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Dear Reader, 
 

Vice President Antonio Tajani presented the new strategy for 
internationalisation of SMEs, "Small Business, Big World – a new partnership to 
help SMEs seize global opportunities". This communication represents a new 
concrete step forward in Commissioner Antonio Tajani's commitment to support and 
develop the full potential of SMEs in the field of export growth as stated in his 
mandate declaration in 2010. 
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The strategy on SMEs set out by Vice President Antonio Tajani is built on three 
priorities for action: simplification, access to markets and access to finance. The 
simplification of reporting mechanisms for microenterprises or the late payment 
directive are example of the reduction of administrative burden for SMEs. An Action 
Plan to facilitate access to finance will be adopted by the end of the year and the 
third aspect is represented by today communication on internationalisation of SMEs. 

Priority for Europe is now to overcome the economic crisis boosting competitiveness 
and growth. This communication follows the Competitiveness Report adopted on 
October 14th which suggested clear lines of actions focusing on a particular aspect of 
the European economy: SMEs. They represent the tool through which economic 
recovery can be achieved. 

As a matter of fact, the European economy is made of mainly 23 million of SMEs 
which represent around 2/3 of private sector jobs and have contributed in the last five 
years of economic crises to the 80% of job creation, as Commissioner Antonio Tajani 
recalled.  

Therefore, exports outside the EU to fast growing markets are expected to bring new 
dynamism for European economy. It is well recognized that today's largest business 
chances are located in the emerging markets such as China, India and Russia or in 
regions like South East Asia or Latin America. European SMEs have to be willing to 
seize opportunities wherever they are, this will have positive externalities on 
European economy.  
However, only 13% of European SMEs are operating on foreign markets. SMEs face 
particular difficulties in entering foreign markets when it comes to access information, 



locating possible costumers and finding the right business partner. Foreign 
legislation, technical regulations and standards constitute relevant trade barriers 
because of the lack of in-house competences.  
 
In order to allow European SMEs to access these booming economies, the European 
Commission has decided to support SMEs in their internationalisation effort.  

To this end the Commission, under the resolute input of Vice President 
Antonio Tajani, adopted the present Communication to make European support to 
global markets more effective. Helping European SMEs to become more competitive 
means contributing in boosting European Union's competitiveness overall.   

The aim of the strategy is to create the conditions to make SMEs equally engaged 
both in the internal market and in third countries markets where business potential 
remains untapped. The Commission has proposed a set of measures where 
European action can add value and it has set out a more coherent use of EU existing 
mechanism of support. 

 

 

As announced by Vice President Antonio Tajani in the press conference, the 
objective is to double the number of SMEs actually active on foreign markets. In 
order to follow the SME from the moment it decides to access international markets 
until the one it becomes fully operational, the Commission will work under several 
lines of actions: 

• improve the coherence of the support mechanisms and fill gaps in coverage, 
especially in established priority markets;  

• guarantee cost-effectiveness of support activities and make them more 
consistent to raise their impact; 

• provide SMEs with easily accessible information through a single multilingual 
virtual gateway; 

• establish a level playing field, providing equal access for SMEs from all 
member states and ensure that their needs are reflected in existing EU 
external policies; 

• promote clusters and networks for SME internationalisation through lending 
backed by EU guarantees;  

• encourage and finance training programmes for entrepreneurs and promote 
the creation of export consortia. 

 

Vice President Antonio Tajani made clear that Europe has to find new sources of 
growth. Furthermore, helping SMEs to better exploit international opportunities will 
benefit the European economy as a whole.  



The comprehensive strategy on SME remains on top of the political agenda. The 
focus is to help those willing to take the risks, those who want to be innovative and 
internationally driven in business: the entrepreneurs. 


