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LENZING AG:
The first fibre manufacturer to obtain the EU eco-label
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In this issue This Flower news focuses on Lenzing AG, the first

eco-labelled fibre manufacturer from Austria, on the

latest product group developments and on the

increase in eco-label licenses. The Report gives an

overview of the very successful tenth anniversary

event of the Eco-label taking place in Brussels last

December, with a fashion show and a poster

competition. Also in this issue: the Olympic Village

in Athens goes green, and you can win a Flower

mouse pad with the first Flower quiz! 
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For more imformation take a look at
http://www.lenzing.com 

Dr. Franz Raninger obtains 
the Eco-label from EU Commissioner 
for the Environment Margot Wallström.
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The Austrian company, Lenzing AG, is a world-
market leader in the manufacture of cellulose
fibres for textile and non-textile applications.
In December 2002, during the 10th anni-
versary celebrations of the Eco-label scheme,
Lenzing was the first fibre manufacturer to be
awarded the Eco-label. 

Lenzing was granted the licence because its
fibres are produced in an environmentally
friendly manner: the company is a pioneer in
developing a totally chlorine-free bleaching
process. 

Why is having the eco-label so important for
Lenzing?
According to Franz Raninger, a member of the
Lenzing Management Board responsible for
fibres, the company has built up a living
tradition of operating with sustainable and
ecological responsibility. For instance in 2000,
Lenzing Lyocell received the ‘European Award
for the Environment’. 

He states: "The reason why the eco-label is
so important for us is that with our fibres,
which are manufactured from wood, we are
committed to the idea of sustainability. We
believe that thinking in terms of sustainability
will increasingly gain in importance throughout
industry, all the way down to the end
consumer". 



Promoting the Flower in Italy
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The Flower celebrates its 10th birthday

More than three hundred stakeholders took part in the10th anniversary
celebrations; not only Eco-label holders, but producers, consumers,
governmental and non-governmental representatives and the press were
represented. The birthday event also featured EU Environment Commissioner
Margot Wallström presenting awards to 125 eco-labelled companies across
Europe whilst congratulating them for their pro-active approach to the
protection of the environment. An exhibition displayed the range of products
available.

Prior to the anniversary event, a competition for designing Eco-label posters
was held among one hundred art school students from Brussels. During
the celebrations the ten best students had a chance to present their posters
showing the Flower as featured on different product groups. Overcoming
stiff competition to win the awards were Mary Sevilla (Instituut Sint-Lukas)
and Stefan Domingo Rosado Carrico (Académie Royale des Beaux-Arts)
who received recognition for outstanding artistic flair and excellent design
skills. The two joint winners will have their posters displayed at various
upcoming events to increase the visibility of the Eco-label. 

The European Commission demonstrated its commitment to promoting greener consumer

choices by organising a unique 10th anniversary event of the EU Eco-label on 2 December 2002

in Brussels. Over three hundred participants gathered to celebrate the achievements and the

diverse applications of the Eco-label. The festivities included Eco-label awards, a fashion show

displaying Flower products, an art competition and the launch of a new online catalogue. 

New criteria for laundry detergents
The revised criteria include detergents for use in
launderettes and common laundries and are valid
until 31 August 2008. Various criteria have been
strengthened such as lower limits on total
chemicals and phosphates and non-biodegradable
surfactants are excluded. 
A transition period of 18 months is given to
manufacturers to comply with these stricter
requirements. 

New product group: vacuum cleaners
The EUEB members agreed on a set of criteria
valid until 31 March 2008. This Decision focuses

on the reduction of energy consumption and dust
emissions, but also on recyclability and durability
of the product, through separable plastic parts,
and of course ensures a high quality
performance. 

First eco-label criteria for a service: 
Tourist Accommodation
The hotel industry and tourists themselves are
increasingly aware of the potentially negative
environmental impact of tourism. The EUEB
addresses this issue with a new Decision valid until
30 April 2007 for Tourist Accommodation service
focused on energy and water consumption, waste

production and use of hazardous substances.
A points system combining mandatory and optional
criteria has been set up for the award. This allows
great flexibility for various service providers, from
mountain huts to big hotel chains, to apply for the
eco-label. 

Coming up
A decision on washing machines is to take place
in May 2003 and criteria will remain unchanged
until 2006. The discussion on criteria for furniture
has been postponed until September 2003. You
can follow the latest developments on the Flower
website. 

The European Union Eco-labelling Board (EUEB) revised the

criteria for laundry detergents and voted on two new product

groups: vacuum cleaners and tourist accommodation. 

The Italian Competent Body in collaboration with
APAT (Italian National Agency for Environment
Protection and Technical Services) organises
seminars to promote specific product groups
among producers, retailers, public and private
institutions. Two seminars took place in January

and February on detergents and footwear
respectively. The next one on tourist
accommodation is scheduled for May. These events
attract about 100 people and give a chance to
inform, promote and encourage applications for
the Flower. 

More information and contact details on
www.sinanet.apat.it/ecolprod/
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Facts & Figures

The 10th anniversary celebrations also saw the launch of the scheme’s
new online interactive catalogue compiling information about eco-
labelled producers and their products. This provides an easily accessible
database for consumers to make better informed, green choices. 
The user-friendly site gives details of hundreds of different items under
21 product groups.

Mary Sevilla 
(Instituut
Sint Lukas, 
Brussels)

Stefan Domingo 
Rosado Carrico 
(Académie Royale 
des Beaux-Arts, 
Brussels)

All purpose cleaners and cleaners 
for sanitary facilities
Madel SpA (IT) 
Biochimica SpA (IT)
Hand dishwashing Detergents
Biochimica SpA (IT)
Tissue paper
Wepa Papierfabrik P. Krengel GmbH (DE)

Textile products
Gabriel A/S (DK)
Lenzing Aktiengesellschaft (A)
Carbosoltex (IT)
Footwear
3A Antonini SpA (IT)
Calzaturificio Fratelli Soldini (IT) (extension)
Tecnologia Prot. Sicur. Di Visentini & Scerra s.r.l. (IT) 

Hard floor coverings
Cerámicas Diago S.A. (ES)

For more information visit www.eco-label.com
and follow the links to these companies and
their products.

The EU Flower by country *

New Eco-label licences

The EU Flower by Product Group *

Product Group | Number  of awards > TOTAL 134

* Number of holders 

as of 15 March 2003

http://europa.eu. int/comm/environment/ecolabel

First quarter 2003

At the highlight of the birthday
event, participants also enjoyed
a live fashion show arranged by
Danish textile producers.
Various textile products
commercialised by Danish
Flower holders were introduced
on the catwalk. A Danish
Academy of Design, TEKO, also
took the opportunity to display
original design pieces of Eco-
label fabrics created by its
young graduates.
http://www.teko.dk
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France

Italy
Textile products

Indoor paints / varnishes
Soil improvers

Tissue paper

All-purpose & 
sanitary cleaners

Dishwashing
Detergents

Footwear

Hand dishwashing
detergents 

Others

Spain

Greece

Sweden

Others

Denmark

Country | Number of awards > TOTAL 134



News in Brief

Athens 2004: green public procurement

The Olympic Village will be painted with eco-labelled
products! The four Greek eco-labelled paint producers
Ilios Cotachem, Er-Lac, Berling and Carmyco will

provide their different paints to fulfil the contractual
requirements of using eco-labelled indoor paint for
the buildings within the Olympic Village.

On the web

The recently launched online e-catalogue received
over 2,000 visits in February. Meanwhile, the Eco-label

website is among the most visited web pages on
Europa. Statistics show that carefully updated websites

receive more visitors, and the Eco-label performs very
well with almost 1,000,000 hits in 2002! 

Promoting the Flower: CD-ROM and video

The French Competent Body AFNOR has edited a CD-
ROM explaining various environmental initiatives
(EMAS, ISO 14 000, Integrated Product Policy, the
French national label NF Environnement and the
Flower). For each instrument, a series of existing

communication materials such as brochures or logos
are provided. 
The new video “The Flowering of Eco-label” was
released in February and over 30 copies have been
ordered by TV stations across Europe. This 8 minute

video traces the story of eco-labelled clothes, from
the choice of raw materials via environmentally
friendly manufacturing processes to the market place.
This niche market is growing in Europe, with Denmark
being the leader in eco-labelled textile products. 

Revision of product groups (scheduled adoption)

Refrigerators autumn 2003
Portable computers summer 2004
Personal computers  summer 2004
All purpose and sanitary cleaners autumn 2004
Hand dishwashing detergents autumn 2004

New product groups 
Furniture autumn 2003
Printed paper spring 2004
Campsites  winter 2004

This news is published by the eco-label unit of the European Commission both in printed form 
and on the Internet http://europa.eu.int/comm/environment/ecolabel

For a free subscription, comments or further information, please e-mail us at:
ecolabel@cec.eu.int
or write to the eco-Label Helpdesk  fax: +32 2 282 84 54
c/o Bradley Dunbar Associates | Scotland House, Rond-Point Schuman 6 | B-1040 Brussels
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Statistics reaching heights

For more information contact Olympiako Horio S.A. 
at olvi2004@otenet.gr
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Agenda

Win a mouse pad with the Flower
1. Which Product Group has the highest number of awards? 
2. Who is the first eco-labelled fibre manufacturer? 
3. For which service is there a European eco-label? 
4. Which country has the highest number of awards?
5. How many hits did the Flower website receive in 2002? 

Send your answers to eco-label@cec.eu.int specifying “Mouse pad quiz” in
the title and mentioning your full postal address. 
The first 50 correct answers win an eco-label mouse pad!

Quiz

Management Groups update

More information: http://europa.eu.int/ecolabel, 
click on “Management groups”. 

The Marketing Management Group is gathering
information on the level of awareness of the eco-
label in each Member State. This evaluation will be
used as a reference to measure the impact of the
planned Marketing campaign towards consumers in
2004. 
The Cooperation and Coordination Management
Group is evaluating the adoption of already existing

criteria from national schemes into the European
eco-label criteria. This “fast track” procedure would
allow an increase in the number of Product Groups
with limited financial resources. 
A study on the direct and indirect impacts of the EU
eco-label has been commissioned by the Policy
Management Group. Results are expected in July
2004.

Publications Office
Publications.eu.int


