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Agenda 
5 - 6 September 2013: International Conference on Social Responsibility, Ethics and Sustainable Business 2013, United Kingdom 

22 - 27 September 2013: The 8th Conference on Sustainable Development of Energy, Water and Environment Systems – SDEWES Confer-

ence, Croatia 

23 - 25 September 2013: 11th Global Conference on Sustainable Manufacturing, Germany 

26 - 28 September 2013: 9th International Conference Education for Sustainable Development, Portugal 

AFNOR Certification, the French national Competent Body, 
has been chosen by Jordan to provide training for hotel 
managers and young professionals, in the framework of the 
ShMILE 2 programme. For this training, AFNOR Certification 
has prepared an applicant's guide and other various docu-
ments to help encourage the hotels of the area to consider 
the EU Ecolabel. 

The global objective of the “ShMILE 2 project – from experi-

mentation to dissemination of the Ecolabel in the Mediter-

ranean” is to contribute to sustain-

able development and to reduce 

negative environmental impact 

within the Mediterranean Basin by 

promoting sustainable tourism. 

Thanks to cross-border coopera-

tion, the project aims to reinforce 

the skills of professionals in tourist 

accommodations, and train/prepare the future generations 

in supporting a more sustainable tourism sector.  

The project is also aiming to increase public awareness of 
environmental issues through a wide-reaching communica-
tion campaign and to reinforce the demand for ecolabelled 
tourism accommodation. 

To achieve these objectives, 11 organisations from 6 differ-
ent countries (Tunisia, Egypt, Jordan, Greece, Italy and 
France) will work together to implement a set of activities. 
An awareness campaign will be carried out, as well as the 
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design and dissemination of training and support tools. 

The objectives of the program include: 

Supporting tourism professionals, in particular tourist accom-
modation services and help them to reach new markets for the 
future through sustainable tourism. 

Developing a regional cooperation between Southern and 
Northern Mediterranean countries to ensure a sustainable 
development of the tourism sector and strengthen political 
and economic links. 

Ensuring the environmental sustainability of the first economic 
sector in the partner regions. 

Involving local stakeholders in tourism development in the 
implementation of the project ShMILE 2 and disseminate the 
project results at a regional scale. 

To learn more about ShMILE 2, please visit : 
www.shmile2.eu. 

In addition, AFNOR Certification is organising their license 

holder's club for tourist accommodation and camping sites 

on the 17 October 2013. The target of this meeting is to pro-

vide information to their licensees concerning environ-

mental labelling, carbon foot printing, growth of the EU Eco-

label in the tourism sector, and potential product suppliers, 

for example EU Ecolabelled all purpose cleaners, that could 

be of interest to  hotels. Another goal set for the meeting is 

to discuss the future revision of tourist accommodation and 

camping site criteria and gather comments and suggestions. 

http://microsites.bournemouth.ac.uk/icsr2013/
http://www.dubrovnik2013.sdewes.org/
http://www.dubrovnik2013.sdewes.org/
http://gcsm.eu/
http://www.learningteacher.eu/lisbon-conference-2013
http://www.shmile2.eu/
http://www.shmile2.eu/


 

 

Flash Eurobarometer N°367: Attitudes of Europeans towards Building the Single Market for Green Products 

Background: Companies wanting to highlight the environ-
mental performance of their products are faced with vari-
ous methods proposed by governments and private organi-
sations, which ultimately is accompanied by multiple costs. 
The outcome is a multitude of labels that confuse consum-
ers and make it difficult to compare and verify these envi-
ronmental certifications. The EU is in the process of estab-
lishing harmonised methods of certification in order to fa-
cilitate this process and make it easier for consumers to 
understand and choose green products.  
 

Before the European Commission adopted the Communica-
tion on Building the Single Market for Green Products Initia-
tive in April 2013, a Eurobarometer study took place be-
tween 4 - 10 December 2012 in order to study the current 
opinion of EU citizens on environmentally-friendly products. 
The Flash Eurobarometer N˚367 “Attitudes of Europeans 
towards building the single market for green products” ex-
amined EU citizens’ knowledge of sustainable consumption 
and their reasons for buying, or not buying, environmen-
tally-friendly products. Over 25,000 respondents from dif-
ferent social and demographic groups from the 28 Member 
States participated in the survey carried out by TNS Political 
& Social network on behalf of Directorate-General for Envi-
ronment.  
 

The survey focuses on EU citizens’ attitudes to sustainable 
development in six parts: behaviours and attitudes towards 
environmentally-friendly products, influence of environ-
mental considerations on EU citizens’ consumption habits, 
respondents’ views on actions to solve environmental prob-
lems, consumers’ confidence about environmental claims 
made about products, sustainable consumption issues re-
lated to food including food expiry dates and meat con-
sumption and product lifespan issues, looking at consumer 
knowledge, product reliability and the willingness to repair 
products. 
 

Throughout the EU, a large proportion of citizens buy envi-
ronmentally-friendly products. Over half (54%) of the re-
spondents were classified in the occasional maintenance 
category (‘I sometimes buy environmentally-friendly prod-
ucts’), about a quarter (26%) in the regular maintenance 
category (‘I regularly buy environmentally-friendly prod-
ucts’) when it came to classifying behaviour towards buying 
these products.  

Regular and occasional maintenance respondents varied in 
views on the value for money of environmental products: 
regular consumers are more likely to agree that environ-
mentally-friendly products are good value for money com-
pared to those who only sometimes buy these products. 
Decreasing the price gap between green and non-green al-
ternatives could thus potentially increase the number of 
regular consumers.  

Another discovery is that 83% of the respondents think that 
lower taxes on environmentally-friendly materials and 
products can play a role in reducing people’s impact on the 
environment. 

In addition, three quarters of the respondents (77%) would 
be willing to pay more if they could be confident that these 
products are truly environmentally-friendly. However, al-
most half (47%) still do not trust claims made by producers 
about the environmental performance of their products.  
EU citizens consider several factors when buying products. 
Most importantly is the quality of the product, which 97% 
believe to be very or fairly important. The products price is 
the next most important deciding factor (87%), followed by 
its environmental impact (84%). Almost half of the respon-
dents (45%) felt that the brand name of the product was 
the least important characteristic when buying products. 

The Eurobarometer study contains a lot of potentially use-
ful information. To learn more about the results of the sur-
vey, please consult the summary or the full document that 
are available here: 
h t t p : / / e c . e u r o p a . e u / p u b l i c _ o p i n i o n / a r c h i v e s /
flash_arch_374_361_en.htm#367  

Base: Those who 

know what environ-
mentally-friendly 
products are = 24458 

Read the 
study for 

more 
survey 
graphs 

and 
statistics 

http://ec.europa.eu/environment/eussd/smgp/
http://ec.europa.eu/environment/eussd/smgp/
http://ec.europa.eu/public_opinion/archives/flash_arch_374_361_en.htm#367
http://ec.europa.eu/public_opinion/archives/flash_arch_374_361_en.htm#367


 

 

 

 

Company Profile: Laboratorios Vinfer S.A. aims at providing high quality and environmentally-

friendly cleaning products 

Laboratorios Vinfer promotes its EU Ecolabelled products in 
its newsletters, advertises in magazines and even delivers 
free samples for its clients to test. 
 
Finally, to potential businesses considering the EU Ecolabel, 
the company would like to say that “the market trend indi-
cates that in the future ecological product demand will in-
crease, so for companies that do not want to fall back in the 
race, they should start a market strategy to launch their EU 
Ecolabelled brand”. 
 
 

Located in Albacete, Spain, the company Laboratorios Vin-
fer S.A. is a large-scale producer of professional range insec-
ticides, air fresheners, and all purpose cleaning products. At 
the corporate level the environment is a key criterion in the 
company’s management system. The stringent legislation 
and the market demand require the company’s operations 
to respect the environment. Laboratorios Vinfer has been 
certified with the quality standard ISO 9001-2000 since 31 
May 2002.  

This international certification is awarded to companies 
that have implemented a quality management system. La-
boratorios Vinfer has now introduced a new professional 
range of ecological cleaning products and was awarded 
with the EU Ecolabel in February 2013. The company’s cli-
ents see this new line as part of the natural evolution of 
cleaning products. With the new EU Ecolabelled ecological 
line, the company hopes to increase its sales by meeting the 
demand of the most exigent customers by providing them 
with high quality products that are equally environmentally-
friendly.  

Agenda of Events 

5 - 6 September 2013, Bournemouth, Poole, Dorset, United Kingdom 
International Conference on Social Responsibility, Ethics and Sustainable Business 2013 
The purpose of the conference is to create a networking opportunity for both researchers and practitioners to discuss recent insights on 
socially responsible practices in the non- and for-profit sector. 
 

22 - 27 September 2013, Dubrovnik, Croatia (Hrvatska) 
The 8th Conference on Sustainable Development of Energy, Water and Environment Systems – SDEWES Conference 
This conference will be dedicated to the improvement and dissemination of knowledge on methods, policies and technologies for increas-
ing the sustainability of development by de-coupling growth from natural resources and replacing them with knowledge based economy, 
taking into account its economic, environmental and social pillars.  
 

23 - 25 September 2013, Berlin, Germany 
11th Global Conference on Sustainable Manufacturing 
Topic discussions will include: product design for resource efficiency and effectiveness, manufacturing process and equipment, Life Cycle 
Engineering and assessment, sustainability as a service, sustainability assessment and optimisation, and adequate environments for en-
trepreneurial initiatives and awareness for sustainability in public, government and economics.  
 

26 - 28 September 2013, Lisbon, Portugal 
9th International Conference Education for Sustainable Development 
ESD means including key sustainable development issues into teaching and learning. The conference will therefore portray a range of 
pedagogical angles and elements to such sustainable teaching and learning.  

Click HERE to subscribe or unsubscribe to the EU Ecolabel News Alert.  

Contact and subscription 

http://microsites.bournemouth.ac.uk/icsr2013/
http://www.dubrovnik2013.sdewes.org/
http://gcsm.eu/
http://www.learningteacher.eu/lisbon-conference-2013
http://ec.europa.eu/environment/ecolabel/subscribe-and-manage-your-account.html

