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Welcome 
The meeting was opened by Alma Joy Ridderhof (DG CNECT) who welcomed participants and explained 

that the main objective of the workshop was to gather feedback from the stakeholders. She introduced 

the study team and encouraged participants to share their feedback. 

 

Introduction to the study and workshop objectives 
Patrick Wauters (Deloitte) introduced the agenda of the day (see above) and presented the study and 

the workshop objectives.  

The objective of this study was to “create and run an eIDAS pilot programme for SMEs through the 

selection of different industry associations, such as SME organisations, chamber of commerce, technology 

district associations, etc. which served as multipliers in 8 Member States.”  

This study combined different methodologies for data collection and analysis (all based on strong 

stakeholder involvement) which led to: 

• A market analysis; 
• A preparatory phase for the development of contents for the pilot; 
• The pilot itself, including information materials and online engagement. 

In this last phase, the team focused on studying the effects of the pilot in order to suggest 

recommendations for the future. More specifically, the main objective of the workshop was to gather 

feedback on the tools and material disseminated during the pilot programme in order to orient future 

actions. 

Presentation of the Market Analysis 
Ciara Walsh (Deloitte) presented the market analysis and how it provided meaningful insights to feed the 

pilot programme. She presented some of the key findings of survey and stakeholder consultation: 

• A majority of SMEs had “heard” about eID and trust services before. 

• However, a deep understanding or knowledge was not apparent.  

• Even though 50% of the respondents were interested in further digitalising their company, 30% 

of them were not interested in using eIDAS and 20% were not sure.  

• Having more secure business processes was the main motivation for SMEs to adopt eIDAS. 

These results confirmed an important lack of awareness among SMEs. Furthermore, the country analysis 

allowed to identify the key barriers and drivers of the adoption of eIDAS by SMEs (see the figure below).  



 

Figure 1 - Drivers and barriers to the uptake of eID and trust service solutions by SMEs 

 

In addition, the market analysis allowed the team to identify use cases for each of the four strategic 

sectors of the study. The analysis revealed that the use cases with most added-value were centred around 

contracting or processing high-value or high-risk transactions. Examples of key applications of eID and 

trust services in the four main sectors can be seen in table below.  

 
Table 1 - Examples of use cases for each strategic sector 

Financial sector Online retail Transport sector Professional services 

Heightened security 

assurances and digital on 

boarding opportunities. 

Strong customer 

identification in the case 

of high-risk transactions. 

Improved contracting 

procedures between 

parties. 

Improved contracting 

procedures and provides 

high assurance levels for 

legally binding processes. 

The market analysis concluded that the pilot programme should focus on presenting information to SMEs 

in a way that helps them to build a sound understanding of the potential for eID and trust services in their 

respective industries. It was therefore question of raising awareness and showcasing concrete benefits of 

eIDAS solutions in digitising SMEs processes in order to trigger SMEs into exploring these solutions further. 

 

Participants’ comments and questions:  

Comments: In agreement with a note on the Market Analysis, it was commented that in most cases 
eTimestamp and eSignature are used together, so the participant wondered why eTimestamp was 
included separately in eIDAS. 

Q: How were the Member States that were analysed more in-depth in the market analysis selected?  

A: The choice of Member States was made based on a number of criteria presented in the analysis. The 
aim was to have a representative selection of countries for the analysis, e.g. in size, geographical 
distribution of the Member States and how advanced they were with regard to e-government and 
digital policies.  



 

 

Panel Discussion 
Four panellists were invited to take part in a panel discussion chaired by Jon Shamah (EEMA).  

Firstly, they were asked to briefly (5-7 minutes presentation each) present the use and potential of eIDAS 

in their respective industry sectors. These sectors corresponded to the strategic sectors of the study: e-

commerce, transport, financial services and professional services. The panellists were: 

 Ms Sofie Geeroms, General Director at BeCommerce and founder of Jasmo (e-Commerce sector): 
Ms Geeroms mentioned that eIDAS has significant potential in improving security in SMEs’ online 
transactions. She also explained how the BeCommerce Trust Mark works in practice. 
 

 Mr Dominique Willems, Senior Manager at CLECAT (transport and logistics sector): 
Mr Willems referred to the necessity for SMEs to implement eIDAS in order to remain competitive, but he 
mentioned that some challenges still exist for eID and trust service solutions in his sector, notably the lack 
of focus on system to system solutions.  
 

 Mr Fabian Vandenreydt, Executive Chairman at B-Hive (financial services sector): 
Mr Vandenreydt mentioned the benefits of eIDs in significantly reducing the delays in delivering financial 
services and proposed to use online platforms instead of paper procedures, which lightens and improves 
customer experience.  
 

 Mr Hans Graux, representative of CCBE’s IT Committee (professional services sector, law 
practice): 

Mr Graux described eID as a key trigger for many fundamental services, allowing for electronic submission, 
contactless access to courts and secure correspondence. According to him, it brings “more efficiency and 
flexibility and can be cheaper, faster and more secure”.  
 

After their presentations, the Chair took some questions and comments from the participants:  

Comment: It would be useful for the European Commission to link eIDAS with other EU projects, 
such as blockchain and online platforms. 

Comment: Another participant expressed his fear that the adoption of eIDAS solutions by SMEs was 
precipitated by the Commission and that it may not be the best way for an effective implementation 
by SMEs across the EU.  
Mr Fabian Vandenreydt (B-Hive) stressed the importance of raising awareness on the benefits for SMEs 
in adopting such technology. “We should have platforms for this matter and these should be adapted 
to data protection as well. The notion of platform adoption is important. We need a carrot for mass 
adoption, and such platforms cannot be at the national level.”  

Reaction: One of the participants expressed concerns about the existing differences between legal 
definitions and technical terms, which generates confusion for SMEs.  

Comment: The lack of development of e-government was also pointed out as a potential barrier to the 
uptake of eIDs by SMEs: “if public authorities asked companies to use eIDs but themselves request 
papers, it does not work”. The example of Estonia and Sweden, both highly digitalized governments 
was mentioned, saying that facing evolutions by the governmental entities, the market then has to 



 

adjust. There is also more advantages for SMEs to adopt a technology that is widely recognised. The 
importance of promoting qualified service providers was stressed in this regard. 

The Chair highlighted an apparent confusion concerning the difference between an e-signature and a 
qualified digital signature. With small efforts in this area, it would be possible to help SMEs having more 
certainty. 

Reaction: The need for simplification and for better tools for technical guidance, especially 
implementation guidance, was stressed by a participant.  

Mr Vandenreydt (B-Hive) highlighted the importance of sharing more success stories, best practices 
etc. It was also suggested to launch a platform at the European level to gather all the SMEs involved in 
implementing eIDAS, with the aim to improve this process and to avoid redundancy.  

 

Conclusions from the Pilot Programme  

Jon Switters (Lisbon Council) presented the design and conclusions from the pilot programme and online 

engagement. 

The pilot programme was built on the basis of three main knowledge areas, designed after a mapping of 

existing material about eIDAS and the identification of specific knowledge gaps (see figure below). 

Figure 2 - Key knowledge areas of the Pilot 

 

 

Then, he presented the core structure of the pilot programme, supported by visual presentations of each 
tool. A recapitulative of each element of the pilot programme is found in the table below.  
 



 

Figure 3 - The Pilot Programme 

1. Knowledge and learning programme 
The knowledge and learning programme provides training for SMEs, multipliers and service providers on the use 
and integration of eIDAS solutions into their business processes, providing sector-specific examples and business 
cases including the successful integration of eIDAS solutions by SMEs. The knowledge and learning programme 
includes:  

 Webinar Programme: a programme of 7 webinars to inform SMEs, multipliers and service providers on 
different topics surrounding eIDAS for SMEs. 

 Course material: a set of training material to provide additional information on the topics covered by the 
webinars.  

2. eIDAS Toolkit for SMEs 
The toolkit is composed of different material which can be found on the eIDAS for SMEs web page hosted on the 
Digital Single Market website: https://ec.europa.eu/digital-single-market/en/eidas-smes. 

 Interactive Tool: providing an opportunity for businesses to test out electronic identification (eID) and 
trust services in a simulated environment. 

 Video: providing a brief introduction to eIDAS and focuses on the key benefits that the eID and trust 
services can bring to SMEs. 

 Infographics: a set of 5 infographics that provide an introduction to eID and the main trust services 
highlighting the benefits of each solution and their application in different sectors. 

 Guidebook: focussing on the initial steps an SME should take to get started, understand and begin to use 
eIDAS services. 

 Checklist: helping businesses to choose the appropriate eID and trust service solutions according to their 
needs through a series of questions and checks. 

3. Information campaign 
A strategy was established and involved generating awareness about the eIDAS for SMEs Toolkit through social 
media (LinkedIn, Twitter and Facebook) eIDAS-related discussion spaces (e.g. the eIDAS Observatory), blog posts 
and news articles. Service providers and multipliers were directly targeted by these activities. 

 
Jon also presented the eIDAS Observatory as an important part of the online engagement. It consists of 
an online platform allowing stakeholders to discuss eIDAS-related issues with other organisations and like-
minded businesses and helps promoting the use of cross-border electronic identification and trust 
services in Europe. It is accessible through the following link: https://ec.europa.eu/futurium/en/eidas-
observatory.  
 
Lastly, a few preliminary conclusions were outlined: 

• Flexible approach is advised when designing and implementing knowledge and training 
programmes aimed at SMEs.  

• Further specific training should be provided for the supply side of eIDAS e.g how to become 
Qualified Trusted Service Providers (QTSPs). 

• The eIDAS materials should be re-used and adapted to cover additional sectors e.g eHealth 
• The eIDAS toolkit for SMEs should be re-visited once the uptake of eIDAS has become more solid 

throughout Europe.  
• Further identification of success stories of SMEs who have successfully integrated eID and trust 

services in their business processes.  
 

http://ec.europa.eu/digital-single-market/en/learn-eidas
https://ec.europa.eu/digital-single-market/en/learn-about-eidas
https://ec.europa.eu/digital-single-market/en/eidas-smes
http://eidas.s3-website.eu-central-1.amazonaws.com/dist/
https://www.youtube.com/watch?v=smGBYnB6sJo
https://ec.europa.eu/digital-single-market/en/eidas-smes
http://ec.europa.eu/newsroom/dae/document.cfm?doc_id=53865
http://ec.europa.eu/newsroom/dae/document.cfm?doc_id=53854
https://ec.europa.eu/futurium/en/eidas-observatory
https://ec.europa.eu/futurium/en/eidas-observatory
https://ec.europa.eu/futurium/en/eidas-observatory


 

The final conclusions and recommendations of the study will be found in the final report to be published 
by the Commission.   
 
Questions & answers: 

Q: Is there a webinar that addresses qualified trusted services i.e. the benefits, how to become qualified 
etc.?  

A: Mr Switters replied that this topic was covered in detail in the webinar on the professional services 
sector, as this topic is extremely relevant, particularly with regard to legal proceedings . The possibility 
of extending the information in this webinar to other sectors was acknowledged.  
Furthermore, additional webinars could perhaps also address how to become a qualified trust service 
provider.  

 

Break out session #1 
Participants were split into 3 groups of 7 to 8 participants, to discuss the usefulness of each of the pilot 

programme’s tools and their potential to be sustained in future actions.   

In this activity, each participant was given 3 yellow post-its and 3 pink posts-its. They were asked to place 

the post-its on a poster showing all the tools (see the figure below). The yellow post-its on the ones they 

found the most useful and the pink post its ones they wanted to sustain. The results of these two steps 

were discussed among each group and reported back to the plenary by one participant for each group.  

Figure 4 - eIDAS for SMEs Toolkit Poster 

 

The discussions and reporting back to the plenary of each group is provided below. The following table 

shows the results from the different groups, highlighting the tools in order of usefulness.  



 

Group 1 Group 2 Group 3 

Webinar Interactive tool Videos 

Videos Infographic Webinars 

Infographics Guidebook Guidebook (equal with below) 

Guidebook Webinar Infographics (equal with above) 

Interactive tool  Videos Checklist 

Checklist Checklist Interactive tool 
 

A few remarks were generally agreed about the tools’ usefulness: 

1. Webinars: 
o Well-developed/thought out; 
o Lack of awareness about this instrument; 
o Easy to listen to and understand; 

o Possibility of getting answers to specific questions – the live Q&A was especially 

appreciated; 

o Highly interactive; 

o Contained a lot of useful information;  

o Require more investment (time and energy). 

2. Videos:  
o Well made; 
o Accessible to a wide audience; 
o Easy to share and to transfer information with stakeholders;  
o Quick and accessible information; 

o No reading required. 

3. Infographics:  
o Useful to help companies visualising abstract concepts.  
o Visual; 

o Brief; 

o Informative; 

4. Guidebook  

o All in one place (comprehensive); 

o Readiness to be used as a base for discussion with SMEs, therefore useful in the 

awareness raising process; 

o Very good to have such a reference document (e.g. for service providers to give to their 

clients or for business associations to give to their members); 

o The vocabulary and terminology is appropriate and accessible.  

 

5. Interactive tool:  
o Seen as theoretically very helpful, but some changes should be implemented to make it 

more effective (e.g. additional information on why your selection is wrong when using 
the simulated trusted browser list); 



 

o Buying into it is easy from a marketing perspective; 

o Can be reused for training; 

o Easy to see how eIDAS works (service providers can showcase what eIDAS can do); 

o Easy visualisation and visually appealing; 

o If the individual does not have the necessary background, it is difficult to use this tool.  

6. Checklist:  
o Helped to understand the details through a concrete and effective approach. 

 
In general, the participants also liked: 

o That the tools were very interactive; 

o That they contained detailed explanations with examples;  

o That the material disseminates information clearly and effectively; 

o While also showing a bigger picture. 

Furthermore, in all the groups, the website was not considered as a tool like the others. It was agreed 

that it is a necessary and core instrument as it gathers in one place all the necessary information and 

references to all the tools. Therefore, its usefulness and potential to be sustained were not really 

discussed by the participants. However, some of the participants mentioned that it would require more 

investment to be more informative and clear. It is the first point of entry when people need information 

so it is essential that it effectively promotes the tools. For instance, the participants would not have 

thought about participating in a webinar about eIDAS if they had not visited the website.  

Generally speaking, it was pointed out by the participants that this method of scoring the tools was not 

necessarily representative of the usefulness of each tools, as their usefulness and effectiveness really 

depends on the specific context and situation. 

Potential of each tools to be sustained:  

Group 1 Group 2 Group 3 

Webinars Infographic Videos 

Checklist Guidebook Webinars 

Videos Interactive tool Guidebook 

Infographics Webinar Checklist 

Guidebook Videos Infographics 

Interactive tool  Checklist Interactive tool 
Note: there were some different understandings of “sustained” within the groups.  

A few remarks were made in the group discussions about the importance of sustaining these tools: 

1. Videos 

o Unanimously agreed that it should be sustained and regularly updated. 

2. Webinars 

o The participants agreed that it is essential to have such an informative and interactive 

tool that is not static.  

3. Guidebook 



 

o Needs more accurate information and needs to be updated often.  

o Should be made available in more languages  

o Should contain more information and should be extended in more sectors. 

4. Checklist 

o Could be further developed if it was to be sustained.  

5. Infographics 

o Rather general information.  

o Should be extended and should include more examples (e.g. breakdown the financial 

services sector into banking, insurance etc.). 

 

6. Interactive tool 

o Not a clear indication that it should be sustained. 

Further questions were then explored in order to have more in-depth insights about the different tools 

and material. The main points discussed in each groups are summarised below. 

Have you used the tools and/or shared them with your networks?  

Some of the participants had already seen the tools but did not use them before. Others used them 

actively and a few others had only discovered them the same morning.  

Others mentioned that the tools definitely helped them in their respective organisation’s activities. Some 

service providers also noted that they had used the materials to inform prospective clients about their 

solutions in a quick and easy way. 

Overall, there was interest from participants to share and even replicate the tools. For instance, some of 

the Spanish participants had produced their own video.  

Some positive feedback for the interactive tool was also restated. 

Were there any issues in sharing information, understanding and using the tools? 

It was noted that often, companies ask questions that business associations are not able to answer and 

the contact service of the European Commission is perceived as too broad and not easily accessible by 

individual companies. Therefore, these tools were especially helpful for multipliers to share this 

information directly with their members.   

It was pointed out that the promotion of these tools by the national governments should be increased 

and integrated in local events and initiatives and also adapted to the local context.  

It was also asked by participants if the eIDAS scheme was also recognised outside of the EU, more precisely 

in the US. It was answered that at the moment, there is no system of mutual recognition in place.  

In your view, is there a specific tool that needs further investments?  Which one should be updated?  

It was generally agreed that all the tools were interactive and easy to read and that the language was 

practical and easy to understand.  

But the participants manifested their wish that all the tools be regularly updated.  



 

It was suggested that the toolkit should be further developed and more videos should also be made 

available, specifically for SMEs.  

What is missing? 

The possibility to have more advanced interactive tools should be explored. More specifically:  

o Cost benefit analysis for SMEs. For SMEs, it is more impactful to show numbers about what the 

solutions can bring to their business in terms of increasing customers, saving costs on facility, 

operational risks, etc.  

o Success stories, for instance in videos.  

o More technical knowledge about eIDAS. 

Furthermore, participants manifested their wish for more information about: 

o How to become a qualified service provider. 

o eIDAS and data security. 

o eIDAS in other sectors such as health, legal services and banking sectors. 

o Frequently Asked Questions (FAQ). 

Finally, it was reiterated that the implementation of eIDAS should also be facilitated by local actors, both 

governmental and non-governmental.   

About the content, what would you see as an additional step on top of this? 

It was pointed out that the tools should have the main function of education. They are key in making clear 

to the market what is important. According to them, for SMEs, buying eIDAS solutions comes down to 

price at the end. But it is necessary for entrepreneurs to have all the key information when they buy such 

products to make the right choice for their business and consumers.  

The participants also agreed that for the people who did not know a lot about eIDAS, the tools were clear 

and very helpful. But for the people who are already immerged in eIDAS, the information provided with 

the tools is not advanced enough and some contradictions and confusion remains for the market. For 

instance, different organizations can read the information in different ways, even though it is addressed 

to everybody and technology neutral.  

Did you use the different languages? 

Most of the participants had only used the material in English. However, it is generally recognised that it 

is an advantage for SMEs to have the material in different languages, because it can constitute a barrier 

for SMEs’ development and digitalisation otherwise.  Thus, participants manifested their wish that the 

instruments should be translated in every official language, especially the guidebook.  

Some of the participants also pointed out that translating is not enough. It is also necessary to adapt the 

material to the local context, culture and local questions.  

Additional inputs in the reporting to the plenary:  



 

Furthermore, the participants stated that the input from the private sector is mandatory in such a 

transition. According to them, the market will adapt slowly and the uptake of eIDAS by SMEs will gradually 

increase at its own rhythm.   

Lastly, it was pointed out in the plenary reporting that all the groups agreed about the fact that both 

national governments and the European Commission should join their forces in promoting the uptake of 

eIDAS solutions by SMEs. Participants reiterated that it would be beneficial if national governments could 

also advertise and spread these tools in their country. It was further suggested that the European 

Commission could give an extra push by supporting more local programmes aiming at stimulating the 

uptake of eIDAS by SMEs. 

 

Break out session #2 

For the second break-out session, the participants were again split into the same 3 groups to discuss how 

the uptake of eIDAS solutions by SMEs could be further driven by different stakeholders.  

Participants were given pens, printed versions of four different personas with needs and frustrations (see 

the cards below), filled and blank and recommendation fiches in which they could make suggestions to 

the actors of their choice or take a commitment themselves (see the examples below).  

Figure 5 - Examples of recommendations and commitment cards 

 

 

 

Firstly, the moderator asked their group to read the different personas and pick one or more. Then, the 

participants were asked to discuss if they agreed with the needs and frustrations stated for each persona. 

Lastly, they had to make recommendations and formulate commitments. The results of this exercise are 

summarised below in a few recommendations for each persona. 



 

LUCIA – THE SME OWNER 

 

The participants agreed with Lucia’s needs and frustrations and recommended that: 

o She engages more with local and European authorities in seeking support to implement eIDAS. 

o She shows openness in engaging in active learning and that she uses the tools that are at her 

disposition. 

 

LARRY – THE BUSINESS FEDERATION MANAGER 

 

It was acknowledged that some multipliers have to deal with a lot of European legislation at the same 

time, something which can appear to be contradictory for SMEs (e.g. GDPR and eIDAS). Thus, the 

participants agreed with the frustration of having to keep track of different legislation while prioritising 

their members’ needs.  

Suggested solution:  



 

o Stimulating or participating in regulation-driven product development for SMEs to deal with all 

these legislative requirements in combination with eIDAS.  

o Actively involving in pressuring the EU to harmonise and simplify the legislative landscape for 

SMEs.   

Further recommendations: 

o Use social media to send information and notifications (e.g. to send the tools).  

o Make a survey to understand, in-depth its members’ needs and priorities.  

o Develop a broadcast mechanism, with newsletters for instance, to inform members about the 

current state of legislation, requirements for businesses. Try to gather all important information 

regarding eIDAS in one place.  

o Directly collaborate with EU officials, so that the latter can point out opportunities for SMEs. (Not 

only bottom-up feedback to the EU but both directions).  

o Create enthusiasm, understanding, and awareness vis-à-vis eIDAS solutions. 

o Disseminate information about the importance of contracting with qualified service providers and 

awareness needs to be raised about that. (Service providers are knocking on the doors of SMEs 

but they are not even willing to listen.) The choice of service provider should be about more than 

just the price of solutions proposed.  

o A participant pointed out that SMEs need more information about mandates: Since 1999, this 

information is missing and has been forgotten.  

o The current information disseminated by the Commission is too open to interpretation and SMEs 

have nothing else to compare to, so the information should provide clarity and practical guidance 

about how to implement eIDAS solutions, not only the benefits of doing it.   

o Take into account that SMEs do not have plenty of resources to implement eIDAS solutions and 

to get sound advice on this matter. (e.g. they do not have a lot of money to spend on consulting 

services to choose and receive an adapted solution). 

o Further engage also with the national governmental level and keep aware of the national contexts 

of their members.  

Overall, the importance of the role of collecting, filtering, gathering and disseminating information in 

order to educate SMEs was highlighted by this group’s suggestions.  

This “chicken and egg” issue, where many associations are not aware of all the legislation and proposals 

that can affect their members, was acknowledged. The members themselves are not aware and therefore 

they do not raise such points as eIDAS in their association. The participants therefore agreed that the EU 

should use multipliers as a good forum to spread important information. Thus, the relation is not only 

bottom-up but should also be top-down between the EC and business associations. Moreover, the EC 

should definitely highlight the concrete benefits (e.g. reducing costs, increasing customers, etc.) for SMEs, 

when addressing multipliers with eIDAS so that it stands out as a priority.  

ANTONIO – THE COMMISSIONER 



 

 

Some of the participants discussed two more frustrations:  

o Difficulty to reach out to the national level and capturing accurately what is happening at this 

level. 

o Difficulty in addressing this blurry landscape of who and what constitutes a qualified service 

provider, in the view of SMEs.  

Suggested solutions:  

o The EC could develop a briefing toolkit for governmental officials (eIDAS toolkit for governments). 

o The EC could recommend to national governments a tool to suggest a qualified provider to SMEs. 

o The cooperation with the local EC representative bodies could also be increased on these matters.  

Further recommendations: 

o Take into account different generations and different ways of interacting with new technologies. 

o Be aware of the importance of an effective communication style.  

o Keep focused on increasing awareness and education (e.g. provide more training to better inform 

on technical and legal specificities). 

o Think about the ambitious possibility of developing a European eIDAS Card 

 

TINA – THE NATIONAL EU MEMBER STATE DIGITALISATION OFFICER 



 

 

Participants agreed with Tina’s needs and frustrations and formulated a few comments:  

o The national level is crucial in helping SMEs to uptake eIDAS solutions and it is a key driver of 

change. 

o Member states should strive to align national legislation with EU legislation and working on 

synergies is important.   

o She could engage SMEs in government digitalization through incentives. 

o She could initiate national consultations on eIDAS. The fact that the national level is physically 

closer to SMEs could make it easier to gather valuable insights (e.g. SMEs might be more willing 

to participate in workshop and consultation in their national capital than coming to Brussels). 

 

Conclusions  

A number of key points acknowledged during the conference were retained and summarised below, in 

order for DC CNECT to take into account in future actions: 

 The usefulness of the tools was confirmed by the participants and their design and interactive 

aspect were found to be particularly appreciated.  

 The importance of highlighting concrete benefits when addressing SMEs, in term of numbers (e.g. 

increase of customers, reduction of costs, and reduction of risks).  

 Some of the tools should definitely be sustained and regularly updated, especially the webinars, 

the videos, the guidebook, the infographics and the interactive tool. The tools should continue to 

be gathered and advertised in the same place, on the website. The website should also contain a 

FAQ section.  

 There was interest among the participants in expanding the scope of the material to more sectors. 

 The importance of the role of national and local governments is crucial in the uptake of eIDAS 

solutions by SMEs, in the view of the participants.  



 

 Translating the material is necessary, but it should also be adapted to the local culture, which 

once again highlights the importance of cooperation with local governmental entities and local 

actors.  

 The importance of the role of multipliers as a communication forum, filter and facilitator between 

the EC and SMEs, not only in a bottom-up approach.  

 The importance of the education and awareness raising function of the tools. 

 More awareness raising on the difference of buying eIDAS solutions from qualified service 

providers and non-qualified services providers.  

 The need for the EC to clarify, simplify and eliminate confusion and redundancy between legal 

and technical terms in its legislation and communication in order to reduce confusion and 

uncertainty for SMEs.  Adopt as much as possible a joined-up approach in digital policies.  

In the concluding session, participants were informed that the inputs gathered during the day will be 

analysed and taken into account (where possible) in the future actions of the EC. This Final Workshop 

concludes the pilot programme and the insights gathered during this exercise will contribute to the 

formulation of the final recommendations in the final report. The report will be sent to the Commission 

at the end of November and eventually published online. 

DG CNECT and the study team thanked all participants for their contributions. 

 

 

 

 

 

 


