Erik Slentoe, Statistics Denmark

7th JOINT EC/OECD WORKSHOP ON RECENT DEVELOPMENTS
IN BUSINESS AND CONSUMER SURVEYS; 30.Nov-1.Dec; 2015
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Scope:

How to increase on line reporting without
decrease In response rates and without
loosing important (big) enterprises?

Test:

A test was carried out to establish a
knowledge base about willingness to report
online instead of on paper questionnaire.

sz

STATISTICS
DENMARK



The share of online respondents to
total number of respondents
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Overall monthly response rates are at about 82 pct.
for all four surveys

sz

STATISTICS
DENMARK




Transition from paper to online
questionnaires

Online reporting saves on:
postage, paper and manual handling.

Allows for:
built-in data validation and routing.

Also allows for:

easy additions of supplementary guestions, along
with cover letters targeting specific industries.
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Transition from paper to online
questionnaires

However:
Voluntary survey
Sensitive to drop-outs

Some respondents prefer paper questionnaires and
find login process tedious.
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Test in Retail Trade Tendency Survey

In April 2015 survey panel updated with 492 enterprises from
1023 to 1515. Randomly placed in 3 test groups (164):

Group A:
-Request initially sent by post
-Response options: paper or online questionnaire.

Group B:
-Request initially sent by post
-Response option: online questionnaire.
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Rule

If reporting online, next month’ request is sent by
email, no matter which test group.

(if email address is entered by respondent)
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Digital setup of Statistics Denmark’s
online reporting system.

* Digital Signature used for validation

* Digital Post used for online communication
(however ordinary email takes precedence if

selected by respondent)

* Internet portal called “Virk” with electronic

guestionnaires
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Results (pct. of initial sample at 164 ent.)

Post —> online 38
~ post 34
Emaill — online .
Total responses 72
Sample total 100
Post —> online
™ post
Email — online

Total responses
Sample total
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Results (pct. of initial sample at 164 ent.)

Post —> online 38 18
~ post 34 27
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Main point

A vital part of potential respondents seems to be
lost If not offering paper questionnaire option.

...among others, big enterprises, which weights
high in the enumeration.
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Problem (I)

The voluntarily Business Tendency Surveys are
very sensitive to non-respondents and drop-outs:

= Overall only few available enterprises Iin
population above cut-off limit (lower limit =>
much bigger sample)

= Some strata cells are already below the ideal
selection.

So we cannot just abandon paper guestionnaires
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Problem (I1)

The share of online respondents to total number of
respondents seems to stagnate at 50-60 pct.
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Strategies for the future

* Consider avoiding paper questionnaires as
option for newly selected respondents in the
panels — accepting to loose some respondents.

* Taking use of nudge inspired techniques: to alter
people’s behavior in a predictable way without
forblddlng any options. (According to Thaler and C. Sunstein)
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Nudge example: a fly engraved in the
toilet improves the aim

http://paulcraven.com/wp-content/uploads/toilet-nudge.jpg
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New and old request letter design
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21. august 2015
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Vi Besvender os, fordi jeres virksombed er udvalgt som indberetter til
* feaihe o 2 for
Fristen for indberetnleg er 7. soptember 2015,
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2. Log pd mod NemiD medarbojdersignatur, udiyld og indsaed
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Und lsen giver et aktuelt billede af faktiske forbold og forventninger
inden for dansk detalihandel, og sporgsmilene besvares burtigt og Jet ud fra
T dse af forhold

Laes mere pd - www.dst.divkbd
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oplever ndringer | ojeblikket.
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ristiansen pd konjunkturbarcencter dstdk oller tlf, 30 17 33 06, For
ovrig hjelp og vejledning er | velkomne til at kontakte os p& www dst dk /sos

Med venlig hilsen Sejrogade 1
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'How to report online”

(primary optlon)
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“Why paper questionnaire?”

(secondary option)
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Strategies for the future

* Consider avoiding paper questionnaires as
option for newly selected respondents in the
panels.

* Taking use of nudge inspired techniques: to alter
people’s behavior in a predictable way without
forblddlng any options. (According to Thaler and C. Sunstein)

* Develop solutions with easier access to online
reporting than now — though still ensure security.
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Thank you !

Paper:

Response rates on various request and response
channels; E. Slentoe, P. Starch Brandt & B. H. Eriksen

2015.

IS available at the Workshop homepage

https://community.oecd.org/community/eu-oecd-
workshop-on-recent-developments-in-bcs
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Other studies about maintaining response

rate by introducing online reporting
(ECFIN Workshop, 2014)

Regarding Business Tendency Surveys

= Statistics Slovenia: Online surveys for business
tendency

= CBI, UK: From postal surveys to electronic data.

Regarding Consumer Surveys

= Statistics Finland: Mixed-mode Consumer survey,
(telephone and web)

= GfK, UK: switching from telephone to online survey
methodology
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