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1. INTRODUCTION BY THE COMMISSION 
Mr Robert Madelin welcomes the Platform Members and addressed a special 
welcome to the two guest speakers: Ms. Kate Stross (Commercial Director of the 
Office of Communication (OFCOM), UK) and Mr. Lee Peeler (President and CEO of 
the National Advertising Review Council (NARC) and Executive Vice President, 
National Advertising Self-Regulation, Council of Better Business Bureaus (CBBB), 
USA). 
 
 

2. PLATFORM VISION BEYOND 2007 – WORK PROGRAMME 
The Commission paper ‘The EU Platform on Diet, Physical Activity and Health – 
Beyond 2007’ (May 2007) was presented to Platform Members at the Plenary EU 
Platform meeting of the 4th of July 2007. At that meeting the Members were asked to 
give their comments, positions and suggestions before the end of July. 
 
The Commission received 16 contributions up to the 29th of August. Based upon these 
contributions, the Commission composed the present Commission paper ‘The EU 
Platform on Diet, Physical Activity and Health – Beyond 2007 - Contributions from 
members’ (September 2007) [available on Circa website under the heading of Plenary 
Meeting 20 September 2007] 
 
The paper not only describes what has been achieved by the Platform over the past 
two years but the paper also intends to provide a more clear idea on what the Platform 
might be doing in the future. The paper discusses nine points: Membership, Platform 
Meetings, Information Management, Platform Reports, Monitoring, The 
Achievements of the Platform, Relevance, Communication and Going Local and 
National Initiatives. Members could respond to each of these points. 
 

1. Membership (introduced by Mr. Philippe Roux) 
Questions are what to do with members who are having difficulty in meeting the 
minimum standards for membership, and are members content with the current 
system for applying to Platform membership.  

 
Most Members seem to be quite satisfied with the present procedure.  The 
Commission will continue to make new applications more transparent by 
distributing the applications among the members. New memberships will only be 
considered with regard to their commitments. At this stage, setting criteria for 
exclusion would seem premature. Some members would like to see the 
expectations towards the commitments to be dependent on the size/type of the 
Platform members (some members have limited financial and human resources). 
However, the Commission states that all members are equal in the Platform. Mr. 
Madelin suggests that if financial or human resources are a real problem, 
candidates should go back to discuss this issue with the members of their own 
organisation. The foundation of the Platform’s work is that all members make 
voluntary commitments, to which they should comply. 
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Some NGO’s and Member State representatives are wondering whether they 
would remain welcome. Mr. Madelin replies that actors within the Platform 
should indeed do things, but for observers in the Platform the situation is different.  

 
Mr Madelin confirmed that there is not really a limit to the number of new 
members, the accountability is important. With respect to the exclusion process, 
no decisions have been made yet, but the Commission suggests coming back to it 
after the database updating process at the end of the year.   

2. Platform Meetings (Introduced by Mr. Philippe Roux) 
Discussion issues are on the number of Platform meetings and on the agendas. 

 
In general members are in favour of 2-3 plenary meetings per year. On the other 
hand, members would also like to dedicate more time to discussions on current 
commitments and on more general informative issues. Therefore for 2008 still five 
meetings are proposed but with a new format of the sessions. Each session will be 
split up into a morning session and an afternoon session. The morning session will 
be dedicated to the process of the Platform (monitoring, reporting, membership, 
communication, etc.). The afternoon session will deal with thematic exchange of 
experiences by members, as well as with introductions to related EU and 
international policy developments and with topic related scientific developments. 
For more information see Annex 1 – Draft 2008 Work Plan for Platform Plenary 
Meetings in The EU Platform on Diet, Physical Activity and Health – Beyond 
2007 (September 2007). 

 
With respect to the afternoon topics ‘education’ is not mentioned. Mr. Madelin 
confirms that education should be discussed within the ‘lifestyle’ topics (and for 
example not within labelling). It was noticed that only one out of the five 
proposed afternoon sessions would be on physical activity. Mr. Madelin replies 
that this is in line with the ratio of commitments on nutrition and physical activity, 
respectively.  
 
It was agreed that the January meeting will be skipped and that the reformulation 
topic and the labelling issue will be discussed on the same afternoon session of the 
23rd of April.  

 

3. Information Management (Introduced by Ms Francesca Rio)  
This topic included questions on information gathering aspects of the Platform.  

 
The Commission has developed a new information management procedure and a 
new commitment/monitoring submission form. Ms. Francesca Rio explains the 
proposed changes in procedure and submission form.  For more information see 
Annex 3  – Information management of the Platform on Diet, Physical Activity 
and Health: Revision of the submission form in The EU Platform on Diet, 
Physical Activity and Health – Beyond 2007 (September 2007).  

 
Since not many Platform members have already commented on the revised form, 
they are invited to do so before the end of September. Once the form is finalized, 
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the contractor will merge the information contained in the already submitted forms 
and in the 2006 monitoring forms into the new format. The new filled forms will 
then be returned to the members, together with comments and suggestions for 
improvement. In the period October-November the members have the opportunity 
to verify the information on the database. The new database goes online on 
EUROPA in October/November and new commitments and amendments to 
commitments can be made. In the period November 2007 to January 2008 
members will complete the 2007 annual update (monitoring process) for each 
commitment.   

 
The exact deadlines will be communicated later on to the members. The forms 
will be sent by the contractor to the point of contact that was initially given to the 
Commission; otherwise the contractor will make use of a general point of contact.  

 

4. Platform reports (Introduced by Mr. Jonathan Back) 
Discussion issues are on merging the two existing reports and on a clearer 
timetable for producing the document(s). 

 
A vast majority of the members calls for the merging of the Synopsis and 
Monitoring report. There is also a clear need for a timetable of expected input and 
deadlines in advance. 

 
Some members argue that future reports could more reflect on how the various 
commitments contribute to the overall aims of the Platform. The Commission 
states that the Platform is not capable to judge its own actions. The most important 
matter is that members will be critical about their own commitments.  

 
The Commission confirms that the report will outline the achievements of the 
individual Platform Members and will not primarily discuss the achievements of 
the Platform. On the other hand, if the Platform process would result in a list of 
best practices, in what does work and what does not, then this indeed can be 
considered as a Platform achievement that might be incorporated in the report. 
The reports are primarily meant for internal communication, but they will be 
freely accessible on the website. 

 

5. Monitoring (Introduced by Mr. Jonathan Back) 
This topic includes questions on whether there is a need to help members with 
their monitoring activities and on whether there is still a role to play for the 
Monitoring Working Group. 

 
The Monitoring Working Group is currently ‘on hold’. At the moment there is no 
clear need to continue, but it might be reactivated in the future, if needed. There 
remains a lot of discussion on guidance in monitoring activities by an independent 
body.  
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6. The achievements of the Platform (Introduced by Mr. Jonathan Back) 
This topic was on developing operational objectives and on whether such 
objectives would have any benefits. 

 
The development of operational objectives is still in a premature phase. 
Obviously, there are two types of achievements: the achievements by individual 
members and the achievements by the Platform as a whole. Both types of 
achievements should be discussed. However, it appears difficult to judge these 
achievements and to draw conclusions from them. It is not mentioned in the 
mandate of the Platform that achievements should be judged. DG SANCO will not 
undertake any dedicated work on operational objectives. In the afternoon sessions 
of the plenary meetings of next year members (or groups of members) may of 
course report on examples of such operational objectives if they feel this would be 
useful. 

 

7. Relevance 
Some members would like to see that the relevance of individual commitments 
would be judged. They point out that relevance and ‘best practice’ is strongly 
related to each other, that a lot of literature is available on relevance and on 
examples of effective interventions, and that we should make more use of this 
information. However, a majority of the members considers relevance as a 
subjective issue and are of the opinion that Platform members should mainly focus 
on improving the description of their initiatives. 

 
There remains a lot of concern among members on the relevance of individual 
commitments. Mr. Madelin ensures that sufficient space will be provided in the 
2008 Annual Work Plan for discussions on commitments. It is remarked by one of 
the members that if more attention would be given to monitoring, the relevance 
issue would become a lesser issue. 

 

8. Communication 
Members are quite satisfied with the communication by means of the new CIRCA 
site. The practicalities of setting up a dedicated website for the Platform will be 
investigated.  

 

9. Going local and national initiatives 
The Directory with the country representatives of the Platform members is 
welcomed by the members, but up to now it has not really resulted in new contacts 
or in creation of new national networks. The Platform agreed to proceed with an 
update of the Directory by the end of 2007.  

 
A need is felt to enhance public awareness of the outputs and outcomes of the 
Platform actions implemented at national and local levels. A better understanding 
of the Platform should be facilitated; the Platform should be more visible. This 
might be achieved by revision of the current website. 
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In the draft 2008 Work Plan DG SANCO, Platform Plenary meetings will be 
scheduled with HLG and NPA in order to improve exchange of information on 
local and national initiatives. 

 
 
Mr. Madelin thanks the Platform members for commenting on the “Platform vision 
beyond 2007“paper and asks DG SANCO to prepare a summary of decisions for the 
next Plenary.  
 

3. ADVERTISING 
 Follow up CIAA Campaign (by CIAA) 

 
In the July 2007 Platform meeting CIAA presented a proposal for a Multi-
stakeholder Platform Commitment “Healthy Lifestyles Public Information 
Campaign”. At the present meeting CIAA shortly informed the Platform on the 
state-of-play, but agreed to present a more extensive progress report at the 
November 2007 Platform meeting. 

 
 OFCOM action on advertising of food and drink products to children 

By Ms. Kate Stross, Commercial Director of the Office of Communication 
(OFCOM), UK 

 
OFCOM is the independent regulator of television, radio, telecommunications and 
wireless communications services in the UK. Part of their role is to set standards 
for television advertising. All television broadcasters must comply with these 
standards in relation to any advertising they transmit. 
OFCOM has decided to apply the following package of measures to restrict the 
scheduling of television advertising of food and drink products to children: 

• Scheduling restrictions will be confined to food and drink products that are 
assessed as HFSS (high fat, salt and sugar) foods (as defined by the Food 
Standards Agency (FSA)’s nutrient profiling scheme);  

• Advertisements for HFSS products must not be shown in or around 
programmes specifically made for children (which includes pre-school 
children). For the avoidance of doubt this measure will remove all HFSS 
advertising from dedicated children’s channels;  

• Advertisements for HFSS products must not be shown in or around 
programmes of particular appeal to children under 16; and  

• These restrictions will apply equally to programme sponsorship by HFSS 
food and drink products.  

OFCOM has also decided that, alongside these scheduling restrictions, revised 
content rules will apply to all food and drink advertising to children irrespective of 
when it is scheduled. Key elements of the content rules include a prohibition on 
the use of licensed characters, celebrities, promotional offers and health claims in 
advertisements for HFSS products targeted at pre-school or primary school 
children. 
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The scheduling restrictions will come into force in two stages as follows for all 
channels except children’s channels: (1) with effect from 1 April 2007, HFSS 
advertisements will not be permitted in or around programmes made for children 
(including pre-school children), or in or around programmes that are likely to be 
of particular appeal to children aged 4-9; and (2) with effect from 1 January 2008, 
HFSS advertisements will not be permitted in or around programmes that are 
likely to be of particular appeal to children aged 4-15. Children’s channels will be 
allowed a graduated phase-in period, with full implementation required from 1 
January 2009. The compliance of advertisement rules is complaints-led. 

Platform members are wondering what the policy is for the age group 0-4 years. 
Ms. Stross indicates that for that age group little is known on possible effects of 
advertising. The increase of the age range up to 16 years is a real shock to the 
CIAA. They state that most companies would agree with the policy for young 
children, but most companies will have strong doubts on extending the age range 
with the 10-15 years group. Some companies already made commitments up to the 
age of 12 years. Obviously, the Platform members are not at the same line with 
respect to the age range to deal with. 
For more information, see also http://www.ofcom.org.uk/. 

 
 

 Guidelines for Children’s Advertising and Children’s Food and Beverage 
Advertising Initiative 
By Mr. Lee Peeler, President & CEO, National Advertising Review Council 
and Executive Vice President, Council of Better Business Bureaus 

The vision of BBB (Better Business Bureaus) is an ethical marketplace where 
buyers and sellers can trust each other. BBB’s mission is to be the leader in 
advancing marketplace trust. BBB sees trust as a function of two primary factors – 
integrity and performance. Integrity includes respect, ethics and 
intent. Performance speaks to a business’s track record of delivering results in 
accordance with BBB standards and/or addressing customer concerns in a timely, 
satisfactory manner. So, BBB serves both consumers and businesses. 
BBB administers two leading U.S advertising self-regulation programs: National 
Advertising Review Council (NARC); and Children’s Advertising Review Unit 
(CARU). The U.S. Regulators encourage Self-Regulation. The benefits of Self-
Regulation are summarised as: flexible (accommodates a broad range of food and 
beverage companies; dynamic (criteria will strengthen over time); transparent (a 
single website shows details of all company’s commitments); accountable (strong 
incentives for compliance); nimble (can be implemented, changed quickly). 

 
Most food advertising on children’s programs is for foods that are high in fat, 
sodium or sugar. The recommendation is to change the mix of products 
advertised. Industry responded by revising of CARU guidelines and by creating 
the new Children’s Food and Beverage Advertising Initiative. The core principles 
of this Initiative include: at least 50% of advertisements for better-for-you 
products or healthy lifestyle messages; no advertisements in elementary schools; 
no product placement; reduce use of licensed characters for foods that do not meet 
program criteria; interactive games must comply.   BBB reviews pledges for 
adherence to core principles and will independently monitor the compliance of the 

http://www.ofcom.org.uk/


Draft Summary Report – Plenary Meeting – 20 September 2007 
 

8

companies. The Self-Regulation is directed to children less than 12 years. BBB 
believes that that is the right age. At the moment 12 companies volunteer in the 
Initiative. 

 
More information is given on www.bbb.org/initiative/ or one may contact Mr. Lee 
Peeler (lpeeler@narc.bbb.org) or Ms. Elaine D Kolish (ekolish@cbbbb.bbb.org).       

  
 
 

4. AOB 
 
 

 GDA scheme labelling (by CIAA)  
 
This labelling recommendation comes as a result of CIAA commitment to the EU 
Platform to look at how to improve food labels in Europe. With this initiative CIAA is 
making a contribution to helping people make better informed dietary choices. The 
CIAA recommendation on food labelling includes front-of-pack and back-of-pack 
nutrition labelling, and is based on a uniform list of nutrients, nutrition 
information per serving and the introduction of Guideline Daily Amounts (GDAs). 
A key element of the system is the consistency of the nutrition information that will 
be provided to consumers across Europe, on the basis of a common framework that 
will enable them to easily understand the nutritional content of food and drink 
products.  
 
In the discussion the traffic light method and the GDA scheme method were 
compared.  Both methods are aiming for an easier understanding of the labels of 
products, but are not comparable. CIAA is in favour of the GDA-system because the 
information is available per serving, which is not the case with the traffic light 
method. More consumer research will be performed on consumer’s acceptance and 
understanding. CIAA states that the GDA scheme labelling should be given enough 
time.  
 
In the Work Plan for next year, more opportunities will be given to Members to report 
back to the Platform on their commitments. 

 
 

 Workshop on Physical Activity (Commission) 
 
The next and last Plenary meeting of this year will be on Thursday 15th of November. 
In the afternoon of Wednesday 14th of November a workshop on Physical Activity 
will be organised. The idea behind this workshop is (1) to look at what other actors 
within Europe are doing to promote physical activity; and (2) to reflect on what has 
been done so far within the Platform in terms of commitments on physical activity.  
 
Platform members who are interested to be involved in the organization of the 
workshop are kindly invited to contact Mr. Philip Roux. The preparatory work for this 
workshop probably will take two meetings. The first meeting is scheduled for 8th of 
October (two-hour meeting). 

http://www.bbb.org/initiative/
mailto:lpeeler@narc.bbb.org
mailto:ekolish@cbbbb.bbb.org
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IN SUMMARY, PLATFORM MEMBERS ARE INVITED: 
 

 To check in the Directory the contact addresses they provided to the 
commission. The Commission would like to update the Directory by the end 
of the year 

 To check the new commitment/monitoring submission form (before end of 
September) 

 To verify their information in the new format forms (October/November 2007) 
 To complete their 2007 Annual Update (November 2007-January 2008) 
 To think on what their organizations can add to the different themes of the 

plenary meetings next year 
 To co-organise the Physical Activity workshop on 14th of November 2007 

(first preparatory meeting on 8th of October) 
 
. 
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