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1. GENERAL 
 
1.1. A number of significant legal developments have taken place in the public 

broadcasting area since 2001, namely the adoption of the Audiovisual Media 
Services Directive, the adoption of the Decision and Framework on compensation 
payments as well as Commission decision-making practice. Do you think that the 
Broadcasting Communication should be up-dated in light of these developments? 
Alternatively, do you consider that these developments do not justify the adoption of 
a new text? 

 
EFJ Position: 
 
The Communication on the application of State aid rules to public service broadcasting 
adopted in 2001(hereafter “the PSB Communication”) was followed by various legal 
developments such as case law on state aids and the adoption of the Audiovisual Media 
Services Directive (hereafter “AVMS Directive”). 
 
The AVMS Directive contains an updated definition of broadcasting and delivers a clear 
and yet flexible definition of broadcasting services in the digital economy. Although from 
a legal point of view there is no direct relationship between the AVMS Directive and the 
PSB Communication these two legal developments are coherent and complement each 
other. The PSB Communication and the AVMS Directive constitute a solid and flexible 
framework, which takes into account the specificities of the sector and its dynamics. We 
believe that the current legal framework is solid and flexible enough to function well in 
the immediate and medium future. 
 
This shows that EU legislation can take into account the dynamics of the technological 
developments, in particular the digital convergence resulting in the emergence of new 
platforms of distribution and new broadcasting services.  
 
However, according to Article 11 of Charter of Fundamental Rights of the European 
Union, the EU guarantees Freedom of expression and information1. According to Art. 6 
of Lisbon Treaty, the Charter has the same legal values as the EU Treaty. In this extent, 
Art 11 of the Charter sets for the first time the right and the defence of pluralism in mass 
media in European law, and the duty for the European instititions to enforce this right. In 
our view, this implies the respect of the dual public/private broadcasting system and 
reinforces the importance of the Amsterdam Protocol on public broadcasting2. 
 

                                                 
1 1. Everyone has the right to freedom of expression. This right shall include freedom to hold opinions and to receive 
and impart information and ideas without interference by public authority and regardless of frontiers. 
2. The freedom and pluralism of the media shall be respected. 
 
2 CONSIDERING that the system of public broadcasting in the Member States is directly related to the democratic, 
social and cultural needs of each society and to the need to preserve media pluralism, 
�



 

 

In line with the Protocol Member States can and do formulate remits for public service 
broadcasting that are much broader than the scope of the AVMS Directive (such as radio 
and interactive services for example). 
 
New legislation has to enable public service broadcasters to fulfil their public service 
missions and evolve with the same dynamic as other players in the audiovisual sector. An 
eventual update of the PSB Communication needs to guarantee the fundamental role of 
public service broadcasting in the digital environment as expressed in the AVMS 
Directive and the Resolution of the Council of Ministers on Public Service Broadcasting 
(1999) as well as the in the Recommendation of the Committee of Ministers of the 
Council of Europe on the remit of public service media in the information society (2007). 
 
Any new text needs to ensure that public service broadcasters will be able to continue to 
develop new services and offer access to citizens on all available existing and future 
distribution platforms, including with state aids as defined in the Amsterdam Protocol, 
i.e. insofar as such funding is granted to broadcasting organisations for the fulfillment of the 
public service remit as conferred, defined and organised by each Member State, and insofar 
as such funding does not affect trading conditions and competition in the Community to an 
extent which would be contrary to the common interest. 
 
 
1.2. How would you describe the current competitive situation of the various players in 

the audiovisual media sector? Where available, please provide the relevant data on 
for instance leading players, market shares, market share evolution in the 
broadcasting/advertising/other relevant markets. 

 
EFJ Position: 
 
As shown in various reports, in particular a survey produced by the EFJ itself in 2003 3, 
media concentration has been on the rise in all parts of Europe in the last fifteen years, 
including in the broadcasting sector. 
 
The increase of media concentration means that media ownership is no longer local in 
nature and is not even anymore limited to national markets. It is increasingly 
transnational and even multi-continental. 
 
Additionally,  media concentration is more and more vertically and diagonally integrated: 
big media players have interests in several media markets. Media companies are active in 
publishing, broadcasting and online media. The problem of cross-ownership is that 
content can be used and (re)used on the several media of the company and that the 
production of the content is concentrated in common “pools”, which reduces both the 
workforce and content diversity (see also question 1.3). 
 
In Central Eastern Europe foreign investment plays an important role. The encroachments 
by Western media groups have prevented or made difficult the development of 

                                                 
3 Media Power in Europe: The Big Picture of Ownership http://www.ifj.org/default.asp?Index=3671&Language=EN   



 

 

nationally-based media groups in these countries. In the broadcasting sector, commercial 
television and to a lesser extent radio are in many countries owned by a hand full of 
western companies. Public service broadcasters are expected to contribute to diversity, 
but the fact remains that they do not always do so.  
 
In short, the broadcasting market in Europe is characterised by fragmentation of market 
shares (increase of channels) and a high concentration of ownership with growing 
multinational groups. 
 
Commercial broadcasters have increased their advertising revenues and are expected to 
increase further due to new opportunities (new techniques and more flexibility is allowed 
under the new AVMS Directive). New media platforms are gaining importance and the 
presence of new players such as telecom companies in the digital economy will continue 
to increase. 
 
Several public service broadcasters have been subject to restrictions on their revenues 
(e.g. in UK, Spain, France and in several new Member States), which let to restructuring 
and job losses as well as cuts in original production. The EFJ is alarmed by projects and 
announcements in France, Portugal and Poland to cut all advertising revenues for public 
service broadcasters without any previous consultation with the broadcasters and without 
any serious plans to ensure the sustainability and development of the public service 
broadcasters in such a scenario. These projects have been introduced by public authorities 
put under pressure by commercial broadcasters and lacked dialogue with the workforce. 
 
 
1.3. In your view, what are the likely developments and where do you see the major 

challenges for the sector in the future? Do you consider that the current rules will 
remain valid in the light of the developments or do you believe that adaptations 
will be necessary? 

 
EFJ Position: 
 
According to the experience of professional organisations of journalists, the main 
developments and challenges are the following: 
 

• Telecommunication companies play an increasing role in the broadcasting sector, 
not only from a financial point of view (shares in audiovisual media services 
providers) but also contentwise. Main telecom companies are likely to increase 
their control over media content in the coming years. As a consequence, 
journalists are worried by a decrease of professional standards, of editorial 
independence, of quality content and working conditions in such a vertically 
integrated environment. 

• The distribution of content will be made through a large variety of technical 
platforms (television, radio, online, mobile phone or any audiovisual media 
services) but the content management is increasingly centralised in common 
“pools” or “newsdesks”. Whereas each newspaper, TV or radio used to have its 



 

 

own newsroom, programmes are now produced by joint newsdesks employing 
“multiskilled” journalists and media workers. The EFJ is extremely concerned by 
this development which reduces not only costs and workforce, but also quality, 
pluralism and diversity of views. 

• Media concentration, and in particular cross-media ownership (see point 1.2) 
leads to a industry which is driven by audience, market shares and commercial 
revenues. In our view the market is not able to guarantee pluralism, independence 
and quality programmes on its own. Commercial broadcasters cannot fulfill a 
public service mission and this is why public broadcasters have to be able to carry 
out a full public service remit.  Regulations at Member States level may need to 
be adapted in order to allow public service broadcasters to adapt their remit to 
technological change and the digital environment in order to access to public 
service broadcasting services.  

• Switch from analogue to digital resulting in increase of channels available and 
fragmentation of audiovisual market. In our view, the fragmentation of the 
audience share and the growth of new audiovisual media services in particular on 
demand services will lead to a decrease of market power of public service 
broadcasters within the traditional broadcasting sector and within the whole 
audiovisual sector. The difference between revenues from public funds and 
advertising may increase further.  

 
Other developments are:. 

• Increase of online consumption and in particular of on-demand services.  
• Advertising spending will become more important on new media platforms than 

on traditional media. 
• Increase of mobile services. 

 
 
2. COMPATIBILITY ASSESSMENT UNDER ARTICLE 86 (2) EC TREATY, IN 
COMBINATION WITH THE BROADCASTING COMMUNICATION 
 
2.2.Definition of the public service remit 
 
 
2.2.2. Do you consider that the distinction between public service and other activities 

should be further clarified? In the affirmative, which measures could provide 
such clarification (e.g. establishment by the Member State of an illustrative list of 
commercial activities not covered by the public service remit?)? 

 
The EFJ believes that the definition of the remit is the competence of each Member State 
and that differences in the definitions reflect the cultural specificities of each state. In our 
view there is no need for further clarification between public and other activities. As 
stated in 1.1, the public service remit should take into account technological 
developments and the emergence of new platforms of distribution and new broadcasting 
services.  
 



 

 

 
2.2.3. In the current Broadcasting Communication, activities other than TV 

programmes in the traditional sense can be part of the public service remit 
provided that they serve the same democratic, social and cultural needs of 
society. Does this provision sufficiently clarify the permissible scope of such 
public service activities? Why? In the negative, do you consider that further 
clarifications should be provided in a revised Broadcasting Communication? 

 
 
EFJ Position: 
 
Again, an evolutive definition of broadcasting is a key element to take into account for 
activities and services provided by public broadcasters. It is necessary to ensure the 
availability of public service broadcasting and new public audiovisual media services on 
all distribution platforms in the future. Technological neutrality and public access have to 
be respected in order  to  preserve Europe’s unique dual broadcasting system. This view 
is also expressed in the Recommendation of the Committee of Ministers of the Council of 
Europe on the remit of public service media in the information society (2007). 
 
In this extent, the EFJ thinks that the means of distribution are not relevant for clarifying 
the permissible scope of public service broadcasting activities. In other words, the crucial 
criteria is not the platform, but the content, which needs to respond to the democratic, 
social and cultural needs of society. New services have to respond to the same criteria as 
traditional TV programmes. 
 
In our opinion the Commission should not propose new measures and we do not see the 
need for further clarifications. In the past years, financing of public broadcasting has been 
regularly and constantly challenged at EU level according to the impact on commercial 
competitors.  In our view, public service broadcasting should not always need to justify 
itself as an exception. 
 
 
2.2.4. Do you consider that the general approach in the recent decision-making 

practice of the Commission (i.e. determination of the public service remit based 
on an ex ante evaluation for new media activities) could be incorporated into a 
revised Broadcasting Communication? 

And  
 
2.2.5. Should a revised Broadcasting Communication further clarify the scope of an ex 

ante evaluation of the public service remit by Member States? 
And  
 
2.2.6. Which services or categories of services should in your view be subject to an ex 

ante evaluation? 
And  
 



 

 

2.2.7. Should a revised Broadcasting Communication contain the basic principles as 
regards the procedural and substantive aspects of such an evaluation (such as 
for instance the involvement of third parties or the possible evaluation criteria, 
including for instance the contribution to clearly identified objectives, citizen 
needs, available offers on the market, additional costs, impact on competition)? 

And  
 
2.2.8. In view of the fact that the determination of the public service character of such 

activities may be determined in various ways, to what extent should a revised 
Broadcasting Communication set out possible different options? 

 
EFJ Position: 
 
The EFJ wishes to point out the following remark about questions 2.2.4 to 2.2.8:  
 

- An ex-ante evaluation would go against the subsidiarity principle and the 
established competence of Member States to define the public service remit; 

- Public service broadcasters enjoy editorial independence. This is very important 
to ensure quality programming and objective information services free from 
political pressure or interference. We believe that an ex-ante evaluation for new 
media service would open up possibilities to interfere with the editorial 
independence of public service broadcasters.  

 
2.3. Entrustment and Supervision 
 
2.3.3  Do you consider that the Broadcasting Communication should contain further 

clarifications about the circumstances in which an additional act of entrustment 
(i.e. in addition to the general provisions laid down by law) is necessary or are 
the current rules sufficient? 

 
EFJ Position: 
 
In our view it is not necessary to provide further clarifications about the circumstances in 
which an additional act of entrustment is necessary in the PSB Communication because 
such additional attributions would be conflictual with editorial independence. The 
implementation of the PSB mission goes together with the definition of editorial policy. 
 
2.3.5 Should there be specific complaints procedures at national level where private 

operators could raise issues related to the scope of the public service 
broadcasters' activities? If so, what form should they take? 

 
 
EFJ position: 
 
As already written for questions 2.2.3 and 2.2.8, the EFJ is opposed to the idea that 
private interests of commercial broadcasters may influence the definition of public 
service broadcasting. 



 

 

 
2.4 Dual Funding of public service broadcasters 
 
2.4.1. What is – in your view - the expected impact of (partly) State-funded pay-services 

on competition? 
 
And 
 
2.4.2. Should pay-services always be considered as purely commercial activities or are 

there instances in which they could be regarded as part of the public service 
remit? 

 
 
EFJ Position: 
 
In the view of the EFJ, pay-services (pay-TV, per-per-view, etc) are not part of the 
fulfillment of a public service remit since services should be universally accessible and 
free at the point of use.  
 
From our viewpoint, if pay-services are offered they need to be justified as an additional 
service, which cannot be provided within in the current financing situation. In any case 
the fees need to be reasonable and should strictly cover the costs of the service.  
 
We take the example of archives: online catch-up services may offer the possiblity to 
download programmes after they have been shown on TV or in some cases as a 
digitalised version of magnetic programmes. This operation may require an adequate fee 
to cover the technical or administrative costs, as well as a fair remuneration of creators 
and other rights holders who have contributed to the production of the programme. 
 
This example is not exhaustive. It is the view of the EFJ that pay-services should be 
limited to a non-profit use in order to strictly cover specific costs for services that may 
broaden the ranger of access to public service content. 
 
 
2.5 Transparency requirements 
 
2.5.2. Do you consider that there is a need for a structural or functional separation of 

commercial activities, and if so why? What would the positive or negative effects 
of either a structural or a functional separation? 

 
 
EFJ position: 
 
Financial transparency is important to guarantee the separation of public service and 
commercial activities. In our opinion the provisions the Transparency Directive provide a 
coherent and sound framework to regulate the separation of public service and 
commercial activities. 



 

 

 
Structural or functional separation would result in the same objective being achieved, but 
with additional costs which would be out of proportion to the objectives to be attained. 
Functional separation may be an appropriate and adequate solution for the very large 
public service broadcasters. However, small broadcasters would have to bear additional, 
disproportional costs. Therefore we think that an obligation for functional or structural 
separation should not be included in the PSB Communication.  
 
 
2.6. Overcompensation 
 
2.6.1 Do you consider that the Broadcasting Communication should include a 

requirement for Member States to clearly lay down the parameters for 
determining the compensation amount? 

 
 
EFJ Position response: 
 
The determination of the funding mechanism and the financial needs of the public 
broadcasters is an exclusive competence of the Member States, in line with the 
Amsterdam Protocol and the case law on this issue.  
 
For this reason, for example, we do not see on what legal basis a public broadcaster 
would have to automatically return the surpluses to the state. Indeed such an approach is 
based on strictly commercial criteria where public service broadcasting is an exemption 
to be restricted or specially justified. 
 
2.7. Proportionality test – exclusion of market distortions not necessary for the 
fulfilment of the public service mission 
 
 
2.7.4. Do you consider that the Broadcasting Communication should contain 
clarifications as regards the public funding of premium sports rights? In the 
affirmative, what further requirements should in your view be included in the 
Broadcasting Communication and how would they specifically address potential 
competition concerns resulting from State funding? Alternatively, do you think that 
potentially adverse effects on competition due to the acquisition of such rights by 
public service broadcasters would be sufficiently addressed under the antitrust rules? 
 
The EFJ defends the principle of free access to event of public interest and has protested 
in many occasion about exclusive rights during sports events -for example a major 
dispute took place in 2007 with the International Rugby Board. As a matter of principle, 
public broadcasters should have access to information on major sports events. 
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European Federation of Journalists (IFJ) 

List of Member Unions 
          October 2007

 
AUSTRIA 
 
Gewerkschaft Kunst, Medien, Sport, 
freie Berufe (Sektion Kommunikation 
und Publizistik, Elektronische 
Medien) 
Maria Theresien-Strasse 11  
A-1090 VIENNA  
Telephone: +431 31316 83800  
Telefax: + 43 31316 7700  
E-mail: sekretariat@kmsfb.at  
 
Gewerkschaft Druck, Journalismus, 
Papier 
GPA-DJP,  
Alfred-Dallinger-Platz 1.  
1030 Wien, 
Telephones: ++050301 21480  
Alexander F. Baratsits-Altempergen:   
0043 650 2322008 
E-mail: christa.plassak@gpa-djp.at.  
 
BELGIUM 
 
AGJPB – Association générale des 
journalistes professionnels de 
Belgique 
Résidence Palace - Bloc C 
International Press Centre 
Local 2240 (2nd  Floor) 
Rue de la Loi, 155 
B-1040 Brussels 
Tel : 32/2/235.22.60 
Fax : 32/2/235.22.72 
E-mails: info@ajp.be  

info@journalist.be  
EFJ contacts: philippe.leruth@yahoo.fr and  
martine.simonis@ajp.be  
 
 
 
 
 
 
 

 
 
BULGARIA 
 
Union of Bulgarian Journalists  
“PODKREPA” 
2, Angel Kantchev Street 
1000 Sofia 
Tel : 359-29-987 21 98 
Fax : 359-29-987 05 57 
E-mail : ��������	
���
��������� 
 
CROATIA 
 
Croatian Journalists' Association 
Perkovceva 2/I, 10000 Zagreb, Croatia 
Phone: 385 1 48 28 333 
Fax: 385 1 48 28 332 
E-mail: hnd@hnd.hr  
EFJ contact: Dragutin Lucic 
 
TUCJ-Trade Union of Croatian 
Journalists 
Perkovceva 2 
10000 Zagreb 
Phone: 385-1-4826947 
Fax: 385-1-4826104 
E-mail: snh@zg.htnet.hr 
EFJ contact: Marinka Boljkovac 
 
CYPRUS 
 
Union of Press Workers (Basin-Sen) 
Sehit Salahi  
Sveket Sokak - N°16/Arabahmet/Lefkosa  
KIBRIS  
Tel:: 0393 22 76 782  
E-mail: basinsen@yahoo.com  
  
Union of Cyprus Journalists 
Union of Cyprus Journalists 
RIK Avenue, 12 
2120 Aglangia 
POB 23495, 1683 Nicosia 
Cyprus 
E-mail: cyjourun@logosnet.cy.net 
EFJ contact: Androula Georgiadou 



 

 

CZECH REPUBLIC 
 
Czech Union of Journalists 
Senovazne námesti 23 
110 00 Praha 1 
Czech Republic 
Phone: 420-224 142 455 
Fax: 420-224 142 458 
E-mail: sncr@mbox.vol.cz  
EFJ contact: Karolina Hlouskova 
 
DENMARK 
 
Dansk Journalistforbund 
Journalisternes Hus, Gammel Strand 46, 1202 
Copenhagen K, Denmark 
Phone: 45-33-42.80.00 
Fax: 45-33-42.80.03 
E-mail: dj@journalistforbundet.dk  
EFJ contact: Mogens Blicher Bjerregard 
 
ESTONIA 
 
Estonian Union of Journalists 
Gonsiori 21, 10147 Tallinn 
Phone: 372-646-36.99 
Fax: 372-646.3699 
E-mail: eal@eal.ee  
 
FINLAND 
 
SJL - Finnish Union of Journalists 
Hietalahdenkatu 2 B22, 
00180 Helsinki, Finland 
Phone: 358-9-612.23.30 
Fax: 358-9-64.41.20/60.53.96 
EFJ contact: juha.rekola@journalistiliitto.fi 
 
FRANCE 
 
SNJ - Syndicat national des 
journalistes 
33 rue du Louvre,  
75002 Paris, France 
Phone: 33-1-42.36.84.23 
Fax: 33-1-45.08.80.33  
E-mail: snj@snj.fr  
EFJ contact: Mario Guastoni: 
Mario.guastoni@noos.fr  
 
 
 

Syndicat national des journalistes 
CGT (SNJ-CGT) 
263, rue de Paris, Case 570,  
93514 Montreuil cédex, France 
Phone: 33-1-48.18.81.78 
Fax: 33-1-48.51.58.08  
E-mail: snj@cgt.fr  
EFJ contact: Michel Diard 
 
Union Syndicale des journalistes 
français CFDT 
47-49, avenue Simon Bolivar 
75019 Paris 
France 
Phone : 33-1-56.41.53.86 
Fax : 33-1-56.41.53.90 
E-mail : journalistes@cfdt-ftilac.fr  
 
GERMANY 
 
DJV - Deutscher Journalisten- 
Verband 
Bennauerstrasse 60, 53115 Bonn I, Germany 
Phone: 49-228-201.720 
Fax: 49-228-201.72.32/201.72.33 
E-mail: DJV@DJV.DE 
EFJ contact: Michael Klehm, kle@djv.de 
 
DJU in ver.di 
Paula-Thiede-Ufer 10 
10179 Berlin 
Germany 
Phone: 49-30-6956.2324 
Fax: 49-30-69563657 
E-mail: dju@verdi.de ; heinrich.bleicher-
nagelsmann@verdi.de  
EFJ contact: Heinrich Bleicher-Nagelsmann 
Ulrike Maercks-Franzen 
 
GREAT BRITAIN 
 
NUJ - National Union of Journalists 
NUJ 
Headland House, 
308 Gray’s Inn Road 
London WC 1 X8DP 
Great Britain 
Phone: 44-207-278.79.16 
Fax: 44-207-837.81.43 
E-mail: info@nuj.org.uk 
EFJ contact: Jeremy Dear  
 



 

 

GREECE 
 
Journalists' Union of Athens Daily 
Newspapers 
20, Acadimias Street, 10671 Athens, Greece 
Phone: 30-201-363.26.01/362.88.03 
Fax: 302-10-363.26.08/361.23.84 
E-mail: info@esiea.gr 
EFJ contact: Mrs Fany Petralia (info@esiea.gr) 
and Nikos Megrelis 
 
Journalists' Union of Macedonia and 
Thrace Daily Newspapers 
5, Stratigou Kallari Str.  
546 22 Thessaloniki, Greece 
Phone: 30-201-270826 
Fax: 30-231-220349 
E-mail: eshemtbc@esiemth.gr  
EFJ contact: Mr. Moshos (Makis) Voitisidis 
 
Panhellenic Federation of Journalists 
Unions 
Akademias St. 20, 106-71 Athens, Greece 
Phone: 30 -201-363 98 81 
Fax: 302-31-220.349 
E-mail: 	����&	���'����
EFJ contact: Nelly Katsama 
 
Periodical and Electronic Press Union 
(P.E.P.U) 
Valaoritou street 9,  
10671 Athens, Greece 
Phone: 30-201-363.60.39 
Fax: 302-10-36.38.627 
E-mail: info@espit.org  
EFJ contact: Athanase Papandropoulos 
 
HUNGARY 
 
Association of Hungarian Journalists 
Andrassy ut 101, 1368 Bp. 246 pf., 1062 
Budapest, Hungary 
Phone: 36-1-478.90.40 
Fax: 36-1-322.18.81 
E-mail : titkarsag@muosz.hu  
EFJ contact: Mihály Hardy 
 
 

ICELAND 
 
Union of Icelandic Journalists 
Sidumúla 23,  
108 Reykjavik, Iceland 
Phone: 354-55-391.55 
Fax: 354-55-391.77  
E-mail: bi@press.is  
 
IRELAND 
 
National Union of Journalists 
Liberty Hall,  
Dublin 1, Ireland 
Phone: 353-1-805.32.58 
Fax: 353-1-874.92.50 
E-mail: info@nuj.ie 
EFJ contacts:  
Seamus Dooley (seamusd@nuj.ie ) 
 
ITALY 
 
FNSI - Federazione Nazionale della 
Stampa Italiana 
349 Corso Vittorio Emanuele, 00186 Roma, Italy 
Phone: 39 06 68 00 81 
Fax: 39-06-687.14.44 
E-mail: segrefnsi1@tin.it  
EFJ contact: Antonio Velluto 
Paolo Serventi-Longhi 
 
LATVIA 
 
Latvia Union of Journalists 
2 Marstaju Str.,  
1050 Riga, Latvia 
Phone: 371--721.14.33/722.40.04/721.35.49 
Fax: 371--782.02.33 
E-mail: redakcija@politika.lv 
EFJ contact: Rita Rudusa 
 
LITHUANIA 
 
Lithuanian Union of Journalists 
Gedemino 1 (3rd floor) 2600 Vilnius, Lithuania 
Phone: 370-2-61.17.90 
Fax: 370-2-22.15.71 
E-mail: pirmininkas@lzs.lt 
EFJ contact : Dainius Radzevicius 
 



 

 

LUXEMBOURG 
 
ALJ - Association luxembourgeoise 
des journalistes 
BP 1732, 1017 Luxembourg (GD),  
Luxemburg 
Phone: 352-54.71.31.1 
Fax: 352-547130 
E-mail : info@journalist.lu  
EFJ contact: Rinfalt@tagblatt.lu  
 
MALTA 
 
Institute of Maltese Journalists (IGM) 
P.O.Box 21  
G.P.O. 01 Marsa  
Telephone: +356 2131 6958 
Fax: +356 21 31 69 58 
E-mail: 
institute.of.maltese.journalists@gmail.com �
EFJ contact: charlotz@maltanet.net  
 
MONTENEGRO 
 
Independent Trade Union of 
Journalists of Montenegro�
Bulevar���������������
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NETHERLANDS (THE) 
 
NVJ - Nederlandse Vereniging van 
Journalisten 
Joh. Vermeerstr. 22, Postbus 75997, 
1070 AZ Amsterdam, Netherlands (The) 
Phone: 31-20-676.67.71 
Fax: 31-20-662.49.01  
E-mail: vereniging@nvj.nl  
Contact : tbruning@nvj.nl 
 
NORWAY 
 
Norsk Journalistlag 
Boks 8793, Youngstorget, Torggata 5, 4. etasje, 
0028 Oslo 1, Norway 
Phone: 47-22-05.39.50 
Fax: 47-22-41.33.70 
E-mail: njpost@nj.no  
EFJ contacts: Ann-Magrit Austena (ama@nj.no )  

POLAND 
 
Polish Journalists Association – SDP 
Ul. Foksal 3/5 
00-366 Warszawa 
Poland 
Phone: 48-22-827.8720 
Fax: 48-22-827.8720 
E-mail: sdp@sdp.pl 
 
PORTUGAL 
 
Sindicato dos Jornalistas 
Rua dos Duques de Bragança, 7-2°, 1249-059 
Lisboa , Portugal 
Phone: 351-21-346.71.75/347.66.33 
Fax: 351-21-342.25.83 
E-mail: sinjor@mail.telepac.pt  
EFJ contact: Martins Morim 
 
ROMANIA 
 
Media Sind 
Str. Walter Maracineanu, n°1-3 
District 1, Bucuresti 
Romania 
Telephone: 402 1 31.43.336 
Fax: 402 1 31.43.336 
E-mail : mediasind@yahoo.com 
 
SZDR - Societatea Ziaristilor din 
Romania 
Piata Presei Libere 1, Oficial Postal 33,  
Cod. 71341 Bucuresti, Romania 
Phone: 40-1-222.83.51/222.38.71/315.24.82 
Fax: 40-1-222.42.66  
E-mail: szrpress@moon.ro  
EFJ contact: Radu Sorescu 
 
SERBIA AND MONTENEGRO 
 
IJAS - Independent Journalists' 
Association of Serbia 
IJAS 
Resavska,28  
Beograd, 
Yugoslavia 
Phone: 381-11-33.43.225 
Fax: 381-1-33.43.136 
E-mail : press@uns.org.yu 
 
 



 

 

Journalists' Association of Serbia 
(UNS) 
Udruzenje novinara Srbije  
28 Resavska street  
(Resavska ulica br 28)  
11000 BEOGRAD  
Serbia and Montenegro  
Phone: 381 11 3236 337  
Fax: 381 11 3236 493  
E-mail: uns@yuonline.net  
 
SLOVAKIA 
 
Slovensky Syndikat Novinarov 
Zupné nám 7,  
81568 Bratislava, Slovakia 
Phone: 421-2-54.43.50.71/54.41.22.06 
Fax: 421-2-544.324.38 
E-mail: $�
����
�
&�����( 
EFJ contact: Zuzana Krutka 
 
SLOVENIA 
 
Slovene Association of Journalists 
Wolfova 8/1  
SI-1000 LJUBLJANA 
Phone: 386-1-4260363 
Fax: 386-1-426 03 64 
E-mail: pisarna@novinar.com  
EFJ contact : Spela Stare 
 
SPAIN 
 
FAPE - Federación de Asociaciones de 
la Prensa Española 
Juan Bravo, 6 
28006 Madrid 
Spain 
Phone: 34/91/5850010 
Fax: 34/91/5850035 
E-mail: fape@fape.es  
 
Federación de Comunicación y 
Transporte de CC.OO 
Plaza Cristino Martos 4, 6° Planta,  
28015 Madrid, Spain 
Phone: 34-91-540.92.95 
Fax: 34-91-548.16.13 
EFJ contact: Crivas@fct.ccoo.es  
 
 

Federación de Comunicación, Papel y 
Artes Gráficos ELA Igeko 
Barrainkua 13, 48009 Bilbao, Spain 
Phone: 34-94-403 77 00 
E-mails:  ELA: nazioarte@elasind.org  
IGEKO: igeko@elasind.org 
EFJ contact : Juan Antonio Korta 
(prentsa@elasind.org) 
 
SWEDEN 
 
SJF - Swedish Union of Journalists 
Box 1116, 111 81 Stockholm, Sweden 
Phone: 46-8-613.75.00 
Fax: 46-8-21.26.80/11.58.35 
E-mail: anita.vahlberg@sjf.se  
EFJ contact: Arne König 
 
SWITZERLAND 
 
CoMedia 
Monbijoustrasse 33, Postfach 6336, 3001 Bern, 
Switzerland 
Phone: 41-31-390.66.11 
Fax: 41-31-390.66.91/390.66.94 
E-mail: sekretariat@comedia.ch  
EFJ contacts : Serge Gnos 
 
Impressum 
Grand' Places 14A,  
1701 Fribourg, Switzerland 
Phone: 41-26-347.15.00 
Fax: 41-26-347.15.09 
E-mail : info@impressum.ch 
  
TURKEY 
 
TGS – Türkiye Gazeteciler Sendikasi 
Basin Sarayi kat. 2 
34410 Cagaloglu 
Istambul 
Turrkey 
Phone: 90-212-514.06.94 
Fax: 90-212-511.48.17 
E-mail: sekreter@gazetecilersendikasi.org.tr  
EFJ contact : Ercan Ipekçi 
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