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in the area of promotion, marketing 
and retailing, direct recommendations 
only addressed to MS (“having regard 
to their different legal, regulatory, or 
self-regulatory environments”)
MS generally asked to cooperate with 
producers and retailers of alcoholic 
beverages
MS are requested to urge producer 
and trade organisations of alc. bev. to 
commit themselves to observe these 
principles
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Commission “Whereas: - ”

producers and retailers should establish or 
enforce self-regulatory controls over all 
forms of promotion, marketing and retailing 
of alcoholic beverages

irrespective of the medium used;
in the framework of codes of conduct;
should agree on standards.

self-regulation of advertising for alcoholic 
beverages “can play an important role with 
regard to the protection of children and 
adolescents from alcohol related-harm”

needs support of relevant parties, such as 
producers, advertisers and media
is already working in a number of Member States, 
often in close cooperation with governments and 
NGOs
youth organisations could make an important 
contribution in this context
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relevant 
MS recommendations - I 

encourage, in cooperation with producers & 
retailers, establishment of effective 
mechanisms in the fields of promotion, 
marketing and retailing in order to

ensure that producers do not produce alc. bev. 
specifically targeted at children and adolescents
ensure that alc. bev. are not designed or promoted 
to appeal to children & adolescents, paying 
particular attention to:

use of styles (such as characters, motifs or 
colours) associated with youth culture
featuring children, adolescents, or other young 
looking models, in promotion campaigns
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relevant 
MS recommendations - II

… (contd.: paying particular attention to:)
links with violence or antisocial behaviour
implications of social, sexual or sporting success
encouragement of children and adolescents to 
drink, including low-price selling to adolescents of 
alcoholic drinks
advertising during, or sponsorship of, sporting, 
musical or other special events which a significant 
number of children and adolescents attend as 
actors or spectators
advertising in media targeted at children and 
adolescents or reaching a significant number of 
children and adolescents
free distribution of alcoholic drinks to children and 
adolescents, as well as sale or free distribution of 
products which are used to promote alcoholic 
drinks and which may appeal in particular to 
children and adolescents
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relevant 
MS recommendations - III

allow manufacturers to get pre-launch 
advice, in advance of marketing a product 
or investing in a product, and on 
marketing campaigns before their actual 
launch;
ensure that complaints against products 
not promoted, marketed or retailed in 
accordance with these principles can be 
effectively handled
ensure that such products can be removed 
from sale, and that relevant inappropriate 
marketing or promotional practices can be 
brought to an end.
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