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Ladies and Gentlemen, 

I am very glad to have the opportunity to open this event 

dedicated to Dolceta – and in particular to the new 

module on Financial Literacy. 

Due to institutional commitments, I cannot be there with 

you today. Nevertheless I want to share with you my 

thoughts on this very important issue of financial literacy 

and education. 

We have seen a great deal of turbulence in financial 

services in recent times. The first Consumer Market 

Scoreboard has identified financial services as a market 

which warranted further scrutiny.  The market was failing 

to meet consumer expectations leaving many citizens 

confused and dissatisfied.  
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A recent survey found that 50% of European citizens 

thought that financial products needed to be simplified, 

reflecting the difficulties that consumers face when 

considering a financial product.  

Financial education should help consumers to better 

assess their needs, the risks that they take and the 

commitments which they enter into when they choose a 

financial product.  

However, let me make it clear that financial education is 

insufficient in isolation. It cannot hope to solve all the 

problems that consumers encounter with financial 

services.   

In addition to the rules on financial services which are 

there to protect consumers, there is a need to empower 

consumers through education, clear and comparable 

information and effective redress. 

With regard to education, which is the theme of this 

Conference, as you may know the Commission 

distributes the European School Diary to more than three 

million students in twenty thousand schools across 

Europe.  
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The Diary is an educational tool, which contains articles 

on consumer issues that are of interest to young people, 

including financial services.  Readers can, for instance, 

find simple information on student accounts. 

Then we have the Commission's Dolceta project – the 

specific subject of today's event.   

Dolceta is an online consumer education tool, which, like 

the Diary, is adapted to national cultures and made 

available in all EU languages.  

I am pleased to see that the Malta Financial Services 

Authority is contributing its expertise to the Dolceta 

project; and to the sections on Financial Services and 

Financial Literacy in particular. 

Teachers can use Dolceta for drawing up their curriculum 

and planning classes.  

The new Dolceta section on financial literacy for teachers 

provides teachers in primary and secondary schools with 

ready-to-use material, such as lesson plans and quizzes.  

It also explains, in plain language, various financial 

subjects, such as savings, investments and loans.  
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I strongly hope that this new Dolceta section will prove 

useful for teaching home economics or mathematics, and 

that it will be widely used in classrooms.  

I should add that the involvement here today of the 

Association "Home Economists in Action" is a positive 

and welcome sign. 

But Dolceta is not just about teachers and pupils. It is also 

about giving adults access to practical information.  

Apart from the new section, Dolceta contains a further six 

sections. These cover a wide range of consumer issues – 

such as product safety, consumer rights and sustainable 

consumption.  

One of the sections is dedicated to financial services. It 

helps consumers to understand in simple terms the 

basics of personal finance – for example, how to run a 

family budget.  

Ladies and Gentlemen,  

I wish to conclude by saying that, with regard to financial 

education, my goal is to see empowered consumers who 

are more and more comfortable in dealing with financial 

services.   
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Consumers who can choose the product that best 

matches their needs and who are fully aware of the 

commitments in which they enter.     

I am convinced that financial education will play a key role 

in delivering these aims, and I expect that the newly 

improved Dolceta site will make a valuable contribution to 

this end. 

Thank you. 

 

 

End 
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