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The Flower blooms on Lycra® fibre
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In this issue This issue focuses on two big textile companies: the famous
Lycra fibre by Invista™, and Klopman International, supplier
of many famous brands, which have both received the Flower
recently. You will also find the latest news on the

development of the scheme, and an interesting study on
the use of data gathered by the EU eco-label scheme during
the 11 years of its existence. 

INVISTA™ (ex DuPont Textiles and Interiors) is the
largest integrated textile fibre business in the
world, with annual revenue of about 5.5 billion,
18,000 employees and operating in 86 coun-

tries. INVISTA™ comprises two units: "Textiles
and Interiors" which includes clothing, home,
industrial and flooring; and "Intermediates"
which includes nylon and polyester intermedi-
ates. INVISTA™ has a powerful portfolio of the
best-known, worldwide brands and trademarks
of DuPont, including Lycra®.
LYCRA®, manufactured in the Netherlands and
Northern Ireland, was introduced in 1960 as the
first elastane fibre. Its extraordinary qualities of
stretch and recovery earned it initial acceptance
in intimate clothing, from where it extended its
range of end uses to active sportswear and
hosiery. Being awarded the EU Eco-label under-
scores INVISTA™'s commitment to sustainable
development through manufacturing practices
that respect the environment.
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Visit:  http://www.lycra.com
or http://www.invista.com
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Lycra®, the famous fibre that added comfort and
freedom of movement to everything from shoes
to jeans and T-shirts, has been awarded the
European Eco-label. 
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The Flower awarded to Klopman International

Klopman International, Europe’s leading manufacturer of workwear, protective
wear and casual clothing fabrics, has become the first polyester cotton fabric
manufacturer to be awarded the EU Eco-label.
Klopman International produces the workwear and protective wear fabrics
of many of the world’s best-known corporate brands such as Mercedes,
Shell, BP, Ferrari and Coca Cola. Klopman’s casual clothing fabrics are also
chosen by many of the world’s leading fashion brands, including Armani,
Benetton, Calvin Klein, Levis, Wrangler and Zara.
In addition to demanding fabrics of exceptional quality, performance and

consistency, Klopman believes its customers also recognise the importance
and value of sourcing their fabric from a European company fully committed
to environmentally responsible and sustainable manufacturing.
Klopman goes to great lengths to ensure that all its manufacturing – from
the selection of raw materials through to finished fabric – is processed in an
environmentally responsible manner. For example, all liquid by-products
used at their manufacturing headquarters in Frosinone, Italy, are neutralised
before discharge into an on-site effluent treatment plant and water is recycled.
With current annual output of 50 million metres of fabric Klopman sees Eco-

Over 40 million Europeans wear garments made in Klopman fabrics – the

polyester cotton fabric producer supplies some of the most famous brand

names in the world! 

DID list 
The Detergent Ingredient Database (DID) is a list
of chemical substances used in detergents. Drawn
up by the Norwegian Competent Body and
stemming from existing data from the EU eco-label
and the Nordic Swan label, this list will allow
harmonised criteria for eco-toxicity for the two
labels, across the various detergents. The final 
framework has been agreed, and the list of
chemicals will be finalised in June 2004. 

Revisions
Criteria for all purpose and sanitary cleaners as
well as hand dishwashing detergents are under
revision. The Danish Competent Body expects to
finish the work in September 2004, after the
publication of the DID list. In addition, the UK
Competent Body continues working on personal
and portable computers.

Coming up
The eco-label criteria for furniture are expected in
December 2003 or February 2004 at the latest. 
The Netherlands have started development of
criteria for lubricants. 
Italy is responsible for the next service sector to be
considered, which is camp sites. 

The European Union Eco-labelling Board (EUEB) is still working on the criteria for furniture.

Several revisions are on the way, and criteria for four new product groups are being defined: printed papers, camp sites,

lubricants and soaps and shampoos. 

Preparations for the Marketing Campaign of 2004
have started as funding by the Life programme
has been confirmed. Managed by the Danish
Environment Protection Agency in partnership
with national authorities, producers, retail
organisations and consumer's organisations,
this project aims at raising awareness of the

Flower through campaigns carried out in 9
Member States. The double objective is to
increase the number of eco-labelled products
and to encourage consumers to buy
environmentally friendly products. Campaign
activities will be conducted in schools and retail
shops during the week of 18 to 24 October 2004. 
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For more information on the Marketing Campaign, check:  www.ecolabel.dk click on “Flower News”. 



label accreditation as an important recognition
and logical extension to their continuing and long-
term commitment to the environment. 
In today’s world of ever-increasing globalisation
Klopman also firmly believes that prominent display
of the EU Eco-label Flower logo on their promotional
material has an important role to play in helping
consumers and suppliers to make a positive decision
to actively protect the environment by choosing eco-
labelled products.

For further information please visit the Klopman website at www.klopman.com.

Tourist Accommodation
Sunwing Hotels Kallithea S.A. (GR)
Gålå Høgfjellshotell og Hytter AS (NO)

Textile products
Invista (NL)
Texdot AB (S)

Footwear
Bundgaard SKO A/S (DK)

All purpose & sanitary cleaners
SEAL Miljø (DK)

Indoor Paints & Varnishes
Iso Paint Nordic A/S (DK)
Flügger A/S (DK)

Tikkurila Paint Oy (FIN) (extension)
Caparol Sweden AB (S) (extension)
Beck & Jorgensen A/S (DK) (extension)

New Eco-label licences

http://europa.eu. int/comm/environment/ecolabel

Third quarter 2003

Facts & Figures

The EU Flower by country * The EU Flower by Product Group *

Product Group | Number  of licences > TOTAL 150
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Denmark

Italy

Textile
products

Indoor paints / varnishes

Soil improvers

Tissue paper

All-purpose & 
sanitary cleaners

Dishwashing
Detergents

Hand dishwashing
detergents

Footwear

Others

Spain

Greece

Sweden

Others

France

Country | Number of licences > TOTAL 150

For more information visit 
www.eco-label.com
and follow the links to these companies and
their products.

* Number of licences as of 15 October 2003

Klopman International’s manufacturing headquarters are located in Frosinone, Italy.



News in Brief

Eco-label data could be recycled, says ANEC

A study by ANEC, the European Association for the
Coordination of Consumer Representation in
Standardization, shows that the information collected
for criteria development for the EU Eco-label could
be used to set minimum product performance
standards and for legislation, for instance in the EU

Directive on Energy Using Equipments or in the
Integrated Product Policy. "This will recycle our eco-
label knowledge, reinforce the eco-label scheme,
and improve our overall environmental standards"
says ANEC Secretary General Gottlobe Fabisch.

On the web

Agenda

The European Commission has decided to re-
structure the eco-label website on the Europa
server, to make it more user-friendly and easier to
surf. In addition, the e-catalogue will be translated

in some more EU official languages. This will
facilitate the updates by manufacturers and will
certainly help European consumers to look for eco-
label products. The e-catalogue has already

received over 25,000 visitors between March and
September. 

A Flower for Gålå Høgfjellshotell og Hytter

Management Groups update

Located in Norway, the ski resort obtained the EU
Eco-label for its hotel and its chalets. "Being certified
with ISO 14001, EMAS and the Nordic Swan label
we also chose to run for the EU Eco-label. Our
operation is primarily frequented by foreigners, and
the existing labels did not have the consumer
recognition we expected. It is of vital importance for
us to communicate our environmental commitment

to the entire travel industry and their consumers within
the enlarged EU. Getting the Flower was a logical step
for us to obtain these advantages", manager Günther
Motzke explains. The hotel has a long-standing
commitment to the environment, particularly focused
on reduction of energy use, and continuous education
and information regarding respect for the Norwegian
mountain landscape.

Revision of product groups (scheduled adoption)

Refrigerators winter 2003
Portable computers autumn 2004
Personal computers autumn 2004
All purpose and sanitary cleaners autumn 2004
Hand dishwashing detergents autumn 2004

New product groups 
Furniture winter 2003
Printed paper spring 2004
Campsites autumn 2004
Lubricants autumn 2004
Soaps and shampoos spring 2005

This news is published by the EU eco-label unit of the European Commission both in printed form and
on the Internet http://europa.eu.int/comm/environment/ecolabel

For a free subscription, comments or further information, please e-mail us at:
ecolabel@cec.eu.int
or write to the eco-Label Helpdesk  fax: +32 2 282 84 54
c/o Bradley Dunbar Associates | Scotland House, Rond-Point Schuman 6 | B-1040 Brussels

The Flower
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The Policy Management Group has started
discussions about the longer term future of the
EU eco-label scheme, with a view to the revision
of the Regulation in 2005. Meanwhile, the
Cooperation and Coordination Management Group
has drawn up a central register of product groups

and criteria of all national eco-labelling schemes.
The Marketing Management Group is currently
working on a marketing strategy, with a focus on 4
product groups (textile, paints and varnishes, tourist
accommodation and detergents). 

2004: Eco-label website and e-catalogue upgrades

14   K
H

-A
F-03-003-E

N
-C

More information:  http://europa.eu.int/ecolabel,
click on “Management groups”. 

For more information, check http://www.anec.org

Visit: http://www.gala.no


