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Good morning, 
 
Introduction 
 
I am grateful to the Commission and especially to DG Sanco, for the 
opportunity given to the Timeshare Industry to express its views during the 
course of today as well as throughout the process of consultation initiated by 
the Commission in connection with the review of the Timeshare Directive. 
 
On behalf of Interval International’s management team I would like to 
express my gratitude to Mr. Abbamonte and his team for being receptive and 
open to dialogue and for hearing the voice of the exchange companies.  We 
are particularly grateful to his Unit for listening to Interval International, a 
leading industry player, in the context of this most relevant subject matter, 
which is the review of the Timeshare Directive. 
 
We trust that today’s workshop will help the Commission understand the 
concerns of the Timeshare Industry.  We hope that today will provide an 
opportunity for those of you that are non-industry participants to understand 
the difference between certain problem products that adversely affect 
vacation consumers and those other programmes and services that are 
appealing to the consumers and meet their satisfaction.  Timeshare Exchange 
Programmes must be included amongst the latter. 
 
Need to make a distinction between Exchange Programmes and other 
products 
 
I should start by expressing the concern of Interval International with respect 
to the characterization of Exchange Programmes by the Commission.  In the 



Consultation Document distributed in the month of May, Timeshare 
Exchange Programmes are listed amongst the products that appear to give 
rise to problems. Furthermore, the Commission is referring to Exchange 
Programmes alongside resale companies when seeking information from 
stakeholders. Both in the Consultation Document and in the most recent 
Impact Assessment questionnaire, the Commission is asking for views 
regarding the regulation of resale companies and exchange programs as part 
of the same question.  We see it as unfair those attempts to establish an 
unfounded similarity between Exchange Programmes and Resale 
Companies, in spite of the fact that they are two very different types of 
companies.    
 
The way that the Commission is formulating the question does not follow 
any logic.  If we were talking about motor vehicles, it would be the same as 
asking: Do you consider that it is necessary to regulate second car sale 
showrooms and companies that provide  roadside assistance services? 
 
We strongly reject the notion of including exchange programmes in the same 
category as fraudulent resales and other un-regulated products that were 
conceived for the purpose of avoiding applicable timeshare regulation. 
 
A few facts about Interval International 
 
I think that it will be helpful if I explain our company’s philosophy as it 
relates to consumer protection. I will also provide some brief details to give 
an understanding of our continued presence in the industry, of our 
commitment to consumer protection and of the magnitude of our global 
business. This will hopefully help you understand that we are very different 
to those other companies and services that are engaged in resales or in the 
marketing of products that cause detriment to consumers. 
 
Interval International 
 
Established in 1976 
Part of the IAC/InterActiveCorp group, which trades on the New York Stock 
Exchange 
27 offices in 18 countries 
More than 1.8 million members 
1,600 employees 
More than 2,000 affiliated resorts in 76 countries 



Almost 900,000 exchange transactions confirmed in 2005. 
Our mission is to provide services of the highest quality to consumers on a 
global basis 
 
Interval does not own timeshare resorts, Interval does not sell timeshare 
weeks, Interval does not sell points, Interval does not manage timeshare 
resorts. Interval is simply a third party provider of services to affiliated 
resorts so that timeshare purchasers may exchange their weeks for other 
accommodations in more than 2,000 resorts. The service provided by 
Interval is an ancillary service.  Consumers that are members of Interval, 
however, refer to the membership of the Exchange Programme as one of the 
most appealing aspects associated with the purchase of a timeshare interest.  
When purchasing a timeshare interest at an affiliated resort, the purchaser is 
enrolled as a member of our exchange programme for a period of time which 
typically ranges from 1 to 3 years. After the expiry of the initial term, the 
continued membership of our exchange programme is totally voluntary and 
the consumer decides whether he/she wishes to continue being a member or 
not.  Fees charged by Interval in Europe are in the region of €105 for a one-
year membership and of €130 to €150 for an exchange. Our commercial goal 
is to preserve and grow our member base and this can only be achieved by 
way of providing a high quality service so that consumers voluntarily elect 
to renew their membership of the Exchange Programme. 
 
Interval prides itself of the large number of exchanges confirmed on an 
annual basis compared to the insignificant number of complaints from its 
consumer members. 
 
Interval International and its concern for consumer protection 
 
Interval International is an active member of the World Tourism 
Organization and is a member of the various trade associations in the five 
continents, which impose stringent ethic codes on their members. 
 
Interval’s positioning is that the timeshare industry may not grow and 
prosper without protection for the consumer.  However, any efforts to 
protect the consumer must not be accompanied by draconian legislative 
measures that will prevent the growth of the business. 
 
We have taken the lead and are pioneers in educating regulators in many 
countries in matters associated with the timeshare industry and consumer 



protection issues. We have contributed in industry efforts so that many 
countries enact legislation with adequate consumer protection mechanisms.  
Amongst other activities, I would like to mention the work done by Interval 
International in the years 96, 87 and 98 working with other colleagues in the 
Organization for Timeshare in Europe (“OTE”), advising the Spanish 
Directorate of Notaries and Registrars and the various political parties 
represented in the Spanish Parliament leading to a legislation with effective 
consumer protection mechanisms.  As many of you will know, Spain has 
today a detailed timeshare regulation which is exemplary in many aspects.  
If problems have arisen since the enactment of the legislation, this is due to 
the sale of products outside of the law with the complacency of the enforcing 
authorities. The problem is the lack of enforcement, and not the legislation 
itself. 
 
Interval International is an active member of the network of stakeholders 
that provides input to the Commission in the preparation of a Common 
Frame of Reference in the area of European Contract Law (“CFR-net”) and 
is closely following developments associated with such an ambitious project 
and its effect in the review of the acquis and, in particular, in relation to 
contractual relationships between businesses and consumers (“B to C”). 
 
Our interest in consumer protection matters is such that that our company 
follows a practice of checking that those Timeshare Resorts applying for 
affiliation to our exchange programme comply with those laws that are 
applicable in the jurisdiction where they are situated.  Prior to entering into 
an affiliation agreement with a timeshare developer, Interval’s Legal 
Department seeks an opinion from a qualified lawyer regarding the legal 
structure of the applicant resort and its marketing methodology. 
 
Our affiliation agreements require timeshare developers to provide 
disclosure information relative to the Exchange Programme so that 
consumers have a full understanding of the service that we provide. Over 
and above the contractual obligations that we agree with our developers, in 
Spain, for example, the law requires developers to provide a Certificate of 
Affiliation confirming the affiliation of a resort to the exchange programme. 
Interval produces these documents in most of the languages of the EU so 
that purchasers buying from our affiliated resorts in Spain are duly informed 
prior to making a decision to purchase. 
 
Customer Satisfaction Aspects 



 
An important aspect is the one revealed by our Customer Satisfaction Index.  
All our members are provided with a questionnaire for completion after they 
return from their holiday. As part of this questionnaire we request 
information on four aspects of their holiday: vacation experience, the resort, 
Guest Services, and information regarding the specific timeshare unit.  From 
31 July 2005 to 1 July 2006 Interval received 111,115 completed 
questionnaires.  The average satisfaction rating was 86%.  
 
Furthermore, a survey commissioned by Interval International and 
conducted by the highly recognized independent market research company, 
British Market Research Bureau, revealed in 2001 that 81% of Interval 
members residing in the UK were no less than satisfied with the timeshare 
programme. (45% were very satisfied, 28% were satisfied and 8% were 
extremely satisfied). 
 
All the data in our possession reveals that our consumers are indeed satisfied 
with the services that we provide. It, therefore, causes us surprise that the 
Commission appears to suggest that a regulation of exchange programmes is 
necessary. We really do not see how this is justified. 
 
I would like to reiterate once more that we share the Commission’s objective 
of achieving a high common level of consumer protection for all European 
consumers against the risks and threats to their safety and their economic 
interests irrespective of the place where they reside, the place where they 
travel to or the place where they acquire their products and services in the 
European Union. 
 
However, we urge the Commission to focus on those other products that do 
cause detriment to consumers. I can only speak on behalf of Interval 
International but my view is that exchange companies are already acting 
with the interests of consumers in mind.  
 
We will be pleased to continue offering our assistance to Mr. Abbamonte 
and his team so that as part of this process of review of the Timeshare 
Directive they may draw from the experience of Interval International as a 
long established industry leader.  
 
 
Thank you very much 


