
S t a t e m e n t  
of the Czech Republic 

On the Communication of the European Commission to the 
Council and the European Parliament, with respect to the 

implementation of Directive No. 98/6/EC, On the Indication of 
Prices on Goods 

 
The Czech Republic is of the opinion that Directive No. 98/6/EC requires a revision, both in 
terms of its contents and formulations.  

We state the following with respect to the individual questions posed in the European 
Commission’s Communication to the Council and the European Parliament, on the 
implementation of Directive 1998/6/EC, of 21 June 2006: 

 
Question A: Should the derogation in Article 3(2) be maintained? 
 
We agree that, for the products listed in Article 3(2) of the Directive, there is no reason for 
indicating either the sales or the unit (measurement) price.  We are therefore in favour of 
Option 1. 

 
Question B: For which products should there be an obligation to indicate 
the unit price? 
 
We support Option 2, i.e., the establishment at the European level of a list of products, or 
categories of products, to which the obligation to indicate the unit price should apply.  As for 
products, or categories of products, we are of the opinion that the obligation to indicate prices 
should apply above all to food products, washing and cleaning detergents, paints and 
varnishes, chemicals, cosmetics and toiletries, and possibly other categories of products; a 
thorough analysis should be carried out for their specification. 
 
Question C: Should specific rules on advertising be maintained in this 
context? 
We support Option 2, because we consider the indication of the unit price in advertising as 
fundamental information for consumers.  We consider the adding of a black list to Directive 
2005/29/EC to be a good solution. 
 
Question D: Should the exemption for small retail businesses become 
permanent?  If so, should a European concept of small retail business be 
introduced?  How should it be formulated? 
 
The exemption for small retail businesses should definitely become permanent.  We therefore 
propose Option no. 1. 



The goal should be to reduce the burden on small businesses.  A permanent exemption should 
therefore apply to shops where customers are served over the counter, and small self-serve 
retail shops.  We propose that the threshold for indicating both prices would be the size of the 
sales area, e.g., 400 sq. metres.  The threshold of 400 sq. metres of sales area corresponds to 
an international classification, by which self-serve outlets with a sales area exceeding 400 sq. 
metres are usually called supermarkets.  The exemption from the obligation for smaller retail 
outlets, not reaching that threshold, would prevent against the imposition of undue burdens on 
those shops, in comparison with large shops, which have the appropriate equipment and 
qualified staff.  Usually, the product range in smaller shops is not so broad that the 
measurement price would be a significant criterion for comparing goods.  The criterion of 
sales area size corresponds to the meaning of the obligation imposed, where the larger sales 
area makes is possible to offer a broader range of goods.  
 
Question E: Should the minimum harmonization clause be maintained? 
 
We support Option no. 1.  That way, sufficient room would be created for harmonising 
indication practices in various countries, which would undoubtedly contribute to consumer 
protection.  
 
 


