
Total number of co-funded projects: 26  

1.  
Project name: Social EXPO 
 

Topic: awareness-raising 

Group at risk: multidimensional 
Target audience: experts/general public 

Geographic focus: national – capital city (Budapest) 

Summary 
This exhibition of NGOs and governmental bodies active in the fight against poverty and social 
exclusion is organised for the third time. This year the EXPO is dedicated specifically to the European 
Year. Besides the introduction of successful projects and initiatives, roundtable discussions for 
decision makers and social professionals, relating documentaries will also be on the agenda. 
 
Date: 11 – 12 November 2010 

 

2. 
Project name: Tales from deep poverty 
 

Topic: awareness raising/education  

Group at risk: Roma children living in extreme poverty  

Target audience: people experiencing poverty /general public 

Geographic focus: local: rural (project activities), national (exhibition) 

Summary 
Children living in extreme poverty will prepare illustrations (drawings and paintings) for gypsy tales. 
The arts project is implemented in the homes of the children, with teachers being the mentors of the 
little artists. The mentors will read out the tales, discuss the story with the children and assist in the 
creative phase, too. Parents can also join in. As the result of the project, children will discover their 
creative abilities. Drawings and paintings will be exhibited in Miskolc (North-East Hungary) and 
Budapest (capital). 

 

3. 
Project name: Stop poverty, in county Nógrád too! 
 

Topic: awareness raising 

Group at risk: multidimensional 
Target audience: decision makers/general public 

Geographic focus: regional (north-east Hungary) 

Summary 
Anti-poverty week is organised in one of the most disadvantaged north-eastern Hungarian cities, 
Salgótarján. Programmes include photo and art exhibition about poverty, roundtable discussion with 
the participation of people experiencing poverty, press conference about poverty. The project has a 
community building and networking element: it aims to bring together people in need and 
organisations, NGOs that can help these people. 

 

 



4. 
Project name:  Equal Plus – radio programme  
 

Topic: awareness-raising  

Group at risk: multidimensional 
Target audience: general public 

Geographic focus: local (Budapest) 

Summary 
Radio programmes are designed to generate inter-sectoral dialogue to fight poverty. The overall 
objective is to make listeners aware that the fight against poverty can only be successful with broad 
cooperation of the whole society. Within the project, three socially-sensitive radio presenters are 
trained. 

 

5. 
Project name: ‘Kapaszkodó’ – radio programme 
 

Topic: awareness-raising  

Group at risk: multidimensional 
Target audience: general public 

Geographic focus: regional (north-east Hungary) 

Summary 
Radio programmes are designed to fight stereotypes about people experiences poverty and the 
causes of poverty. Social professionals, people affected and decision makers all contribute to the 
programmes.  

 
6. 
Project name: Connections  
 

Topic: awareness raising 

Group at risk: people with disabilities 

Target audience: general public/people experiencing social exclusion 

Geographic focus: rural 

Summary 
An NGO dedicated to the social inclusion of children with disabilities promotes social inclusion in the 
project. After an awareness-raising phase (film shows and discussions), young people can volunteer 
to ‘adopt’ a handicapped child and their families for a weekend away. ‘Adoption’ means taking care, 
mentoring, participating in free-time activities together. The weekend programme is organised and 
supervised by the staff of the NGO 

7. 
Project name: Poor Roma – poor Cserehát    
 

Topic: awareness raising 

Group at risk: Roma people experiencing extreme poverty 

Target audience: general public/decision makers 

Geographic focus: regional 

Summary 
25 life-interviews and connected photo documentation is prepared to draw attention to people 
experiencing extreme poverty in one of the poorest regions of north-east Hungary, Cserehát. Photos 
and collected data are presented in an interactive exhibition in Miskolc (biggest city of the region) and 



Budapest. The material (together with an educational CD) will be downloadable from the website of 
the project. The exhibition and the CD are to demonstrate physical and mental aspects of poverty and 
aims to break down stereotypes. 

8. 

Project name: Buy a good word!     

Topic: awareness-raising 

Group at risk: children, extreme poor 

Target audience: general public  

Geographic focus: local (Budapest) 

Summary 
21 well-known contemporary authors and poets offer their hand-written words for sale and auction. 
Members of the general public can buy a word for two tins of food. Most special words, some 
interesting pieces of writing and paintings by homeless artists are auctioned in the Bookshop of 
Authors in Budapest. Donations are offered to support cooked meals at a children’s home. 

Date: early June 

9. 
Project name: Parliamentary meeting of people experiencing poverty 
 

Topic: inclusion of people experiencing poverty 

Group at risk: people experiencing poverty 

Target audience: decision makers/general public  

Geographic focus: national 

Summary 
The Hungarian Anti-Poverty Network organises the meeting of people experiencing poverty for the fifth 
time in October 2010. About 200 people will have the opportunity to meet MPs in the Parliament 
building, Budapest. The meeting will generate dialogue between decision makers and people living in 
poverty. The project uses participatory, grass-roots approach. The national meeting is prepared by 
seven regional forums. 

 
10. 
Project name: ‘Net’ – radio programme 
 

Topic: awareness-raising  

Group at risk: multidimensional 
Target audience: general public 

Geographic focus: regional 

Summary 
40-minute radio programmes are designed to convey the messages of the year. The overall objective 
is to change stereotypes in connection with poverty, increase solidarity and encourage listeners to 
take an active part in the fight against poverty. 

 
11. 
Project name: Villages in Focus  
 

Topic: awareness raising/political commitment 

Group at risk: people living in rural areas 



Target audience: decision makers/general public 

Geographic focus: regional (south-west Hungary) 

Summary 
Forums are organised on five different locations around the region. These forums examine the 
problems that different groups of people (the elderly, unemployed, children and youth) living in a small, 
rural villages experience. People experiencing poverty, decision makers and representatives of NGOs 
take part in the forums to try and find solutions together. Results of the forum are presented in the 
central town of the region (Zalaegerszeg) and the project ends with a flash mob. 

 

12. 
Project name: Forum Theatre Against Poverty 
 

Topic: culture/ inclusion of people experiencing poverty 

Group at risk: people experiencing poverty 

Target audience: decision makers/general public 

Geographic focus: national (five locations) 

Summary 
The Hungarian Anti-Poverty Network organises forum-theatre performances on five different locations 
county-wide. The theatre play is set up in a workshop with the participation of people experiencing 
poverty – these people will be the actors and the storyline will be based on their everyday 
experiences. The workshop is guided by drama teachers and professionals in social sciences. 
The plot discovers hardships and problems of people living in poverty. The performance itself is a 
‘forum’, because members of the audience can intervene, make suggestions and take an active part in 
the play. The actors and the audience can find solutions for the problems of poverty together. 

 

13. 
Project name: ‘Summer collection’ – programmes for the homeless 
 

Topic: awareness raising 

Group at risk: homeless 

Target audience: general public 

Geographic focus: local (Budapest) 

Summary 
Three special, interactive events are organised in the streets of Budapest to make people committed 
to the problems of the homeless. Representatives of the media are invited for a press breakfast to be 
introduced new ways of presenting the problems of homeless people in the press. 

 

14.  
Project name: Conscious shopping against poverty 
 

Topic: people excluded from the job market 

Group at risk: groups at risk of unemployment 
Target audience: general public/people experiencing social exclusion 

Geographic focus: national (online) 

Summary 
A webshop is designed where people at risk of exclusion from the job market (women on a maternity 
leave, people living with a disability, Roma people, people living in rural areas) can offer their products 



for sale. Two communication campaigns will be launched to draw consumers and companies attention 
to this opportunity of fighting poverty (one around the International Day for the Eradication of Poverty, 
the other before the Christmas shopping period). 

15. 
Project name: The youngest son 
 

Topic: awareness raising 

Group at risk: people experiencing poverty 

Target audience: general public 

Geographic focus: local (the city of Debrecen) 

Summary 
‘People of the street’ will be interviewed within the project: What does poverty mean to them? What do 
they think is the main cause of poverty in Hungary? What could be the solutions? At the end of the 
film, social professionals, decision makers can also reflect on the questions and the answers given by 
the general public. Various aspects of poverty will be discussed at roundtables. ‘The youngest son’ will 
be the title of a publication presenting careers of people who were born into poverty, but could get out.  
 

16. 
Project name: The poorest among the poor 
 

Topic: awareness raising 

Group at risk: people experiencing extreme poverty 

Target audience: young people 

Geographic focus: regional 

Summary 
A number of awareness raising activities are organised at the regional youth festival: exhibition of 
photos taken by young people experiencing poverty, about their homes and families; roundtable 
discussion about child poverty, with speakers from the Hungarian Academy of Sciences and the 
Hungarian Anti-Poverty Network. The festival will end with a popular rock concert where the members 
of the band are going to wear T-shirt with the messages of the European Year. 

17. 
Project name: Poverty 
 

Topic: awareness raising 

Group at risk: people experiencing extreme poverty 

Target audience: general public 

Geographic focus: regional 

Summary 
Awareness-raising activities are organised in three towns of the south-west region of Hungary. 
Activities include an exhibition of famous people who were struck by poverty, ‘Your daily bread’ – 
exhibition presenting the household living on minimum wage/social benefits, board game on savings 
and income management, ‘This is what Mrs Smith could cook’ – community meal from simple 
ingredients. 
 

18. 

Project name: Seeds of hope     
 
Topic: political commitment 

Group at risk: children  



Target audience: decision makers 
Geographic focus: national  

Summary 
The Hungarian Maltese Charity Organisation collects a number of case studies related to child poverty 
nationwide. (Staff of the charity network reported local examples of how families with children struggle 
to make ends meet.) Representatives of the charity service send these problems to the newly elected 
MP of the specific constituency. A packet of plant seed is attached to the letter: the charity service 
asks the MPs to get to grow the plant and at the same time, start some measures or programmes to 
fight child poverty. The charity recommends that the MPs get to know the problems of their 
constituency (by travelling to the area, meeting families) – staff of the charity can be of assistance. 

 

19. 
Project name: They made it! – film portraits against poverty 
 

Topic: awareness raising 

Group at risk: people experiencing poverty 

Target audience: general public 

Geographic focus: national (TV channel) 

Summary 
Four short films will be shot about four well-known Hungarians who were born into very poor families 
but – thanks to their talent and hard work – could break the poverty cycle. The film is produced with 
the active participation of young people living in children’s home attending extra classes in filming. The 
project is concluded with a ‘train the trainer’ workshop where teachers receive a toolkit on how to use 
the films in class. 

 

20. 
Project name: ‘Give and get’ – programmes for the homeless   
 

Topic: awareness raising 

Group at risk: homeless 

Target audience: general public 

Geographic focus: local (Budapest) 

Summary 
Cultural and charity programmes are organised on the two European focus weeks to draw attention to 
problems homeless people face. Homeless people present their works of art (drawings, paintings, 
poems) in a popular pub of Budapest. Cultural events are linked to charity events (collecting and 
distributing donations: food, blankets, etc.). 

 

21. 
Project name: Wisdom of the poor   
 

Topic: awareness raising, inclusion of people experiencing poverty 

Group at risk: extreme poor/homeless 

Target audience: general public 

Geographic focus: local (city) 

Summary 
A complex awareness-raising programme is organised to increase solidarity in society, as well as help 



disadvantaged groups to find a support group in their local community. Programmes include: exhibition 
of photos taken by homeless people, charity dinner with the inclusion of volunteers, ‘solidarity night’, 
Franciscan lectures about poverty, roundtable discussion about the ‘National strategy report on social 
protection and social inclusion’. 

 

22. 
Project name: Seesaw 
 

Topic: awareness raising 

Group at risk: people experiencing poverty 

Target audience: primary school students  

Geographic focus: regional (south of Hungary) 

Summary 
A short film will be shot about people, families and children experiencing poverty – discovering the 
causes and ways of getting out. The DVD film will be distributed among schools with a toolkit. 

 

23. 
Project name: Two hours of your life 
 

Topic: awareness raising 

Group at risk: Roma people experiencing extreme poverty 

Target audience: young people (secondary school students) 

Geographic focus: local (city) 

Summary 
Secondary school students are encouraged to do voluntary work in one of the segregated areas of the 
city of Pécs (southern Hungary). Social workers of the Maltese Charity Service will give awareness-
raising classes in secondary schools of Pécs and give extra preparation for those volunteering to help 
children living in extreme poverty. Activities will include assistance in school work, playing together, 
etc.  

 

24. 
Project name: Anyone can be affected! 
 

Topic: multidimensional 

Group at risk: people experiencing poverty 

Target audience: decision makers 

Geographic focus: local (city) 

Summary 
Based on the ‘social map’ of the local government of Székesfehérvár (mid-west Hungarian city) and 
case-studies (life careers) the research group organises debates and forums to discuss different 
aspects of poverty (demographic aspects of poverty, child poverty, ‘new’ poverty – a result of the 
economic recession). Decision makers of the local government, staff of social services, NGO 
representatives are invited to find solutions together. 

 

25. 
Project name: Roma-fellows 



 

Topic: culture/ inclusion of people experiencing poverty 

Group at risk: Roma experiencing extreme poverty 

Target audience: people experiencing poverty 

Geographic focus: local 

Summary 
One-day cultural festival is organised in a rural area with many remote little homestead scattered 
around the south-eastern town of Baja. Traditional Roma dance and music, lectures about crafts will 
contribute to developing a deeper link to Roma identity, as well as building bridges between Roma and 
non-Roma population.   

 

26. 
Project name: Partnership between sectors – with the poor, for the poor 
 

Topic: multidimensional 

Group at risk: people experiencing extreme poverty 

Target audience: decision makers 

Geographic focus: local (city) 

Summary 
The project aims to bring together decision-makers, people experiencing poverty and social 
professionals to work out measures to fight poverty. The dialogue is based on a real-life experience: 
local politicians go to a segregated area of the city of Győr (north-west Hungary) where they meet 
people experiencing poverty to get first-hand information on their situation. 

 

 

 


