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Eco-labels and Green Public Procurement by Jill Michielssen, EC Desk Officer
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In this issue This edition of the Flower news provides an update on the
statistics on the EU Eco-label awards and the number of
eco-labelled products sold. It also presents the Flower
Week campaign 2006 scheduled on 9-15 October.
As EC Desk Officer in charge of the promotion of Green
Public Procurement (GPP), Jill Michielssen explains the

importance of the EU Eco-label for the implementation
of GPP in the EU.
Also in this issue: the first EU Eco-label award for
Lubricants; the promotion of the Flower at the PLMA Fair
in May 2005 in Amsterdam; an overview of some of the
marketing activities related to tourism.

sound goods and services. If public authorities set
an example then others will follow. It will also con-
tribute to the emergence of green products on the
market and act as an incentive for the development
of environmental technologies. Two other arguments
in favour of GPP are that EU citizens value a healthy
environment so it will be appreciated if public
authorities contribute to it, and that if the whole life
cycle cost of the product is considered, there may
be a financial benefit in using green products.
The United States, Canada and Japan are frontrun-
ners in GPP. In the EU, some Member States are
also leaders in the implementation of GPP. The EC
itself has launched a pilot project within some of its
Directorates-General to implement the Eco-
Management and Audit Scheme (EMAS) which
implies the promotion of GPP within these depart-
ments. To extend the use of GPP to all EU Member
States, the EC seeks to help them set up National
Action Plans by the end of 2006.

What is the relation between GPP and eco-labels?
GPP works by introducing environmental elements
in the procurement process. The Public Procure-

ment Directives (2004/17/EC and 2004/18/EC)
allow public purchasers to use the underlying spec-
ifications of eco-labels when defining performance-
based or functional environmental requirements
provided that the eco-label specifications are
appropriate, based on scientific information,
adopted with the participation of all stake-holders
and are accessible to all interested parties. The EU
Eco-label meets these requirements. Therefore the
EU Eco-label criteria can be used in the technical
specifications of a call for tenders and EU Eco-
label awards can be recognised as a (non-exclu-
sive) proof of compliance with the technical speci-
fications. The EU Eco-label has also the advantage
of having an online catalogue Green Store on
www.eco-label.com where public purchasers direct-
ly know the minimum number of companies capa-
ble of meeting the technical requirements.
Therefore the EU Eco-label is an easy instrument
for implementing GPP.
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European Commission

Jill Michielssen, EC Desk Officer in charge of the
promotion of Green Public Procurement (GPP),
explains why the EC is promoting the implementa-
tion of GPP at the EU, as well as at a national level
and shows the importance of the EU Eco-label as a
tool for the implementation of GPP.

Why do we consider GPP as an important instru-
ment for greening the supply chain? 
Public authorities across the European Union
spend the equivalent of 14 to 16 % of EU GDP
on public procurement. The idea is to ensure that
this spending is used to promote environmentally

On the web

You can find more information on this
web site: http://europa.eu.int:comm/
environment/gpp/



Fashion retailer H&M has been awarded the Flower!

Report

Consumer’s corner

Product groups

The Flower continues a very strong growth

The statistics for the EU Eco-label awards and the sales of Eco-labelled products from 1998 until today
underline the recent acceleration in the development of the EU Eco-label. From only 33 companies hold-

ing the award in 1999, to 2881 today (October
2005), the EU Eco-label is growing at an ever
increasing pace. As of 2003, the number of EU
Eco-labelled products sold has jumped from 79 to
259 million. Between 1998 and 2004, the ex-fac-
tory sales value increased to 644 million Euros2.
In the same time period the number of product
groups almost doubled, steadily growing from 12
to 23.

Statistics for the EU Eco-label awards and the sales of products show continuing development. The promotion

of the Flower continues with the Flower Week 2006 to keep this trend moving forwards.

Revisions
The period of validity of the eco-label criteria
for dishwashers, footwear, and hard-floor cover-
ings was extended for a period of 12 months
without change by the EUEB in August 2005.
The Swedish Competent Body started working

on the revision of the cri-
teria for tissue paper;
the first ad-hoc working
group took place in
October 2005. Work on

the revised criteria for soil improvers and grow-
ing media is going on with a vote planned in
April 2006.

New product groups
The vote on the criteria for printed paper
products is scheduled in December 2005. The
EUEB decided to re-start the development of
criteria for the furniture product group focused
on solid wood furniture. Note that processed

wood-based material will not be considered in
this product group. The first ad-hoc working
group on the criteria for heat pumps was held
in September 2005. The Norwegian Competent
Body is currently working on the criteria for
soaps and sham-
poos (including
hair conditioners)
which should be
submitted to a
vote in 2006.

The European Eco-labelling Board has extended the validity of the criteria for dishwashers, footwear, and hard-floor cover-
ings. Work is on-going on the revision of the criteria for tissue paper and soil improvers and growing media. The vote on the
criteria for printed paper products is scheduled in December 2005 and work continues on the production of the criteria for
heat pumps and soaps and shampoos.

The Sweden-based fashion retailer H&M has
been awarded the European Eco-label for
parts of their newborn baby range. The
Danish Competent Body took care of the
application.

H&M wants to make it easier for customers
to choose environmentally friendly products,
such as the three different EU Eco-labelled
baby garments now available at H&M. H&M
sells garments in 22 countries in Europe and

in North America so the Flower which is
recognised all over Europe best meets their
needs. The range of EU Eco-labelled products
may be expanded according to customer
response.
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More information can be found on the e-catalogue www.eco-label.com

NB: Most recent data for 2004 as of 13/10/2005
Complete data for 2005 will be collected in 2006

Number of companies awarded the EU Eco-label

NB: Most recent data for 2004 as of 13/10/2005
Complete data for 2005 will be collected in 2006

Ex-factory sales value (€ million)
of EU Eco-labelled products/item



On 9-15 October 20063, watch out for the
Flower!
The Flower Week 2004 showed the importance of
such a campaign carried out simultaneously in
different Member States (MSs) to promote the EU
Eco-label. After the success of the Flower Week
2004, another one is scheduled in 2006 to con-
tinue to increase awareness of the EU Eco-label.
You can already write down on your agendas the
date: 9-15 October 2006. Each participating MS
will target the most promising product groups and
will organise campaigns to reach out to con-
sumers, while involving retailers and manufactur-
ers. 9 countries are already planning to partici-
pate, half of which are new MSs and who there-
fore did not have the chance to participate in
2004. Material such as brochures and leaflets

All purpose cleaners and
cleaners for sanitary
facilities
Novaprot GmbH (DE)
ERC N.V. (BE)
Brunel Chimie Dérivés (FR)
Johannes Kiehl KG (DE)
Arco-Chimica S.R.L. (IT)

Camp site service
Camping Rosental Roz (AT)
Grenen Camping (DK)
FDM Camping (DK)

Rabjerg Mile Camping (DK)
Svinklov Camping (DK)
Campingplatz Elbsee (DE)
Uhlenköper-Camp Körding GBR
Campingplatz Westerweyhe (DE)
Alpencamp Kötschach Mauthen
(AT)
Camping Mexico am Bodensee
(AT)

Copying paper
Cartiere Fedrigoni SPA (IT)
Cartiere Burgo SPA (IT)

Footwear
Over Teak SRL (IT)
Pikolinos Intercontinental SA (ES)
Gazzoni Ecologia S.R.L. (IT)
Tacconi S.P.A. (IT)

Hard Floor coverings
Ceramicas del Foix (ES)

Hand dishwashing detergents
ERC N.V. (BE)
Dalli (FR)
Arco-Chimica S.R.L. (IT)

Indoor paints and varnishes
Meffert AG (DE)
J Colors S.P.A (IT)
Di Donato S.P.A. (IT)
CIPIR (IT)
Eurocolori S.R.L. (IT)

Laundry detergents
SALVECO (FR)
NOVAMEX (FR)

Lubricants
Binol BioSafe Oy (FI)

Soil improvers
Ronaval Onyx (FR)
Onyx Arc-en-Ciel (FR)

Textile products
H&M Hennes & Mauritz (DK)
Bogesunds Väveri AB (SE)
AB Ludvig Svensson (SE)
Nybo Jensen Konfektion A/S (DK)
Beste S.P.A (IT)
Pointex S.P.A (IT)
Apollo S.P.A. (IT)
Manifatture Filati Riunite (IT)

Tissue Paper
Cartiera Carma S.R.L. (IT)
Lucart France S.A.S. (FR)

Tourist accommodation
Boldern! - Evangelisces Tagungs-
und Studienzentrum (AT)

Trafikcenter Saeby Syd (DK)
L'Arbergh Locanda del Parco (IT)
Hotel Diana (IT)
Scandic Sanadome Nijmegen (NL)
Hotel Jolie (IT)
Boldern Evangelishes Tagungs
(CH)
Agriturismo Cascina Martina (IT)
Rifugio Locanda del Sorriso (IT)
Hotel Glis (IT)
Rifugio Alpino Daniel Arlaud (IT)
Rifugio Alpino P.G. Toesca (IT)
Agriturismo Cascina Villa (IT)
Bed and Breakfast Cascina La
Gioia (IT)
Bed and Breakfast Bricco Del
Generale (IT)

New Eco-label licenses

http://europa.eu.int/comm/environment/ecolabel

Second and third quarter 2005

Facts & Figures

The EU Flower by Country * The EU Flower by Product Group *

Product Group | Number  of Awards > TOTAL 288

53

50

17

14

15

23
81 69

4920

11

25

11

9

Denmark

Italy
Textile products

Indoor paints /
vanishes

36
Tourist accomodation service

Soil improvers

Laundry detergents

16Tissue paper

All-purpose &
sanitary clearners

15Hand dishwashing
detergents

Footwear

Camp sites

27Others

Spain

Greece

11The Netherlands

11Austria

13Germany

Sweden

Others

France

Country | Number of Awards > TOTAL 288

* Number of holders as of 26 October 2005

will be available, as well as a toolbox to help
those interested to promote the EU Eco-label.
Promotional activities in shops will be organised
in many countries, PR and advertising activities
will be carried out in the United Kingdom, the
Czech Republic, Italy, Latvia and Lithuania. France
has chosen to concentrate on consumers and
retailers while Belgium will also include NGOs.
Since children influence their parent’s choice,
school activities to raise the interest of children
for the EU Eco-label and environmental consider-
ations are scheduled to take place in Italy and the
Czech Republic. Special awareness raising activi-
ties are planned in some countries. Workshops
are to be carried out in Malta. Latvia would like to
organise training programmes and experience
exchange visits with countries where the EU Eco-

label is more successful in order to attract new
license holders. Portugal expects to extend the
scope of stakeholders involved with the participa-
tion of Research and Technology Transfer
Organisations (RTTO).
If you are interested in participating and organis-
ing promotion activities, do not hesitate to con-
tact your national Competent Body.

PR: Public Relations
NGO: Non Governmental Organisation

1. The figures for 2005 are estimated – complete data for 2005 will be
collectec in 2006.
2. Most recent data for 2004 as of 13/10/2005.
3. Date to be confirmed later on.



gent manufactur-
ers were interest-
ed in getting more
information about
the scheme.

The tourism web site, www.eco-label-tourism.com,
has been available for almost a year and has had
an average of 13 024 pages viewed per month
since its launching. The number of visits per
month has steadily grown from 841 in November
2004 to 1514 in May 2005, followed by a peak in
August 2005 of over 2000 visitors.

News in Brief

First EU Eco-label award for lubricants

In June 2006, the Finnish Competent Body issued
the first EU Eco-label award for lubricants to Binol
BioSafe Oy for four types of hydraulic oils. An award
ceremony was organised in order to promote the
label. The business concept of Binol is to develop,

sources are the
main environmen-
tal aspects that
were taken into
a c c o u n t wh e n
setting up the cri-
teria.

On the web

Agenda

Statistics on the number of visits per month on the
e-catalogue from February 2003 to August 2005
show that it has increased steadily between
February 2003 and October 2004, date after which
the number of visits has really taken off. The average
number of visits per month has doubled between

2004 and 2005. The average number of pages
viewed per month in 2005 shows a continuity in the
11 000 increase per year since 2003 and reaches
45 484. The average number of hits per month in
2005 is 237 763 which is almost the double of the
average number of hits per month in 2003.

Promotion of the Flower at the PLMA Fair

The European Eco-label was present at the PLMA
(Private Label Manufacturers Association) show in
Amsterdam, on 24 and 25 May 2005. This annual
show brings together SMEs producing food, deter-
gents, textiles, tissue paper, etc. for retailers’ private
brands.A dozen Eco-label licensees producing tissue

Revision of product groups (scheduled adoption)

Soil Improvers and growing media 2006
Tissue paper 2006

New product groups
Printed paper products December 2005
Soaps and Shampoos 2006
Wooden Furniture 2006
Heat pumps 2006

This news is published by the eco-label sector of the European Commission both in printed form and
on the Internet http://europa.eu.int/comm/environment/ecolabel/news/flowernews_en.htm

For a free subscription, comments or further information, please contact the Eco-label Helpdesk
ecolabel@biois.com
fax: +33 1 58 46 09 95
c/o BIO Intelligence Service, 1 rue Berthelot, 94200 Ivry/Seine, France

The Flower
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Statistics of the e-catalogue and the tourism web site
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More information can be found on www.shmile.org
and http://www.eco-label-tourism.com

Marketing activities related to tourism

Stakeholders in the tourism sector are showing
great interest in the Flower. 36 establishments pro-
viding tourist accommodation and 9 camp sites
have already been awarded with the EU Eco-label
(as of October 2005). Many marketing activities are
being implemented to promote these product
groups.
As part of the LIFE “ShMILE” project– “Sustainable
hotels in the Mediterranean islands and area: a

demonstration project for the promotion of the EU
eco-label for tourist accommodation services” –
three workshops were organised this autumn in
France, Italy and Greece to present on-going initia-
tives relative to the implementation of the EU Eco-
label for tourist accommodation.
An opening session on the Flower criteria for the
campsite service and an award ceremony was held
at the Camp Ground Fair in Friedrichshafen,
Germany in September. The Flower in the campsite
service was also presented in Mondo Natura-

Rimini, Caravan Salon-Düsseldorf, Austro Caravan-
Tulln, as well as in many other events. The EU Eco-
label for tourist accommodations was also present-
ed in 2005 at ITB Fair-Berlin, BIT Fair-Milan, Xenia
Fair-Athens, and in Austria’s largest tourism fair,
Ferienmesse Vienna. All of these participations were
very successful, raising interest among accommo-
dation and campsite managers.

paper and detergents also had stands and meetings
were held with about 150 other SMEs and several
retailers to promote the Flower. The outcome was that
producers are interested in a label promoting envi-
ronmentally friendly products because it can help
them improve their image and gain market shares.
The Flower offers a guarantee of scientific credibility
and good quality and many tissue paper and deter-

manufacture and market vegetable-based lubricants.
The criteria for the new lubricants product group
were successfully voted on in December 2004 and
comprise hydraulic oils, greases, chain saw oils,
two stroke oils, concrete release agents and other
total loss lubricants. Aquatic toxicity, biodegrada-
bility, bioaccumulation, and the use of renewable

For more information, please see: 
http://www.plmainternational.com/

For more information, please see: http://europa.eu.int/comm/environment/ecolabel/product/pg_lubricants_en.htm


