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Introduction  
 
The DOLCETA online survey was set up as one of the compulsory dissemination 
activities to be undertaken in all countries of the European Union, with the purpose of 
receiving a direct feedback from the users of the website, as well as exploring the 
possibility to interact with them.  
 
In accordance with Order no. 11, the online survey was organised in two rounds and 
two stages. The first stage of the first round was launched in April 2010 for 3 months. It 
consisted in a selection of several multiple choice questions that appeared automatically 
in a pop-up window when the visitors entered the website. The questionnaire was built 
up by the help of “survey monkey”, a tool which accumulates data automatically, 
numbering each respondent, and makes it easy to generate results in excel formats and 
graphs. The second stage would consist of the sending out of open questions about 
Dolceta to all persons who would leave their email address during the first stage. 
 
In a preliminary phase to the launch of the first stage the management team prepared a 
questionnaire consisting of 6 multiple choice questions for general users plus one 
additional question for teachers. DGSANCO was consulted on these questions.  For 
questions including several options, it was also possible to give several answers. For 
questions where the answer could either be “yes” or “no” only one option was possible. 
The questionnaire was translated into all languages by national teams and subsequently 
put online by the technical team. It was a pop-up window offered to all visitors to the 
site the first time they visited during the survey period.  
 
Purpose of the multiple choice questionnaire was to get more information about the type 
of visitor using Dolceta. The results give information about how people got to know 
about Dolceta, which sectors they are working in, what kind of topics they were looking 
for and if they were first time visitors. Teachers were asked an additional question about 
the specific educational sector they were working in. Out of 6058 persons, who 
responded to the survey during the first stage, 2535 (41,85%) accepted to be contacted 
by email to give further comments.  
 
The second stage of the online survey started in July 2010, where national teams were 
requested to translate and send out several open questions1 to all users who had left 
their email address during the first stage. The second stage questionnaire focused on 
contents, design, interactivity and functionality of the Dolceta website. Participants who 
had indicated to be teachers were asked slightly different questions focusing also on 
teaching materials.  
 
In order to facilitate and harmonise the work of national teams, the management team 
prepared a series of documents, among them general guidelines for this activity, lists of 
participants of the second stage for each country, and a draft message for the first 
contact of these participants. National teams also received the figures of the general 
response per country to the first stage of the online survey.   
 

                                                 
1 See Annex 1 and 2: Open Questions – Teacher / Open questions – general user 
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In August 2010, the management team prepared a template for the final summary of the 
second stage. The idea of this template was to categorise the given answers, in order to 
be able to merge all information into a final report, while using the same criteria. The 
template was sent out to national teams in the last week of August. 
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1) General response 

a) First round 
 
The overall response to the online survey of the first round has been very positive; in total 
6058 users took part. Participation numbers were outstanding in Bulgaria (2384), followed by 
Italy (324), Spain (318), Greece (315) and Romania (271). Reasons for the particularly high 
response in Bulgaria are related to a major dissemination event and media coverage of it. In 
the second quarter of 2010 BG also reached the highest number of visits (19.085) among all 
EU countries.  The response in the rest of the countries varied, which is not surprising given 
their different size and different timetables concerning dissemination activities. 
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b) Second round 
 
Out of 6058 persons, who responded to the survey during the first stage, it was encouraging to 
see that 2535 (41.85%) accepted to be contacted by email to give further comments during the 
second stage of the first round.  
 

 
 
All persons who had indicated their email address received an email with open questions, that 
had formerly been translated by the national teams. Unfortunately, the overall response to 
these open questions has been relatively low. In total, only 226 persons replied to the emails 
sent out in all countries. The low interest in this activity could be due to: 
 

1) the summer period: Dolceta target groups particularly from the educational sector, but 
also general users were on holidays during the summer months 
2) the type of activity: many team leaders had the impression that people don’t like to 
answer in long sentences 
3) the time gap between the first and the second stage of the online survey 
4) two surveys on the same topic in a short period of time. 
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Number of replies

   TOTAL REPLIES = 226

 
 
The numbers of replies varied among the different countries. Already in the first stage of the 
online survey big differences could be seen, 43% of all responses had come from Bulgaria. In 
the second stage, replies from Bulgaria amount to 23% of the overall response. Reasons for 
this high percentage are probably the good dissemination results of the Bulgarian teams. In 
the second quarter of 2010 they have reached the highest number of visits (19.085) among all 
EU countries. However, also France, Lithuania, Romania and United Kingdom have obtained 
quite good results considering that they had much less email addresses to contact out of the 
first stage of the online survey. No replies could be achieved in Denmark.  
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As to the responders of the open questions, 126 were teachers, 100 general users working in 
consumer, financial or private enterprise sectors. About 22% indicated to have accessed the 
Dolceta website via another website, among 
them mostly education, consumer, EU 
websites or the Google organic search.  
 
The quality of answers was rather unequal. 
While some participants (mainly teachers) 
provided very valuable and detailed 
information, other answered in a rather short 
and superficial way. Sometimes responders 
did not write full sentences or left out some of 
the questions. 
 
 
 
 
 
 

Distribution of replies
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2) ONLINE SURVEY FIRST ROUND 
 

a) Analysis of the statistical results 
 
Almost half of the participants indicated that they had come to Dolceta via another website. 
This can be interpreted as a direct result of dissemination activities like the link brokerage 
being part of the compulsory activities of each national team during dissemination or the 
online press activities, that have been undertaken for example before and after the EU 
Conference, in particular in BG. About 24% of the participants found Dolceta through a 
search engine, which leads to the conclusion that the contents and key words of the website 
are visible on the web.  
 

 
 
Relatively few people answered to the question what they were looking for. However, the 
high number of first time visitors might lead to the conclusion that many persons came to 
Dolceta without looking for anything specific, which would make sense in particular for those 
who came to Dolceta from another website or to whom the website had been recommended 
by personal contacts or newspapers. The fact that most of the participants were first time 
visitors is not surprising, since dissemination activities had just started when the survey went 
online.  
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More than 30% of participants indicated to be working either in the educational or the 
consumer sector. These people can be considered to be part of the target group of multipliers 
for the Dolceta website. The result is positive taking into consideration that dissemination had 
not been going on for a long period at this point. The number also shows the visibility of 
Dolceta on the web, since people are arriving to the site from different sources.  
 

 
 
 
While 1723 persons indicated to be working in the educational sector, there were 1878 
responses in the next question, where participants were asked to specify between primary, 
secondary and adult education. The software has calculated the percentages in this table on 
the basis of 1723 responses and therefore the percentages add up to 109%, as some people 
gave more than one response. This shows that some people are working in several sectors at 
the same time, for example in primary and secondary education, or secondary and adult 
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education. In particular people employed in adult education are often working on an hourly or 
part time basis, having another post at the same time. 
 

 
 
A total of 2309 persons replied to the question if they would use any of the Dolceta material 
in the classroom, more people than those who stated to work in the educational sector. This 
result shows that also people coming from other sectors had a look at the materials and found 
them interesting for the use in classrooms. 
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b) Results of the first round 
 
The results of the online survey give a general preliminary overview about the type of users 
and their motivation to visit the Dolceta website. They have shown that users are rather varied 
and a lot of them came to Dolceta for the first time, which represents most probably a direct 
effect of dissemination activities. Link brokerage, media activities and word-of-mouth 
recommendations were so far the main reasons for users to have a look at the website, while 
many of them apparently were not searching for anything specific.  
 
The first round was set up as a preliminary and simple survey.  The idea was to keep it simple 
in order to maximise responses and get an initial ‘feel’ for the kind of people who were 
visiting the site.  It was also a kind of pilot to test to the questions across 27 countries and 21 
languages and to generate some e-mails to get more detailed response in a follow up. The 
survey achieved those aims and the results will inform the second stage of this round, as well 
as the second round of the survey. 
 
Regarding the system of question and answers it was interesting to see that users sometimes 
marked several answers to certain questions. This means that sometimes it is difficult to 
categorize a user’s profile according to a certain pattern. On the other hand the system of 
several options makes it more difficult to understand the profile of an individual user in 
comparison with the total of users. For the second round, the management team has therefore 
decided to turn all multiple choice questions into mandatory questions, giving the users at the 
same time the possibility to explain their choices or motivations in several open questions that 
can be found at the end of the survey. In this way the management team expects more precise 
results concerning the individual user profiles. 
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3) ONLINE SURVEY SECOND ROUND 
 
The second round of the online survey consisted in several open questions sent out to voluntary 
persons who had participated in the survey during the first round. The results have been 
categorised and are described below. 
 

a) What topics were users looking for on the Dolceta website? 
 
Most responders indicated that they had been looking for educational contents (115), 
ideas for lessons (81) or consumer topics (77). 55 persons stated that they looked at the 
website because they had heard about it or it had been recommended to them. 
 

What users were looking for*
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Legal topics
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* Several answers were possible!
 

 
Teachers were mainly searching for ideas, didactical material and examples related to 
their lessons in home economics, economic education, environmental sciences and 
consumer education. 87 teachers specified that they had tried out Dolceta teaching 
materials, 32 said they hadn’t, 7 did not reply to this question. In general, users found 
the materials useful. 58 persons reckoned that materials had been or could be used in the 
classroom, 53 persons considered that working with the materials had been successful.  
 
Merely 9 teachers indicated that the materials had not been useful, either because they 
had no possibility to use them in class or because the topics or type of materials were 
not relevant for them. 
 
General users looked for a variety of consumer topics, among them financial topics, 
advertising, product and food safety, sustainability, fair trade, health, nutrition, 
consumer rights and consumer protection. Several persons stated to be searching for 
“nothing specific”. 
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b) Evaluation of the contents found on the Dolceta website 
 
The user’s feedback on the contents found on Dolceta was very positive. Responders 
underlined the good quality of the content (72), its usefulness (67) or the texts being 
informative (61). 48 persons liked the variety of topics, 18 said that they found the 
information interesting. There were also a lot of positive comments regarding quizzes 
(44). 
 
More specifically, responders underlined the following aspects of Dolceta: 
 

- it gives an overview on consumer relevant information 
- it supports the interest of teachers 
- it motivates teachers to implement consumer specific topics in their lessons 
- it is a tool for citizenship education 
- it focuses on attitudes, e.g. consumer decisions or the need to fight for consumer 

rights 
- it covers a wide range of consumer subjects 
- it provides materials off the shelf and ready to use 
- the information provided is free 
- it is well set out 
- it has good links to other information 
- it helps to make lessons more interactive and interesting 
- the information (lessons plans, theoretic information, examples, quizzes) is in 

one place and easy to use 
- it is adapted to each education cycle 
- its wide addressability (teachers, pupils, parents) 

 
Users from Bulgaria and Cyprus commented that Dolceta was particularly useful and 
informative for them, because no other or no sufficient sources on consumer topics were 
available in their countries.  
 
The few users who gave a negative reply to the question about the usefulness of 
information provided on the Dolceta website generally had not found what they were 
looking for. Only 2 persons found the content difficult to understand, while 1 person 
said that topics were good, but texts not always updated. 
 
 

c) Design and technical aspects of the website 
 
Most responders were satisfied with the organisation and design of the website. Users 
considered the structure being logical, well organised and easy to understand. 78 
persons agreed that the design was attractive; it was described with comments like 
“simple and pleasant”, “good choice”, “user friendly”, “pleasant and professional”. 5 
persons did not like the design, of which one said it was “too boring for young people”. 
The majority did not have any technical problems or remarks about the site. 
 
Whereas 97 persons made a positive statement about the general organisation of the 
website and the easy access to information, 8 persons thought it was hard to find what 
they were looking for, because the structure or arrangement of topics were sometimes 
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confusing. One user reckoned that “navigation was a little bit circumstantial”. As to 
technical aspects 8 persons criticised the slow loading of pages, 4 persons the slow 
downloading of PDF files. Latvian users complained about the fact that some sections 
did not open, as well as the high number of subsections and sub-subsections the reader 
has to run through in order to find the necessary information. 
 
 

d) What other topics would users be interested in finding on the website? 
 
Responders proposed a variety of topics they would be interested in finding on the 
Dolceta website. The table below shows a summary of their suggestions according to 
countries: 
 

NEW TOPICS SUGGESTED BY DOLCETA USERS 
AT Consumer psychology 

Advertising 
Psychology and financial services 
Health Management 

BE Safe sex 
Sexuality 

BG Fair trade 
Financial markets 
Culture 
Food safety and health education for children 
Employment rights and payment of work 

EE Advise on pocket money for children 
EL Public services 

Health 
Tourism 
Teens 
Elderly people 

ES Consumer / food safety 
Food advertising 
Guides for responsible consumption for children 

FR Comparative information between European countries on consumer issues 
Health (advice, products, rights) 

HU Entrepreneurship 
EU-Hungarian relationship 

IE More second level resources 
More local information, such as venues for local/farmer markets 

IT Statistical data 
LV Insurances 

Unfair commercial practice 
Individual module about travelling 

PL Taxes 
PT Social implications of consumption 
RO Nutrition advices (diets) 

Advices on looking for a job abroad 
Advices in career building 
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SE More material about insurances 
SI Retirement savings 
UK  More adult teaching materials 

“Career” type activities – helping people to identify career interests 
Skills, aptitude and personality assessment 
European travel 

 

e) Suggestions for improvement 
 
Users of 10 countries made explicit recommendations or suggestions of improvement 
for the Dolceta website. Ideas were very varied, as it can be seen from the list of 
suggestions below: 
 

- create a forum 
- create an individual link section 
- add more / more specific examples to some sections 
- increase the promotion of the site 
- make the layout more interesting for young people 
- add more illustrative materials 
- add more teachers materials 
- better elaboration of topics 
- add more links 
- improve the keyword search by showing several articles for the same keyword 
- change the colour of the pages into more active and lively colours 
- create easy games related to the topics 
- avoid the repetition of information 
- keep it up-to-date 

 

f) Internal feedback from national teams on the 2nd stage of the online survey (open 
questions) 
 
National teams were generally disappointed of the low number of replies to the open 
questions. According to their impression and interpretation, this was due to different 
reasons.  
 
The Latvian team reported that many users had indicated a wrong email address. The 
Irish team believed that people often do not answer to emails of an unknown sender. 
Other teams reckoned that people probably didn’t want to spend too much time 
answering questions on the same topic, writing long sentences or replying to open 
questions in general. 
 
Some teams criticised that the questions were too general or that the fact of asking open 
questions would have obliged users to go back to the website and familiarize once again 
with the contents. One team leader suggested that feedback would be more valuable if it 
was gathered in a different way, for example by asking a group of teachers to look at the 
website with certain questions in mind and then discuss their ideas verbally.  
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The time factor plays an important role as well. The period was probably not well 
chosen, since many people were on summer holidays. One team leader said the second 
stage could have been more effective if it had immediately followed the first wave.  
 
Finally there were several comments on the type of survey. Many teams had the 
impression that the open questions had not been an effective way of obtaining results 
and suggested either not to ask open questions at all in the second round, or find another 
way of asking them. One team leader proposed to put them online next time; another 
thought a small honorarium could be an interesting incentive. Two teams proposed 
alternative ways of getting feedback like for example to use social network 
opportunities, giving people the opportunities to show their interest (“send a friend” or 
“I like it” button).  
 
However, not all national teams had a negative impression of the second stage of the 
online survey. Several team leaders underlined that they were satisfied with the quality 
of responses, the size of the survey and the outcome in general. 
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Summary 
 
The online survey has provided a first overview of the type of visitors of the Dolceta 
website, as well as their opinions. The figures indicate that up to now users are varied 
and a lot of them came to Dolceta for the first time, probably as a direct result of 
dissemination activities.  
 
The survey has also shown that the website is particularly interesting for teachers or 
persons working in the educational sector. More than 50% of the responders to the open 
questions were looking, among other topics, for educational contents, 36% for ideas for 
lessons.  
 
The user’s feedback on the contents of the website was very positive. Participants of the 
online survey highlighted the good quality of the content, its usefulness and informative 
character. Users found that the website supports the interests of teachers and provides 
consumer relevant information. There were only very few negative replies. 
 
Concerning the methodology of the survey, it has turned out to be far more successful to 
generate responses in a rather spontaneous and momentary way through a pop-up 
window than with an email follow up focusing on general questions, which requires a 
lot more time and dedication. Therefore, the survey has been set up differently for the 
second round by including the open questions into the pop-up survey. In this way a 
significantly higher response also to the open questions is expected for the second 
round. 
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OPEN QUESTIONS FOR FOLLOW UP SURVEY 
 

 
 
 
If you are a teacher:   Please insert your email: _____________________________ 
 

 
1. Do you consider the information on the Dolceta site useful? What did you look for and did you find it?  

 
...................................................................................................................................................................................

...................................................................................................................................................................................

.................................................................................................................................................................................. 

 
 
2. Did you try out some of the teaching/learning materials you found on the website? Did you consider 

them useful? 

...................................................................................................................................................................................

...................................................................................................................................................................................

.................................................................................................................................................................................. 

 

3. Are you already teaching consumer education in your classroom? If yes, where do you teach it in the 
curriculum (e.g. maths, home economics, environmental science)?  If no, are you planning to do so in 
the future (or is it not possible in your system)? 

 

...................................................................................................................................................................................

...................................................................................................................................................................................

.................................................................................................................................................................................. 

 
4. Did you have any technical problems e.g. using interactive tools or downloading/displaying 

information?  
 
 
...................................................................................................................................................................................

...................................................................................................................................................................................

.................................................................................................................................................................................. 

 
Specific questions: 
 

1) If you got to know DOLCETA through another website, please specify which one? 

............................................................................................................................................................................ 

Annex 1 
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OPEN QUESTIONS FOR FOLLOW UP SURVEY 
 

 
 
If you are a general user Please insert your email:    ________________________ 
 
 

1. Do you consider the information on the Dolceta site useful? What did you look for and did you find it?  
 
...................................................................................................................................................................................

...................................................................................................................................................................................

........................................................................................................ 

 
2. What other topics would you be interested in finding on the website? 

 
...................................................................................................................................................................................

...................................................................................................................................................................................

........................................................................................................ 

 
3. Do you like the general design and organisation of the website? 

 
...................................................................................................................................................................................

...................................................................................................................................................................................

........................................................................................................ 

 
4. Did you have any technical problems e.g. using interactive tools or downloading/displaying 

information?  
 
...................................................................................................................................................................................

...................................................................................................................................................................................

........................................................................................................ 

 
Specific questions: 
 

1) If you got to know DOLCETA through another website, please specify which one? 

.......................................................................................................................................................... 

2) If  you answered “Other” to the question “Are you working?” could you please specify where, in which 
sector? 

.......................................................................................................................................................... 
 

Annex 2 
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DOLCETA ON-LINE USER SURVEY 

STAGE 1 ROUND 2 (FROM SEPTEMBER TO DECEMBER 2010)  
 
 

 

 
Your comments on the DOLCETA website will allow us to improve it. 

Please take a moment to complete the DOLCETA online user survey.  

 

ONLY ONE ANSWER IS POSSIBLE 
 
 

1. Where did you hear about the DOLCETA website? 
 

- Personal contacts (e.g. friends, family, professional colleagues) 
- Via another web site 
- Newspaper/ magazine article 
- Search engine (Google, Yahoo, etc.): 

o Searching for Consumer Education 
o Searching for a concrete consumer topic 
o Other                    please specify________________ 

      
 
 

2. Are you a first time visitor to the DOLCETA site?  
 

• Yes  
• No 

 
 
 

3. In which sector do you work? 
 

• In the education sector: 
• Primary school sector 
• Secondary school sector 
• Adult education sector 

• In the consumers sector (Consumer association, advice service etc.) 
• In the private enterprise sector 
• Student 
• Retired 
• Other       please specify________________ 

 
 
 

http://www.surveymonkey.com/s.asp?u=819751511678
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4. If you are a teacher/adult educator, do you plan to use any of these DOLCETA materials in your 
classroom? (this question will appear only if to the question n.3 has been replied education sector) 
 

• Yes            
• No           
• Maybe           
 
 
 

5. Would you accept to be contacted by mail to give further comments?  
 

• Yes 
• No 

 
   

(your e-mail will not be communicated to third parties) 
 

• Your email address:    _______________________ 
 

 
 

6.  Do you consider the information on the Dolceta site useful?   Yes      No 
 

7. Why? 
............................................................................................................................................................... 
 

8.  What did you look for and did you find it? 
............................................................................................................................................................... 
 

9. Did you try out some of the teaching/learning materials you found on the website?  Yes    No 
 

10. Did you consider  them useful? (this question will appear only if to the question n.3 has been replied 
education sector)  
............................................................................................................................................................... 
 

11.  Have you got any suggestions for improvements?  
  ............................................................................................................................................................... 
 
 
 
This completes the survey. Thank you so much for taking the time to give us feedback on our 
work! 
 
 
 

Thank you! We really appreciate your response! 
 

 
 
 


