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Location: HQ – New Zealand; EU – United Kingdom
Products sold/advertised in the EU: Germany, Ireland & Spain
Competent Body with which application was made: NSAI (Ireland)
Interviewee: Peter Watt – General Manager Europe

Awarded the EU Ecolabel for light bulbs in 2011

Energy Mad had contacts in Europe before applying for the EU 
Ecolabel, and therefore looked into applying through one of the 
CBs from their contact countries. Language and limited availability 
of some CB staff proved to be an issue in the application process.  
However, given that one of the countries in which Energy Mad bulbs 
are sold is Ireland, the company was happy to be able to work with 
the NSAI, the Irish CB who proved to be “very accommodating.”

“Already we are seeing the value of having the Ecolabel. Our customers 
acknowledge the importance of selling a product that complies with 
a standard that in turn provides their customers with a degree of 
confidence. Consumers can see that our products are ‘best of class’.”

“We work closely with electricity utilities and increasingly with major 
retailers. The electricity utilities are looking for confirmation that the 
products they support meet a predetermined specification. In the case 
of the retailers the EU Ecolabel enables Energy Mad to offer a unique 
selling proposition so differentiating the product from the ‘masses’, 
and it also provides the retailer with a confidence that they can pass 
onto their customers.”

New Zealand based company Energy Mad produces energy saving 
light bulbs sold worldwide, including EU-countries such as Germany, 
Ireland, and Spain. The company was awarded the EU Ecolabel in 
2011. Peter Watt, the General Manager of Energy Mad’s European 
operations was interviewed about their experience as a non-EU 
licence holder !

ENERGY MAD Ltd

For more information on the company Energy Mad Ltd, please contact peter.watt@energymad.com
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Awarded the EU Ecolabel for light bulbs in 2011

“Start the process early. [If you do business in more than one country], talk to more than one 
competent body if you are able to.”

“Energy Mad’s strategy is to market our Ecobulb products in multiple European countries so it made 
sense to partner with the EU Ecolabel hoping that the awareness of the Ecolabel will increase over 
time. We did not want a fragmented approach but rather a high level of consistency across all 
markets.”

Energy Mad has marketed their EU Ecolabelled products through utility programmes in Germany 
and with Amazon.de. They also market through other retail channels including Do-it-yourself 
stores, supermarkets and other online retailers.

“At the recent Frankfurt Light + Building Exhibition that attracted 196,000 attendees, we had as part 
of our stand an Ecolabel poster – created by our German distributor Eisen-Fischer - plus our Ecobulb 
products and our product brochures that promote the Ecolabel. The EU Ecolabel proved to be an 
excellent discussion point and our visitors clearly agreed with the concept and value.”

During the application process:
“We had to get some more testing completed but that was just a timing issue.” 

After being awarded the EU Ecolabel:
“We had [significant] challenges trying to get our product posted to the E-Catalogue.”
“Another critical barrier is that the EU Ecolabel is not recognised like for example Blue Angel is in 
Germany.” 

How did you overcome these challenges?
“Patience and persistence!” 
“I have also worked through the Helpdesk with some success [...] and our products are now accessible 
in the database [E-Catalogue].”

ENERGY MAD Ltd

For more information on the company Energy Mad Ltd, please contact peter.watt@energymad.com


