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Competition day in Dublin

On 29th April 2004 the Irish Competition Authority hosted the 9th European Competition Day (an
event organised by the competition authority of the Member state holding the EU Presidency in
collaboration with the Commission).

The issue of ‘Promoting Competition for the Benefit of Consumers’ attracted more than 250
participants from various Member states and an important Irish presence lead by the Tánaiste and
Minister of the Department of Enterprise, Trade and Employment Ms Mary Harney TD, and Mr.
John Fingleton, Chairperson of the Irish Competition Authority. The program of the day included the
following:

• Competition, Productivity and Growth in Small Open Economies

• Allowing Competition to Work: Liberalisation, Ownership and Regulation

Extracts from Commissioner Mario Monti's Speech at the Competition Day

in Dublin 29/4/2004

‘Competition policy is currently going through important times of change. This is essential to make
the competition rules more effective in a European Union of 25 States fully integrated in a globalised
economy. The new regulatory framework, which is timed to become operational on the 1st of May in
line with the expansion of the EU, is more efficient and sensible: competition authorities will
intervene only in cases which affect consumers negatively’. (...) ‘The competitive performance of
industry should not deflect from the positive impact of competition policy on consumer welfare’. (...)
‘Competition law and effective enforcement are consumers' best friends.’

‘On my appointment as Commissioner for Competition, I pledged that I would give central
importance to the consumer. (...) The competition authorities have a role to play in taking account of
input from consumers. Public awareness of the importance of vigorous competition policy is a
valuable ally. The Competition authorities through-out the world need support and understanding
from consumers of the interest they have in healthy competition. Awareness of this is gradually
increasing in Europe.’

‘However, it is of crucial importance that we have active consumers and consumer associations
which provide the competition authorities with market information, given that it is consumers who
are usually on the receiving end of anti-competitive practices. While a simple letter from one
consumer is rarely enough, a series of complaints or a complaint submitted by a consumer
association, where the conduct complained of is likely to affect the interests of its members, can
normally provide the Commission with a basis to open an investigation. I see here a role of increasing
importance for consumer organisations.’

‘Another aspect of importance for consumers, which is complementary to the enforcement of the EU
competition rules by the public authorities, is the possibility for private parties to ask national courts
to grant damages resulting from illegal behaviour or to order the termination of illegal behaviour. As
ruled by the European Court of Justice, the full effectiveness of Article 81 would be at risk if it were
not open for an individual to claim damages for losses caused by an infringement of competition law.
It is well established that private enforcement of the EU competition rules is currently lagging behind
public enforcement. This negatively impacts on compliance incentives and the efficiency of the EU
competition rules.’

‘The Commission is committed to a proactive, modern and effective competition policy. Not only
will this ensure that the market functions in such a way as to maximise benefits for consumers, but it
also gives consumers an unparalleled opportunity to participate in the fight against violations of the
competition rules.’
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European Competition Day in Amsterdam, 22 October 2004

The next European Competition Day will take place in Amsterdam (The Netherlands) on the 22nd of
October. The Competition Day is jointly organised by the Netherlands Competition Authority and
the Market Enforcement Directorate of the Dutch Ministry of Economic Affairs, in co-operation with
the European Commission with the following theme: ‘compete!’

It is the responsibility of undertakings to comply with the competition rules and compete with each
other. The main instruments which ensure compliance are:

• Public enforcement by public bodies

• Private enforcement through civil proceedings;

• Compliance: internal codes of conduct.

Some questions to be addressed are: why are some Member States behind on private enforcement
and how can this be changed? How can undertakings be encouraged to implement compliance
programmes? How is consumer welfare ensured by enforcement. Do YOU have the answers to these
questions? Could YOU provide a solution?

Do not hesitate to join the Competition Day on 22nd of October in the Okura Hotel in Amsterdam.
On the evening of arrival, the 21st of October we will welcome you with an informal drinks
reception.

Further information on how to register can be obtained via this address: competition@minez.nl




