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WHAT IS TOURISMIink ?



TOURISMlink

demonstration
initiative to:

A Improve in the

tourism
industry

the Tourism industry, by enhancing
business relationships between source
markets and destinations




TOURISMLink

facilitate the connection of SMEs
global digital value chain
simple,

low -cost, easy to use and
Interoperable solutions.
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EU funded initiative
Linking professional tourism actors (B2B)

Tour operators Accommodations
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Wide geographical
scope

ADesigned

Tourism actors
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ACreate an architecture for

supply and distribution
systems

ABuild to
transportation, accommodation &
ancillary services

ATransactions between

ACheap & Easy

AFuture proof (mobile
technologies)
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TOURISMLink

A3

AAccess to a
tourism offers, and in particular

such as, Thematic
destinations across Europe,
cultural services etc.

AThe ability to reach many local
providers, and thus offer



with a professional and

on
specific destinations or products

with existing
systems used by agents such as
GDSs

B ADeveloped as

P4 available without license costs
for participants




thanks to

authentication mechanisms of
participating enterprises

Alncreased level of

specialization

opportunities




across the European source
markets

ABetter source market

destinations

AOpportunity to




enterprises

with
existing IT systems

technologies proof
(mobile)

business relations

ADeveloped as

available without license costs
for participants
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Be_nefits for Consumers

of tourism offers, and in

™

AExperience a different way of
travelling off the beaten tracks of
mass tourism

ua particular niche and
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WHY TOURISMIink?



AThere is

linking SMESs in source markets
and destinations

AStill
solutions

AEU wants to
solutions by tourism SMEs
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WHO IS TOURISMIink?



TOURISMLink Consortium members

Linking tourism professionals with the digital market

Universita  Commerciale Luigi Bocconi
X Y . s . ) .
b Ll B Scientific support
HOTREC
01(%&% EU association representing hotels, restaurants
and cafes

ECTAA ECTAA N
2 o cocnos 2 U @SSOCIAtion of travel agents and tour
operators

iT Ii Instituto Technologico Hotelero  (ITH)

instituto tecnoldgico hotelero Builder of the platform

Z N ZN.be  Communication agency
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Additional partnerships

dMADEUS

Your technology partner % GENER AUT A.l.
& VALENCIANA

2

MICros




TOURISMLink
Linking tourism professionals with the digital market

HOW WILL TOURISMIink WORK ?



TOURISMlink

main phases

(completed )

through Pilot phases
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3 Pilots phases

Destination
Source Source Source
Destination




Planned pilots

TOURISMIlink

European

Commission Linking tourism professionals with the digital market

Retailers in Czech Republic
ly side in Valenci
Supply side alencia Retailers in Finland

Retailers in Croatia

Retailers in Norway

Retailers in Sweden

Supply side in Croatia

Retailers in Valencia

Retailers in Portugal

Retailers in Germany

Supply side in Rimini Retailers in Italy

Retailers in Greece

Retailers in Belgium




