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“The EU Ecolabel is a very important aspect of our marketing and communication 

process, as it represents value to our consumers ...” 

 

Visions, Challenges and Successes of the EU Ecolabel till 2020 – The EUEB 

Presidency Meeting had it all! 

 

 As well organised and pretty as the city of Copenhagen, was the event organised for 

the 20th birthday of the EU Ecolabel held by Ecolabelling Denmark in the beginning of 

June... 

The Helpdesk will release the next News Alert in September 2012. 

A first example of a series of success stories from EU Ecolabel licence holders from 

outside the EU is available on the Ecolabel website! Read the testimonial from Energy 

Mad! 
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In brief in this issue: 

Agenda and other issues 

Contact and subscription 

Click HERE to subscribe or unsubscribe to the EU Ecolabel News Alert.  

The Helpdesk will release the next News Alert in September 2012. We would like to 

wish you Happy Summer Holidays! 

A first example of a series of success stories from EU Ecolabel licence holders from 

outside the EU is available on the Ecolabel website! Read the testimonial from  

Energy Mad here! 

Company Profile A&B Laboratorios de Biotecnología (New Section!)    

Company Name: A&B Laboratorios de 

Biotecnología 

Product Category: All Purpose Cleaners 

and Hand Dishwashing Detergent  

EU Countries where products are sold: 

Spain, Portugal, Italy, the Netherlands, 

and the Czech Republic  

City of Origin:  Vitoria-Gasteiz, Spain 

EU Ecolabel License Holder Since: 2007    

 “The EU Ecolabel is a very important 

aspect of our marketing and 

communication process, as it represents 

value to our consumers and exposes us 

to new markets in Europe known to the 

general public.” Isabel Acevedo 

(Department Technologist) A&B 

Laboratorios de Biotecnología is a 

technology based company located in 

Vitoria-Gasteiz (Spain).  The company 

specialises in the research, design, and 

manufacturing of chemical and 

biological products for industrial and 

institutional use. The organisation has 

upheld the standard of biotechnology 

and environmental care for the past five 

years, and continues to expand its 

products and services across Europe.  

The company thrives by complying with 

the criteria requirements for its EU 

Ecolabelled products, which ensures that 

their detergents and cleaners do not 

harm or threaten the environment.     

A&B Laboratorios de Biotecnología 

maintains a high safety standard by 

implementing environmental and design 

features during the chemical production 

process.  

In the industrial sector, A&B 

Laboratorios de Biotecnología was the 

first company in Europe to become 

certified under the ISO 14006 standard. 

Since its certification, 8 of their products 

have been awarded the EU Ecolabel. The 

organisation’s strategy is based on 

searching for alternative methods to 

traditional chemical products by using 

EU Ecolabel criteria, implementing 

biotechnology and studying the early 

design phase of the impact of all 

products throughout their lifecycle. 

 A&B Laboratorios de Biotecnología 

benefits from the EU Ecolabel in 

numerous ways including but not limited 

A&B  Laboratorios de Biotecnología  

 Visions, Challenges and Successes of the EU Ecolabel till 2020 – The 

EUEB Presidency Meeting had it all! 

As well organised and pretty as the city 

of Copenhagen, was the event organised 

for the 20th birthday of the EU Ecolabel 

held by Ecolabelling Denmark in the 

beginning of June. Ecolabelling Denmark, 

the Danish Competent Body, consists of 

more than 30 highly professional 

employees with a breadth of experience 

dealing with the Nordic Ecolabel (“The 

Swan”) and the EU Ecolabel. During 

three days they offered other CBs, 

companies, and policy makers insights 

into their efficient treatment of 

applications, their marketing practices, 

and their local partnerships - a sharing of 

experience with the main goal of 

improving the EU Ecolabel’s impact in 

the future. In a workshop, application 

dossiers were treated together by 

different Competent Bodies and 

difficulties in interpretation of criteria 

documents were discussed. Anja Keller, 

responsible for the detergent product 

groups at Ecolabelling Denmark advised 

other CBs: “When looking at data sent 

in, do not make assumptions (about 

missing data), make applicants tell you 

what they meant!” In an exercise on the 

textile product group, participants 

learned that it is helpful to use flow 

charts to analyse all the steps of a 

production chain for textiles. It was also 

noted that textile applications are 

usually the most time consuming 

applications, since data on chemicals or 

substances used in each production step 

can be difficult to track.  

 

In another group exercise on the 

following day, participants from the 

industry, CBs, the EC & the Helpdesk 

discussed potentials and strengths of the 

EU Ecolabel that make it a viable tool for 

sustainable consumption. In this context 

the strong technical background of the 

CBs responsible for the EU Ecolabel at 

national level, as well as common 

processes between GPP and Ecolabel 

were mentioned. 

In terms of further opportunities, 

participants stressed the crucial role of 

public and private procurement, demand 

from ecolabelled service providers for 

ecolabelled products, and awareness 

raising through ecolabelled businesses. 

All of these could catalyse the 

production and consumption of 

ecolabelled products thus making a 

move towards a greener economy.  

The afternoon was marked by the 

celebration of the EU Ecolabel’s 20th 

birthday in the beautiful Theatre Museum. 

This was done in the traditional Danish 

way: through singing. The song “Where 

have all the Flower’s gone” was edited a 

little bit for that purpose.  

 

Ecolabelling Denmark also saw the 20th 

anniversary of the EU Ecolabel as an 

opportunity to honour some of their 

“special” licence holders. Therefore one 

award went to the most loyal and long 

term holder - Beck & Jørgensen, a paint 

producer.  Another one, called 

“Icebreaker” award, was given to FDM 

Camping Aalbæk Strand and Svinkløv 

Camping Og Hanstholm who were the first 

in their category and set the bar for 

aspiring camp site licensees. “The retail 

prize” honored Dansk Supermarket A/S, 

one of the major retail chains in Denmark 

for their wide range of EU Ecolabelled 

products, and finally there was an 

“ambassador prize” handed to an 

enthusiastic EU Ecolabel ambassador in 

the tourism sector, recognising his ability 

and commitment to promote ecolabelled 

camp sites.  

The Presidency meeting was concluded 

with a session on marketing in which some 

basic principles as well as specific cases - 

the use of digital strategies like social 

media, for example - were discussed. For 

businesses that sell ecolabelled products it 

is particularly relevant to bear in mind that 

the use of social media such as Facebook 

can be beneficial to reach consumers and 

that it can also serve as a PR outlet, but that 

a clear definition of who exactly the target 

audience and their motivation is, is crucial 

before jumping into the matter. SMEs 

should also bear in mind that maintaining 

a Facebook page requires a lot of (time) 

resources. 

Participants singing a song for the EU 

Ecolabel, « the Flower » 

to: improvement of brand value, 

enhancement of safety and effectiveness 

of products, and providing additional 

value to consumers.  According to 

department technologist Isabel Acevedo 

“The EU Ecolabel has allowed A&B 

Laboratorios de Biotecnología to improve 

the communication process with its 

consumers.” The company has set an 

agenda to produce products and 

disseminate information that closely 

aligns with its consumers’ environmental 

values. A contributing factor to A&B 

Laboratorios de Biotecnología’s success is 

its transparency with consumers. 

Accordingly, A&B Laboratorios de 

Biotecnología delivers product 

information by uploading videos and 

technical factsheets that include the 

products ingredients onto its website. 

A&B Laboratorios de Biotecnología also 

integrated into its communication 

strategy a “Supply Responsible 

Agreement” in which the company 

com m uni cates  to  i ts  cl ients 

environmental and safety improvements 

of its products, EU Ecolabel licence 

updates, and results from the ecodesign 

process. The EU Ecolabel contributes to 

the success of A&B Laboratorios de 

Biotecnología by providing consumers 

with assurance that the products they 

choose are environmentally sustainable 

and of good quality. For more 

information about A&B Laboratorios de 

Biotecnología please visit http://www.ab-

laboratorios.com/en/our-company 

Are you an EU Ecolabel licence holder 

who would like your company featured in 

upcoming News Alerts?  Email the 

Ecolabel Helpdesk for more information. 
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