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Conference: Croatia - The New Player in 
the EU Internal Market 

European Parliament, 28 November 2013 

The keynote speech by Commissioner 
Mimica 

 

Dear Members of European 

Parliament and Ambassadors,  

Dear Croatian and Belgian 

entrepreneurs,  

Ladies and gentlemen,  

It has passed many years since I had 

for the first time entered the European 

Parliament. 10 years ago we all fought 
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for Croatia to be part of the European 

Union one day. We all felt that we 

belong here, that we are a missing part 

of European family that was broken 

almost by accident and by some 

unexpected circumstances.  10 years 

after here we are welcoming Croatia 
to the EU!  

I can only share my happiness with 

you because of the fact that we 

succeeded in this task and I thank our 

partners from Konrad Adenauer 

Foundation and German-Belgian Club 

to give us an opportunity to celebrate it 

here in the framework of the 
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Conference “Croatia – the new 
player in the EU internal market”.  

Since Croatia started negotiations for 

the EU membership in 2005, we have 

accomplished many results in the 

fields such as judiciary or fight against 

corruption. During the process of 

legislative harmonisation with the EU 

acquis and of accepting EU standards, 

Croatia managed to implement many 

reforms that consequently had impact 

on lives of our citizens in Croatia. The 

need for reform and ongoing efforts of 

course do not end with accession. 

Croatia has a range of other tasks to 
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tackle with in continuing economic 

reforms. Today’s event also reminds 

us of the need to make small and 

medium-sized enterprises more visible 

in the Croatian business landscape.  

I am happy to hear that the organisers 

of this conference managed to bring 
together Croatian, Belgian and 
German enterprises and I hope these 

efforts will have some value-added 

results in creating new business 

opportunities in the European market. I 

sincerely hope that Croatian SMEs will 

gather knowledge from more 

experienced EU partners in order to 
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develop better equipped firms for the 

EU market. Nevertheless I have no 

doubt that the Croatian firms 
represented here are capable to 
cope with competition in any market, 

including the EU one.  

This week the European SME Week is 

taking place and the Commission is 

launching the Programme for the 

Competitiveness of Small and 

Medium-sized enterprises with a € 2.3 

billion-budget over the period 2014-

2020. SMEs represent 93 per cent of 

all enterprises in the European Union 

and are the main driver of the EU 
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economy. Also, the majority of firms in 

the EU were micro enterprises with 

between 10 to 249 employees. These 

companies deserve our attention and 

full support. We need to improve 

access to financing and loans for 

SMEs, framework conditions for 

businesses, and also entrepreneurship 

and entrepreneurial culture in our 

societies. These goals and the recipes 

for success are quite the same for 

Croatian or European business, but 

unfortunately the setting is quite 

different. 
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States where SMEs contributed most 

to the economy include Germany (18 

percent), and Luxembourg (12 

percent). In Croatia these numbers are 

much lower and we should seek to 

follow the examples of the best in 

order to achieve similar results. 

Therefore, I am indeed satisfied that 

today’s conference has discussed the 

ways the SMEs in Croatia can reach 

the levels of productivity as those in 

other EU countries.  

Many of the most successful Croatian 

SMEs are nevertheless the ones that 

export the most and look for the 
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opportunities outside Croatian borders. 

The EU is actually the biggest export 

market for Croatian products and 

Croatian exporters are the one who 

invest the most in Croatian economy. 

This is one more reason to support 
the exporters and SMEs in the 
strongest possible terms. 

Ladies and gentlemen,  

As a Commissioner for Consumer 
Policy, I can add that our policy 
strongly takes into consideration 
the role of SMEs in creating welfare 

for our societies. We think that 

stimulating businesses to ensure the 
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high level of consumer protection could 

be help to increase consumer 
demand. This could in addition have a 

positive impact on the economy, 

especially in the time of crisis we are 

witnessing.  

It is very important for me that the 

consumers are being recognised as 
partners. Both consumers and 

producers have the joint interest to 
get better and safer products 

respecting high quality and safety 

standards. Our standpoint in this 

matter is clear: we think that the 

particular importance should be given 
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to health and safety standards. Strict 

safety rules are sometimes wrongly 

viewed as a burden. But we all know - 

even from our own personal 

experiences - that these are essential 

for protecting life and health and also 

keeping the confidence of consumers 

in our markets. Thus our high level of 

protection standards must be upheld 

without any doubt. 

Therefore, we have to actively 

strengthen the economic and social 
dimension of the Consumer 
Agenda. This agenda, adopted last 

year, set the framework within which I 
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have established my priorities. Among 

other things, I seek to ensure the 

adoption of new legislative proposals 

and effective implementation of 

recently adopted consumer legislation, 

as well as to improve the enforcement 

of existing legislation.  

The European Consumer Agenda sets 

out a strategic vision that seeks to put 
consumers at the heart of the single 
market by reinforcing consumers’ 

safety and knowledge, stressing 

enforcement of legislation and 

securing redress, but also aligning 
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consumer rights and policies to 

economic and societal change. 

A more consumer-friendly single 

market, including its digital dimension, 

could provide a significant boost to 

economic growth in Europe, reaching 
the goals of the Europe 2020 
Strategy that calls for ‘citizens to be 

empowered to play a full role in the 

single market’. We are witnessing a 

transition towards a digital economy at 

the global level and Europe's 

industries seem to face grand 

challenges to stay on track with global 

competition. Therefore, we see that 
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huge productivity gains can be 

achieved in all sectors, including the 

retail sector, through the introduction of 

ICT and the growing use of the 

Internet. In order to tackle these 

challenges that have risen with 

technological advancement, we seek 

to remove the remaining barriers and 

establish the Digital Single Market and 

a true Single Market in telecoms.  

As regards consumers, the 2011 
Consumer Rights Directive offers a 

very solid legal framework, significantly 

strengthening EU consumers' rights 

when shopping online. In this respect, 
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one of my priorities will be to look into 

digital content products (such as music 

downloads and mobile applications) 

and hidden charges in online games 

targeting children.  

In this I have been working with Vice 

President Reding, as in other files as 

well. For instance, the Commission's 

investigation has revealed that, in 

sectors such as travel and transport, 

digital and on-line commerce, 

environmental claims, financial 

services and immovable property, 

there is a need for a more stringent 
enforcement. 
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For example, the Unfair Commercial 
Practices Directive constitutes the 

main point of Union legislation which 

regulates misleading advertising and 

other unfair practices in business-to-

consumer relations. Thanks to this 

Directive national authorities have 

been able to detect a large number of 

unfair business practices, such as 

providing untruthful information to 

consumers or using aggressive 

marketing techniques to influence their 

choices. Its legal framework is proving 

to be well suited in order to assess the 

fairness of new on-line practices that 

have been developing in full speed and 
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in an unexpected volume in our Digital 

Age.  

Ladies and gentlemen,  

Pieces that I mentioned constitute a 

good platform for both consumers’ and 

entrepreneurs’ interests. 

Manufacturers and service providers 

have an important role to play in 
securing the high levels of 
consumer protection. But this could 

only make you and your work more 

valuable. At the end, we are all 
consumers and making a product of 

high quality is in the interests of us all.  
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One more time, I thank you for giving 

me the opportunity for greeting you 

here in Brussels.  

To my fellow Croatians I can only say 

“Dobrodošli” and wish you a pleasant 

evening with the Croatian music in the 

background. All this makes me feel 

that our efforts to become a member of 

the EU were not in vain and that 

indeed Croatia here is in the right 
place at the right time.  

Thank you! 


