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The Flower at the heart of the Olympic Games, by Ugo Pretato, Head of Environment Programmes for TOROC
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In this issue This edition of the Flower News provides an update on the
preparations for the Flower Week campaign 2006,
scheduled for 9-15 October focusing on certain key actions.
Ugo Pretato, Head of Environment Programmes for TOROC,
the organising committee of the XX Olympic Winter Games
Torino 2006, explains the key role played by the Flower in

the organisation of the Olympics.
Also in this issue: participation in the GPP conference in
Graz (Austria) in April; the promotion of EU Eco-labelled
DIY products at the French Ecobat Fair in March and an
update on the LIFE project for the promotion of the Flower
for tourist accommodation in Greece.

represent a significant platform to showcase
sustainable best practices and raise awareness
of the EU Eco-label among consumers and
stakeholders.

At which stage did you use the EU Eco-label?
TOROC made wide use of the EU Eco-label criteria
in its green procurement programme, considering
the criteria in the definition requirements for the
tender processes. But TOROC also proposed a
project, financed by the EC, for the promotion of
the Flower for tourist accommodation in the area
of the Games consisting in the identification and
active involvement of interested parties in the
tourism sector in order to raise awareness of
the Flower, to identify potential applicants to be
assisted in the application process through pilot
projects, to host communication activities and
carry out a feasibility study to evaluate the possi-

bility of applying the EU Eco-label criteria in the
Olympic Villages.

What conclusions/results have come out of this
cooperation between the Flower and the organi-
sation of such a large-scale event?
With 6 facilities awarded the Flower, including the
Olympic Media Vaillage “Università”, the region of
Piedmont has become the area with the highest
number of Eco-labelled tourist accommodation
facilities in Europe (more than 12 facilities). After
the Games, the Village will maintain its function as
an accommodation structure, becoming a universi-
ty residence, thus enabling the Olympic post-oper-
ator, the University of Turin, to maintain the Flower.
A lot of communication was done on the project
such as conferences, workshops, widespread diffu-
sion of brochures during the Games, information on
the Torino2006 official website and in official doc-
uments as well as a video on the Green Olympics
made by the EC.
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Ugo Pretato, Head of Environment Programmes for
TOROC, the organising committee of the XX Olympic
Winter Games - Torino 2006, explains the innova-
tive approach chosen towards the environment and
the role played by the Flower in these Green
Olympics.

Could you explain the approach chosen for the
organisation of the Turin 2006 Olympic Games to
address the event's environmental impacts?
TOROC chose the implementation of innovative and
comprehensive environmental tools such as EMAS
and the EU Eco-label. As large-scale events need
huge amounts of goods and services, the green
procurement policies and the EU Eco-label can be
effective tools for the achievement of sustainability
goals. Large-scale events with strong sustainability
policies can increase the demand for green
products and services, which are potentially
required in all the organisation steps and can be a
driving force for new applicants. They can also

On the web

You can find more information on this
web site: http:// www.torino2006.org



Increased cooperation with retailers for the new retailer database on the Green Store and a European retailers’ meeting!

Report

Retailer’s corner

Product groups

Flower Week 2006 is coming soon!

Focus on retailers
Store activities will be the main way of reaching
out to European consumers in many participating
countries, such as Portugal. An increasing number
of retailers will be participating in this year’s Flower
Week with in-store activities, and communication
on their web site and in their newsletters. Big
European retailers reach out directly to consumers
providing them with information on the Flower and
how to look for it in their usual supermarkets. For
instance, Coop, Carrefour, Esselunga in Italy, more

than 150 Kappahl stores and 50 Kesko hardware
stores in Finland are planning to participate. In
France, the Flower Week will take place in two
steps. An in-store campaign will take place at the
end of August with the participation of Auchan,
Carrefour, Monoprix, Cora, and Leroy-Merlin.

Focus on tourist accommodation
In October, France is planning an important event
focusing on tourist accommodation services
including an awards ceremony for the first French

licensees in this product group. Tourist accommo-
dation will also have top honours in Latvia,
Portugal, Malta, Czech Republic, Spain (Murcia)
and in Italy where seminars on this product group
will be held throughout the country. Special events
will also be held in professional schools for
tourism in Italy.

Focus on consumers – Czech Republic
An “Ekofilm festival” focused mainly on films with
environmental or ecological motives will take

Belgium, Denmark, Portugal, Italy, Czech Republic, Finland, Malta, Spain, France and Latvia are the ten countries

organising events during Flower Week 2006, 9-15 October 2006.

Revisions
The revised criteria for soil improvers and growing
media were voted at the beginning of April 2006
and should be published beginning 2007. The
product group will be separated to form two dis-
tinct product groups: soil improvers on the one
hand, and growing media on the other hand. The
French Competent Body has started working on the
revision of the criteria for textiles and for bed mat-

tresses; the first ad-hoc working groups took place
in March 2006. Work on the revision of the criteria
for tissue paper is ongoing with a vote planned in
December 2006. Revision work on the criteria for
Televisions has also been launched. The first ad-
hoc working group will take place in May 2006.

New product groups
The vote on the criteria for printed paper prod-

ucts has been postponed until September 2006.
The Swedish Competent Body is leading the
work on the development of the criteria for heat
pumps; the third ad-hoc working group was
held in April 2006. Work is on-going for the crite-
ria on soaps, shampoos and hair conditioners,
led by the Norwegian Competent Body. This new
product group should be submitted to a vote in
2006.

The European Eco-labelling Board formally adopted the revised criteria for soil improvers and growing media in April 2006.
Work is on-going on the revision of the criteria for textiles, bed mattresses, and tissue paper. The vote on the criteria for
printed paper products is postponed until September 2006 and work continues on the production of the criteria for heat
pumps, and for soaps, shampoos and hair conditioners.

A search engine for retailers has been
added to the Green Store. The addition of
this service enables consumers to not only
search for a product via its manufacturer,
but also to search for retailers selling EU
Eco-labelled products. European consumers
can easily be informed about the selling
points of environmentally friendly products
that have been awarded the Flower.

Moreover, in April 2006 a meeting was held
with major European retailers to exchange
views and strategy for the European Eco-
label. The exchange was fruitful, deciding
the first steps for future common initiatives
during Flower awareness raising campaigns.
An enhanced role for retailers in the
European Eco-label was the focal point on
the agenda.
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More information can be found on the e-catalogue at www.eco-label.com



place during the Flower Week in Czech Republic. It
will be accompanied by a photo contest with a
theme linked to the Eco-label and other promo-
tional activities, such as a crossword puzzle com-
petition in women's magazines, raising awareness
of the Flower.

Focus on families - Denmark
Denmark will focus on families with small chil-
dren. It is a well-known fact that children influence
their parents’ consumer choices. Parents are very
sensitive to the well-being of their children and to
the future environment in which they will grow up.
During this “Baby Week” the Flower and the Nordic
Swan will be promoted through an in-store cam-
paign involving retailers, manufacturers and con-
sumer organisations. A lot of press and public

New Eco-label licenses

http://ec.europa.eu/comm/environment/ecolabel

Fourth quarter 2005 and first quarter 2006

Facts & Figures

The EU Flower by Country * The EU Flower by Product Group *

Product Group | Number  of Awards > TOTAL 308

53

48

21

15

16

25

92 64

53

20

12

28

11

10

Denmark

Italy

Textile products

Indoor paints /
vanishes

48
Tourist accomodation service

Soil improvers

Laundry detergents

16Tissue paper

All-purpose &
sanitary clearners

16Hand dishwashing
detergents

Footwear

Camp sites

30Others

Spain

Sweden

12Austria

11The Netherlands

15Germany

Greece

Others

France

Country | Number of Awards > TOTAL 308

* Number of holders as of 1st April 2006

relations activities are scheduled including testi-
monies from celebrities and articles in Taenk, a
consumer magazine, showing the positive aspects
of the eco-labelled products after testing and
comparing eco-labelled products and non eco-
labelled products. The key message will be “På
markerne for dig og din baby” (= on guard for you
and your baby) which is a pun in Danish since
‘markerne’ also means label.
Although not officially participating in this cam-
paign, the Netherlands and Hungary are also
preparing marketing activities for the Flower Week,
such as an awards ceremony in the Netherlands.
In Hungary the Flower Week coincides with the tra-
ditional international "Ökotech" fair where the
Ministry for the Environment holds a booth to pro-
mote the Hungarian and European Eco-labels.

Laundry detergents
Allegrini S.p.A (IT)

Light bulbs
Neonlite Electronic &
Lightning Ltd (HK)

Soil improvers
Rudofert (FR)
Onyx Auvergne Rhone Alpes
(FR)

Televisions
Sharp Electronica Espana S.A.
(ES) (extension) 

Textile products
HCH. Kettelhack GMBH & CO.
KG (DE)

Tissue Paper
Omega Papier (DE)
Metsä Tissue GmbH (DE)
(extension)
Cartiera Lucchese S.p.A (IT)
(extension)
SCA Hygiene Products AB
(SE) (extension)

Tourist accommodation
Hotel Bel Sogno (IT)
B&B Baglio Case Colomba
(IT)

VIVA das Zentrum für
moderne Mayr Medizin (AT)
Sunwings Hotels LTD (CY)
Sunwing Resort Bouganvilla
(ES)
Sunwings Hotels Hellas S.A.
(GR) (extension) 
B&B Il Bosco delle Terrecotte
(IT)
Hotel Il Mulino di Charlier &
C (IT)
Campeggio Dolomiti Camping
Village (IT)
Villagio Olimpico Media
Universita (IT)
Hotel Villa Argentina di
Bonanni & Capellini (IT)

All purpose cleaners and
cleaners for sanitary
facilities
Oktima (PL)
Buzil-Werk Wagner GMBH
(DE)
Werner & Mertz GMBH
(DE)
Lobial (FR) (extension)
KH-Lloreda (ES) (extension
and renewal)
NOVAMEX (FR) (extension)
Ar-Co Chimica (IT)
(extension)

Bed mattresses
Greco Strom (GR)
Candia Strom (GR)
Evro Strom (GR) (renewal)
Ideal Strom (GR) (renewal)

Hand dishwashing detergents
LOBIAL (FR)
Ar-Co Chimica (IT) (extension)

Indoor paints and varnishes
Materis peintures (FR)
Alp-Reveton S.L. (ES)
Maestria (FR)

Druckfarben Hellas S.A. (GR)
Chrotex S.A. (GR)
Brushmate (UK)
Pinturas Lepanto (ES)
Berling S.A. (GR) (renewal)
ER-LAC G.D. Koutlis SA (GR)
(renewal)
Meffert AG (DE) (extension)
Marmo Lux (IT)
D.Vaklatzis & Co – MARMOLUX
Paint Factory (GR)
Di Donato S.p.A. (IT)
(extension)
Soficor Mader (FR) (extension)



asked for press
releases about
the Flower.

workshops where the Flower is present.
Should you be interested in subscribing,
please contact the Eco-label Helpdesk at
ecolabel@biois.com

News in Brief

Green Public Procurement: choose the Flower

Graz (Austria), 3-4 April 2006: The use of the
Flower as a tool for public purchasers was
addressed in depth at the GPP conference in
Graz, organised by the European Commission
(EC) in collaboration with ICLEI (Local
Governments for Sustainability). The feedback
from the participants in this special session

(around 50 public purchasers or policy-makers)
was very positive, as all were very interested in
receiving practical information and advice on how
to use the EU eco-label criteria in calls for ten-
ders. Material was made available on the success
story of the EC’s purchase of tissue paper. Other
case study material included examples of EU eco-

label criteria to be inserted in calls for tenders.
Facilitating the use of the Eco-label in public pro-
curement is of core importance for the EC and the
Eco-label stakeholders. This will be the purpose of
a special meeting of Competent Bodies with GPP
experts that will take place in September 2006.

On the web

Agenda

A monthly news alert in English primarily dedi-
cated to EU Eco-label holders and retailers was
established by the European Commission (EC)
in 2006. The purpose of this news alert is to
facilitate access to information on the marketing
and communication activities implemented by

the EC and the Competent Bodies for the EU
Eco-label. The news alert also includes sta-
tistics on developments in the number of EU
Eco-labelled products and on the correspon-
ding sales in the European Union as well as
an agenda with the fairs, conferences and

Promotion of EU Eco-labelled DIY products at the Ecobat Fair

The Flower was present at the Ecobat Fair,
dedicated to environmentally-friendly buildings,
held in Paris, from 17 to 20 March 2006. Visi-
tors to the “Vivre Autrement” fair, dedicated to
healthy living and organised in parallel on the
same premises were also able to visit the
Eco-label stand. Consumers were informed about
the EU Eco-labelled DIY product offering in
France, especially paints and varnishes, through

samples of products exhibited on the stand, dis-
tribution of brochures and the list of French Eco-
labelled paints producers and retailers, and the
organisation of two workshops on the Flower.
Consumers were very interested in discovering
that an ecological alternative for DIY products
can now be found in some of the major French
retail stores and not only in specialised shops.
Numerous journalists visited the stand and

Revision of product groups (scheduled adoption)

Tissue paper December 2006
Textile 2007
Bed mattresses 2007
Televisions 2007

New product groups
Printed paper products September 2006
Soaps and Shampoos September 2006
Wooden Furniture 2006/2007
Heat pumps 2006/2007

This news is published by the eco-label sector of the European Commission both in printed form and
on the Internet http://ec.europa.eu/comm/environment/ecolabel/news/flowernews_en.htm

For a free subscription, comments or further information, please contact the Eco-label Helpdesk
ecolabel@biois.com
fax: +33 1 58 46 09 95
c/o BIO Intelligence Service, 1 rue Berthelot, 94200 Ivry/Seine, France

Printed on paper awarded with the EU Eco-label

The Flower
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More information can be found at
http://www.greendrachma.gr/index.php?l=en

Promotion of the Flower for tourist accommodation in Greece

The ‘Green Drachma II’ project, aiming to build the
foundations required for a move to sustainable
tourism in Greece and funded by the LIFE Environ-
ment programme, is currently implementing a
number of innovative actions, including awareness-
raising and the pilot implementation of the Euro-

pean Eco-label in tourist accommodation. Follow-
ing a 2-day training seminar for hotel owners and
managers organized in October 2005, 5 hotels
were selected to benefit from additional support to
help them attain the Eco-label. Other project activ-
ities include green procurement, promotion of local

products, an envi-
ronmental con-
test, and an inter-
national confer-
ence on sustain-
able tourism.

For information, see: http://www.spas-expo.com/
ecobat/salon_ecobat.html

All the presentations can be downloaded from
http://www.iclei-europe.org/index.php?id=2317
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