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EUROPEAN COMMISSION 
HEALTH AND CONSUMERS DIRECTORATE-GENERAL 
 
Consumer Affairs 
Consumer Strategy, Representation and International Relations 
 

 
Minutes of the European Consumer Consultative Group (ECCG) 

  6-7 July2010                                                        
 

BRUSSELS, Centre Albert Borschette – ROOM 2B 
CHAIR: EUROPEAN COMMISSION 

 
 
1. Opening and presentation of ECCG members (ECCG2010 007) 
 
The Commission (Ms Jacqueline Minor, DG Health and Consumers) welcomed the ECCG 
members. ECCG members who did not present themselves during the meeting in March, 
introduced their national consumer organisations as well as the overall picture of consumer 
NGOs in their country ( BG, BE, CZ, DE, DK, FR, IE, EE, ES, HU, MT)  
 
2. Adoption of ECCG rules of procedure 
 
Points for discussion 
 
3. Exchange of experiences and consequences of the Icelandic Volcanic cloud  
 
Ms Jacqueline Minor (DG Health and Consumers) pointed out that the crisis caused by the 
Icelandic Volcanic cloud was an occasion for Regulation 261 to be severely tested, but it was 
also a test of ECC's capacity to advise and support on cross-border problems arising.  
Several members commented on the huge number and variety of consumer contacts and 
complaints, and also on the considerable confusion created by conflicting information issued 
by airlines. There was general agreement that this was an extreme and complex situation 
which clearly showed up the shortcomings of a less than perfect regulation. Some members 
suggested there should follow an assessment of airlines' and ECCs' behaviour. Low cost 
airlines' behaviour was found particularly deplorable. Ms Minor stressed the importance of 
emphasising the importance of raising consumer rights by replying to and inputting into the 
ongoing Consultation concerning a revision of Regulation 261. 
The Commission (Mr Tamas Molnar, DG Health and Consumers) talked about the difficulties 
encountered by national authorities who were clearly unprepared for such a situation. Clarity 
on what passengers are covered for in such an incident was absolutely necessary, even if 'total 
preparedness' was unrealistic. 
 
 
4 As follow-up from last meeting, Mr Gilles de Halleux (the Belgian member) and Mr Hans 
De Coninck (Legal Expert Tourism & Transport Test-Achats) presented the coordinated court 
actions on unfair contract terms in Air Transport Contracts that Test-Achats launched jointly 
with consumer associations from France and Portugal against airlines in order to provide a 
good example of collaboration among national consumer associations across Member States. 
A member suggested to investigate which other consumer organisations are active in a similar 
way and to share data. Several legal issues, e.g. concerning group action and package travel, 
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were discussed in some detail. The idea to have a consumer enforcement forum was 
presented.  
5. The Commission (Ms Dorota Lyszkowska-Becher, DG MARKT) introduced the context 
and several elements of the Single Market Relaunch project and explained the links between 
the various planned actions. The aim is a stronger single market, putting the consumer at the 
heart of the Single Market - emerging after comprehensive consultations, Results in areas 
such as collective redress, retail financial services, ADR should prove this. A Commission 
reaction will be prepared for October 2010, outlining a timetable for concrete actions. 
Some members criticised that they have heard the same rhetoric on this subject for too long. 
Others expressed the wish for consolidated action instead of a plethora of documents, and 
wanted more input of consumer organisations into the 'top 20' list of consumer challenges. 
Ms Jacqueline Minor (DG Health and Consumers) pointed out that the expected Staff 
Working Paper would be an analytic rather than a policy document; policy papers would 
follow later. 
 
Follow-up: For the ECCG meeting 29-30 September, there is an agenda point 'Single Market 
Review and reaction/feedback from consumer groups on the key priorities for action' when 
the discussion on the matter with DG MARKT will continue. 
 
6.  The Commission (Mr Dragos Trusca, DG SANCO) presented the state of play of the 4th 
edition of Consumer Markets Scoreboard, planned to be published in October 2010. It will 
look at 50 different markets, both at national and EU level, and provide a basis for deciding 
on the ten least performing markets (criteria: highest dissatisfaction, relevance for household 
budget, 'crossborderness') for further investigation. Two of these markets will probably be 
announced in October. Members asked if it was possible for Member States to get a pre-
warning of the results before publication. Ms Jacqueline Minor (DG Health and Consumers) 
announced that the Scoreboard will be given to national authorities under embargo 
beforehand. The same might be possible for consumer organisations, too. 
 
7.  The Commission (Mr Ondrej Vondracek, DG SANCO) presented the key elements and 
envisaged actions of the consultation on the revision of the General Product Safety Directive. 
Members pointed to several problematic issues in this context, namely how to legislate and 
enforce with regards to products entering the EU, or being bought online, labelling issues, 
ageing of products, consumers' awareness of standards versus safety norms, new and fast 
developing technologies. The Commission (Mr Ondrej Vondracek, DG SANCO) replied that 
all those concerns will form part of the Impact Assessment, and that some of them fall 
primarily under the competence of DG TAXUD and DG ENTER. 
 
Follow-up:  DG SANCO will present a short up-date on this topic (incl. reminder of the 
International Product Safety Week, 1-3 December 2010) at the ECCG meeting 29-30 
September. 
 
8.  The Commission (Ms Beatrice Covassi, DG INFSO) presented the Commission's work on 
a Communication on a Digital Agenda for Europe. She explained the key performance targets, 
e.g. broadband targets, promoting low carbon economy, public services –eGovernment. 
During the discussion, members welcomed the Digital Agenda work in principal. Several 
members deplored that some for consumers most important issues were not addressed, i.e. 
copy right, 'right of access', fragmentation of markets, lack of consumer trust. The 
Commission (Ms Beatrice Covassi, DG INFSO) acknowledged the importance of hearing the 
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consumers' voice at the point of agenda setting. Issues left out now can be added and dealt 
with later. 
 
Follow-up:  The Commission (Carina Tornblom, DG SANCO) suggested that a possible 
future (still to decide upon) ECCG sub-group on legal issues might deal with topics raised. 
 
9.  The Commission (John Doyle, DG INFSO) presented the study "ICT: Connecting 
Consumers to their low carbon future – now" which was produced for DG INFSO by the 
company  'imrworld' whose Director of Strategy, Colum Joyce, was also present. The key 
message: engaging consumers is crucial! Some members said that similar discussions are 
going on in their respective countries, but that due to the lack of figures policy makers did not 
know in what way consumers were prepared to change their behaviour, and that we should in 
any case not only rely on  consumers if we want to see real changes within a ten year period. 
The Commission (John Doyle, DG INFSO) replied that the challenges and the urgency 
require more than voluntary actions. A different approach was needed. 
 
10.  Ms Jill Johnstone, Consumer Focus, gave a presentation on the OECD consumer policy 
toolkit (OECD report at 
http://www.oecd.org/document/34/0,3343,en_2649_34267_44074466_1_1_1_1,00.html 
The work examines how markets have evolved and provides insights for improved consumer 
policy making. It explores, for the first time, how what we have learned through the study of 
behavioural economics is changing the way policy makers are addressing problems. The 
members all welcomed such a toolkit and said policy makers in their countries should use it. 
 
11.  The Commission (Paolo Garzotti, DG TRADE) presented an update on ongoing work in 
the Commission concerning origin marking. The relevant Commission Proposal was now 
with the EP. A long negotiating process is to be expected. A member talked about national 
initiatives (Italy in particular) in origin marking policy making. Such initiatives were 
considered useful by the Commission representative.  
 
7 July 2010-09-26 
 
12.  Two EU consumer education initiatives, namely ‘Dolceta’ and ‘TRACE’ were presented 
by the EUCEN Project Deputy Director and the BEUC responsible in charge respectively. 
During the discussion of the online consumer education project, Dolceta, involving 27 
countries of the EU, supported by the European Commission, members pointed out the 
principal importance of such a tool, but also the difficulties in practice linked to particularly 
the challenge of regular updating relevant material, involving business, schools and the 
‘competition’ with exposure to commercial advertising. A member said that there should be 
links to consumer organisations (to be follow-up upon). Concerning ‘TRACE’, members 
welcomed the announcement of the training programme on competition issues. The 
importance of the sustainability of the project was mentioned. 
 
Follow-up:  Other EU consumer education initiatives will be presented at the meeting 29-30 
September 
 
Points for information 
 
13.  Information from the Commission 
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 Update on the consultation on collective redress. Vice-Presidents Reding and Almunia 
will work closely with Commissioner Dalli in order to define common legal principals 
to guide any future initiative of collective redress mechanisms. Members discussed the 
linkages between collective redress and ADR policy options and recommendations 
which Member States would not feel obliged to follow. Members said the two issues 
should be considered separately. Another member pointed out that ADR experience 
and practice varied a lot from one country to another. The Commission explained the 
importance of ADR as an essential element of collective redress legislation. 

 Update on the situation with regards to the Consumer Rights Directive (CRD). 
Various angles on different degrees of harmonisation and possible exemption scenario 
were discussed. The Commission said that there would be further discussion of 
exemption criteria. 

 
14.  Information from consumer organisations on ongoing/upcoming initiatives 
 

 A report from the ECCG competition sub-group included background and main 
objectives of this sub-group, as well as examples of cases presented and concerns 
expressed by consumer associations during the meetings. Members mentioned cases 
from their respective countries. The Commission explained that the main problem for 
consumers was less the evidence of the infringement than the quantification of harm 
caused. This is why the Commission is currently drafting Guidelines on the 
quantification of harm with a special part dedicated to consumers, describing methods 
to quantify harm for different types of infringements, in an easy and consumer-
friendly style. 

 The presentation of interim results from the ECCG sub-group on indicators for 
monitoring the consumer movement mentioned several possible indicators used in 
different countries. A member pointed out that it would be more difficult to gather 
meaningful data than to identify indicators. 

 There followed an exchange of ideas on different styles/types of meetings of ECCG, 
e.g. new sub-groups, ad-hoc specialist meetings. In particular, the need of a sub-group 
on legal issues will be further looked into.  

 The matter of consumer representation in Commission advisory groups will be put on 
the agenda of the next meeting  

 
15.  AOB 
 

 Reminders concerning contributions to the food price comparison website as well as 
comments to the paper drafted by the energy sub-group. 

 Next meetings: 29 September (whole day) and 30 September (morning), 23 
November (whole day) – 22 November: Conference on Behavioural Economics 

 Draft agenda of the next meeting:  
o ECFIN/ECB presentation of legal tender of € 
o Presentation of SANCO B2’s work (cosmetics) 
o Address by Commissioner Dalli 
o Address by Paola Testori Coggi, Director General 
o Preparation of Consumer Summit 2011 
o Presentation of consumer education projects – Diary, Master’ 
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We will not receive confirmation of these dates until 6-weeks before the planned date - so 
please do not book your flights until the date has been confirmed. 

 
 
 
   
ANNEX: ATTENDANCE LIST 

MEMBERS 
Austria Ms Ulrike DOCELKAL 
Belgium Mr Gilles DE HALLEUX 
Bulgaria Mr Asen NENOV 
Cyprus Mr Giorgos TZIAPOURAS 
Czech Republic Mr Karel PAVLIK  
Denmark Ms Benedicte FEDERSPIEL 
Estonia Ms Linda LÄÄNESAAR 
Finland --- 
France Ms Sandrine PERROIS 
Germany Ms Cornelia TAUSCH 
Greece Ms Evangelia KEKELEKI 
Hungary Mr Zsolt HAJNAL 
Ireland Mr James DOORLEY 
Italy Mr Massimiliano DONA 
Latvia Mr Aivars SMAGARS 
Lithuania Ms Eglé KYBARTIENE 
Luxemburg Mr Bob SCHMITZ 
Malta Mr Renarld BLUNDELL 
Netherlands Mr Rogier KLIMBIE  
Poland  
Portugal Mr Luís SILVEIRA RODRIGUES 
Romania Mr Emil BOJIN 
Slovakia Mr Miroslav TULAK 
Slovenia Ms Ziva DROL NOVAK 
Spain Ms Conchy MARTIN REY  
Sweden Mr Jens HENRIKSSON 
United Kingdom Ms Michelle SMYTH 
ANEC Ms Chiara GIOVANNINI 
BEUC Ms Ursula PACHL 

OBSERVERS  
Iceland --- 
Norway Mr Audun SKEIDSVOLL 
 
ASSOCIATES  
COFACE Mr Nicolas REVENU 
EUROCOOP Mrs Marie LE HIGUINEN 

EUROPEAN COMMISSION 
   
DG Health & Consumers Ms Jacqueline MINOR 

Ms Carina TÖRNBLOM 
Mr Olivier MICOL 
Ms Marie-Luise ALTMUTTER 
Mr Tamas MOLNAR 
Mr Dragos TRUSCA 

 Mr Ondrej VONDRACEK 
 Ms Nicole SCOURTI 
 
DG MARKT Ms Dorota LYSZKOWSKA-BECHER 
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DG INFSO    Ms Beatrice COVASSI . 
 Mr John DOYLE 
 
DG TRADE    Mr Paola GARZOTTI 
DG JUST                                                        Ms Eva-Lotta GUTJAHR 
 
DG COMP     Ms Elodie CLERC 
 
 
 

 
 
  


