commentary to daily newspaper, Eesti Paevaleht

Writing Article for Heart Matters 14
Writing an article on children and advertising f&esti Paevaleht”

September 2006

Preparation and participation in national coordingineeting in Brussels on 12-13
Sept., 2006

Preparation of an article on ,Latvia to promoteltigasnacks in schools” written for
.rerviseleht*

Preparation of World Heart Day, with a special ®om physical and outdoor
activities for children, Hirvepark, Tallinn

Preparation of a series of articles on outdoowdigs of children in a magazine ,Hea
Laps“. Communication on the achievements of théd@mn and Obesity project in
Estonia.

October 2006

Finalizing the report on national guidelines antivétties addressing child obesity in
Estonia

Communication with national associated organizatiom progress made in this field.

Communication with the media on the whole projéd€bildren and Obesity:
informational article to daily newspaper.

Preparation of several articles on the CHOB project

o0 Atrticle on “Stamina and Independence” publishethenweekly newspaper
“Eesti Ekspress”
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Article on “Health as public property and persomaource” published in the
magazine “Sinuga”, published by the Estonian Mrgisf Social Affairs —
The leading kids magazine in Estonia ,Hea Lapsftetha series of articles
called ,12 months of games outdoors*” that contirthesugh 2007.
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8.5. Finnish Heart Association

Information on actions and activities related tal@en and Obesity in which the Finnish
Heart Association (“FHA”) has been involved.

The real truth has at last been recognised in kRthl®verweight and obesity are an
increasing problem also among Finnish childrenashalescents. Unhealthy food
marketing and childhood obesity concerns are rising

Minister Hysséala: The Obesity epidemic can be preveed

The Finnish Heart Association sent a letter ondrhit and obesity to the Minister of
Health and Social Services Liisa Hyssala beforeMi#O Conference “Counteracting
Obesity” that took place in Istanbul on Novembey 2@06.

‘Obesity is a new challenge that must be countetaoh a wide front’, Minister Hyssala
said at that conference. The Finnish efforts tluce cardiovascular diseases are a good
example of how cross-sectoral health policy cammate public health. Individuals
themselves are not the only ones responsible femeeight; the surrounding also
environment plays a patrt.

According to Minister Hysséla, the debate has sdofeused on diet, while especially
physical activity should also gain more attentiObesity in children and adolescents is
particularly worrying. Children’s entire living emanment must bear its responsibility
for the growing prevalence of childhood obesity.

New guidelines and recommendations to prevent childbesity
- Current care guidelines for childhood obesity

One of the main messages in the current care gueselor prevention of childhood
obesity is very similar to the outcome of the CH@Bject. Prevention of obesity should
preferably emphasize health related rather thaghveelated issues, and it should be as
multidimensional as possible reaching from thedtkitlose family environment up to
municipal and national measures.

The cornerstones of prevention include: guidanesatds recommended eating habits,
limiting the time spent watching TV or playing couter games, increasing physical
activity and focusing knowledge, attitudes andnligvenvironment of school staff and
schoolchildren. These cornerstones emphasize théhtat a multidisciplinary approach
should be employed when striving towards thesesgtialough co-operation between
health care officials, child care providers, schataff and those organising other leisure
time activities. A Working group for the Currerare guidelines was appointed by the
Finnish Paediatric Society.
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- Guidelines and recommendations for marketing foodsiffs to children

In Finland, marketing aimed at children is res&ttvia guidelines “Minors, Marketing
and Purchase” (2004) produced by The Consumer Aggr@mbudsman. These
guidelines are now supplemented by the recommendatChildren and Foodstuffs
marketing” (available in Finnish, Swedish and Esig)i Guidelines include the following
topics:

- the health perspective,

- who decides,

- good advertising practice,

- misleading advertising,

- means of marketing.

Obesity prevention integration in other plans

So far, no specific national action plan for obepitevention has been created in Finland.
Health-enhancing living environment and societyriowe public health. All policies and
administrative fields must take part in the cooperato promote health and prevent
obesity. Obesity prevention has been integrateddriollowing measures:

- Action Program for Implementing National Nutriti®ecommendations
- Action Plan for Promoting Finnish Heart Health foe years 2005-2011

Physical activity included Nutrition recommendatiors

The National Nutrition Council sets out the natiomatrition recommendations for the
whole population. It is an expert body under theistry of Agriculture and Forestry. In
order to achieve a better health it is important

- to have a balance between energy intake and ee&pgpnditure,

- to have a balanced nutrient intake,

- toincrease the intake of carbohydrates with a filgle content,

- to decrease the intake of refined sugars, haranf@tsalt (sodium) and

- to increase the proportion of soft fats.

Recommendation for physical activity calls to undke a minimum of 30 minutes of
daily physical activity of moderate intensity.

For the prevention of weight gain more physicaivétgt about 60 minutes, may be

needed. For children and adolescents there shewdnbinimum of 60 minutes of
physical activity every day.
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Action Plan to Promote Finnish Heart Health

The Finnish Heart Association FHA has producedAtigon Plan to Promote Finnish
Heart Health. The Plan focuses on health promatioing different phases of the life
cycle: childhood, youth, working-age and ageinguation. The proposals in the Action
Plan for children and young people support a hgaitay to grow old. The FHA’s policy
aims at healthy lifestyles from the very beginning.

The FHA, working alone or together with other staieers, already operates a number
of different initiatives and activities aimed atldhen and obesity. FHA has started a
media campaign “The Little One Follows the Big GnExample”. Key message in the
campaign is: It is up to adults. You are an exanipégents and families have a major
impact as providers of role models. This was algomain message for the FHA's Heart
Week in the year 2006 and it is going to continuerd) the following two Heart Weeks.

The publication of the report “The Marketing of Watithy food to children in Europg”
has been very much the kick off of the dissemimatibthe CHOB project, including
press conferences, working together with mediatrimrtions to the Heart Matters,
education etc. The national goal is for the déféractors to reach an understanding
about marketing regulations. Collaboration betweelnlic health, consumer and
education authorities should strive to influence dtivities of the business world. The
Consumer Agency & Consumer Ombudsman (“Consumené&ggis a very important
player in tackling marketing of unhealthy foodstoldren. FHA has participated in the
tasks of the Agency that are related to CHOB.

One of the actions proposed is to develop a naitmwodel The Resourceful Family
(‘Neuvokas perhe’). Individualized dietary counsglhelps maintain healthy weight
among children. The Finnish STRIP project, a randethheart disease risk factors
intervention study, has shown that regular lifesgdunselling reduces children’s
exposure to the known environmental atherosclergsgidactors and contributes to early
prevention of coronary heart disease.

Child welfare clinics focus on monitoring heart hledactors systematically and
strengthen the role of family based lifestyle gaicka These clinics should provide
support, tools and knowledge for the personnehefdinics, promote good dietary and
physical activity habits at the level of the enfaenily and should prevent obesity among
children.

®> The Marketing of Unhealthy food to children in Epeo EHN, Brussels, April 2005

33



Other activities in which the Finnish Heart Associéion participated
Smart Snacks project

The Finnish school meal system is renowned foyutlity. There is growing concern
that the system is beginning to crumble. A SmagcBs project (Jarkipala in Finnish)
launched by Sitra (The Finnish National Fund fos&sch and Development) is bringing
together various actors to examine the currenasdn regarding children’s eating habits
and to establish which measures should be reqgtoradprove them. The project focuses
on schoolchildren’s nutrition and snacks. It in@dadealth and nutrition research,
development of healthy products, school pilots, mmmications and experimental
projects.

The specific aim of the project is to influence #ukilts around children. In practice, this
means that homes as well as school would pay nitaetian to food and remind
moderation and regularity in eating. The projeatds together various actors and
supports the Finnish food industry by developirsiytand healthy snacks. The project
aims also to remove vending machines from the dsteoa to replace them with
healthier snacks.

Proven good practices will eventually be emulakéde food companies and the catering
company Sodexho have contributed to the plannirigeproject. The companies will
introduce new products to schoolchildren, and ttedy the attractiveness and health
benefits of the products. Moderation and regulantgating is a message that all those
involved in the project want to convey. The projeeints to influence adults around
children, so that they remember the importanceladtvand how children eat and give it
the consideration it deserves. The project remusdhat the old show the way to the
young — also at the dining table. The Finnish HAadociation FHA has taken the
responsibility to inform adults about these matt8ita is providing funding for the
project in excess of €1.5 million over the next 3ears.

For the Public Health

Parliamentary elections will be held in March 2@0W a new government programme
will be written, agreed by the new parties in tlwgrnment. The Finnish Heart
Association together with the Diabetes Associahias published a statement for the
coming government programme. The statement incltigefollowing policy options on
childhood obesity:

- To have a healthy way to grow old as a part oy childhood education;

- To secure a good growth environment for childrenudlh city planning and building;

- To strengthen resources and guidance of the aictionild welfare clinics and school
health care;

- To increase the financial support for the schonthuand snack and to stop the sale of
the confectionary in the schools;

- To restrict the marketing of products that promatéealthy lifestyles to children.
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Vegetables for better health

The Annual “Health from vegetables” campaign caroet by the Finnish Horticultural
Product Society, the FHA and the Finnish Canceré®pstarted in mid —August 2006 in
the schools and continued till the end of Octolbae campaign aims at increasing
consumption of vegetables, fruit and berries anwmlgiren and young people. The
campaign includes the following components:

the cookery book,

the interactive website www.raastavanalka.fi,

events, etc

Continued development of alliance structures

In 1999, the Finnish Heart Association FHA invisaleral partners active in the field of
child and youth welfare to discuss the idea of tgyMag collaborative work. As a result

a number concerned organisations formed the Chilltdealth Forum (*Forum”). The
purpose of the Forum is to increase the well-beinchildren and young people, using as
starting points the basic factors of daily lifefamilies with children: nutrition, physical
activity, rest and joy.

The primary objective of the Forum is to give suppo parents and professional
educators, health workers, while keeping the maigett in mind: children and young
people themselves.

The Forumcontinued as an alliance for the CHOB project apth#orm for open

conversation and the development of collaboratioorganises workshops and plays an
active role in advocacy of children’s health.
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8.6. French Federation of Cardiology

The French Federation of Csardiology and its pastaee directly or indirectly involved

in many of the obesity prevention activities, partarly those launched by the
government. It therefore seemed relevant to giveverview of the wealth of existing
programmes in France and to report on obesity ptereamong young people in France
since 2004.

Introduction

A series of epidemiological studies among both adard children has shown that
obesity is increasing in France. Moreover, the ghonate is higher among the younger
generations.

One of the principal environmental factors is thadyal decrease in physical activity.
Other determinants include nutrition, metabolisrd paychological and social factors,
the corollaries of changing eating habits anddtides.

More than ever preventive measures are requirsteto the impending epidemic.
Recently, several initiatives were taken. In Octdt@#5, for example, the Office
Parlementaire d'Evaluation des Politiques de S&@REPS, the French parliamentary
office for health policy evaluation) published poet on the prevention and management
of obesity. In March 2006, the Conseil National'démentation (national food board)
adopted a recommendation proposing 116 measums\vent obesity among children.
The first phase of the PNNS (national nutrition &edlth programme) was wrapped up
in 2005. This programme focused on both food andighl activity. Proposals for a
second PNNS (2006-2008) were submitted to the Kinf Health in April 2006. Two

of the three action plans of PNNS 2 are entirelgantly devoted to obesity.

Epidemiology

The ObEpi (Obesity — Epidemiology) 2006 survey rggmbthe following figures:

In 2006, 12.4% of all adults (people of 15 and pueiFrance were obese (i.e. 5.91
million people). Obesity increases on average BYyo5p.a. Survey results showed for the
first time a slight slowdown.

29.2 % of the population is overweight (i.e. 13.@ion people).

Younger generations of a given age have a highgdy bwass index than the older
generations had at the same age.

As shown by past surveys, the prevalence of obesltgavily influenced by socio-
economic factors. The frequency of obesity is isebr proportional to household
income. Moreover, the regions most affected by iypesmain the North (18.1%), the
East (14.1%) and Greater Paris (13.4%).
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The published results of the 2006 survey do ndudefigures for children. The ObEpi
2000 survey included the following figures: obegRy4%), overweight (10.9%) and
excess weight (13.3%) for children aged 2 to 17.

Regulation

Act no. 2004-806 of 9 August 2004 on public healdticy

After a slow start, this law is gradually comingamuse.

Automatic vending machines in schools were proaivith effect from 1 September
2005(Article 30)

The Public Health Code has been completed by a chiap Ill, worded as follows:

"Article L. 2133-1~ Any advertiser of television commercials for fasbdose nutritional
composition can damage the health of children ofesgents in the case of excessive
consumption must finance the production and brostdaaof a nutritional information
message. This message must be broadcast on theegdamsion channel during the same
time slots as the advertising message. The adeertt®ncerned may group themselves to
produce and broadcast a common nutritional infoiomanessage.

"Article L. 2133-2— A Conseil d’Etat decree, adopted after heariegédtommendation
of Agence Francaise de Sécurité Sanitaire des Alisngrench food safety agency) and
Institut National de Prévention et d’Education plauSanté (national prevention and
health education institute), shall determine thaliaption conditions of this chapter,
particularly:

- The nutritional profiles and categories of foodsered by Article L. 2133-1;

- The conditions for determining the length and fiesgry of nutritional information
messages and their minimum and maximum length;

- The procedure for validating nutritional informatimessages."

Nevertheless, this law is still not fully applieds witness three written questions asked
by senators demanding application of the decree:

Fight against obesity: publication of the decree isssential to implement health
messages

Written question no. 23750 by Mr Bernard Seilliegjon: Aveyron - party: RDSE)

published in the Journal Officiel (OJ, gazettejled Senate on 29/06/2006 - page 1757
Mr Bernard Seillier wishes to draw the attentiorthed Minister of Health and Solidarity
to the application conditions of Act no. 2004-80® August 2004 on the public health

policy.

As part of the reform of our entire health systéme, Public Health Act was to promote
an ambitious prevention policy. The State, resgmador guaranteeing health protection,
has determined public health objectives, parti¢yldre inclusion of a health message in
advertising campaigns for food products.
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Article L. 2133-1 of the Public Health Code stigekathat television and radio
advertising for beverages with added sugar, sayothetic sweeteners and food
products manufactured, marketed and circulated fnchreceived in French territory,
must henceforth, pursuant to the law, include haaformation validated by Agence
Francaise de Sécurité Sanitaire des Aliments astduhNational de Prévention et
d'Education pour la Santé. The same informatioigatbn applies to actions to promote
such beverages and products.

Advertisers can avoid this obligation by payingea fo Institut National de Prévention et
d'Education pour la Santé. This fee is intendefthence the production and broadcasting
of nutritional information and education campaigpesticularly in the relevant media

and through local actions.

In accordance with the letter of the law, the aggilon conditions of Article L. 2133-1 of
the Public Health Code are determined by Condgethtidecree after hearing the
recommendations of Agence Francaise de SécuritéaBardes Aliments and Institut
National de Prévention et d'Education pour la Santéafter consulting the Bureau de
Vérification de la Publicité (advertising verifioan office). The law was adopted two
years ago and still no such decree has been issued.

The senator therefore wishes to ask the Ministeanwpublication will occur of the
application decree for Article L 2133-1 of the HalHlealth Code, which is essential to
issue health messages connected with the prometifmod products, and therefore to
strengthen the fight against obesity.

Fight against obesity and application decrees fohe Public Health Act

Written question no. 23713 by Mrs Francoise Henméregion: Pas-de-Calais - party:
UMP), published in the JO Sénat on 29/06/2006 edath6

Mrs Francoise Henneron wishes to draw the atterticdhe Minister of Health and
Solidarity to the application conditions of Act rk)04-806 of 9 August 2004. This text
set public health objectives, especially the indo®of a health message in campaigns to
promote food products. Article L. 2133-1 of the Rublealth Code stipulates that
television and radio advertising for beverages aidded sugar, salt or synthetic
sweeteners and good products manufactured, mar&etedirculated from and received
in French territory, must henceforth, pursuanti®law, include health information
validated by Agence Francaise de Sécurité SanidaseAliments and Institut National de
Prévention et d'Education pour la Santé. The safoennation obligation applies to
actions to promote such beverages and productsréisiers can avoid this obligation by
paying a fee to Institut National de Préventiod'Education pour la Santé. This fee is
intended to finance the production and broadcastingitritional information and
education campaigns, particularly in the relevaatlim and through local actions. In
accordance with the letter of the law, the applicatonditions of Article L. 2133-1 of
the Public Health Code are determined by Condéethtidecree after hearing the
recommendations of Agence Francaise de SécuriiéaBardes Aliments and Institut
National de Prévention et d'Education pour la Santéafter consulting the Bureau de
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Vérification de la Publicité (advertising verifioan office). The law was adopted two
years ago and still no such decree has been issued.

The senator therefore wishes to ask the Ministegnagublication will occur of the
application decree for Article L 2133-1 of the Ralilealth Code, which is essential to
issue health messages connected with the promoftimod products, and therefore to
strengthen the fight against obesity.

Information campaigns to fight the increase in obaty

Written question no. 17196 by Mr Jean-Claude Maenedregion: Vendée - party: UC-
UDF), published in JO Sénat on 21/04/2005 - pads311

M. Jean-Claude Merceron wishes to draw the atterfdhe Minister of Health and
Solidarity to the increase in obesity and its dargl type 2 diabetes, in France. Article
30 of Act no. 2004-806 of 9 August 2004 on pubkalh policy prohibits the presence
of automatic vending machines for beverages and jpwoducts in schools with effect
from 1 September 2005. While this prohibition existhich is praiseworthy, it must be
accompanied by information campaigns about a heéféhstyle in order to fight bad
eating habits, a sedentary life style and lackiyfsical exercise. The senator therefore
wishes to ask the Minister whether he is considgttiie adoption of measures to
implement such information campaigns before thebZhool year.

Programme national nutrition santé (PNNS - nationalutrition and health
programme)

In order to fight obesity and the pathologies asged with malnutrition, France adopted
in 2001 the Programme National Nutrition Santéi¢meatl and health programme),
making it the first European country with an ovessategy.

The first PNNS (2001-06) introduced a series oicadf nutritional reference points. In
accordance with the French eating culture, thefeearce points combine public health
objectives with the principles of taste, please emaviviality. They have been validated
scientifically and are widely recognised for thelevance. They have been promoted on
a massive scale by means of guides= brochures? (hraores million copies) and
communication campaigns.

The PNNS is also a living tool. Every month, a steecommittee of public health
experts, government officials and industry playegribusiness, civil society). meets to
discuss nutritional initiatives. This little pantgent is chaired by Professor Serge
Hercberg.

Nutritional policy has gradually been stepped upriby the last two years, the
government has increased its nutritional budgeg0%p p.a..

The increase in obesity and the pathologies cordagith malnutrition makes it
necessary to strengthen France's nutritional palitly new aims in the areas of:
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- prevention, i.e. nutritional education as welllas tood supply;

- early detection and treatment of nutritional digssd(obesity, undernutrition);

- focus on poor population groups and people in piega circumstances and
initiatives to involve associations and local gowveents.

Lastly, the plan steps up nutritional researchtaedight against stigmatisation.

The PNNS 2 (2006-2008) introduces a series of gfiethbbjectives to reduce
nutritional deficiencies. It includes nine prioribpjectives (such as a 20% drop in the
prevalence of overweight ; a 25% decrease in tinebeun of people who eat little or no
fruit and vegetables; a 5% decrease in the avechgdesterolemia; and a 25% increase
in people engaged in physical activity), which itlwonitor and subject to regular
evaluation.

The joint nutritional effort of the government anelalth insurance sector will cost EUR
47 million in 2007 (excluding food aid spending)¢liuding EUR 10 million for
communication and education initiatives, EUR 8 imillfor local actions, EUR 13
million for treatment of obesity and undernutritiand EUR 15 million for research and
expert analyses. The public nutritional researalfglet has tripled during the last two
years to EUR 9 million (allocated by Agence Natiende la Recherche, France's
national research agency). This makes France otie dbremost nutritional research
hubs in the world.

Whereas the first Programme National Nutrition $daotused on education and
awareness campaigns, the second programme additessgelity of the food supply.

In order to reach the objectives of the French iewbéalth Act and the WHO
recommendations more rapidly, the government isagrggribusiness players to accept
individual or collective commitments with regardtbe nutritional composition of foods
and their presentation and promotion.

A committee of experts is preparing terms of rafeeefor these commitments, expected
to be ready in the spring of 2007. France will lbe first country to propose such
commitments. Institutional catering companies Hasen asked to sign similar
commitments. Lastly, the government will issuegulation with nutritional references
for school caterers.

An Observatoire de la Qualité Alimentaire des Pisd{observatory for food quality)
will be organised to monitor the quality, partialyethe nutritional quality, of food
products. At the end of 2006, a preliminary studgrdinated by the INRA, the French
national institute for agricultural research, vd#étermine the budget and the institutional
participants in the observatory to be set up byMi@stries of Consumption, Health and
Agriculture in conjunction with industry playershay will inter alia call upon the
expertise of the INRA and Agence Francaise de 8écbanitaire des Aliments
(AFSSA, the French food safety agency). Its missidhbe to monitor the food supply
market according to health and economic criterasdsl upon a series of specific
indicators, the observatory will publish an anmegilort on the nutritional state of the
food supply.
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The European directive on food labelling is curiebting revised at France's request in
order to improve information on quality and nutital additives.

Until recently, France did not have a plan for tiregaobesity. The PNNS 2 provides for
such a plan based on early detection, the creafiartreatment network and significantly
improved training for health professionals. In tuerent environment, too many children
at risk are screened too late and not even tre@texdldetection programme will be
spearheaded by small and medium-size industrieepsdoctors and general
practitioners. Once these professionals have beele more aware of the risks of
overweight, they will be informing parents of thastence of interdisciplinary medical
networks for the treatment of obesity. These hgaitifiessionals are in direct contact
with the children concerned and will therefore blofving their treatment.

Studies

ELPAS (Etude Longitudinale Prospective Alimentation eht - longitudinal
prospective food and health study) is a large-seatgtional intervention study launched
in September 2005 at the initiative of the Frenatharities (Ministry of Research and
the Education Authority of Paris) and private partn(Avenance Enseignement,
CEDUS, Fondation Louis Bonduelle).

The purpose of the ELPAS study is to evaluaterigact of simple nutritional changes
on the health of children and adults, taking actafitheir level of physical activity and
their standard of living. During the 2005-2006 salhgear, nearly 1,000 pupils in Paris,
averaging eight years of age) and almost 1,000hg&regularly reported their food
consumption, their level of physical activity ameir standard of living. Both adults and
children received personal assistance, includiratihehecks at the beginning and end of
the study, supervision and regular nutritional adwduring the entire period of the pilot.
The main purpose of the ELPAS study was to evalitémpact of simple changes in
nutrition on clinical parameters (particularly t#a mass and the body mass index) in
children and adults.

The families were divided at random into three giou

- a control group, which was given general nutritianormation but no personal
nutritional advice,

- two intervention groups, which received specifietgonal nutritional advice.
Intervention group A was invited to reduce its k&af lipids (fat) and to increase
consumption of complex glucids (bread and fecu)eihtservention group B received
same instructions as group A but also had to lithitgake of simple glucids
(sugars).

The originality and strength of the ELPAS studg lie its logistics, based upon the use of
innovative tools designed specifically for the stutdelf.
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The group of children (with an average age of 8juded boys and girls in almost equal
numbers. The average body mass index of the childes 16.6, i.e. a normal body mass
index for the age bracket in question. 17% of thi&lcen were overweight, including 3%
obese children. Their total daily energy intakejitikonsumption of lipids, glucids and
proteins, was on average similar to the intake vfeseamong children of their age in
France.

Every month during the entire school year the 2 88@icipants went online to the web
site www.elpas.fin order to upload precise and exhaustive datataheir individual

food consumption. Every participant had to reploréé complete days of food
consumption per month (one week day, one Wednemudypne day during the
weekend). Every quarter, they also had to answenane questionnaire about their
level of physical activity. Additionally, specialtyained nurses visited the participants at
home to measure a series of chemical and biologar@ameters at the start and end of the
study. Each family in the two intervention groupaswollowed during the entire year by
a dietician from the ELPAS team, specialised traitzeprovide the general population
with personal dietetic advice. Every month, thigriion professional contacted all
participants to take stock of their food intake émgrovide them with simple and
pragmatic nutritional advice related directly te thbjectives of their intervention group.

The intervention strategies developed in the lagftthe study led to a significant change
in the food of the children in the cohort towards tecommended nutritional intake. This
change involved an increased daily energy intakechvdid not affect the average body
fat of the children during the intervention.

It would be interesting to know whether this clasgéividual attention will bring about a
lasting change in nutrition with consequenceslierliuild of the young people in the
groups. Additional analyses will be needed to eetime results, such as the impact of
other factors than food.

As regards this last point, note that the partitipalid not change their level of physical
activity during the period of the study. Other asak will make it possible to verify
whether the nutritional changes introduced in the intervention groups led to
modulation of the intake of micronutrients, fib@sessential fatty acids.

ELPAS was not just a scientific study. It was alsed to brief thousands of children on
nutrition and food and to create a group dynamitth\tie help of the Municipality of
Paris and the Educational Board of Paris and atettpgest of teachers and school
directors, the ELPAS dieticians paid more than viBs to participating primary schools
in order to make children more awareness of themapce of balanced nutrition.

French Research

There are several French obesity research iniéatiVhe first is an indirect approach
through various nutritional research programmesjquéarly those run by INSERM (the
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French medical research institute) and INRA, anokemecently, through a specific call
for tenders by Agence Nationale de la RechercheRAN

Nutritional research involves many teams from puldisearch establishments (INSERM,
INRA, CNRS) and universities. In 2003, INSERM isdw@ereport on the nutritional
research resources available in France. For exat###&RM's own nutritional research
involves 60 laboratories, 106 researchers, 89 teidms, 9 clinical investigation centres
(CIC) and human nutrition research centres (CRMH)yion, the lle-de-France region,
Nantes and the Auvergne region. The nutritionalgetiédiccounts for 4.8% of INSERM's
total budget. INRA's Human Nutrition departmentsists of 32 teams, 137 researchers,
278 agricultural engineers and technicians (ITAg) 410 teacher-researchers. Several
CNRS teams are engaged in nutritional researchtérhe"nutrition” is in the theme
index of nine CNRS units, three of which focus jgatarly on obesity.

Since 2001, INSERM and INRA have stepped up hunodrition research with several
calls for tenders and programmes to complementmeeunutritional research support.
The first aim was to organise national and foreigmking groups to determine research
objectives and calls for tenders in order to fo€tench research on public health
priorities, to promote the organisation of intecijiéinary and inter-organisational
networks, to attract teams from other areas tatranal research and, lastly, to identify
internationally competitive teams and areas. Thdiame-term objective was to develop
and implement a national nutritional research paogne (Programme National de
Recherche en Nutrition).

This programme (PRNH) was launched in 2004 by INSIERd INRA in order to
support human nutrition research.

The PRNH has changed with the creation of AgendeNae de la Recherche (ANR),
the national research agency. As a member of Agdatienale de la Recherche, INRA
is responsible for managing the national humal fmad nutrition research programme
(Programme National de Recherches en Alimentatiddug&ition Humaine - PRNA).
ANR has given INSERM the task to manage the evianand administration of a call
for tenders for cardiovascular, obesity and diabeteearch. Launched in July 2005 by
ANR, the national research programme into cardiowas diseases, obesity and diabetes
(Programme National de Recherche sur les Maladaedi®@asculaires, I'Obésité et le
Diabéte - PNR-COD) was set up to support high-léwetlamental, clinical and
therapeutic research in these three areas antbtaliss cross-functional links. The
obesity programme focuses on the following key wophthophysiology (biology of
fatty tissue; energy, genetic and genomic metafolehavioural and environmental
factors); complications; therapeutic targets anatsgies; biomarkers.

The cross-functional link between the three aredmetabolism, inflammation and the
cardiovascular system". The accumulation of faisue, chronic hyperglycaemia and
early arteriosclerosis are characterised by therctbibackground inflammation at the
origin - at least partly - of metabolic and cardisgular diseases. Interdisciplinary
approaches using cellular models, animal modelssardies of human beings and human
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populations are needed to understand the pathapbggial bases of the inflammatory
processes involved in cardiovascular diseases.

In conclusion, French obesity research was recéaibgted by the stimulating
programmes conducted by INSERM, INRA and ANR anddxyrrent support for teams
from scientific and technical public establishmgh&SERM, INRA and CNRS)

working on this theme. In response to several ¢atltenders, the budget for research in
this area was raised significantly. Obesity accotimt a growing but still small share of
research areas which receive support. The respasgnammes themselves are still too
recent for evaluation purposes. France is the-fdttked obesity research in hub in the
world.
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8.7. German Heart Foundation

Activities developed by the German Heart Foundatioring the third phase of the
CHOB project.

Dissemination of information from the report on ‘Marketing of Unhealthy Food to
Children in Europe’

In December 2005, the German Heart Foundatiorestaine dissemination of

information collected in the report “Marketing afhealthy food to children in Europe”
Due to the political situation in Germany (new Gamgovernment after elections in
early 2005), this moment was judged to be more dppe than an earlier distribution as
originally planned in phase 2 of the CHOB projeltore than 400 hard copies were sent
out, about 100 on request to ministries, instingiéor nutrition, etc. The report is
available both in German and English and can bentmawded from the German Heart
Foundation’s and the German Cardiac Society’s wedsi

The German Heart Foundation published a presssel@apromote the report. The press
release was sent out to over 800 contacts in pigeEsscies and journalists in Germany
and to the scientific news agency, frequented bgertttan 2,000 contacts. The release of
the report was covered very well by the press|(ttaulation 1.367,000 mio.)

In Heart Matters 13 and 14, the German Heart Fatiowl published various articles on
the CHOB-project.

Other activities undertaken by the German Heart Foundation
Rope Skipping:

The German Heart Foundations runs a project on skipping. The project was
launched in the school year 2003/04 in RhinelandtPate. The main goal for the pupils
to practise is a rope skipping contest that is misgad in different cities. So far 120
classes applied for the basic course. The advactmade will start in the next school
year (2007 — 2008). The German Heart Foundatiovighes theoretical and practical
advice including material (ropes, cards etc.). Aterded teacher’s manual is in
production.

® Marketing of unhealthy food to children in Europ&HN, Brussels, April 2005
" The press release can be read on:
http://www.herzstiftung.de/pressemeldungen_arti&ethiv.php?articles_1D=237
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Tips for a healthy breakfast

The German Heart Foundation published a leaflet baalthy school breakfast for pupils
and parents. This leaflet informs on how to prepabeeakfast that is healthy and
attractive to children at the same time. The |eafigs so successfully promoted in press
and in schools that the German Heart Foundatiortdegprint it twice (final circulation
60,000). With regular press reledsé® German Heart Foundation encourages pupils
and teachers to eat the “right” things.

Contest “Healthy breakfast”

Due to the immense success of the leaflet “Heditlepkfast” the German Heart
Foundation decided to write a contest “Who preptredest breakfast for taking to
school?” The response from parents, pupils andadatasses was very high. Over 50
classes responded and sent us their recipes amasphthe winner (a first year class
from primary school) was invited to the EuropaPRtlst (attraction park) where the
German Heart Foundation organized a school brelgiéasy with the TV-Chef Roy
Kieferle. The pupils prepared their own healthy siuand baked little rolls. The chef
gave them tips on how to eat healthy. The reacfiams the children were very positire
The aim is to publish a brochure with all the creluls recipes to improve pupil’s diet.

Benny Blu

Together with the TV-Chef Ralf Zacherl and a puiihg house, the German Heart
Foundation published a little pocket book for crelal This book shows the children the
benefit and variety of vegetables and how theybmaprepared. It also gives tips on how
to grow vegetables. The overall aim is to showdrkih that vegetables are a good-tasting
choice.

Lobby work

In February/March 2006, the German Heart Foundatatively lobbied the German
MEPs on Nutrition labelling and health claims. Tieector of the German Heart
Foundation, Martin Vestweber, was in direct conveith one of the shadow rapporteurs,
Mrs Renate Sommer to express his views on the Regnl

8 press release can be found on :
ghttp:llwww.herzstiftung.de/pressemeldungen_arﬂkaihiv.php?articles_lD:254)
http://www.herzstiftung.de/pressemeldungen_artikethiv.php?articles_1D=257
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Lobbying ban of soft drinks in schools

Herzblatt, one of the German Heart Foundation’samagg, published an article entitle
“King-Size-Kids” (consumption of fast food by chih). In the same issue, the German
Heart Foundation commented on the ban of soft drarid sweets in some American
schools and strongly demanded a similar progranmitietive for Germany.

Lobbying German politicians

In March and April 2006, the director and the chrain of the board of the German Heart
Foundation visited Helga Kiihn-Mengel, commissioofethe federal government for
patients’ affairs and Hermann-Josef Scharf, CDU/@&U Willi Zylajew, CDU/CSU
members of the German Bundestag and members be#ih committee, to take
concrete measures on children and obesity.
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8.8. Hellenic Heart Foundation

The Hellenic Heart Foundation organised a symposiuAlexandroupoli on the 29th of
February 2006, in collaboration with the Cardiotagidepartment of the University of
Alexandroupoli. There were separate presentationthé public and for the health
providers of the area. The national co-ordinatahefCHOB project Dr George
Andrikopoulos was invited to make a presentatiaitied “Children’s obesity and the
metabolic syndrome.” The scope of this sessiontawasovide all the relevant
information on child obesity to the doctors andhe public and to establish a permanent
collaboration with local health professionals.

As a result of this successful event, the largéegmaevention programme of the Hellenic
Heart Foundation that took place in June 2006, whicluded a report on cardiovascular
risk factors in adolescents, included Alexandroupol

During the sessions of Europrevent 2006 (May 11h-PB06) the national coordinator of
the CHOB project, who was a member of the sciengifivisory committee of the
congress, presented the worrisome data on chikla€sity in a presentation entitled
“evaluation of overall cardiovascular risk”. Expeftom Greece and other European
countries that attended the meeting exchanged fdeasmmon actions in the field of
tackling the metabolic risk factors focusing on yleeinger. During the 2nd day of
Europrevent the national co-ordinator of the CHO®&jgxt was invited to make a
presentation on the main epidemiological issuesaadiovascular prevention of Greece.
The meeting, which was chaired by the vice-presidéthe European Society of
Cardiology, was attended by 19 acting presidentBastiiological Societies in Europe,
and by distinguished guests like Professor Davidty®rofessor Lars Ryden and the
president of the European Heart Network. Taking tdmportunity, the data on children’s
obesity in Greece were presented and the HelleaartH-oundation proposed that in the
forthcoming actions, children’s obesity and cardieaular diseases in women should be
set as top priorities in combating cardiovasculseases in Europe.

During 2006, the national coordinator undertooleiaes of meetings with local experts
and NGOs in the field of cardiovascular preventtoying to establish an alliance that
could produce some form of national guidelinestangrevention of child obesity. In this
context, there were several meetings with the piasident of the working group of
epidemiology and prevention of the Hellenic Carogyl, with members of the
Atherosclerosis Society, of the Lipidology sociatfthe Hellenic association for the
study of obesity metabolism and eating disorderd,vaith Professor Hrousos, acting
director of the Paediatricians department of Athgnssersity. However, although all the
abovementioned scientific bodies were willing tsnjoommon scientific activities in the
field they were not ready to undersign a documaggesting policy options and
guidelines.
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The Hellenic Heart Foundation organised two symysioutside of Athens (Tripoli
April 8th 2006 and Kos September 16th 2006) aintnigpform the local community and
health professionals on emerging problems on caadimular prevention. The national
coordinator presented the most important issusgdady the CHOB project and
discussed with local doctors the possibility tojéorces in developing a common
strategy mainly focused on campaigns towards thedenvironment. To our surprise
the problem of children’s obesity seemed to bedigrgndervalued in small cities and the
rural areas of Greece.

On the 1st of April 2006 the Hellenic Heart Founolatorganised a symposium at the
school of Velo, a town located 100 Km away from éik. The president of the local
medical association, doctors from the local hospite vice-president of the working
group of the Hellenic Cardiological Society and #ast majority of schoolteachers from
all nearby primary schools participated in thiscassful meeting. In this meeting the
national coordinator of the CHOB project preseritedrelative data and made
suggestions on certain actions that could takeeglaconfront the problem of children’s
obesity. Interestingly, the majority of the schealthers seemed to believe that we
overemphasised on the magnitude of the problemniéeting was organised by the
Hellenic Heart Foundation under the auspices oHékenic Cardiac Society, the
Cardiac department of Korinthos Hospital, the Ktiras medical association and of the
local schoolteachers association.

In collaboration with the Prevention WG of the Heglic Cardiac Society the topic of
children’s obesity was extensively discussed (Fritiah, February 2007, Thessaloniki)
during the sessions of the annual congress of tikimg groups of the Hellenic Cardiac
Society which is held in Thessaloniki, Greece. Ohthe four presentations that were
devoted in cardiovascular prevention was on childrebesity and was presented by Dr
Tzeis, who is research fellow of the Hellenic Héastindation and presented some of the
results of the first phases of the CHOB projectariits to our collaboration with the
Prevention WG due to the CHOB project, the issuegsilarly discussed during the
scientific activities of the WG. However, the cadigists believe that guidelines should
be developed exclusively from medical organisations

The national coordinator followed the vast majodfynational events that focused on the
issue during the last year trying to get in toucatihwepinion leaders in the field. He also
attended the international congress on obesitylwhias held in Sydney in Septemb&t 4
2006.

Trying to enrich collaboration with our partnefise thational coordinator participated in
the PorGrow project, which is coordinated by Preéedafatos from the Crete
University.

During the year 2006 we conducted the 2006 “Chetestnonth” a large scale program
that aims to increase the public awareness towarml@ntion of cardiovascular diseases.
More than 14.000 individuals and 60 physicians wwevelved this year. The national
coordinator, being in charge of the scientific pHrthis program, decided to include
adolescents from the age of fourteen in the progranboing so, we measured the
prevalence of obesity and related metabolic riskoid among young adults and
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adolescents. Furthermore, based on certain queee®mpared the degree of awareness
between the present and the past year. Regrettaidg, more we observed that although
the majority of the participants were overweightlyoone forth of them believed that
they had excess body weight. The results of thogept, focusing on the increased
prevalence of obesity among the young, were predetiring the sessions of the annual
meeting of the Hellenic Cardiological Society (Nmieer £, 2006) and were
subsequently presented in a very successful meetthghe press in the offices of the
Hellenic Heart Foundation. The need for develo@rapuntry-specific strategy on the
problem of children’s obesity aiming to reverse therent situation in Greece was
largely discussed and the issue of children’s dp&ss once more presented in the
majority of the newspapers, in two radio intervieamsl one TV interview.

During 2006, two articles focused on the lack cbenmonly accepted policy on the issue
of children’s obesity were written by the natiosabrdinator and were published in the
“Heart Rhythms”, which is published by the Hellehieart Foundation every month and
is freely distributed to all the members and friewnd the Foundation and to a large
number of NGOs and other organisations.

Conclusively, the third phase of the CHOB projemild not be considered as successful
because we failed in the most important targehefgroject, which was to develop
policies and guidelines that would be adopted ftbenmajor opinion leaders in the field.
However, through the CHOB project we made a mapotrdoution to keep the issue on
the agenda of scientific meetings and to increasegeness of the public through press
interviews and other activities. Doing so, we ciintied to the built-up of the
background for the development of commonly acceptities and actions in the early
future.
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8.9. Hungarian National Heart Foundation

Alliance building in Hungary on the subject of chidhood obesity.

Alliance of non-governmental organisations

Stakeholders involved in the process were:

- Association for a Healthier Hungary

- Jbzsef Fodor Society of School Health

- Hungarian Society of Paediatrics

- Make Quality Health Foundation

- National Association for Consumer Protection in Banry
- National Association of Chief Caterers

- National Foundation of Diabetics

- National Network of Healthier Kindergartens
- Network for Healthier Schools

- Hungarian Heart Foundation

Other Organizations involved in part:

- Hungarian Association for the Study of Obesity

- Hungarian Diabetes Society

- National League for Children Protection

- E-mission Association for Nature and Environmerdtéetion
- National Association of Large Families

This Alliance was created in the framework of thHel@en and Obesity project. It
contributed to the successful dissemination ofrimfation in Hungary of the report on
“Marketing of Unhealthy food to Children in Europgsee interim report of phase 2 on
this subject).

It also had three plenary sessions in 2006, whetebsued a joint declaration on
restriction of marketing unhealthy foods to childiend a national policy statement on
childhood obesity.

National policy statement on reduction of childhoodbesity

The statement was prepared following the principfete EHN.

Criteria used were:

- Efficacy

- Cost
- Feasibility
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- Top priority options

Mandatory nutritional information labelling for gdfocessed food

Food and nutritional health education among childre

Control sales of foods, especially fatty snacksfectionery and sweet drinks
Control of marketing terms

Controls on food and drinks advertising

- Lowest priority options were:

Use of medications to control body weight
Increased use of synthetic fats and artificial Yemers
The increased use of pedometers

Website

The website of the Foundation was amended extdgsibeut obesity in August 2006
http://www.mnsza.hu/elhizas _elagaz.htihalso features a sample of our media

appearancesttp://www.mnsza.hu/alap_sajto.htm

Information on activities, events in which the Hungrian National Heart Foundation
participated and related to CHOB

- Annual Scientific Congress of the Hungarian SocatZardiology, 10-13 May 2006,
Balatonfured

Objectives: Scientific meeting on the effects bésity on cardiovascular diseases,
among other fields.

Target group: Health care professionals dealing watrdiovascular diseases

Short description: The Hungarian Heart Foundati@s@nted its activity at its
booth at the scientific exposition.

- Medical Days Autumn 2006, Balatonfired, 14-16 Swybter

Objectives: National scientific meeting

Target group: Health care professionals, genesdltpioners

Short description: A symposium was dedicated &dthg nutrition on 16
September co-organized by the Hungarian SocieBjeticians (alliance partner)

- Press Conference for World Heart Day, Budapes§&dtember, 2005, Budapest. The
event was jointly organized with the Hungarian 8ocbf Cardiology.

Objectives: Information on World Heart Day acties, with special focus on
obesity and healthy nutrition.

Target group: Journalists, media representatives

Short description: The importance of the effe¢t®ood marketing on “unhealthy”
food choices and the role of the food industry weiseussed.
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- World Heart Day main event, 24 September, Budap&spsliget Park®

Objectives: Raise public awareness on preventidreart diseases, risk factors,
especially obesity.

Target group: General public, families

Short description: The event was co-organized byHtngarian Heart Foundation
and the Hungarian Society of Cardiology. The nundfesisitors was about
10,000.

- Press Conference at the occasion of Joint Deabarafi Hungarian non-governmental
organizations favouring the restriction of markgtumhealthy foods to children the
World Heart Day, Budapest, 26 October, 2006, Bustape

Objectives: Information on World Heart Day actied, with special focus on
obesity and healthy nutrition.

Target group: Journalists, media representatives

Media background information is available at oubwgite at:
http://www.mnsza.hu/tvwf_kozos_sajtoanyag_1017.pdf

Short description: Hungarian NGOs (all membersefdlliance led by the
Hungarian Heart Foundation) called for a ban ofaldvertisements of unhealthy
foods to children between 6 AM and 9 PM. The detian is available in English
also athttp://www.mnsza.hu/ang_elhizas_program_tvwf kdzos.

The importance of the effects of food marketing'@mhealthy” food choices and
the role of the food industry were discussed. Nenereceived a wide media
coverage, three national channels broadcast (twbcpand one commercial), two
public national radio reported, and a number of spapers.

10 http://www.mnsza.hu/kozos szivnap bemutat.htm
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8.10. Icelandic Heart Association

In Iceland there has been, over the last few ya@awrgnormous awakening of the rapidly
growing problem of childhood obesity. A numberofanisations have come forth and
taken part in discussions about the problem. gtitutions systematic approaches have
been worked out.

The Icelandic Heart Association (IHA) has decideat fits effort is best used by
supporting the two organisations which have puttreierts into the fight against
childhood obesity, namely the Surgeon General ©fficthe Office of the Chief Medical
Officer (Landleeknisembeetti®ww.landlaeknir.isand the Institute of Public Health
(lydheilsustofnunyww.lydheilsustofnun.is

IHA consulted these two organisations on cameéddhowing list of priority options in
the fight against childhood obesity.

- Controlling sales of food in public institutions
- Improve communal sports facilities

- Change planning and transport policies

- Improve food and health education

- Controls on food and drinks advertising

These 5 priorities can largely be achieved by latdpyoliticians both at the parliament
as well as at the local councils. This sort oblahg is already well under way as
described below and a number of steps have alieaely taken.

The report ‘Marketing of Unhealthy Food to ChildrierEurope’ of the project ‘Children,
Obesity and Associated Avoidable Chronic Diseakas’played an important role in
these lobbying activities. It has caught the aitbenof various groups interested in the
problem of child obesity and increased the awarenaghe size of the problem we are
dealing with.

In 2005, the Prime Minister of Iceland set up a nuttee to map out and identify the
obesity problem in Iceland. The IHAociation wasaf the stakeholders consulted and
the report on the ‘Children, Obesity and Associgigdidable Chronic Diseases’ project
was very well received and will be mentioned initifieal report.

Goal: Controls on Foods and Drinks Advertising

The Icelandic Heart Association has put considerakibrt into lobbying for option 5
‘Controls on food and drinks advertising to chilaite

The report ‘The Marketing of Unhealthy Food to @hén in Europe’ was sent to all
Members of the Icelandic Parliament. In the sumofi@006, the Icelandic Parliament
adopted a Parliamentary Resolution, calling orMimaster of health to examine the
grounds for setting rules on limiting advertisenseoth food high fat, sugar or salt aimed
at children and adolescents. The call on the Nenisf health includes a statement
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asking him to work towards forming a coalition beem food producers, importers and
advertisers, that these unhealthy food produdtswi be advertised on television before
9 pm. A major component of the arguments withdinective was the report ‘Marketing
of Unhealthy Food to Children in Europe’ from tl@ghildren Obesity and Associated
Avoidable Chronic Diseases Project’, as clearlyestan the resolution (see attachment).

The Chief Medical Officer (landlaeknir) has issudidical guidelines on Obesity of
children and adolescents with respect to preveraiahtreatment (see
www.landlaeknir.is).

Improving communal sports facilities and Change planing and transport policies

Regarding the options ‘Improve communal sportditaes’ and ‘Change planning and
transport policies’ there is an active lobbying a@mtussion going on with a number of
city councils around the country. This activitjasgely led by the Institute of Public
Health (lyoheilsustofnun) (seeww.lydheilsustofnun.i9

Other Organisations , such as the IHA supportstthigppropriate input.

Controlling sales of food in public institutions ard Improve food and health
education.

These two options are actively pursued by theturstiof Public Health
(lydheilsustofnun) with an active discussion aneotinput from other organisations,
such as the Chief Medical Officer (landleeknir).eTHA follows the developments.

Conclusion

The main achievements in Iceland from this proj€bildren Obesity and Associated
Avoidable Chronic Diseases’ can be listed as fallpw

- Increased awareness of the publication on the ‘Btarg of Food to Children in
Europe’ of the project ‘Children Obesity and Assded Avoidable Chronic Diseases
Project’ among decision makers such as Memberseolcelandic Parliament. This
led to the acceptance of a resolution regarding Bmvertisements to children in the
Icelandic Parliament.

- Providing support and tools for those organizationseland that have over the last
two years increased their efforts into the battjaiast childhood obesity

By getting together with these two organisationsndlseknir and Lydheilsust6d) and
finalising a list of goals likely to be achievablbe Children and obesity project and the
IHA have contributed to their action plans.

! The Parliament resolution is available via this website: Althingi, www.althingi.is
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Annex to the part of the Icelandic Heart Associatia : Parliamentary Resolutionv

132. I6ggjafarping 2005-2006.
pskj. 162 — 162. mal.
Tillaga til pingsalyktunar

um takmorkun auglysinga a ohollri matvoru.

Flm.: Asta R. Johannesdottir, Ossur Skarphéadinggadrin Ogmundsdaottir,
Anna Kristin Gunnarsdoéttir, Pérunn Sveinbjarnariddttaldimar L. Fridriksson.

Alpingi alyktar ad fela heilbrigdisradherra ad kargrundvoll fyrir setningu reglna um
takmaorkun auglysinga a matvoru sem inniheldur miitlg sykur eda salt med pad ad
markmidi ad sporna vid offitu, einkum medal bargaumgmenna. Radherra leitist i pessu
skyni m.a. vid ad na samstodu med framleidendunilyitfendum og auglysendum um

ao pessar

vorur verdi ekki auglystar i sjonvarpi fyrr en ettiukkan niu & kvoldin.

Greinargerd.

Offita er hratt vaxandi heilbrigdisvandamal, einkiinum vestreena heimi og er Island
engin undantekning par 4. Hafa rannséknir syntfa @r i raun ordin faraldur i

islensku pjodfélagi en han eykur storlega likun@sym sjukdomum, t.d. sykursyki 2 eda
svokalladri Aunninni sykursyki, hjarta- og aedasjirkdm, ristilkrabbameini, kaefisvefni
og stodkerfissjukdomum, auk pess sem fullyrda msaa@denir fylgikvillar offitu séu
verulegir. bratt fyrir framangreint hefur litid farfyrir beinum adgerdum stjérnvalda til
ad stemma stigu vid préuninni. Alpingi tok p6 umteadn vandann og sampykkti & 131.
l6ggjafarpingi pingsalyktunartillégu heilbrigdisgdrygginganefndar um adgerdir til ad
baeta heilbrigdi islendinga med hollara matarse&@uwgnni hreyfingu.

| pessu sambandi er sérstaklega brynt ad stjormaill sjonum ad aukinni offitu medal
barna og ungmenna en rannsoknir hafa synt svovek&ur um villst ad tidni offitu hja
peim eykst hrédum skrefum. Su stadreynd hlyturadasverulegum ahyggjum enda
eykur offita & unga aldri verulega likur & offitdudlordinsarum. [ skyrslu sem ber heitid
.Markadssetning 6hollrar feedu sem beint er ad b@rn&vropu” og fjallar um 1. afanga
verkefnisins ,Born, offita og tengdir langvinningddémar sem ma fordast” sem samtokin
Hjartavernd og systrasamtdk peirra i 20 I6ndum aiaé kemur fram ad verulega skortir
reglur um slika markadssetningu en adeins sexil@wlopu hafi sett slikar reglur.
Einnig sé mikilveegt ad skilgreina annars vegararothat og hins vegar 6hollustu.
Flutningsmenn telja mikilveegt ad radherra beitifgér slikri skilgreiningu i tengslum
vid pessa vinnu. Einnig parf ad huga ad auglysingushollustu & vefnum sem beint er
sérstaklega ad bérnum og hvort unnt er ad takmagkap

Med tillogu pessari er lagt til ad Alpingi feli Herigdisradherra ad kanna grundvoll fyrir
setningu reglna um takmoérkun auglysinga @ matvéna mniheldur mikla fitu, sykur eda
salt med pad ad markmidi ad sporna vid offitu, amkmedal barna og ungmenna. Er i

bessu skyni lagt til ad radherra reyni ad na sadushied framleidendum og
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innflytiendum pessarar voru sem og auglysendum disiigar auglysingar verdi ekki
syndar i sjonvarpi fyrr en eftir klukkan niu a kdil en med pvi moti setti ad mestu ad
vera tryggt ad born sjai peer ekki. Naudsynlegtdeharfast i augu vid ad ahrifamattur
auglysinga er mikill og pegar um born er ad reedaaen verulegur. Med auglysingum
eru umraeddar matvorur gerdar eftirsknarverdaguaubarnanna og med hlidsjon af
nidurstdédum rannsodkna sem syna sifellt aukna syd@ifituneyslu medal barna og
ungmenna ma alykta ad auglysingarnar nai tilsetludcangri. Pad er von og tru
flutningsmanna ad framleidendur, innflytjiendur amlisendur taki abyrgd a pessum
malum pannig ad unnt verdi ad koma sliku auglydmagai a an beinnar lagasetningar.
Med framangreindu er ekki gert litid ar abyrgd fdra i pessu efni. bvert & méti er pad
skodun flutningsmanna ad par sé abyrgdin mest. ¥gar kemur pad ekki i veg fyrir
adrir axli pa abyrgd sem peim ber i pessum maluénota i sifellu 6hollum mat ad
bérnum og ungmennum an pess ad hirda um afleidiagar abyrgdarleysi.

Flutningsmenn vekja i pessu sambandi athygli & [a@igeroum sem bresk
heilbrigdisyfirvold hafa gripid til en tillaga padsefur paer ad nokkru sem fyrirmynd. P&
vekja flutningsmenn athygli & ad & sidasta ari lartdlaeknisembeettid kliniskar
leidbeiningar um offitu barna og unglinga par settas eru fram upplysingar um
greiningu, forvarnir og medferd vid offitu. Padreat flutningsmanna ad med pessu hafi
parft og mikilveegt starf verid unnid. Hins vegamér porf & markvissum adgeroum par
sem vegid er ad rotum vandans og er tillaga [feggud sem pattur i slikum adgeroum.

Fylgiskjal .
Laufey Steingrimsdottir:

Offitufaraldur krefst samfélagslegra lausna.
(Leeknabladio 90 (6), 2004.)

Enn berast iskyggilegar fréttir af holdafari ogyfiegarleysi landsmanna. i grein eftir
Sigridi Laru Guomundsdottur og félaga i pessu heftknabladsins kemur fram ad fleiri
hér a landi lifi kyrrsetulifi en vidast hvar i nagnalondum og ad meirihluti fullordins
folks & hofudborgarsveedinu sé yfir seskilegri py(ijd Nidurstédur sem pessar eru
hugsanlega heettar ad vekja athygli, fréttirnar sdaglegt braud og veruleikinn
vidtekinn. Hér er po a ferdinni préun & lifshattsem hefur grafalvarleg ahrif a heilsu og
velferd, ekki bara héra landi, heldur vidast hvaeribldinni.

Ad mati Alpjédaheilbrigdismalastofnunar er engidigilsudégn jafn vanmetin um vida
verold og offitan. bar a bae er talad um heimsfaradém undanskilji hvorki fateek
prounarriki né vestraen ionriki (2). Pad er pvi gjott ad fara ad bua sig undir holskeflu
sjukdoma sem nanast 6hjakveemilega fylgir i kjoifaai heldur fram sem horfir, en fra
arunum 1974 til 1994 nanast tvofaldadist hlutfalldrdinna Reykvikinga sem greinast of
feitir, pad er medlikamspyngdarstudul yfir 30, saeeknt nidurstédum Holmfridar
Porgeirsdottur ar hoprannsokn Hjartaverndar (3)km er po breytingin & holdafari
barna og unglinga ahyggjuefni eins og fram kenmannhsokn Brynhildar Briem & haed og
byngd 9 ara skdlabarna i Reykjavik fra arunum 183®98 (4). Hlutfall barna sem
greinist yfir kjorpyngd hefur aukist jafnt og péit;, 0,7% drengja arid 1938 i 7,6% arid
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1978 og sidast 17,9% arid 1998. Sama proun hdfgéastad medal stulkna og enn eru
engin merki um ad aukningin sé i rénun. pbvert d beyda fyrstu nidurstédur ar
vidamikilli rannsékn Erlings Johannssonar og flé@itifshattum barna og unglinga til
bess ad faraldurinn sé enn ad saekja i sig vedra fégiri born greinist of pung (5).

Ein af augljésari afleidgingum pess ad sifellt fldiorn og unglingar pyngjast um of er ad
sykursyki 2 verdur ae algengari og greinist i yadgiurshopum en adur. Greiningar og
spar gera rao fyrir ad i Evrépu muni tioni sykuis¥laf pessum sokum margfaldast fram
til arsins 2020 og ekkert bendir til pess ad vidufd varhluta af peirri proun (6, 7). Eins
eykst heetta a medgongusykursyki medal barnshakaedina sem eru of pungar i byrjun
medgongu, med tilheyrandi aheettu fyrir médur oghbk& eru 6taldir adrir sjukdémar og
kvillar sem tengjast offitu, svo sem hjarta- og spdledOmar, ristilkrabbamein, keefisvefn,
stodkerfissjukdémar og fleira.

Orsaka pess ad nanast allar pjodir heims eru agjdstnar hofi fram, og pad jafnt ibaar
pbrounarlanda sem vestraenna ionrikja, hefur medwedrarverio leitad i
naeringarsamsetningu faedunnar, mikilli fitu, sylgifelunnum kolvetnum, asamt minni
likamlegri areynslu i daglegu lifi félks. Vandinrsér p6 veentanlega dypri reetur i
aleitinni markadssetningu matvara og sélumennskusem markmidid er fyrst og fremst
meiri neysla, steerri matarskammtar og aukid framédfagirnilegum mat. Par vid beetist
teeknivaeding sem gerir okkur kleift ad eyda lunganumdeginum nanast hreyfingarlaus,
hvort heldur er i vinnu eda fristundum. Hreyfinghagl feeda eru pvi i auknum meeli had
upplystri akvoroun hvers einstaklings um ad lifdfwesamlegu lifi og afleidingin er
hrépandi 6jafnreedi til heilsu, par sem offita einki 6dru fremur pa sem hafa minni
teekifaeri til ad stunda heilsusamlegt lif.

Nidurstodur ar landskénnun & matarsedi voru kynfytara pessu ari (8). bPar kom medal
annars i ljos ad ungir piltar drekka ad medaltalpan litra af gosdrykkjum a dag og ad
sykurneysla ungs folks er vaegast sagt gifurlegspar 15-20% orkunnar kemur ur
vidbeettum sykri. Faar ef nokkrar Evropupjédir ské&danskum ungmennum ad pessu
leyti. Eins er aberandi hversu litid er af greenrogtfiski i faedi ungs folks enda er
braudhleifur med osti uppistada i flestum skyndifvitsem eru vinseelir i peirra hopi.
Raunar er greenmetisneysla islendinga fataeklegiddldurshépum. brétt fyrir aukningu
sidustu ara borda Islendingar enn minnst greenretiNordurlandapjoda og helmingi
minna en radleggingar Manneldisrads segja til um.

Heaed og pyngd, likamleg areynsla i fristundum ogdetur fyrir framan sjénvarp voru
einnig metin i kbnnun & mataraedi. Fjordi hver piitaldrinum 15-24 ara og rumur
helmingur karla yfir 25 ara reyndist par vera ¥idrpyngd, pad er BMI >25 (Body Mass
Index, likamspyngdarstudull). Patttakendur vorui efdtadir eda maeldir heldur var um
sjalfgefnar upplysingar ad reeda og hafa ranns@mit ad gera megi rad fyrir nokkru
vanmati & pyngd vid slikar adsteedur. pratt fyrgdae takmarkanir reyndist sterkt
neikveett samband milli hreyfingar og BMI karla, j@kveett samband var milli fituneyslu
og BMI karla. Hlutur kolvetna var hins vegar heldaninni hja peim sem toldust of
pbungir. Hlidstaedar nidurstddur fengust ef peir s&igdust vera i megrun voru ekki teknir
med i Utreikningunum. Hreyfingarleysi og fiturilkedi voru pvi peir paettir sem helst
tengdust ofpyngd medal islenskra karla i rannsdknin
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Fyrstu opinberu radleggingarnar um daglega hrewfiygr Islendinga birtust fyrr &

pessu ari og pa sem hluti af nyjum og endurskodudadteggingum Manneldisrads um
mataraedi (8). Gomlu manneldismarkmidin sem margimiast veentanlega vio hafa par
med verid leyst af holmi. Mérgum hefur hugsanlegagbio i bran vid radleggingarnar
sem hlj6da upp & hvorki meira né minna en 45-6@itmahreyfingu a dag vio
medalalag, ekki sist par sem Alpjodaheilbrigdismsi@inun og fleiri hafa nefnt 30
minGtur & dag sem akjosanlegt vidsmid. islenskueg@ihgarnar eru hins vegar samhljoda
peim norreenu sem taka mid af rannsoknum & veegiihgay fyrir likamspyngd ekki

sidur en fyrir einstok liffeerakerfi (9). Halfrardkkustundar areynsla a dag kemur hjarta-
og aedakerfinu vel, styrkir og steelir, en pegar afadd er annars vegar parf einfaldlega
meira til. Daglegar athafnir skipta par lika megéiimsvo sem gongur og heimilisstorf,
ekki sidur en heimsoknir i likamsraektina.

Su mikla fjélgun folks sem a vid offitu ad striomwida veréld endurspeglar breytingar a
lifshattum par sem kyrrsetur fyrir framan télvur gignvarp haldast i hendur vid ofneyslu
og ofgnatt. Orsakirnar eru ljosar, pad er timktminn ad bregdast vid. Par skipta
adstaedur barna og unglinga mestu mali og jafnirutgiigar peirra til ad lifa
heilsusamlegu lifi. Nystofnud Lydheilsusttd hefuf pafid undirbining ad

metnadarfullu verkefni, i samvinnu vid sveitarféidgndinu, par sem sjonum er beint ad
naeringu og hreyfingu barna. Holl feeda i skéla dgrateekifeeri til leikja og hreyfingar i
fristundum og & skolatima fyrir 61l born er su beéfling sem helst getur ordid hér ad
ligi. Heilsugeeslan hefur ekki siour mikilveegu hlertki ad gegna, medal annars vid ad
styrkja, freeda og hlta ad fjdlskyldum barna og javpéer til heilsusamlegri lifshatta.
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Fylgiskjal II.

Bretland — Bannad ad auglysa ruslfeedi.
(Fréttir Rikisutvarpsins, 14. névember 2004.)

Auglysingar um hamborgara, gosdrykki og annad sedifverda bannadar i sjonvarpi i
Bretlandi, samkvaemt aaetlun breskra stjérnvalda dgedir gegn offitu barna. Pa verda
sérstakir viovorunarmidar settir a matvoru semhetdur mikla fitu, salt eda sykur.

I nyrri dzetlun til ad draga ur offitu barna & a&tj framleidendur og auglysendur til
bess ad sampykkja strangar reglur um auglysingasl&edi, m.a. ad paer verdi ekki
birtar i sjénvarpi fyrr en eftir klukkan niu & kdh. Offita er n einn mesti
heilsufarsvandi i Bretlandi. Fjoldi of feitra 6—&%a barna prefaldadist milli &ranna 1990
0g 2001 og fjoldi of feitra 2—4 ara barna hefurfaldast & 10 ara timabili. Stjornvold &
Nordur-irlandi h6fu fyrr i vetur herferd gegn offibarna og unglinga en nyjar rannséknir
syna ad i barnaskolum er einn af hverjum fimm djengof pungur eda of feitur og ein
af hverjum fjorum stalkum. Upphaflega var aetlunintenna einungis
ruslfeedisauglysingar pegar barnaefni er synt ese@atoykir til ad hafa bannid mun
vioteekara par sem i ljos hefur komid ad 70% afsgépsahorfi barna er & milli klukkan
sex 0g niu a kvéldin. Bannid & ad na til matvon seniheldur mikla fitu, salt og sykur,
eins og hamborgarar, kartofluflogur, gosdrykkireagnig unnar mjélkurvorur,
morgunkorn og jafnvel fiskpinnar. P& er lagt tils&stakir midar verdi setter a ruslfaedi
bar sem skyrt er fra 6hollustu matvérunnar. Ohathatur feer raudan mida en hollur
hvitan, greenmeti og avextir greenan mida, neerirlgaren feitur matur eins og ostur faer
gulan mida. Tvo stor fyrirteeki i matvoruverslunrsianarkedjurnar Sainsbury og Tesco,
hafa pegar bodad vidvorunarmerkingar & mat parraeaner tekid mid af radleggingum
Alpjodaheilbrigdisstofnunarinnar. John Reid, hagbisrdoherra Bretlands, telur ad
studningur almennings seé vid pessar adgerdir sémsbgegn vaxandi offituvanda barna
a Bretlandseyjum.

Fylgiskjal IlI.

Johanna Ingvarsdaottir:

Ohollustan mun oftar auglyst en hollmetid.
(Morgunbladid 22. september 2005.)

Um pad bil 20% evropskra barna a skoélaaldri ereivf en pvi astandi getur fylgt aukin
haetta & langvinnum sjukdoémum. Af 6llum peim fjoltdjordungurinn ad kljast vio
offitu, sem er mikill aheaettupattur hjarta- og sedkdpma auk pess sem likur eru a
fullordinssykursyki eda 6drum fylgikvillum snemmdudlordinsaldri eda jafnvel fyrr.

Offita barna veldur sivaxandi &hyggjum um alla Bpurdg pvi hafa

hjartaverndarstofnanir i tuttugu Evrépuldndum aspretnur samstarfssamtokum tekio
héndum saman um verkefnid ,Born, offita og tenddirgvinnir sjikdémar sem ma
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fordast. Ut er komin skyrsla um fyrsta afanga \edrisins, en par er fjallad um
markadssetningu ohollrar fsedu, sem beint er adumdinEvrépu. | 68rum afanga verda
kannadir kostir, sem til greina koma i baratturidioffitu barna og i pridja afanga er
fyrirhugad ad setja saman tillogu um sam-evroptktsverkefni gegn vandamalinu.
Verkefnid hofst i mars 2004 og er aetlad ad varaaam32 manudi. islenskur tengilidur
verkefnisins er Hjartavernd.

Neysla og hreyfingarleysi

Breytt markadssetning matvara fyrir born er adeittsaf peim radum, sem haegt er ad
gripa til, til ad draga ar of miklum likamspungaeiva parf p6 til pvi offita stafar baedi af
ofneyslu dkvedinna feedutegunda og 6ndgri hreyfihgyutkominni skyrslu segir ad pad
leyni sér ekki ad ohollar vorur eigi yfirleitt hlad mali pegar verid sé ad markadssetja
matar- og drykkjarvorur fyrir bérn og ungmenni. Flaidendur varanna beiti i siauknum
maeli sampaettum og haproudum adferdum til ad komanwin & framfeeri vid bérn, med
beinum ogdbeinum heetti.

| alpjodlegri rannsékn, sem fram for 1996—1999virfitan 16ndum, kom fram ad alls
stadar voru matvorur steersti flokkur auglystra viadagskrarlioum barna. Pad sem
langmest var auglyst reyndist vera seelgeeti, saatjunkorn, snakk og gosdrykkir og allt
ad 95% auglysinga matvara i sjonvarpi voru vorud mmakilli fitu, miklum sykri eda

salti.

Frialsraedi & vefnum

»Sjonvarpid er mikid notad enda er par um ad reetha\vinkt verkfeeri til ad
markadssetja matvorur, en jafnframt er markadssgtinsk6lunum meira og meira
stundud. Vid petta baetist ad stédugt ber meira suypmodrum adferoum sem ekki eru
eins hefdbundnar. Ein adferdin og su sem mest aglari i, er ad koma vorunni a
framfaeri & veraldarvefnum og pad er einmitt sa ygighavettvangur par sem minnst er
um l6g og reglugerdir. Pad er ordid algengt ad kratfyrirtaeki noti saman bléndu af
hefobundnum og 6hefdbundnum adferdum pegar paalsgidtum sinum ad bérnum,*”
segir i skyrslunni.

»Auglysendur nota skapandi adferdir vid auglysingam aetladar eru bérnum. peir
hagnyta sér nain tengsl vid barnamenningu, einsdoglvisanir i kvikmyndir og
hetjurnar sem birtast i peim. Peir beita tilvisurtilreikja barna, gledi, aevintyraprar,
ennfremur til galdra og hugmyndaflugs. Margir asgiydur hagnyta sér
teiknimyndafigurur eda beita fyrir sig freegum eadingum,” segir enn fremur.

Venjur festar i sessi
P06 6flun samanburdarhaefra upplysinga hafi reyn8grajfid, er ljost ad i auglysingum i
barnatimum i sjénvarpi er rekinn mikill arédur fyéhollum mat, en afar litid gert i pvi

ad meela med avoxtum eda graeenmeti og 6drum holluin ma

Athuganir syna ad matarauglysingar hafa ahrif éveaha a matveelum, innkaupavenjur
beirra og neyslu, baedi pegar midad er vid vorumegkvio voruflokka. | Gttekt
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Alpjédaheilbrigdismalastofnunarinnar fra arinu 2@efnt ad born hafi med ,pvi ad
nauda og rella“ mikil &hrif & kaupvenjur foreldiarga. Bérnin hafi pvi i raun skapad
markadi fyrir alpj6dafyrirtaeki.Einnig er pvi halditam ad framleidendur beini
markadssetningu sinni ad bornum og unglingum tilesda i sessi matarmenningu, sem
byggist a reglulegri og tidri neyslu gosdrykkjaskyndibita og hvetji til neysluvenja,
sem endist fram & fullordinséar.

Einkennist af 6samraemi

[ skyrslunni er bent & ad laga- og reglugerdarunfiéveinkennist af miklu 6samreemi
landa a milli. Sums stadar gildi t.d. strangar wegim paer auglysingar, sem beint sé ad
bdérnum, en annar stadar sé ekkert adhafst. béttifled atti sig a mikilvaegi pess ad
vernda born fyrir &hrifum auglysinga almennt, refiungis sex |6nd sett sérstakar reglur
um markadssetningu matveela; Bretland, Danmork,|&iah irland, Spann og byskaland.
A hinn béginn hafa Belgar, islendingar, PortigatirUngverjar engar reglur, hvorki
sjalfstyrdar né samkvaemt I16gum, um auglysingarralgarvefnum svo deemi séu tekin
enda mun vera afarsjaldgeeft ad reglugeroum sé aglddaga ur neyslu ohollrar faedu.
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8.11. Irish Heart Foundation

Policy Options tackling Obesity — Consultation DayFebruary 16", 2006

In line with plans with the CHOB project, a constitbn day was held in February 2006.
Eighteen organisations were represented and prwideresting debate and through the
process as outlined to by PORGROW, a consensuseaeaked on five policies, of which
four were also agreed between members of the Eanoideart Network (EHN).

The four policy options agreed upon in Ireland #relEHN are:
o Controlling of sales of food in public institutions
o Change planning and transport policies
o Controls on food and drink advertising
o Subsidies on healthy foods

Fifth policy option that Ireland chose:
o0 Improve communal sports facilities

and fifth policy that EHN chose:
o Improve food and health education, in particulargghools)

Food Marketing

Joint briefing by Irish Heart Foundation (IHF) and National Heart Alliance (NHA)
on food marketin% to children to the Joint Governmeat Committee on Health and
Children — July 6" 2006

The most significant outcome arising out of the EHt¢h Heart Foundation and
National Heart Alliance work on Marketing of Unhibgl Food to Children was the
invitation to present to an all party Governmennaattee on health and children. There
are 15 members on the committee and 13 memberspresent. D Kennedy chair,
National Heart Alliance introduced all present &maureen Mulvihill, Irish Heart
Foundation gave a 10-minute presentation. Dr @sralQuinn, Food Safety Promotion
Board, Dr Muireann Cullen, Food Safety Authoritylfland and Janis Morrissey, IHF
also attended.

Three action points were presented:

- Government should take steps to protect childremfall sources of food marketing -
in school policies and funding of PE and IT equipine

- Restrict TV food advertising until a 9pm watersloedirish television,

- Data collection - need to monitor nature and ex¢éfidod marketing to children in
Ireland to inform policy makers.
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There were a number of questions from the politieiaround food labelling and food
poverty and the parent’s role and education, bgemeral the politicians were all very
supportive.

The Food and Drinks Industry presented after thé\MHd IHF and only 3 politicians
were present and their arguments were that thatidatand Health Foundation was
created within the Irish Business and Employersf&€eration (IBEC) to look after
consumer’s health and that increasing physicabiagin children is the answer and that
their was enough self-regulation in place already.

The Irish Heart Foundation and National Heart Altia issued a joint press release:
There was a lot of media coverage as a resulteobtiefing (included in the summary at
the end of the Food Marketing section) as all matidnealth correspondents attended the
briefing.

All documents from the Oireachtas / Governmentfimgecan be accessed on the IHF
website at www.irishheart.ie under Advocacy andahtNational Heart Alliance.

The NHA position paper on ‘ the Marketing of Unhbglfoods to children’ can also be
found at the above location on our website and at&ter publications and information
then reports and position statements on our website

List of media coverage following Oireachtas / Gaweent briefing on ‘the marketing of
unhealthy food to children’,"6July and other coverage as a result.

06.07.06 NHA & IHF Press Release released to loeslia and all NHA members
and on our website

Newspaper coverage

07.07.06 Irish Times "Call for limit on ads forrtan foods to tackle child obesity"-
by Olivia Kelly

07.07.06 Irish Independent - "Experts seek bajuok food ads to cut child
obesity" - by Aideen Sheehan

08.07.06 The Star - Ad ban call in fat fight

08.07.06 Irish Sun - Junk the grub ads, the leddttkids — by Owen Conlon

08.07.06 Irish Mirror - Fat's enough TV ads — loycha Griffith

07.07.06 Irish Examiner - Ban ads for unhealthidcén's food, urges group

13.07.06 Medicine Weekly — IHF defends stancedwedising and obesity — by
Sandra Ryan

18.07.06 Medicine Weekly — School league tablexiad to tackle obesity
epidemic - Lloyd Mudiwa
Clare Champion - Calls to protect children from ealthy food
marketing
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TV

Sky News at 10pm
Oireachtas report on RTE 1 11.30

28/11/07

Radio

06/07/06

06/07/06

06/07/06
07/07/06

0707/06

10/07/06

07/07/06
07/07/06

07/07/06
11/07/06

12/07/06
12/07/06

04/09/06

Interview on national TV — RTE 1, 7.00pn,marketing of breakfast
cereals

Q 102, NEWS 1PM, - Childhood obesity Is\eere could be cut in
half if advertising restrictions are in place - noad experts

2 FM, NEWS 1PM & 2PM, - Irish Heart Foatidn has told the
government that two out of three Irish parentscarecerned about the
marketing of unhealthy food to children

NEWSTALK 106, lunchtime, Sarah Carey idiutes)

RTE RADIO 1, Tom McGurk, (15 minutes) edtt Foundation calling for
ban on fatty foods ads. Interview with Paul KeBEC; Margot Brennan
Irish Nutrition and Dietetic Institute and Maurelvihill Irish Heart
Foundation

NEWSTALK 106, MonCrieff - Childhood obsgsitBan on fast food
advertising. Irish Heart Foundation calling foranb Vox Pop on this
Issues - Listener's comments in to the show ondhbise

CLARE FM, Marian Egan News at 10, (12 utés) - Margot
Brennan of the National Heart Alliance and Josepdjaty of Commercial
Free Education talking about the campaign to preuehealthy food
advertising aimed at children.

Tipp FM. Interview on with Maureen Mulitih

Inishowen Community Radio in Donegalteimiew with Margot Brennan
- Jim White presenter (10 minutes)

South East Radio. Interview with GeradQuinn

Highland Radio. Interview with MargotdBnan with Sean Doherty —
presenter

Cork103 FM. Interview with Margot Bremnan

LIVE9S5FM. Interview with Maureen Mulvlihand Margot Brennan in
Limerick
Dublin South East Radio. Sound bite for the newisnis Morrissey

West Cork Today FM. Interview with Mauneédulvihill on Food
Marketing to children — 9 minutes

Website coverage

06.07.06

06.07.06

Breaking news.ie / Irish Examiner & SynBasiness Post Online:
Health groups call for new limits on food marketiogchildren - Food
industry "addressing consumer needs".

Irishhealth.com Unhealthy food marketntcised
FoodNavigator.com Irish health groups demand cldown on junk
food ads.
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Journal articles

May 2006 Article for Heart Matters - Physical Atly and children and young
people. Published by European Heart Network, Biasse

May 2006 Article for Fithness News — Marketing oféralthy foods. Published by
National Certificate in Exercise and Fitness.

Winter 2006 Atrticle for Cardiology Professional,ifished by Medmedia.

Oct 2006 Article for Heart Matters — Policy Optiathe Way Forward,
Published by European Heart Network, Brussels.

Other general media coverage around food marketing

Feb. 2006 www.rollercoaster.ie — Irish parentindggite — feature on marketing of
unhealthy food to children in Ireland.

22.06.06 Irish Independent newspaper — “I'm loviilngwhy bigger is beautiful for
the McDaddy” — by Shane Hickey: Irish heart Fourmacriticise the
launch of a new bigger hamburger from MacDonalds.

Irish Independent newspaper — “Bid to ban junk fadd on children’s TV
programmes: Irish Heart Foundation propose bardearéising junk food
to children on TV and look to regulate the area

National Heart Alliance food marketing to children subgroup

A food marketing subgroup of the National Heartig&lce have led out on the actions
below. Members of this subgroup are Dr Geraldinen®, safefood / Food Safety
Promotion Board; Dr Muireann Cullen, Food Safetythaity of Ireland, Margot
Brennan, Irish Nutrition and Dietetic Institute aindm the IHF Janis Morrissey, Yvonne
Kelly and Maureen Mulvihill.

The subgroup keeps abreast of new research irre¢aeaad while the position paper has
not had further amendments, the new research likesiddrther dimensions to
presentations in this area.

Meeting with Retail Sector
The NHA Food Marketing Subgroup have met with meraloé the retail sector, who
state that their hands are tied to the extenttttggt can only provide what they are

supplied by industry. A code of practice in redatto food marketing may be developed
with the retail sector.
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Consumer Association of Ireland (CAl)

The IHF has met the CAI to progress co-operatiofood marketing to children — some
possible areas of co-operation: strategy to camaigtighter regulations for children’s
advertising; possible survey article on childreorsakfast cereals

Ofcom Regulations

The Irish Heart Foundation and National Heart Altia prepared a submission to Ofcom
UK with regard to regulations for advertising taldren in June 2006. What happens in
relation to television advertising in the UK iseeaint to Ireland as many English
television stations are broadcast here includiny JTV), Channel 4, GMTV and
children’s channels.

The IHF and the NHA both strongly advocated forithplementation of a package that
would restrict the advertising of foods high in, fedlt and sugar to the 9pm watershed to
protect all children, as children not only viewldnén’s programmes but also adult
programmes.

Following the publication of regulations, both ongeations are submitting on the
consultation on the regulations in relation to dteh’s age by December"12006.

TV without Frontiers
Several letters to Irish MEPS were sent from thE #1id the NHA calling for

amendments to the directive to better protect ofsidrom advertising of unhealthy
foods. Letters were sent in April, August and Deber 2006.

Broadcasting Commission of Ireland (BCI) — Childreris Advertising Code

The NHA and IHF both wrote to the BCI again in Ma&006, to reiterate that they did
not think the regulations in place were enoughrtaqet children against the food
advertising shown on lIrish television.

Nutrition Guidelines for post primary schools

Members of the NHA food marketing subgroup werated/to attend a consultation day
(March 24" on the Food and Nutrition Guidelines for postaty schools and as a
result a piece on food marketing to children haanlbacorporated into the national
guidelines.

Commercial Marketing of Foodstuffs in post primary schools

The Irish Heart Foundation commissioned the Natibmaversity of Galway to

undertake research on levels of commercial marfgetith an emphasis on unhealthy
foods in 800 second level schools in Ireland. TiHeréport will be published in early
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2007 and it is envisaged that we will liaise wittyksupport services for secondary
schools to develop support and guidelines on fsisq.

- Encouraging that only 45% of schools had a drirdstng machine.

- A significant number of schools (74%) made confewry available.

- Over half had had a canteen or tuck shop.

- More work could be done to support schools to pueathy eating policy in place as
only one third had healthy eating policies in place

- The main obstacle to implementing a healthy egimlgy is access to local shops.

- 88% did not have a policy in relation to commersiabnsorship.

- Nearly 40% of schools accept sponsorship form coroiaecompanies — mainly for
sports and IT equipment.

- 28% of schools were offered information packs l®/ghonsoring bodies.

- While a small number of schools (13.5%) reported the amount of sponsorship
offered had increased, there is currently no tragkir monitoring of this in Ireland
and this was reflected in the 52.5% of schools am®wvered ‘Don’t know’.

- The main reason for the perceived increase in spehip offered was that schools are
seen as a marketplace.

Dissemination of NHA policy paper
Review of NHA members use of paper

A major part of the work of the National Heart Allice was the preparation and
publication of a position paper on the MarketindJoihealthy Food to Children. Much of
this work was done by a small core of members erggdly those in the food marketing
subgroup - the Irish Heart Foundation (IHF); the#&afety Authority (FSAI); safefood
/ the Food Safety Promotion Board (FSPB) and tise Mutrition and Dietetic Institute
(INDI).

To encourage and prompt wider dissemination anaeiigee paper, members of the
National Heart Alliance were sent a questionnair8eptember 2006 to identify the ways
in which they had used the NHA Position Paper oodAdarketing since it was
completed in November 2005 and their plans forritutse. 36% of member
organisations replied.

- All agreed that the paper met the objectives ofNa&onal Heart Alliance

- Three members found the Position Paper to be usebrking with schools around
policy development.

- Four members will use the Position Paper geneialyorking in the area of nutrition,
particularly with children and in advocacy and pyldevelopment.

- Five respondents consider the Position Paper tséfil as a reference document for
their work or the work of their organisation.

- Other respondents stated that the Position Papefexaellent”, “informative” or
“extremely useful”.
In total over 1,000 people received the PositiopePa
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o Almost 700 members’ colleagues including Dieticiasgblic Health
Specialists, Health Promoters, Teachers and HéZdtainistrators.

0 Members of the Retail Sector in December 2005. .

o 300 other groups/individuals such as Health Pramgatlospitals’
members and the general public.

- In relation to advocating for policy change,

o the Position Paper was circulated to 168 membeBsadfEireann.

0 26 Politicians were present at the launch of th&tlem Paper.

o Follow up meetings were held with Minister Sean Bow.D. (Nov 05),
Jimmy Deenihan T.D. (Dec 05) and Eamon Ryan T.Bb(66).
interviews.

o Meeting with Joint Oireachtas Committee on Healttl €hildren (8 July
2006) Paper circulated to 15 members of Committee.

Presentations

- World Public Health Nutrition Congress, September ®" Barcelona;
Presentation on behalf of consumer organisatiorgirben Mulvihill, Health promotion
Manager, Irish Heart Foundation and National HA#rance presented on behalf of
consumer organisations on “Food and beverage niagkiet children — self-regulation or
legislation.”

- American Dietetic Association (ADA);

Poster Presentation September — Margot Brennddl)ldhd Muireann Cullen (FSAI)
attended the ADA meeting in Honolulu and presewntedlarketing of Unhealthy to
Children based on NHA position paper. A great déahterest was shown in NHA
position paper, although NHA hoping to learn froxperiences in the US.

Meeting politicians

Two meetings with opposition spokespeople on healfln Liam Twomey, Minister for

Government, Fine Gael party and Liz McManus, Manigor Government, Labour party
will take place before year-end.

- Physical Activity

The physical activity subgroup consists of Dr CatiteeWoods and Norah Nelson,
Dublin City University; Bernie Priestley, Irish Sp® Council; Clodagh Armitage, Health
Service Executive South, Yvonne Kelly and Maureanihill, Irish Heart Foundation.

A summary of evidence on “physical activity, chddrand young people and the physical
environment” has been prepared.
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Initial consultation — May 4™ 2006

A small consultation day with some key stakeholaeas organised to see how the
subgroup should progress further — what could h@oned in the paper, what could be
done policy wise, and to gain an opinion on holdingrger consultation day and gather
names of further stakeholders to engage with. 3imaller consultation day was held on
May 4" and representatives from the built environmentladning and transport
participated: Dublin Institute of Technology (DI'Waterford Institute of Technology
(WIT), Revitalising Areas by Planning, Investmentddevelopment (RAPID), Colin
Buchanan Transport, Dublin Transport Office andDepartment of the Environment
and the Institute of Public Health.

Consultation Day 23" November, 2006 on Physical Activity, Young Peopknd the
Physical Environment - Preliminary Policy Options

Planning for physical activity:

- Mixed-use neighbourhoods where residences aredocdse to all shops and
services required for daily living.

- Transportations systems prioritise walking and ioggl

- Lots of space for physical activity — indoor anddmor areas available, natural and
built facilities, accessible to whole populatioafes

Recent World Health Organisation Ministerial corfeze on counteracting obesity stated
that public health considerations and impacts shbalprioritised when making
economic, trade, agricultural, transport and unblanning policies, and that particular
attention must be given to children and adoleso@hisopean Public Health Alliance et
al, 2006)

We need to call for health impact assessmentsl| oy tiese professions.
This can be done through dissemination of the pape&he physical environment in order
to put in context what their role is.

Need priority for vulnerable road users. Adopeavrhierarchy of transport users for use
in all transport decision making:

- Pedestrians

- People with mobility problems

- Cyclists

- Public transport users

- Powered two-wheelers

- Commercial or business users (including delivenysvand HGV’s)

- Car borne shoppers and visitors

- Car borne commuters
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Also, planners and road engineers should consulsport professionals in the planning
stage of new developments and be required to désig?A and active travel at the
design stage.

Adoption of the “Woonerf’ or “Home zone” approactstreet space for living, common
space shared by pedestrians, cyclists and low spetat vehicles. Need to seek
opportunities for evaluation of pilot schemes.

Need for immovable, undisputable regulations tlwstegn planning decisions and
monitor implementation. For this to work there mos a local “watchdog” (local
authorities). Call for adoption of “planning foARyuidelines”. Or call for current
development guidelines to become statutory.

Playgrounds, open spaces, facilities for PA — riedzk mixed use, central to community,
free for high-risk groups, responsive to the comitesineeds. Developers should be
required to provide facilities through “communityrtributions tax” managed by local
authorities.

Every school and every workplace should developdive travel plan and conduct a
needs analysis regarding infrastructure improvemesguired on key routes. “Active
travel coordinators” could facilitate both strateglanning and implementation of
infrastructural changes and travel plans.

The Summary of evidence on “Physical Activity, Yguheople and the Physical
Environment” can be found on our website www.irisatt..ie under Advocacy then
National Heart Alliance.

Media activity re Consultation day and the above:

Press release issued with one article in natioapép(24.11.06 - Irish Examiner — “One
hour of exercise can help children avoid obesityGmnor Kane with picture of walking
school bus — organised by Irish Heart Foundat&ma) some radio interviews on local
radio.

National Heart Alliance Meetings

Three NHA meetings took place on 12th December 208%July 2006 and 1%
December 2006.

Two NHA Steering Group meetings were held on Juie and £ December 2006 to
discuss developments above and plan meetings.
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8.12. ltalian Association for the Fight Against Thromboss (ALT)

Policy measures to prevent childhood obesity and tianal guidelines

According to the third phase of the project ALTrstd a consultation among the
members of national alliances (CHOB Platform créatethe framework of CHOB
project and Forum for Cardiovascular Health) ineori:

- Try to come to an agreement on policy options toald be taken forward in Italy to
contrast Childhood obesity
- Develop national guidelines for addressing childhobesity

Target groups are:

- National alliance members (Forum for Cardiovaschiealth)
- Members of the CHOB Platform:

- Health organization

- NGOs

- Medical group

- Government institution

- Advertiser association

In December 2005 the coordinator started to inviieestakeholders in the third phase of
the project aiming to share policy options agantsid obesity. A list of 20 policy

options was presented to all the members involedte process. The members where
representative of main national organisations dgahith obesity and food marketing.
The purpose of this phase was to come to a linmtedber of policy options to be taken
forward at national level (around 5 policy optiarisach participant was asked to rate the
20 policy options according to different criteriadato comment his own choice.

All the data were collected by ALT in a report, icating the five top priority options for
Italy.

The next step, June 2006, was to develop natiandétines based on the above
mentioned policies. Once again ALT involved the rbers of Platform in Italy and of

the Forum for Cardiovascular Health in the procEss.each of the 5 priority policy
options, the overall goal and the concrete objestivere identified.

ALT and the organizations partner, and the wauit be achieved. The official document
on national guidelines was sent to European Coatdiron October 2006.

Press conference and events

Obesity and cardiovascular health of children

On 2T September 2006 ALT organized a press conferertitéedriObesity and
cardiovascular health of children” in Cremona idey to:
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Stimulate the debate on childhood obesity and foadketing
Disseminate the results of the third phase of thgept (policy options and guidelines)

Target groups:

- Health professional
- Health organization
- Institutions

- Mass media

The conference held in Cremona gathered healtlegsmnal dealing with Childhood
obesity which, as speakers, presented scientifitiadl problems related to childhood
obesity. Several interventions stimulate an impurteebate on the disease.
Furthermore the event gathered the representaiiMesalth organizations that had the
opportunity to present the projects they are imgletimg to contrast childhood obesity.
Moreover the national coordinator of CHOB presertkedresults of the third phase of
the project, speaking about the policy options thednational guidelines.

Jumping on the notes

On 8" October 2006 another event was organized in Cramhmping on the notes.

The objectives were:

- To explain to children and their parents the imgce of physical activity to contrast
childhood obesity

- To give children the opportunity to play on opén a

Target group:

- Children

- Families

- Community in general

It was devoted to children: in the main square &na were organized lots of games
(open air) for children in order to promote andti@ss the importance of physical
activity. The event gathered health professionad wkplained to children and their
parents the importance of a continued physicabiagtiFurthermore were distributed lots
of gadgets to children who took part to the games.

Speaking opportunities for ALT at conferences
Participation of national coordinator as a speakeiat the conference “Prevention of

Haemostasis and Thrombosis in the Mediterranean” -Otranto 21, 22 April 2006

Objective: Informing health professionals abowt tibjectives of the project and the
impact of food marketing to children
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The conference was organized by SISET (ltalian &patudying Haemostasis and
Thrombosis. The event was also a training counsbdalth professional.

Participation of ALT’s president as a speaker at tle conference “childhood obesity:
IS it an epidemic disease?” — Naples, 4th April 2@

Objective: Inform health professionals about cardsgzular risk factor in general and, in
particular, on obesity. Informing health professils about the objectives of the project
and the impact of food marketing to children

The conference was organized by the “Hospital Saomto”, Naples, in order to stimulate
a scientific debate on obesity. The event gathkeadth professional debating the
problems related to this disease and its causes.

Press office activity

In the period December 2005 — October 2006 th@nalicoordinator wrote two articles
for Heart Matters, the bulletin of the European ti&setwork. The first on March 2006

and the second on August 2006: they were writtenftdm on the ongoing activities in

Italy related to CHOB projects.

Furthermore the coordinator wrote an article on @&H@r Salto (ALT’s quarterly).

Other press activities, concerning with ALT’s weabsnewsletter for members of
national alliance have been carried out in thimBaork.

74



8.13. Netherlands Heart Foundation

In the framework of the third phase of the CHOB jgcb the Netherlands Heart
Foundation organised two meetings on policy optimngrevent child obesity. However
since the particular situation of the Netherlanglsgre a industry has signed a Convenant
on obesity prevention (Convenant Overgewicht) antene a platform on Obesity
(Kenniscentrum Overgewicht) already exists) didagk and didn’t get support for
another initiative on this part we decided to aior efforts on two other important
projects: Hollands Welvaren ( the Prosperous Dutcld Healthwise (Gezonderwijs)

Hollands Welvaren (the Prosperous Dutch)

In the project “Hollands Welvaren” the Netherlamtisart Foundation decided to
strengthen its relationship with the Consumentedl{@B, the Consumer Organisation in
the Netherlands and experts in lobbying) in putfowd marketing and children higher
on the agenda in the Netherlands.

The two organisations decided to join forces armdipce a brochure for stakeholders,
especially politicians and the industry, called fldods Welvaren”. This brochure would
outline the problem of obesity and food marketioghildren, the arguments against the
need to protect children against food-marketing @ndjoined statements on how to
protect children. We opted for a full-colour, lutaus looking brochure that attracts
attention and is easy to read.

The purpose of this brochure was agenda-settingperatl dissemination of the
implications of the problem of food marketing arzksity. Timing was essential since

the Health Minister and industry were supposed/&duate the special self-regulating
code for food products by June 2006, a year #itespecial food code was accepted into
the advertising code of the Netherlands (Reclandelo

By the time this evaluation was supposed to bdi§ed, we wanted to have something
solid to present our case: protecting childrenregjahe enormous overflow of
advertising for unhealthy food is still necessangs the new food code and self-
regulation doesn’t protect children the way it ddod’he Consumer Organisation had
conducted two surveys which showed that very Ilidd changed in spite of the code.

The brochure was ready in June 2006 and consi$tdid chapters:

- American situations in the Netherlands

- What's going on?

- Food marketing to children, how does it work?
- The influence of advertising to children

- Self-regulation

- Solutions and recommendations

- The ten most observed objections

75



- References

However, since industry did not present its evaduadf the self regulation code, a
change of strategy was necessary. Instead of \wdiimtheir evaluation to be finished we
decided to present the brochure to the Health Mine&t a press conference organised on
5 September 2006. The message was picked updogtitigrent television channels.

The issue of food marketing to children and th@nemendations of the Netherlands
Heart Foundation and the consumer organisation lne@dcast in prime time during

two 8 minutes programmes. Furthermore two intevsiwith the directors of the
Consumentenbond and the Netherlands Heart Foundatce broadcast on the radio.

Gezonderwijs (Healthwise): a website on nutrition ad physical activity for teachers,
and school directors

From 2007 primary schools in the Netherlands wallresponsible for child care before
and after school hours and at lunch time. Althoaddt of initiatives, materials and
projects have been developed on nutrition and physictivity, information for teachers
was scattered and difficult to find. Therefores tetherlands Dairy Association, the
Nutrition Centre and the Netherlands Heart Foundatiecided to build a data base on
nutrition and physical activity lessons and matsrar primary schools. In offering
information on practical issues like meals and fre® and a lot of links to useful
organisations within the database the websiteattitact a lot of attention.

A focus group interview was conducted to find oltaivteachers were looking for and
how they used the internet in their search forhemrmaterial and activities. After
interpreting the results of the focus group intews, completing the data base could be
started. It took a lot of searches on the interieé¢phone-calls and e-mails to create a
useful database. Only qualified ( based on cedaiaria) activities were included in the
data-base.

All the information in the database was structueethok and feel were decided upon and
finally the site Healthwise was developed (stillenconstruction, will be introduced in
April 2007). With Healthwise, teachers are offeeeday to find what they consider
interesting in the field of physical activity andtrition for pupils in their group using a
simple search mechanism.

The website shows a virtual school where teachesahool directors can go to the
level they want information on (e.g®grade) and the search mode offers different way
of searching for information. The site offers extreormation on food policy in schools,
school meals, rest moments etc. The website hasgredested; teachers graded the
website with an 8 even though it was still understouction.

The website Healthwise will be presented in ApfiDZ at a congress on Nutrition and
Physical Activity in primary schools. The eventlie organised by the same
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organisations that joined forces to develop thesiteland address the problem of child
care responsibility in schools.

Alliance building and advocacy
The Netherlands Heart Foundation decided to protbagartnership with the Consumer
Organisation on the subject of Food Marketing.dnuhry 2007, the Netherlands Heart

Foundation will start an action to create aware@@ssng parents and children on the
subject of child obesity.
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8.14. Norwegian Health Council

The Norwegian Health Association worked on the sctbpf children and obesity, mainly
through its cooperation with the Kostforum and tlgio its own Petter Puls cooking
clubs.

The aim of Kostforum is to promote healthy nutrititirough advocacy. Norwegian
Health Association has chosen to work throughdhiance concerning advocacy for
more healthy diets in Norway.

Kostforum was established in 2002 and consists/efNGOs:
- the Norwegian Cancer Society

- the Norwegian Diabetes Association

- the Norwegian Association of Heart and Lung Pasient

- the Norwegian Association of Asthma and Allergy

- the Norwegian Health Association

Furthermore, the Directorate for Health and So&fédirs and nutrition experts are also
represented at the meetings.

Since the start the main objective for Kostforurs haen to advocate for free fruit to
school children every day.

The other main objective for Kostforum has beeadwocate for a signposting scheme
similar to the Swedish keyhole.

While working with the project Children and Obeditye members of Kostforum have
been important partners; they were invited to disdhe main objectives for reducing
child obesity and came to the following agreed ciyes:

- Subsidies on healthy foods

- Changing planning and transport policies

- More Physical education in schools

- Food and health education

- Taxes on obesity-promoting foods

- Controlling sales on food in public institution

Norway launches a national action plan for a health diet in December 2006.
In December 2006, the Norwegian government launelmealction plan for a healthy diet.

Eleven ministries are involved in this plan whichl Wwave a 5-year duration. The aim of
the plan is better health and quality of life thybwa healthful diet.
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Kostforum is positive to the main areas and obyestiisted in the plan. However
Kostforum commented upon the need for free fruitsichool children, signposting of
healthful foods, taxes on obesity-promoting foodd subsidies on healthy foods.

Activities that promote physical activity and healhy eating

The Norwegian Health Association has for the pastyears offered an educational
programme called Petter Puls to pupils in gradé 4 The aim of the programme is to
teach children how the heart functions and howhtreat is affected by physical activity,
diet and smoking.

The programme has been evaluated and the teaeipers that they spend more time on
teaching health than they used to before and lieathildren are more physically active.

In the autumn of 2006, the NHA launched the Pé&ttds cooking club for children aged

6-12. The children are taught how to cook headthg fun recipes. The club is after
school hours and will be organized by our locahbtees.
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8.15. Slovenian Heart Foundation

Prioritisation of Policy options in the field of chldren and obesity

On 11 January, the Slovenian Heart Foundation asgera meeting to prioritise policy
options in the field of child obesity. For this etieag, the Slovenian Heart Foundation
invited institutions and organizations which hawarapact on improving the situation in
the field of reducing obesity in children and youth

The following 16 organisations participated at theeting:

- Ministry of Health,

- Ministry of Labour, Family and Social Affairs, SatiAffairs Directorate,
- The National Education Institute of the RepublicStdvenia,

- Institute of Public Health of the Republic of Slove,

- Municipal Community Ljubljana, Department of Headthd Social Welfare,
- Faculty of Education,

- Nutritionists Chamber,

- Slovene Consumers’ Association,

- Institute of Public Health Ljubljana, Paediatriar,

- College of Nursery Studies,

- Ledina Primary School,

- Medical Chamber of Slovenia,

- CINDI Slovenia,

- Olympic Committee of Slovenia,

- Slovenian Diabetes Association,

- Slovenian Heart Foundation.

The following points were discussed during this timgewhich also served as a network
opportunity and alliance building opportunity fbietSlovenian Heart Foundation.

- Survey of the situation in the field of childrendambesity in Slovenia:

- Efforts made by the Ministry of Health of the Repalof Slovenia in the field of
healthy diet

- Efforts made by the Institute for Health Protectadrthe Republic of Slovenia in the
field of healthy diet

- familiarization with official measures for the petion of child obesity and criteria
for evaluation of these measures (EHN)

- selection of 3 to 4 criteria to determine policyiops on child obesity

- evaluation of measures proposed in the field dfiabbesity, establishing also the
impact of certain measures on child obesity

- setting up the list of 5 most important priorities the prevention of child obesity

- agreement on further cooperation and alliance mgla this field.
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Networking and Alliance building

This first meeting led to a second meeting withf@ssional associates regarding the
determination of the “Slovenian action on and glinds for addressing childhood
obesity”, held at Cigaletova 9, Ljubljana on 9 J20€6.

The representatives of the following organizatiorese present at the meeting:
- Ministry of Health,

- The National Education Institute of the RepublicStdvenia,

- Institute of Public Health of the Republic of Slova

- Faculty of Education,

- Institute of Public Health Ljubljana,

- Ledina Primary School,

- Medical Chamber of Slovenia,

- Slovenian Heart Foundation.

In order support the measures selected in Januaichwnight reduce or prevent the
occurrence of overweight and obesity in childred gouth, the participants at the
meeting discussed particular activities to be penéd.

An evaluation was made of the existing activitigsady implemented in Slovenia, the
weak points were analysed and suggestions for wepnents were proposed. Finally
the participants of the meeting came to concreigedjnes for addressing child obesity,
to be implemented in Slovenia in the years to come.

Prof Josip Turk attended, as the representativa Bovenian Heart Foundation, the
EuroPrevent Congress in Athens, 11-13th May witkpmrt on CHOB project: "The
influence of advertising on children obesity" (abst is published in the European
Journal of CVD Prevention & Rehabilitation, May )% ol 13, Suppl.1)

Ass Dr Danica Rotar Pa¥liMD and Prof Josip Turk, MD introduced to the msdional
public gathered at the Cardiology meeting in Raden@6 and 27 May 2006 the
relevant study in the contribution entitled »Chédy obesity and associated avoidable
chronic diseases«.

The meeting was attended by leading Slovenian alaglsts, public health experts,
paediatricians, specialists of school medicine, taadhers.

On 31 January 2006 we also presented the CHOB sindipur cooperation with EHN to
the Minister of Health (Ministry of Health) and agd about further support with the
realization of campaigns within the scope of thigject.

The persons present at the meeting were: M Sc ABdueéan, Minister of Health, Ass M
Sc Danica Rotar Pavli President, Prof Dr Josip Turk, Honorary Presidant Elizabeta
Bobnar Najzer, Executive Director of the Sloventéart Foundation.
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Communication and dissemination activities
Press conferences

- Press conferences on “Heart and body — friendlgkiesst”, Cigaletova 9, Ljubljana:
- Dates: 29 March 2006, 20 September 2006, 16 Oc{i6
- Objectives
o make the Slovenian public acquainted with the &ats/of the Slovenian
Heart Foundation,
o introduce the project Children and obesity andlifgctives,
0 create awareness on the obesity problem and iacitaties that will help
reduce it
o information about on-going activities

- Journalists are invited to have heart and bodgnréty breakfast. In about a one-hour
press conference, the journalists are introducelegroject on Children and Obesity.
The Slovenian Heart Foundation also introducedetuirevents and efforts made by
other partners in the project in the field of nitn and health care. The conference
receives an increasingly wider response, resuitimggwspaper articles and TV
broadcasts in all major Slovenian media.

Printed material

The Slovenian Heart Foundation published seva@thures since December 2005.
Particularly the following brochures are intendeddhildren, young people, their
parents, guardians and teachers:

- Why a slim waist?
- Physical exercise — source of health«.

The brochures were mainly published to preventwegght and obesity in children and

youth. They are written to be understood by laylipuyband contain certain facts in the

field of nutrition and physical exercise.

- Children are, from their young age subject to défe negative impacts that might
result in long-term consequences in the growingpernod.

- It is a well-known fact that most children and ygyreople are improperly nourished
in their pre-schooling and schooling period.

- It happens frequently that children go to schodhwaut breakfast; many children eat
hamburgers, and drink sweet and fizzy beverages.

- Only 13% young people engage in sports.

The brochures were sent to schools, and werelis#d at all public activities performed
by the Slovenian Heart Foundation. Each brochwa® published in 10,000 copies.
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A Poster exhibition entitled ‘How young is your heart?’ was organifean 23
September — 2 October 2006 in the Town Hall of Lara

The objectives were

- to inform young people about the consequencesmdlening products that contain a
high level of salt, sugar and fats;

- to remind them of the major influence of media addertisements on nutrition
patterns;

- to raise awareness about the impact of alimentaitgims on cardiovascular diseases
appearing later in life.

The Slovenian Heart Foundation prepared experteguidurs and distributed educational
and informative material to people visiting the iaxton.

Other dissemination activities

- Dissemination, supplying information on the CHOBdst and its results to Slovenian
media, primary and secondary schools, and profeskiostitutions. Date of
realization: by 25 October 2006.

Atelier IM made an analysis of the work and resaftthe CHOB study in Slovenia.
They sent a copy to the Slovenian media, schoagarfessional public for
information, reflection and further cooperatiorthis field. The work was
accomplished at the end of October 2006.

Other Events organised by the Slovenian Heart Fouration

- Cycling and trekking event For the Heart, 3 Jungyovci Primary School — Pograjski
dom —Vrhovci Primary School, Ljubljana

The purpose is to promote physical exercise, amdfén the possibility for active
participation. This particular event was attendg@00 people.

- The “Nature — Health” fair, 12 — 14 October 200fuldljana

At the fair we made a presentation of a healtrestifle pattern with special emphasis
on proper nutrition. We prepared an exhibitionadd products carrying the label
PROTECTS HEALTH, which is conferred by the Slovenideart Foundation. Our
stand was attended by over 1500 pupils from diffesehools across Slovenia. We
distributed educational materials of the Slovert@art Foundation and discussed
healthy diet and physical exercise as a sourcealtlin

- Valentine’s heart, 14 February 2006
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Together with the Bozidar Jakac Primary School figubljana we organized, on 14
February 2006, a gratis lecture on cardiovascussages for 8th grade pupils. Within
the scope of this topic a science day was orgarazéte Bozidar Jakac Primary
School on 14 February 2006 called »All about tharkke Pupils were divided in
groups. They attended a lecture in the consultaffcge For the heart, carried out by
the professional associate of the Slovenian Hearhéation. In terms of content, the
lecture dealt with cardiovascular diseases andgmtean, with an emphasis on healthy
nutrition. After the lecture, we measured the miglood pressure and each pupll
received free of charge brochures and a copy gbtim@al »For the heart«.

The Slovenian Heart Foundation is planning to ogaa similar campaign in 2007,
which will be performed on larger scale, if schosit®w interest.

Preparing the programmes “A healthy and activedthidroadcast on local TVs

We prepared and shot a workshop on the theme ¢thigeend active child, which is
ready to be broadcast on TV. It involves a progranam early identification of
overweight and obesity (importance and dangeryveifveeight and obesity in
children, how it is established, instructions fakihg adequate measures, etc.). The
second workshop will be shot at the beginning @720
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8.16. Spanish Heart Foundation

Although Spain has one of the highest figures iidoén’s obesity in Europe (16% of
children aged 6 to 12 are obese and 26,3% suffer bverweight), we have advanced a
lot in the fight against this problem since thetstg of the CHOB project in 2004.

In February 2005, the Ministry of Health and Consumffairs launched 2005 the
NAOS Strategy (Spanish Strategy for nutrition, pegs activity and prevention of
obesity) to invert the increasing trend of obesityhe country. The key of this proposal
is the multisectorial, multidisciplinary and muétdtor involvement required to implement
and manage this Strategy, which should be sustamed the short, medium and long
term. It has been created with the backing of 086r organisations, including
universities, schools, professional colleges, dtieninstitutions, associations and
foundations, amongst them the Spanish Heart Foiomdat

The NAOS Strategy is serving as a platform thapsug and encourages all initiatives
which contribute to achieving the necessary sathainge in the promotion of a healthy
diet and the prevention of a sedentary lifestydeused on children and young people.

Besides, the Observatory of Obesity has been crdatenonitor the development and
implementation of the different issues of the st At regular intervals, this
observatory will review the interventions so thatiatives which are more successful can
be prioritised in the fight against obesity.

The Ministry is doing a huge publicity campaignailh media to help in the achievement
of the NAOS objectives and raise general public ramass on the problem and its
prevention. To reinforce this, more than 100,00®mKbets titled “your children’s
nutrition” have been edited and distributed.

Being part of the Ministerial strategy, the Sparitdart Foundation (SHF) has profited
the opportunity to spread the CHOB report in défdr fields and actions, and has
counted with the support of the members of thefqiat formed in occasion of NAOS.
We have joined efforts and reached agreementsotlitr institutions, what on one hand
has helped us to develop wider informative campaagrd on the other hand has allowed
us to consult stakeholders for the development ek rpolitical measures and has
provided support to dialogue with the governmeimatitutions (united we stand) in
order to implement them.

On the side of publicity, any protection to childneas provided when the CHOB project
started in 2004.

In June 2005, the “Code of self-regulation of theetising of food products directed to
minors, prevention of obesity and promotion of H€alvas launched by the Ministry of
Health and Consumer Affairs. It has been signedoypghe 33 main food producers,
representing more than 70% of the investment ifigtyo This is the only initiative in
Europe that not only regulates the design and chigssgion of advertising messages but
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also provides the mechanisms to guarantee the otoamd application of the rules.
During the year the Code has been working, 210hagde been analyzed, 29 of whom
were refused, and other 43 modified. In March 2@@¥ Monitoring Committee will
analyse the study made to know the impact of th©@®ALode on the food advertising
addressed to children.

Different regional governments are now offeringi@adtic course addressed to scholars
named “Entre anuncios anda el juego”, to teachdudl the influence of publicity. In
2006, 4.700 lessons were imparted and around 18QQQils had the opportunity of
learning to analyse the food advertising.

Information on activities and events organised bylte SHF on children and obesity.
= Cardiovascular prevention at the Spanish Parliament

Purposeto raise politician’s awareness of the importateceontrol risk factors and
carrying out healthy lifestyles since childhood grevent cardiovascular diseases,
with especial emphasis on obesity as risk factbe fesults were covered by media.

Partners the Spanish Heart Foundation and the Spanishe§oaf Cardiology,
helped by local SHF associations.

Description members of the parliaments check-up and measheadcardiovascular
risk. The campaign started in the Spanish Parliaraed the Senate, and it has been
carried out at different regional Parliaments afteat: Vasco, Canario, Castilla-La
Mancha, Extermadura, Valencia, Navarra and Murcia.

= Article in the magazine “Heart and Health” - “the Y oungest world — physical
activity and prevention” A two-page article was written for the magazine dille &
Heart” to be appeared in April 2006, explaining thenefits of a physical activity
regular practice in the growing children and iteria preventing obesity.

= Development of new alliancesto develop activities on health promotion, espégial
prevention through correct nutritional habits aedular practice of physical activity.

1. Fundacion de Educacion para la Salud (FUNDADEPS)
Asociacion de Clubes de Baloncesto (ACB)
Asociacion Espariola de Pediatria

Fundacion Atlético de Madrid

Asociacion Espariola de Prensa (AEP)

Fundacién para la Diabetes

N o o bk 0w

Asociacion Espariola de Dietistas y NutricionistaS[DN)
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“To educate today for a healthy living tomorrow

Around 400 primary scholars participated in thitwaty, developed from May 30 to
June 4 in the framework of the Heart Week. Infororatwas given to groups of
scholars accompanied by teachers for them to lbabits of a healthy lifestyle,
through games and competitions.

“Move up, heart’. Aerobic sessions at the open air during the Hé&ek for young
people, with monitors. It was broadcasted on TV.

“The Healthy Heart Walk”. Closing the Heart Week, this walk in sunny mogi
was shared by all the family to teach them the fisnef a healthy and active
lifestyle at the same time they discovered the sigits in family.

Activities developed on occasion of théorld Heart Day, who wasdedicated to
prevention of Obesity The 28 September the Spanish Heart Foundation, the
Spanish Society of Cardiology and the SEEDO gageramon press conference at
the House of the Heart to raise public awarenesthefalarming obesity figures,
especially those of children. Very well receivedrbgiss media, it appeared widely on
TV, radio, press and Internet. The™8eptember thousand of brochures with basic
advices were distributed to public and differenygbal activities were offered to
attendants.

Salon del Gourmet.

Purpose With the aim of approaching children and teensdoect nutrition, the
SHF participated in this Salon with an activityledl“the workshop of senses”.

Partners XX Salén Internacional del Club del Gourmet

Description from May 8 to 11 groups of young people participated in this
workshop, with commented tasting, debates and smmpf the effects of a
balanced nutrition in their health.

“Move up against childhood’s obesity This agreement with the ACB (Basket Club
Association) has been reached in the frame of k@8I Strategy and the best players
of this sport will promote physical activity amoggungest as the best way to combat
sedentary lifestyles.

Participation intwo radio programs to talk about marketing legislation concerning
children and obesity in Spain. Effects of the PACSDE

“To prevent obesity is a healthy idea National campaign to promote healthy
lifestyles among scholars. Developed along variousnths and carried out in
different regions of Spain. Made by the Local goweent, the SHF and the Eroski
Foundation. Aimed to educate on the importanceawirty healthy nutritional habits
since childhood.
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“For your heart’'s welfare” .One-day activity in the main square of Barcelowéh
offers to attendant in PA (tai chi, yoga, dancenuyrition (healthy tasting; more than
10,000 pieces of fruits were distributed) and debdb promote CVD prevention.
Made by the SHF, the Sports Federation of CataduiiaGicor .

Campaign to prevent the obesity is a healthy idea Launched in November 25-26,
it has been developed in 15 cities. Different ai#ig as publications, scholar
competitions, obesity research grants and an #&megxposition to promote healthy
lifestyles (nutrition and physical activity) as theay to prevent obesity. Made by
different partners as Eroski Foundation, Spanistieé®p of Nutritionists, Five a Day
Association, the SHF and Diabetes Foundation
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8.17. Swedish Heart-Lung Foundation

Activities performed by organisations within the &lsh Heart-Lung Foundation’s
network concerning work on children and overweighitnarily targeting marketing of
food to children during the years 2005 and 2006.

The Swedish Consumers’ Association

In 2005-2006, the Swedish Consumers’ Associationezhout a number of surveys on
the dimension taken by food marketing aimed atdecéii in selected media — direct
advertising, comics, TV and the Internet.

In February 2005, the Swedish National Institut®woblic Health and the National Food
Administration presented a report containing 79psals for initiatives to improve

public health. One of the proposals concerned tineent dimension taken by food
marketing aimed at children, which until that tilmed almost solely concerned unhealthy
foods. The National Food Administration and Natidnatitute of Public Health

proposed that this type of marketing should betédhi

The report also contained a proposal that Swedenldhobby, at an EU level, to have a
ban on TV advertising aimed at children, and a psapthat food marketing in Sweden
needs to be monitored (Sweden’s National Food Athtnation, 2005). These proposals
were taken up in the political debate in Swedethémedia and in the Swedish
Consumers’ Association.

Sweden’s neighbours also have problems with inargasbesity, primarily among
children. Charting this is therefore a Nordic pobjand may contribute to surveys,
increased debate and concrete action plans witbmvaly, Finland, Denmark, Iceland,
Greenland and the Faroe Islands. However, theralsoeother reasons for spreading the
project to the other Nordic countries. The Nordaiatries have similar basic values,
many of the languages are closely related and teeréong history of collaboration
between the consumer associations of the differembtries. In addition, migration into
the various countries comprises mainly people ftoenneighbouring countries.

Sweden’s Consumers’ Association therefore initidkes project to gain an overall
picture of the commercial impact of food adverigsaimed at children.

The purposes of the project was:

- To obtain a true picture of the dimension and vawhfood advertising aimed at
children in selected media.

- To bring about a change in marketing by being preac

- To publish results to create public awareness atdlm problem of food marketing.

- To produce and present a survey instrument thdtldmuused in future studies of
advertising in the Nordic region (and in other civi@s).

- To provide facts and basic data for future action.
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- To provide basic data for debate within Swedentaed\Nordic countries and Europe.

There are huge gaps in knowledge to be filled h&xamples of some of the questions
that the project is intended to answer are:

- What do the adverts look like?

- What sort of food is advertised in different adisangy channels?

- How large a proportion of the food in adverts canrdgarded as unhealthy?
- Are the adverts clear and separate from other noestigent?

- Who and what is the young consumer faced with ireed

- How is brand loyalty created?

Researchers at the University of Lund are respta$i the scientific analysis of the
adverts. The channels of advertising being invastig are direct advertising,
newspapers, the Internet and TV adverts. The grigdémanced by the Nordic Council
of Ministers and the Swedish Consumer Agency.

During 2005-2006, the Swedish Heart-Lung Found&ioational coordinator for the
CHOB-project - Janina Blomberg Aldebo, has beerember of the expert group for the
aforementioned project on food advertising aimechéddren.

For more information and results from the projemtact Jan Bertoft, Secretary-General
of the Swedish Consumers’ Association. Jan.bertsv@geskonsumentrad.se

Stockholm Consumer Association

Since 1994, the Stockholm Consumer Association gkiorentféreningen Stockholm,

KfS) has been investigating the foods which areketad to children in foodstores, with
the exception of sweets, fizzy drinks, crisps,tfagiluashes and ice cream. The purpose is
to find out what the market is like, both as regatte nutritional content of foods aimed
at children, and the way these foods are mark&te2D05, there were 55 foods targeting
children specifically, of which most were high ungsr and/or fat, with a low dietary fibre
content. They were often marketed with toys anahétéo collect in the packets and/or
adverts for various children’s films. On the basishis result, discussions have been
held with companies involved, in which KfS has sfied requirements for improved
nutritional content and less aggressive marketing.

In the summer of 2006, KFS did a follow up of thiady to see whether there had been
changes on the market, or whether the companiemihdé changes to the products’
nutritional content and/or packaging.

In 2006, salt content has been checked also andafety labelling’ about allergens in
breakfast cereals was recorded.

Results of the study
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Compared to 2005 the nutritional content has im@gdom some products and the
marketing is less aggressive than before.

Only two completely new products aimed specificalfychildren have been launched
during the year - Kiviks Fruktstund and Del MonEgsitini Squeezie — both a form
of crushed fruit snack.

Quaker has brought out unsweetened Kalas PuffgjaiJuffs].

24 breakfast cereals out of 31 (77 %) contain sugalevels of 20 % or more. In
2005 this was the case for 25 out of 28 (89 %)reékfast cereals. Most contain
between 30-43 % sugars. Two products contain niname 40 % sugars — honey puffs
from ICA and Eldorado. This is equivalent to 10si@aons of sugar. In 2005, there
were four products containing more than 40 % sugars

Two breakfast cereals (Weetos and Coop Honey Bee®) sugar contents that have
been lowered by a third, and one (Quaker’s Kald&aBwby a quarter.

The content of dietary fibre is still low in a majg of the products.

Almost a third of cereals contain more than 1.28 galt per 100 g.

Nestlé and Lidl label all breakfast cereals aimiechddren with “may contain traces
of (allergens)”

Eight cereal packets contain some form of toy.08% this was the case for eleven
packets.

One of the products investigated contains an adee# children’s film on the
packet.

There has been no great change in the nutritiaekat of dairy products or biscuits
during the year.

Best in 2006 have been Kelloggs — for toning domenrharketing on its packets and
for concentrating on sport and exercise, and Quaker launching its unsweetened
Kalas Puffar.

Worst in 2006 have been Nestlé for extended alfelgieelling, Goteborgs Kex
which indicates ‘biscuits containing wholegrain’large print on the packet, when
the biscuits contain only 12 % wholegrain, and IE#e grocery chain) which still
had its honey puffs on the shelves when this yean'gey was carried out, despite
having promised to stop manufacturing them.

Major sales changes

Sales of breakfast cereals aimed at children hallenfin recent years.

According to figures from AC Nielsen (the markeabysis company), sales reduced
by 37 % between July 2004 and July 2006.

Sales of fruit yoghurt went down by 14 % during saene period. It is quite clear that
the debate on factors such as the sugar contéood$ has had an impact on
consumer purchasing.

The National Food Administration in Sweden

The results from the latest major national dieveyramong children in Sweden have
been issued by the National Food Administratioautumn 2006.

91



Children eat far too many sweets, fizzy drinks,doeams, snacks and bakery products!
Almost a quarter of their calories come from thiegels. The same foods also contain a
large proportion of saturated fats and sugar. Béhown by a unique dietary survey
carried out by the National Food Administration,ievhis being presented in the report
“The national diet — children in 2003, Food andritiohal intake among children in
Sweden”.

Children aged 4, 8 and 11 took part in the suriée food and drink intake of 2,500
children was written down in diaries. AccordingHeléne Enghardt Barbieri, nutritionist
and supervisor for the survey, the survey showsthigaintake of saturated fats, sugar and
salt was too high, while the intake of dietary ébmwas not high enough.

Fruit and vegetables: On average, the childremalfehe recommended quantity
of fruit and vegetables. Only 10 % achieved thememended quantity of 400 g
per day. To obtain the recommended level, childveald need to eat twice as
much fruit and vegetables, mainly to ingest mdboesfiand to ensure a better
balance in their diet.

Fizzy drinks and sweets: On average, the childranidaround 200 ml of fruit
squashes and fizzy drinks per day and ate 15Ggeéts per week. One in ten
children drank more than 400 ml of fruit squash drzly drinks a day and ate
more than 300 g of sweets a week.

Sugar: Since the study was carried out, we hadtansive debate on sugar in
Sweden. However, this survey has primarily death\the sugars contained in
items such as yoghurts and cereals. “Of courgesulgars in these foods are not
good either,” says the National Food AdministrasoBeneral-Director, Inger
Andersson, “but the fact remains that the realdink of the piece’ are sweets,
soft drinks, ice cream and bakery products. Halwogsumption of these
products would considerably improve children’s sliet

“The survey further reinforces the need for vig@edforts within society to promote
good eating habits among children and to call atbadverweight and obesity.”
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8.18. National Heart Forum UK

Advocacy with UK government, agencies and policy nkars

The NHF has been involved in meetings with the fomistry and FSA to consider the
reformulation of processed foods to reduce cadofe and sugar.

The NHF met with the prime ministers health advisediscuss the food and health
agenda.

The NHF has continued to provide advice to the Dtepent of Health in England about
the development of the obesity social marketingpagn.

The NHF has been involved with the UK Presidencyatmition and food marketing.
See research below. The NHF was involved in theiéeacy conference on health
inequalities.

The NHF has become a member of a Government sgamhsatrition steering group
which includes the chairs and chief executivesidtistry and the chair of the FSA and
the Minister for Public Health. The group is admgion the evaluation of front of pack
nutrition signposting schemes.

In September/ October 2006 the NHF organised wighRSA a series of dinners and
meetings at the party political conferences ontfadrpack nutritional signpost labelling
and the commercialisation of childhood.

The NHF has continued to advise FSA about saltatealuin processed foods and their
national salt public education campaign

The Department of Education was successfully labbiethe NHF to introduce the food
standards produced by the NHF and Caroline WalkestT The new standards were
introduced in September 2006 for all schools.

The NHF has been advising the Governments Foretgght on obesity prevention.

Regular meetings with the children's commissiomefood marketing to children

The NHF is a member of the governments Food andrtidng forum which will make
recommendations about controls on the non broattfaSs food marketing to children.

Advised Kent County Council about obesity
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Formal submissions to government and government ageies

The NHF responded to a consultation by the FSAherdevelopment of a sugar GDA for
usage in food packaging signposting.

The NHF responded to the consultation on controlBiBSS advertising to children
undertaken by the regulator OFCOM. There were t@nsaltation phases in June and
December 2006

NHF has also responded to consultation on schoalgme Scotland and the CAP
consultation on fruit and vegetables and contrithtieethe EC's green paper on nutrition
and physical activity.

Advocacy with NGO's

During 2006 the NHF has been a co-ordinator of Ng&i@ocacy activities on food and
health issues relevant to the prevention of thedaade chronic diseases. This includes
salt reduction in processed foods, advocating a @ptershed for food advertising on
TV and effective front of pack nutritional food kdbng.

The NHF has also been supporting the children'd fmlb campaign through out the year.
The NHF has been actively supporting the renew#t®NGO - the Food Commission
The NHF was actively involved in the Ministerialesity conference in Istanbul in
November.

Advocacy with European Commission

The NHF held a special meeting of its members em#éw green paper on nutrition and
physical activity in May.

The NHF presented work on fat taxes undertakemé&y\HF and Institute of Fiscal
studies at the Transatlantic consumer dialogueecente.

NHF has actively lobbied the EC on the audiovisnadia services directive in Brussels
throughout the year.
Research

The NHF researched the views of its key membetthempriorities for childhood obesity
prevention.
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The NHF commissioned by the Department of Healtprémluce a report for the UK
Presidency on food marketing policy in 7 countnesincluded in the original CHOB
study on food marketing. This report was integraimeol a special presentation at the UK
health inequalities presidency event in London.

In 2006 the NHF produced an in depth researchrtemoFOP labelling systems which
will be shared with the high level nutrition groupEngland and possibly the EU
platform.

The NHF held an expert seminar on food taxes abdidies with the RCP in March
2006.

From September 2006 The NHF began undertakingsabidity study on developing a
GLOBALInk for nutrition and physical activity whicWwill have benefits for the UK and
the whole of Europe.

The NHF has commissioned a series of expert rds@agers on how to make the built
and transport environment more conducive to thenpten of physical activity. This
work is being undertaken in partnership with then@assion of the Built Environment
and Living Streets.

The NHF is undertaking quantitative modelling oa tbesity epidemic over the next 50
years as part of the governments Foresight project.

The NHF is undertaking a policy and science revaésugars and chronic disease.

National campaigns

The NHF has been working with the Heart of Merseirying to get the UK government
to provide more favourable subsidies to low fatknfdr schoolchildren.

The NHF has been actively campaigning on food manggeontrols and front of pack
labelling all year. The NHF took out a judicial rew of OFCOM's decision not to
consult on a 9PM watershed ban for TV advertising.

Primary care resources

The NHF has produced a primary care toolkit on myp@sevention which is endorsed by
the Department of Health, National Institute of@al Excellence and Royal Medical
and Nursing colleges. The toolkit is available dsea downloadable PDF on line for the

NHF website.

The NHF continued to disseminate its primary caodkit on nutrition through out the
year.
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The NHF has reviewed and re- launched its websig906.

Conference presentations hosted meetings

The NHF held a full members meeting on obesity srdh 2006.

The NHF organised a national seminar on obesijay.

NHF presented on obesity prevention at a regiooiadlerence in Northern England in
October and in Wales in September.

The NHF organised a seminar in May on the Euro@anmissions green paper on
nutrition and physical activity.

The NHF organised with the South Asian Health Fatiod a conference on CHD and
populations of Asian descent in December 2005

RCP seminars on social marketing, fiscal measurdsacially responsible investment.

Presented at the Westminster Diet and health cemies.

Media

Media log and press releases attached
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Annex to the section of the National Heart Forum

Press releases issued by the National Heart FaoxumMay to end of June 2006 are as
follows:

- New government standards could reverse 25 yearsgiéct -19 May 2006

- Doctors, teachers and children’s charities prefratake broadcast regulator to
court- 23 May 2006

- Lightening the Load: tackling overweight and obesiit2 June 2006

- Ofcom attempts to scare health and children's thsafrom taking legal action

- 16 June 2006

- Ofcom vyields to pressure an opens up consultatiguirak food ad ban up to 9pm
- 21 June 2006

97



Media Monitoring from 1 May until 6 July 2006

1 May 2006 Ofcom meetings with the foodBBC Investigations | NHF provided background on
industry during consultation | Unit Ofcom meetings with the food
industry during the consultation
period for the BBC Radio news
programme feeds.
3 May 2006 Request for health stories to| BBC Radio 4 Request for health stories to
investigate on Face the Facts| Face the Facts investigate on the Face the Facts
radio programme.

8 May 2006 Should ice-cream vans be | Children Now JL asked to contribute an

banned outside schools? magazine opinion piece to a debate
whether ice-cream vans should
be banned outside schools.
Passed on to the Caroline
Walker Trust.

10 May 2006 Request for NHF to be profile&pread it! magazine Request for a 300 word profile

as a heart charity of NHF as a leading heart
charity. Decided to decline the
offer as sponsored by Flora
margarine.

15 May 2006 Traffic-light food labelling Woman'’s \&dy PL provided comment and

magazine information on traffic-light food
labeling for a feature.

19 May 2006 DFES school food guidelines BBC Radidotlay’ | PL interview for background

programme story, expert view and
information.

19 May 2006 DFES school food guidelines BBC TV Nes PL invited for a live television
interview but PL, JL and TM al
unavailable

22 May 2006 Ofcom judicial review BBC News gathgrin Gathering information and
stories for the BBC news diary|

23 May 2006 Ofcom judicial review BBC Radio Fivevei | JL live interview about the

breakfast news Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review BBC Three Couedri| JL live interview about the

Radio Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review The Daily Mall Feature and JL quoted about the

newspaper Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review The Guardian Feature and JL quoted about the

Media section Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review BBC News Online | edfure and JL quoted about the

Ofcom judicial review and the
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9pm watershed.

he

23 May 2006 Ofcom judicial Review The Times News story about the Ofcom
newspaper judicial review and the 9pm
watershed.

23 May 2006 Ofcom judicial Review The Financial Esn | News story about the Ofcom

newspaper judicial review and the 9pm
watershed.

23 May 2006 Ofcom judicial review The Scotsman News story and JL quoted abo

newspaper the Ofcom judicial review and
the 9pm watershed.

23 May 2006 Ofcom judicial review Ananova UK News| ews story and JL quoted abo
the Ofcom judicial review and
the 9pm watershed.

23 May 2006 Ofcom judicial review Yahoo News News story and JL quoted abo

UK and Ireland the Ofcom judicial review and
the 9pm watershed.

23 May 2006 Ofcom judicial review Aberdeen Evening | Feature and JL quoted about t

Express Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review Extensive coverag | Various news stories about the

the 'This is' Oxford, | Ofcom judicial review and the
Brighton etc... local | 9pm watershed.
newspaper franchise
23 May 2006 Ofcom judicial review Life Style Extra News story JL quoted about the
News Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review Norwich Union New News story with JL quoted
about Ofcom JR.

23 May 2006 Ofcom judicial review BBC Radio Fivevei | PL invited to do a live radio

business news interview about Ofcom and the
9pm watershed.

23 May 2006 Ofcom judicial review Brand Republic Feature and JL quoted about t

magazine Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review C21Media magazineFeature and JL quoted about t
Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review New Nutrition Feature and PL quoted about t

Business magazine | Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review FMCG News Feature about the Ofcom

Business magazine | judicial review and the 9pm
watershed.

23 May 2006 Ofcom judicial review Food and Drink News item about the Ofcom

Europe News

judicial review and the 9pm

he

watershed.
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23 May 2006 Ofcom judicial review Diabetes UK News | News item about the Ofcom
judicial review and the 9pm
watershed.

23 May 2006 Ofcom judicial review The Lawyer mage&z|i News story about the Ofcom
judicial review and the 9pm
watershed.

23 May 2006 Ofcom judicial review Third Sector News story and JL quoted abo

magazine the Ofcom judicial review and
the 9pm watershed.

23 May 2006 Ofcom judicial review Which? magazine | eafare and JL quoted about t
Ofcom judicial review and the
9pm watershed.

23 May 2006 Ofcom judicial review Sky TV News News story and JL quoted abo

website the Ofcom judicial review and
the 9pm watershed.

23 May 2006 Ofcom judicial review BBC Radio 2 JL live interview about the

Chris Evans Show Ofcom judicial review and the
9pm watershed.

24 May 2006 Ofcom judicial review Children Now News story and JL quoted abo

magazine the Ofcom judicial review and
the 9pm watershed.

26 May 2006 Ofcom judicial review The Financial Bsn | Letter about NHF Ofcom

newspaper campaign from Ed Mayo chief
executive of National Consumer
Council.

5 June 2006 Ofcom judicial review Public Healthade | JL one page opinion piece on
Ofcom and the 9pm watershed.

5 June 2006 Ofcom judicial review Public Health Mew| News article about the Ofcom
judicial review and 9pm
watershed.

5 June 2006 Ofcom judicial review Press Association | Journalist wanted an update o

PA News the Ofcom judicial review.
5 June 2006 Ofcom judicial review Financial Times Consumer Industries
newspaper Correspondent wanted an
update on the Ofcom judicial
review.

6 June 2006 Obesity Toolkit Stroke News The editor

magazine commissioned an
article on the
Obesity Toolkit. CG
written.

7 June 2006 Ofcom judicial review Financial Times NHF mentioned in an article

newspaper about MPs putting pressure o
Ofcom to rethink the 9pm
watershed.

8 June 2006 Quiality of children's food on Independa Does children's food on plane
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planes

Sunday newspaper

pass the Jamie Oliver test?

9 June 2006

Women and heart health

Reader's Digest

A Healthy Heart for European

magazine Women report featured in an
article.
13 June 2006 Ofcom judicial review Media Week Article on the Ofcom 9pm
magazine watershed option.
13 June 2006 Obesity Toolkit All Party News item on the launch of the

Parliamentary Obesity
Newsletter

obesity toolkit

13 June 2006

Ofcom and junk food

The Guardian

Felicity Lawrence's blog called

advertising before 9pm Unlimited Comment is free...covered out
website Ofcom campaign
14 June 2006 Ofcom and junk food The Times JL quotes on the FSA commer
advertising before 9pm newspaper on the Ofcom consultation
14 June 2006 Ofcom and junk food The Publican Article on the Ofcom 9pm

advertising before 9pm

watershed option.

15 June 2006

Ofcom and junk food
advertising before 9pm

The Earth Times

Article on the Ofcom 9pm
watershed option.

15 June 2006

Ofcom and junk food
advertising before 9pm

Sky News Online

NHF mentioned re the FSA
comments on the Ofcom
consultation.

15 June 206

Ofcom and junk food
advertising before 9pm

Daily Mail
newspaper

NHF mentioned in a ban the
junk food adverts feature.

15 June 2006

Ofcom and junk food
advertising before 9pm

The Guardian
Society Section

Article on the Ofcom 9pm
watershed option.

15 June 2006

Ofcom and junk food
advertising before 9pm

World Advertising
and Marketing News

Article on the Ofcom 9pm
watershed option.

15 June 2006

Ofcom and junk food

The Scotsman

Article on the Ofcom 9pm

advertising before 9pm newspaper watershed option.
15 June 2006 Ofcom and junk food The Yorkshire Post | Article on the Ofcom 9pm
advertising before 9pm newspaper watershed option.

15 June 2006

Ofcom and junk food
advertising before 9pm

Reuters News

Article on the Ofcom 9pm
watershed option.

15 June 2006

Ofcom and junk food
advertising before 9pm

The Press Associatio

N Article on the Ofcom 9pm
watershed option.

15 June 2006

Ofcom and junk food
advertising before 9pm

BBC News Online

Article on the Ofcom 9pm
watershed option.

15 June 2006

Ofcom and junk food

Brand Republic

Article on the Ofcom 9pm

advertising before 9pm magazine watershed option.
16 June 2006 Ofcom and junk food The Times JL quotes to the Consumer
advertising before 9pm newspaper Editor about the Ofcom 9pm

watershed option.

16 June 2006

Ofcom and junk food
advertising before 9pm

The Guardian
newspaper
Media Section

JL quotes in an article on

Ofcom and the 9pm watershed.

17 June 2006

Ofcom and junk food

The Guardian

dtegiin an article on
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advertising before 9pm

Unlimited (Health)

Ofcom d@hd 9pm watershed.

17 June 2006

Ofcom and junk food
advertising before 9pm

The Daily Mall
newspaper

NHF mentioned in an article or

Ofcom and the 9pm watershed.

Il

19 June 2006

Ofcom and junk food
advertising before 9pm

The House Magazine
(House of Commons
magazine)

Lord Nic Rea mentions NHF's
campaign in an article "Taking
candy from a baby'.

19 June 2006

Food labelling and nutritiona
information schemes

I'The House Magazine
(House of Commons

Dame Deirdre Hutton refers to
the NHF stance in an article on

v

L

magazine) food labeling.

21 June 2006 Ofcom and junk food The Financial Times | JL quotes on Ofcom and the
advertising before 9pm newspaper 9pm watershed.

21 June 2006 Ofcom and junk food The Guardian Information for an article on thg
advertising before 9pm Unlimited 9pm watershed.

21 June 2006 Ofcom and junk food Daily Mail JL provided information for an
advertising before 9pm newspaper article on the 9pm watershed.

22 June 2006 Ofcom and junk food Media Week News story about Ofcom and
advertising before 9pm magazine the 9pm watershed.

22 June 2006 Ofcom and junk food Daily Mail JL interview about Ofcom and
advertising before 9pm newspaper the 9pm watershed.

22 June 2006 Ofcom and junk food Food Manufacturer | JL interview about Ofcom and
advertising before 9pm magazine the 9pm watershed.

22 June 2006

Ofcom and junk food
advertising before 9pm

Health Service Journad

INews story about Ofcom and
the 9pm watershed.

22 June 29006

Ofcom and junk food

Financial Times

News story about Ofcom and

advertising before 9pm newspaper the 9pm watershed.
22 June 2006 Ofcom and junk food The Guardian News story about Ofcom and
advertising before 9pm newspaper the 9pm watershed.

22 June 2006

Ofcom and junk food
advertising before 9pm

BBC News Online

News story about Ofcom and
the 9pm watershed.

23 June 2006

Ofcom and junk food advert

nghe Times

JL quoted in a news story on

m

before 9pm. Business section Ofcom and the 9pm watershed.
23 June 2006 Ofcom and junk food advertjrithe Times Opinion column on the
before 9pm. Media section proposed junk food advert ban
25 June 2006 Ofcom and junk food Sunday Herald JL quoted in a feature on Ofco
advertising before 9pm newspaper and the 9pm watershed.
26 June 2006 GM ice-cream that makes yp@ounty Tipperary JL asked to do a live radio
slim Radio interview but passed it on to
Richard Watts at Sustain.
26 June 2006 GM ice-cream that makes ypirhe Times JL quoted in an article on GM
slim newspaper ice cream and weight control.

26 June 2006

GM ice-cream that makes y:
slim

bGpannish and Latin
American Radio

JL asked to do a live radio
interview but passed it on to
Richard Watts at Sustain.

30 June 2006

Ofcom and junk food
advertising before 9pm

‘Today' programme
BBC Radio 4

PL live radio interview about
the Ofcom consultation.

30 June 2006

The economics of obesity

Mail on Syinda

PL quotes in a double page
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newspaper

spread on the economics of
obesity.
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3 July 2006 The Ofcom TV advertising | Public Health News | NHF featured in an article on
consultation magazine the Ofcom consultation.
3 July 2006 Ofcom and junk food Financial Times Letter to the editor in response
advertising before 9pm newspaper to an Ofcom article.
5 July 2006 Ofcom and junk food The Press AssociationNHF response given to a food
advertising before 9pm newswire industry press release about
Ofcom and the 9pm watersheg
5 July 2006 Ofcom and junk food LBC Radio JL live radio interview about
advertising before 9pm NHF response to industry pres
release about the 9pm watersk
for junk food adverts
5 July 2006 Ofcom and junk food BBC News Online JL quoted in an article on the
advertising before 9pm Health section food industry response to the
Ofcom consultation options
6 July 2006 Ofcom and junk food The Daily Mail JL quoted in an article on the
advertising before 9pm newspaper food industry response to the
Ofcom consultation options
6 July 2006 Ofcom and junk food The Independent NHF quoted in an article on thg
advertising before 9pm newspaper food industry response to the
Ofcom consultation options
7 July 2006 Ofcom and junk food BBC Radio JL live radio interview about th
advertising before 9pm Manchester food industry response to the

Ofcom consultation
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Media Monitoring - July 2006 to September 2006
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3 July 2006 The Ofcom TV advertising | Public Health News | NHF featured in an article on
consultation magazine the Ofcom consultation.
3 July 2006 Ofcom and junk food Financial Times Letter to the editor in response
advertising before 9pm newspaper to an Ofcom article.
5 July 2006 Ofcom and junk food The Press AssociationNHF response given to a food
advertising before 9pm newswire industry press release about
Ofcom and the 9pm watersheg
5 July 2006 Ofcom and junk food LBC Radio JL live radio interview about
advertising before 9pm NHF response to industry pres
release about the 9pm watersk
for junk food adverts
5 July 2006 Ofcom and junk food BBC News Online JL quoted in an article on the
advertising before 9pm Health section food industry response to the
Ofcom consultation options
6 July 2006 Ofcom and junk food The Daily Mail JL quoted in an article on the
advertising before 9pm newspaper food industry response to the
Ofcom consultation options
6 July 2006 Ofcom and junk food The Independent NHF quoted in an article on thg
advertising before 9pm newspaper food industry response to the
Ofcom consultation options
7 July 2006 Ofcom and junk food Lloyds Pharmacy PL live radio interview about
advertising before 9pm Radio the food industry response to
the Ofcom consultation
7 July 2006 Ofcom and junk food BBC Radio JL live radio interview about th
advertising before 9pm Manchester food industry response to the
Ofcom consultation
11 July 2006 Ofcom and junk food BBC Radio Solent PL radio interview about the
advertising before 9pm food industry response to the
Ofcom consultation
16 July 2006 Proposals for a 'fat tax' and thilail on Sunday PL interview presented in a
economic aspects of growing | newspaper panel within a double page
obesity spread.
24 July 2006 Ofcom and junk food BBC Radio 4 JL 20 minute radio interview
advertising before 9pm You and Yours about industry responses to th
Ofcom consultation.
26 July 2006 Tony Blair's public health LBC Radio PL live radio interview on the
speech need for traffic-light food
labelling and the 9pm
watershed.
28 July 2006 Ofcom and junk food The Guardian JL quoted in a feature on
advertising before 9pm newspaper whether children's television is
in danger from the ban on junk
food advertising.
5 August 2006 | Food advertising to children Publeath JL co-author of an article on
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Nutrition journal

food advertising to children

ut

7 August 2006 | Junk food and children First magazine JL quoted on junk food
advertising and children

25 August 2006 Obesity rates in the UK The Presoéigtion | JL interview for PA News abo
soaring obesity rates in the UK.

31 August 2006 Progress towards healthy | Public Service Review PL invited to write 1200 feature

school food

journal

124

on moves towards healthy
school food in the UK

31 August 2006

Education — in the broadest
sense - related stories reques

The Learning Curve
t&BC Radio 4

Healthier school food and the
new CWT nursery guidelines
suggested

31 August 2006 NHF campaigns for 2007 GM TV Information given on our
television ongoing campaign issues for
2007 such as traffic light food
labelling and junk food
advertising on TV to children.
4 September | Food labeling and GDAs Children Now JL quoted on the food compan
2006 magazine GDA labelling schemes.

5 September
2006

How to prevent heart disease

Lloyds Pharmacy
Radio

_iBeggested Alan Maryon-Davis
do the 20 minute radio
interview

5 September
2006

Commercialisation of
childhood fringe debate

The Grocer
magazine

Wants to attend our Labour
party conference fringe event

8 September
2006

Traffic-light food labelling

The Daily Telegraph

tter sent in response to an
article by Tom Stevenson.

13 September
2006

Commercialisation of
childhood conference fringe
event

The Sunday Telegraphinterested in interviewing the

speakers at out Lib-Dems fringd
event.

14 September

Traffic-light food labelling

Farming Today

PL radio interview with Clariss

2006 BBC Radio 4 Dickson Wright.
15 September | Traffic-light food labelling Sunday Telegraph | JL quotes about traffic-light
2006 newspaper food labeling and other

contenders.

15 September
2006

Children's consumption of
green vegetables

Sunday Times
newspaper

Information proved on
children’s fruit and vegetable
consumption in the UK.

18 September
2006

Commercialisation of
childhood conference fringe
event

The Guardian
newspaper Unlimited

PL interviewed for possible
news story on NHF's
commercialisation of childhood
fringe event.

18 September
2006

Cycling to school

The Scotsman
newspaper

Wanted figures on cycling to
school now and in the 1960s.

25 September
2006

Ofcom and the 9pm watershe

d

DeHavillland
Newswire

News item on Ofcom and the
9pm watershed.

25 September

2006

Ofcom and the 9pm watershe

d The Guardian

JL interview with Health Editor

newspaper

but not reported in final edition
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25 September | Ofcom and the 9pm watershed Media Week News item on Ofcom and the
2006 magazine 9pm watershed.

25 September | Ofcom and the 9pm watershed Marketing Week | News item on Ofcom and the
2006 magazine 9pm watershed.

25 September | Ofcom and the 9pm watershed Brand Republic | Article on Ofcom and the 9pm
2006 magazine watershed.

25 September | Ofcom and the 9pm watershed LBC Radio JL radierinéw on Ofcom
2006 and the 9pm watershed.

25 September | Ofcom and the 9pm watershed  Sky TV News Producipgeaecorded

2006

package for when the Ofcom
decision is out.

26 September
2006

Ofcom and the 9pm watershe

d Press Association

News

News item on Ofcom and the
9pm watershed

26 September
2006

Ofcom and the 9pm watershe

d Independent Radic

News

D PL radio interview on Ofocm

and 9pm watershed

26 September
2006

Ofcom and the 9pm watershe

d World Advertising
Research Centre New

News story on Ofcom and the

Hpm watershed for a worldwide

audience

14

g

26 September

Ofcom and the 9pm watershe

d Press Association'

sNews story on 9pm watershed

2006 Dash24.com for a public sector audience
26 September | Ofcom and the 9pm watershed Media Week News story on Ofcom and the
2006 magazine 9pm watershed

26 September
2006

Ofcom and the 9pm watershe

d Life Style Extra

News

News story on Ofcom and the
9pm watershed

26 September
2006

Ofcom and the 9pm watershe

d Radio Glasgow

Discussion about our Ofcom
response research. OCC.

26 September
2006

Ofcom and the 9pm watershe

d Nottingham Evenir

News

1dNews story on Ofcom and the

9pm watershed

26 September
2006

Ofcom and the 9pm watershe

d BBC Radio West

Midlands

JL radio interview on Ofcom
and 9pm watershed.

26 September
2006

Ofcom and the 9pm watershe

BBC Radio 5 Live

Jlioraderview on Ofcom
and 9pm watershed.

26 September

Ofcom and the 9pm watershe

Sky TV News web

site d\mwcle on the 9pm

2006 watershed.
26 September | Ofcom and the 9pm watershed ITV News website Neticd@on the 9pm
2006 watershed.
26 September | Ofcom and the 9pm watershed Ananova News Newdeditthe 9pm
2006 watershed.

26 September
2006

Ofcom and the 9pm watershe

The London Papelt

FeeatuO©fcom and 9pm
watershed.

26 September
2006

Ofcom and the 9pm watershe

d The Scotsman

newspaper

News article on the 9pm
watershed.

26 September
2006

Ofcom and the 9pm watershe

d BBC Radio Wales

PLradeo interview on the
9pm watershed.

26 September
2006

Ofcom and the 9pm watershe

d The Guardian

Media Section

Feature on Ofcom the 9pm
watershed.
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NHF Press Releases October — December 2006

- More funds needed to tip the scales in the obésitife - 13 December 2006

- Supermarkets have a responsibility not to widertheaequalities says National
Heart Forum - 01 December 2006

- Initial Response to OFCOM announcement on resinstof junk food
advertising to children - 17 November 2006

- Loopholes on brand advertising and sponsorshipdcsepper junk food
advertising ban - 26 October 2006

- Ofcom opinion research shows support for 9pm wheat$or junk food
advertising - 09 October 2006
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Media Monitoring - Oct 2006 to November 2006

1 October 2006

Ofcom and the 9pm watersh

ed The&uRdst
Republic of Ireland

News story on Ofcom and the
9pm watershed.

3 October 2006

Food, family life and health
(sitting round the kitchen tablg

BBC TV
)documentaries unit

Planning a programme about
diet, family life and health, so
wanted information.

3 October 2006

Young people and smoking

Twenty-Twen
Television

Documentary team want to talk
to teenagers about their views
on smoking. Suggested ASH.

3 October 2006

School food and Jamie Olive
campaign

2lhe Daily Express

NHF quotes for a news item
Boris Johnston's comments on
Jamie Oliver's school food
campaign.

DN

5 October 2006

Ofcom and the 9pm advertis
watershed.

ifidpe Daily Mail

JL quotes and update on Ofca
and 9pm advertising watershe

m

L

5 October 2006

Junk food and its effects on
children.

The Times
Body and Soul sectio

JL quotes on junk food,
nadvertising and children.

6 October 2006

New marketing expert at DH
from food industry.

The Observer

PL contacted for views on
former Nestle / Kraft employee
working on DH obesity project.

9 October 2006

Ofcom TV advertising resea

réledia Week

JL comment on the Ofcom TV

released magazine advertising research released.
October issue | NHF obesity toolkit Cardiometabolic Risk Article and review of the NHF
2006 and Weight Lightening the Load obesity

Management journal

toolkit

10 October Latest obesity statistics Liverpool Echo Case studies of kids suffering

2006 newspaper bad nutrition. Suggested BHF.

10 October Ofcom and the 9pm advertisingrorkshire Post NHF campaign featured in an

2006 watershed. newspaper article on 9pm watershed

10 October Latest obesity statistics Press Association | NHF comment on latest obesit

2006 News wires statistics and TV interview.

10 October 2012 Olympics defending Evening Standard TM quotes on chief executive

2006 McDonalds sponsorship newspaper 2012 Olympics defending
McDonalds sponsorship.

10 October McCain oven chips putting Dartford Times TM quotes on McCain oven

2006 songs about chips into newspaper chips are getting songs about

Christmas pantomimes. chips into Christmas

pantomimes.

13 October Ofcom and junk food advertingEnvironmental Health| 'Scooby don't - junk food

2006 to children News companies told' feature.

13 October Ofcom and the junk food Media Week JL quotes on Ofcom and the

2006 advertising ban magazine proposed junk food ad ban.

16 October Ofcom set to reject the junk | The Times NHF mentioned in an article on

2006 food advertising ban? newspaper Ofcom set to reject junk food

Il

advert ban.
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16 October
2006

Ofcom and the junk food
advertising ban

Marketing magazine

NHF contacted to see if last
minute lobbying on junk food.

16 October Sugar and fat reduction in The Times JL quotes to consumer editor

2006 processed foods. newspaper about sugar and fat reduction i
processed foods.

16 October Reduction of trans fats The Press AssociationNHF asked to comment on the

2006 in processed foods newswire reduction of trans fats in
processed foods.

18 October Ofcom and the junk food Financial Times Joint letter published about

2006 advertising ban newspaper Ofcom and junk food ads.

20 October Corporate social responsibility The Guardian Request for company case

2006 and NGOs / charities newspaper studies and comment on CSR|

24 October Building Health and active Public Service Review PL commissioned to write a

2006 travel journal feature on Building Health,
design and active travel.

27 October Ofcom story - MPs warned of| Marketing Week News story about NHF and

2006 loophole magazine Sustain letter to MPs.

27 October Ofcom story - MPs warned of| Brand Republic JL and RW quoted - NHF and

2006 loophole magazine Sustain letter to MPs.

27 October Ofcom story - MPs warned of| The Guardian JL and RW quoted - NHF and

2006 loophole newspaper Sustain letter to MPs.

27 October Ofcom story - MPs warned of| Daily Telegraph News story about NHF and

2006 loophole newspaper Sustain letter to MPs.

27 October Alcohol taxes The Times Letter sent to The Times aboulf

2006 newspaper alcohol and soft drink taxes.

27 October Ofcom story - MPs warned of| World Advertising News story about NHF and

2006 loophole Research Centre NewsSustain letter to MPs.

29 October Ofcom story - MPs warned of| The Observer News story about NHF and

2006 loophole newspaper Sustain letter to MPs.

30 October Ofcom story - MPs warned of| Press Association JL interview for potential news

2006 loophole newswire story about Ofcom loopholes.

31 October Trans fats - in the wake of Press Association JL interview about what trans

2006 KFC removing from their food fats are and what they do.

31 October Junk food advertising on BBC TV Breakfast JL interview about trends and

2006 television to children statistics News analysis of the figures.

1 November Traffic-light food labelling and| The Grocer JL letter to the editor about

2006 GDAs magazine traffic-light food labeling.
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