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The EU Ecolabel scope is widening! Absorbent Hygiene 

products’ promising potential in Europe  

On 24 October 2014, the European Commission adopted the criteria for 'Absorbent Hygiene 
products’ (AHP)'. Voted by the EU Ecolabel Regulatory Committee earlier that year in 
March, this new product group embodies baby diapers, feminine care pads, tampons and 
nursing pads (also known as breast pads). 
 
The relevance of introducing this product group into this EU-wide certification scheme was 

carefully assessed by the European Commission’s technical experts at the JRC IPTS team in 

order to determine its potential impact on the European market. As of 2011, it has been 

estimated that the production volume of AHPs reached EUR ~8.6 billion in sales and 0.8 

million tonnes of finished products sold to consumers1.  

 
A slight increase in the overall AHP market has been moreover observed between 2009 and 2011, which it is expected to 
have continued since 2011 until today. Figures should thus indicate a great market potential for the EU Ecolabel.  
Furthermore, 90% of these AHP products are likely to be consumed in Europe, which highlights the advantage of introducing 
the EU Ecolabel into the AHP market. There is furthermore reason to believe that this EU Ecolabel product group may attract 
consumers that place a higher preference to choose and purchase green products that are regularly and intimately used, 
such as AHP, over conventional products.  
 
From manufacturing to end life of AHP, this product group’s criteria aim to label high-quality products with reduced impacts 

1 
    http://conferences.chalmers.se/index.php/LCM/LCM2013/paper/viewFile/603/206  

http://www.icesd.org/
http://www.icesd.org/
http://plmainternational.com/annual-conference/general-information
https://www.publicpolicyexchange.co.uk/book.php?event=FC17-PPE2
https://www.publicpolicyexchange.co.uk/book.php?event=FC17-PPE2


Company profile: Italian hard coverings company, Florim 

Ceramiche SpA expands EU Ecolabel product line 

Florim Ceramiche SpA is the fourth Italian company to 

obtain the EU Ecolabel for hard coverings in 2007, only 3 

years after the first licence was awarded in Italy. This  

licence holder’s hard floor coverings consist of porcelain 

tiles that can be used in architecture, interior design and 

building construction with production of 23 million m² 

ceramic material each year. 

 

Florim Ceramiche has held a leading position in the  

ceramic tile market for more than fifty years, employing 

more than 1,300 people who take part in this company’s 

worldwide product distribution. This company was  

initially founded in the 1990s upon the merging of two 

former companies, Floor Gres and Cerim.  

     

Throughout the course of this company’s evolution, it has incorporated new brands and technologies to target their ongoing 

goal to develop innovative solutions. Thanks to their success, they had the capacity to open three flagship stores in Italy 

(Fiorano and Milan) and Russia (Moscow).  

 

Florim’s hard floor covering products, certified by the EU Ecolabel make up many of their different and well known company 

product line brand names, such as Floor Gres and REX. In September 2013, the company obtained the certification for another 

five product lines: GLOBE, NATURAL, PIERRES, PIETRA DEL NORD and WALKS 1.0. The market share of these products makes 

up about 10% of the company’s total sales volume, reflecting the increasing importance of eco-sustainable products in the 

ceramic industry. Moreover, the EU Ecolabel for hard coverings has a representative place in Italy,  where more  than fourteen 

different licence holders play a competing role on the market with their EU Ecolabel product lines. 

 

Wishing to systematically limit its impact on its local environment, Florim has developed and followed an operations  

management strategy for years, in which the EU Ecolabel plays a role. The company’s laboratories develop innovative products 

from natural environmentally-friendly materials that have passed the stringent criteria for this product group, achieving high 

standards of aesthetics, contemporaneity and sustainability. 

Source: http://www.rex-cerart.it/fr/pietra-del-nord/ & http://www.floorgres.it/fr/walks1-0/  

throughout its life cycle, for instance due to consumption of materials and restricted use of hazardous substances (amongst 

others). Requirements on materials include for instance: procurement of fluff pulp fibres covered by valid Sustainable Forestry 

Management certificates and that specific emission value limits are respected in the production process. The EU Ecolabel 

scheme also handles social issues, such as calling for an assessment of labour conditions in manufacture sites along the  

production and supply chain of AHPs.  

 

We look forward to hearing about the successes from the pioneering group of EU Ecolabel AHP licence holders. If you are a 

manufacturer interested in applying for this product group, or if you are already on your way to applying, feel free to contact 

us at the EU Ecolabel Helpdesk for assistance, or to share your story…your company may be selected for the next Company 

Profile! 

Find out the EU Ecolabel requirements for this new product group here. 

http://eur-lex.europa.eu/legal-content/EN/TXT/?uri=OJ:JOL_2014_320_R_0002http://eur-lex.europa.eu/legal-content/EN/TXT/?uri=OJ:JOL_2014_320_R_0002


Agenda 

14-15 February 2015: 6th International Conference on Environmental  

Science and Development - Amsterdam, Netherlands  

The primary goal of the conference is to promote research and development activities in  

Environmental Science and Development. Another goal is to promote scientific  

information exchange between researchers, developers, engineers, students, and practitioners working 

in Amsterdam and abroad. 

 

25-26 February: PLMA’s 2015 Annual Roundtable Conference  

- Nice, France 
PLMA’s annual Roundtable Conference helps member manufacturers and retailers to 

learn about the latest trends, identify opportunities in private label, and  

understand competitive challenges. Speakers include market research specialists, retail 

executives and trade journalists. 

 

17 March 2015: The World’s Top Destination: Driving  

Sustainable and Competitive Tourism Across Europe  

-Brussels, Belgium  

This International Symposium aims at discussing different approaches to tourism in Europe and its  

consequences on our economies. The elaboration of a sustainable EU-wide tourism strategy will be one 

of the outcomes of the Symposium. Key speakers will be Francesca Tudini, Head of the Tourism Unit,  

European Commission, DG Enterprise and Industry and Eduardo Santander, Executive Director,  

European Travel Commission (ETC). 

 

 

The company’s effort to be conscious of their surrounding  

environment has been reported in its Corporate Sustainability Report 

since 2008. According to this Report, in 2013, the company was the 

first ceramics company to have been awarded the prestigious ISO 

50001 certification for Energy management. The company also  

received confirmation of the renewal of UNI EN ISO 14001  

certification for environmental management.  

 

Last but not least, alongside obtaining the EU Ecolabel, Florim  

registered with the US Green Building Council, obtaining the LEED 

green building certification which promotes projects and construction  

methods, lowering the negative environmental impacts of buildings. 

Furthermore, many of Florim’s ceramic tile product lines have earned certification from Bureau Veritas for the high content of 

pre-consumption recycled material. 

 

Florim’s commitment to the environment shows that their actions can have positive effects on the company: recognition of its 

efforts, thanks to this company’s strong place in the market has led to consumer awareness of their product, along with what 

the EU Ecolabel and other credible schemes stand for. 

 

To find out more about Florim Ceramiche SpA products and sustainable development agenda, visit its website, LinkedIn,  
Instagram, Youtube channel and Pinterest. 

Source: http://www.rex-cerart.it/fr/pietra-del-nord/ & http://www.floorgres.it/
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