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 Foodsafety

 Country of origin is considered as warrantor

 Seals of quality are important for consumer

 Short route of transportation 
conserves environment

Importance of local products in AustriaImportance of local products in Austria

Source: Survey Karmasin Institut, June 2009



Main criteria for Austrian consumers are…Main criteria for Austrian consumers are…

 Retraceable country of origin 

 Freshness

 Natural ingredients

 Taste

 Branding

 Treatment

Source: Survey Karmasin Institut, June 2009



Vereinigung Kulinarische Initiativen Vereinigung Kulinarische Initiativen 
Österreich (KIÖ) – Österreich (KIÖ) – Association of Culinary Initiatives AustriaAssociation of Culinary Initiatives Austria

 Umbrella Association of all Austrian initiatives of Restaurants

 Founded 2008

 More than 2.800 Restaurants all over Austria

 Sustainable positioning of culinary gastronomic specialities



  KIÖ – Goals and CommitmentsKIÖ – Goals and Commitments

 Regional provenance 

 Local products

 Familiar atmosphere and individuality

 Restaurants as centre of culture and communication 

 Regular supervision and consultation of their members



 Creation of basic criteria for all Austrian initiatives of Restaurants

 Creation of consultant profiles

 Creation of a manual for consultants

 Arrangement of work-shops for consultants 

 Assortment and training for consultants

 Training and qualification of restaurants

  KIÖ - ProjectsKIÖ - Projects

http://www.kulinarik-austria.at/start.php?site=partner&grp=4
http://www.kulinarik-austria.at/start.php?site=partner&grp=2


AMA-Agrarmarkt Austria Marketing GesmbHAMA-Agrarmarkt Austria Marketing GesmbH

 Agricultural marketing in Austria

 Using traditional marketing instruments

 Involved in different quality assurance programmes

 The objective is to draw the public´s attention to:

− Quality, 
− Freshness and 
− Country of origin of food products 

 



AMA-Gastrosystem AMA-Gastrosystem 

Vertices:

 Voluntary membership

 Controlled declaration of country of origin

 Voluntary labelling of gastronomic specialities on menues 

The AMA-Gastrosystem is a system for labelling und 
documentation with declaration of origin and treatments of 
agricultural products in the hospitality industry.



AMA-Gastrosystem - Advantages for hospitality AMA-Gastrosystem - Advantages for hospitality 
industry industry 

 Image improvement and profiling

 Freshness because of regional provenance

 Differentiation to competitors

 Information and training 





Thank you Thank you 
for your attention!for your attention!
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