Business and Consumer Survey

Metadata Overview

Contact data

Country

FI

Survey

Investment

Organisation

Confederation of Finnish Industries EK

Official address

Etelaranta 10
FIN-00130 HELSINKI

Website |www.ek.fi
Legal representative
Name |J. MUSTONEN
Director
Contact person
Name |P. URRILA
Chief Economic Policy Adviser
Head of Business Surveys
Address

Phone number

+ 358 9 4202 2606

Fax number

+358. 96674 61

Email address

penna.urrila@ek.fi

Methodology

Population (universe)

Approximately 21 000 (total number of industrial companies in Finland)

Survey sampling frame

Registers: member registers, other registers (Statistics Finland, branch organisations).

Size of frame list

up to 2 000 companies

Weighted frame coverage

Characteristics

Identification, address, NACE code, number of employees, turnover

Frame list update

Continuous updating of registers

Sectors and/or categories

Manufacture of motor vehicles, trailers and semi-trailers

% currently covered  Durable consumer goods
g Non-durable consumer goods
) Food and beverages industry (10.1-10.5, 10.7-10.8, 11, 12)
s Consumer goods (CDUR+CNDU)
% Intermediate goods (excluding mining and quarrying)
g Investment goods (includes 29)
Businesses employing fewer than 50 people
Businesses employing 50-249 people
Businesses employing 250-499 people
Businesses employing 500 people or more
Businesses employing fewer than 250 people
Businesses employing 250 people or more
Total manufacturing industry = CONS + INTM + INVE + 19
Sampling method | Sampling: random sampling from SME’s (sectoral and regional representativeness), virtually
all large companies
Sample size (number of |630 units.
§ contacts)
3 Weighted sample | 70% of the turnover of the manufacturing industry.
org coverage
% Sampling error  |----
E Response rate |40
7 Treatment of non-  |A second survey round for non-responding companies in the middle of the survey period. In
response |Some cases personal contact by telephone.
Weighting scheme |NoO weighting
5 Periodicity | Twice a year (March/April and October/November).
E Survey method | Survey is with a www-based application
8 Fieldwork period | March/April, October/November
‘§ Remarks methodology |-
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