
News in Brief

Management Groups update

Members of the Marketing Management Group
are working on a major EU-wide advertising
campaign aimed at consumers to be carried in
2004. So far the project has received strong
support from several member states and
stakeholders. 

The characteristics of all eco-labelling schemes
in Europe are being studied by the Cooperation

and Coordination Management Group.  The Group
intends to establish the best ways to increase
cooperation among them. 

The Policy Management Group is working on the
role of the scheme as an instrument of  Integrated
Product Policy (IPP) and its relationship with other
instruments such as EMAS and environmental
product declarations. The Group recently started

an informal discussion about the revision of the
scheme in 2005. 

On the web

Agenda

The European eco-label website has launched a
new section dedicated exclusively to marketing. 
Licensees and other interested organisations can
obtain materials to help them in promoting their

products and the scheme. Also available in this
area are market studies, reports on initiatives
carried out by the Commission and the national
Competent Bodies, and all the documents

connected to the work of the Marketing
Management Group.

Seen to be green! 

Book your agenda for Green Week 2003

The Flower will feature in a new electronic newsletter
about green products which the UK's Department
for Environment, Food and Rural Affairs (Defra) is
launching at the start of 2003.  

Targeted at businesses, the newsletter will focus on
environmental information about products, from the
marketing advantages of being seen to be green, to
factual information about using green claims and
labels.  It will cover a wide range of green product

news, and plans to launch with a spin-off pocket
guide for consumers.  Subscription is free.  
To register, contact 
charles.cox@defra.gsi.gov.uk, or 
call + 44 (0)20 7944 6576 for further details.

For more information: http://europa.eu.int/ecolabel, 
click on “Management groups”. 

Revision of product groups (scheduled adoption)

Laundry detergents winter 2002
Refrigerators spring 2003

New product groups 
Vacuum cleaners winter 2002
Tourist accommodation winter 2002
Furniture spring 2003

These news are published by the eco-label unit of the European Commission both in printed form 
and on the Internet http://europa.eu.int/comm/environment/ecolabel

For a free subscription, comments or further information, please e-mail us at:
ecolabel@cec.eu.int
or write to the eco-Label Helpdesk  fax: +32 2 282 84 54
c/o Bradley Dunbar Associates | Scotland House, Rond-Point Schuman 6 | B-1040 Brussels
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The third edition of Green Week will take place
between 2 and 6 June 2003 in Brussels. For the

latest information, keep an eye on the Green Week
website, which will be updated regularly:

http://europa.eu.int/comm/environment/
greenweek/index.htm

Marketing in the spotlight
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Editorial This issue focuses on the  tenth anniversary of the

Flower with news on the product group development,

the steadily rising number of eco-labelled products

in Europe and the newly established eco-label e-

platform for consumers. 

The interview with Jean-Paul Andriessen from Dalli

Benelux features a company which has chosen to

go for the Flower for all its laundry and cleaning

agents to underline the high environmental

performance of its products.

“The 2002 Johannesburg World Summit on
Sustainable Development has highlighted
the pressing need to change our consumption
and production patterns. Transparent and
reliable information on the environmental
quality of products is necessary to help
consumers make the right choices. 

The EU eco-label fulfils that role as it is the
guide to Greener products in the European
market.

The European eco-label celebrates its
10th anniversary this year and the 
Commission is organising an event for all 
those involved to bring the Flower closer
to consumers, business and the media.

Since the year 2000 the number of eco-labelled
items sold has risen by 300%. The challenge
we now face is to build on this progress
and fur ther raise the profile of the Flower. 
To this end I call on all businesses who care
for the environment to put the Flower on
their products and I urge all consumers to look
for the Flower when making their choice.” 

The Flower issue #03 / 2002

Margot Wallström, 
Commissioner for the Environment

IS
S

N
1725-048X

★

★ ★

★
★

★
★

★
★

★
★

★

European Commission



New e-platform for consumers: www.eco-label.com 

Report

Consumer’s corner 

Product groups 

Innovating with the Flower

What prompted Dalli Benelux to go for the eco-label?

A few years ago, the distribution of Klok products went down by about 40%
in the Netherlands.  To overcome this situation we had to find a unique
concept that fitted the image of the Klok brand.  In the late 1960s Klok was
the first brand to come out with phosphate-free detergents.  We were also
the first to offer our products in smaller sized boxes such as 1-kilo boxes
instead of the standard 10 kilos.  So, we decided to use the heritage of the
Klok brand name as an environmentally friendly brand to our advantage by
putting the eco-label on our products. 

How have you adapted your marketing strategy?
We are in a niche market since none of our competitors in the Benelux have
the eco-label.  Of course, we’ve had to make some investments and spend
money to let consumers know what the eco-label means (unique combination
of excellent environmental properties and top quality/performance).  We
especially target environmentally aware customers and advertise in special
interest magazines (i.e. environment) and similar promotional channels.
In the powder detergent market, for example, our sales have remained
constant even though the market is on a downward trend. But we are sure

Dalli Benelux is a company specialising in the production of liquid and

powder detergents and cleaners.  Five of its Klok brand products - a

household name in the Netherlands for over 100 years - now display the

Flower.  Jean-Paul Andriessen, Marketing Sales Manager, explains the

company’s motivation.

New criteria for dishwasher detergents
The European Eco-labelling Board agreed upon the
revised criteria, which will be valid from 1st January
2003 until the end of 2007. Changes include,
among others, the extension to certain professional
products and stronger environmental requirements,
such as the exclusion of non-biodegradable
surfactants.

The transition period has been fixed for 18 months,
allowing current licensees to comply with the
previous criteria until May 2004.

Coming up 
The criteria for laundry detergents, due to be
adopted in September, will now be voted in
December. 

On the household appliances side, washing
machines criteria will almost certainly remain
unchanged until 2006 while changes in criteria for
refrigerators are on stand-by until new Energy Label
classifications are available (probably in early
2003).

New product groups in 2003
Hotels and other lodging providers can expect
criteria for the first service group “tourist
accommodation” to be officially agreed upon in
December, at the same time as vacuum cleaners.
Work on criteria for furniture is progressing and is
scheduled to conclude next spring. 

The latest drafts criteria documents are available
on the Flower website. 

The European Eco-labelling Board has decided to
pursue the inclusion of camping sites and printed
paper in the scheme. These new product groups
will benefit respectively from the work undertaken
for tourist accommodation and copying and graphic
paper. 

2002 has been a year of intensive work for the European Union Eco-labelling

Board (EUEB). The Board has developed criteria for 4 new product groups,

including the first service group of the scheme, tourist accommodation. 

At the same time, 8 established product groups have been revised. Here are

the latest updates.  

An interactive catalogue has been specifically
designed for consumers to find eco-labelled
products throughout Europe. In addition to a
simple description of the scheme for newcomers,
this new e-platform has the tools to learn more
about the eco-labelled products, how much they

cost, where to find them in your country and even
order some of them on-line!

You can also discover all the advantages that you
obtain when you buy a product that carries the
Flower. Those wanting to know more can read about

the technical characteristics of the products and
the manufacturer’s profile. 

Come and find the flowered products here:
http://www.eco-label.com
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Facts & Figures

that in the near future our investments will help us to sell more of our
products.  Having the Flower might even help us to sell our products elsewhere
in Europe someday.

How have customers responded to your eco-labelled products?

Very positively; so much so that they’ve even asked us to extend our product
range! 

What would you suggest to increase the visibility of the Flower in
Europe?

Most companies cannot afford to conduct wide-ranging advertising
campaigns.  The only way for the Flower to be widely recognised is for the
competent bodies to promote the Flower through channels such as television
ads.  Coming from them rather than a private company would have more
legitimacy. Also, there are too many different environmental labels on the
market and that confuses consumers. Having fewer labels would definitely

make the Flower more visible and provide a guarantee to
consumers that those products with the label are environmentally
friendly and of top quality.  We are trying to convince the Dutch
Competent Body to promote the Flower within
the retail industry. In the near future we might
ourselves contact companies because we
have to do something, not only for our sake
but also for the sake of the environment.

For more information 

about Dalli Benelux 

visit www.dalli.nl (in Dutch).

All purpose cleaners and cleaners 
for sanitary facilities
Joreni Pac Lomma AB (SV)
Dalli Benelux b.v. (NL)
DECO scrl (I)
Pizzolotto SpA (I)
Hand dishwashing Detergents
Pizzolotto SpA (I)
Madel Spa (I)

Laundry detergents
Dalli Benelux  b.v. (extension) (NL)
Indoor Paints and Varnishes
Industrias Titán SA (E)
Tintas Hempel (P)
Shanghai Shengsing Resin & Paint Co. Ltd (CN)

Footwear
Calzaturificio RELAX Snc (extension) (I)
Textiles
Evergreen Fabrics & Garments (DK) 
Gregory Knitting Mills (ZA)

For more information visit www.eco-label.com and
follow the links to these companies and their
products.

France 27

Italy 27

Denmark 26

Spain 12

Greece 9

Sweden 8

Portugal 4

Netherlands 3

Belgium 2

Germany 2

United Kingdom 2

Austria 1

Finland 1

Ireland 1

Textile products 43

Indoor paints + varnishes 31

Soil improvers 10

Tissue paper 8

Dishwashing Detergents 6

All-purpose & sanitary cleaners 6

Hand dishwashing detergents 5

Bed Mattress 4

Footwear 4

Laundry detergents 3

Refrigerators 2

Copying paper 1

Dishwashers 1

Light bulbs 1

The EU Flower by country *

New Eco-label licences

The EU Flower by Product Group * 

Country Number  of awards > TOTAL 125 Product Group Number  of awards > TOTAL 125

* Number of holders 

as of 15 November 2002

http://europa.eu. int/comm/environment/ecolabel
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