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In this issue
This edition of the Flower News Benjamin Caspar, Head

of the EU Ecolabel Team at the European Commission,

gives us an in-depth account of the revision process.

We report on how the Flower has been in full bloom for

tourist accommodation services.

Also in this issue: active promotion of the Flower in the

new Member States; presence of the EU Ecolabel at

numerous fairs; and increased marketing activities for the

Flower throughout Europe.

more focused and robust in relation to environmental

priorities.

What benefits/outcome will come out of the

revision process? What are the likely proposed

improvements to the EU Ecolabel scheme?

The Commission is planning to revise the scheme

fundamentally. The revision process follows several

main objectives:

– Improving the institutional set-up of the scheme to

increase efficiency and develop more product

groups.

– Expanding the number of EU Ecolabelled

products on the shelves for consumers to choose

from.

– Increasing stakeholder involvement in the decision-

making process.

– Proposing a package of measures aimed at

ensuring convergence and harmonisation with

national ecolabelling schemes.

– Creating a labelling system which meets the needs

of Green Public Procurement, etc.

– Ensuring more consistency between Commission

instruments.

A major EU-wide marketing push to raise awareness

of the Ecolabel is scheduled once the scheme has

been revised.

The results of the EVER study, evaluating the

Ecolabel scheme, were published last year and

followed by a public consultation beginning

2007. What will be the next step in the revision

process? Can you already say when it will be

finalised?

The results of the internet consultation are now being

considered and added to the impact assessment of

the scheme's revision. A new regulation is expected

to be agreed within the European Commission later

in the year.
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Benjamin Caspar, Head of the EU Ecolabel Team at

the EC, reports back on the revision process.

Could you please remind us of the main basis/

purpose of the EU Ecolabel Scheme?

From an environmental and business perspective,

the original ideas behind the voluntary scheme are:

– To provide EU consumers with a life-cycle based

environmental certification for products that they

can really trust.

– To give businesses the opportunity to use one label

for all their pan-European or global marketing.

– To set the EU benchmark for good environmental

performance.

As the large-scale evaluation study of the Ecolabel

launched two years ago shows, these goals are still

very valid and desirable.

What has the large-scale evaluation study shown?

At micro-level, the scheme has achieved its

objectives and can significantly improve the

environmental performance of participating

organisations. The scheme continues to grow

steadily - sales of eco-labelled products now

stand at more than € 800 million - but has not

reached its full diffusion potential. This is partially

due to the need to make it more business friendly,

On the web Calendar

Benjamin Caspar, Head of the EU Ecolabel Team at the EC.



Green Week 2007 Watch out for the Flower Week in Autumn 2007!

Report

Consumers’ corner

Tourist accomodation services – the Flower in full bloom

Initiatives extend over Europe

The European Commission is piloting a marketing

project throughout Europe dedicated to tourism

which partly explains the number of holders

in Germany (7 camp sites and 2 tourist

accommodations1), Austria (7 camp sites and

7 tourist accommodations1), and Italy.

Italy, with 27 holders, is the country with the greatest

number of holders in the tourist accommodation

product group. Ms Stefania Minestrini, from the APAT

(Agency for the protection of the environment)

mentions: “In Italy a lot of promotion and

communication has been carried out in the last few

years at regional level and now the number of

licensees is increasing faster and faster.”

Other initiatives have also been developed, often with

European support:

The Greenbox Network, a project partly financed by

the European Union through its INTERREG IIIA

Programme in Ireland/Northern Ireland and managed

by the ICBAN Partnership for the Special EU

Programmes Body, is an organisation based on

training and learning and dedicated to ecotourism

and which is also designed to help tourist

accommodation fulfil the criteria of the European

Ecolabel. Fourteen1 tourist accommodations were

awarded the Flower in 2006 in Ireland and Northern

Ireland.

Stakeholders in the tourism sector are showing great interest in the Flower. The tourist accommodation services

product group has the greatest number of holders: 89 holders1, all in the space of 4 years!

Also, less than two years after its adoption, there are already 22 holders1 for the campsite service product group.

Revisions

The French Competent Body is continuing its work

on revising the criteria for textiles and bed mattresses

and the ad-hoc working group has held its third

meeting. The vote on the revised criteria for televisions

is scheduled for December 2007.

The period of validity of the eco-label criteria for

tissue paper, televisions, textile products, refrigerators,

detergents for dishwashers, and washing machines

was extended for a period of 12 months without

change by Commission Decision 2007/207/

EC (L/92.16) of 29 March 2007. The period of

validity of the eco-label criteria for dishwashers,

indoor paints and varnishes, bed mattresses,

copying and graphic paper and light bulbs will

be extended without change for a period of

18 months in a Commission Decision to be

published shortly.

The revision of the criteria for indoor paints and

varnishes, which will include looking at new criteria

for outdoor paints and varnishes, will start in April

2007 with the first ad-hoc working group. The first

ad-hoc working group for the revision of the criteria

for hard floor coverings is scheduled for September

2007. This work will also include the development

of criteria for soft floor coverings. The revised criteria

for tissue paper are currently being considered by

the Commission.

New product groups

The criteria on soaps, shampoos and hair

conditioners were approved following a vote in

December 2006. They should be published in the

Official Journal by May/June 2007. The criteria for

heat pumps will be the subject of a vote in April

2007. The criteria for printed paper products are

currently being considered by the Commission. The

development of the criteria for wooden furniture is

on-going.

The criteria for the new soaps, shampoos and hair conditioners product group were approved in a vote in December 2006.

The European Union Ecolabelling Board has extended the validity of the criteria for tissue paper, televisions, textile products,

refrigerators, detergents for dishwashers, washing machines, dishwashers, indoor paints and varnishes, bed mattresses,

copying and graphic paper and light bulbs.

Linking in with the festivities for the 50th

anniversary of the Treaty of Rome, the European

Ecolabel will be present at Green Week 2007

with a stand in a marquee in the Cinquantenaire

Park in Brussels. The exhibition will be open from

3 – 15 June 2007.

Following the success of the Flower Week

in 2004 and 2006, the campaign will be

renewed in 2007. The dates of the official

Flower campaign will be extended from one

week to cover one month from mid-September

to mid-October 2007.

Flower Week in Finland.
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www.ec.europa.eu/eco-label/

1. As of 4 April 2007.

Product groups



In Switzerland, the EU Ecolabel for tourist

accommodation, whose introduction is supported

by the Federal Office for the Environment, is now

being offered as a new instrument by the Swiss

Tourism Federation (STV) for the promotion of quality

in the Swiss tourism sector. There are currently

6 holders1 of the Flower.

The first edition of Ecorismo, a trade fair and forum

on eco-products and environmental solutions for

the hospitality business and tourism industries,

took place in France in 2007 and the Flower was

present. The great interest of this fair is that it brings

together product suppliers and the hotel industry in

one place.

The EU Ecolabel for tourist accommodation is

also now one of the most successful product

groups in the new Member States with 91 holders

New Eco-label licenses

http://ec.europa.eu/comm/environment/ecolabel

Fourth quarter 2006
and first quarter 2007

The EU Flower by Product Group *
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* Number of holders as of 4th April 2007

in the Czech Republic, Latvia, Malta, Cyprus and

Hungary.

How can this success be explained?

The Flower is seen as a good opportunity for

companies to increase their competitiveness and

to be visible nationally and internationally in fairs

and special guides. The main keys to its success

are its visibility for companies, its good image,

good promotion and communication activities.

STV Director, Judith Renner-Bach, comments: “With

the EU Ecolabel, an accommodation enterprise

communicates its respect for nature – both to its

guests and to its staff.A company awarded the Flower

has a label which is recognized throughout Europe

– an area with a pool of 500 million consumers.”

By promoting the selection of regional products and

the use of renewable resources, the label creates

competitive advantages across Europe for hotels and

other types of accommodation.

Alcal Chimie (FR)
Werner & Mertz (DE) (extension)
Spado SA (FR)

Indoor paints and varnishes
ER-LAC (GR) (extension and renewal)
Peintures Maestria (FR) (extension)
Blanchon (FR) (extension)
ICI Paints (FR) (extension)
V33 (FR) (extension)
Somefor (FR) (extension)
Alcro-Beckers (SE) (extension)
Materis Paints Italia (IT) (change trade
names and extension)
Jotun AS (NO)
Pinturas Dyrup (ES)
Allios (FR)
Berling (GR) (extension)
Carmyco (GR) (extension/change
trade names)
Materis (FR) (extension)
Brunel Chimies Dérivés (FR)
PNZ-Produkte GmbH (DE)
Sigma-kalon Euridep (FR)
Pinturas Monto SA (ES)

Laundry detergents
McBride SpA (IT) (extension)
LOBIAL (FR) (extension)
Chimiotechnic (FR) (extension)
Salveco (FR) (extension/updated
references)
Lobial (FR)
Auchan (FR)

Lubricants
Kajo Chemie GmbH (DE)
Novance (FR) (extension)
Binol Biosafe (FI) (extension)

Televisions
Sharp Electronica Espana (ES)
(extension)
Sharp Electronics Ltd (UK)
(extension)

Textile products
Nile Linen Group (DK)
VDS (FR) (change names)
Jules Clarysse (BE)
Väveriet I Uddebo AB (SE)

Innvik Sellgren AS (NO)
Nova Mosilana (CZ)
AB Ludvig Svensson (SE)
(extension)

Tissue Paper
SCA Hygiene Products AB (SE)
(extension)
Georgia Pacific Italia Srl (IT)
(renewal)
Dalle Hygiène Kartogroup (FR)
(extension)

Tourist accommodation
Best Western Monopole Métropole -
Strasbourg (FR)
Residence Belgicka (CZ)
Gîte du Charron (CH)
Sporthotel Zaton (CZ)
Centro Didattica Ambientale (IT)
Agriturismo Bio Farm Cucchi (IT)
Pineta Hotels Villaggio Albergo (IT)
Hotel Caprice (IT)
Grand Hotel Masseria Santa Lucia
(IT)

Laumas Ltd (LV)
Hotel Pension Hubertus (AT)
Schlank-Schlemmer Hotel
Kürschner (AT)
Jugendherberge Baden (CH)
Hotel Topaz (PL)
Breesy Centre (IE)
Hill View lodge B&B (IE)
Hazelfort House (IE)
Clancy’s of Glenfarne (IE)
Little Crom Cottages (UK)
Corralea Activity Centre (UK)
Arch House (UK), Ferienwohnung
Alpenfirn (CH)
Ferienart Resort Spa (CH)
Kesch Hütte (CH)
Lehrhotel des
Bundeslehranstalten für
Tourismus (AT)
Farm Jaun-Ievinas (LV)
Usmas Kempings SIA (LV)
Turiviana – Turismo Imaos
Laranjeira / Casa Melo Alvim (PT)
Best Western Premier – Regent’s
Garden Hotel (FR)

All purpose cleaners and cleaners
for sanitary facilities
Choisy Laboratories (CA)
Kemika SpA (IT) (extension)
Werner & Mertz (DE) (extension)
Tana Chemie GmbH (DE) (extension)
A&B Laboratorios de Biotecnologia
SA (ES)
Salveco (FR) (extension)
DALLI (FR) (extension)
Chimiotechnic (FR) (extension)
Quimicas del Vinalopo (ES)
Lobial (FR) (extension)
Auchan (FR)
Salveco (FR) (extension/renewal)
Spado (FR)
Novamex (FR) (extension/renewal)
Net-Flore industrie (FR)
Alcal Chimie (FR)
Dr Schnell Chemie GmbH (DE)
BFC (FR)

Brunel Chimie Derivés (FR)
(extension)
PFC S.N.C (FR)

Campsites
Campeggio Arco Prabi (IT)
Campingplatz Holmernhof (DE)
Camping Berau am Wolfgangsee (AT)
Paradise Garden Camping
Kaumberg (AT)
Camping Altgarge (DE)
Camping Stadtwaldsee (DE)
Höhencampingplatz Königskanzel
(DE)
Naturcamping Langenwald (DE)
Camphotel OASA (CZ)
Seecamping Gruber (AT)
Campingplatz Salzmann (AT)

Copying and graphic paper
Vipap Videm Krsko (SI)

Fedrigoni Cartiere SpA (IT) (extension)
PT. Pindo Deli Pulp and Paper Mills
(ID)
UPM – Kymmene Corporation (FI)

Detergents for dishwashers
Chimiotechnic (FR) (extension)
McBride SpA (IT) (renewal and
extension)
Linossier (FR) (extension)

Hand dishwashing detergents
Tana Chemie GmbH (DE) (extension)
Chimiotechnic (FR) (extension)
Auchan (FR)
Chimiotechnic (FR) (extension)
Salveco (FR) (extension/updated
references)
Lobial (FR) (extension)
Novamex (FR) (extension)
Net-Flore industrie (FR)

Les Orangeries, French EU Ecolabelled hotel.

Facts & Figures

The EU Flower by Country *



BIT Milan, Reisemesse Essen, Reisepavillon Hannover,
Ecorismo in France.

Since the enlargement of the European Union in 2004
and in 2007, the new Member States have been active
in promoting the EU Ecolabel with 17 holders already
in these countries. Estonia, Latvia, Hungary, Czech
Republic, Malta, Poland, Cyprus, and Slovenia have
organised active promotion campaigns by participating
in the Flower Week or organising workshops, quizzes

and competitions for consumers, etc. Even Romania,
which only officially joined the EU on 1 January 2007,
organised its first workshop on the Flower in February.
This workshop was followed by others and shows the
high interest from the public and media. Further
initiatives are planned in order to support firms who
want to apply for the Flower. Workshop in Romania in February 2007.

EU Ecolabel stand at Europropre Fair.

On the web

Calendar

A survey was conducted in the 25 EU Member
States (note: Romania and Bulgaria were not
yet members of the EU) in the mid Nov-mid Dec
2006 period by the Eurobarometer on behalf of the
EC to measure the level of awareness of the European
Ecolabel among European citizens. Results show

that 11% of the EU population recognises what the
label stands for. There are, however, wide discrepancies
between Member States. Indeed this percentage jumps
to 24% in Finland followed by Greece (22%) and
Slovenia (18%).
This level of awareness is over 10% in all MS

except 5. This has more than doubled since 2004
where another survey carried out in the countries
which had participated in the Flower Week showed
an awareness level of 5% (except for Denmark
and Sweden which already had a higher awareness
level).
Full results of the survey can be found at
http://ec.europa.eu/environment/ecolabel/marketing
/marketingstudies_en.htm.

The Flower continues to be present at numerous
fairs throughout Europe to reach different
stakeholders. Participation in the Salon des Maires
in November 2006 in Paris was the opportunity
to explain how the use of the EU Ecolabel can
ease green public procurement which is in full
expansion following the revised procurement
act. The demand for more environmentally-
friendly products in the detergents sector is

increasingfast, as shown by the interest aroused by
the presence of the EU Ecolabel at the Europropre
Fair in March in Paris. The presence at these fairs
shows that while many more people know the
Flower, there is a need for more specific information
on the scheme and the criteria. The promotion of
the EU Ecolabel for camp sites and tourist
accommodations continues with the presence of
the Flower at different tourism fairs: ITB Berlin,

Revision of product groups (scheduled adoption)

Tissue paper still under consideration

Textiles End 2007 or early 2008

Bed mattresses End 2007 or early 2008

Televisions December 2007

Hard floor coverings 2008/2009

Indoor paints and varnishes 2008

New product groups
Heat pumps April 2007

Wooden Furniture End 2007/early 2008

Printed matter still under consideration

Soft floor coverings 2008/2009

Outdoor paints and varnishes 2008

Subscribe to the EU Eco-label Email News Alert by sending an email to ecolabel@biois.com,
entitled “Subscribe EU Eco-label News Alert”.

This news is published by the eco-label sector of the European Commission both in printed form and
on the Internet http://ec.europa.eu/comm/environment/ecolabel/news/flowernews_en.htm

For a free subscription, comments or further information, please contact the Eco-label Helpdesk
ecolabel@biois.com
fax: +33 1 58 46 09 95
c/o BIO Intelligence Service, 1 rue Berthelot, 94200 Ivry/Seine, France

Printed on paper awarded the EU Eco-label

The Flower
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A marketing project for products is currently 
ongoing in 13 countries of the European Union:
Austria, Greece, Hungary, Denmark, France,
Czech Republic, Cyprus, Spain, Italy, Norway,

Poland, Slovakia, and Romania. The main product
groups targeted vary depending on the country
but cover a wide range of products from detergents
and paints and varnishes to textiles, copying and

graphic paper and tissue paper. Special focus is
put on the new soaps, shampoos, and hair
conditioners product group. Activities targeting
public purchasers are also scheduled. Efforts are
being made on a European scale to help companies
wishing to apply for the Flower in the lubricants
product group.

Results of the Eurobarometer Survey on awareness of the Flower

Active promotion of the Flower in the new MSs

News in Brief

Promotion of the EU Ecolabel at numerous fairs

Increased Flower marketing activities for products throughout Europe

Contact your national Competent Body for more information on the activities: http://ec.europa.eu/environment/ecolabel/ tools/competentbodies_en.htm


