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Articles 

Product and Organisation Environmental Footprint Category Rules (PEFCR) Pilot Projects 

The Catalan Ecolabel Celebrates its 20th Anniversary 

French Tourist Accommodation and Campsites licence holders taking a collective step forward towards  

sustainable tourism  

Cyprus EU Ecolabel Week Goes National    

Interview 
A Spotlight on The First Sanitary Tapware Licence Holder: FERRO Group  

On the web 

Recent updates featured on the EU Ecolabel website, as well as other related news featured on the 

web:  excellent videos and short films have been made from some of our licence holders showing the 

benefits of the EU Ecolabel, proving to be an engaging way to inform consumers of a company’s  

sustainable choices. 

New on the EU Ecolabel website 
 An updated Facts and Figures page 

 A compilation of EU Ecolabel fees per Member State 

 New product group user manuals 

 Updated, easy-to-use ECAT user manual for licence holders in all official EU languages 

Facts and figures 
Overview of the EU Ecolabel licences and products per country as of March 2015 

Product group calendar 
New product groups and planned revisions 

Agenda 

19-20 May: PLMA’s annual “World of Private Label” International Trade Show   

  – Amsterdam, Netherlands 

21 May: 18th European Forum on Eco-innovation: Boosting competitiveness and innovation  

  – Barcelona, Spain 

21 May: Retail Forum  

  – Barcelona, Spain 

26 May: European workshop for EU Ecolabel tourist accommodations and campsites  

  – Brussels, Belgium 

http://www.plmainternational.com/trade-show/exhibiting/general-information
http://ec.europa.eu/environment/ecoinnovation2015/1st_forum/index_en.html
http://ec.europa.eu/environment/ecoinnovation2015/1st_forum/event-retail-forum_en.html


The European Commission is conducting a 3-year pilot to gather practical information on the potential of the common  

Product and Organisation Environmental Footprint methods. This initiative currently involves about 300 businesses/industry 

associations (covering about two thirds of the European market for the 25 product groups and 2 sectors in scope of the pilot 

phase) and more than 2000 stakeholders around the world. It will end in December 2016, opening the door to drawing  

learnings and to policy proposals. 

The pilots are starting to consult on the first draft of the Product Environmental Footprint Category Rules (PEFCR), which are 

product-specific "recipes" for calculating the life cycle environmental impact of products. Each consultation is open for 4 

weeks on the Environmental Footprint Wiki. Those who wish to participate must sign up as a stakeholder in order to be able 

to access the documents and provide comments. 

The drafts currently open for consultation are Liquid laundry detergents (until the 6th of May) and Hot and cold water supply 

pipes (until the 7th of May). 

On  the 26th of May, 2015, all EU Ecolabel tourist accommodations and campsites are invited to a workshop addressing the 

issue of marketing the EU Ecolabel in a competitive environment. An initiative of the clubs of Ecolabel tourist accommodations 

and campsites of the Poitou-Charentes and Aquitaine regions 

(France), this event will offer participants the opportunity to discuss 

their problems and best practices, as well as to exchange with  

representatives from the EU on the necessity of increasing the  

public's awareness on the EU Ecolabel in the tourism sector. 

The workshop will take place the day before the 2nd Ad-Hoc  

Working Group meeting on the revision of the EU Ecolabel criteria 

for tourist accommodation and campsite services, in the premises of 

the Aquitaine regional office in Brussels. It is the follow-up of an interregional event organised by AFNOR in Blanquefort, 

France on the 13th of November 2014, that gathered 70 stakeholders, mainly French tourist accommodation and campsite EU 

Ecolabel licence holders. 

"Integrated communication activities are needed at all levels to 

promote EU Ecolabel Tourist Accommodations and campsites," 

was the message conveyed by Silvia Ferratini, the European  

Commission EU Ecolabel Coordinator, at the interregional  

conference. Resources for communication activities are limited, 

but all channels have to be explored, and joint efforts can provide 

big results. 

 

http://ec.europa.eu/environment/eussd/smgp/
https://webgate.ec.europa.eu/fpfis/wikis/display/EUENVFP
http://ec.europa.eu/environment/eussd/smgp/pdf/Wiki_reginstr.pdf


The Southwest regions of France are an attractive tourist hotspot, in part thanks to their landscapes bordered by the Atlantic 

Ocean on the West and the Pyrenees Mountains in the South. Not surprisingly enough, they have experienced significant 

strides in sustainable tourism in recent years. Aquitaine specifically hosts more than 50 out of France’s EU Ecolabel 286 tourist 

accommodations, and one of them, the youth hostel 

OTELLIA, was the venue for stakeholders to share 

their experiences on the EU Ecolabel.  

All participants from various institutions were  

encouraged to actively use as many marketing  

outlets within their reach in order to collectively  

improve awareness on the EU Ecolabel while  

benefiting their own tourist accommodation.  

Marketing does not necessarily have to start from  

the top down, via an EU or nation-wide marketing  

campaign put on by the European Commission or a 

national Competent Body; everybody has to take action, starting 

from the licence holders. A few simple steps, like displaying the EU 

Ecolabel logo on an awarded tourist accommodation or campsite’s 

website and, above all, explaining to clients its meaning, are the 

first important gestures to improve awareness.  Furthermore, a 

local and targeted campaign hosted by an EU Ecolabel hostel in 

which their potential clients are specifically addressed, or even 

promotional videos created by large hotel chain that go viral on 

social media can prove to be effective. Even joining regional  

ecolabel clubs shined light on the importance of collectively collaborating with other tourism providers. Of paramount  

importance remains the registration of EU Ecolabel services in the E-Catalogue database, the online EU Ecolabel marketing 

platform, in order for licence holders to be included in promotional activities carried out by the European Commission. The 

latter is working for a strategic placement of EU Ecolabel tourist accommodation listings on online booking platforms and  

sustainable tourism guidebooks.  

At the opening of the symposium, Renaud Lagrave, Vice-President of the Regional Council in charge of tourism stressed that 

the success of the EU Ecolabel in this region is in part due to the support given by the region to tourism entrepreneurs will ing 

to join the scheme. He also highlighted that educating consumers on what the EU Ecolabel stands for still proves to be a  

challenge.  

Among the stakeholders which contributed to the fruitful discussion were Patricia Proia, Tourism Product Manager at AFNOR 

Certification, Roland Heguy, Confederal President of the Union of Trades and Hospitality Industries, Philippe Mangin and 

Gerard Duces, Presidents of the Ecolabel licenced clubs of Poitou-Charentes and South West as well as several hotels and EU 

Ecolabel campsites. The level of stakeholder involvement will hopefully contribute to an upward swing in licence holder  

commitment to promoting the scheme’s positive attributes. Considering the success of the event, French stakeholders  

decided to open the dialogue at European level and invite their European counterparts to exchange best practices and join 

efforts to promote EU Ecolabel tourism accommodations and campsites. Given the relevance of the tourism sector not just in 

France but in Europe overall, the exploitable potential is huge. 
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Generalitat de Catalunya 
Ministry of Territory and Sustainability 

Directorate-General for Environmental Quality 

 
An event to celebrate the 20th Anniversary of the Catalan 

Ecolabel, organised by the Directorate-General for  

Environmental Quality, was held on the 5th December at the 

CaixaForum of Barcelona. The Government of Catalonia is 

not only a European pioneer in regional ecolabelling  

implementation for the Catalan Ecolabel, but is also the 

Competent Body for the EU Ecolabel in Catalonia. 

Currently, there are 188 companies with products/services 

awarded with the Catalan Ecolabel, covering a total of 823 

products and 149 services. The larger product/service groups within this scheme are: rural farm house accommodation 

services (43), youth accommodations services (32), service stations (17), libraries and museums (16), products and  

water-efficient systems (15), hotels (14), fleets of vehicles (12) and campsites (11). 

Technical criteria for this regional ecolabel’s 32 product groups are defined and based upon life 

cycle analysis. Some of the main environmental criteria for services are waste management, water 

reduction and sustainable extraction and mobility. Product group criteria are characterised by 

monitoring the use of residual liquids, recycling and reuse of materials, restriction of hazardous 

substances, limits on atmospheric emissions and the sustainable use of resources.  

The EU Ecolabel and the Catalan Ecolabel have been managed together since the existence of both 

labels, with the future development of the Catalan Ecolabel focusing on environmental factors  

specific to the region, while the awarding of the EU Ecolabel in Catalonia allows Catalan businesses 

to achieve international recognition of their efforts in sustainability. 79 Catalan companies hold a 

total of 1844 EU Ecolabel products and 21 EU Ecolabel services. 

Within the set of 35 EU Ecolabel criteria and 32 Catalan Ecolabel criteria, there are five 

overlapping product groups: sanitary tapware, flushing toilets and urinals, tourist  

accommodation services, campsites and paper products. The complementarity between 

these two ecolabels can be exemplified through tourist accommodation services; many 

Catalan tourist services now bear both certifications in order to demonstrate their  

environmental commitment to both target groups of stakeholders.  

The ecolabelling management body in Catalan looks forward to the continued promotion of both ecolabels in order to 

strengthen existing synergies and to expand each scheme’s breadth of products and services. 

 



The Department of Environment of the Ministry of  

Agriculture, Rural Development and Environment, as the 

Competent Body in Cyprus, held for the first time in  

Cyprus an information campaign for consumers named 

“EU Ecolabel Week”. The events took place in the context 

of 10 year implementation of the EU Ecolabel in Cyprus, 

along with the accession of Cyprus to the European  

Union.  

The festivities took place between the 29th of November 

and the 5th of December  2014 (10:00 - 15:00) and were held in all the main cities.  Venues were selected according to where 

there was an increased concentration of consumers, such as large shopping malls and shopping squares or plazas. The  

campaign began on Saturday, the 29th of November 2014 at the Mall of Cyprus in Nicosia, in the presence of the General  

Director of the Ministry of Agriculture, Rural Development and Environment, and the Director of the Environment  

Department. The next five days featured events at My Mall in Limassol, St. George's Square in Paralimni, Ermou Square in  

Larnaca, the Mall of Engomi in Nicosia and concluded at the 

Kings Avenue Mall in Paphos on Friday, the 5th of December 

2014. 

During the campaign, the Department of Environment  

presented EU Ecolabel awarded products available on the 

Cypriot market (local production and imported) as  

exhibition material, and distributed promotional materials. 

Additionally, the Cypriot CB organised a week-long  

competition for participants with the prize being a  

weekend for two in the EU Ecolabel awarded  

hotel Sunwing Sandy Beach at Ayia Napa. The competition draw was held on the 10th of December 2014 at the Department of 

Environment offices. Alongside the campaign, a segment on the EU Ecolabel which was created for the campaign was shown 

on two television channels with high ratings. Furthermore, interviews were broadcast on TV and radio shows.  

In accordance with national legislation, there is an Advisory Committee which awards the EU Ecolabel (ACAE) in Cyprus,  

consisting of the Director of the Department of  

Environment and representatives from the Ministries of 

Energy, Commerce, Industry and Tourism, the State  

General Laboratory, the Department of Labor Inspection, 

the University of Cyprus, the Consumers' Association, the 

Environmental and Ecological Federation, the Employers 

and Industrialists Federation and the Cyprus Chamber of 

Commerce.  

 

http://www.moa.gov.cy/moa/environment/environment.nsf/index_en/index_en?OpenDocument
http://www.moa.gov.cy/moa/agriculture.nsf/index_en/index_en?OpenDocument
http://www.moa.gov.cy/moa/agriculture.nsf/index_en/index_en?OpenDocument
http://www.moa.gov.cy/moa/agriculture.nsf/page02_en/mcw02_en?OpenDocument
http://www.moa.gov.cy/moa/agriculture.nsf/page02_en/mcw02_en?OpenDocument


Applications for the EU Ecolabel within the jurisdiction of the Cypriot CB may be submitted by manufacturers, producers, 

importers, service providers, wholesalers and retailers, to the Director of the Department of Environment. The Advisory 

Commission (ACAE) recommends the Cypriot Minister, through the Director of the Department of Environment, to be the 

body that awards the  EU Ecolabel to a product or a service.  Cyprus has so far awarded the EU Ecolabel within 4 product 

and 1 service group, detailed below.  

Products Awarded with the EU Ecolabel in Cyprus 

Product/Service Name 
Product/Service 

Group 
Company 

Company 
Website 

Picture 
Year 

Awarded 

Sunwing Hotels Tourist 

Accommodation 

SUNWING 

HOTELS 

http://
sandybay.sunwi
ng.net/  

  2006 

Eco Fami Window/multi

- Surface Cleaner 

All-Purpose Cleaners 

and Sanitary 

Cleaners 

ZX FAMI LTD http://
www.zxfami.co
m 

 2009 

Eco Fami Washing Up 

Liquid 

Hand Dishwashing 

Detergent 

ZX FAMI LTD http://
www.zxfami.co
m 

  2013 

Eco Fami Hand Liquid 

Soap 

Soaps and Shampoos ZX FAMI LTD http://
www.zxfami.co
m 

  2013 

Eco Fami General 

Cleaner 

All-Purpose Cleaners 

and Sanitary 

Cleaners 

ZX FAMI LTD http://
www.zxfami.co
m 

 2013 

Sens Trade Paints & Varnishes Peletico Ltd http://
www.peletico.c
om 

 2014 

Sens Premium Paints & Varnishes Peletico Ltd http://
www.peletico.c
om 

 2014 

http://sandybay.sunwing.net/
http://sandybay.sunwing.net/
http://sandybay.sunwing.net/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.zxfami.com/
http://www.peletico.com/
http://www.peletico.com/
http://www.peletico.com/
http://www.peletico.com/
http://www.peletico.com/
http://www.peletico.com/


In December of 2013, the Polish-headquartered FERRO Group  

became the first EU Ecolabel licence holder for sanitary tapware. 

FERRO Group is one of the largest manufacturers of sanitary  

tapware in the Central and Eastern European region. This company 

has only been manufacturing for 25 years and are already one of 

the top two leading manufacturers in the Polish market. Although they have a presence throughout the EU, their main  

markets outside of Poland lie within the Czech Republic and Slovakia, being the number one and two Sanitary Tapware  

manufacturer respectively. They also have a promising future in Romania, where they are rapidly expanding their market 

share.  

 

How has being the sole EU Ecolabel sanitary tapware manufacturer given you an 
edge over competitors?  
“Although it is too early to have quantifiable market share data, we can see that the sales of our 9 EU Ecolabel awarded  

kitchen/bathroom faucet products have increased, that’s for sure. Every year we try to set up savings plans for our biggest 

customers since they want to buy products that reduce water and energy consumption”. 

 

How did you decide to apply for the EU Ecolabel? 
“For the two years leading up to the criteria publication of the sanitary tapware product group, we at the FERRO Group 

worked with the Joint Research Centre on the technical and environmental issues concerning the product group. After the  

criteria were finalised, we called Mrs. Joanna Tkaczyk (at the Polish Competent Body) to begin the application process; thanks 

to her help it only took a few months to go through product testing, and get all documents ready.  

The final reward was when we received the first EU Ecolabel licence for this product group, an event that was commemorated 

at an awarding ceremony located in the National Stadium in Warsaw Conference Room on the 16th of  January 2014, hosted 

by the Polish Competent Body.  For this occasion, we held a press conference with about 40 journalists and VIPs. Also, our EU 

Ecolabel Ferro products were presented”.  

 

What aspects of the criteria for sanitary tapware were the most challenging to 
meet? 
“The most challenging part was not directly connected with the criteria’s specifications on technical features, as we already 

had experience in water saving technology within our products. The biggest issues were ensuring better product lifetime and  

proper management of spare parts.  Our products used to have a shorter guarantee, but after small, yet strategic  

improvements, we doubled their lifetime (judging from the performed tests). In particular, for the parts that are most  

vulnerable to users and water, we have doubled the lifespan from 2-3 years to 5-6 years. Whole faucets can last more than 20 

years, with the easy replacement of small parts. The longevity of our awarded products also shows that to be awarded the EU 

Ecolabel is also a mark of quality.”  



Has your EU Ecolabel award altered or improved the effectiveness of your  
marketing to the industry or do-it-yourself consumers? 
“There has been an increasing demand on our company to provide eco-friendly faucets, 

mainly thanks to the water and energy-saving characteristics of our products. We held a 

series of informational sessions to gather insight on what our two main consumer target 

groups (average users and plumbers) thought that the EU Ecolabel for sanitary tapware 

stood for. Although most people thought of energy and water savings (which is not false), 

it was not initially so evident to them that EU Ecolabel sanitary tapware also prides itself 

on sustainable manufacturing and extended product lifespan of the product. One of our 

future projects is to continue collaborating with the Polish Competent Body to see how we 

can better present the EU Ecolabel to highlight these aspects.  

The most important thing is to inform the consumer that with Ecolabel products, water 

saving does not mean that you will feel any less comfortable during everyday use. Comfort and quality are usually where most 

people are afraid to compromise. However, with our EU Ecolabel products, consumers can comfortably wash hands at faucet 

flows as low as 4.9 litres per minute (whereas conventional faucets are usually around 12-15 litres per minute and common 

water saving faucets at 7-9 litres per minute). 

Currently we are working closely with more than 300 shops and wholesalers in Poland, which has opened up the possibility of 

face to face interaction with the plumbers and consumers to complement our commercials and ads on the web. We mainly use 

in-store marketing tactics to reach out to consumers”. 

 

Any future plans within your company’s sustainability mission? 
“Our company is currently working on completing more EU Ecolabel applications for Sanitary Tapware showerhead products in 

order to complete and complement our existing kitchen/bathroom faucet range. Since 2003 we are working according to ISO 

9001 rules as shown by our certificate”. 

 

What advice would you share with other sanitary tapware companies that are 
considering to apply for the EU Ecolabel? 
“The environmental differences with the design of EU Ecolabel Sanitary Tapware are impactful; with the current level of  

technology it is no longer impossible for manufactures to make changes in the product’s composition to increase its  

sustainability. Sanitary Tapware companies should consider applying for the EU Ecolabel so that our industry can collectively 

work together in a promising and sustainable direction”. 

 

 

 

 

 

 



Ferro EU Ecolabel Products 
Each of the following EU Ecolabel FERRO products have flow rates from 4.9 – 6.2 litres per minute, meaning that some are up 

to three times more efficient in water savings than conventional faucets (conventional faucets typically have a flow rate of  

12-15 litres per minute). 

To find more about Ferro and their company’s mission, please visit: http://www.ferrocompany.com/   

Looking for Ferro sanitary products near you? Their products are available in the following countries via several wholesalers 

and retailers: 

 Poland: Tadmar/Saint Gobain, Castorama, SBS Group, ABG Group 

 Slovakia: Novaservis, Stark 

 Czech Republic: Novaservis 

 Romania: Novaservis, Jollycontor, Instal Impex 

 Hungary: Novaservis 

 Austria: Baumaterial Jacek G 

 Germany: Sanimix24, Hypopan, Ziegler 

 Slovenia: Mavi  
 

To find out more about this product group’s advantages and/or about the application process, please contact your Competent 

Body. 

Product name Picture 

Cassino VerdeLine wash-basin standing mixer tap BCS2VL: 

4.9 lpm (1.29gpm US)  

Cassino VerdeLine wash-basin standing mixer tap for counter 

basins BCS2LVL: 5.0 lpm (1.32gpm US) 

 
Cassino VerdeLine sink standing mixer tap BCS4VL: 

6.1 lpm (1.61gpm US) 

 
Veneto VerdeLine wash-basin standing mixer tap BVN2L: 6.2 

lpm (1,64gpm US) 

 
Veneto VerdeLine wash-basin standing mixer tap for counter 

basins BVN2LVL: 6.2 lpm (1,64gpm US) 

 
Veneto VerdeLine – sink standing mixer tap BVN4VL: 6.1 lpm 

(1,61gpm US) 

 
Genova VerdeLine wash-basin standing mixer tap: 

BGE2VL;6.2 lpm (1.64gpm US) 

 
Genova VerdeLine sink standing mixer tap BGE4VL: 

6.2 lpm (1.64gpm US) 

 

http://www.ferrocompany.com/
http://ec.europa.eu/environment/ecolabel/competent-bodies.html
http://ec.europa.eu/environment/ecolabel/competent-bodies.html


 The Facts and Figures page is now updated! Readers can now compare the licence and product/service trends from the 

last two reporting periods, in September 2014 and March 2015, giving a clearer picture of the advancement of the EU 

Ecolabel. Updates on statistical trends will be made twice per year, coinciding with the publication of EU Ecolabel News 

Alert Special Editions. 

 In an ongoing effort towards transparency, an easy-to-read compilation of EU Ecolabel application and annual fees per 

Member State is now online. 

 Product group user manuals are available for absorbent hygiene products, water based heaters, indoor and outdoor 

paints and varnishes, textiles and rinse off cosmetics, making it easier than ever to apply for these up and coming  

products groups. 

 In light of the numerous changes made to the ECAT_Admin, the 

online EU Ecolabel product/service database, a comprehensive  

update was made to the ECAT User Manual for Licence Holders to 

facilitate ECAT navigation, logging in, and registering products in the 

catalogue. This User Manual is published in all official EU languages. 

Furthermore, the ECAT User Manual for Competent Bodies is  

available to CBs on CIRCA or by contacting the Helpdesk. 

 

 A video on “How to Become a Green SME in a Circular Economy” 

shows the role of the  EU Ecolabel and other third-party certified  

ecolabels in bringing business operations towards sustainability 

at minute 5:15. 

   Henkel Group places their   EU Ecolabel   Le Chat laundry detergent 

front and centre in this comedic short film within their "Brèves de 

hublot" campaign! 

 Best Western’s video on their environmental-friendly initiatives  

within their operations specifically highlights the role the EU  

Ecolabel plays within their EU Ecolabel hotels. 

 An article featuring the Prague's Adria Hotel and its EU Ecolabel 

award is featured in the 24th issue of Hotelier International  

magazine. Read about this hotel’s sustainable initiatives here: 

http://www.hotelierinternational.com/pragues-adria-hotel/ 

 

http://ec.europa.eu/environment/ecolabel/facts-and-figures.html
http://ec.europa.eu/environment/ecolabel/documents/eu-ecolabel_fees.pdf
http://ec.europa.eu/environment/ecolabel/documents/eu-ecolabel_fees.pdf
http://ec.europa.eu/environment/ecolabel/products-groups-and-criteria.html
http://ec.europa.eu/environment/ecolabel/ecolabelled_products/pdf/user_manual/Ecat_admin%20user%20manual%20for%20Applicants.pdfhttp:/ec.europa.eu/environment/ecolabel/ecolabelled_products/pdf/user_manual/Ecat_admin%20user%20manual%20for%20Applicants.pdf
mailto:ecolabel@bio.deloitte.fr
https://www.youtube.com/watch?v=V1Tszs48xCI
http://www.lavonsmieux.com/breves-de-hublot
http://www.lavonsmieux.com/breves-de-hublot
https://www.youtube.com/watch?v=8l21P30qJDI
http://www.hotelierinternational.com/pragues-adria-hotel/


These statistics represent the current number of total valid licences. Licences under application or renewal process are not 

taken into account. These figures are based off of Competent Bodies’ internal data. 

 

Specificities on the reporting period: 

 Iceland did not award 

any EU Ecolabel  

licences. Luxembourg 

awarded its first EU 

Ecolabel licence. 

These statistics  

represent the current 

number of total valid 

products. These  

figures are based off 

of Competent Bodies’ 

internal data. 

 

 

 

Specificities on the reporting period: 

 No products/services 

 were registered by  

 Iceland as this country 

 did not award any EU 

 Ecolabel licences.  

 Luxembourg awarded 

 its first EU Ecolabel  

 licence, which includes 

 1 product. 

 The data reported by 

 Greece (number of 

 products) are slightly 

 underestimated for 

 this reporting period, as not all products were able to be quantified. These statistics are subject for modification during 

 the second quarter of 2015, following the second 2015 Statistical Reporting Period.  



The following tables outline all new and adopted product/service groups as well as planned adoptions for new and revised 

product/service group criteria for 2014-2016.  Information in the below tables are subject to modification at any given 

time. 

New Product / Service Groups Adoption date 

Absorbent Hygiene Products 24 October 2014 (Find criteria here) 

Rinse-off Cosmetics* 9 December 2014 (Find criteria here) 

New Product / Service Groups Scheduled Adoption 

Cleaning Services 2nd  Semester 2016 

Product / Service Group Revision Scheduled adoption 

Televisions 1st   Semester 2016 

Portable Computers/Notebook 

Computers 

2 nd  Semester 2015 

Growing Media /Soil Improvers 2nd  Semester 2015 

Footwear 1st   Semester 2016 

Furniture 1st   Semester 2016 

Light Sources 2nd  Semester 2016 

Wooden Floor Coverings 2nd  Semester 2016 

Tourist Accommodation Services and 

Campsite Services 

2nd  Semester 2016 

All-Purpose Cleaners and Sanitary 

Cleaners 

2nd Semester 2016 

Detergents for Dishwashers 2nd Semester 2016 

Industrial and Institutional Automatic 

Dishwasher Detergents 

2nd Semester 2016 

Hand Dishwashing Detergents 2nd Semester 2016 

Laundry Detergents 2nd Semester 2016 

Industrial and Institutional Laundry 

Detergents 

2nd Semester 2016 

http://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:32014D0763
http://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:32014D0893


19-20 May: PLMA’s annual “World of Private Label”  
International Trade Show – Amsterdam, Netherlands 

The trade show gathers retailers and manufacturers to  

circulate amongst 4,000 exhibit stands. Products on display will 

include fresh, frozen and refrigerated foods, dry grocery, and  

beverages as well as non-food categories, including cosmetics, 

health and beauty, household and kitchen, auto aftercare, garden, 

and housewares & DIY. 

 

20-21 May: 18th European Forum on Eco-innovation: 
Boosting competitiveness and innovation  
– Barcelona, Spain 

This forum, open to retailers and consumers will explore the role of 

environmental labelling, management, and information schemes. A 

focus will be made on how to strengthen competitiveness and  

innovation of SMEs during this two-day conference and will  

furthermore open up the opportunity for participants to meet with 

European Retail Forum participants. Look out for EU Ecolabel products on display at this event! 

 

21 May: Retail Forum – Barcelona, Spain 

The Retail Forum is a multi-stakeholder platform set up to exchange best practices on sustainability in the European retail 

sector and to further enhance sustainable consumption and production. Sign up to learn more about how the Retail Forum 

has been working on bringing to the fore more sustainable products, better information for consumers and sustainably  

optimized business operations. Currently the Forum will focus on how to develop a truly functioning circular economy. 

 

26 May: European workshop for EU Ecolabel tourist accommodations and campsites  

– Brussels, Belgium 

On all EU Ecolabel tourist accommodations and campsites are invited to a workshop addressing the issue of marketing the 

EU Ecolabel in a competitive environment. An initiative of the Clubs of Ecolabel tourist accommodations and campsites of 

the Poitou-Charentes and Aquitaine regions (France), this event will offer participants the opportunity to discuss their  

problems and best practices, as well as to exchange with representatives from the EU on the necessity of increasing the  

public's awareness on the EU Ecolabel in the tourism sector. The workshop will take place the day before the 2nd Ad-Hoc 

Working Group meeting on the revision of the EU Ecolabel criteria for Tourist Accommodation and Campsite Services, in the 

premises of the Aquitaine regional office in Brussels. 

For any further information please contact: 

Mr Philippe Mangin, President of Ecolabel Club Poitou-Charentes 

contact@chambredesmoulins.fr 

  
  

  

  

      
  

  

  

  
  

    

    
  

  

  

  

  

  

  

  

  

  

  
  

  

  

    

  

  

  

 

PLMA 
Trade 
Show 

18th European 
Forum on Eco-
innovation 

TA&CS 
Workshop 

Retail Forum 

http://www.plmainternational.com/trade-show/exhibiting/general-information
http://www.plmainternational.com/trade-show/exhibiting/general-information
http://ec.europa.eu/environment/ecoinnovation2015/1st_forum/index_en.html
http://ec.europa.eu/environment/ecoinnovation2015/1st_forum/index_en.html
http://ec.europa.eu/environment/ecoinnovation2015/1st_forum/event-retail-forum_en.html
mailto:contact@chambredesmoulins.fr

