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Car Distribution at EC level is currently regulated
by Block Exemption Regulation 1475/95, which
expires on 30 September 2002. On 15 November
2000, the Commission adopted an evaluation
report (1) on the Block Exemption, as required by
the regulation. That report concluded that the 1995
Block Exemption has only achieved some of the
aims that the Commission had in mind when it
renewed its permission to use selective and exclu-
sive distribution networks for the distribution of
motor vehicles. It would also seem that some of the
assumptions upon which the regulation was based
are now questionable. All interested parties
provided written comments on the report.

Following the adoption of the evaluation report, a
hearing was held on 13 and 14 February 2001 to
give all interested parties the opportunity to
present their views orally on the current car distri-
bution regime (2).

In the context of the reflections on a future regime
for motor vehicle distribution, it was considered
essential to determine the consequences on the
market of any possible legislative change.

After a public tender, the Commission asked an
independent consultant, Andersen, to analyse the
economic impact of the implementation of five
different legislative scenarios for motor vehicle
distribution, using the current system as a bench-
mark (3). The study should also examine several
specific issues, which are considered to be vari-
ables that may influence each scenario. Andersen
has carried out its analysis with regard to the find-
ings of the evaluation report on Regulation 1475/
95 and the comments received on those findings.

The five legislative scenarios analysed are:

1. A system in which independent car distributors
have the right to purchase new vehicles from
manufacturers or their official distribution
networks (the so-called ‘free for all’ scenario).

2. An exclusive distribution system in which the
manufacturer agrees to sell new vehicles only
to a single distributor within a well-defined
territory.

3. A selective distribution system based only on
qualitative criteria.

4. A selective distribution system based on quali-
tative and quantitative criteria, with no territo-
rial exclusivity.

5. A selective distribution system based on qualita-
tive and quantitative criteria with limited territo-
rial exclusivity in which active and passive sales
in other territories are unrestrained.

The specific issues that may influence each
scenario are: the link between sales of new motor
vehicles and after-sales services, multi-branding
for sales and after-sales services, access to tech-
nical information for independent repairers, distri-
bution of original spare parts, dealer remuneration,
allocation of vehicles (and particularly the ‘first
come first served’ principle), direct sales by manu-
facturers, the role of intermediaries, and the avail-
ability clause (4).

The in-depth report that resulted from this study,
for which an executive summary is available, will
allow the Commission to obtain the information
that it needs to assess the economic effects that
several alternative legislative regimes may have
on the competitive structure of the market and
particularly on all current market players, on new
entrants (or would-be entrants) and on consumers.
The study analyses the impact on four areas of
competition: competition between different
makes, competition between players representing
the same make, competition in after-sales
servicing and European market integration. (5)

This study is the third one carried out for the
Commission in the field of car distribution. The
two previous studies are the study on car price
differentials, by consultants K.U. Leuven and
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(1) See also press release IP/00/1306, 15.11.2000. The evaluation report can be consulted on the «car sector» page of the Directorate
General Competition website: http://europa.eu.int/comm/competition/car_sector/distribution/eval_reg_1475_95/report/#studies

(2) See also press release IP/01/204, 14.2.2001. The presentations of all participants to the hearing can be consulted on the same
above-mentioned website.

(3) The terms of reference of the study can be consulted on the same above mentioned website.
(4) The availability clause in the current block exemption forces car manufacturers to supply their dealers with corresponding models

of the dealer’s current product range (for exemple, right hand drive cars on the Continent for British consumers.)
(5) The study can be consulted on the Directorate-general for Competition website at: http://europa.eu.int/comm/competition/

car_sector/distribution



C.E.P.R., and the paper on the link between sales
and after-sales by the consultancy firm Auto-
polis (1).

The study does not contain any element that would
amount to a proposal for any future regime. This
condition was a pre-requisite for the study and was
set out in the terms of reference. The study reflects
the views of its authors. It has not been approved
by the Commission and should not therefore be
perceived as a Commission statement.

This study should not be confused with another
economic impact study, commissioned from
Accenture by ACEA (the European motor vehicle
association), that was made public by ACEA at the
end of September 2001.

Although Accenture and Andersen both arose out
of the break-up of the former Arthur Andersen
Consulting, there are no links between the two
companies, which are fully independent from each
other.

60 Number 1 — February 2002

Antitrust

(1) http://europa.eu.int/comm/competition/car_sector/distribution/eval_reg_1475_95/report/




