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Berlaymont, Salle Jean Monnet. 
 

9:15–9:45 Welcome by Mr Hans-Werner Müller, Secretary-General, European 
Association of Craft and Small and Medium Enterprises – UEAPME 
 
 
Dear Commissioner, 
Dear colleagues, 
Ladies and Gentlemen, 
 
 
First of all, I would like to thank the Commissioner for organising this conference. The 
topic of this conference, Ladies and Gentlemen, is still relevant, even if,  contrary to the 
first wave some years ago, the further introduction of the Euro doesn’t seem to be an 
issue at European level any more.  
 
Policymakers in Brussels and business organisations and other stakeholders at national 
level apparently don’t care enough about the introduction of the Euro in their country. 
Probably the smooth introduction of the Euro in the Euro zone countries contributes to 
this apathy. I agree that there are reasons to defend the opinion that the second wave will 
be easier. First of all, there is the tremendous experience and good practices from the first 
wave. Secondly, Euro coins and Euro notes are already widespread and relatively well 
know all over Europe. Thirdly, many of the new member states had already in the 
beginning of the nineties a changeover to a new currency. But this can also lead towards 
a certain fatigue or opposition. So the importance of good and timely information and 
preparation, especially for SMEs, cannot be underestimated. 
 
That’s why it is so important to learn from the experiences of the first wave. It cannot be 
stressed enough that the smooth change-over was mainly due to the efforts of the 
European SMEs, especially in the retail sector. It was also possible thanks to the 
consultations at top level - during the whole preparatory period and afterwards - between 
National Banks, Governments, business organisations and consumer organisations.   
 
This leads us to a first conclusion: the important role of public authorities and banks: they 
have to prepare properly, they don’t have to reinvent the wheel, they have to learn from 
the difficulties and problems encountered during the first wave. There is a tremendous 
knowledge about practical problems and solutions available. Our enterprises, our citizens, 
our consumers in new member states expect from them that they prepare properly and 
avoid the problems we have encountered. 
 
Second conclusion: the adaptability of SMEs is great, as we have seen during the first 
wave. I am convinced that they will make the necessary adjustments if, and only if, they 
are also connected to a business-friendly policy. The most important is investing in 
efficient and timely communication to explain the necessity and background of the 



adjustment. This can best be done trough bodies close to the SMEs. Therefore we urge 
the public authorities to use the European structure of the members of UEAPME and 
other social partners for the purpose of setting up contact points for all questions and 
information concerning the introduction of the Euro. We strongly oppose an additional 
network which could only result in additional costs without providing better information 
because of lack of contacts with the basis. DG ECFIN has followed our recommendation 
when setting up the EUROTEAM group, and we are grateful for this. 
  
But also our enterprises, our business organisations have to take up there responsibility. 
The important role of business organisations in preparing their members and informing 
the public in general has to be underlined and acknowledged. But they will have an even 
more important role in avoiding unjustified price rises. The discussion about possible 
effects of the change-over on the level of prices is still figuring prominently in media 
discussions and in the public in general. Although no significant influence of the 
introduction of the Euro on inflation has been seen, the public concept is different. In our 
view, this will be the main challenge and the main problem to tackle during the next 
wave. As for the first wave we strongly recommend, as the Commission does, the 
implementation of fair pricing initiatives, such as a Eurolabel, by the business 
community. On the other hand the public authorities should also have the necessary 
instruments to their disposal to intervene in the case of abuse.  
 
Correct and timely information of enterprises and consumers, involvement of the 
business organisations, focus on micro-and small enterprises, introduction of a Eurolabel, 
this are the key features for a successful change-over. Let the Euro close the gap between 
the citizen and Europe, not widen it. 
 
I hope you will have fruitful discussions in the workshops. I wish this conference all the 
success! 


