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PREFACE

This study focuses on a detailed description of the consumption of households by purpose. A large range of data
are presented and analysed, with a breakdown by 12 items of consumption, detailed for 15 Member States, for the
European Union and the euro-zone. Data analysis has been subjected to certain limitations: with the introduction of
the European System of Accounts 1995 (ESA 95), the structure of data has been changed. In the new statistical
system there are twelve main functions of consumption, while in the ESA 79 system there were only eight. The
series presented in this study refer to the first transmission of data in the new system, and for most countries the
reference period is limited to five years (1995/1999).

The most recent data refer to 1999, which is not a particularly fresh reference. However, as the publication focuses
on the structure and developments in consumption, and since in developed countries the consumption is not a dyna-
mic variable, this lack of freshness is not of so much importance for EU countries.In order to assess changes in the
structure, changes in differences between Member States and the reactivity of consumption, long series are neces-
sary. Therefore, back-recalculation of the series has been performed by Eurostat and results have been presented
separately, in Boxes 1 and 2.

The first part of the publication is dedicated to the description of consumption by main function. Three main ele-
ments have been illustrated: the structure, the evolution and the absolute change.In all chapters the percentages
of total consumption, growth rates and growth indices have been presented. Special attention is paid to the EU and
the euro-zone figures, which are produced by Eurostat unit B2 (Economic Accounts and International Markets:
Production and Analysis). Also, comparison between Member States is briefly presented, focusing on extreme
values, on similarities and differences.

Unfortunately, Purchasing Power Parities for specific items have not yet been calculated for the new ESA 95 struc-
ture. Comparison of the levels in euro among Member States is fairly meaningless for consumption, as the level of
prices is particularly important in the decisions of consumers. Therefore, in this publication, per capita values have
not been included.

The evolution and changes of prices have been illustrated beside the figures of expenditure for each function. In
particular, the sub-indices for the specific items of consumption of Harmonized Consumer Price indices are illustra-
ted.

The second part of this publication is dedicated to specific analysis of data, and series have been recalculated to
cover a longer reference period: 1990/1999. A more detailed analysis has been devoted to the structure of
consumption of households and, in particular, to the changes in the models of consumption (Box 1). A special sec-
tion (Box 2) shows the differences in the models of consumption among Member States. In particular, the compari-
son has been made on the basis of the calculation of the dispersion of values.

As mentioned, this publication is aimed at supplying a complete description of consumption data in the EU coun-
tries. The first two sections can be considered as a guide for exploring the extensive data set. In order to give rea-
ders access to the complete set of information, in the third section (Appendix) data are given in detail by country.
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FINAL HOUSEHOLD CONSUMPTION EXPENDITURE

COICOP 2-DIGITS

BREAKDOWN BY 12 CONSUMPTION PURPOSES

Food and non-alcoholic beverages (Food)

Alcoholic beverages, tobacco and narcotics (Alcoholic bev.)
Clothing and footwear (Clothing)

Housing, water, electricity, gas and other fuels (Housing)
Furnishings, household equipment and routine maintenance of the house (Furnishings)
Health (Health)

Transport (Transport)

Communications (Commun.)

Recreation and culture (Recreation)

Education (Education)

Restaurants and hotels (Restaurants)

Miscellaneous goods and services (Miscell.)

In this publication, these twelve consumption purposes have been put together in five groups for the ease of pre-
sentation.
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Introduction: an overview of household consumption

Introduction: an overview of household consumption

Consumption is certainly one of the most important
variables in determing the economic result of a coun-
try. Moreover, consumption covers an important role
not only as an economic indicator, but it also reflects
social conditions, in particular related to the welfare of
a country.

Data presented in this publication refer to National
Accounting, those series are the most suitable indication
for economic developments, but the breakdown (1) is
extremely limited when referring to social conditions (2).
However, the description of the different items that com-
pose the expenditure for consumption of households
points towards the models of consumption, strictly rela-
ted to social and cultural conditions.

The expenditure of households (3) for consumption
represents the largest part of Gross Domestic Product.
In fact, in 1999 the consumption of households was the
major part of the EU Gross Domestic Product, with a
share of 58.2 %. Household consumption was the
main component of GDP in every Member State, with
figures ranging from 69.8 % in Greece to 39.2 % in
Luxembourg.

In 2000 households in the EU spent EUR 4 303 billion
for their consumption at current prices. When calculating
per capita figures, the average spending of households
in the EU in 2000 has been by EUR 13 100 per head. In
order to better compare Member States, consumption
per head has been calculated in Purchasing Power
Standards (4) (PPS). In 2000 the United Kingdom, along-
side Luxembourg, stands out as having per capita figu-
res well above the average of other Member States:
+ 32.1 % for Luxembourg and + 14.5 % for the UK. The
lowest figures have been registered in Portugal (22.1 %
below the EU value), Greece and Spain (respectively
16.8 % and 16.0 % under EU average).

Turning to growth, the EU consumption during the per-
iod under consideration recorded the highest 3.3 %
growth rate in 1999, afterwards spending for consump-
tion came to a slowdown, realizing + 2.8 % growth in
2000. In general, household consumption has not been
the most dynamic component of GDP.

When considering absolute growth (1995=100) in volu-
me, household consumption in 2000 was by 13.8 %
higher than in the reference year. Among Member States,

Household and NPISH final consumption expenditure, percentage share of GDP, 2000
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Data have been extracted in November 2001 and the breakdown refers to COICOP 2 nomenclature.
For the breakdown of consumption data by age, sex, social condition etc. Please refer to data collected by the Household Budget

It should be noted that we refer to expenditure consumption of households including NPISH (Non Profit Institutions Serving Households).

(4) Purchasing Power Standards are derived from national currencies using Purchasing Power Parities. These represent the relationship bet-
ween the amounts of national currency needed to purchase a comparable, representative basket of goods in the country concerned.
PPS have been calculated only for total consumption; that is the reason why per head figures for specific functions have not been pre-

sented.
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Household and NPISH final consumption
expenditure per head, 2000, in PPS

PPS EU-15=100 EU-15 average

EU-15 13100 100.0
EUR 12 900 98.5
L 17 300 132.1

UK 15000 114.5

A 14 200 108.4

1 13 900 106.1

D 13 800 105.3
B 13 000 99.2
DK 12 900 98.5
NL 12 900 98.5
IRL 12700 96.9
F 12 200 93.1
S 11 600 88.5
FIN 11 400 87.0
E 11 000 84.0
EL 10 900 83.2
P 10 200 77.9

the largest increase (volume growth) in household
consumption occurred in Ireland where 2000 figure
was by 46.1 % higher than in the reference year
(1995). With growth rates around 21 %, the
Netherlands (21.7 %), the United Kingdom (21.5 %),
Portugal (20.6 %) and Finland (20.4 %) followed. At
the opposite, household consumption expanded least
in Denmark (7.7 %), Germany (8.1 %), and France
(+10.6 %).

Even if consumption, as a total, has a relevant role in
the determination of economic results, when splitting
household consumption into different items the
underlying considerations become more interesting.
This publication is aimed essentially at the determi-
nation of consumption patterns, at defining differen-
ces and similarities in the models of consumption,
and at pointing out the evolution of the spending of
EU households.

Figures lack of freshness and the last generally availa-
ble period for the breakdown by purpose is still 1999.
But, even if those data would not be suitable for an

economic analysis of the macroeconomic develop-
ments, under a microeconomic point of view the fresh-
ness of data affect only to a limited extent the results of
this study.

A first relevant observation is that the three items take
up the largest part of household consumption, defining
clearly the "basic" consumption items in the EU: near-
ly the half of total spending goes for Food, Housing and
Transport. One third of household consumption is dedi-
cated to more "recreational” items. The remaining third
is spent for minor sub-items of consumption.

Looking at the trend in consumption items the first evi-
dence is that the share of food consumption in house-
hold spending is getting lower and lower. This is a nat-
ural evolution in developed countries, as the EU's.
Housing is generally becoming the most important item
in household spending for consumption, followed by
expenses for Transports.

Moreover, the differences in the structure among EU
countries give a quite good indication of the existing
models of consumption. Particular to households struc-
ture, the relationship between the country's welfare
and the pattern of consumption is confirmed by the fact
that Greece and Portugal, which show the smallest
GDP per capita figures (here as indication of the coun-
try's welfare), also show the largest parts of consump-
tion dedicated to Food.

Growth of Household and NPISH final
consumption expenditure in the EU
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As well, though somewhat less unambiguous, at least
an indication of a certain preference in the pattern of
consumption is given by the fact that the largest shares
of food consumption are recorded in Mediterranean
countries. Opposite but with the same viewpoint, in
Northern countries households dedicate the largest
parts of their consumption for housing. Considerations
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Household and NPISH final consumption qrowth, in volume, 2000 (1995=100)
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related to the models of consumption include a large
range of factors that make figures not easily compa-
rable, therefore the figures here should be considered
as a simple indication of different models of consump-
tion.

In terms of evolution, expenditure for Food and for
Housing have been rather steady, while spending for
Transport showed higher growth rates. By far, the most
dynamic function of consumption in the EU has been
expenditure for Communications, but still representing
a minor part in total spending (2.3 % in 1999). Among
Member States, the highest growth rates have been
recorded in the Netherlands and in Finland. Other
items of consumption showing particular dynamic
growth rates have been that for Recreation and for
Transport.

Growth in the expenditure for Communication is espe-
cially evident when considering absolute growth (growth
indices 1996=100). Since 1996 EU household spending
for Communication expanded by 43.7 %. Variations in
household spending for Recreation (+ 15.7 %) and for
Transport (+ 12.4 %) were much more modest.

In order to give a simple reading map of such a large
data-set, only 3 major functions of consumption have
been described in detail, describing the structure, the
evolution and the change. In addition, another group
for consideration has been made by grouping those
items of consumption considered "recreational": the
definition of "recreational" is purely discretional and
simply in opposition to "basic" consumption. Finally,
a short description of minor items has also been
done.
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1. Food and non-alcoholic beverages

Households in the Mediterranean coun-
tries spend more on food and non-alco-
holic beverages

In calculating and comparing household expenditure on
food and non-alcoholic beverages, an initial picture is
provided by calculating this heading as a percentage
share of total consumer spending. In 1999 the highest
figures for household expenditure on food and non-alco-
holic beverages were recorded in the Mediterranean
countries of the EU. Portugal came first among the
Member States, with food and non-alcoholic beverages
accounting for 19.1 % of total expenditure. Next came
Greece (16.8 %), followed by Italy (15.0 %). Households
in the United Kingdom spent least on food and non-alco-
holic beverages: only 9.8 % of total expenditure. Figure
1 shows the figures for expenditure on food and non-
alcoholic beverages. This web chart provides an initial
indication of the range of figures. In the unlikely event
that all the Member States recorded exactly the same
figure, the chart would show a circle; the more irregular
the shape, the greater the differences in expenditure on
food and non-alcoholic beverages as a percentage of
total household spending in the EU.

A closer look at the "big four” Member States shows
contrasting figures in the United Kingdom and ltaly, as
noted with the UK recording the lowest rate and ltaly
one of the highest. Contrasting are also figures for
France and Germany: the figure for this item of
consumption is quite high in France (14.4 %), and
much lower in Germany (11.8 %).

When the structure of expenditure in 1999 (the most
recent year for which data are available) is compared

Fig. 1. Share of the expenditure for Food and
non-alcoholic beverages in total household
consumption, 1999 (as a %)
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with the figures for 1995 (the first year for which data
compiled according to the ESA95 are available for
every Member State), it can clearly be seen that
expenditure on food and non-alcoholic beverages is
declining as a share of total household spending in all
Member States. This is normal in countries where
living standards are high and where spending is thus
channelled in other directions. In the European Union
the part of the spending for food and non-alcoholic
beverages decreased by 1.3 percentage points during
the five years under review. The biggest reductions
occurred in Ireland, where the spending as a percen-
tage of total expenditure fell by 3.7 points, and Spain
(down by 2.4 points).

The quota remained more or less unchanged in France
and Germany (— 0.7 points both), while in Italy and the
United Kingdom household expenditure on food and
non-alcoholic beverages fell by 1.8 and 1.5 percentage
points respectively (see Table 1).

Tab. 1. Expenditure for consumption of Food and
non-alcoholic beverages, 1995/99

(as a % of total consumption)

M1999 11995
EU-15 129 142
EUR 136  14.6
P 191 207
EL 168 182
E 153 177
| 150  16.8
F 144 151
B 132 145
DK 130  14.0
FIN 130  14.8
s 126 144
A 124 134
IRL 120 157
D 118 125
NL 116 130
UK 9.7 112

11
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The spread between the highest figure (Portugal) and
the lowest (United Kingdom) was 9.4 points, virtually
the same as the range recorded in 1995, when the
same two countries recorded the highest and lowest
figures. The figures reveal that households in Portugal
dedicate a part of their consumption almost twice as
big as that dedicated by households in the United
Kingdom.

To give a more accurate picture of the degree of
dispersion of the figures (which are absolute in this
instance) from the EU average (1), the standard devia-
tion has been calculated, i.e. the sum of the differences
of each country's figures from the average. In 1999 the
relative standard deviation was 17.0 %, meaning that
the figures recorded in the Member States differed on
average by 17.0 % from the EU average. The 1999
figure is slightly higher than those of previous years,
but it is still the lowest among the functions of
consumption for which ESA95 data are available (see
box 2). Comparing the same measure over the period
under consideration, the gap among EU countries for
consumption of food and non-alcoholic beverages
expanded: in 1995 the same figure was 16.0 %.

Lastly, one final element in the description of the func-
tion of consumption for food and non-alcoholic bevera-
ges is the trend, which on the one hand shows the pat-

tern (with growth rates) and on the other indicates the
change in absolute terms over the period under review
(with growth indices).

Generally, expenditure on food and non-alcoholic
beverages in the EU has not grown very much,
although there was a steady increase during the period
under review (1995/99). The biggest increase was in
fact recorded in 1997, when volume growth was
+ 1.3 %. Again Mediterranean countries stood out from
the other Member States by virtue of their very high
growth rates throughout the five-year period. There
was a noticeable increase in Portugal and Spain, both
of which recorded growth of + 2.9 % in 1999. The most
vigorous growth, though, occurred in Ireland, + 5.7 %
in 1996. Contrasting, in Austria consumption of food
and non-alcoholic beverages remained virtually
unchanged.

A look at the "big four” in the EU reveals spending on
food and non-alcoholic beverages tended to show a
slow growth. In 1999 consumption was up in France
(+ 1.3 %) and Germany (+ 1.4 %), remained more or
less stable in the United Kingdom (+ 1.0 %) and fell
very slightly in Italy (— 0.7 %).

Table 2 shows the growth rates for expenditure on
food and non-alcoholic beverages in every EU country.

Fig. 2. Dispersion of shares for Food and non-alcoholic beverages in the EU Member States

Range, Minimum and Maximum values

+ Max - P:20.7

=-= P:20.3
OEU-15 @ EU:14.2 ® EU: 14.0
= Min = UK:11.2 - UK:11.2
1995 1996 1997

= P:19.6 - p-19.3

® EU: 13.6

= UK: 10.7

- P:19.1
® EU: 13.3 ® EU: 12.9
= UK:10.1 = UK 9.7

1998 1999

Relative standard deviation (as a %)

16.0 16.3 15.8

1995 1996 1997

1998 1999

(1) See Box 1 for a more detailed description of variations in the structure of consumption.

12
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Tab. 2. Growth of the expenditure for Food and non-alcoholic beverages (as a %)
Volume growth rates Price growth rates
1996 1997 1998 1999 1996 1997 1998 1999
0.6 1.3 1.0 1.2 2.4 1.7 1.3 1.3
EU-15 EU-15
A 0 A 0 A A 0 0
0.2 1.1 1.2 1.3 2.1 1.6 1.1 1.1
EUR EUR
? 0 A 0 A A 0 A
B -0.8 0.4 1.2 -1.7 B 1.7 15 0.9 1.2
v 2 At L4 4 Ol ol () At
-0.5 3.0 -0.4 0.7 2.0 1.9 1.4 2.0
DK DK
v A K 0 A ol 0 ol
5 0.0 0.2 15 1.4 5 1.2 15 0.6 0.7
€«> ” MM 0 t M A 1)
1.6 29 1.9 1.6 7.9 5.4 4.6 2.2
EL EL
A A ol A ol ol ol ol
E 1.3 22 0.4 29 E 3.5 1.9 1.8 2.2
0 A ? A A ol ol ol
E 0.0 0.9 0.9 1.3 E 2.0 1.3 0.7 0.5
€> 0 t 0 A 0 O 0
5.7 0.7 1.4 1.0 4.7 1.2 2.2 25
IRL IRL
A 0 A 0 ol A ol ol
| -1.1 1.8 1.6 0.7 | 4.0 1.9 2.0 1.7
v A A 0 A A A ol
1.8 21 1.3 0.9 1.4 1.9 1.8 2.0
NL NL
ol M At () () ol ol ol
A 1.8 0.8 0.1 0.2 A 1.7 1.2 0.8 0.5
ol () 2 2 Ol 0 O 0
b 2.1 2.4 25 2.9 b 29 1.9 2.3 21
A A ol A ol ol ol ol
1.2 1.4 2.0 2.1 1.1 1.2 1.4 1.3
FIN FIN
A 0 A A 0 t 0 At
s 24 1.3 0.7 0.9 s 0.8 1.9 1.0 0.5
ol () At () () ol () At
3.4 1.7 -0.3 1.0 25 1.8 1.6 1.4
UK UK
A A K 0 A ol A A
Note: arrows indicate trend in growth rate
strong growth AN (more than +1.5%) VYW (more than -1.5%) €= stable growth (0.0 %)
normal growth A (more than +0.5%) V¥ (more than - 0.5%)

slight growth 2

(between 0 and +0.5%)
when referring to prices we intend the Harmonised consumer price indices.

©

(between -0.5 and 0%)
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Also shown are the growth rates of consumer prices for
the function in question, since they provide a very use-
ful guide to understanding the trend in expenditure.
While the mass of data may appear confusing, arrows
have been included in the table to make it easier to see
at a glance how trends are developing.

To provide an overview, Figure 3 shows the average
growth rates for the period under review (1995/99) for
both volumes and prices. Right away it can be seen
how Greece, Ireland and Portugal stand out with their
vigorous growth for both variables. It can also be seen
that Sweden and Finland showed little change. The
dotted lines make it possible to compare each country
with the EU average. Austria and Germany were the
only Member States below the EU average growth rate
for both volumes and prices.

In Table 3 the growth indices were calculated in order
to determine the absolute variation. These indices
show how much volumes and prices went up between
1996 and 1999. The indices were calculated with 1996
as the reference year because also price indices are
illustrated and 1996 is the base year for HICP. Overall
in the European Union, the 1999 figure for food and
non-alcoholic beverages was 3.6 % above the 1996
figure; price growth was lower (2.6 %).

In 1999 the biggest absolute growth was achieved by
Portugal, where spending on food and non-alcoholic
beverages was up by 7.9 % in comparison with the

Fia. 3. Average growth rates 1995/99 in volume
and for specific prices,
Food and non-alcoholic beverages

5
4
A
3
2
1
(7]
Q
L
a 0
-1
-1 0 1 2 3 4 5
Volume ——>

Note: dotted lines indicate EU figures.
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Tab. 3. Growth index of the expenditure for Food
and non alcoholic-beverages, in volume and for
specific prices, 1999

(1996=100)

H Volume [ Price

EU-15 103.6 102.6

EUR 103.7 102.5
P 107.9 106.2
EL 106.4 111.4
FIN 105.6 102.8
E 105.5 101.8
NL 104.4 105.2
I 104.2 101.7
DK 103.4 104.8
D 103.1 101.1
F 103.1 103.6
IRL 103.1 108.9
S 102.9 103.8
UK 102.4 101.2
A 101.2 102.5
B 99.9 104.1

reference year (1996=100). Next came Greece
(+ 6.4 %) and Finland (+ 5.6 %). It should be noted that
price evolution has been very different: in Portugal pri-
ces grew only by 6.2 %, but in Greece (+ 11.4 %) pri-
ces grew much more, even more than volumes. In
Belgium and, in Austria the 1999 volume growth figu-
res were basically the same as those for the reference
year. But price growth was more important, in particu-
lar in Ireland where in 1999 price were 8.9 % higher
than the benchmark while volume grew by 3.1 % only
(see Table 3).

Table 4 also attempts to provide a picture of trends in
the consumption as well as in the prices of food and
non-alcoholic beverages: the boxes indicate the possi-
ble combinations linking volume and price trends, and
the countries' positions reveal those with similar trends
and those where the trends differ. Table 4 shows that
differences in the trend pattern are common among the
EU Member States.
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Tab. 4. Trend in volume and prices growth for Food and non-alcoholic beverages

consumption

V-~

>

Note:

++:trend always increasing
--: trend always decreasing
+- : trend at first increasing
then decreasing

P+- P~ P-+ P--
F EUR
FIN P
NL |
D
DK EU-15 E
EL IRL
A UK

-+: trend at first decreasing and
increasing
~: erratic trend

Gray shaded cells indicate

opposite trend in volume and
prices growth. It should be
noted that signs refer to growth
trend. A negative sign thus indi-

cates a slowdown in growth and
not that growth rates were
negative.
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2. Housing, water, electricity, gas and other fuels

Housing accounts for bigger shares of
total expenditure in Scandinavian coun-
tries

The biggest share of total household consumption in
the European Union goes on Housing, water, electrici-
ty, gas and other fuels. This heading accounted for just
over a fifth (21.2 %) of all household spending in the
Union in 1999. The figure was particularly high among
the Nordic members of the EU: 30.6 % in Sweden,
27.3 % in Denmark and 25.5 % in Finland. But at the
other end of the scale shares were particularly low in
Portugal (10.7 in 1999), in Spain (14.5 %) and in
Greece (17.2 %).

Fig. 1. Share of the expenditure for Housing,
water, electricity, gas and other fuels in total

household consumption, 1999 (as a %)
B

UK 30 DK
25
S 20 D
15
10
FIN EL
5

0

NL IRL

When it comes to the significance of expenditure on
Housing, water, electricity, gas and other fuels as a
share of total spending, there are two distinct geogra-
phic groups. On the one side there is the Nordic
group (Denmark, Finland and Sweden) where the
figures are high; on the other side, there are three
Mediterranean countries — i.e. a southern group
comprising Portugal, Greece and Spain — where the
figures are low.

In the "big four” EU countries there are also two distinct
groups, with France and Germany spending roughly
the same on Housing, water, electricity, gas and other
fuels (24.3 % and 23.9 % respectively in 1999), while
in Italy (19.5 %) and the United Kingdom (18.1 %) the
figures are much lower.

When changes in the structure of household consump-
tion are compared over the period from 1995 to 1999
— which is the only period for which harmonised
ESA95 data are available for nearly all Member
States — it can be seen that spending as a percen-
tage on Housing, water, electricity, gas and other
fuels stayed more or less the same. There was very
little change in the percentage figure between 1995
and 1999, with a reduction of only 0.2 percentage
points from 21.4 % to 21.2 %. In virtually every
Member State the change was negligible over the five
years under review. There was a significant change
only in Ireland, where spending on Housing, water,
electricity, gas and other fuels increased by 2.6 per-
centage points. However in Sweden, the Member
State that spends most on Housing, water, electricity,
gas and other fuels as a percentage of total house-
hold consumption, the figure fell by 1.9 points.

Tab. 1. Expenditure for consumption of Housing,
water, electricity, gas and other fuels, 1995/99

(as a % of total consumption)

H1999 1995

EU-15 21.2 21.4

EUR 21.6 21.5
S 30.6 32.5
DK 27.3 27.4
FIN 25.5 25.3
D 243 23.4
F 23.9 23.8
B 23.9 23.9
NL 20.8 214
A 19.7 18.8
| 19.5 19.4
IRL 18.5 15.9
UK 18.1 19.0
EL 17.2 17.6
E 14.5 14.7
P 10.7 10.7

17



| TABLE OF CONTENTS I

Housing, water, electricity, gas and other fuels eurostal
Fig. 2. Dispersion of shares for Housing, water, electricity, gas and other fuels consumption
in the EU Member States
Range, Minimum and Maximum values

+ Max S:325 S:33.3 5:32.9 S:32.1 S:30.6

O EU-15 EU: 214 EU: 21.8 EU: 21.6 EU: 21.3 EU: 21.2

=Min P 10.7 P:10.7 P:10.7 P:10.7 P:10.7

1995 1996 1997 1998 1999

Relative standard deviation (as a %)

1995 1996

Figure 1 shows the figures for all the Member States in
1999. It can be seen that the pattern is very irregular,
clearly revealing the extent of the differences among
the Member States.

As was said at the start, spending in 1999 on Housing,
water, electricity, gas and other fuels accounted for the
biggest share of total household expenditure in
Sweden (30.6 %) and the smallest in Portugal
(10.7 %). The range of figures in the Member States
was thus 19.9 points, with the figures showing that
households in Sweden spent three times as much on
Housing, water, electricity, gas and other fuels than
those in Portugal (see Figure 2).

An idea of the spread of the figures can be obtained by
looking at the standard deviation, which shows to what
extent each country's figures differ from the average. In
1999 the Member States' data on consumption varied
from the average by 24.1 %. The trend over the period
under review was for the gap to narrow, since in 1995
the figure was in fact 25.7 %. This shows that the
Member States' figures for spending on Housing,
water, electricity, gas and other fuels in the Union are
gradually getting closer.
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Prices rise faster than volumes in

Denmark, Italy and the Netherlands

Table 2 shows the growth rates for both volumes and
prices as a way of indicating trends in spending on
Housing, water, electricity, gas and other fuels.

To provide an overview of the situation, Figure 3 shows
the average growth rates for 1995-1999. The good
thing about a scatter graph is that it reveals at a glan-
ce the extreme values. Here, it can clearly be seen that
both volumes and prices grew at a fast rate in Greece
and Finland. In Sweden, on the other hand, consump-
tion in volume remained basically unchanged, while
prices showed a modest growth.

The exactly opposite situation prevailed in Ireland,
where average prices were fairly stable but average
volumes increased at the fastest. A common feature of
most of the Member States during the period under
review was that the growth rates for volumes of spen-
ding tended to ease in 1997 before picking up again in
the next two years. The exceptions to the rule occur-
red in Ireland and Finland, where the volume growth
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Tab. 2. Growth of the expenditure for Housing, water, electricity, gas and other fuels (as a %)

Volume growth rates

Prices growth rates

1996 1997 1998 1999
2.6 0.8 1.8 1.5
EU-15
ol 0 ol Ol
2.7 0.8 1.9 1.6
EUR
ol 0 ol Ol
B 2.7 0.5 2.8 1.3
ol 0 ol 0
3.0 -0.7 1.2 2.2
DK
ol v A ol
b 3.5 1.2 1.4 1.2
ol 0 At A
2.3 1.7 3.4 2.5
EL
A A A A
E 1.7 1.5 4.0 3.2
A A A ol
E 2.2 0.4 2.3 2.1
ol 2 ol Ol
4.1 5.6 5.3 4.1
IRL
A A A A
| 1.9 -0.3 1.1 1.1
ol 4 A 0
3.6 -0.2 1.3 1.8
NL
ol L4 A Ol
A 2.8 1.9 1.6 0.6
ol ol ol A
P 2.5 2.4 2.9 3.4
A A A ol
1.7 2.3 2.6 2.1
FIN
A A A A
s 0.4 -0.5 0.5 0.1
2 7 A 2
2.1 1.2 1.4 1.0
UK
ol 0 At A
Note: arrows indicate trend in growth rate
strong growth AA  (more than +1.5%) W
normal growth A (more than +0.5%) v

slight growth 2

(between 0 and +0.5%)
when referring to prices we intend the Harmonised consumer price indices.

©

1996 1997 1998 1999
3.1 2.7 1.2 15
EU-15
M l)) 0 M
2.9 2.8 1.0 1.4
EUR
M l)) 0 1)
5 3.4 1.4 0.8 1.9
M 1) 0 l))
3.6 3.0 2.8 3.8
DK
M M M M
5 1.9 2.8 0.6 1.6
M l)) 0 M
8.8 2.3 3.0 0.9
EL
M M M 1)
c 3.8 3.4 15 2.1
M M M M
. 2.9 15 0.5 0.0
M i) r» €5
2.5 -0.8 -0.5 3.2
IRL
ol v VoM
| 3.8 4.0 2.2 1.7
M i) M k)
4.8 5.1 2.7 2.8
NL
M M M M
A 5.3 3.3 0.8 1.2
M l)) 0 1)
o 0.9 4.1 2.5 1.0
0 M M 1)
3.8 2.5 1.6 2.2
FIN
M M M M
s 4.9 3.7 1.1 -0.9
M i) 0 v
3.2 1.7 1.2 2.2
UK
M l)) 0 M

(more than -1.5%)
(more than - 0.5%)
(between -0.5 and 0%)

€= stable growth (0.0 %)
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rates increased steadily throughout the whole period.
Sweden and Austria were the only country where the
growth rate for expenditure on Housing, water, elec-
tricity, gas and other fuels tended to slow down.

Prices showed more or less the same pattern: a slow-
down at the start of the period, with an upturn in 1999.
But the pattern was less uniform among the Member
States. In France and Sweden there was a linear
reduction in prices over the period under review. In
Italy, the Netherlands and Portugal, on the other hand,
prices moved upwards and then declined at the end of
the period. Table 4 shows the trends of the volume and
price variables, indicating where possible any similari-
ties between Member States.

Lastly, as a way of indicating absolute changes in
volumes and prices during the review period, Table 3
shows the growth indices. In 1999 expenditure volu-
mes for Housing, water and electricity gas and other
fuels were up by 4.1 % compared with the reference
year; prices showed an even bigger variation

Fia. 3. Average growth rates 1995/99 in volume
and for specific prices,
Housina, water, electricity, aas and other fuels

6
5
A
4 NL
DK
| [}
3 .
A
UK
, 5.
® B
8 :
z, o
, :
0 1 2 3 4 5 6

Volume —>»

Note: dotted lines indicate EU figures.
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(+ 5.3 %). Among the "big four" France showed the
biggest volumes variation (+ 4.9 %), while Germany
(+3.9%), the United Kingdom (+ 3.6 %) and ltaly
(+ 2.0 %) recorded more modest growth indices. The
opposite stands for prices: in France prices in 1999
were 2.0 % higher than figure in the reference year,
but in Italy (+ 8.1 %), in Germany (+ 5.1 %) and in the
United Kingdom (+ 5.2 %) the variation was much
bigger. Among all Member States Ireland (+ 13.3 %)
and Portugal (+ 8.9 %) recorded the biggest absolute
volume growth in the expenditure for Housing, water
and electricity gas and other fuels.

Tab. 3. Growth index of the expenditure for
Housing, water, electricity, gas and other fuels,
in volume and for specific prices, 1999

(1996=100)

H Volume [ Price

EU-15 104.1 105.5

EUR 104.4 105.3
IRL 115.7 101.9
E 108.9 107.1
P 108.9 107.8
EL 107.8 106.3
FIN 107.1 106.4
F 104.9 102.0
B 104.7 104.1
A 104.1 105.4
D 103.9 105.1
UK 103.6 105.2
NL 103.0 110.9
DK 102.7 109.9
| 102.0 108.1
S 100.1 103.9
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Tab. 4. Trend in volume and prices arowth for Housinq, water, gas

and other fuels consumption

V-

>

P+- P~ P-+ P--
IRL
FIN
EL EU15 EUR E
D B E s
UK
DK
| NL p
A

Note:

++: trend always increasing

--: trend always decreasing

+-: trend at first increasing then
decreasing

-+: trend at first decreasing and
increasing

~: erratic trend

Gray shaded cells indicate
opposite trend in volume and
prices growth. It should be
noted that signs refer to growth
trend. A negative sign thus indi-
cates a slowdown in growth and
not that growth rates were
negative.
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3. Transport

European households spend much the
same on Transport as on Food

Transport takes third place in expenditure by house-
holds in the European Union, after Housing and Food:
in 1999, Transport accounted for 14.1 % of total
consumption in the Union, a share roughly equivalent
to household spending on Food, non-alcoholic bevera-
ges, tobacco. The highest relative rates of household
spending on Transport, at around 16 %, were recorded
in Portugal and Belgium. In Greece (8.4 %), on the
other hand, Transport is least significant, at one-half of
the Portuguese rate. The share of household expendi-
ture on Transport in Greece stands apart from the
values observed in the other EU countries.

Fig. 1. Share of the expenditure for Transport
in total household consumption, 1999 (as a %)

B
UK 20 DK
s 2 D
10
FIN 5 EL
0
P E
A F
NL IRL

/

In France and Germany, Transport represents some
15 % of household spending; in the United Kingdom, it
is only slightly less (14.4 %), while the share for Italian
households (12.6 %) is more modest, and one of the
lowest in the Union.

Over the period under review, there was little change in
the percentage of expenditure devoted to Transport in
the Union (+ 0.6 percentage points between 1995 and
1999) or in most Member States. Belgium is conspi-
cuous in that household expenditure on Transport soa-
red over the period: in 1999 it was by almost 3 percen-
tage points higher than in 1995 and the second highest
on record in the EU. The rates rose in Spain, Finland
and Sweden, too, albeit more moderately. Greece is

unique in that spending on Transport declined through
the period 1995-1999.

Figure 1 shows how Transports rates are broadly simi-
lar, with a fairly regular pattern other than in Greece,
where the percentage falls well below those recorded
in the other Member States. In 1999, the range, or the
distance between the extremes, was 8 percentage
points, although this declines to only 3.8 percentage
points if Greece is excluded.

Considering standard deviation, a more comprehen-
sive measure of data dispersion, the Member States'
Transport data are closely grouped: in 1999, the data
varied from the average by 14.3 %, the lowest value
among the 12 functions of consumption analysed in
this study.

Tab. 1. Expenditure for consumption of
Transport, 1995/99

(as a % of total consumption)

m1999 [11995

EU-15 14.1 13.5
EUR 141 13.5
P 15.9 14.9
B 15.7 12.9
D 15.1 14.2
F 15.0 14.6
UK 14.4 14.2
FIN 14.0 12.8
DK 13.8 13.5
E 13.4 11.6
S 13.2 121
A 12.7 12.6
| 12.6 12.3
NL 12.4 12.2
IRL 12.0 11.4
EL 8.4 8.9
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Fig. 2. Dispersion of shares for Transport in the EU Member States

Range, Minimum and Maximum values

+ Max P:14.9 P:15.3
O EU-15 EU: 13.5 EU: 13.6
=Min
EL:89 EL:8.7
1995 1996

P 156 P:15.8 B:15.9

EU: 13.8 EU: 13.9 EU: 14.1

FL87 EL-87 EL:84
1998 1999

Relative standard deviation (as a %)

1995 1996

Prices grew steadily while spending volu-
mes are more volatile

As in previous chapters, Table 2 shows growth rates
calculated for volumes and prices for the entire period
under investigation.

Growth of household expenditure in the EU was fairly
dynamic during the whole period considered and in
1999 consumption grew at 4.0 % rate. In Germany
(+ 3.3 %), volume growth was consistently below ave-
rage, while in France (+ 5.1 %) and the United
Kingdom (+ 2.8 %), the evolution of consumption for
Transport was less clear-cut. In Italy, growth was varia-
ble and in 1999 it almost came to a halt (+ 0.2 %).
Price evolution was steadier: in the EU in 1999 prices
for Transport grew at 2.0 %. In Germany, ltaly and the
United Kingdom prices in 1999 grew at a rate around
2 %, while in France growth was sluggish (+ 1.1 %).

Figure 3 resumes average growth rates for volumes
and for prices over the period 1995/99. This figure has
the advantage to highlight countries with significant
deviations from the EU average and at the same time
to illustrate an overall picture of the two values.

Average volume growth rose to extraordinary rates in
Ireland and Spain, and was still very high in Belgium
and Finland. The bisecting line describes all the points
at which the average growth rates in volumes and pri-
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11.8 .

1998 1999

ces are equal. It is thus clear that the volume compo-
nent was more dynamic than prices in all countries, in
that every point is located to the left of the bisecting
line.

When considering absolute growth (growth index
1996=100), it is again evident that volumes had a big-
ger variation than prices: in 1999 expenditure for
Transport in the EU was by 12.4 % higher than the
same figure recorded in the reference year, while pri-
ces variation was only at 4.9%. In the "big four" coun-
tries changes in household expenditure for Transport
were quite similar in the United Kingdom (+ 10.2 %),
Germany (+ 8.9 %) and France (+ 8.4 %). In Italy abso-
lute growth was more pronounced (+ 14.3 %).

Expenditure for Transport (at constant prices) had an
extraordinary increase in Ireland and Spain, where in
1999 figure was around one third higher than the
benchmark figure (1996).

Individual growth trends in EU countries show a com-
mon marked upswing in prices in 1999; the pattern for
volumes was more changeable as in many countries a
downturn in 1997 was followed by a recovery in 1998
and another decline in 1999. As in previous chapters,
the table sets out the different trends drawn from the
figure, identifying groups of countries with comparable
trends and those which stand out by virtue of their mar-
ked differences.
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Tab. 2. Growth of the expenditure for Transport (as a %)
Volume growth rates Price growth rates
1996 1997 1998 1999 1996 1997 1998 1999
2.9 3.1 4.8 4.0 3.2 2.1 0.7 2.0
EU-15 EU-15
A ol A ol ol A () A
2.8 2.7 5.2 4.3 3.1 1.5 0.3 2.0
EUR EUR
A ol A ol ol A ? A
B 7.8 3.4 9.0 6.9 B 3.5 2.1 -0.7 3.0
A ol A ol ol A v A
4.1 3.5 6.4 -3.6 2.7 2.2 0.7 4.2
DK DK
A ol A L4 4 ol A () A
b 2.5 1.3 4.1 3.3 b 2.5 1.6 -0.1 2.5
A 0 ol ol ol A 2 ol
1.6 6.4 5.5 2.9 5.5 5.2 2.9 -1.6
EL EL
A ol A ol ol A ol 144
E 5.3 9.3 9.1 10.2 E 4.3 2.5 -0.1 2.3
A ol A ol ol A 2 A
E 2.5 -3.1 6.5 5.1 E 3.2 1.1 0.0 1.1
A L4 4 ol ol ol A > y
11.1 11.3 10.1 8.9 2.9 3.2 0.9 2.2
IRL IRL
A ol A ol ol A () A
| -0.1 11.2 2.6 0.2 | 4.3 1.5 1.3 2.1
[ ol A ? ol A 0 A
2.9 3.9 5.7 6.6 0.6 1.2 0.2 2.8
NL NL
A ol A ol () 0 ? A
A 4.3 0.0 3.2 4.2 A 4.1 1.2 -0.4 1.1
M €D A ol ol 0 [ 0
b 5.5 4.4 3.5 4.0 P 4.3 3.6 3.5 2.8
A ol A ol ol A ol A
6.6 4.3 9.5 5.2 3.1 0.5 1.6 2.4
FIN FIN
A ol A ol ol 0 ol Ol
s 1.1 4.5 4.2 8.5 s 1.6 1.3 -0.1 1.6
0 ol A ol ol 0 2 A
3.6 4.4 2.7 2.8 3.8 4.9 2.4 2.0
UK UK
A ol A ol ol A ol A
Note: arrows indicate trend in growth rate
strong growth AN\ (more than +1.5%) VYW  (more than -1.5%) €-> stable growth (0.0 %)
normal growth A (more than +0.5%) ¥ (more than - 0.5%)

slight growth &

(between 0 and +0.5%)
when referring to prices we intend the Harmonised consumer price indices.

©

(between -0.5 and 0%)
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Fig. 3. Average growth rates 1995/99 in volume
and for specific prices, Transport

Tab. 3. Growth index of the expenditure for
Transport, in volume and for specific prices,

1999
12 . (1996=100)
mVolume [ Price
e RL
10 : EU-15 1124 1049
: EUR 1128 1038
e E
8 : IRL 1334  106.4
A B £ E 1314  104.8
QFIN
{
6 : B 120.5 1044
NL .
. FIN 120.0 1045
sé® EL oP
R S 1182 1028
"""""'A"'?'."'UK""
F % & NL 117.0 104.2
g 2 EL 1156 106.5
g I 1143 105.0
>
0 P 1124 110.2
0 1 2 3 4 5 6 UK 1102 109.6
Prices ——————>
Note: the dotted lines indicate EU figures. D 108.9  104.0
It should be noted that the axes have been interchanged with 108.4 102.2
respect to similar figures in previous chapters. Since axes have dif-
ferent scales, the bisecting line has been added as a reference 107.6 101.9
DK 106.1 107.2
Tab. 4. Trend in volume and prices growth for Transport consumption
: P~ P-+ P--
NL
EU-15
IRL 1 EL Note:
++: trend always increasing
EUR --: trend always decreasing
Vv~ UK B DK D E P +- : trend at first increasing
F S FIN then decreasing
-+: trend at first decreasing and
increasing
V-+ A ~: erratic trend
Gray shaded cells indicate
opposite trend in volume and
v prices growth. It should be
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noted that signs refer to growth
trend. A negative sign thus indi-
cates a slowdown in growth and
not that growth rates were
negative.
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4. "Recreational”’: Recreation and culture, Restaurants and hotels, Alcoholic

beverages and tobacco

We have seen that nearly half of all household
consumption focuses on the three components of
expenditure that have just been described. In the
European Union in 1999, households spent 48.1 % of
total expenditure on Housing, water, electricity, gas
and other fuels, Transport and Food and non-alcoholic
beverages.

If we regard these headings as items of "basic"
consumption, it is then possible to identify those that
can be better described as "recreational”. Generally
speaking, we can say that recreational covers
Recreation and culture, Restaurants and hotels and
Alcoholic beverages and tobacco. If the figures for
these three headings of household consumption are
added together, we find that in the EU in 1999 recrea-
tional spending accounted for 21.8 % of total expendi-
ture, or well under half of the figure for basic spending.

Figure 2 shows the totals for "basic” and "recreational’
consumption in the EU. It is interesting to see how the
pattern over time is perfectly symmetrical, "recreatio-
nal” consumption increased the share of total spending
by less than 1 percentage point, and "basic” consump-
tion decreased by 1 percentage point.

Fig. 1. Share of expenditure for "recreational" and
"basic" consumption items in the EU, 1999
(as a %)

Alcoholic
Other bev. 4.4%
30.1%
Restaurants
. 8.1%
Recreational
21.8%
Basic Recreation

48.1% \ 9.4%

Table 1 gives the figures for "basic” and “"recreational”
consumption. It can be seen that in 1999 households
in Spain, Ireland and the United Kingdom were remar-
kable for their high levels of "recreational” consump-
tion. In Ireland and the United Kingdom, spending on
alcoholic beverages and tobacco was particularly high,
well above the figures recorded in the other Member

Fig. 2. Evolution in the share of expenditure for
“recreational"” and "basic" consumption items in
the EU (as a %)

50.0
"Basic"
49.5

49.0

48.5

48.0

ALLLEALEALEA TR AT AR TR L TR R LR R LR LA
23.0
"Recreational”
22.5

22.0

21.5

21.0
1995 1996 1997 1998 1999

States. In the case of Spain and Ireland the significan-
ce of spending on restaurants and hotels was another
reason for their high ranking with respect to "recrea-
tional” spending.

A closer look at "recreational” consumption reveals that
in 1999 households in the European Union spent 9.4 %
of their total expenditure on recreation and culture,
8.1% on restaurants and hotels and 4.4 % on alcoholic
beverages and tobacco.

The highest figures for percentage spending on recrea-
tion and culture in the EU were recorded in the United
Kingdom, Austria, Finland, the Netherlands, Sweden
and Denmark, with figures of around 11 %. Greece
was at the other extreme, with a figure of 4.7 %.

For restaurants and hotels, it is Spain that is well
ahead of the other Member States, with Spanish hou-
seholds devoting 18.6 % of their total expenditure to
this heading in 1999. Next come Greece and Ireland,
with figures of 15.7 % and 15.1 % respectively. The
countries where households spend least on restau-
rants and hotels are Germany and Sweden, where the
figure is about 5 %.
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Tab.1. Share of expenditure for "recreational” and

"basic" consumption items in the EU, 1999,

(as a %)

H Recr. [ Basic
EU-15 21.8 48.1
EUR 20.5 49.3
E 30.5 43.2
IRL 28.0 42.6
UK 271 42.2
A 25.5 44.8
EL 24.9 42.5
FIN 23.9 52.6
DK 21.0 54.0
S 20.2 56.4
NL 20.2 44.8
F 19.5 53.3
P 19.1 45.7
| 19.1 471
D 18.2 51.2
B 17.4 52.9

We have already said that the United Kingdom and
Ireland head the list of EU countries for spending on
alcoholic beverages and tobacco, with figures of
7.9 % and 6.2% in 1999. Next, with much lower figu-
res, come Finland (5.7 %) and Denmark (4.9 %).
Italian households spend least on alcoholic bevera-
ges and tobacco: only 2.5% of total expenditure.

Table 2 shows the figures for the three categories of
spending in 1995 and 1999, with an indication also of
the percentage change. In general, the figures for
recreational consumption remained fairly stable. The
biggest variations occurred in the United Kingdom,
where spending on alcoholic beverages and tobacco
fell by 0.6 percentage points, while recreation and
culture increased by 1.3 points. There was also a
noticeable change in spending on recreation and cul-
ture in Ireland, where the figure fell by 0.9 points,
while in Greece, the share of expenditure for Hotels
and Restaurants increased by 1.1 %.

In order to get an idea of the range of figures and of
the differences among the Member States, Figure 3
shows the maximum and minimum figures and the
relative standard deviation. It can be seen that for
recreation and culture it is the minimum figure (4.7 %
in Greece) that differs most from the EU average of
9.4 %, while for alcoholic beverages and tobacco and
restaurants and hotels the biggest deviations occur
with the maximum figures.

When the figures are considered in terms of the
spread around the average, they appear fairly similar
in the case of recreation and culture but more varied
when it comes to alcoholic beverages and tobacco.
However, the biggest differences among the Member
States occur with restaurants and hotels.

Fig. 3. Share of consumption expenditure by item, 1999 (as a % of total consumption)
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B
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Tab. 2. Shares of consumption by item in the EU, 1995/99 (as a % of total consumption)

Recreation Restaurants and hotels Alcohol and tobacco

1995 1999 diff 1995 1999 diff 1995 1999 diff
EU-15 9.0 9.4 0.3 8.0 8.1 0.1 4.3 4.4 0.1
EUR 8.8 8.8 0.0 8.1 8.2 0.0 3.5 3.5 0.0
B 8.4 7.9 -0.5 5.9 5.7 -0.2 3.8 3.9 0.1
DK 10.6 10.8 0.2 5.4 5.4 0.0 5.0 4.9 -0.1
D 9.4 9.3 -0.1 5.5 5.0 -0.5 3.9 3.9 0.0
EL 4.5 4.7 0.2 14.7 15.7 1.1 4.2 4.5 0.3
E 8.5 8.4 -0.1 18.9 18.6 -0.2 2.7 3.4 0.7
F 8.5 8.7 0.2 7.3 7.4 0.1 3.4 3.4 0.0
IRL 7.7 6.7 -0.9 14.6 15.1 0.5 6.6 6.2 -0.4
| 7.3 7.7 0.4 8.7 8.9 0.1 25 25 0.0
NL 11.0 11.1 0.1 5.8 5.9 0.0 3.5 3.2 -0.3
A 11.0 11.2 0.2 12.0 115 -0.4 2.7 2.8 0.1
P 5.5 6.3 0.8 8.8 8.7 -0.1 4.2 4.1 -0.1
FIN 11.0 111 0.2 7.2 71 -0.1 6.1 5.7 -0.4
S 10.2 11.0 0.8 4.6 5.1 0.5 4.6 4.1 -0.4
UK 10.3 11.6 1.3 71 7.5 0.4 8.5 7.9 -0.6

Fig. 4. Dispersion of shares for Recreation and culture, restaurants and hotels, alcoholic beverages
in the EU Member States, 1999

+ Max
®Fy-15

=Min

UK:11.6

EU: 9.4

Recreation and culture

Recreation and culture

Range, Minimum and Maximum values

E:18.6

EU: 8.1

D:5.0

Restaurants and hotels

Relative standard deviation (as a %)

Restaurants and hotels

UK:7.9

EU: 4.4

Alcohol and tobacco

Alcohol and tobacco
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Fig. 5. Evolution of the expenditure for "recreational” items of consumption and related prices in the

Restaurants and hotels

Alcohol and tobacco

) O/O\o\o

*—

EU15 (as a %)
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—&— Volumes growth rates

1998 1999 1996 1997 1998 1999

—O— Prices growth rates

Note: When referring to prices we intend the Harmonised consumer price indices.

The relative standard deviation for Restaurants and
hotels is the highest of the functions considered, mea-
ning that there are substantial differences among the
Member States.

For a picture of how volumes and prices have evolved,
Figure 5 shows the growth rates in the EU. In the case
of recreation and culture, the trend with regard to
consumption in volume terms was patrticularly vigorous,
exceeding 5 % in the last two years under review. For
restaurants and hotels, the increase was more modest,
while there was hardly any change for alcoholic bevera-

ges and tobacco— apart from 1999 when the figure was
+ 2.3 %.

In order to show the general picture by country, Table 3
gives the growth indices and Figure 6 the changes in
volume in order of importance. It can be seen that in the
United Kingdom consumption in volume terms for
recreation and culture grew most in the five-year review
period, and in 1999 it was 34.4 % higher than in the refe-
rence year of 1996. In the Union as a whole, the figure
showed a rise of 15.7 %, and there were substantial
rises in most Member States.

Tab.3. Growth index of the expenditure for "recreational" items of consumption, in volume and for

specific prices, 1999 (1996=100)

Recreation Restaurants and hotels Alcohol and tobacco

Volume Prices Volume Prices Volume Prices

EU 115.7 102.5 107.8 108.0 103.0 111.0
EUR 111.4 102.6 106.6 106.6 105.8 108.8
B 107.7 101.7 108.1 105.6 105.3 107.5
DK 115.3 103.4 111.3 107.7 107.8 105.0
D 105.0 103.0 103.8 104.5 105.2
EL 113.1 113.6 113.7 122.9 1071 122.7
E 115.3 106.8 111.5 110.2 125.6 123.1
F 114.3 100.0 108.3 105.3 99.2 110.7
IRL 118.1 106.5 118.3 111.3 122.0 111.3
| 115.2 103.3 107.0 108.4 102.7 110.5
L : 102.7 : 105.1 : 107.5
NL 120.1 103.0 112.3 107.6 102.4 109.5
A 116.3 100.4 105.5 105.3 113.9 103.3
P 115.2 101.4 110.9 108.3 106.9 114.5
FIN 114.2 102.4 108.1 107.4 111.0 105.1
S 125.9 98.9 114.1 105.0 96.6 1114
UK 134.4 101.9 112.0 111.5 96.7 116.8
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"Recreational”: Recreation and culture, Restaurants and hotels, Alcoholic beverages and tobacco

Fig. 6. Growth index of the expenditure for "recreational” items of consumption, 1999 (1996=100)
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The smallest changes were in Belgium (+ 7.7 %) and
Germany (+ 5.0 %). The changes were generally less
marked in the case of restaurants and hotels, for which
in the EU as a whole the increase over the period was
7.8 %. There was a big rise only in Ireland, where the
figure for restaurants and hotels posted an increase of
18.3 % in relation to the reference year. In Germany, on
the other hand, the 1999 figure was actually down by
2.1 % on the 1996 figure.

The changes were, on average, even smaller for alco-
holic beverages and tobacco, which recorded an
increase of only 3.0 % in the EU during the review per-
iod. The highest growth indices were achieved in Spain
(+25.6 %) and Ireland (+ 22.0 %), but increases were
much less marked in the other Member States. Indeed,
in Sweden and the United Kingdom the 1999 figures
were down on those of the reference year: — 3.4 % and
— 3.3 % respectively.
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5. Other consumption items

In the next section we describe the remaining func-
tions of consumption. Those items have been grou-
ped for being of minor importance in total consump-
tion or for lack of consistency among data. In the fol-
lowing a description of the expenses for Clothing and
footwear, for Furnishings, household equipment and
routine maintenance of the house and for
Communication is given. As for the other functions,
Health, Education and Miscellaneous of goods and
services, only a short graphical illustration of basic
figures will be done.

Altogether, the six items of consumption accounted for
only less than one third of total expenditure of house-
holds for consumption in the EU (see Figure 1).

In 1999 expenditure for Clothing and footwear in the
European Union was 6.6 % of total consumption.
Among Member States in three southern countries the
expenditure for Clothing and footwear was proportio-
nally the highest: Greece (11.0 %), ltaly (9.3 %) and in
Portugal (8.1 %).

At the opposite end of the scale, households in Finland
(4.6 %) and Denmark (5.0 %) spent the smallest relative
amount on this item. Over the period under review all
Member States except for Greece and Sweden reduced
the proportion spent on clothing and footwear (see Table

1).

Fig. 1. Part of "other" consumption items in the
EU, 1999 (as a% of total consumption)

\ Clothing
/ 6.6%
Furnish.
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Commun.
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/ 3 3 %
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Considering the absolute growth over the period
considered (1996=100), in the EU spending at cons-
tant prices for buying Clothing and footwear increased
by 6.5 %.

The corresponding prices had a smaller variation,
they grew only by 1.6 %. Among Member States, in
Ireland spending on this item had the most substan-
tial increase, the 1999 figure was 54.5 % higher than
the benchmark value. The next largest variations
were recorded in Portugal and the United Kingdom
(around + 16 %).

Tab. 1. Shares of consumption by item in the EU, 1995/99 (as a % of total consumption)

Clothing Furnishings Communications
1995 1999 1995 1999 1995 1999
EU-15 7.0 6.6 7 7.1 7.0 7 2.0 2.3 A
EUR 7.1 6.7 7 7.5 7.3 7 1.9 2.4 A
B 6.7 5.6 7 6.6 5.7 7 15 2.0 A
DK 5.2 5.0 7 5.8 5.6 7 1.7 1.8 A
D 7.1 6.5 7 7.6 7.2 7 2.0 2.3 A
EL 10.9 11.0 A 6.6 6.4 7 15 2.2 A
E 6.8 6.5 7 6.2 6.1 7 1.8 2.1 A
F 55 5.2 7 6.3 6.4 A 1.8 1.9 A
IRL 7.3 6.9 7 7.0 7.4 A 1.8 2.0 A
I 9.6 9.3 7 9.6 9.5 7 2.1 2.9 A
L : : : : : :
NL 6.5 6.2 7 7.4 7.4 €«> 2.1 3.2 A
A 7.1 6.7 7 8.9 8.6 7 2.0 2.8 A
P 8.2 8.1 7 6.6 7.0 A 2.0 2.4 A
FIN 4.8 4.6 7 45 4.6 A 1.9 27 A
S 5.4 5.4 €> 4.6 4.8 A 2.3 3.0 A
UK 6.6 6.1 7 5.9 6.2 A 2.1 2.2 A
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It should be noted that in those three countries, in rela-
tion to the large increase in spending, prices recorded
a contraction (see Table 2).

Spending for Furnishings, household equipment and
routine maintenance of the house in 1999 took a share
of 7.0 % in total consumption — this items is thus sligh-
tly ahead Clothing and footwear.

Households in Italy (9.5 %) and in Austria (8.6 %) dedi-
cated the largest parts of total spending to this item, in
Sweden (4.8 %) and Finland (4.6 %) the smallest.

Over last five years this figure for the EU as a whole
slightly reduced. Specifically, in Germany and ltaly this
item lost importance in household total consumption,
whilst in France and the United Kingdom the quota
increased. In all Member States this item did not come
to radical changes and variations in the shares were
fairly modest (see Table 1).

When considering the absolute growth of household
spending for Furnishings, household equipment and
routine maintenance of the house the variations are
more important: in 1999 spending in Sweden
(+ 22.3 %), Ireland (+ 21.3 %) and the United Kingdom
(+21.2%) was much higher than the same figure

Tab. 2. Growth index of the expenditure for
Clothing and footwear, in volume and for
specific prices, 1999

(1996=100)

HVolume [1Prices

EU-15 106.5 101.6
EUR 104.6 103.4
IRL 154.5 82.7
P 116.8 95.6
UK 116.4 88.8
FIN 113.9 99.0
NL 111.5 104.3
E 111.3 106.7
S 110.3 102.1
DK 110.1 92.0
EL 107.2 117.2
A 106.7 99.4
F 106.4 100.4

| 103.1 107.4
D 100.2 101.1

B 93.8 102.6
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recorded in 1996 (the reference year). Prices tended to
increase in all Member States, the only exception
being in Sweden. (see Table 3).

As a percentage of total consumption, the house-
holds in the Union dedicated 2.3 % of their total
consumption to communication spending. Dutch and
Swedish households showed the largest quotas (res-
pectively with 3.2 % and 3.0 %), while in Denmark
and France this item accounted for only less than 2 %
of total consumption.

Fig. 2. Shares of consumption by item in EU
countries, 1999 (as a % of total consumption)
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Over the period under consideration (1995/1999) this
item expanded its importance in all Member States. In
particular, the part of spending for Communication
increased most in the Netherlands, in Italy, in Austria
and in Finland — in those countries the quota
increased by roughly one percentage point. Even if
relatively small, spending for Communication has been
the most dynamic item in household consumption: in
the EU in 1999 spending for Communication grew by
19.1 %, whilst related prices dropped by 4.1 %.

Considering absolute growth over the 1996/99 period
the spending for consumption in the EU in 1999 was
43.7 % higher than the benchmark figure. In the
Netherlands spending nearly doubled over the referen-

Tab. 3. Growth index of the expenditure for
Furnishings, household equipment and routine
maintenance of the house, in volume and for
specific prices, 1999

(1996=100)

HVolume [1Prices

EU-15 109.1 103.2
EUR 107.0 103.6
S 122.3 99.2
IRL 121.3 107.7
UK 121.2 101.6
FIN 118.5 101.5
P 116.8 105.5
NL 116.4 104.9
E 114.5 107.7
DK 108.7 104.8
EL 108.1 114.7
A 108.0 104.4
| 107.6 106.1
F 107.3 102.0
B 102.6 101.9
D 102.5 102.2

ce period, in Finland it increased by 76.0 % and in
Ireland by 64.6 %. The smallest variation has been
recorded in France, where spending in 1999 was by
16.5 % higher than in the reference year.

Even considering the reduction in prices, expenditure
for Communication recorded an extraordinary develop-
ment in EU countries. Prices tended to fall, with the
exception of Spain (+4.7 % in 1999 compared to
1996), Sweden (+ 3.2 %) and Greece and ltaly, where
prices remained stable (see Table 4.).

Tab. 4. Growth index of the expenditure for
Communications, in volume and for specific
prices, 1999

(1996=100)

HVolume [IPrices

EU-15 143.7 93.9
EUR 145.8 93.5
NL 190.7 96.2
FIN 176.0 98.2
IRL 164.6 85.8
A 158.2 95.8
| 154.9 99.5
D 154.7 87.4
UK 141.0 93.0
B 136.5 97.9
E 127.5 104.7
S 126.9 103.2
P 125.9 95.4
DK 122.6 94.2
EL 118.2 100.2
F 116.5 941
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Spending for Education, as well as for Health, is stron- Tab. 5. Volume growth of expenditure for
gly influenced by the specific structure of these sec- Education expenses (as a %)
tors. In particular for Education the schooling system
differs widely among Member States. Therefore figures 1996 1997 1998 1999
are not fully comparable and in this section only a limi-
ted presentation will be given. EU-15 13 3.2 01 10
. . EUR 2.0 3.9 0.4 0.9
As a general matter the part of spending for Education
is small, ranging from 1.8 % in Spain, Greece and B -0.3 14.1 -0.2 1.9
Portugal to a mere 0.2 % in Sweden. DK 6.6 0.0 0.2 7.3
Fig. 3. Share of the expenditure for Education in D 0.4 18 3.4 0.1
total household cunsumption, 1999 (as a %)
EL -7.4 0.1 -3.2 2.5
20 B E 5.1 5.0 4.1 2.0
UK oK F 0.4 12.9 27 1.3
1.5
S D IRL 6.4 6.4 111 10.7
1.0 I 2.1 0.5 -0.7 -0.3
FIN 0.5 EL L
0.0 NL 0.1 1.3 -0.2 -1.6
p £ A 1.4 -1.7 -0.6 1.8
P 4.2 -5.9 1.0 3.4
A F FIN 5.0 20.2 -0.1 -0.5
S 14.0 9.9 1.2 1.8
NL 1AL UK 0.1 1.4 -0.2 0.6

Fig. 4. Dispersion of shares for Education in the EU Member States

Range, minimum and maximum values

2.5
2.0 = EL:2.0 + Max
- P:1.8

1.5
1o ® EU: 0.9 ® EU:1.0 OEU-15
0.5

= S:0.1 = S:02 = Min
0.0

1995 1999
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Health expenses is the function of consumption sho-
wing the widest variety amongst countries, chiefly
because the dominance of either private or public
health services influences the amount of private
expenditure under this heading .

In 1999, the highest share for health expenditure in
total consumption has been recorded in Portugal
(8.6 %), followed by Greece with 5.6 %. The smallest
share was 1.2 % recorded in the United Kingdom.

Fig. 5. Share of the expenditure for Health in total
household consumption, 1999 (as a %)

B
10
UK DK
8
s 6 D
4
FIN 2 EL
0
P E
A F
NL IRL

Fig. 6. Dispersion of shares for Health in the EU Member States

Range, minimum and maximum values

10
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Tab. 6. Volume growth of expenditure for Health

(as a %)

1996 1997 1998 1999
EU-15 1.1 0.9 1.8 3.0
EUR 1.1 1.0 1.4 3.1
B 1.4 1.4 2.5 2.5
DK 5.1 4.4 5.8 3.5
D -2.5 0.0 -0.9 3.0
EL -5.0 3.6 2.0 1.6
E 2.6 2.8 7.0 7.0
F 1.5 0.5 3.1 2.4
IRL 2.0 5.4 -1.6 4.3
| 2.1 3.1 1.7 1.3
L
NL 25.1 0.4 0.0 6.0
A 5.1 2.0 4.2 2.6
P -7.6 -1.0 3.5 2.1
FIN 4.2 3.0 2.1 6.1
S 1.8 -0.7 6.0 2.4
UK 3.8 -3.1 4.6 3.0
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Miscellaneous goods and services
Because of the disparate composition of this function Tab. 7. Volume growth of expenditure for
of consumption, little can be said about trends in mis- Miscellaneous goods and services (as a %)
cellaneous goods and services. Under this heading the
following items of consumption are included (n.e.c. = 1996 1997 1998 1999
not elsewhere covered): EU-15 53 24 38 38
Pgrson_al care Insurance EUR 17 55 4.1 36
Financial services n.e.c.  Personal effects n.e.c.
Other services n.e.c. Social protection B -1.3 6.5 6.4 2.6
However it is interesting to note that it accounts for a DK 4.0 4.9 -2.1 10.0
quite large proportion of total consumption: in 1999, in D 0.4 0.8 25 4.4
the EU it represented a share of 9.7 %. The highest
EL 3.6 4.3 6.4 5.6
Fig. 7. Share of expenditure for Miscellaneous
. . E 5.7 4.2 5.4 6.7
goods and services in total household consump-
tion, 1999 (as a %) F 2.6 1.1 3.3 2.1
B IRL 4.3 125 19.6 16.2
15 | -1.2 2.9 71 1.5
UK DK
L
10
s b NL 5.9 4.5 6.0 4.1
5 A 2.5 2.6 1.5 3.1
FIN EL
P 8.7 4.8 2.9 4.6
2 FIN 10.7 1.0 95 18
i E s -0.3 3.9 4.7 3.6
UK 4.7 2.8 2.8 4.0
A F
quota has been recorded in the Netherlands, where
NL IRL spending for this item (13.6 %) was even higher than

Range, minimum and maximum values

15
NL: 13.6 +Max
NL: 12.8
10
EU: 9.2 EU:9.7 eEy-15
5 EL: 52 EL: 5.6 = Min
0
1995 1999
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Box 1: Changes in the structure of household consumption

The structure of consumption, or how much
each function of expenditure contributes to
total consumption, is illustrated in the descrip-
tion of the functions themselves, although only
for the last five years (1995/99), as this is the
only period for which data are available for
every Member State using the new ESA95
system. Changes in consumer habits are slow,
of course, and it is therefore definitely more
interesting to analyse structural changes over
a longer period.

The values for the entire decade 1990/99
were therefore calculated by backward calcu-
lation, at the cost of sacrificing the greater
detail offered by ESA95, which provides data
for twelve functions of consumption, as
against ESA79's eight.

In analysing the changes in the structure of
consumption for the EU, the most striking phe-
nomenon to emerge is the drift between
expenditure on Food and beverages (including
alcoholic and non-alcoholic beverages and
tobacco) and Housing (including expenditure
on water, electricity, gas and other fuels). As
the decade progressed, outgoings on housing
claimed an ever-increasing share of house-
holds' expenditure in the European Union, and
outstripped food as the leading item of expen-
diture.

Figure 1 illustrates the changes in the main
items of household expenditure in the EU over

the last decade. Early on 1990, therefore, Food and
beverages and Housing accounted for roughly compa-
rable shares of total expenditure (Food and beverages
20.6 %, Housing 18.6 % in 1990). Subsequently, howe-
ver, expenditure on Housing increased inexorably to
21.2 % in 1999, while expenditure on food declined
consistently to 17.3% of total consumption by 1999.

Expenditure on Restaurants and hotels plus Miscella-
neous goods and services (1) also increased over the
period under investigation, and even overtook expen-
diture on food and beverages in the last year under
analysis (17.8 %). Expenditure on Transport and
communications also gained importance over the
decade and increased by 0.9 percentage points. In
1999 this item accounted for 16.4 of total consump-
tion.

Looking at the overall structural changes, and meas-
uring the differences between the percentages recor-
ded in 1990 and those for 1999, of the main headings
only Food and beverages declined, by 3.3 percen-
tage points of overall consumption. Housing expan-
ded by 2.6 points, and expenditure on Restaurants
and hotels and Miscellaneous goods and services
increased by 0.9 points. Overall, the rise in the latter
two items of expenditure absorbed the entire percen-
tage decline in Food and beverages. Taking all func-
tions together, the decline in households' expenditure
on food and beverages was matched by a marked
shift as consumer spending became more concentra-
ted on Housing, Restaurants and hotels and
Miscellaneous goods and services.

Fig. 1. Structure of consumption in the EU in 1990 and 1999 (as a % of total consumption)

Int:1990

Ext:1999

W Housing, water, electricity, gas and
other fuels

B Food and non-alcoholic beverages +
Alcoholic beverages, tobacco and
narcotics

O Restaurants and
hotels+Miscellaneous goods and
services

O Transport + Communications

0O Other

(1) Restaurants and hotels include Catering services, Accommodation services; Miscellaneous goods and services include
Personal care, Prostitution, Personal effects n.e.c., Social protection, Insurance, Financial services n.e.c., Other services n.e.c.
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Fia. 2. Chanages in the relative shares of the main functions of total household consumption

of total household consumption (as a %)
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Overall, the four components of expenditure described
account for the bulk of consumption: in 1999, they rep-
resented 72.8 % of household expenditure, while the
other three items together made up no more than
roughly one quarter of total consumption. This break-
down barely changed over the decade.

To complete the picture, Figure 3 illustrates the shares
for the smaller functions of consumption: expenditure
on Health and Recreation and culture + Education held
steady; spending on Furnishings, household equip-
ment and routine maintenance of the house dipped
slightly, and the rate for Clothing and footwear fell by
more than one percentage point.

1997

1998 1999

It is difficult to draw general conclusions on
consumer behaviour and changing tastes in
European households because the functions
of consumption presented are highly aggrega-
ted. It is, however, clear that housing has
absolute priority for households in the EU,
while spending on food and beverages is
losing ground. It is harder to single out the
most important component of expenditure on
Restaurants and hotels+Miscellaneous goods
and services: while a lifestyle which favours
eating out is clearly on the increase, the statis-
tical data do not provide any information in this

Fig. 3. Minor functions of consumption relative to total household consumption, (as a %)
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Fig. 4. Change in expenditure on food and housing within total household consumption,

between 1990 and 1999 (as a %)
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Note: Food =Food and non-alcoholic beverages + Alcoholic beverages, tobacco and narcotics; Housing=Housing, water, electricity,

gas and other fuels.

regard. It is similarly difficult to form an opinion
on the many functions of expenditure which are
not strictly "necessary": thus, while it would
appear that less importance is attached to
expenditure on home decoration and clothing,
households do not seem to be going without
entertainment, and rates of expenditure on
Recreation and culture plus Education have
held their ground within overall consumption. As
for Health, the health systems in EU countries
are so diverse that the data for the EU are of
scant significance.

Looking at the changing structures of consump-
tion in EU countries, all show a marked decline
in relative expenditure on food. In Greece in par-
ticular, where Food and beverages represented
more than one-third of total expenditure at the
beginning of the decade, the rate slumped.
Substantial decreases were also recorded in
Portugal, Ireland and Finland.

Increased outgoings on Housing within house-
hold expenditure are also common to virtually

every Member State; only Denmark, recorded a broad-
ly stable rate over the decade. It should, however be
noted that expenditure on Housing is already a very
substantial part of outgoings in Denmark. In Finland
and Greece, housing costs as a proportion of house-
hold expenditure soared.

Spending on Recreation and culture plus Education
was particularly to the fore in the United Kingdom and
Portugal, but also in Greece and Austria.

Practically every EU country recorded a downturn in
the consumption of Clothing and footwear and
Furnishings, household equipment and routine main-
tenance of the house, while expenditure on Transport
and communications increased in all Member States.
Households in different Member States showed diffe-
rent patterns of recreational expenditure: the percen-
tage accounted for by Recreation and culture plus
Education surged in Greece and Portugal, as well as
in the United Kingdom and Sweden. In the
Netherlands and Ireland, on the other hand, this item
decreased.
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Tab. 1. Changes in the structure of consumption in EU countries (1990/99), (as a % of total
consumption)

Food and non-alcoholic Housing, water, Furnishings,
beverages + Alcoholic  Clothing and footwear electricity, gas and hous'ehold t.eqmp. and
beverages, tobacco other fuels routine maint. of the
house
1990 1999 1990 1999 1990 1999 1990 1999
EU-15 20.6 173 ¥ 8.0 66 V¥ 186 212 A 7.4 70 N
EUR 20.1 171 ¥ 8.3 67 V¥ 185 216 A 7.8 73 N
B 20.5 171 ¥ 7.3 56 WV 219 239 A 7.2 57 ¥
DK 20.2 179 ¥ 5.4 50 N 28.1 27.3 N 6.4 56 N
D 18.7 157 ¥ 8.2 65 W 207 243 A 7.8 72 N
EL 35.7 213 O 8.4 11.0 A 107 172 O 7.8 64 W
E 22.7 187 ¥ 8.1 65 W 140 145 & 6.5 6.1 N
F 19.5 178 WV 6.7 52 W 207 239 A 6.8 6.4 N
IRL 23.2 182 O 6.9 69 €> 163 185 A 7.2 74 ®
I 20.8 175 ¥ 10.6 93 ¥ 162 195 A 9.8 95 N
L : : : : : : : :
NL 17.8 148 ¥ 7.7 62 WV 19.1 20.8 A 8.1 74 N
A 18.0 152 ¥ 8.8 6.7 V¥ 16.6 197 A 8.8 86 N
P 28.7 232 8.6 81 N 9.6 107 A 7.2 70 N
FIN 23.7 186 O 5.8 46 V¥ 19.1 255 © 5.1 46 N
s 21.1 16.8 V¥ 7.1 54 W 258 306 A 5.3 48 N
UK 21.1 176 ¥ 6.9 6.1 N 17.1 18.1 A 6.0 62 &
. Restaurants and
Health Co.rl;:::.lsnpi::;i:ns c::telfr':fltilg:caart]i?)n hotels+MisceIIan.e ous
goods and services
1990 1999 1990 1999 1990 1999 1990 1999
EU-15 2.7 33 K 15.5 164 & 10.0 103 & 17.3 178 &
EUR 3.1 37 ® 15.3 16.5 AN 9.8 9.7 N 17.2 174 W
B 3.5 40 ® 15.0 17.7 A 9.1 83 N 16.3 177 A
DK 2.6 25 N 13.0 155 AN 11.1 115 & 13.6 147 A
D 3.4 41 ® 16.0 17.4 A\ 10.5 101 N 14.7 148 &
EL 3.1 56 AN 12.9 107 V¥ 5.5 6.5 A 16.0 213 O
E 25 34 K 13.3 15.4 AN 9.8 102 ® 23.5 252 A
F 3.4 36 ® 17.1 16.9 N 9.3 9.3 € 16.6 169 &
IRL 2.7 26 N 13.2 141 & 8.5 75 ¥ 20.9 24.9 A
| 3.2 33 K 14.5 154 & 8.7 8.6 N 15.9 16.8 &
NL 3.5 40 ® 13.9 156 AN 12.6 11.7 N 17.7 195 A
A 2.7 32 K 14.9 155 ® 11.0 118 & 19.1 192 K
P 7.9 86 ® 15.8 183 A 5.7 8.1 A 16.5 17.8 A
FIN 2.9 35 ® 16.6 16.8 ® 11.5 117 & 15.2 146 N
S 1.5 24 ® 15.0 16.2 A 11.3 112 N 13.2 126 N
UK 1.1 1.2 K 17.1 16.6 N 10.9 132 A 19.8 201 W®
Note: arrows indicate the change in the shares; p.p. stands for percentage point
strong growth @  (more than 5 p.p) O (more than -5 p.p)
normal growth A (more than 1 p.p) ¥ (more than -1 p.p)
slight growth & (between 0 and 1 p.p) N (between 0 and -1 p.p)
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Box 2: Deviation

Another aspect of some importance for the
analysis of family consumption is identifying
differences between spending patterns within
the European Union.

A quick and very simple approach to highligh-
ting the differences between consumption
models in Europe is to do a graphic compari-
son of consumption structures. A web figure
indicates immediately whether or not data are
similar, and also shows which countries differ
from the rest. If all figures were the same, that
is if the particular function of consumption
accounted for the same share of total
consumption in each Member State, the result
would be a neat circle. The more irregular the
resulting line, the greater the differences bet-
ween Member States.

It thus becomes apparent that the shares of
spending on Transport, Food and non-alcoho-
lic beverages and Furnishings are fairly similar
from one Member State to another, whilst the
figures illustrating the shares of expenditure on
Alcoholic beverages, Health and Education are
very irregular indeed. Graphic analysis of this
type does not allow the dispersion of values to
be quantified. But in addition to its simplicity
and immediacy, it does allow the exceptional
values to be identified, i.e. those countries
which are notable for the share of consumption
under consideration.

If we consider the three most significant func-
tions of consumption, we note first that for
Food and non alcoholic beverages it is the low
figure in Greece which stands out, and this
contrasts with data previously published by
Eurostat. In fact, under ESA79, Food also
included Alcoholic beverages and Greece
returned figures well above the average; in
ESA95 the two headings are separate and the
value for Food and non alcoholic beverages is
in line with the average whilst that for Alcoholic
beverages is somewhat higher.

In Transport, Portugal has significantly higher
figures indicated by a peak on the web.
Portugal is also notable in Housing, water,
electricity, gas and other fuels but for signifi-
cantly lower figures than other EU Member
States. The reader may examine for himself
the budgetary coefficients (the function
of consumption expressed as a percentage of

total consumption) set out under each consumption
item.

Again highlighting the values which stand out from
those of the other Member States, Figure 2 illustrates
maximum and minimum values. The line between the
two is the range (i.e. the distance between the two
extremes); this is also an indication of the dispersion of
data, although a fairly rough one since it does not take
account of all data.

More interesting is the position of the EU15 average
vis-a-vis the extremes. This tells us whether the
dispersion is greater on the higher side or the lower.
Figure 2 also shows side by side the data for 1995 and
1999, giving an idea of the changes over time.

Still focusing on the principal functions of expenditure,
we can see that for Housing, water, electricity, gas and
other fuels the distances between average and extre-
mes are more or less symmetrical, with Sweden hea-
ding the table in both years (32.5 % in 1995, 30.6 % in
1999), and Portugal having the lowest values (10.7 %
in 1999, practically unchanged since 1995). It can thus
be seen that, interestingly, the extreme values are fair-
ly symmetrical around the average, and that only the
maximum has changed over time.

For Food and non alcoholic beverages the extremes
are represented by Portugal (20.7 % in 1995, 19.1 %
in 1999) and the United Kingdom (11.2 % in 1995,
9.7 % in 1999). Here the average is closer to the bot-
tom than the top but over the five-year period, the
highest value drew closer to other the EU values,
whilst the lower extreme moved slightly further away.

For Transport, finally, the highest percentages for 1999
were recorded by Portugal (15.9 %) and Belgium
(15.7%), although in 1995 Belgium's figure had been in
line with the other Member States'. The lowest value
was that in Greece, 8.4 % which decreased from 1995
to 1999. The maximum values are very close to the
mean, and for this reason Greece is clearly distinct
from the other Member States, and has remained so
over time.

Figure 2 shows the detail of all functions of consump-
tion. In this way, the maximum, minimum and range
are shown for every heading.

Another broad measure of the dispersion of values
around the (unweighted) mean (and in this case not
around the EU15 value which is a weighted average)
is the standard deviation, which shows how far the
values deviate from that mean. Its advantages are first
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Fig. 1. Share of spending (as a % of total consumption), 1999
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Fig. 2. Dispersion of shares of consumption, maximum and minimum values, and range —
1995 and 1999
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that it takes account of all values in the series,
and not just the extremes, and secondly that its
results are comparable between functions of
consumption. To permit comparison, the stan-
dard deviation is computed by reference to the
mean itself (relative standard deviation).

This reveals that households spend a re-
markably similar proportion of their budgets
on Transport and on Food and non alcoholic

beverages: 1999 values of expenditure deviate on
average from the mean by only 11.8 % for Transport
and 16.0 % for Food and non-alcoholic beverages.

This is highly significant since these two functions of
expenditure alone account for a major part of total
consumption.

The third function which takes a particularly large
share of household consumption is Housing, water,
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electricity, gas and other fuels and here the 1999 relati-
ve standard deviation around the mean was higher at
25.7 %.

The functions of consumption where household budg-
et shares ranged particularly widely were Education
(58.8 % in 1999), Health (49.5 %) and Restaurants and
Hotels (46.2 %). Remembering that expenditure on
both Education and Health are heavily influenced by
the social and health structures of the country concer-
ned, these figures are not greatly significant.

Overall, the differences are thus relatively small for the
principal functions of consumption, and it can be
concluded that basic household spending patterns are
fairly similar throughout the European Union.

The evolution of the standard deviation over time (1)
shows that for Alcoholic beverages and tobacco and
Health the deviation from the mean has narrowed (bet-
ween 1995 and 1999 the relative standard deviation fell
by 4.5 % and 4.4 %, respectively), but that the disper-
sions for Communications have risen significantly
(+ 6.6 %).

Thus although the dispersion in basic spending patterns
is essentially limited, it does seem to be widening.
Meanwhile, the values for the relative standard devia-
tion in respect of the spending we have defined as
"recreational" seem to remain fairly stable (Recreation
and culture and Restaurants and hotels), while that of
Alcoholic beverages and tobacco has diminished great-
ly. However, these functions of consumption do show
high levels of dispersion,with Recreation and culture, for
example deviating from the mean by 23.4 % in 1999.

Fig. 3. Difference in standard deviation
between 1995 and 1999 values (as a %)

Comm.

Clothing

Transport

Food

Recreation

Restaurants

Furnishings

Misc.

Housing

Education

Health

Alcohol

6% -4% 2% 0% 2% 4% 6%

8%

Fig. 4. Relative standard deviation among Member States
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(1) In this case we have preferred the twelve-heading breakdown of COICOP, though this limits the reference period to 1995 to 1999.
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EUROPEAN UNION (EU15)
Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 14.2 14.0 13.6 13.3 12.9 Education /Hea'th
Alcoholic bev. 4.3 4.2 4.3 4.3 4.4 Food™ g/ Commun.
Clothin 7.0 6.9 6.8 6.7 6.6
"9 \Recreation
Housing 21.4 21.8 21.6 21.3 21.2
Furnishings 71 7.0 7.0 7.0 7.0 Housing Restaurants
Health 3.4 3.3 3.3 3.3 3.3 "~
Transport 13.5 13.6 13.8 13.9 14.1 ‘
Communications 2.0 2.0 2.1 2.2 2.3 Fumishings
Recreation 9.0 9.0 9.0 9.3 9.4
Education 0.9 0.9 1.0 1.0 1.0 \ / Clothing
Restaurants 8.0 7.9 8.0 8.0 8.1 J
Miscellaneous 9.2 9.3 9.4 9.6 9.7 Transport Y Alcoholic bev.
TOTAL 100 100 100 100 100 Miscell
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 100.6 101.9 1029 104.2 Alooholic bev.
Alcoholic bev. 100 100.2 100.2 1009 103.3 Clothing
Clothing 100 101.0 103.0 1058 108.1 Housing
Housing 100 102.6 103.3 1052 106.8 Furnishings
Furnishings 100 100.8 103.7 107.6 110.8 Health
Health 100  101.1  101.9 103.7 106.8 Transport
Transport 100 1029 1061 1112 1157 Commun. |
\
Communications 100 107.2 119.3 133.7 159.1 Recreation
Recreation 100 102.3 105.8 1124 1184 Education
Education 100 101.3 104.5 104.7 105.7 Restaurants
Restaurants 100 1005 1028 106.1 108.3 Miscell.
Miscellaneous 100 102.3 1047 108.7 11238 TOT -
TOTAL 100 101.8 1040 107.4 110.8 100 110 120 130 140 150 160 170
03 Volume growth rates (as a %)
18
13
8
; ol
e =
-2
Alcoholic . . . ) .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. & Miscell. TOTAL
1996 0.6 0.2 1.0 2.6 2.9 7.2 0.8 1.1 2.3 1.3 0.5 2.3 1.8
1997 1.3 0.0 2.0 0.8 3.1 11.3 2.9 0.9 3.4 3.2 2.3 2.4 2.2
1998 1.0 0.7 2.7 1.8 4.8 12.0 3.7 1.8 6.2 0.1 3.3 3.8 3.3
1999 1.2 2.3 21 1.5 4.0 191 3.0 3.0 5.3 1.0 2.0 3.8 3.2
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Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 146 144 142 139 136 Education / Health
Alcoholic bev. 35 3.4 3.4 35 35 Food™ | 5
Clothing 71 7.0 6.9 6.8 6.7 S
K Recreation
Housing 215 219 219 217 216 - N
Furnishings 7.5 7.4 7.3 7.3 7.3 Restaurants
Housing
Health 3.8 3.7 3.8 3.8 3.7 gy
Transport 13.5 13.7 13.7 13.8 14.1 [
Communications 1.9 2.0 2.1 2.3 2.4 Furnishings
Recreation 8.8 8.7 8.7 8.8 8.8
Education 0.8 0.9 0.9 0.9 0.9 N / Clothing
Restaurants 8.1 8.0 8.1 8.1 8.2 J
I .
Miscellaneous 8.9 8.9 8.9 9.1 9.2 Transportj Ty Alcoholic bev.
TOTAL 100 100 100 100 100 Miscell.
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 100.2 101.3 1025 103.9 Alooholic bev.
Alcoholic bev. 100 99.8 1005 1029 105.6 Clothing
Clothing 100 100.2 101.8 1041 105.4 Housing
Housing 100 1027 1035 1055 107.2 Furnishings
Furnishings 100 100.2 102.0 1055 108.2 Health
Health 100 101.1 1021 1035 106.7 Transport
\
Transport 100 102.8 1056 1111 115.9 Commun.
\
Communications 100 1071 120.0 1352 161.8 Recreation
Recreation 100 1019 103.8 1089 113.5 Education
Education 100 102.0 106.0 106.4 107.3 Restaurants
Restaurants 100 99.4 101.2 103.7 106.0 Miscell.
Miscellaneous 100 101.7 103.9 108.2 112.1 TOT _‘
TOTAL 100 1015 103.3 1065 109.7 100 110 120 130 140 150 160 170
03 Volume growth rates (as a %)
18
13
8
o 0 el o . am aE
2
Alcoholic . . ) . .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. | Miscell. TOTAL
1996 | 02 0.2 0.2 2.7 2.8 7.1 0.2 1.1 1.9 2.0 0.6 17 15
1997 1.1 0.7 1.6 0.8 2.7 12.0 1.8 1.0 2.0 3.9 1.8 2.2 1.8
1908 | 1.2 2.3 2.2 1.9 5.2 12.7 34 1.4 4.9 0.4 2.5 4.1 3.1
1999 1.3 2.7 1.3 1.6 4.3 19.7 2.6 3.1 4.2 0.9 2.2 3.6 3.0
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BELGIUM
Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 145 142 144 139 132 Education /Hea“h
Alcoholic bev. 3.8 3.8 3.9 3.9 3.9 Food—~_ - Commun.
Clothing 6.7 6.5 5.8 5.8 5.6 ~——Recreation
Housing 239 246 242 240 239 A Fostaurants

Furnishings 6.6 6.0 6.3 5.8 5.7
Health 4.0 4.0 4.0 4.0 4.0 Housing | Furishings
Transport 12.9 14.0 14.2 14.8 15.7 \
Communications 15 16 17 18 20 ‘ ) Clothing
y
Recreation 8.4 8.1 8.0 8.0 7.9 v
y
Education 0.4 0.4 0.4 0.4 0.4 < > = Alcoholic bev.
Restaurants 5.9 5.5 5.7 5.6 5.7 \ Y
Miscellaneous 11.5 11.2 11.6 12.0 12.0 J — \Miscell.
Transport
TOTAL 100 100 100 100 100
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 99.2 99.6 100.8 99.1 Alcoholic bev.
Alcoholic bev. 100 1016 103.6 1078 107.0 Clothing
Clothing 100 99.5 92.2 94.4 93.3 Housing
Housing 100 102.7 103.2 106.1 107.5 Fumishings
Furnishings 100 929 100.6 96.1 95.4 Health
Health 100 1014 1027 100.2 102.7 Transport
Transport 100 1078 1114 1215 129.9 Commun.
Communications 100 103.6 1072 120.7 1414 Recreation
Recreation 100 98.7 1004 103.8 106.3 Education
Education 100 99.7 113.8 1135 1157 Restaurants
Restaurants 100 94.3 99.6 99.6 101.9 Miscell.
Miscellaneous 100 98.7 1052 1120 114.8 TOT - ‘
TOTAL 100 1006 102.7 106.0 108.2 90 100 110 120 130 140 150
2 Volume growth rates (as a %)
15
10
ol _uil aln
-5
-10
Alcoholic ) . ) . .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. & Miscell. TOTAL
1996 -0.8 1.6 -0.5 2.7 7.8 3.6 7.4 1.4 -1.3 -0.3 5.7 -1.3 0.6
1997 0.4 2.0 7.4 0.5 3.4 35 8.3 1.4 1.7 14.1 5.6 6.5 2.1
1998 1.2 4.0 2.4 2.8 9.0 12.6 -4.6 25 34 -0.2 0.0 6.4 3.3
1999 -1.7 -0.7 -1.1 1.3 6.9 17.1 -0.7 25 2.4 1.9 2.4 2.6 2.0
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DENMARK
Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 140 135 134 133 130 Education / Health
Alcoholic bev. 50 49 48 48 49 Food—\ Commun.
Clothing 5.2 5.1 5.1 5.0 5.0 7 ~— Recreation
Housing 27.4 27.7 27.2 27.2 27.3 y N A \
L <\ /~Restaurants
Furnishings 5.8 5.6 5.8 5.6 5.6
Health 2.4 2.4 2.4 25 2.5
Housing | Furnishings
Transport 13.5 13.8 13.9 141 13.8 N
Communications 17 17 1.9 17 1.8 “ | Clothing
Recreation 10.6 10.6 10.7 10.7 10.8
Education 0.7 0.8 0.7 0.7 0.7
R > Alcoholic bev.
Restaurants 5.4 5.2 5.2 5.2 5.4 >
Miscellaneous 8.3 8.6 8.9 9.1 9.3 — \Miscell.
TOTAL 100 100 100 100 100 Transport
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 99.5 1025 1022 102.9 Alcoholic bev.
Alcoholic bev. 100 100.3 1011 106.8  108.1 Clothing |
Clothing 100 100.6 1057 1144 1108 Housing |
Housing 100 103.0 1022 103.5 105.8 Furishings ‘
Furnishings 100 993 1057 111.8 108.0 Health ‘
Health 100 105.1 109.7 116.0 120.0 Transport | |
Transport 100 1041 107.7 1146 1104 Commun. | |
\ \
Communications 100 1054 1186 110.3 129.2 Recreation
\ \
Recreation 100 106.5 113.2 121.7 122.9 Education
\
Education 100 106.6 106.6 106.8 114.6 Restaurants ‘ ‘
Restaurants 100 97.6 99.3 108.6 108.6 Miscell.
Miscellaneous 100 104.0 109.1 106.8 117.4 TOT ﬁ ‘
TOTAL 100 102.5 105.4 110.0 110.2 100 105 110 115 120 125 130
2 Volume growth rates (as a %)
15
10 —
5 ] o N ul
0
-5
-10
Alcoholic . . ) . )
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. | Miscell. TOTAL
1996 =~ -0.5 0.3 0.6 3.0 4.1 5.4 -0.7 5.1 6.5 6.6 2.4 4.0 25
1997 3.0 0.8 5.1 -0.7 35 12.5 6.4 4.4 6.2 0.0 1.7 4.9 2.9
1998 -0.4 5.6 8.3 1.2 6.4 -6.9 5.8 5.8 7.6 0.2 9.4 2.1 4.4
1999 0.7 1.3 -3.2 22 -3.6 17.1 -3.4 3.5 0.9 7.3 0.0 10.0 0.2
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GERMANY
Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 12.5 12.3 12.2 12.1 11.8 Education /Health
Alcoholic bev. 3.9 3.9 3.9 3.9 3.9 Food™ Commun.
Clothing 71 6.9 6.8 6.6 6.5 S ‘
. "~ Recreation
Housing 23.4 24.2 24.5 24.3 24.3
Furnishings 76 75 73 73 72 PV Ve
Housing .
Health 4.0 3.9 4.0 4.1 4.1 \
Transport 14.2 14.5 14.5 14.7 15.1 w Fumishings
Communications 2.0 2.0 2.2 2.3 2.3 ‘
Recreation 9.4 9.3 9.3 9.3 9.3 /~Clothing
Education 0.7 0.7 0.7 0.7 0.7
Restaurants 5.5 5.3 5.2 5.1 5.0 AN r .
| > Alcoholic bev.
Miscellaneous 94 94 95 96 98 T M
Transport Miscell.
TOTAL 100 100 100 100 100
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 100.0 100.2 101.7 103.2 Alcoholic bev.
Alcoholic bev. 100 100.3 100.6 102.0 104.8 Clothing
Clothing 100 99.4 99.5 99.2 99.6 Housing
Housing 100 1035 1048 106.3 107.6 Furnishings
Furnishings 100 99.4 99.5 101.7 1019 Health
Health 100 97.5 97.5 96.7 99.6 Transport
Transport 100 102.5 103.9 108.1 111.7 Commun.
Communications 100 101.3 116.2 129.8 156.8 Recreation
Recreation 100 100.8 100.1 103.0 105.8 Education
Education 100 100.4 1022 98.8 98.7 Restaurants
Restaurants 100 97.1 96.3 96.0 95.1 Miscell.
Miscellaneous 100 100.4 101.2 103.4 108.0 TOT -
TOTAL 100 101.0 101.8 103.8 106.3 %0 100 110 120 130 140 150 160
Volume growth rates (as a %)
20
15
10
5
0 | _m - “—_l -J r_- ‘
.5 :
Food AI(;(;?:/ollc Clothing Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. Miscell. TOTAL
1996 0.0 0.3 -0.6 35 25 1.3 -0.6 2.5 0.8 0.4 2.9 0.4 1.0
1997 0.2 0.3 0.0 1.2 1.3 14.7 0.2 0.0 -0.7 1.8 -0.8 0.8 0.8
1998 1.5 1.5 -0.2 1.4 41 11.7 2.2 -0.9 2.9 -3.4 -0.3 2.2 2.0
1999 1.4 2.7 0.4 1.2 3.3 20.8 0.2 3.0 2.7 -0.1 -0.9 4.4 24
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GREECE
Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 182 178 174 17.0 16.8 Education Hoalth
Alcoholic bev. 42 43 4.4 45 45 Food : /
Clothing 109 111 109 109 110 \ ~ommn
Housing 176 179 175 174 172 : />Re°’ea“°"
Furnishings 6.6 6.5 6.3 6.4 6.4
Health 57 55 54 55 58 Housing | . —Restaurants
Transport 8.9 8.7 8.7 8.7 8.4 ‘ b \
Communications 15 17 1.8 1.8 2.2 :
Recreation 4.5 4.7 4.6 4.7 4.7
Education 2.0 1.9 1.8 1.7 1.8 . Furnishings
Restaurants 147 149 161 162 157 Transponj. \
Miscellaneous 5.2 51 51 5.3 5.6 Misce"_/ Clothing
TOTAL 100 100 100 100 100 Alooholic bev.
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 101.6 1045 1065 1082 Alcoholic bev.
Alcoholic bev. 100 1009 1040 107.0 108.1 Clothing
Clothing 100 105.0 107.2 1111 1144 Housing !
Housing 100 1023 1041 107.6 110.3 Furishings |
Furnishings 100 1024 1052 109.2 111.4 Health ‘
Health 100 950 984 1004 102.0 Transport
Transport 100 101.6 108.1 1141 117.4 Commun. |
Communications 100 118.8 128.3 1359 184.0 Recreation |
Recreation 100 105.8 1096 114.0 119.6 Education ‘
Education 100 926 927 897 919 Restaurants
Restaurants 100 102.0 1144 1196 116.1 Miscell. |
Miscellaneous 100 103.6 108.0 1149 1213 TOT ~ ‘
TOTAL 100 1022 106.7 1105 113.0

90 100 110 120 130 140 150 160 170 180 190

Volume growth rates (as a %)

20
15 ]
10 ]
5 g I ol
o i pals
-5
-10
Alcoholic . . . . .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. | Miscell. TOTAL
1996 1.6 0.9 5.0 23 1.6 18.8 2.4 -5.0 5.8 7.4 2.0 3.6 2.2
1997 2.9 3.1 21 1.7 6.4 8.0 2.7 3.6 3.6 0.1 121 4.3 4.4
1998 1.9 2.9 3.6 3.4 55 5.9 3.8 2.0 41 -3.2 45 6.4 3.6
1999 1.6 1.0 3.0 25 29 35.4 2.0 1.6 4.8 25 -2.9 5.6 23
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SPAIN

Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)

Food 177 174 167 158 153 Education Health

Alcoholic bev. 2.7 2.7 3.0 3.2 3.4 Food—~ - / Commun

Clothing 6.8 6.8 6.5 6.5 6.5

Housing 147 149 149 148 145 Recreation

Furnishings 6.2 6.1 6.0 6.1 6.1 Housing

Health 33 33 33 33 34 : N

Transport 116 119 126 128 134 \ gﬂestamams

Communications 1.8 1.9 1.9 2.0 2.1 “ :

Recreation 8.5 8.5 8.3 8.6 8.4

Education 1.7 1.8 1.8 1.8 1.8

Restaurants 189 186 187 186  18.6 Tmnspoﬂj ) Furnishings

Miscellaneous 61 62 63 64 65 N A

TOTAL 100 100 100 100 100

Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food ‘ ‘

Food 100 101.3 1035 1039 106.9 Alcoholic bev.

Alcoholic bev. 100 97.0 1035 111.7 1217 Clothing ‘

Clothing 100 103.0 1045 109.1 1146 Housing ‘

Housing 100 101.7 1032 107.3 110.7 Furnishings |

Furnishings 100  100.1 1031 109.6 114.7 Health ‘

Health 100 102.6 1055 1129 1209 Transport | |

Transport 100 1053 1151 1256 138.4 Commun. | |

Communications 100 1127 1199 131.3 143.7 Recreation |

Recreation 100 1025 1053 1144 1183 Education |

Education 100 1051 1103 1148 117.0 Restaurants |

Restaurants 100 10141 1048 108.6 1128 Miscell. |

Miscellaneous 100 1057 1101  116.0 123.7 TOT * ‘

TOTAL 100 1024 106.1 111.3 116.9 100 1o 120 130 140 150

15 Volume growth rates (as a %)
10

:,ul.llli.li

-5
Food Ak;g:lo“c Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. & Miscell. TOTAL
1996 1.3 -3.0 3.0 1.7 5.3 12.7 0.1 2.6 25 5.1 11 5.7 24
1997 2.2 6.7 1.5 1.5 9.3 6.4 3.0 2.8 27 5.0 3.6 4.2 3.6
1998 0.4 7.9 4.4 4.0 9.1 9.6 6.3 7.0 8.7 4.1 3.6 5.4 4.9
1999 2.9 9.0 5.0 3.2 10.2 9.4 4.7 7.0 3.3 2.0 3.9 6.7 5.0
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FRANCE

Structure (as a % of total consumption) Consumption structure 1999

1995 1996 1997 1998 1999 (as a % of total consumption)
Food 15.1 14.7 14.8 14.6 14.4 Education /Hea“h
Alcoholic bev. 3.4 3.4 35 35 3.4 Food— - Commun.
Clothing 5.5 5.4 5.4 5.3 5.2 o ~—Reoreaion
Housing 238 242 242 241 23.9 A
Furnishings 63 63 64 64 64 N /”/ ~Restaurants
Health 3.7 3.7 3.7 3.6 3.6 ousing | y
Transport 14.6 14.9 14.3 14.5 15.0 \ > Furnishings
Communications 1.8 1.9 1.9 1.9 1.9 \ // Clothing
Recreation 8.5 8.4 8.5 8.6 8.7 // /
Education 06 06 07 07 06 “‘*v/ Aleoholic bev.
Restaurants 7.3 7.0 7.2 7.3 7.4 AN )
Miscellaneous 9.3 9.4 9.6 9.5 9.5 — N
TOTAL 100 100 100 100 100 Transport Miscel
Volume index (1995 = 100) Volume index 1999 (1995=100)

1995 1996 1997 1998 1999 Food
Food 100 100.0 100.9 101.9 103.1 Alooh. bever.
Alcoholic bev. 100 996 976 999 988 Clothing
Clothing 100 99.8 1011 1039 1052 Housing
Housing 100 1022 1026 1050 107.2 Furishings
Furnishings 100 1009 1022 1058 109.1 Health
Health 100 101.5 102.0 1052 107.6 Transport
Transport 100 1025 99.3 1057 1112 Communic. |
Communications 100 106.1 111.1 120.9 150.0 Recreation |
Recreation 100 100.8 103.3 109.3 115.3 Education |
Education 100 1004 1134 1165 118.0 Restaurants
Restaurants 100 97.1 98.8 1025 1052 Miscell.
Miscellaneous 100 102.6 103.7 107.1 109.4 TOT -
TOTAL 100 101.2 1016 1052 108.4

90 100 110 120 130 140 150 160

Volume growth rates (as a %)

15

10

| | .r

-5

Alcoholic . . . . .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. | Miscell. TOTAL

1996 0.0 -0.4 -0.2 22 25 6.1 0.9 1.5 0.8 0.4 -2.9 2.6 1.2
1997 0.9 -2.0 1.2 0.4 -3.1 4.7 1.3 0.5 24 12.9 1.7 1.1 0.4
1998 0.9 23 2.8 23 6.5 8.8 3.6 3.1 5.8 27 3.8 3.3 3.5
1999 1.3 -1.1 1.3 21 5.1 241 3.1 24 5.5 1.3 2.6 21 3.1
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Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 157 152 138 130 120 Education /Heahh
Alcoholic bev. 6.6 6.3 6.2 6.0 6.2 Food—\ Lo / Commun.
Clothing 7.3 7.2 7.2 7.2 6.9 e " Recreation
Housing 159 162 172 181 185 y N N\
Furnishings 7.0 7.3 7.2 7.2 7.4 ”"L'@  Restaurants
Health 3.0 2.9 2.8 2.6 2.6
Transport 11.4 11.8 12.1 12.1 12.0
Communications 1.8 2.0 2.1 1.9 2.0
Recreation 7.7 7.7 71 6.8 6.7 Furnishings
Education 1.3 1.3 1.0 0.8 0.8
Restaurants 146 145 153 153  15.1 Transport— A Clothing
Miscellaneous 7.9 7.7 8.1 9.1 9.8 T Alcoholic bev.
TOTAL 100 100 100 100 100 Miscell
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 1057 106.4 107.8 109.0 Alooh. bever.
Alcoholic bev. 100 101.8 108.3 1129 124.1 Clothing ‘
Clothing 100 110.0 131.0 156.6 1825 Housing ‘
Housing 100 1041 109.9 1157 120.4 Fumishings ‘
Furnishings 100 1127  122.0 1322 149.4 Health ‘
Health 100 102.0 1075 1058 110.3 Transport
Transport 100 1111 1237 1361 1483 Communic. |
Communications 100 1239 146.3 166.8 205.8 Recreation |
Recreation 100 1095 1114 1186 129.3 Education |
Education 100 1064 1132 1257 1392 Restaurants |
Restaurants 100 1050 114.0 1189 1242 Miscell. |
Miscellaneous 100 104.3 117.3 1402 163.0 TOT * ‘ ‘
TOTAL 100  106.9 1151 1241 1347 g 100 120 140 160 180 200
05 Volume growth rates (as a %)
20 —

15

T B L TERTE e

-5
-10
-15
-20

Food AIT)Z}:IOHC Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. & Miscell. TOTAL

1996 5.7 1.8 10.0 4.1 111 23.9 12.7 2.0 9.5 6.4 5.0 4.3 6.9
1997 0.7 6.4 19.1 5.6 11.3 18.1 8.2 5.4 1.7 6.4 8.5 125 7.7
1998 1.4 4.2 19.5 5.3 10.1 14.0 8.4 -1.6 6.5 111 4.3 19.6 7.8
1999 1.0 10.0 16.6 4.1 8.9 23.3 13.0 4.3 9.0 10.7 4.5 16.2 8.5
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Structure (as a % of total consumption) Consumption structure 1999

1995 1996 1997 1998 1999 (as a % of total consumption)
Food 16.8 164 158 154 150 Education Health
Alcoholic bev. 25 25 25 25 25 Foodx / Commun.
Clothing 9.6 9.4 9.5 9.5 9.3 ; ~ mecreation
Housing 194 199 196 194 195 /
Furnishings 9.6 9.4 9.4 9.4 9.5 .~ Restaurants
Health 3.1 3.2 3.3 3.3 3.3 Housing .
Transport 12.3 12.1 12.9 12.8 12.6 ‘\
Communications 2.1 2.2 24 2.6 2.9 | > Furnishings
Recreation 73 74 74 75 77
Education 1.0 1.0 1.0 1.0 1.0

N\ ~£——Clothing

Restaurants 8.7 8.8 8.7 8.8 8.9 S
Miscellaneous 7.6 7.5 7.5 7.9 7.9 Transpoﬂj R Alcoholic bev.
TOTAL 100 100 100 100 100 Miscell.
Volume index (1995 = 100) Volume index 1999 (1995=100)

1995 1996 1997 1998 1999 Food
Food 100 989 1007 1023 103.0 Alooholic bev.
Alcoholic bev. 100  100.1 99.8 99.8 1028 Clothing
Clothing 100 99.2 1031 1055 1052 Housing
Housing 100 101.9 101.6 1027 103.9 Funishings
Furnishings 100 99.8 1022 106.0 110.5 Health
Health 100 1021 1052 107.1 1085 Transport
Transport 100 99.9 111.0 1139 1142 Commun. |
Communications 100 1135 1296 1484 175.7 Recreation |
Recreation 100 1039 108.2 113.1 119.7 Education
Education 100 1021 102.6 101.9 101.6 Restaurants
Restaurants 100 1021 103.6 106.6 109.2 Miscell
Miscellaneous 100 98.8 101.6 108.8 110.5 TOT -‘
TOTAL 100 100.8 1041 107.1 109.5

100 110 120 130 140 150 160 170 180

Volume growth rates (as a %)

20

15

10

i . . -

-5
Food AI(;;Z:/O“C Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. | Miscell. TOTAL
1996 -1.1 0.1 -0.8 1.9 -0.1 135 -0.2 21 3.9 21 21 -1.2 0.8
1997 1.8 -0.2 3.9 -0.3 1.2 14.2 24 3.1 4.1 0.5 1.5 29 3.3
1998 1.6 0.0 23 1.1 2.6 145 37 1.7 4.6 -0.7 2.9 71 2.9
1999 0.7 3.0 -0.3 1.1 0.2 18.4 4.2 1.3 5.8 -0.3 25 1.5 241
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Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 13.0 12.6 12.4 12.1 11.6 Education /Health
Alcoholic bev. 35 3.4 3.4 3.3 3.2 Food™\ | Commun.
Clothing 6.5 6.3 6.3 6.3 6.2 .
Housing 21.4 21.8 21.5 21.1 20.8 N\ Recreation
Furnishings 7.4 7.3 7.2 7.4 7.4 Housing
Health 3.5 4.1 4.0 3.8 4.0 ‘ |-—Restaurants
Transport 12.2 12.0 12.0 12.1 12.4 ‘ s
Communications 2.1 2.4 2.6 3.0 3.2 ‘ > Fumishings
Recreation 11.0 10.8 11.0 11.2 111 //
Education 06 06 06 06 06 \ /-~ Clothing
Restaurants 5.8 5.7 5.8 5.8 5.9 e Alcoholic bev.
Transport
Miscellaneous 12.8 13.0 13.2 13.5 13.6 T
TOTAL 100 100 100 100 100 Miscell.
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 .
ood
Food 100 101.8 1040 1053 106.3 Alcoholic bev.
Alcoholic bev. 100 101.0 1027 1020 103.4 Clothing
Clothing 100 101.7 1054 1100 113.4 Housing
Housing 100 103.6 103.4 1048 106.7 Fumnishings
Furnishings 100 103.3 107.2 1140 120.2 Health ‘
Health 100 1251 1257 1257 133.2 Transport ‘
Transport 100 1029 1069 113.0 1204 Commun. |
\
Communications 100 108.6 128.7 164.8 207.1 Recreation
Recreation 100 1039 110.3 1182 124.8 Education
Education 100 100.1  101.4 101.2 99.5 Restaurants
Restaurants 100 101.7 106.5 1104 114.2 Miscell.
Miscellaneous 100 1059 1107 1173 1221 ToT _ ‘
TOTAL 100 1041 1075 1122 117.0 100 120 120 160 180 200 220
%0 Volume growth rates (as a %)
25
20
15
10
5 al o ]
- =hli i ]
-5
Alcoholic ) . ) ) .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. Miscell. TOTAL
1996 1.8 1.0 17 36 29 8.6 3.3 25.1 3.9 0.1 17 5.9 441
1997 2.1 1.7 3.6 -0.2 3.9 18.5 3.8 0.4 6.1 1.3 4.7 4.5 3.2
1998 1.3 0.6 4.4 1.3 5.7 28.1 6.3 0.0 7.2 0.2 37 6.0 4.4
1999 0.9 1.4 3.1 1.8 6.6 25.6 55 6.0 5.6 -1.6 3.4 4.1 4.3
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Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 13.4 13.1 13.0 12.8 12.4 Education /Hea“h
Alcoholic bev. 2.7 2.6 2.6 2.7 2.8 FOOd\ - Commun.
Clothing 71 6.9 6.9 6.9 6.7
Housing 18.8 19.6 20.0 19.6 19.7 /\ \. Recreation
Furnishings 8.9 8.7 8.5 8.7 8.6 Housing
Health 3.2 3.3 3.1 3.2 3.2 | ‘
| ——Restaurants
Transport 12.6 12.9 12.6 12.4 12.7 | |
Communications 2.0 2.1 25 2.6 2.8 “ “
Recreation 11.0 11.0 11.0 11.3 11.2
Education 0.6 0.6 0.6 0.6 0.6 . Furnishings
Restaurants 12.0 11.5 11.3 1.4 11.5 J -
Transport ~——Clothing
Miscellaneous 7.8 7.8 7.8 7.7 7.7 B
Miscell Alcoholic bev.
TOTAL 100 100 100 100 100 '
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 101.8 102.6 102.8 103.0 Alcoholic bev.
Alcoholic bev. 100 982 101.8 1072 111.8 Clothing
Clothing 100 1029 104.6 109.3 109.8 Housing
Housing 100 1028 1047 1064 107.0 Funishings
Furnishings 100 1022 1029 108.3 110.3 Health ‘
Health 100 1051 1072 111.7 1146 Transport |
Transport 100 104.3 104.3 107.7 1122 Commun. |
Communications 100 118.7 1409 1629 187.8 Recreation |
Recreation 100 103.7 1085 1164 120.7 Education
Education 100 1014 99.7 99.2 101.0 Restaurants
Restaurants 100 98.4 97.4 100.7 103.8 Miscell.
Miscellaneous 100 1025 1052 106.8 110.0 TOT
TOTAL 100 1026 1045 108.1 110.9 100 110 120 130 140 150 160 170 180 190
2 Volume growth rates (as a %)
15
10
-5
Alcoholic . . ) . )
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. | Miscell. TOTAL
1996 1.8 -1.8 2.9 2.8 43 18.7 2.2 5.1 37 1.4 -1.6 25 2.6
1997 0.8 37 1.6 1.9 0.0 18.7 0.7 2.0 4.6 -1.7 -1.0 2.6 1.8
1998 0.1 5.3 45 1.6 3.2 15.6 5.3 4.2 7.3 -0.6 3.4 1.5 35
1999 0.2 4.3 0.5 0.6 4.2 15.3 1.9 2.6 3.6 1.8 3.0 3.1 25
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Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 20.7 20.3 19.6 19.3 19.1 Education
Health
Alcoholic bev. 42 441 4.1 4.1 4.1 e
Food
Clothing g2 81 81 81 81 >
N\ Commun.
Housing 10.7 10.7 10.7 10.7 10.7 \
Furnishings 6.6 6.8 6.9 6.9 7.0 .~ Recreation
Health Housing
ealt 9.4 8.6 8.6 8.6 8.6 \ — Restaurans
Transport 14.9 15.3 15.6 15.8 15.9 \ |
Communications 2.0 2.1 2.3 2.3 2.4
Recreation 5.5 5.8 6.0 6.2 6.3 Furnishings
Education 1.9 1.9 1.8 1.8 1.8 )
_£——Clothing
Restaurants 8.8 8.6 8.7 8.7 8.7 Transport
Miscellaneous 7.9 8.6 8.9 9.0 9.1 — Alcoholic bev.
TOTAL 101 101 101 102 102 Miscell.
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food |
Food 100 1021 1045 1071  110.2 Alooh. bever. ‘
Alcoholic bev. 100 1005 100.0 104.0 107.5 Clothing
Clothing 100 1032 109.0 1117 116.9 Housing ‘
Housing 100 1025 1049 108.0 111.6 Furnishings ‘
Furnishings 100 1064 1123 1158 121.4 Health ‘
Health 100 92.4 91.4 94.6 96.6 Transport
Transport 100 1055 110.2 1141 1187 Communic. |
Communications 100 1044 1189 1212 1309 Recreation |
Recreation 100 1034 109.8 113.3 119.2 Education ‘
Education 100 104.2 98.0 99.0 102.3 Restaurants
\
Restaurants 100 1021 106.0 109.6 113.2 Miscell.
Miscellaneous 100 108.7 1139 1172 1226 TOT - ‘
TOTAL 100 102.6 106.1 109.4 113.1 % 100 110 120 130 140
.5 Volume growth rates (as a %)
10
;- al il
-5
-10
Alcoholic ) . ) ) .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. Miscell. TOTAL
1996 21 0.5 3.2 25 55 4.4 6.4 7.6 3.4 4.2 21 8.7 2.6
1997 2.4 -0.5 5.6 2.4 4.4 13.8 5.5 -1.0 6.2 5.9 3.9 48 3.4
1998 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
1999 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
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Structure (as a % of total consumption) Consumption structure 1999

1995 1996 1997 1998 1999 (as a % of total consumption)
Food 148 140 137 133  13.0 Education /Hea“h
Alcoholic bev. 6.1 5.7 5.8 5.6 5.7 Food— Commun.
Clothing 4.8 4.8 4.7 4.6 4.6 e
Housing 253 253 258 255 255 y N S Recreation
Furnishings 4.5 4.5 4.5 4.6 4.6 e
Health 35 35 35 34 35 Housing | g Restaurants
Transport 12.8 13.3 13.3 13.7 14.0 W
Communications 1.9 2.1 2.4 2.6 2.7 “ /gmsn*;”gs
Recreation 11.0 11.3 11.3 11.2 11.1 4
Education 05 05 06 06 05 A // Alcoholic bev.
Restaurants 7.2 71 7.3 71 71 ’
Miscellaneous 7.6 8.0 7.1 7.9 7.6 — h
TOTAL 100 100 100 100 100 Transport Miscell
Volume index (1995 = 100) Volume index 1999 (1995=100)

1995 1996 1997 1998 1999 Food
Food 100 101.2 1026 1046 106.8 Alcoholic bev.
Alcoholic bev. 100 964 1002 103.3 107.0 Clothing
Clothing 100 1035 107.6 1143 117.9 Housing
Housing 100 101.7 1041 106.7 108.9 Furnishings
Furnishings 100 1051 1119 1202 124.6 Health
Health 100 1042 107.3 109.6 116.3 Transport
Transport 100 106.6 1111 1216 127.9 Commun. |
Communications 100 118.9 1491 182.8 209.3 Recreation |
Recreation 100 1076 1123 1185 1228 Education |
Education 100 1050 1262 126.1 1256 Restaurants ‘
Restaurants 100 103.7 109.6 109.7 1121 Miscell.
Miscellaneous 100 110.7 1118 1225 1247 Tor I ‘
TOTAL 100 1041 108.0 1134 117.3

100 120 140 160 180 200 220

Volume growth rates (as a %)

25

20

15

10

5 ik * kb A e
o el

-5

Alcoholic . . . . .

Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. | Miscell. TOTAL
1996 1.2 -3.6 35 1.7 6.6 18.9 5.1 4.2 7.6 5.0 3.7 10.7 41
1997 1.4 3.9 4.0 2.3 4.3 25.4 6.4 3.0 4.4 20.2 5.7 1.0 3.8
1998 2.0 3.1 6.2 2.6 9.5 22.6 75 21 5.5 -0.1 0.0 9.5 5.0
1999 241 3.6 3.1 21 5.2 14.5 3.6 6.1 3.7 -0.5 22 1.8 3.4
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Structure (as a % of total consumption) Consumption structure 1999

1995 1996 1997 1998 1999 (as a % of total consumption)
Food 144 134 132 129 126 Education / Health
Alcoholic bev. 46 44 42 40 41 Food~ =/ Gommun.
Clothing 5.4 5.3 5.2 5.3 5.4 ~ ~~~\Recreaﬁon
Housing 325 333 329 321 30.6
Furnishings 46 45 45 46 48 <\~ Restaurants
Health 2.1 2.2 2.3 2.4 2.4 5 Furmishings
Transport 12.1 12.2 12.4 12.4 138.2 HousingN | Glothing
Communications 23 2.6 2.7 2.9 3.0 /
Recreation 10.2 10.2 10.4 10.7 11.0 Alcoholic bev.
Education 0.1 0.2 0.2 0.2 0.2 .
Restaurants 4.6 4.8 438 5.0 5.1 / : \/
Miscellaneous 6.9 7.0 7.2 7.4 7.5 - Miscell.
TOTAL 100 100 100 100 100 Transnort
Volume index (1995 = 100) Volume index 1999 (1995=100)

1995 1996 1997 1998 1999 Food
Food 100 1024 103.7 1045 105.4 Alooholic bev.
Alcoholic bev. 100 966 89.0 837 933 Clothing
Clothing 100 992 992 103.8 109.5 Housing
Housing 100 1004  99.9 100.4 100.4 Fumishings
Furnishings 100 958 101.9 1076 117.2 Health
Health 100 101.8 101.1  107.1 104.6 Transport
Transport 100 1011 1057 1101 1195 Commun. |
Communications 100 1129 1257 133.8 143.3 Recreation | |
Recreation 100 1014 109.4 1180 127.6 Education | |
Education 100 1140 1253 126.8 129.1 Restaurants |
Restaurants 100 104.0 107.6 1142 118.7 Miscell. |
Miscellaneous 100 99.7 103.6 1084 1123 ToT _‘
TOTAL 100 100.9 1027 1053 109.5 9% 10 110 120 130 140 150

15 Volume growth rates (as a %)
10

L iiii a

-5

-10
Alcoholic ) . . . .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. & Miscell. TOTAL

1996 24 -3.4 -0.8 0.4 11 12.9 -4.2 1.8 1.4 14.0 4.0 -0.3 0.9
1997 1.3 -7.9 0.0 -0.5 45 11.3 6.3 -0.7 7.9 9.9 3.4 3.9 1.8
1998 0.7 -6.0 4.6 0.5 4.2 6.5 5.6 6.0 7.8 1.2 6.2 47 25
1999 0.9 115 55 0.1 8.5 7.0 8.9 -2.4 8.1 1.8 3.9 3.6 4.0
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UNITED KINGDOM

Structure (as a % of total consumption) Consumption structure 1999
1995 1996 1997 1998 1999 (as a % of total consumption)
Food 11.2 11.2 10.7 10.1 9.7 Educaﬁon/'*ea“h
Ci X
Alcoholic bev. 85 85 82 79 79 Food™ : omman
lothi . . 4 . A <
Clothing 6.6 6.5 6 6.3 6 | o ~~ Recreaton
Housing 19.0 18.7 18.4 18.1 18.1 Housing ¢ \
Furnishings 5.9 6.0 6.2 6.2 6.2 \
—Restaurants
Health 1.2 1.3 1.2 1.2 1.2
Transport 14.2 14.3 14.9 14.7 14.4
Communications 2.1 2.0 2.0 2.0 2.2 Furmnishings
Recreation 10.3 10.3 10.7 11.3 11.6 /Clothing
Education 1.5 1.5 1.6 1.5 1.5 N !
Transport § £
Restaurants 7.1 7.3 7.3 7.5 7.5 Y Alcoholic bev.
Miscellaneous 12.1 12.3 12.3 12.6 12.6 e
TOTAL 100 100 100 100 99 Miscell
Volume index (1995 = 100) Volume index 1999 (1995=100)
1995 1996 1997 1998 1999 Food
Food 100 1034 105.1 104.8 105.8 Alcoholic bev.
Alcoholic bev. 100 101.5 100.2 97.4 98.2 Clothing
Clothing 100 104.9 109.4 1147 1221 Housing
Housing 100 1021 1032 1047 105.8 Furnishings
Furnishings 100 105.9 1157 122.0 1284 Health
Health 100 103.8 100.6 1053 108.5 Transport
Transport 100 103.6 1082 1111 1142 Commun. |
\
Communications 100 105.6 1140 128.0 148.8 Recreation
Recreation 100 103.8 1134 1267 139.5 Education ‘
Education 100 100.1 1015 101.4 102.0 Restaurants
\
Restaurants 100 106.9 1094 116.7 119.8 Miscell.
Miscellaneous 100 104.7 1076 110.7 115.1 TOT *
TOTAL 100 1037 107.8 1121 1171 % 100 110 120 130 140 150
2 Volume growth rates (as a %)
15
10
0 L_-
-5
Alcoholic . . ) . .
Food bev Clothing | Housing | Transport | Commun. | Furnish. Health Recreat. | Education | Restaur. | Miscell. TOTAL
1996 | 3.4 15 4.9 2.1 36 5.6 5.9 3.8 3.8 0.1 6.9 47 3.7
1997 1.7 -1.2 4.4 1.2 4.4 8.0 9.2 -3.1 9.3 1.4 2.3 2.8 4.0
1998 | -0.3 2.8 438 1.4 2.7 12.2 5.4 46 1.7 0.2 6.7 238 4.0
1999 1.0 0.8 6.5 1.0 2.8 16.3 5.2 3.0 10.1 0.6 2.6 4.0 4.5
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