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Nomination as an In my childhood | was already a wilful and talkative girl.
Ambassador My parents wanted me to pursue a career in law, but

travelling was my passion. When | was 16 | visited the
United States for one year, which proved to be one of the
most challenging times in my life due to the fact, that I did
not speak English fluently. | overcame this obstacle with a
GPA high enough to attract the attention of Jacksonville
University. In spite of my acceptance | still needed to
return to Hungary, where | graduated from high school in
1997. | continued my studies in college, majoring in
tourism. | was able to continue my passion by getting an
internship in one of the best travel agencies in
Nyiregyhaza.

The following year, on May 2nd 2000, | opened Dolce-
Vita travel agency with the help and support of my parents
in a garage office. Two years later | moved my office into
the city centre in Nyiregyhdza. During that time |
continued my studies at the College of Nyiregyhaza,
majoring in international relations. At the same time the
travel agency expanded from month to month. As the
owner of Dolce Vita my job is to offer my clients the best
quality possible. | achieved this by encouraging my
colleagues to gain first hand knowledge, as well as
credibility by travelling themselves, and to bring the
photos back in order to share them with our clients. This
idea sets us above the rest. | also invested all the profits
back into the agency for the first 5 years. Ever since, we
have been among the well known travel agencies in
Hungary.

If I wanted to summarize my company’s success in a few
words | would mention these: humbleness, honesty,
quality, reliability and precision.
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About the company

Dolce Vita Travel agency offers our client the best quality
possible, be it foreign travel, domestic holiday program,
honeymoon, weddings abroad. Organising foreign
language learning is now one of our specialties.

| encourage my colleagues to gain first-hand knowledge,
as well as credibility by travelling themselves, and to
bring the photos back in order to share them with our
clients. This idea sets us above the rest. | also invested all
the profits back into the agency for the first 5 years. Ever
since, we have been among the well known travel
agencies in Hungary.

Year of business launch

| 2000

Number of staff

|3

Further information

dolcevita@t-online.hu
www.dolce-vita.hu
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