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Slovene Consumers’ Association
www.zps.si

Independent NGO, established in 1990 to represent
consumers’ interests and their rights.

Main activities:
• independent consumer 
advice
• education
• consumer representation
• legal aid
• national and international 
co-operation



Eurobarometer
Q:The most reliable sources of information on euro
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SCA and euro
December 2004 Communication strategy for the adoption of

euro between 2005 – 2007 draft
From January
2005 on

Member of euro-coordination

June 2005 International Conference Euro –The
Consumers’ Viewpoint (SCA, Bank of
Slovenia, Chamber of Commerece, BEUC)

Autumn 2005 ICRI and SCA prepared the methodology for 
the price-watch survey

December 2005
Publication of a fact-sheet/calendar
Euroconsumer

2005- 2006
Active participation and preparation of the
legislation on double price display and euro.



SCA and euro

The best known activities of SCA 
in relation to €:

• Councelling consumers on the 
phone line

• Webpage www.evropotrosnik.siwww.evropotrosnik.si

• Informing the consumers 
in the consumer magazine VIP

• Cooperation with Slovene and international 
media on euro (since March 2006)

http://www.evropotrosnik.si/


Pricewatch
• In the basket we included 104 representatives: 68 goods, 36 services 

• From February 2006 pricewatch is conducted every three months
around Slovenia

• First three screenings showed no reason for alarm, but we started to 
note bigger price rises at the end of November

• SCA actions – additional screenings in particular sectors: 

• In the middle of December we published a”black list” of providers of
goods and services that increased prices for more than 6 percent



Consumers €-phone –
SCA councellors help the consumers

Tipical questions on the €-phone:
• Reports on price rises - new, increased prices are very often

nicely rounded up in euros (i. e. 199 shop became 99 cents
shop)

• Errors with the calculations from tolars to €

• Practical questions – working hours of the banks during the
New Years’ celebrations, when can we expect the unreversed
exchange rate between tolar and euro, when does the
obligatory dual price display end, will there be enough euro
cash for the changeover …





Consumer reports 
on price rises

• Price rises in the service sector:
– Restaurants and bars:

• Lunches
• Coffees, teas …
• Other drinks – beer, wine, alcohol-free drinks

– Banking sector (payments, e-banking, cash withdrawal …

– Price rises in the goods sector:
• Automatic vending machines for pre-packed food and soft

drinks
• Food, bread, cigarettes, newspapers, magazines



Black list of providers of goods
and services

• On December 14th SCA presented the “black list” of providers of
goods and services. 

• The price rises were divided based on the procentage:
6 – 10 percent
10 percent +

• Where we had an explanation form the provider we included it in 
order to give consumer the whole picture.

• Sources of information that are included in the tables:
• Pricewatch, conducted by SCA in ICRI
• SCA actions
• Reports from the consumers, always double checked



Public response on SCA’s 
euro-related activities

• Number of unique visitors on www.evropotrosnik.si and
www.zps.si was enormous in December – together they
registered more than 130.000 unique visitors (not 
possible to compare to the numbers from the MOSS survey due to 
the difference in metodology)

• From the begining of our euro campaign in april 2006 we have
received 1.800 reports from the consumers noting price rises

• Consumers have become very cautious when hadling
eurochange

http://www.evropotrosnik.si/
http://www.zps.si/


Statistical Data and Consumer Perception of
price increases 

Statistical Office of the Republic of Slovenia noted deflation in January and
February of 2007, which is in stark discordance with the public opinion:

– 83,4 percent think that the prices have risen with the adoption of euro, and
56,7 percent attributeprice rises to retailers

To check which of the two extremes was more accurate, ZPS analised
movement of the goods and services in our basket. 

We noted that the price of 36 percent of goods and services was higer
in February 2007 comparing to February 2006. At the same time 39 
percent of goods and services remained on the same level and 25 
percent of prices decreased. 



Goods and services from ZPS basket – price 
analysis (February  – February 2007)

Lower
price (%)

Same 
price (%)

Higher
price 
(%)

Whole basket 25 39 36

Services 8 42 50

Goods 25 56 19



Goods and services from ZPS basket – price 
analysis (November 2006 – February 2007)

Lower
price (%)

Same 
price (%)

Higher
price 
(%)

Whole basket 25 56 19

Services 8 52 40

Goods 26 58 16



Number of received reports from the
consumers by year

N=1.800

28%

72%

2006
jan .07



Break-down of the Reports from the Consumers
on Price Rises (Services, Goods, Other)

N= 1.800
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Break-down of the consumer reports
on price rises in services

N=1.350
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beverages

food

sports, education

hotels, spas

telecommunications

storitve razne

cinema tickets

health services

automatic vending machines

parking

car wask

hair stylists

banks

driving schools



Break-Down of the Consumer Reports
on Noted Price Rises in Goods

N=360

14% 0%

6%

27%

53%

goods - other

cigarettes

newspapers

bakeries

supermarket chains



Analysis of the Price Movement of Hot
Drinks in Bars in the Centre of Ljubljana 

(October 2006 - March 2007)

lower price
30%

same price
6%increase 0 - 6 

percent
25%

increase 6 - 10 
percent

29%

increase + 10 
percent

10%
lower price
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increase 0 - 6 percent
increase 6 - 10 percent
increase + 10 percent



Slovene consumer has
become more critical and has
more selfesteem in relation to 

the providers of goods and
services!

Consumer Response on SCA’s 
Euro-related Activities
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