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Summary Report 

Draft 
 
APPROVED AGENDA 
 

1. Introduction by the Commission  
 
2. Monitoring process 

- Monitoring report by Commission 
- Technical approach to the monitoring report by contractor RAND 
- Discussion 
Synopsis Commitments: 2007 Annual Report  
- Technical approach to the commitments report by contractor RIVM 
- Discussion 

 
3. Advertising and Self-Regulation (presentations and discussions) 

• Self-Regulation in the EU Advertising Sector: A Best Practice Model  
by Mr. Robert Madelin (Commission) 

• The way forward for advertising self-regulation in the EU 
by Mr. Stephan  Loerke (WFA: World Federation of Advertisers) 

• Evaluating the Option of Self-Regulating Food Marketing to Young People 
by Ms. Corinna Hawkes (International Food Policy Research Institute)  

• Spanish Strategy for Nutrition, Physical Activity and Prevention of Obesity 
by Mr. Felix Lobo (Spanish Food Safety Agency) 

• Food Fables 
by Ms Sue Davies (BEUC) 

 
4. Any other business 

• Healthy workplaces 
• National Directory 
• Short issues 
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1. INTRODUCTION BY THE COMMISSION 
 
Mr Madelin welcomes the Platform Members.  
A Privacy Statement is distributed among the Members. The purpose of the personal data 
processing is briefly explained. 
 
 
2. MONITORING PROCESS 
 
Monitoring report by Commission 
Mr. Madelin emphasizes the importance of the monitoring process, also in relation to the 
credibility of the Platform.   
 
On the 17th of January a Monitoring Working Group meeting took place during which the 
progress in monitoring was discussed. Up to the 17th of January about 120 monitoring forms 
required for the 2nd Monitoring Progress Report have been received. After the 17th of January 
about 20 additional forms were submitted and more forms are expected.  
 
Technical approach to the monitoring report by contractor RAND 
Contractor (RAND) has made a first attempt to assess the results. RAND made a quick overview 
of the forms received. There was a good range of quality but there is still a need for more 
information. It is still hard to put the results into context.  
 
Mr Back presented the first findings. Often data are lacking to make appropriate assessments of 
the monitoring results. Examples of important data are the timescale of the commitment, the 
number of people involved, or a specific description of the commitment. It needs to be made clear 
what has been achieved. The problem is often that commitments are too large. Most important is 
that the objective, input and output have been made clear. It is not necessary that members should 
submit confidential data, but there should be a clear understanding of the data that is applicable to 
the commitments. 
 
It is still difficult for RAND to get a complete overview of all the commitments because of limited 
data. RAND noted several inconsistencies and tried to get back to the Platform Members about 
the missing values (until so far 5 requests have been made). Mr Back also presented the purpose 
and the structure of the second Monitoring Progress Report (to be published in March 2007). [for 
more information , see also the PowerPoint presentation “Monitoring the EU Platform on Diet, 
Physical Activity and Health” by Mr. Back on the CIRCA site in the folder of the Plenary 
Meeting of 5 February 2007] 
 
Discussion 
Mr. Madelin brought to attention that a large proportion of the updated or new commitments 
arrived too late. Mr. Back stated that about 75% of the monitoring reports have been received. It 
is important to avoid a gap between the number of commitments and the number of monitoring 
reports. Mr. Madelin underlined that it should be transparent which members submitted a 
monitoring report, which members submitted an incomplete report, and which members did not 
submit a monitoring report. It should be also made clear that this Platform is still within a learning 
process. If Members feel they should add information to the online database, they have only this 
month to update. After February it has to be made clear to outsiders what has been done up to 
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now by the Platform Members. 
 
There was a discussion on whether or not to highlight the poor monitoring reports. Mr. Back 
answered that it will not be publicized but that difficulties linked to the process should not be 
shaded. IBFAN wants to know whether or not to include the relevance section of the monitoring 
in a separate chart or column because some members really struggle to put in relevance. Mr. Back 
stated that relevance section should be considered as a challenge for all the Platform Members.  
 
Mr Madelin stated that the issue of relevance should be discussed at the next meeting on the base 
of the Monitoring report.  
 
 
SYNOPSIS COMMITMENTS: 2007 ANNUAL REPORT 
 
After brief introduction by Mr. Roux on the progress on the update of the Commitments 
document, contractor RIVM made a quick overview of the drafting progress.  
 
Technical approach to the commitments report by contractor RIVM 
Mr. van Raaij (RIVM ) reported the increase in commitments over the past year: in January 2006: 
70; in March 2006: 92, in August: 114; and at the end of January 2007: more than 200 
commitments. With respect to the format of the 2007 Annual Report in principle the same 
structure will be followed as in the most recent version, dated 26-10-2006. Main differences will 
be that there will be separation between 2006 and 2007 commitments; in the statistical review 
chapter there will be a separate section on reported relevance’s of the actions; and the report will 
include a summary of achievements as presented in the Second Monitoring Progress Report. 
 
Mr. van Raaij informed that the Synopsis Commitments 2007 Annual Report would be based on 
the information given in the online database and on the information given in the second 
monitoring reports (in the ‘relevance’ part). The Platform Members were strongly advised to 
update their information in the online-database, if they had not yet done so.  In performing 
statistical analyses and in grouping the commitments in categories, the same classifications will 
be used as in the Second Monitoring Progress Report. The Synopsis Commitments: 2007 Annual 
Report will be published in March 2007 
 
Discussion 
EHN asked how the relevance of the actions would be assessed. Mr. Madelin reminded that the 
information on relevance will be based on the information produced by the Platform Members 
themselves. The self-analysis of the relevance of the actions should lead to a better understanding 
of the initiatives and a tool to allow members to assess how far their initiatives contribute to the 
Platform objectives. This should provide material for a debate among members. 
 
Mr. Madelin thanks all the Platform members who have contributed to the various reports. He 
underlines that the 2007 Annual Report and the Second Monitoring Progress Report will be made 
public available by mid-March and that members will receive advance copies. 
 
 
 
3. ADVERTISING AND SELF-REGULATION (presentations and 
discussions) 
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[presentation] 
Self-Regulation in the EU Advertising Sector: A Best Practice Model  
by Mr. Robert Madelin (Commission) 
 
The Commission has set up a Round Table on Advertising to conduct a structured debate around 
experiences of Self Regulation in advertising with the involvement of interested stakeholders. It 
was concluded that self-regulation is not an alternative to law (it works best within a clear legal 
framework that allows non-legislative approaches but also backs them up) and that self-regulation 
needs to be trusted in order to be effective, and in order to be trusted it has to be participative. Mr 
Madelin summarised the key determinants of effectiveness in the Best Practice Model in four 
points: effectiveness; independence; coverage; and funding. Clearly SRO’s (Self-Regulatory 
Organisations) need money. How to get the political support for voluntary funding? Are there 
issues not covered by the model? Are the outcomes convincing? 
 
[for more information , see also the PowerPoint presentation “Self-Regulation in the EU 
Advertising Sector: A Best Practice Model’ on the CIRCA site in the folder of the Plenary 
Meeting of 5 February 2007] 
 
[presentation] 
The way forward for advertising self-regulation in the EU 
by Mr. Stephan  Loerke (WFA: World Federation of Advertisers) 
 
The Advertising Roundtable process is considered as a unique opportunity to dialogue and engage 
with interested stakeholders. WFA (largely) shares the vision on the key features of a Best 
Practice Model. The key elements taken together are probably better than existing SR practices in 
the majority of Member States. Nevertheless, on most if not all points, it coincides with the 
essential thrust of recently adopted EASA Best Practice. WFA demonstrated that industry is 
making significant progress in implementing the EASA Charter in all Member States and 
recognizes the importance of building trust and confidence and of further strengthening the 
effectiveness of SR. New emerging communications platforms are considered as a challenge. 
WFA will focus on delivering commitments to the EU Platform and will continue the dialogue 
with interested parties. 
 
[for more information , see also the PowerPoint presentation “The way forward for advertising 
self-regulation in the EU” by WFA on the CIRCA site in the folder of the Plenary Meeting of 5 
February 2007] 
 
[discussion on presentations Mr Madelin and Mr Loerke] 

Mr. Madelin opens the floor for discussion. 
Main points debated by members: 
 

o Should “integrity” be a key factor to consider in SR?  
o Accountability to whom or to what?  
o How do advertisers see their responsibility? Exclusively within a legal 

framework? Or more to the society?  
o To whom/what the advertisers are accountable to? 
o Is there enough evidence about the effective impact of SR initiatives? Is “Bad 

publicity” sufficient sanction in a process of self-regulation?  
o Is SR only a bottom-up approach trying to avoid legislation? 
o How to ensure public clarity about complains procedures? 
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o How best ensure consumers concerns are effectively considered? 
o speed might be relevant (SR might be performed faster than legislation); 
o What do we know on surveillance of self-regulation codes?  
o How to continue with the Charter?  
o Co-regulation (in stead of self-regulation) would that be an option? 

 
Mr. Madelin concluded the debate in underlining that he considered very positive the fact that in 
spite of very divergent positions participants could exchange views and experiences. He suggested 
to members to pursue such discussions on SR in the future and proposed to facilitate, if felt 
appropriate, such exchanges among stakeholders.  
 
 
[presentation] 
Evaluating the Option of Self-Regulating Food Marketing to Young People 
By Ms. Corinna Hawkes (International Food Policy Research Institute)  
 
Ms Hawkes discussed the definitions and objectives of Self-Regulation (SR) of advertising and 
marketing communications. Self-regulatory codes can be distinguished into (1) general codes 
concerned with content (ICC, CIAA); (2) codes that impose limited restrictions on participating 
companies; (3) voluntary codes developed by individual food companies. How well SR of food 
marketing to young people really works can be studied by (1) monitoring through complaints; (2) 
compliance monitoring; and (3) by monitoring whether SR substantially reduces extent and 
impact of food advertising and marketing communications. Ms. Hawkes stated that if the result 
needed from SR should be legal, honest, decent and truthful, marketing self-regulation can work. 
However, if the result needed is to limit the extent and the impact of food marketing to young 
people, SR cannot work, and statutory-regulation is needed. 
 
[for more information , see also the PowerPoint presentation “Evaluating the Option of Self-
Regulating Food Marketing to Young People” by Corinna Hawkes on the CIRCA site in the 
folder of the Plenary Meeting of 5 February 2007] 
 
 
[presentation] 
Spanish Strategy for Nutrition, Physical Activity and Prevention of Obesity 
by Mr. Felix Lobo (Spanish Food Safety Agency) 
 
The prevalence and increasing trends of obesity in Spain prompted the Spanish Ministry of Health 
and Consumer Affairs to draw up the Strategy for Nutrition, Physical Activity and the Prevention 
of Obesity (NAOS), which aims to improve the diet and encourage the regular practice of 
physical activity by all citizens, with special emphasis on children. Coordinated by the Spanish 
Food Safety Agency and the General Directorate of Public Health, a wide range of stakeholders 
participated in drafting the Strategy through a broad consultative process. Anchored on the core 
goal of adopting a lifelong perspective in the prevention and control of obesity, NAOS 
encompasses recommendations for action in four fields: family and community, schools, private 
sector, and the health system. Launched on 10 February 2005, the Strategy will undergo careful 
monitoring and evaluation.. NAOS probably is the first strategy of its kind in Europe.  
 
[for more information , see also the PowerPoint presentation “Spanish Strategy for Nutrition, 
Physical Activity and Prevention of Obesity” by Felix Lobo on the CIRCA site in the folder of the 
Plenary Meeting of 5 February 2007] 
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[presentation] 
Food Fables 
By Ms Sue Davies (BEUC) 
 
86% of parents in UK think that the Government should do more to control the way foods are 
marketed to children. Which? looked at 12 leading food company policies. They monitored their 
marketing practices for six months. They focused on foods high in fat, sugar and salt. Fifty 
children had been interviewed. The research uncovers inconsistencies between the responsible 
marketing policies food companies claim to work to and the techniques they actually employ. Ms 
Davies concluded that: a more responsible approach is needed from industry; the threat of 
legislation is important; very difficult to see how self-regulation will work; restrictions are needed 
on TV advertising on foods high in fat, sugar and salt before 9.00 pm; and restrictions are needed 
for other non-broadcast advertising and promotion that ensure such foods are not marketed to 
children under 16.  
 
[discussion on presentation Ms Sue Davies] 

 
Some members considered the report conclusions as a little unfair. Most of the industries involved 
are developing programs and invest a lot of time and money. The main concern is that most 
initiatives are targeted to teenagers and young adults who have a fair share with their parents. It is 
true that some younger children will also see these advertisements, but a 100% ban is 
unreasonable to control brand marketing. It also remains difficult to control commercials on 
Internet (new media). 

 
Members discussed also about the issue of age threshold. What evidence grounds the 12 years that 
is often used.  Should marketing under 10, 12, 16 or 18 be prohibited?  
 
 
Mr Madelin concluded that a more differentiated approach is required. How to create common 
sense within EU-27 in such a way that also parents feel comfortable and that progress might be 
perceived towards curving the problem of overweight.  
 
 
 
4. ANY OTHER BUSINESS 
 
Healthy Workplaces 
Mr. Roux informed on the discussions held on the first two meetings of the planning group of the  
“Diet, Physical Activity and Health: ACTION AT THE WORKPLACE” Conference (minutes of 
the meetings are available to all members in Circa). The objective of the conference is to share 
good practices within the Platform on members’ initiatives focussing nutrition and physical 
activity at the workplace. The conference will involve invitees including platform members, 
Member States, enterprises etc. 
 
Each Platform Members will receive a request to submit 2 proposals for presentations of 
initiatives from their members. 
 
FERCO informs that dishes with signposting systems with advice concerning an overall balanced 



Draft Summary Report – Plenary Meeting – 5 February 2007 
 

 

7

 

diet in restaurants will be available by March this year. FERCO would like to be involved in the 
further preparations of the Conference. In addition FERCO would like to offer healthy lunches at 
the Conference. 
 
The International Sports Association would like to see more focus on physical activity, not only at 
the workplace but also in other situations.  
 
Mr. Roux will send out an e-mail to ask members to send their choice of date for the conference 
to take place (June of July) within a 5-day response. 
 
 
National Directory 
Mr. Roux informs that it should be published in March. Members are asked to look at the draft 
and resend it with track-changes within two weeks from February 5th. 
 
Mr. Madelin asks that when no names of national representatives are provided the one of the 
Platform member is inserted. 
 
 
Short issues 
 
Eurocommerce invites the members to join their conference on March 6th 2007 on nutrition 
labelling on their products. This conference is part of their new commitments for 2007. 
 
Dates of Plenary meetings in 2007 

• 19 April shared with EGEA conference 
• 4 July 
• 20 September 
• 15 November 
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