
  
  
 
 

Public Consultation on Crowd funding 
Addendum to the Online Questionnaire 

 
 
 
The International Federation of Film Producers Associations (FIAPF - ID 12561298754-14) is a 
trade organisation dedicated to the defense and promotion of the legal, economic and creative 
interests of film and audiovisual producers throughout the world. FIAPF’s members are 32 
national producers’ organisations from 28 countries across the globe from Europe, Africa, Asia- 
Pacific, Latin and North America.  
 
We appreciate the opportunity offered to take part in the public consultation on Crowd funding 
carried out by the European Commission and wish to add some further comments. 
 
Crowd funding’s appeal and attractiveness is limited to certain types of audiovisual content 

and should be seen as a complement to conventional sources of film financing in Europe 

Unlike many manufactured goods, film escapes standardization and each film is a unique work, a 

prototype. Unlike a commodity for which demand can be evaluated in advance, the consumer’s 

interest in any film will vary according to a number of factors such as popular fashions and fads, 

social climate, special interests, etc. Financing feature-length audiovisual works usually involves 

a complex combination of financing sources, including producers’ own investments, pre-sales of 

future distribution rights, equities, public support (loans and/or subsidies), etc. The decision to 

enter into the actual shooting of the film is made when the capacity to fill the gap between pre-

financing and the final cost of a film, through anticipated future revenues generated by the 

exploitation of the work, is assessed as acceptable. Producing a feature film requires significant 

investments: the average lowest costs in the EU are identified in Greece and Eastern Europe 

(from € 350,000 to €1.2M). The highest budgets are often found in France and the United 

Kingdom with a range from €6M to €11M1. Producing audiovisual content is therefore a high-risk 

business where innovation and willingness to undertake financial risk is key. The market for 

finished films is characterized by strong competition for future audiences.   

The market’s experience with crowd funding for audiovisual content indicates that  the amounts 

which are collected are very limited and are not expected to substitute other conventional 

sources of financings, at least for feature films. The exception quoted in the Consultation 

Document – i.e. the Veronica Mars Project – relates to a non-European production which based 

                                                           
1
 Source : EUROMED Audiovisuel Study “Identification of financing tools for films and audiovisual productions 

and their practical use in the South Mediterranean region” (May 2012) - 
http://euromedaudiovisuel.net/Files/2012/06/05/1338905700390.pdf 



its successful fund-raising on an existing license with a strong pre-existing branding within the 

public. Crowd funding is not just about raising money to finance projects, however. It can also be 

a means of promoting and marketing an audiovisual work, building and engaging with a 

community of fans, even developing and testing projects and concepts. 

At least in Europe, crowd funding has proven to be mostly relevant to low budget productions 

(documentaries, short films), niche projects (specialised topics, limited group of potential 

interested future viewers), and development works.  It is used for raising funds e.g. for the first 

money into development and/or production of a low budget film to the last money required to 

to finish editing it. It is not, however, generally used by major production companies or for 

medium or high budget projects.  

 

Benefits of crowd funding: fosters cultural diversity and innovation  

Considering the profile of projects using this form of financing, crowd funding contributes to 

promoting cultural diversity by supporting projects that may have been difficult to finance and 

produce under the usual market rules. We agree with the proposition made by the Consultation 

Document which suggests that the success of crowd funding could become one of several 

criteria guiding funding decisions of public authorities. More than that, the potential 

development could be linked to the capacity of successful projects in terms of ability to raise 

crowd funding in order to attract private investments from the audiovisual value chain (co-

producers, distributors, etc).  

Assuming that national and/or European regulation would offer incentives to maximize crowd 

funding potential and maintain a reasonable balance that protects investors’ interests, the use of 

crowd funding mechanism to raise capital for content companies and individual projects could 

well lead to a more diversified European production sector, job creation and GDP growth while 

supporting innovation in terms of project development and the development and support of 

emerging audiovisual production companies. 

 
Current forms of fundraising for audiovisual activities and perspectives 
 
For audiovisual content, crowd funding investments relate to rewards and/or pre-selling of 
access to the finished work2, donation being also a practice, but more limited. As reported in the 
Consultation Document3, the size for campaigns of such a nature is usually small (€ 3000 for 
rewards). These figures are in line with what can be observed for projects having reached their 
goal on European crowd funding sites (e.g. the short film Life by Ann Maria Hylton reached           
€ 35004, the documentary La Sonrisa del Nomada reached almost € 26005). Some other projects 

                                                           
2
 In such a scenario, the investor would receive an invitation to a premiere, a copy of a DVD or Blu Ray of the 

film and/or access to the film through a VOD platform. However, such pre-selling initiatives might be 
considered as rewards in some cases when the amount of investment is above the cost of the pre-sold service 
offered in return.  
3
 De Buyssere et al 2012’ Study « A Framework for European Crowd funding ». 

4
 See fundit.ie 



may exceptionally reach higher amounts (see Les Rêves Dansants which reached almost € 
130006).  
 
However, although crowd funding has been successful in certain instances, it is expected to 
constitute a tiny percentage of all equity investment required for  developing and financing an 
average budget European feature film (see average budgets for European feature films above). 
While the extent to which actions taken at the European level could increase crowd funding 
activities and activities for audiovisual productions is obviously unknown, it is reasonable to 
assume that at least an increase in the generation of capital could be expected, and that for 
some would-be contributors, a “lending” option may become more attractive than a “reward” 
option.  
 
Audiovisual content and crowd funding: risk limited to project failure 
 
The audiovisual sector has its inherent risk: as a prototype industry, many projects are 
abandoned at the development stage. The other risks quoted in the consultation document7 
would appear to be negligible as proven by the very limited evidence of abuse and fraud 
observed today. This is certainly explained by the fact that e-transactions tend to take place on 
well-established -successful public sites that value their reputation and work to promote a safe 
environment for their users. Site operators know that they have to make it safe to attract 
consumers. In turn, consumers know the site is likely to be safe. Transgressions are very difficult 
to conceal – for instance, for well-known sites involving private transactions, fraudulent posters 
get rated poorly and hence lose credibility. 
 
It is hence not necessary to cover every possible negative scenario as far as information for 
crowd funding investors in audiovisual content is concerned. Clarity and simplicity are more 
important qualities for web-based rules and exhaustiveness. Easily understood terms and rules 
for crowd funding should be the goal for both the issuer and for the investor. 
 
Identifying the role of the EU and Financial Forms of Crowd funding 
 
We understand that the Consultation aims to identify current regulations in the various Member 
States. Hence, we believe it is premature to consider whether and how the EU action could be 
useful.  Further fact-finding and a better understanding of the existing national regulation is a 
prerequisite before assessing the need for possible EU level guidance. 
 
We urge however the European Commission to ensure that the conditions under which any 
crowd funding mechanisms would operate in the individual Member States would allow a similar 
and harmonious development of crowd funding for the benefit of the entire European 
audiovisual sector.  
 
We remain available for any further question you may have. 
 
Benoît Ginisty 
Director General 
b.ginisty@fiapf.org 

                                                                                                                                                                                     
5
 See verkami.com 

6
 See www.touscoprod.com 

7
 Ie. Fraud, misleading advertising, contributors not getting back the money 


