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Focus

First Eco-label licence in Austria: The flower is blooming on all-purpose 
cleaners and cleaners for sanitary facilities
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Editorial This issue of the Flower News focuses on an eco-labelling
award ceremony with the Austrian Minister for the
Environment providing an excellent example of successful
co-operation and co-ordination between the EU eco-label
and the Austrian national eco-label. The report gives a rough
overview of the increasing number of marketing activities

and campaigns initiated by the Commission and the
members of the EU eco-labelling Board. Furthermore, the
latest news on the development of ecological criteria for
the EU eco-label are revealed, and a list of new license
holders and up-coming events are provided.

In June 2002, Wilhelm Molterer, Federal Minister
for the Environment, awarded the first eco-label
licence in Austria to the Tyrolean producer
“Gruber Reinigungstechnik GmbH”. The company
was granted the licence for two all-purpose
cleaners and one detergent for sanitary facilities.
According to the criteria the products in question
are less toxic to the aquatic environment, they
are classified as non-sensitising to skin, less
packaging material is needed due to concentrat-
ed products, and clear dosing instructions
ensure environmentally sound consumption.  

With the adoption of the decision for all purpose
cleaners and cleaners for sanitary facilities in 2001
eco-label criteria are now available for the whole
detergents family, which accounts for a total mar-
ket value of about €26 billion per year in Europe.

Combined EU and national eco-labels
Last year the European flower criteria for this
product group were adopted for the Austrian eco-
label, giving companies the opportunity to apply
for and be awarded both eco-labels at the same
time. In such a case the double licence holder is
exempt from the fees for the Austrian label. At the
same time as the EU eco-label, Gruber
Reinigungstechnik was also awarded the Austrian

eco-label for this product group, providing a good
example of successful co-operation between the
European flower and a national eco-label. 
Gruber Reinigungstechnik is assigned to the sector
“institutional cleaning”. It produces and distrib-
utes detergents as well machines and devices for
the cleaning of larger buildings. The head office is
located in Tyrol/Austria, several branch offices
exist in Eastern Austria as well as in Hungary. 
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For more information about the company visit: 
www.gruber-reinigungstechnik.at 
See also the Austrian eco-label website:
www.umweltzeichen.at

Minister Wilhelm Molterer  (left) presents
the awards to Gruber Reinigungstechnik
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Eco-labels proven to affect consumer purchases

Report

Consumer’s corner 

Product groups 

Promotion of the Flower continues on different fronts 

Italy is organising a two-year advertising campaign that will unfold in three
phases: The first phase will target consumers through advertisements in
national and local newspapers and magazines. During the second phase
“eco-label islands” will be built up in major retail chains and on various events
to present eco-label products and information about the FLOWER. Finally,
the third phase will focus on the younger generation, 9 to 14 years old. 

Young people are also an important target for the Belgian competent body,
which has developed educational packets to raise awareness of the scheme.

Reaching market penetration in Belgium is also the aim of a Commission-
funded campaign that will inform producers, distributors, retailers,
administration, consumer and environmental NGOs, press and other multipliers
about the European eco-label.
Other Member States, such as Greece, France and Spain, are organizing
award ceremonies to honour new license holders. 
UNICE and UEAPME, the industry representatives of the EUEB organised an
“eco-label information day” in June with presentations on various eco-label
related topics as the newly established eco-labelling Working Plan and green

Promotion is the key ingredient for the further success of the EU eco-label.

The European Commission and the European eco-labelling Board are

carrying out various activities to bring the scheme closer to consumers

and producers in Europe. 

Graphic paper now eligible to be awarded 
with the Flower 
The criteria for copying paper now include criteria
for graphic paper as well. A newly developed matrix
system based on Best Available Techniques (BATs)
calculates energy use and emissions to air and
water. This makes the criteria more flexible and
encourages improvement in all kinds of pulp and
paper manufacturing. At least 10% of the virgin
wood fibres shall come from certified sustainable
managed forests. The limits for toxic and harmful
chemical substances and emissions to air and
water (of CO2 among others) have been
strengthened.

Bed mattresses take textiles criteria on board
The new criteria incorporates among others
restrictions for all chlorophenols, the reduction of
the threshold for formaldehyde, the exclusion of
organotin compounds and more information on
the packaging for a better disposal of used
mattresses.  Fabrics, fibres, dyes, pigments and
flame retardants used in the mattress are in line
with the new eco-label criteria for textiles. 

Light bulbs: harmonisation in sight  
Requirements for key environmental aspects (energy
efficiency, lifetime and mercury content) have been
made stricter. The validity of the criteria has been

set to three years to allow the next revision to take
place when the proposed Directives on both waste
electrical and electronic equipment (WEEE) and
Restrictions on Hazardous Substances (RoHS) in
electrical and electronic equipment are close to
coming into effect. Likely further developments in
high energy efficiency lamps, particularly if these
contain little or no mercury, will enable the criteria
to be revised once these new types of lamps become
more widely available.

Eco-label now also for floors paints and coatings
The eco-label for paints now includes floor coatings
and paints as well.
Dangerous substances have been explicitly banned.
There are some new performance requirements
regarding resistance to wet scrub and abrasion.
From now on eco-labelled paint products will
provide consumer advice on the correct use and
on preventive protection measures for the painter,
particularly in relation to working in closed rooms.

The EUEB finished work on new revised criteria 

for copying paper, indoor paints and varnishes, 

light bulbs and bed mattresses.  

A project carried out in Denmark from January 1997
to January 2001 clearly shows that eco-labelling
does have an effect on consumers when buying
products. Of the three product groups studied (toilet
paper, paper towels and detergents), the eco-label
under consideration (the Nordic Swan) had the most

significant effect on consumers’ purchases of toilet
paper and detergents. 

The project considered a number of consumer
behaviour variables such as product brands, shop
categories, income and age. For more detailed

information visit the website of the Danish Institute
of Local Government Studies (AKF):
http://www.akf.dk/index_eng.html, “The effect of
the Nordic Swan label on consumers’ choice.”

Flower Newsletter, The European Eco-Label_issue #02 / 2002



Facts & Figures

public procurement. BEUC, the consumer representative of the EUEB, has
carried out an on-line survey about consumer awareness of the Flower, the
results of which will be available shortly.
The European Commission is also funding projects at regional level. In Catalonia,
for example, assistance is being provided to the Catalan Competent Body to
increase the number of applications. Among other activities, past and present
experiences of eco-label applicants are being evaluated in order to design
appropriate supportive tools for the future. Another national marketing and
promotion strategy was recently concluded in Spain. Some pilot actions included
the creation of  a debate club on “consumption and new environmental policies”
and a survey in a major “do-it-yourself” store to research consumers’ motivations
in their purchases of environmentally friendly paints. 

Two other assignments focus on concrete product groups: paints and varnishes
and the textile sector.  These projects are in place to assist existing and
potential new candidates in their applications to the scheme.  

UNICE: Union of Industrial and Employers' Confederations of Europe
www.unice.org
UEAPME:
European Association of Craft, Small and Medium-sized Enterprises.
www.ueapme.com
BEUC: The European Consumers’ Association 
www.beuc.org

More information on ongoing marketing studies and
activities is available at the web site or by contacting
the relevant competent body (Contact details on the
Flower website)

All purpose cleaners and cleaners 
for sanitary facilities
Salveco (F), 
Gruber Reinigungstechnik Ges.m.b.H. (A)
Footwear
Industrie Calzature s.r.l. (I) (renewal)
Calzaturificio Fratelli Soldini (I) (renewal)
Hand dishwashing Detergents
Dalli Benelux b.v. (NL), Salveco (F), Deco scrl (I)

Indoor Paints and Varnishes
Akzo Nobel Decorative Coatings AB (S) 
(extension of range)
Colorificio Atria s.r.l. (I), 
CAMI-GMC (F) (extension)
Laundry detergents
Esselunga (I) (extension)
Refrigerators 
LG Electronics Inc, Refrigeration Division (UK)

Soil improvers and growing media
Charier DV, AWT, SOMERGIE (F)
Textiles
CARPE DIEM Tessile S.r.l (I), Mesign.dk (DK)
Esselunga (I), ECOVISION (F)
Tissue Paper
Industrie Cartarie Tronchetti (I) (renewal)
Cartiera Lucchese SpA (I) (extension)

France 26

Denmark 23

Italy 23

Spain 12

Greece 9

Sweden 8

Portugal 3

Belgium 2

Germany 2

Netherlands 2

United Kingdom 2

Austria 1

Finland 1

Ireland 1

Textile products 41

Indoor paints + varnishes 28

Soil improvers + growing media 10

Tissue paper 8

Dishwashing detergents 6

Bed mattresses 4

Footwear 4

Hand dishwashing detergents 3

Laundry detergents 3

All purpose cleaners and cleaners 

for sanitary facilities 2

Copying paper 2

Refrigerators 2

Dishwashers 1

Light bulbs 1

The EU Flower by country *

New Eco-label licences

The EU Flower by Product Group 

Country Number  of awards > TOTAL 115 Product Group Number  of awards > TOTAL 115

* Number of holders 

as of 15 July 2002

http://europa.eu. int/comm/environment/ecolabel

Second quarter 2002



News in Brief

First Joint meeting of the Eco-label and the EMAS Committee

EMAS and the EU eco-label are both voluntary
instruments offering their applicants the opportunity
to demonstrate to the public that they are caring for
the environment. The recent revisions of both schemes
have increased their scope and brought them closer

together. The EU eco-label is now also open to
services and EMAS will look on the products side.
This first joint meeting, which took place on May 29,
launched the dialogue with the relevant parties
involved. The purpose of the meeting was to identify

the unique strengths of each scheme and to explore
possible ways to create and use synergies amongst
the two instruments. 
EMAS website:  
http://europa.eu.int/comm/environment/emas

On the web

Agenda

The Flower website provides updated information
on product group development, EUEB meetings,
studies etc. and news every month. Factsheets

featuring figures on each product group have now
been updated according to the latest criteria
documents. 

The eco-label website received more than 75,200
visits during April 2002, an increase of 135%
compared to same time last year.

Cersarie 2002 hosts seminar about the Eco-label for ceramic tiles

Salveco: cleaning naturally 

“Hard Floor Coverings” is a new product group for the
EU eco-label. It covers ceramic, clay and terrazzo
tiles, natural and agglomerated stones, clay pavers
and concrete floorings. 
The International Exhibition of Ceramics for the
Building Industry and Bathroom Furnishings,
(CERSARIE, Bologna, Italy, 1-6 Oct. 2002), will host

a seminar about the award of the EU Flower to this
type of floorings.
A round table organised by the Italian Centre for
Research and Experimentation for the Ceramics
Industry and the National Association of
Manufacturers of Ceramic Tiles and Refractory
Materials is scheduled for October 2nd at 10.00h.

For more information:
Prof. Ing. Giorgio Timellini, Centro Ceramico Bologna
Tel. +39 051534015 Fax +39 051530085
timellini@cencerbo.it 
www.cersaie.com

Revision of product groups (scheduled adoption)

Detergents for dishwashers autumn 2002
Laundry detergents autumn 2002
Washing machines winter 2002
Refrigerators winter 2002

New product groups 
Vacuum cleaners autumn 2002
Tourist accommodation winter 2002
Furniture spring 2003

10th  anniversary event
1-2 December 2002

This newsletter is published by the eco-label unit of the European Commission both in printed form 
and on the Internet http://europa.eu.int/comm/environment/ecolabel

For a free subscription, comments or further information, please e-mail us at:
ecolabel@cec.eu.int
or write to the eco-Label Helpdesk  fax: +32 2 282 84 54
c/o Bradley Dunbar Associates | Scotland House, Rond-Point Schuman 6 | B-1040 Brussels
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The first Flower award for detergents in France has
been given to Salveco for one hand dishwashing
detergent and a range of all-purpose cleaners. The

company produces 100% natural cleaning and
hygiene products made from organic compounds
of plants and water. 

www.salveco.com

Everything about the Flower
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