EC-Consumer Markets Scoreboard

The European Commission (DG for Health and Consumers) has the intention (Communication KOM (2008) 31, 29.1.08) to develop an EU-wide harmonized methodology for reporting and classifying costumer complaints. The European Commission plans to record all complaints across the European Union, which arrive at consumers´ associations and authorities. 
The consultation closes at October, 3. The European Commission is asking for feedback via questionnaires concerning the questions if 

- the intended system should become obligatory 
- merchants and vendors should also be obliged to report complaints.

By means of an “EC-Consumer Markets Scoreboard“, the European Commission wants to investigate the performance of certain markets for products and services. The Commission acts on the assumption that citizens expect results from markets, which correspond the consumer´s interests optimally and which are socially acceptable at the same time. The “EC-Consumer Markets Scoreboard“ shall serve as starting point to override detected market disturbances by regulation, competition law and measures of the consumer´s policy.
Deutsche Lufthansa AG (Lufthansa) argues that it is incompatible with an open free market economy to pretend certain market results, especially not in a highly competitive and worldwide aviation markets. Thus, the European Commission questions the concept of the “mature costumer” and shows an absolutly wrong understanding of the functionality of markets. Therefore, this approach could lead to a considerable increase of sovereign interference in the economical process with a corresponding tendency for over-regulation that has got harmful consequences for the economy. Furthermore, the registration of innumerable costumer complaints by the European Commission leads to more bureaucracy.
Therefore, Lufthansa won´t take part in the consultation, also because costumer data of costumer complaints are a sensitive field and relevant for competition. These data can´t be provided to third persons. Moreover, the reporting of costumer complaints is complex regarding technical and financial aspects, because standardized EU-parameters won´t be compatible with the data acquisition system of Lufthansa and other European airlines. If Non-EU-Airlines were not included, it would lead to additional distortion of competition.
Petitum:

The European Commission should abstain from introducing the “EC-Consumer Markets Scoreboard“.
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