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Introduction 
This report examines the results of an online survey conducted by DG Education and Culture and the EPALE Central Support Service (CSS) during the period  

15 April - 18 May 2014 . 

The survey yielded 1,914 responses from 37 countries (38 countries were invited to respond), providing a sample size significantly larger than the 573 respondents 

to the 2012 report on the 'Feasibility of an Electronic Platform for Adult Learning in Europe' (herein referred to as the 'feasibility study'). 

Key findings 

Most respondents want an open learning platform and access to a high quality knowledge base, confirming the findings of the 2012 feasibility study. 

The results suggest a need within the European Adult Learning (AL) space for high-quality, easy-to-digest content, in particular best practices, open learning resources 

and education toolkits. 

The majority of respondents are comfortable using English, although 25% would be in favour of an English-French language approach.  

Respondents were somewhat ambivalent towards social media, indicating a preference for more traditional information sources such as websites and newsletters. 

However, users’ early interest in the EPALE Twitter account suggests that social media can play a key role in EPALE communications. 

Survey objectives 

The survey was conducted to build a clearer picture of potential EPALE users, the adult learning professionals of Europe. We hoped to better understand their hopes, 

expectations and preferences for the EPALE platform, so that we may establish some guiding principles for the development of the website and community. 

It should be noted, however, that the survey results are by no means a definitive indicator of user preferences. Those preferences can only be confirmed once users 

begin to interact with the platform. What users say and what they actually do can be very different—hence the importance of complementing the survey results with 

ongoing  'data-driven learning'.  

Structure and Methodology  

The survey was conducted using the online tool Lime Survey and hosted on the Europa domain. It was available in 24 languages and comprised 15 substantive 

questions across five sections. The survey was disseminated to European adult learning professionals via e-mail distribution to multipliers and the EPALE Twitter 

account. 

After a review of responses to each question ('Survey Narrative'), this report goes on to examine 'what users want' in terms of platform features and social media. The 

report then compares the results to those of the feasibility study before offering conclusions and recommendations. 



Survey Narrative 



I am a / I represent… 



• The largest share of survey respondents (56%) were 
adult learning providers 

• The next largest user groups were people seeking 
partnerships or funding (10%), followed by academics, 
students and researchers (9%) 

• Around 20 media professionals responded to the 
survey, indicating a solid foundation for promotional 
outreach. 

 

I am a / I represent… 



I am a / I represent: 'Other' 



I am a / I represent: 'Other' 

By looking at the survey responses within a network 
graph we were able to gather some clues on the 'other’ 
respondents. 

• Some are from the USA and other regions outside of 
those respondents were able to choose from 

• Respondents are generally in the adult learning domain 
– whether studying, consulting or managing a 
programme.  

• Some may be freelance consultants shifting between 
different EU  projects.  

 

 



 

 

My organisation is… 
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Out of the 201 answers to Other, 33 corresponded to NGO’s (e.g. business associations or unions),  

11 to cultural bodies (e.g. museum), 6 to IT specialist in adult learning and 5 to Local adult learning 

networks. The rest corresponds to answer that belongs to the predefined answers. 



My organisation is… 

• 42% of respondents are adult education professionals 

• For those selecting more than one organisation type, the most 
common combinations were: 

 - Adult educators working either as an EU project manager 
 and/or partner 

 - Adult educators working as either an EU project manager 
 and/or partner focused on career services 

 



I am based in… 
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• Italy had the highest number of respondents, followed by the UK and 
France 

• Many responses came from Belgium – probably because of the high 
number of interest groups based in Brussels 

• Respondents were widely dispersed – the margins between 
countries were generally a few percentage points 

• The three respondents categorising their country as 'other' specified 
their locations as Catalonia, Switzerland and Ukraine 

• There were no responses from Montenegro 

I am based in… 



Today I can easily find information I need about 

Adult learning in Europe. 
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• Almost half of respondents (47%) agreed or strongly agreed 
with the statement ‘It is easy to find information on Adult 
Learning’ 

• Particular cases: only 30% of media professionals and 39% of 
policy makers agreed with the statement 

• Overall, only 6% of respondents ‘strongly disagreed’ with the 
statement 

• The fact that the community is divided in their opinions seems 
to reinforce the need for the EPALE library. 

 

Today I can easily find information I need about 

Adult learning in Europe 



Where do you currently find information about Adult Learning? 
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• Respondents could choose multiple sources 
 

• The top source for adult education information was the European Commission 
and international organisations (around 20%) 

 

The two most popular combinations of sources were:  

1. Network, Adult education projects and institutions, plus academic sources  

2. National bodies, research centres and companies 

 

EPALE’s association with the European Commission should thus help it 
attract a following within the adult learning community.  

Where do you currently find information about Adult Learning? 

 



What type of media do you prefer? 
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• The majority of respondents prefer classical 
websites and e-newsletters 

• Respondents were able to enter an alternative 
AL information source. Their answers are 
reflected in the word cloud. Unsurprisingly, 
people are getting information from the internet 
or Direct Sources (books, colleagues, …). 
National sources were also prominent 

• Social media and blogs were the least preferred 
media, with 20% of respondents indicating they 
would not use them 

 

 

What type of media do you prefer? 

* Direct Sources:  
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• ‘Calendar of relevant events and training’ had the most ‘top 
priority’ responses by a margin of more than 11%  

• ‘Interactive community’ received the highest number of ‘not 
interested at all’ ratings, although when this rating is considered 
alongside ‘low priority' ratings, ‘finding partners’ is slightly less 
popular. 

• Very few respondents (less than 5%) indicated that the respective 
kinds of information would not be useful at all 

What sort of information and other features 

would be most useful? 
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What sort of Adult Education Resources 

are most important to you? 



• The most ‘top priority’ ratings were for 
‘best practice examples’ and ‘open 
learning resources’ 

• Only a handful of respondents indicated 
they were ‘not interested at all’ in the 
respective resources 

• The word cloud generated from survey 
participants selecting ‘other’ suggests that 
other important resources include: 

1. Workshops and training 

2. Funding and proposals 

What sort of Adult Education Resources 

are most important to you? 



Please prioritise our proposed Top-level Themes 
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• ‘Life skills’ was rated as the top priority by the largest 

proportion of respondents 

• When ‘top priority’ and ‘high priority’ ratings are combined, 

‘learning environments’ is the most popular theme, just 

above ‘quality’ 

• ‘Policies, strategies and financing’ received far more ‘not 

interested at all’ and ‘low priority’ responses than any of the 

other themes 

• The results were so close, however, that the significance of 

rankings is limited. 
 

Please prioritise our proposed Top-level Themes 



Interactive features: How likely are you to… 
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• The majority of respondents were positive about interactive 
features. Only a small number were not in favour of using online 
tools 

•  90% of respondents would “likely” or “definitely” use the EPALE 
platform to ‘share adult education resources with other users’ 

•  An overwhelming majority of respondents are interested in 
sharing resources and ideas and networking 

•  Most ‘definitely not’ responses were related to social media, but 
these were still under 10% 

 

Interactive features: How likely are you to… 
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• In an E-learning environment, respondents preferred online 

forums. Wikis were ranked highly, and several respondents 

cited Moodle under 'other tools’ 

• As the majority of respondents indicated that they do not wish 

to contribute, Wikis may be less attractive when users learn that 

they need to add content 

• Responding to a previous question, most users indicated they 

were most at ease with online forums.  
 

Which online tools? 



Social media preferences 
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• The majority of respondents are most at ease using Facebook 
professionally, followed by LinkedIn and Twitter 

• Based on the results, it is worth considering establishing a 
presence on Facebook and LinkedIn 

• Almost 20% of respondents had no social media preferences at 
all, suggesting that a relatively high (by European standards) 
proportion do not use social media much, if at all 

Social media preferences 



Social media preferences: other 



•  Respondents were able to indicate other social media tools in 
the box 'other' 

•  Top responses for the 'other' box included 'Google' and 
'Moodle’ (an online open source learning forum). This is in line 
with other responses on preferred digital platforms, which call for 
an open learning and collaborative environment 

•  Although the question referred specifically to social media, 
some respondents referring to 'Google' were likely thinking of 
other Google products such as Search or Gmail 

Social media preferences: other 



What multilingualism approach should EPALE follow (by profession)?  
(In addition to my first language, I’m comfortable reading…) 
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What multilingualism approach should EPALE follow?  
(In addition to my first language, I’m comfortable reading) 
 

Unsurprisingly, the top language was English. The top 

four languages (bearing in mind that respondents could 

choose more than one) were: 

• English (87%) 

• French (25%) 

• Spanish (16%) 

• German (15%) 



What sort of information and other features would be most useful? 

49% 50% 

Fewer pieces of more in-

depth content, in fewer 

languages. 

 

Many pieces of content, 

summarised briefly in 

many languages. 



  When asked to choose between many pieces of content 

summarised briefly in many languages or fewer pieces of 

more in-depth content in fewer languages, the results 

were evenly split. 

What sort of information and other features would be most useful? 



Could machine translation be useful? 
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nothing', suggesting significant support for machine translation if no other 

means is possible.  

 



An overwhelming proportion of respondents want to engage with EPALE at some level – not 

surprising considering they took the time to complete the survey.  

 

• 41.17% displayed an interest in helping to spread the word about the EPALE platform and 

receiving the newsletter. 

• 57% want to receive the newsletter, indicating that email notifications are still a great way to 

engage with people.    

• Less than 2% indicated they wanted to use the EPALE platform only to help spread the word 

about EPALE. 

 

Interest in EPALE: I would like to… 



What users want: key 

EPALE features 
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• English was by far the most widely used language even though 
respondents had the option of taking the survey in their mother 
tongue. This suggests that most of the European adult learning 
community is comfortable communicating in English.  

• In Romania and Denmark, more people took the survey in English 
than in native language 

• Apart from English speakers in English-speaking countries, 
respondents in France and Poland were most likely to use their 
native language.  

 

 

Language 



What users want: 

EPALE social media 



Receptiveness to blogs, online communities and social media 

The graph illustrates the percentage of respondents, 

by country, with a preference for blogs, online 

communities and social media. 



Much of EPALE’s communications work will be via blogs, online 
communities and social media. The chart shows how receptive 
individual countries are towards these channels: 

• As the former graph illustrates, the most receptive countries are 
those in Central and Eastern Europe. Sample size is however 
important – Albania is 100% in favour of social media usage, 
but this is based on a single response  

• Attention should be directed at some of the least ‘social’ 
countries, such as Germany, Belgium and France  

 

Receptiveness to blogs, online communities and social media 



Preferred social platform by profession 
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• Differences between professions using social media were small 

• One trend is clear: those that work in policy were least likely to 
engage, respond, share or follow EPALE content  

• Media professionals, while representing the smallest proportion 
of respondents (around 1%), were the most enthusiastic, 
signalling that this demographic could be leveraged as 
influencers.  

 

Social media preference by profession 



A word about Twitter… 



EPALE_EU on Twitter  

Contrasting the survey results with data on EPALE’s Twitter followers:  

 

• Much like the survey respondents, Twitter followers are distributed, but 

are more focused in Belgium and the UK  

 

• Followers come from the education field as evidenced by the word 

cloud of user biographies, below  

 

• EPALE_EU currently appeals most to an older demographic—the 

largest age group is 35-49 year olds. 



Despite Twitter being the most disliked platform according to the survey, outreach has been successful, generating over 1,300 followers and high 

levels of engagement within the first 10 weeks of operation. 

 

This appears to contradict the survey, but the figures speak for themselves: people are engaged with adult learning in social media regardless of 

what the survey results suggest.  

Twitter engagement 



Contrast with 2012 
feasibility study 



A direct comparison is impossible as the questions are not identical. The following points do 
however stand out: 

 

• Calendar – In the feasibility study (FS), 75% said their organisation would use a 
calendar, 13% said this was unlikely and 7% said no. The survey results are similar: top 
priority=35%, high priority=46%, low priority=16%, not interested=1%. So we can say that 
81% are very interested  confirmation 

• Partner-finding – this was the feature that most FS respondents asked for, saying 
EPALE could fill the gap; 73% of EPALE survey respondents said it was either their top 
priority or a high priority  confirmation 

 

 

What has changed? What has been confirmed? 2/2 



• If we can consider ‘resources for staff training’ (FS) and ‘open 
learning resources’ (EPALE survey) as one and the same, 
survey respondents were more positive: 87% saw it as either a 
top priority or high priority, compared to 70% regarding it as 
‘very useful’ or ‘useful’ in the FS  confirmation 

• The FS found that most organisations and staff rely on e-
newsletters. Traditional websites and e-newsletters were the 
most popular information source for survey respondents  
confirmation 

• Facebook, LinkedIn and Twitter are rated in the same order of 
priority in both the FS and the survey  confirmation 

 

 

What has changed? What has been confirmed? 2/2 



Community channels 

• Focus on online communication channels that can facilitate discussions as well as multiple media and instant 

messaging. The majority of respondents want to be able to interact with the EPALE platform at some level, in addition to 

being able to share information easily. 

• Establish an email newsletter, which can also be used as a database, CRM platform and social media multiplier. 

• The high number of survey responses, and the fact that over half of respondents said they cannot easily find the 

information they need, suggest that the adult learning community will appreciate an information platform such as EPALE. 

 

Content 

• When respondents were given a choice of being able to access many pieces of content summarised briefly in many 

languages, or fewer pieces of more in-depth content in fewer languages, around the same number selected each. A 

decision on which option to pursue will need to be made following an evaluation of web analytics (which content pages 

are users consuming most?). The general practice in online communication is to take a 'less is more' approach, as online 

attention spans are short. It is thus expected that users will prefer summarised rather than in-depth content. 

 

User groups, geographical coverage 

• The responses indicate that most of the European adult learning community would accept English-language 

communications. 

• Respondents dispersed across Europe are able to speak English (around 90% spoke English) and French. Outreach 

should therefore continue to focus on these two languages, in addition to Spanish and Polish.  

• Overall geographical distribution of respondents was encouraging, reaching 37 different countries and 1,914 

respondents – considerably more than had been reached by the feasibility study.  
 

 

 

Conclusions and implications 


