
SCIC EN lunch talks – English Encounters 

Popular Culture and Media 

17/03/2021 –  13h00-14h00 

Saved chat (and recommendations) 

Treaty of Union 1707 

A-levels 

Highers (Scottish equivalent to A-levels) 

a no-brainer 

Latin was 'demoted' 

to rack your brains 

to be happy to oblige 

to root around 

2 feet deep (about 60 cm!) 

stereotypes of national identity 

the answer was blindingly clear 

power differential 

to spin off / a spin-off 

notorious 

uncivilised behaviour 

dire warnings 

ghastly 

a ticket tout 

50 yards (about 45 metres) 

Glengarry hat 

a commotion 

decked up in a kilt 

the "symbolic burden" of the photograph 

"Tartanry" 



The Tartan Army 

to fraternise 

'baffling' 

to get boozed up 

demotic Scots 

to be 'desperately bad' 

the grounds 

a 'third-division team' 

to send onself up 

a charitable arm 

to send oneself up = to make fun of oneself in a playful and exaggerated manner 

ceilidh = party with Scottish dance and music 

fun-loving 

dementia 

football reminiscence 

to pass the ball / to square the ball into the centre / to head the ball into the net 

to branch out 

disability sport 

The Guardian newspaper 

flamboyant 

a lived experience 

to dabble 

whisky distillery 

Antonio Gramsci - the theory of hegemony 

copious 

"Anthologies" 

the 'heavies' (the more serious newspapers) 

to get a handle on something 

Eugène Sue, "Les Mystères de Paris" 



a blockbuster 

to spawn copycats 

a guiding principle 

mundane/banal/everyday 

viewership 

soap operas 

Coronation Street (very well-known soap opera in the UK) 

a 'close' (a group of houses in a closed street, such as a cul-de-sac) 

moveability of formats 

to be a 'runner' (to be successful) 

a trigger for change 

the deregulation of broadcasting 

PSB = public service broadcasting 

commercial broadcasters 

to grow exponentially 

to have common ancestors 

scriptwriters 

the public debate 

predictability 

theme tune 

a problematic 

to deal with something 'head on' 

to disregard 

to diversify the audience 

the youth audience 

to think local 

to be short-lived 

to ‘miss’ the audience 

to be indefatigable 



prolific 

connecting with the audience 

to be a progressive force 

micro-narrative / meta-narrative 

'niceties' 

the public debate 

to be ahead of the field 

cutting edge 

a valuable social resource 


