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Ladies and gentlemen, 

 

 Tourism is a strategic sector for Europe and for Italy. 
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 I believed it at the start of 2010, when I was preparing to 

present the new European policy for the sector, and 

today I am even more convinced after two years' 

experience in this area.  

 Tourism is an essential driver of economic growth and 

should, therefore, be at the top of any government 

agenda. There is no need to point this out to Mr Gnudi 

who, from the start of his mandate, has paid particular 

attention to and shown great awareness of the issue. 

 Economic indicators aside, the way in which we spend our 

holiday time, and even weekends, is a powerful indicator 

of our quality of life.   

 Thanks to increasingly fast and low-cost transport links, 

tourism has become an integral part of individual 

freedom, and hence of the concept of European 

citizenship itself.    

 One has only to look at the 'Grand tour' – the predecessor 

of modern tourism – which, until the early 19th century, 

was a kind of 'gap year' for the privileged few: classical 
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scholars, men of letters, artists and the offspring of the 

well-to-do. 

 Today travel and tourism mean exercising the 'right' to 

mobility, to access to culture and to personal growth, 

while developing a spirit of tolerance and respect for 

other cultures and societies.  

 Three recent trends, in particular, should guide our actions, 

both at European and national level: 

1. Firstly, the growth in domestic tourism.  In times of 

crisis, Italians and Europeans have chosen Italy 

and Europe for their holidays.  Spending on stays in 

non-EU countries is falling, while 'domestic tourism' 

remains steady. In other words, we are spending our 

money at home and supporting our own tourism 

industry. 

2. The rise of the BRICS (Brazil, Russia, India and 

China): this second trend is changing the old 

stereotype (now on the way out) of American and 

Japanese tourists filling our historic cities.  This 

identikit view of the non-European visitor will 
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change profoundly in the coming years and indeed 

is already changing. As confirmed by the findings of 

the Tourism Observatory, the most significant 

increase in visitors over the next few years will be 

from China.  Italy has an unmissable opportunity to 

attract this 'new global middle class' as it discovers 

tourism as a new form of consumption.   

3. The other important factor is that an increasing 

number of visitors are choosing 'unusual and 

emerging destinations'. The substantial increase in 

this segment of the market encourages us to invest in 

measures to diversify our tourism and to encourage 

people to visit throughout the year. Various EU 

initiatives are following this route, such as, for 

example, our project known as 'EDEN', aimed at 

developing smaller, undiscovered locations, which are 

the backbone of European sustainable tourism and 

excellence.  
 

 In supporting tourism, we are able to achieve important 

objectives of the 'Europe 2020' growth strategy, by 
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creating employment and strengthening social and 

territorial cohesion.    

 In addition to driving competitiveness for many other 

productive sectors, the tourist industry provides a first job 

for many young people, who are often recruited as 

seasonal workers. 

 While complying fully with the principle of subsidiarity, 

the European Union brings its own added value to actions 

taken at national and regional level in individual Member 

States.   

 I can only mention some of the 21 initiatives in our Action 

plan, which I presented at the European Ministers' meeting 

in Malta in November 2010.   

 THE EUROPEAN OBSERVATORY – First of all, we 

are working towards establishing a Virtual European 

Tourism Observatory in the near future, which will help 

us to gain more in-depth, socio-economic knowledge of 

the sector and to provide all operators, both public and 

private, with the information, analyses, studies and 
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recommendations that they need for sound decision-

making.       

 ICT platform – I recently inaugurated the Information 

and Communications Technology in Tourism Platform in 

Brussels. This platform will help tourism companies, 

SMEs in particular, to adapt to changing new technologies. 

 Furthermore, in recent weeks we have initiated useful 

discussions with GOOGLE to examine the launch of a 

partnership for mapping (and other free services) in order 

to develop the business activities of tens of thousands of 

SMEs in this sector.    

 EUROPEAN QUALITY MARK – This is the most 

important initiative that we are currently working on at 

European level. I believe that there is a need to develop 

and adopt a European quality mark to indicate 

excellence in tourism products and services, thereby 

strengthening consumer confidence and rewarding 

outstanding operators in this respect.   
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 Quality of services is a complex but essential element of 

European tourism. There is currently a profusion of 

different systems to assess quality.   

 Consequently, the criteria and methods used are often 

difficult to compare and generate confusion among 

consumers.  The future European mark should ensure that 

the quality of services is fully transparent and 

comparable.    

 The benefits will be manifold: 

1. Consumer choice will be made easier;  

2. Consumer loyalty will be strengthened;  

3. Companies will be encouraged to provide high-

quality services; 

4. Support will be given to the worldwide promotion of 

Europe as a 'single destination'.   

 These issues were discussed in Brussels three weeks ago 

(on 25 January), at a high-level conference where the main 

points of the initiative were examined.    
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 I can tell you now that it is my intention for the 

Commission to adopt the European quality mark by an 

act of legislation, based on the new competences 

recognised and conferred on us by the Treaty of Lisbon 

in matters relating to tourism.  

 My idea involves a 'pan-European' quality mark based 

on a Regulation. 

 I consider the 'Italian hospitality' mark to be an excellent 

model, which we are taking into account in defining the 

European mark.   

 This will be a system that can be joined on a voluntary 

basis, but whose principles - once adopted - will be 

binding on those who participate.  This is, therefore, a tool 

with the potential for increasingly extensive application 

and ever improving results. 

 In addition, the European quality mark will have an ally 

in the European charter for sustainable and responsible 

tourism -  another important element that we are preparing 

to launch in the context of European tourism policy.  
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 THE EXTERNAL DIMENSION – A basic tenet at the 

heart of this undertaking is to reinforce the image of 

'Destination Europe' worldwide.   

 In this respect, cooperation with emerging economies is a 

central factor, in particular the countries of Latin 

America, China and Russia.      

 In December I made an official visit to Latin America, 

where, among various industrial and business cooperation 

agreement, I signed specific agreements for the tourism 

sector, to expand the tourist trade in the low season.  

 One of the projects that I believe to be among the most 

significant of those I have launched over the past year is 

focused on cooperation with a number of Latin American 

countries, promoting tourist travel to Europe during the 

low season (a 50 000 tourist initiative).  

 For the first time, the Commission has brought together 

governments of the Member States, third countries, the 

largest airlines and the largest European tourism sector 

associations to work on a single project. 
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 I am confident that this project will be able to make a 

major contribution in terms of promoting Europe and 

increasing tourist travel from other continents. 

 VISA FACILITATION – A key priority is to issue 

special tourist visas more quickly and easily and with 

fewer restrictions, in other words, with less red tape.    

 To this end, we have set up a special working group in 

Brussels to prepare a review of the European rules for 

issuing visas.   

 On this front, Italy has provided an illuminating example. 

The Italian consulate in Shanghai has shown that 

specific provisions – such as sending their own officials to 

the country – have meant that the number of visas for 

Chinese tourists entering Italy has doubled in less than two 

years.   This is an example of best practice that I have 

already used in my discussions with the Ministers of 

Industry and European Tourism, so I call on Mr Gnudi to 

continue to proceed in this direction.     

 COOPERATION WITH CHINA AND RUSSIA – Also 

in China, we have established regular and useful contact 
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with the authorities in Beijing. Among the significant 

initial results of this cooperation is the signing of a 

Memorandum of Understanding between the network of 

European regions  'NECSTouR' and the Chinese 

Academy of Tourism to initiate common policies and 

practices.   

 I will return to China before the end of the year for a 

follow-up mission. In addition to discussions on industrial 

and space policy, there will be an opportunity to review 

partnerships in the field of tourism with the Beijing 

authorities. On that occasion, I shall sign a specific 

Memorandum of Understanding with the Chinese Minister 

of Tourism, Shao Qiwei, covering four areas: exchange of 

good practices, cooperation in the field of statistics, 

promotion of sustainable tourism and facilitation of visas. 

 Similar initiatives are under development with the Russian 

authorities, following productive talks with the Minister 

for Industry of the Russian Federation, Mr Viktor 

Khristenko.  
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CONCLUSIONS 

 In conclusion, I would like to express my support and 

appreciation for the tourism policy programme presented 

in the past few days by Mr Gnudi.    

 The Minister has rightly argued that tourism in Italy has 

great potential which, to a large extent, has not been 

exploited. 

 In support of this claim, the Commission has estimated 

that this strategic sector could contribute an additional 

5% to national GDP, increasing to represent 18% of the 

wealth produced in the country by 2020.   

 The action taken over the past two years by the European 

Commission provides real added value, in support of the 

objectives set by Mr Gnudi.  

 I would like to take this opportunity, as European 

Commissioner for industry and tourism, to renew my full 

support for EXPO 2015 Milan, which is to be held here in 

this magnificent building.  
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 Major events (such as EXPO 2015 or the Olympics in 

London this year) are important testing grounds for the 

European tourism policy. In particular, they are a driving 

force for the promotion of cross-border tourism 

products and consolidation of the image of Europe as a 

single destination.  

 On the subject of important events, it is my pleasure to 

inform you that, from 6 to 10 June, nearby in Pavia - 

another city in Lombardy – we will be holding the first 

annual European cultural tourism event, dedicated this 

year to European cultural and religious routes, with a 

major trade exhibition to be called 'The Crossroads of 

Europe' (Carrefours d’Europe).        

 I have given my full support to this pilot initiative 

which is only the first edition of an event which will 

become an annual fixture.  

 For this first edition, I have chosen an Italian city - Pavia, 

located on the Via Francigena but also on the Saint 

Martin of Tours route and the Saint Augustine way.    
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 Not only will this be a 'showcase' of European cultural 

routes, it will also be a significant opportunity to boost 

tourism in Lombardy and Italy. 

Thank you for your attention. 
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