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Introduction

After a fundamental restructuring of the Spanish
and Italian pay-TV markets, also the Nordic pay-
TV sector has undergone major changes in recent
times, albeit in a different manner. While in Spain
and Italy two ‘mergers to monopoly’, subsequent
to the economic crisis of pay-TV, led to strong
market consolidation and the ending of the hitherto
duopolistic structures of these pay-TV markets, (1)
consumers continue to benefit from tight competi-
tion between the two major pay-TV operators
present in the Nordic region, i.e. Canal+ Nordic on
the one hand and the Modern Times Group
(‘MTG’) with its Nordic satellite broadcasting
platform Viasat on the other. However, also in the
Nordic countries the allocation of roles held by the
operators involved has fundamentally changed,
mainly triggered by the successive retreat of the
Vivendi Universal/Canal+ group, the former
parent of Canal+ Nordic, from its Nordic pay-TV
business.

The first step in this retreat was a ‘demerger’
through Vivendi's/Canal+' divestiture from the
Nordic Direct-To-Home (‘DTH’) satellite pay-TV
distribution platform Canal Digital in 2001.
Canal+ fully transferred its 50% shareholding in
the platform to its co-owner, the Telenor group,
with which it had hitherto jointly run Canal
Digital. (2) The second and latest step was
Vivendi's sale of its shares in Canal+ Nordic to
capital investment firms Baker Capital and
Nordic Capital in autumn 2003. (3) However, apart
from the shift of control and ownership this trans-
action has not brought about any appreciable
changes to the functioning of the Nordic pay-TV
markets, nor to the Commission's respective
competition assessment in the case discussed in
this article.

In parallel with Vivendi/Canal+' divestiture from
Canal Digital in 2001, Canal+ and Telenor entered
into long-term bilateral exclusivity and co-opera-
tion agreements regarding the DTH satellite distri-
bution of Canal+ Nordic's premium pay-TV and
pay-per-view channels (4) in the Nordic region. In
a nutshell, these arrangements aimed at guaran-
teeing the continuity of the service and the
economic advantages previously derived from
Canal Digital's vertical integration with Canal+
Nordic, hitherto its main supplier of pay-TV
premium content. Moreover, these arrangements
were designed to guarantee that both Canal+
Nordic and Canal Digital remain competitive in
the premium pay-TV distribution segment, in
particular vis-à-vis the second pay-TV operator in
the Nordic region, MTG/Viasat, who operates on a
vertically integrated basis and is active in both the
production and the wholesale and retail (satellite
and cable) distribution of pay-TV premium
programmes.

While Canal+' sale of its 50% shareholding in
Canal Digital to Telenor constituted a merger
under the relevant Nordic merger laws and was
cleared by the Finnish, the Swedish and the
Norwegian competition authorities, Telenor noti-
fied the distribution and co-operation arrange-
ments to the European Commission for clearance
under Article 81 of the Treaty and Article 53 of the
EEA Agreement (5) in late 2001. The notification
also included the sale agreement between Canal+
and Telenor because it contained various clauses
complementing the distribution agreements which
had not been subject to the merger clearance by the
Nordic competition authorities. Therefore, the
Commission had to assess the distribution and co-
operation arrangements contained in both the sale
and the distribution agreements in the light of
Article 81 of the Treaty and Article 53 of the EEA
Agreement.
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(1) Cf. Commission decisions in Cases COMP/M.2845 – Sogecable/Canalsatélite/Vià Digital of 14.8.2002 (referral to the Spanish
competition authorities) and COMP/M.2876 – Newscorp/Telepiù of 2.4.2003 (clearance with conditions). See on this in particular
Miguel Mendes Pereira, Recent consolidation in the European pay-TV sector, Competition Policy Newsletter, No. 2, 2003, p. 29.

(2) Cf. http://press.telenor.com/PR/200107/826950_5.html.
(3) Cf. http://www.bakercapital.com/press/pdf/09-09-03.pdf.
(4) ‘Premium’ denotes highly valued pay-TV services on top of the basic TV offering that are mainly comprised of recently released

movies and top sports events, for which viewers have to pay an additional fee.
(5) The decision refers to the application of both Article 81 of the Treaty and Article 53 of the EEA Agreement. In the following, it will

nonetheless be referred to Article 81 of the Treaty only.



On 29 December 2003, the Commission adopted a
positive decision exempting — and partly granting
negative clearance to — the various exclusivity,
non-compete and co-operation arrangements
contained in the notified agreements between the
Telenor group including Canal Digital on the one
hand and Canal+/Canal+ Nordic on the other. (1)

EU competition policy implications of

the decision

From the perspective of EU competition policy
and in particular antitrust enforcement on the basis
of Article 81 of the Treaty, the decision is of major
importance in various respects:

First, the decision makes it clear that the Commis-
sion considers ‘demerger’ transactions of the kind
at issue, i.e. the separation of previously vertically
integrated companies, as principally falling within
the scope of Article 81(1) of the Treaty in so far as
they are coupled with vertical and horizontal
restraints agreed between economically distinct
undertakings. In fact, Canal+' divestiture from
Canal Digital and its full acquisition by Telenor
led to the creation of a situation typical of the
application of Article 81 of the Treaty to the TV
broadcasting sector, namely to the conclusion of
vertical agreements between an independent
upstream supplier of (pay-) TV content, Canal+
Nordic, and an independent downstream distrib-
utor of that content, Telenor/Canal Digital. In that
context, the Commission is called upon to prevent
long-term foreclosure of the upstream and down-
stream pay-TV markets, in particular, at the
expense of potential entrants, a fortiori if these
markets are highly concentrated. In its competition
assessment the Commission furthermore under-
takes a prospective analysis as to the likely evolu-
tion of competition in the relevant markets on the
basis of a set of facts that would have existed in the
absence of the restrictions agreed between the
parties.

Secondly, the decision, for the very first time in the
(pay-) TV broadcasting sector, explicitly draws on
the principles laid down in the Guidelines on
Vertical Restraints issued by the Commission in

October 2000. (2) In applying these principles to
the various vertical restraints at issue — notably
the arrangements governing Canal Digital's exclu-
sive right to distribute via satellite Canal+ Nordic's
pay-TV premium channels and the related non-
compete obligations of Telenor/Canal Digital —
the decision gives additional guidance in respect of
the application of Article 81(1) and the fulfilment
of the exemption conditions under Article 81(3) of
the Treaty in that specific area, in which only a few
Commission precedents have existed so far. (3)

Thirdly, the decision further develops the
Commission's policy in aiming to reduce both the
scope and the duration of exclusivity and non-
compete arrangements for the distribution of
content, in so far as they restrict competition, in
accordance with its previous antitrust and merger
practice, notably in cases UEFA Champions
League (4) and Newscorp/Telepiù. (5)

Finally, it is worth mentioning that the Commis-
sion endeavoured to reduce the agreed restrictions
to the core business at issue, namely premium pay-
TV satellite distribution. Therefore, all restrictions
alien to this core business and not necessary to
sustain the efficiencies generated by the restric-
tions in the pay-TV segment, notably the extension
of the parties' co-operation to new media, could
not be accepted in order to avoid foreclosure of
emerging new media markets.

The administrative procedure

The notification

Telenor had notified the following agreements to
the Commission on 16 November 2001:

• A sale and purchase agreement between Canal+
and Telenor relating to Canal+' sale of its 50%
shareholding in Canal Digital to Telenor;

• A distribution agreement regarding the DTH
satellite distribution of Canal+ Nordic's pay-TV
premium content channels through Canal
Digital;

• An agreement for the supply of PPV/NVOD (6)
channels by Canal+ Nordic to Canal Digital.
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(1) The full public version of the decision is posted on the DG Competition Website under: http://europa.eu.int/comm/competition/
antitrust/cases/decisions/38287/en.pdf.

(2) Commission Notice – Guidelines on Vertical Restraints (2000/C 291/01), OJ C 291 of 13.10.2000, p. 1.
(3) See notably Decision 1999/242/EC in Case No IV/36.237 – TPS, OJ L 90 of 2.4.1999, p. 6 and Decision 1999/781/EC in Case IV/

36.539 – British Interactive Broadcasting/Open, OJ L 312 of 6.12.1999, p. 1.
(4) Decision 2003/778/EC in Cases COMP/C.2-37.398 – Joint selling of the commercial rights to the UEFA Champions League,

OJ L 291 of 8.11.2003, p. 25.
(5) Decision in Case COMP/M.2876 – Newscorp/Telepiù of 2.4.2003; cf. also Miguel Mendes Pereira, footnote 1, p. 56.
(6) PPV being the acronym for pay-per-view and NVOD for near-video-on-demand.



The agreements, as initially notified, contained
essentially the following arrangements relevant to
the Commission's competition assessment:

Exclusive distribution of premium pay-TV
channels

The distribution arrangement initially provided for
Telenor's exclusive right to distribute Canal+
Nordic's pay-TV premium content channels
through Canal Digital while Canal+ renounces to
own or operate a competing DTH/SMATV (1)
distribution platform in the Nordic region during
ten years. However, the exclusivity does not affect
distribution of Canal+ Nordic's pay-TV premium
content channels through third CATV (2) operators
in the Nordic region.

Premium pay-TV channel non-compete
obligations

Under the various non-compete arrangements,
Telenor initially committed vis-à-vis Canal+
Nordic neither to own or operate a pay-TV
premium content channel for DTH/SMATV distri-
bution nor to distribute pay-TV premium content
channels of competing suppliers via DTH,
SMATV and certain smaller cable networks in the
Nordic region for a period of ten years. However,
the non-compete obligation does not affect distri-
bution of third suppliers' pay-TV premium content
channels via CATV networks owned or controlled
by Telenor.

The non-compete arrangement was coupled with a
mechanism for joint acquisition of certain content
by the parties valid during the same period. In
addition, the parties had agreed on a range of
clauses affecting neighbouring markets including
clauses on co-operation in new media markets and
a non-compete obligation requiring Canal+ Nordic
to use exclusively satellite transponder services
offered by Telenor.

Exclusive distribution of PPV/NVOD
channels and non-compete obligations

According to the PPV/NVOD distribution
arrangements, Canal+ Nordic granted Canal
Digital the exclusive right (and obligation) to

distribute its PPV/NVOD movie channels through
DTH/SMATV, smaller cable networks and
Telenor's CATV networks in the Nordic region for
a period of five years.

The exclusivity was combined with a non-compete
arrangement under which Canal Digital could
supply additional PPV/NVOD channels and
services from third suppliers under certain circum-
stances only and after having observed a negotia-
tion procedure with Canal+ Nordic.

Amendments to the notification

On 21 June 2002, Telenor submitted to the
Commission a settlement agreement reached with
Canal+ on 13 June 2002 regarding the interpreta-
tion of certain terms and conditions of the notified
agreements and informed it about their closing. (3)

After the Commission had raised preliminary
competition concerns, the parties proposed to
reduce substantially both the duration and the
scope of the relevant clauses in the notified agree-
ments and to eliminate some of them altogether.
They agreed in particular to:

• reduce the duration of the pay-TV channel
distribution exclusivity to a maximum of four
years;

• reduce the scope of the exclusivity by
narrowing the definition of DTH/SMATV
distribution that previously included distribu-
tion to cable networks with a certain larger size;

• reduce the duration of the pay-TV and PPV/
NVOD channel non-compete and joint acquisi-
tion arrangements to a maximum of three years;

• reduce the scope of the joint acquisition
arrangement to premium content for pay-TV;

• reduce the duration of the satellite transponder
non-compete obligation to a maximum of five
years;

• eliminate bilateral rights of first refusal
regarding the acquisition and marketing of
premium content and new channels via new
media platforms.

On the basis of these commitments, the Commis-
sion on 26 June 2003 published a notice pursuant
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(1) SMATV is the acronym for “satellite mastered antenna television”. It denotes a network distributing TV signals received through
a joint satellite dish to households located in one or more adjacent buildings, primarily serving urban and suburban multiple
dwelling units.

(2) CATV denotes large cable networks with a great number of households connected and providing their own technical services for
the reception of TV channels.

(3) Cf. http://www.canaldigital.com/press.asp?article=COM-32.dat.



to Article 19(3) of Regulation No 17 in the Official
Journal summarising the notified agreements and
their proposed amendments and inviting third
parties to submit their observations. (1) The notice
prompted reactions from three interested third
parties, which however did not result in the
Commission to change its preliminary favourable
position.

The relevant markets

The decision delineates the following affected
markets:

Retail distribution of pay-TV and
PPV/NVOD services

The first markets defined are those for DTH satel-
lite, cable and terrestrial retail distribution of pay-
TV and PPV/NVOD services to households
equipped with DTH satellite or terrestrial antenna
and those connected to SMATV, small cable and
CATV networks, in which Canal Digital is active as
the most important Nordic DTH satellite TV
distributor. The decision discusses in detail the
criteria for determining whether the retail distribu-
tion of pay-TV services via DTH satellite, cable and
digital terrestrial networks, respectively constitute
separate markets or a single market in the Nordic
region. (2) Without reaching a definitive conclusion
in this respect, the decision argues that there exists a
strong trend towards the emergence of a single pay-
TV retail market in the Nordic countries regardless
of the transmission mode. The Commission has
further found indications that the retail of PPV/
NVOD services constitutes a market distinct from
pay-TV channel retail distribution in the Nordic
region. Geographically and in line with the consis-
tent approach by the Commission, the relevant
retail pay-TV and PPV/NVOD markets were delin-
eated on a national basis.

Wholesale supply of pay-TV premium
content channels and PPV/NVOD film
channels

The decision further assesses the market for the
wholesale supply of pay-TV premium content

channels and PPV/NVOD film channels to multi-
channel TV distribution platforms, such as DTH
satellite TV distributors, Digital Terrestrial Televi-
sion (‘DTT’) networks and CATV networks, in
which Canal+ Nordic is active as the most impor-
tant Nordic pay-TV channel supplier. The
Commission considers that there are strong indica-
tions that an overall wholesale market comprising
all of these distribution platforms exists. The deci-
sion finds this market to be of a Nordic-wide
dimension.

Wholesale supply of premium film and
sports rights and other audio-visual
content rights for pay-TV programming

The decision moreover addresses the markets
for the wholesale supply of premium film and
sports rights and other audio-visual content rights
for pay-TV programming, in which Canal+ Nordic
is active as one of the most important buyers in
the Nordic region. The decision finds that the
supply of premium films and that of sport broad-
casting rights for pay-TV constitute distinct
markets with a possible sub-segmentation of these
markets in line with the Commission's previous
practice. These markets are also found to be
Nordic-wide.

New media markets

The emerging wholesale and retail markets for the
distribution of content via new media platforms
are only briefly addressed as the parties undertook
to eliminate the relevant clauses governing their
co-operation in that regard.

Supply of satellite transponder capacity
for TV broadcasting

Finally, the decision delineates the market for the
supply of satellite transponder capacity for TV
broadcasting, in which Telenor is active as an
important Nordic supplier. The Commission
considers this market — based on the Nordic satel-
lite ‘footprint’ — to be Nordic-wide.
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(1) OJ C 149 of 26.6.2003, p. 16.
(2) See also Decision 2001/98/EC in Case IV/M.1439 – Telia/Telenor, OJ L 40 of 9.2.2001, p. 1, paras. 267 et seq.; Decision 1999/

781/EC in Case IV/36.539 – British Interactive Broadcasting/Open, OJ L 312, 6.12.1999, p. 1, para. 26; Decision 1999/242/EC in
Case No IV/36.237 – TPS, OJ L 90, 2.4.1999, p. 6, paras. 29 et seq.



Assessment under Article 81(1) of the

Treaty and Article 53(1) of the EEA

agreement

The notified agreements in their amended form
gave rise to competition concerns in respect of
three sets of arrangements:

• First, the arrangement establishing exclusive
DTH satellite distribution of Canal+ Nordic's
pay-TV channels through Canal Digital;

• Secondly, the non-compete and co-operation
arrangements having the purpose of shielding
the DTH satellite distribution of Canal+
Nordic's pay-TV and PPV/NVOD channels by
Canal Digital from competition emanating from
both third pay-TV channel suppliers and the
Telenor group itself;

• Thirdly, the non-compete arrangement
regarding the supply of satellite transponder
services.

According to the courts' case law and the Commis-
sion's policy reflected in the Guidelines on
Vertical Restraints, also in the TV broadcasting
sector the restriction of the commercial freedom of
one or more of the parties to an agreement is not
sufficient in itself to conclude that the prohibition
of Article 81(1) of the Treaty applies. Rather
account is to be taken of the actual conditions in
which the agreement functions, in particular the
economic context in which the undertakings
operate, the products or services covered by the
agreement and the actual structure of the market
concerned. (1) The decision therefore takes
account of the market positions of the operators
present — i.e. the suppliers, their competitors and
the buyers — including their countervailing power
as well as the existence and the weight of barriers
to entry in order to appraise possible foreclosure
effects in both the upstream and downstream
markets, which may result from either the
substance or the duration — or a combination of
the two — of the exclusivity and non-compete
arrangements. (2)

The decision finds that the notified agreements as
amended appreciably restrict competition and are
therefore caught by the prohibition in Article 81(1)
of the Treaty. The only exception is the PPV/
NVOD film exclusivity. The exclusivity is not
capable of creating foreclosure essentially because
the content input used for PPV distribution, i.e.
premium films, is generally marketed on a non-

exclusive basis. Therefore, the decision grants the
PPV/NVOD film exclusivity clause negative
clearance.

Exclusive distribution of premium pay-TV
channels

The decision finds that the exclusive supply of
Canal+ Nordic's pay-TV channels to Canal Digital
restricts competition appreciably. It raises already
high barriers to entry in the Nordic DTH segment
and prevents potential entrants from accessing an
important input for their business during four
years. In that context, inter alia, the high market
shares of the parties to the exclusive arrangement
on both the supply and demand sides have been
taken into account. The prohibition on Canal+
Nordic to run a DTH platform competing with that
of Canal Digital is subordinate to the exclusivity
and does not create additional restrictive effects.

Premium pay-TV and PPV/NVOD
channel non-compete obligations

The pay-TV and PPV/NVOD non-compete obli-
gations of Canal Digital and Telenor vis-à-vis
Canal+ Nordic restrict competition appreciably.
They render it more difficult for potential entrants
on the supply-side, i.e. pay-TV and PPV channel
suppliers, to access a DTH platform for the
purpose of redistribution of their channels in the
Nordic region during three years. Moreover,
attempts by Telenor to create an own pay-TV
brand are stifled during the same period of time.
These negative vertical effects are strengthened by
the prohibition on Telenor to acquire premium
movie rights in competition with Canal+ Nordic
and a complex mechanism of co-operation and
joint bidding for premium content rights estab-
lished between the parties. In addition, this mecha-
nism also restricts competition at the horizontal
level between Canal+ Nordic as an actual buyer of
premium content in the Nordic region and Canal
Digital/Telenor as an at least potential buyer.

Satellite transponder non-compete
obligation

The satellite transponder non-compete obligation
appreciably restricts competition. It prevents
Canal+ Nordic during five years from leasing tran-
sponder capacity from third satellite suppliers. It
thereby sensibly raises already very high barriers
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(1) Cf. in particular, CFI, Case T-112/99 M6 and others v. Commission [2001] ECR 1057, para. 76.
(2) Cf. Guidelines on Vertical Restraints (2000/C 291/01), OJ C 291 of 13.10.2000, p.1, paras. 121 et seq.



to entry to the Nordic market for the supply of
satellite capacity because third party providers
(potential entrants) cannot supply their services to
Canal+ Nordic as an attractive Nordic pay-TV
broadcaster with a large subscriber base.

Assessment under Article 81(3) of the

Treaty and Article 53(3) of the EEA

Agreement

The Block Exemption Regulation on Vertical
Restraints (1) did not apply to the present case,
essentially because of the involvement of copy-
right licensing for broadcasting purposes (2) and
the relatively strong market positions of the parties
to the notified agreements. Therefore, an indi-
vidual exemption was necessary.

Improvement in production or
distribution and/or promoting technical
or economic progress

The pay-TV channel exclusivity generates a range
of efficiencies. It notably protects Canal Digital/
Telenor's market-specific investment into its DTH
pay-TV operations by preventing actual and
potential DTH competitors from ‘free-riding’ (3)
on Canal Digital's promotion and branding efforts
in the satellite distribution of Canal+ Nordic's
premium channels. Moreover, Canal Digital's
exclusive status promotes distinctive branding and
penetration of pay-TV channels including
enhanced digitalisation in response to competition
from the second important DTH pay-TV provider
in the Nordic region, MTG/Viasat. Finally, the
exclusive supply guarantee helps avoid a typical
‘hold-up’ problem (4) on Telenor's side and,
conversely, provides an important economic
incentive for Canal Digital/Telenor to continue
investing in their DTH pay-TV operations.

The pay-TV and PPV/NVOD channel non-
compete obligations entail efficiency gains by
guaranteeing that Canal Digital continuously
concentrates its efforts on promoting Canal+
Nordic's pay-TV premium brand via DTH rather
than distributing third party channels or engaging
in the creation of an own premium pay-TV service.
As a further consequence, inter-brand competition
via DTH between Canal+ Nordic/Canal Digital on

the one hand and MTG/Viasat on the other is stim-
ulated. Moreover, the guarantee of an "exclusive
DTH outlet" is an important economic pre-condi-
tion and incentive for Canal+ Nordic to continue
investing in costly premium content acquisition
and the creation of attractive pay-TV/PPV/NVOD
brands designed to match the "Nordic taste". The
film acquisition prohibition on Telenor and the co-
operation and joint bidding arrangement between
the parties help secure these efficiencies.

The satellite transponder non-compete obligation
generates efficiencies in that it protects Telenor's
investment in Nordic satellite capacity designed to
carry the DTH pay-TV channels jointly marketed
by Canal+ Nordic and Canal Digital.

Fair share of the benefit to consumers

The efficiencies generated by the restrictions
provide the consumers with a fair share of the
benefit at least in the short and mid-term. It secures
that a certain level of inter-brand competition and
consumer choice is maintained in the Nordic pay-
TV sector. Moreover, as a result of this competi-
tive process, it creates specific consumer advan-
tages derived from digitalisation, such as the intro-
duction of enhanced digital TV services and of
new decoder technology at low cost. MTG/
Viasat's and Canal Digital's marketing strategies in
recent times to offer their digital premium pay-TV
services jointly with heavily subsidised reception
equipment are evidence of this evolution.

Indispensability of the restrictions

The restrictions addressed are both in their
substance and in their duration indispensable to
guarantee the above efficiencies. The pay-TV
channel exclusivity is indispensable during four
years in particular to enable Canal Digital/Telenor
to recoup market-specific investment in its DTH
pay-TV business. Conversely, the pay-TV and
PPV/NVOD channel non-compete obligations
including the film acquisition prohibition and the
co-operation and joint bidding arrangements are
indispensable during three years to protect Canal+
Nordic's market specific investment into its pay-
TV operations. However, protection beyond that
period is not justified because of the weighty long-
term negative vertical and horizontal effects on
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(1) Commission Regulation (EC) 2790/1999 of 22.12.1999 on the application of Article 81(3) of the Treaty to categories of vertical
agreements and concerted practices, OJ L 336 of 29.12.1999, p. 21.

(2) Guidelines on Vertical Restraints (2000/C 291/01), OJ C 291 of 13.10.2000, p. 1, para. 32.
(3) Ibidem, para. 116(1).
(4) Ibidem, para. 116(4).



competition flowing from the non-compete
arrangements. Finally, the satellite transponder
non-compete obligation is indispensable during
five years with a view to its function to secure the
efficiencies generated through the pay-TV channel
distribution exclusivity and the parallel exemption
of a bilateral satellite transponder exclusivity
between NSAB and MTG/Viasat for five years. (1)

No elimination of competition

Because of the maintenance of a reasonable degree
of competition in all of the affected markets, in
particular, through the presence of third strong
players, such as vertically integrated MTG group
and satellite provider NSAB, there is no elimina-
tion of competition.

Conclusion

The decision therefore concluded that the require-
ments of Article 81(3) of the Treaty and

Article 53(3) of the EEA agreement are all fulfilled
in order to grant the notified agreements an exemp-
tion to the extent as set out above. The exemption
will last five years and take effect on 21 June 2002,
the date on which Telenor notified to the Commis-
sion that closing of the notified agreements had
occurred.

Finally, apart from its operational conclusions
with respect to the various restrictive clauses
contained in the notified agreements, the decision
implicitly raises a number of important issues
which may possibly require further consideration
in the context of future cases. This includes in
particular the pricing behaviour of TV programme
suppliers in co-operation with multichannel TV
distribution platforms vis-à-vis end-consumers
including their bundling strategies in respect of TV
channel packaging as well as potential foreclosure
effects created by long-term premium film
licensing contracts between film production
studios and pay-TV broadcasters.
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(1) Comfort letter of 6.12.2001 in Case COMP/C-2/38.016 – NSAB/MTG (IP/01/Nordiska, 17.12.2001).




