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In this issue In this edition of the Flower News, Karen Dahl Jensen,
member of the Danish Competent Body (CB) and
Chairman of the Competent Body Forum (CB Forum),
talks about the role of CBs within the framework of
the new EU Ecolabel regulation.

Also in this issue: a report on the complementarities
between the EU Ecolabel and ECAP, an update on the
Retail Forum, news on the different initiatives held
during the EU Ecolabel month, and the winners of the
second EU Ecolabel Communication Award.

You are the Chairman of the CB Forum, a new
working group under the new EU Ecolabel
regulation. Could you please explain what the
CB Forum has accomplished so far?
The CB Forum is not new in itself. For several years,
CBs have met in an informal manner, to discuss
various issues (e.g. product group definitions and
criteria interpretation). With the new regulation
though, the CB Forum gained formal status. Also
new is the virtual CB Forum which was launched
in March. The virtual CB Forum is an email-based
discussion forum where all CBs can exchange and
raise any question concerning the handling of
applications and share experiences. This is a great
tool which ensures that applications are handled
more uniformly across the Member States. It also
allows ambiguities or omissions in the criteria to
be discussed and addressed. CBs can also benefit
from the experiences of other CBs that have
developed a specific expertise in a certain area.

What has it been like for the Danish CB and other
CBs adjusting to the new regulation since its
implementation?
The new regulation created some significant
changes for CBs. One positive change is the
formalisation of the CB Forum. At the same time,

CBs are facing challenges, notably the reduction
of the fees paid by applicants. Since application
fees finance the CBs’ activities (i.e. handling
applications, ensuring market surveillance and
participation in criteria development, etc…), it
becomes more and more difficult to cover
expenses. Some of the improvements expected
with the new regulation, such as the reduction of
criteria revision time, have not yet been translated
into practice. However, the CBs are aware the new
regulation has been recently enforced and that an
adjustment time is necessary.

What are the experiences that you have had with
the CB Forum, and what do you see as the
forum’s future potential?
The atmosphere at the CB Forum is very good. There
is an open dialog. It is informal (but still very
serious!) and there is no clustering of countries in
the debate. So far, I see it as a really positive
experience, and I feel CBs have the motivation to
find solutions, which everybody agrees upon. I am
also very happy with the new document on criteria
interpretation, fed by the CB Forum discussions
and conclusions, because it is so important to have
a uniform interpretation of criteria across CBs.
Finally, I have found that the Forum encourages
CBs to do “that little extra”, which is very important
not only to make the scheme work better, but also
to ensure its development in the future.
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Karen Dahl Jensen, Chairman of the CB Forum,
speaks to us about the role of the CBs within the
framework of the new EU Ecolabel regulation.

The CB Forum was created in response to Article
13 of the new EU Ecolabel regulation (EC) No
66/2010, which states that a working group of
competent bodies must be established in order to
foster consistent implementation of said regulation
and to exchange information and experiences.
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Interview with Karen Dahl Jensen, Danish Competent Body



Green opportunities are not limited to large
companies with extended financial capacity.
Companies, both small and large, can afford to
take action in accordance with their values.
Indeed, there are a number of support and
assistance programmes specifically tailored
for SMEs and micro-enterprises wishing to tackle
environmental issues within their line of activity.
The Environmental Compliance Assistance
Programme for SMEs (ECAP) is the SMEs’ focal
point at EU level.
ECAP was launched in 2007 by the European
Commission to support SMEs’ compliance and
improve their environmental performance. ECAP
is a set of measures designed to lessen the
burden of compliance and thereby encourage
SMEs to integrate environmental concerns into
their business activities through:
– minimising administrative burden,
– providing funding opportunities to help SMEs

comply with environmental legislation and improve
their environmental performance,

– promoting tailor-made environmental management
schemes such as EMAS Easy,

– reinforcing the environmental expertise of
regional and national networks and

– providing environmental information on the
ECAP website that is tailored to the needs of
SMEs.

SMEs and micro-enterprises represent more
than half, and in some cases even most, of the
licence holders for some competent bodies
(representative of the EU Ecolabel scheme at the
national level). The new EU Ecolabel regulation,
which entered into force at the beginning of this
year, simplifies the administrative procedures
to encourage SMEs to adopt the scheme. There
are also substantial reductions on annual and
application fees available to SMEs. The maximum
application fee is now €600 for SMEs and
€350 for micro-enterprises, and the maximum
annual fee is €750 for SMEs and €350 for micro-
enterprises.
As part of the European Commission Sustainable
Consumption and Production Action Plan, ECAP is
there to help SMEs tackle the challenge by:

– encouraging the adoption of first environmental
measures,

– offering appropriate ideas and tools for green
development at each stage, including the EU
Ecolabel and EMAS,

– helping to reduce costs related to environmental
compliance,

– promoting the competitive advantages of green
credentials and

– allowing EU Ecolabel holders to discover the many
tools and opportunities available to improve
environmental performance.

ECAP also constitutes a network of support
organisations to provide assistance to SMEs to green
their operations. The ECAP website’s members’ page
features a discussion forum to facilitate exchanges
on the various tools offered under ECAP and allow
for the development of strategic partnerships.
Furthermore, a database of best practices, equipped
with a search tool, is available online.

Report

Retailer’s corner

ECAP: seizing the opportunity for SMEs

Revisions
Under the joint Ecolabel/EuP project, the revision
and development of criteria for previous EU Ecolabel
products, has begun for: Copying and graphic paper,
Dishwashing detergents, Laundry detergents, Personal
computers, Portable computers and Light bulbs.
Following the votes from the Regulatory Committee,
the planned dates for the enforcement of the criteria
are as follows:
– Dishwashing detergents, Laundry detergents:

January 2011

– Personal computers, Portable computers and Light
bulbs: February 2011

– Copying and graphic paper: February 2011

New product groups
The EUEB is currently developing criteria for two
new product groups:
Printed paper will be finalised in the second half
of 2011, and Laundry and dishwashing detergents
for professional use will be finalised early 2012.
Pilot studies on developing EU Ecolabel and Green
Public Procurement (GPP) criteria for the following

product categories: Buildings, Heating systems,
Imaging equipment, Taps and showerheads and
Toilets, are currently taking place. Those studies are
being carried out by the Joint Research Centre's
Institute for Prospective Technological Studies (JRC-
IPTS) for the European Commission's Directorate
General for the Environment. The studies will require
active participation from stakeholders. If you would
like to be involved in the consultation process, visit
the Product categories’ page on the EU Ecolabel
website and fill in the corresponding questionnaire
or consult the stakeholder meetings.

The promotion of ecolabelled products appears to be a central priority for a large number of retailers. The
European Commission launched a Retail Forum in May 2009 as a part of the Retailers’ Environmental Action
Programme (REAP). Its purpose is to facilitate the exchange of the best  sustainable practices in the retail
sector. 20 retailers and 12 retail associations have joined the Forum so far. 306 European retailers are
commercialising their own brand of ecolabelled products, and many members of the Retail Forum included
the extension of the ecolabelled products’ sales on their objectives lists. Examples of good practices can be
found in a report (2009 Monitoring Report) monitoring their commitments and achievements.

Flower News, The European EcoLabel_issue #02 / 2010

http://ec.europa.eu/environment/industry/retail/index_en.htm

Product groups

For more information, please visit the ECAP and EU Ecolabel websites.

Logo of the Retail Forum for Sustainability

http://www.emas-easy.eu
http://ec.europa.eu/environment/emas/index_en.htm
http://forums.ec.europa.eu/ECAP/
http://ec.europa.eu/environment/sme/
http://www.ecolabel.eu/
http://ec.europa.eu/environment/ecolabel/ecolabelled_products/product_categories.htm
http://ec.europa.eu/environment/industry/retail/monitoring_report.htm


New Ecolabel licences and licence extensions

http://www.ecolabel.eu

May 2010
until October 2010

The EU Flower by Product Group *
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* Number of licences as the end of October 2010

All purpose cleaners and cleaners for
sanitary facilities
F. Lima SA (PT) (extension)
PFC S.N.C (Hygiène et Nature) (FR)
(extension)
Innu Science (FR) (extension)
Stanhome international (FR) (new holder)
CHRISTEYNS France SA (FR) (extension)
Demasa (ES-V) (extension)
Eyrein Industrie (FR) (extension)
RCSI (FR) (extension)
Werner & Mertz GmbH (DE) (extension)
Danlind As (DK) (new holder)
Laboratoires CEETAL (FR) (extension)
HTS BIO (FR) (extension)
Alcal Chimie (FR) (extension)
McBride SA (BE) (extension)
Diversey (DK) (new holder)
AV Abfüll - und Verpackungs GmbH (DE)
(new holder and extension)
Amh Labo (FR) (extension)
Lobial (FR) (extension)
Brunel Chimie Derives (FR) (extension)
Hydrachim (FR) (extension)
Copak SA (FR) (extension)
Lobial (FR) (extension)
Salveco (FR) (extension)
Sodel (FR) (extension)
Isc (FR) (extension)
Soprodis (FR) (extension)
Mc bride S.A. (FR) (extension)
Dermo, SA (FR) (extension)
Soro International. SA (FR) (extension)
Claro Products GmbH (FR) (extension)
ERC N.V (FR) (extension)
Abax industrie (FR) (new holder and
extension)
Buls Chem. & More Handels GmbH (AT)
(new holder)
Eco Emergence (IE) (new holder)
Cine (FR) (new holder)
Laboratoires Rochex (FR) (new holder)
AB7 Industries (FR) (new holder)
KITZ International (FR) (new holder)
Rowi B.V. (NL) (new holder)
Militex B.V. (NL) (new holder)

Bed mattresses
Elite S.A. (AT) (new holder)

Campsites (new holders)
Camping La Fontaine du Hallate (FR)
Camping La Riviere (FR)
Camping Le Rayonnement (FR)

Copying and graphic paper
Dalum Papir A/S (DK) (extension)
Stora Enso Oyj (FI) (extension)
Kotkamills oy (FI) (new holder)
UPM-Kymmene Corporation (FI) (extension)
International Paper (FR) (extension)
Arjowiggins Graphic (FR) (extension)

Footwear
División Anatómicos, S.L. (ES-V) (new holder
and extension)

Hand dishwashing detergents
PFC S.N.C (Hygiène et Nature) (FR) (extension)
Van de Putte SA (FR) (new holder and
extension)
Mc Bride S.A.(BE) (extension)
Nordisk Parfumerivarefabrik A/S (DK) (extension)
Werner & Mertz GmbH (DE) (extension)
Kliner Profesional, S.A. (ES-EU) (new holder)
S.I.C.O. (FR) (new holder)
Stanhome International (FR) (new holder)
Inocente Garcia Moreno Ltd (ES) (new holder)
DERMO, SA (ES) (extension)
CHRISTEYNS France SA (FR) (extension)

Hard floor coverings
Porcelanosa, S.A. (ES-V) (new holder)
Biolandes Pin décor (FR) (new holder)

Heat pumps
Daikin Europe (BE) (extension)

Indoor and outdoor paints and varnishes
Materis Peintures (FR) (extension)
V33 (FR) (extension)
DAW France (FR) (extension)
Groupement Action Distibution (DE) (extension)

BBI Peintures (FR) (extension)
Colorex AB (DE) (new holder)
Industrias Químicas Eurocolor, S.A. (ES-EU)
(new holder)
Renaulac (FR) (extension)
Blanchon (FR) (extension)
SIPC (FR) (new holder)
Peintures DANIEL (FR) (new holder)
Akzo nobel Coatings SA (FR) (extension)
Dyrup sas (FR) (extension)
Soficor mader (FR) (extension)
Materis peintures (FR) (extension)
Lagae peintures (FR) (extension)
Koubai (Earthborn) (UK) (extension)
Peintures RECA SAS (FR) (extension)

Laundry detergents
Van de Putte (FR) (extension)

Lubricants Hydrolic Fluids
Nyco SA (FR) (extension)
Novance (FR) (extension)

Personal and portable computers
Micro-Star Int’l Co., Ltd (CZ) (extension)
ASUSTek Computer Inc. (CZ) (new holder)

Soaps and shampoos
Evonik Stockhausen GmbH (DE) (new holder
and extension)
Mc Bride S.A. (BE) (extension)
Sara Lee Body Care Int. (NL) (extension)
Eco Nederland BV (NL) (new holder)

Televisions
SHARP Electrónica España, S.A. (ES-CAT)
(extension)
SONY España, S.A. (ES-CAT) (extension)
Toshiba Information Systems UK Ltd (PL)
(extension)
Raith – Exportação de Têxteis, S.A. (PT)
(new holder)
Dongguan Shatin Lakeside Textiles Printing
(DK) (extension)
TCL Overseas Marketing (Macau Commercial
Offshore) Limited (PL) (new holder)

Textile products
Raith – Exportação de Têxteis, S.A. (PT)
(new holder)
Dongguan Shatin Lakeside Textiles Printing
(DK) (extension)
N.v. Weverijen Jules Clarysse (BE)
(extension)

Tissue paper
WEPA Lille (FR) (extension)
Delipapier (FR) (new holder and extension)

Tourist accommodation (new holders)
Feriengut & Hotel Neubergerhof (FR)
Sunrise Beach Hotel (CY)
Sunwing Resort & Spa (CY)
Hotel le Morgane (FR)
Hotel le Saint Pierre (FR)
Hotel Ville d’Hiver (FR)
Au Fil de Soi (FR)
Domaine de la Plage (FR)
La Bastide du Calalou (FR)
Best Western Hotel de l’Europe (FR)
Bio & Tiroler Wanderhotel Leutascherhof (AT)
Chalet Ana (FR)
Hotel Castel Clara (FR)
Hotel Greulich (AT)
Es Baulo Petit Hotel (ES)
Jugendherberge Château-D’Oex (AT)
Jugendherberge Figino (AT)
Jugendherberge Klosters (AT)
Jugendherberge Leissigen (AT)
Jugendherberge Mariastein-Rotberg (AT)
Jugendherberge St. Gallen (AT)
Jugendherberge Sta. Maria (AT)
Jugendherberge Valbella (AT)
Naturhotel Waldklause (AT)
Ternelia Les Bruyeres (FR)
Ternelia Les Flocons Vert (FR)
Hotel Poble Nou Resort, SL (ES)
Hotel La Riviere (FR)
Bw Hotel Le Pont D’Or (FR)
Auberge De La Truffe (FR)
BW Grand Hotel Français (FR)
Hôtel de France (FR)
Feriengut & Hotel Neubergerhof (FR)

Facts & Figures
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On the web

Calendar

Copying and graphic paper Early 2011
Dishwashing detergents Early 2011
Laundry detergents Early 2011
Light bulbs Early 2011
Personal computers Early 2011
Portable computers Early 2011
Refrigerators End 2011
Washing machines End 2011

Printed paper End 2011
Laundry and dishwashing detergents for
professional use – criteria development
are ongoing under 2011 Early 2012

Revision of product groups (scheduled adoption) New product groups (scheduled adoption)

This news bulletin is published by the Ecolabel sector of the European Commission on the Internet at:
http://ec.europa.eu/environment/ecolabel/news/newsletter_en.htm.

Subscribe to the Flower Newsletter or to the EU Ecolabel Email News Alert here.

For comments or further information, please contact the EU Ecolabel Helpdesk:
ecolabel@biois.com
c/o BIO Intelligence Service, 20-22 Villa Deshayes, 75014 Paris, France

OFFICE FOR OFFICIAL PUBLICATIONS OF THE EUROPEAN COMMUNITIES, L-2985 Luxembourg
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News in Brief

The European Commission announced the winners
of the second EU Ecolabel Communication Award
in Brussels on 18 October 2010. Once again,
manufacturers and service providers across Europe
presented their communication campaigns to the
jury, aiming to increase public awareness on the EU
Ecolabel, while simultaneously promoting their products.
Their outstanding efforts were awarded during the
ceremony: Sanex, (The Netherlands) and Arjowiggins
Graphic (France) were joint winners in the producers’

category, while Jardim Atlântico Hotel (Portugal) won in
the service providers’ category. The EU Ecolabel team
would like to congratulate the winners and thank all of
the participants. For more information, visit the Award
page on the EU Ecolabel website.

Discover the winners of the second EU Ecolabel Communication Award!

This article presents some of the Member States’ activities
during the EU Ecolabel Month, held every year from mid-
September to mid-October. The objective of this
promotional campaign is to increase the knowledge of
the EU Ecolabel and what it represents amongst
consumers, as well as to encourage the scheme’s
adoption within the sectors of tourism and manufacturing.

Denmark
The Danish competent body has developed an innovative
campaign to promote the EU Ecolabel featuring, Kuno,
a TV personality known from several “do-it-yourself”
programmes in Denmark. “Do like do-it-yourself
Kuno”* focuses on the privileged position held by
retailers to communicate information to consumers.
Danish retailers have access to an electronic tool-kit
containing informative, amusing and comprehensible

online material they
can use in their
marketing activities.
Among others, this
original marketing tool-
kit includes pictures of

Kuno surrounded by ecolabelled
products and interesting facts
on ecolabelling. For more

information, visit the Danish ecolabel website.

Hungary
First launched in 2009, the Hungarian campaign for the
EU Ecolabel Month 2010 aims to increase public
awareness of the EU Ecolabel and the Hungarian national
ecolabel through a wide range of communication
channels. In stands entirely dedicated to the EU Ecolabel,
visitors can get information, leaflets, brochures, and ask
questions. The Hungarian Ecolabelling Organisation
homepage has been improved, providing Hungarians with
comprehensive information on the EU Ecolabel scheme.
All European citizens can visit the website, since it is

now available in both
English and Hungarian.
So far, the results of the
Hungarian marketing
campaign are very
encouraging. A survey
conducted in April
2010 showed an eight
percent increase in pu-
blic awareness of both

the EU Ecolabel and the Hungarian ecolabel compared
to before the beginning of the campaign in 2009. For
more information, visit the Hungarian ecolabel website.

Piedmont, Italy
Regional efforts to support the EU Ecolabel Month have
also been made, notably in Piedmont, a region in
northwest Italy. An extensive programme proposed
initiatives such as an exhibition showing the visitors how
to choose environmentally-friendly products, the
distribution of a guide on ecolabels created by the
Chamber of Commerce of Turin, a guided tour for teachers
and educators at the first EU ecolabelled university
residence in Europe, etc. Furthermore, as the region is
highly involved in responsible and sustainable tourism
(Piedmont has the second highest number of EU Ecolabel
certified tourist accommodation structures in Italy and
Europe) a specific course on environmental management
has been developed for operators of tourist
accommodation services. For more information, visit the
Piedmont region website.

The EU Ecolabel Month 2010 in different Member States

From left to right:
Mr Pavel Misiga (Head of Unit, DG ENV-C1 Environment & Industry – European Commission), the  winners:

Mauricio Vieira (Jardim Atlântico Hotel), Lucien Bisambhar (Sanex), Pierre Lebon (on behalf of Arjowiggings Graphic)
and Mrs Soledad Blanco, Director of Directorate C: Industry, of DG ENV – European Commission

*Literary translation from
the Danish slogan.

Homepage the Hungarian
ecolabel website

Cover of the guide
EcolaBELPIEMONTE
listing all the EU
ecolabelled tourist
accommodation
services and campsites
in the Piedmont region

Example of marketing
material from the electronic
tool-kit featuring Kuno

http://www.ecolabel.dk/
http://www.kornyezetbarat-termek.hu/?lang=en
http://www.regione.piemonte.it/
http://ec.europa.eu/environment/ecolabel/events/award2010_en.htm
http://ec.europa.eu/environment/ecolabel/news/newsletter_en.htm

